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XCLAN'S NEW VANGlORlOUS 
ALBUM XODUS WITH SALES OVER 
400.000 UNITS. FEATURING THE HIT 
SINGLES "FIRE AND EARTH" AND 
"XODUS" 





... the critically acclaimed album from 
an exciting new talent, featuring the first 
single 

"The Way Love Goes" 

(#866 782-4} 

With this album, Brian unleashes a 
rainbow of emotions (hat you'll 
remember — from a voice you won't 
forget . . . 

THE TIME IS RIGHT FOR 
BRIAN MCKNIGHT! 

Album available on Mercury Records 
Compact Discs and Cassettes 
(Jt848 605-2/4) 
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Retailers Angry Over CD Box Rebates 

Say WEA, Poly Gram Programs Fall Short 



I BY PAULVERNA 



NEW YORK — Music retailers across 
America are sounding a chorus of 
discontent over the CD-packaging re- 
bate policies announced last week by 
WEA Corp. and Poly Gram Group 
Distribution. 

While merchants applaud those 
two companies for taking the lead in 
providing some relief from the costs 



necessitated by the impending transi- 
tion from longbox CD packaging to 
the jewel-box format, they assail 
WEA and PGD for falling way short 
of their expectations. 

Furthermore, WEA's announce- 
ment of a six-cent wholesale price in- 
crease to $10.30 on $15.98 CDs— 
which was made in the letter an- 
nouncing the rebate — has rankled re- 
tailers, with one calling it "a candy- 



coated pill." 

In a letter to its accounts dated 
June 19, WEA announced a 22.5-cent 
rebate on all CDs {excluding singles 
configurations) purchased between 



Quayle, Congressmen, LA. 
Pols Join 'Cop Killer' Posse 




This story teas prepared by Chris 
.Morris in Ims Angeles, Bill Holland 
in Washington, D.C., Charlene Orr 
in Dallas, and Paul Vema and Ed 
Christ man in New York. 

LOS ANGELES— The crossfire sur- 
rounding the song "Cop Killer" by- 
rapper Ice-T's thrash metal band 
Body Count continued last week. Mir- 
roring Vice President Dan Quayle's 
condemnation of the song, 60 Con- 
gressmen sent a letter to Time 
Warner Inc., parent of Sire/Warner 
Bros. Records, expressing "outrage" 



over the song, but Time Warner pres- 
ident and co-CEO Gerald M. Levin 
emphatically vowed that his company 
would not remove "Cop Killer" from 
the market. 

(Continued on page 8 J) 



June 29, 1992, and March 31, 1993. 
The rebate will be applied to all pur- 
chases during this period, but will be 
given to retailers at the time they re- 
turn unsold product. 

PGD's policy, which began June 25 
and runs through May 24, 1993, con- 
sists of a 25-cent credit on all front- 
(Continued on page ?f>) 
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AT THE CROSSROADS 
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IN THE NEWS 



'Pro Audio & Light' 
Show In Singapore 



100 Million Can't Be Wrong 
As VOA Celebrates Its 50th 



I BY BILL HOLLAND 



WASHINGTON, D.C.— The Voice 
of America, which Ls celebrating its 
50th year of broadcasting, claims to 
be the best-known 
and most-listened-to 
radio service in the 
world, surpassing 
even the BBC's over- 
seas service. 

"I think people 
are just more inter- 
ested in the United 
States," says retired 
White House and State Department 
VOA correspondent Philomena 
Jurv. 



3& 



Most Americans do not know 
much about the VOA because it 
doesn't broadcast stateside. It 
beams its shortwave, midwave 
(AM) and new FM programs to 
about 100 million lis- 
teners (which can 
easily double when, 
for example, an esti- 
mated 100 million in 
China alone listened 
in during the student 
rebellion that led 
to the Tiananmen 
Square massacre). 
It not only broadcasts its 24-hour 
English-language programs, but 
(Continued on page 70) 
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2 LA. Stations 
Sweep Billboard 
Radio Noms 

■ BY PHYLLIS STARK 

NEW YORK— Two Los Angeles 
stations, top 40 KIIS and AC-for- 
matted KBIG, have swept the 
nominations for this year's Bill- 
board Radio Awards. Both sta- 
tions are nominated in all five sta- 
tion categories: best station, best 
program /operations director, best 
music director, best promotion/ 
(Continued on page 69) 



No. 1 IN BILLBOARD 



HOT TOO SINGLES 
* BABY GOT BACK 



(DEF AMCH1CAN) 



THE BILLBOARD 200 
* SOME GAVE ALL 

BILLY RAY CYRUS 



HOT RSB SINGLES 
* DO IT TO ME 

LIONEL RICHIE 



TOP R&B ALBUMS 
DEAD SERIOUS 

DAS EFX (*icoc*smsn 



HOT COUNTRY SINGLES 
* I SAW THE LIGHT 

WYNONNA 



TOP COUNTRY ALBUMS 
* SOME GAVE ALL 

BILLY RAY CYRUS WCTCumr) 



HOT DANCE CLUB PLAY 
* NOTHING CAN STOP US 

SAINT ETIENNE wbner Boos j 



HOT DANCE SALES 
* CLUB LONELY 

UL LOUIS & THE WORLD 



HOT RAP SINGLES 
* THEY REMINISCE OVER YOU 

PETE ROCK & C.L SMOOTH (£le»tr« 



HOT ADULT CONTEMPORARY 
* IF YOU ASKED ME TO 

CELINE DION (two 



HOT LATIN TRACKS 
* OTRO DIA MAS SIN VERTE 

JON SECADA (CAPitq^Mimiiw) 



TOP VIDEO SALES 
* 101 DALMATIANS 

fWHT tWWtV HOME VIOfOl 



TOP VIDEO RENTALS 
* CAPE FEAR 

<MCA. UNIVERSAL HOME V!OEO> 



In //ir /Hedialine 



'Monterey Pop' Book 
Party Draws Rockers 




CAPTURES THE COUNTRY 
NOW & THEN 

Her stunning new allium featuring trie lop 10 hit " TaUe It Like A Man ' 
and her next single " One Time Around . " On I our Through Octoher. 



HER TIME IS NOW 



ARISTA 



Hie Original. The Only. The Ultimate. 



g ELTON JOHN | 




1 - | 

The Most inticipated \llmm Of His Career 
Featuring The I Hi Single \nri I ideo "The One"w u mhsu 
4nd "Runaway Train" Featuring Eric Clapton <\u u- .n.j, 

(/ii/.mV fry ELI'ON JOHN fyrics fr\ TAl PIN produced fry CHRIS THOMAS 
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Harrison Live: Here Comes The Fun 



To paraphrase a certain celebrated Liverpool songwriter: Had he 
come another day, it might not have been like this. But George 
Harrison's return to concert touring after a 17-year hiatus has 
proven well worth the wait, as demonstrated by the forthcoming 
"George Harrison/Live In Japan" (Dark Horse/Warner Bros.), a 
true listening event and an indispensable document from one of 
rock's most reluctant superstars. 

His long absence from the road allows one to approach George's 
considerable body of work from a fresh perspective. It has also giv- 
en him the freedom to rethink his repertoire. 

"Even my older songs are new for me, because I've never per- 
formed them!" says Harrison, relaxed and reminiscing at his Friar 
Park estate in Henley-on-Thames outside London. "With the excep- 
tion of my 'Dark Horse' tour in 1974 and a couple of shows like the 
[1971] Bangladesh benefit, where I would always have to do 'Here 
Comes The Sun,' most of my songs I've never done before in con- 
cert" 

Recorded with Eric Clapton and his seasoned 
road band over the course of a dozen Osaka and 
Tokyo dates from Dec. 1-17, 1991, the two-CD, 19- 
track "Live In Japan" collection brims with materi- 
al spanning Harrison's Beatles-era classics ("Tax- 
man," "Piggies"), numerous early solo hits ("My 
Sweet Lord," "What Is Life," "Give Me Love [Give 
Me Peace On Earth]"), and later chart successes 
("All Those Years Ago," "Got My Mind Set On 
You"). 

The decision to resume his performing career 
was a difficult one for Harrison. "The idea of tour 
ing was so distant to me," says George, "and if 
you don't ever do something, it becomes a mys- 
tery. I mean, how many years can you think about 
doing it?" Eventually, however, Clapton convinced 
him by "very generously" offering to back him up. 

Thus committed, Harrison compiled 30-odd 
songs as possibilities for Clapton's band, and cas- 
sette copies were presented to the support troops. 
Rehearsal time was booked at rural Bray Studios 
in Windsor, England, and the musicians gathered 
there on Nov. 4, 1991. 

"Before we ever went to rehearsal," says Harrison, "I decided 'I 
Want To Tell You' would make a good opener. And 'If I Needed 
Someone' was one that the Beatles actually did in Japan at the Bu- 
dokan in 1966. And of course Eric played on 'Devil's Radio,' 'Cloud 
Nine,' and 'While My Guitar Gently Weeps,' so they were perfect 
ones to do live." 

Yet the Harrison canon is not a quick study. "My songs aren't 
that simple to play," Harrison admits almost sheepishly. "They've 
got a lot of chords and a lot of little parts which are very integral. 
'All Those Years Ago' has all the synth sounds, the slide parts, the 
counter-melodies, and the 'shoo-bop shoo-ba' in the backing. Unless 
you get them rehearsed, you're just fooling yourself," he says with 
a laugh, "and you might as well do 'Roll Over Beethoven'.'" (Ulti- 
mately, Harrison employed that very tune as an unbridled finale). 

Meantime, requests had been mounting from various associates 
for access to the closed-door practice sessions. "I didn't want peo- 
ple coming and going all the time," says Harrison, "so I said, 'OK, 
on the last day, November 24, we'll invite all our friends.' And so 
we had this audience of some TV actors, musician friends like Jim 
Capaldi and Steve Winwood, and family, and the osteopath's wife, 




and so forth. After that, nothing could be as difficult 1 " 

Once the crack ensemble hit Japan, it swiftly eclipsed his fondest 
hopes. Consequently, "George Harrison/Live In Japan" is that rar- 
est of contemporary artifacts — a bona fide concert transcription 
whose content often surpasses the originals. The vibrant ambient 
sound by engineer John Harris was achieved without any postpro- 
duction sweetening beyond an impeccable mix, and the track-to- 
track flow benefits from the tight pacing of the actual program. 
And, whether swapping arpeggios with George or taking flight 
alone, Clapton's fret-fraying filigrees represent a new peak in his 
guitar oratory. 

The passion on display is scintillating rather than solemn, with 
Harrison slipping a George Bush swipe into "Taxman" and a "Hey 
Jude" refrain into "Isn't It A Pity," and peppering the rest of the 
proceedings with witty asides. "Although we didn't want to do the 
songs exactly like the record," says George, "we wanted to do 
them in the spirit of the records. Even 'Something 1 — I think that's 
much better than the studio record, and it gives 
me goose bumps — chicken-skin — every time the 
solos come and Eric follows me!" 

As Harrison himself replays 'Live In Japan" at 
home, the now-preserved experience continues to 
trigger a stream of memories. 

"They all say that 'Something' was inspired by 
Patti [Boyd Harrison, later remarried to Clapton] 
but it wasn't really," George confides with an imp- 
ish chortle. "She was my wife at the time, but 
when I wrote that 1 had Ray Charles in my head. I 
always imagined Ray singing it and eventually he 
did record it There was a period of time when that 
became a Muzak tune; you'd hear it in elevators, 
and I started feeling a bit embarrassed, but now 
I'm back into it and so happy to have written it 

"Sinatra was doing it for years," he notes slyly, 
"so now I always think of Frank Sinatra when I'm 
doing it In fact, I've got that in the live version: 
'Stick around Jack, it may show.' " 

Another thing that shows is the renewed vigor 
of Harrison's vocals since he resolved to quit 
smoking last June. 

"I'm singing much better than I ever sang on those old records," 
he states bluntly. "One of the reasons to do the tour was 1 needed 
to get out of the rut of being a smoker. I knew if 1 was ever to sing 
again live, I had to stop. I did breathing exercises to catch up." 

While George ponders the logistics of a possible late-September 
"touring lark in the States, England, Europe, and eventually Aus- 
tralia" with Clapton's outfit he's writing songs for his next studio 
effort, producing some tracks for veteran English rocker Joe ("It 
Only Took A Minute") Brown and relishing the comprehensive reis- 
sue of his entire Apple/Capitol and Dark Horse/Warner Bros, solo 
catalogs; "Wonderwall Music" — the inaugural (Nov. 1, 1968) solo 
Beatle record — is due in stores Tuesday (30). 

As for "George Harrison/Live In Japan," it will be released July 
14, with a five-track sampler shipping to radio this week. And will 
George be performing in your town? Well, as the man himself has 
put it: "Carve your number on my wall and maybe you will get a 
call from me." 

"Although I'm older now than I've ever been," he quips, "I've 
got more energy and I feel much better than I've felt for 26 years. 
It's funny how life goes, isn't it?" 
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Commentary 



Articles and letters appearing on this page serve as a forum for the expression 
of views of general interest The opinions offered here are not necessarily those 
of Billboard or its management. Contributions should be submitted to Com- 
mentary Editor Ken Terry, Billboard, 1515 Broadway, New York, N.Y. 10036. 



PUBLICISTS TREAT BLACK PRESS UNFAIRLY 

Last To Get Invites, Tickets, Access 



■ BY GERRIE E. SUMMERS 

As Black Music Month draws to a 
close, it seems ironic that, while the 
black music press is being recognized 
for its help in the exposure and sup- 
port of black artists, it is usually for- 
gotten during the other 11 months of 
the year. 

The late Elliot Home once wrote a 
Billboard Commentary on publicists, 
likening them to Rodney Danger- 
fields of the industry. I agree publici- 
ty is often a thankless job, considered 
by some to be the bottom rung at rec- 
ord companies — but try being a black 
musk journalist 

In general, the print media sits a 
few rungs below television and radio; 
only a choice few publications are 
considered large enough (in circula- 
tion and prestige) to receive the same 
royal treatment. When it comes to 
major events and exclusives, R&B 
magazines, as well as smaller publi- 
cations, are usually the last in line. 

The black press has been given nu- 
merous beatings through the years, 
resulting from the unfair practices of 
record companies and public relations 
firms, and some of the blows have 
been quite low. This year's post- 
Grammy label parties, for example, 
were bashes in more ways than one. 
They were a bash to the head, a slap 
in the face, and a kick in the butt. Ac- 
cording to attendees, few blacks 
were to be seen at some of the par- 
ties, except for company executives 
and black entertainers, who were fine 
for adding glitter. One publicist ad- 
mitted that, at one party, attended by 
only a scattering of black execs and 
artists, the club didn't even want the 
blacks to come in the front door! Is 
this 1992? 

For those who found themselves 
among the uninvited, the excuse was 



the same: "They cut my list in half." 
That part is believable, although it's 
also an eye-opening way to find out 
how low you are on a publicist's list. 

The disregard for the black press is 
fostered by the record and publicity 
companies, and it is not just the black 
press that feels this racial bias. I sat 
in a publicist's office one day and lis- 
tened as she lamented over the num- 



1 



'Some publicists 
seem to look down 
on black writers' 

Geme E. Summers, the former 
editor of Word Up! magazine, 
contributes free-lance pieces to 
Billboard, Rappages, Essence, 
and The New York Daily News, 
among other publications. 



ber of press tickets available for a 
white rap group's show. After re- 
questing 40 tickets, she said, she'd 
gotten only half that many from the 
act's label. A white employee sug- 
gested an easy way to solve the prob- 
lem: cut out some of the black publi- 
cations. And this for a white rap 
group trying desperately to get over 
with a black audience? The same 
group that was shoved down the 
black press's throat before pop suc- 
cess arrived? 

Another time, a publicist was tell- 
ing me in her office that the pop mu- 
sic division of her company treated 
the R&B division like dirt. As if to 
stress her point, someone from the 
pop department walked in and asked 
her to cross off any of "her people" — 
meaning non-essential R&B press 
members — who didn't really need 
tickets to a concert by a white "soul" 
singer. The woman read off a couple 
of names she didn't know, as if only 
the black media that the pop division 



recognizes are important. 

After working for a pop music pub- 
lication, I've also found that press 
parties given for even new white art- 
ists are much better than those for a 
new black artist. The R&B publicist 
is given a laughable budget to work 
with; the artist is given an embar- 
rassingly meager introduction; and 
the journalists eat cheese and drink 
vinegar wine. 

For those who say 
this is due to bleak 
economic times, open 
your eyes. This has 
been going on for 
years. This is not to 
say black artists are 
never given decent 
parties. Some R&B 
publicists have 
thrown remarkable 
luncheons and soirees, but usually 
these have been for artists that, the 
company believes, will cross over to 
pop or at least make the expenditure 
worthwhile. 

Now let's consider what happens 
once the black artist achieves pop 
success. When black artists start at- 
tracting the attention of the main- 
stream, they are split between the 
pop and R&B publicity departments, 
with the R&B publicists getting the 
shaft. Thus they are unable to accom- 
modate most of the black press, usu- 
ally causing a rift between the publi- 
cist and black press members. 

I once attended a party for an R&B 
singer who the company suddenly de- 
cided to take pop. The pop depart- 
ment had taken over the party, to the 
publicist's dismay, and the results 
were reflected in the low number of 
black press members present. The 
artist ended up receiving very little 
mainstream coverage. Guess who the 
label had to come back to? 



That a company would desire cov- 
erage in a publication with a large cir- 
culation is understandable, and black 
artists deserve this visibility. But it's 
interesting that the publication's size 
doesn't matter when the label is try- 
ing to break a new artist. How many 
artists can we name that were forced 
on us initially and then, after fame 
came, were no longer available? How 
many white artists can we name that 
used us to gain R&B authenticity and 
were later unavailable to us? 

1 have often been annoyed by the 
ineptitude and condescension of cer- 
tain publicists. What would a main- 
stream writer do, for instance, if a 
publicist took a month to send out a 
simple bio, or if he or she was cut off 
the freebie list because the publicist 
didn't like an article? 

While there are many white publi- 
cists who have helped me, there are 
some who seem to look down upon 
black journalists and think they can 
treat us in any manner they see fit. 
Quite often, the black press is ha- 
rassed by artists and publicists alike 
over negative reviews and stories, be- 
cause we are not supposed to write 
anything negative or speak our 
minds. If we criticize them, we're os- 
tracized. If we cater to them, we get 
no respect 

It is amazing that an industry that 
thrives on something that can be so 
beautiful, comforting, and inspiring 
as music can cause such grief to the 
black press. It is also ironic that the 
major labels make billions of dollars 
from black music and yet are so rac- 
ist. Meanwhile, it is the artist who 
suffers through all of this — and the 
ones who suffer most are the young 
artists who will probably not get sup- 
port from Rolling Stone. 



LETTERS 



IN PRAISE OF VIRGIN 

GM Roger Holdrege and market- 
ing manager Oenise Pizzini, for- 
merly of Virgin Classics, deserve 
a great deal more than just a 
blurb in an article (Billboard, 
June 13). I observed their work 
and their accomplishments dur- 
ing my time as a Virgin intern 
last summer. 

Virgin Classics distinguished 
itself by having a single purpose: 
To keep classical music alive and 
well. The label did so not by hold- 
ing out for cream-of-the-crop art- 
ists (although it did contract Sir 
Yehudi Menuhin at one time), 
but by searching for younger 
"up-and-coming" artists and en- 
sembles, selling high-quality re- 
cordings (all of Virgin's product 
was completely digital), and cre- 
ating crossover marketing cam- 
paigns. 

Holdrege's crossover thrust in 
the U.S. was illustrated by his 
creation of Virgin Variations, a 
separate label aimed at 18-30- 
year-olds. Variations became suc- 
cessful with artists like pianist 
Richard Kastle (who toured with 
Jay Leno last year and also ap- 
peared on 'The Tonight Show") 
and the Greene String Quartet 

If EMI is trying to eliminate re- 
dundancies, it should not worry 
about Virgin Classics. The label 
is singular in nature and an asset 
to Virgin Records. 

I consider it a privilege to have 
worked for Roger and Denise and 
to have been an employee of Vir- 
gin before EMI's takeover. Now 
that I have graduated and am 
looking for a job, I find it ironic 
and outrageous that these two 
outstanding executives are in the 
same boat as I am. 

Mary-Elizabeth Sullivan 
Elizabeth. N.J. 



VOICES CARRY 



The following is part of an occa- 
sional series of articles by Bill- 
board readers outside the enter- 
tainment industry. 

This must truly be the season for 
pop culture critiques. Still, it is rath- 
er disappointing to see such talented 
individuals as Michelle Shocked and 
Bart Bull joining the "I hate gangsta 
rap" bandwagon, as evidenced in 
their June 20 Commentary. 

Their main complaint seems to be 
that these rappers are making a 
profit selling a distorted view of 
black life to a primarily white audi- 
ence. On the face of it, it is tempting 
to say, "So what?" Most popular mu- 
sic of the 20th century originated in 
black culture before "graduating" 
into the mainstream. The unique 
thing about rap is that it has re- 
mained a mainly black vehicle. But, 
while this may shed light on the hos- 
tile reaction it has received in some 
quarters, it is beside the point. 

Rap mixes inspiration from a vari- 
ety of sources with musical and rhe- 



torical flourishes. Fblitical rap, espe- 
cially, exaggerates various experi- 
ences or reactions for effect. It is not 
meant to be taken literally. Pop cul- 
ture, however, is much like a fun- 
house mirror: It exaggerates and 
distorts, yes, but does that mean 
there is not something "real" here 
that is worthy of being recognized? 
The feelings of frustration and, yes, 
hostility, reflected in much rap are 
often all too real. 

I am a middle-class, 20-something 
black male. I am relatively well-ad- 
justed and harbor no particularly vi- 
olent revenge fantasies against 
whites, Asians, other blacks, gays, 
or any group you care to name. I do 
not live in Los Angeles, but close to 
Washington, D.C. Now, Shocked and 
Bull may feel that, because they live 
closer to South Central L.A., they 
can better speak to how things "real- 
ly" are. However, if one happens to 
reside in black skin within America, 
there are certain situations to which 
one becomes accustomed. 

I am fortunate. My relations with 



police officers are generally cordial, 
though I have several law-abiding 
friends who have not been as lucky. 
Like any black male, I am of course 
viewed warily by many passersby on 
the street These things happen, and 
yeah, they can become damned frus- 
trating. Ice Cube does not speak for 
me, nor, for the most part, does he 
necessarily speak to me. However, 
he can speak to a universal form of 
demonization that many black males 
do feel, regardless of class. 

Secondly, it disturbs me that Mi- 
chelle Shocked, of all people, should 
be criticizing pop artists who choose 
to convey strong sentiments in a par- 
ticular manner, using particular im- 
agery. Shocked chose to make her 
own point about aggressive resis- 
tance on the cover of her "Short 
Sharp Shocked" album. As pictured 
on that cover, a struggling, protest- 
ing Shocked is being held rather 
forcibly by a police officer. Appar- 
ently, it is fine for the Shockeds of 
the pop world to aggressively dis- 
play their defiance of "the system," 



but it is wrong for N.WA to do so. 
Shocked can rail about the abuses 
women receive in society, but Ice 
Cube should not vent his anger. 
Such efforts are casually dismissed 
by Bull and Shocked as "bullshit" 

I suppose Shocked and Bull feel 
they do us all a great service by dig- 
ging up insulting "coon" imagery to 
demean black artists who choose to 
express themselves in a manner dif- 
ferent from hers. The conclusion 
that I am forced to draw from this 
editorial "BullShock" is that black 
people must always present their 
music in a manner that will not prove 
a "discredit" to their race. Thus, they 
should self-censor themselves lest 
they accidentally ply images that 
may be a stereotype. 

Meanwhile, questions of musical 
"veracity" or societal exploitation 
are rarely major considerations for 
white musicians who freely draw 
upon the entire world for musical in- 
spiration. (Paul Simon, Peter Gabri- 
el, and Sting are good examples.) On 
Shocked's own latest release, the 



"Arkansas traveler" forays down 
South to indulge her blues muse be- 
fore she heads over to the Emerald 
Island to collaborate with another 
oppressed people — the Irish. 

I again wonder if antagonism to- 
ward rap arises because it has yet to 
be completely absorbed and homoge- 
nized by the majority culture — as 
other forms of black musical expres- 
sion of the 20th century have been. 
Evidently, the lesson we must draw 
from Shocked's and Bull's piece is 
that certain minority culture atti- 
tudes and musical styles are worthy 
of acclamation — but only after ma- 
jority appropriation. How sad, then, 
that gangster rap will not be treated 
to Shocked's experimentation on her 
next album. 

I am sorry that Schocked needed 
to resort to this hypocritical editorial 
soapbox when she usually gets her 
point across so much better — just 
letting her music do the talking. 

Robert A. George 
Annapolis, MD 
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"PAST THE POINT OF RESCUE" is past the point of 




Labels Try Higher-Quality Cassettes 

Aim To Increase Format's Longevity 



LIVE Gets $20 Mil Advance 
From WEA Home Video Pact 




Welcome Bach. CEMA Distribution president Russ Bach is named as this 
year's honoree for Neil Bogart Memorial Fund, a division of the T.J. Martell 
Foundation. Bach will be honored at this year's fundraising gala, to be held Nov. 
7 at Santa Monica Airport's Barker Hangar. The Bogart Labs are dedicated to 
the research of pediatric leukemia, cancer and AIDS. Shown at the Bogart 
Foundation's annual volunteer kick-off breakfast, from left: Getfen president Ed 
Rosenblatt, last year's honoree; Mary Ellen Bach; Russ Bach; Joyce Bogart 
Trabulus, co-founder of the Neil Bogart Memorial Fund; Frederic Gaines, Esq., 
president of the Fund; Capitol-EMI Music president/CEO Joe Smith, a member 
of the T.J. Martell Foundation's board of directors; and Rikki Rosen, who hosted 
the breakfast along with her husband, Ticketmaster CEO Fred Rosen. 



Boehlert Joins Billboard Radio Team 



ZZ Top To Show Its Legs 
At RCA In $30 Mil Deal 



■ BY MELINDA NEWMAN 

NEW YORK— The rumored world- 
wide record deal between RCA and 
ZZ Top has been completed, with 
the first of five albums expected 
from the trio next spring, according 
to the label. 

RCA would not comment on spe- 
cifics, but according to sources, the 
basic deal is worth at least $30 mil- 
lion; however, sales incentives and 
royalties could ultimately boost it to 
between $45 million and $50 million. 
Sources indicate the band will re- 
ceive an advance of $5 million per 
album, as well as a $5 million sign- 
ing bonus. The band's royalty rate 
is said to be 20%, which is considera- 
bly higher than ZZ Top received at 
Warner Bros., its label home for 
close to 20 years. 

The deal, which was negotiated 
by ZZ Top attorneys John Branca 
and Stuart Silfen, also includes hef- 
ty video allowances for each album, 
as well as a budget for a live con- 
cert video longform. After the dura- 




tion of the contract, ownership of 
the masters and videos reverts back 
to the band. 

"On a pure record deal, it's proba- 
bly close to one of the richest in the 
industry," says a source. "If you 
look at Madonna's or Michael Jack- 
son's deals, that figure also includ- 
ed books, films, and publishing, in 
addition to the music." 

Several labels had been bidding 
on the band, but negotiations ulti- 
mately came down to Warner Bros, 
and RCA (Billboard, May 9). 

RCA president Joe Galante has 
(Continued on page 87) 



■ BY SUSAN NUNZIATA 



NEW YORK— As the debuts of the 
digital compact cassette and the Mini- 
Disc draw closer, some record compa- 
nies are looking to new, higher-priced 
tape formulations to improve the 
quality of the music cassette in hopes 
of increasing that format's longevity. 

WEA Corp., which has been manu- 
facturing all of its cassette product 
using the DIGalog digital master pro- 
cess, has begun to employ a new co- 
balt tape for most of its releases, ac- 
cording to Joseph Vayda, senior VP of 
WEA Manufacturing, Olyphant, Pa. 

Sony Music's Columbia Magnetics 
division, which supplies duplicating 
tape for the company, is developing a 
new cobalt tape and plans to intro- 
duce it in the first quarter of 1993. 
Bob Myers, VP of operations at Sony 
Music, based in Carrollton, Ga., says 
that, by the end of next year, all new 
releases will be duplicated on cobalt 
using a digital master system, and 
that the cobalt will eventually replace 
the standard ferric tape for all Sony 
product 

BMG has been using a digital mas- 



■ BY JIM McCULLAUGH 



LOS ANGELES— LIVE Entertain- 
ment Inc. has received a $20 million 
cash advance from WEA, the result 
of a multiyear home video distribu- 
tion agreement between the two com- 
panies. 

LIVE CEO David A. Mount con- 
firmed the receipt of funds for the fi- 
nancially struggling company here 
June 23 at an annual meeting of 
shareholders. The advance is recoup- 
able over the three-year life of the 
agreement 

At the same time, Mount also an- 
nounced the resignation of Alan J. 
Hirschfield as acting chairman and a 
member of the board of directors. 

In a prepared statement, LIVE 
said the resignation "reflects his 
[Hirschfield's] views regarding his 

BMG, Fox Leap 
Into Deal For New 
Soundtrack Label 

NEW YORK— BMG and 20th Centu- 
ry Fox have formed Fox Records, a 
new joint venture that will release 
movie and television soundtracks be- 
fore moving on to individual artist 
signings. 

The multiyear, worldwide deal 
calls for up to 20 annual releases to 
move through BMG's distribution 
system. Additionally, BMG's wholly 
owned labels, RCA, Arista, and Zoo, 
will assist in the marketing of the 
projects until Fox Records is able to 
assume that function, according to 
Trish Heimers, BMG VP of communi- 
cations. 

This is not the first time the two en- 
tities have worked together; 20th 
Century Fox operated a label more 
(Continued on page 83) 



ter system for about two years and 
began releasing product under the 
DIGalog banner three months ago. 
Now it is evaluating the new formu- 
lations and expects to make a deci- 
sion within the next three months, ac- 
cording to Lou Vaccarelli, VP of pro- 
duction with RCA. 

"In general, people are starting to 
see what it's going to cost for DCC 
duplication and realizing that it's go- 
ing to be a while before DCC and MD 
get cranking," says Doug Booth, na- 
tional industrial sales manager at 
TDK Electronics Corp., Gardenia, 
Calif. "Meanwhile, for just pennies, 
you can upgrade your tape and really 
put out a spectacular product" 

However, not all of the major rec- 
ord companies are embracing the 
new tapes. 

CEMA has no plans to begin using 
the new formulations, according to 
president Russ Bach. "We find we're 
in very good shape with the quality of 
the product we're putting out right 
now, which is ferric oxide," says 
Bach. "At this point, we don't feel 
there is enough of an upside to move 
to the added expense of new tapes. 



availability to contribute to the previ- 
ously announced restructuring pro- 
cess of the company." 

No replacement, either as a direc- 
tor or as acting chairman, has been 
named yet Hirschfield's term would 
have extended to the 1995 annual 
meeting. 

Hirschfield had been the acting 
chairman since November 1991 and a 
director since November 1989. He 
was on leave of absence from Werth- 
eim Schroder & Co., an investment 
banking firm, where he has served as 
managing director. He is also the co- 
CEO of the Financial News Network. 

The purpose of the stockholders 
meeting was to vote on the election of 
new directors and ratify the selection 
of Ernst & Young as independent au- 
ditors of the company for the fiscal 
(Continued on page 85) 



NEW YORK— Eric Boehlert has 
joined Billboard in the new position 
of radio features editor. 

Boehlert is the newest member of 
the Billboard radio team. Heading 
up the team is Phyllis Stark, who re- 
cently was promoted to radio editor. 
Also new to the crew is Carrie Bor- 
zillo, who will be reporting on radio 
from Billboard's Los Angeles office. 
Stark and Boehlert are based in 
New York. 

"Boehlert is a welcome addition to 
the team and will be a major part of 
Billboard's increased emphasis on 
radio feature stories," Stark says. 
"He possesses the kind of in-depth 
knowledge and understanding of the 
radio business that will enhance our 
commitment to quality reporting. 

"Billboard's new radio team will 
continue to provide breaking news, 
programming trends, and informa- 



We're going to stay with what we've 
got unless it's proven that we move 
down with quality when everybody 
else moves up." 

According to Jim Caparro, execu- 
tive VP of PolyGram Group Distribu- 
tion, the company is concentrating 
primarily on DCC. "That, we believe, 
is going to be the next true, real im- 
provement to the evolution of the cas- 
sette," he says. "And now that we're 
close to the actual consumer intro- 
duction, all of our energy and efforts 
are going to be toward the successful 
launch and ultimate consumer accep- 
tance of DCC." 

Larry Schnapf , director of manu- 
facturing, quality control, and pur- 
chasing at PolyGram Group Distribu- 
tion, says the company currently puts 
out about 75% of its cassette releases 
on chromium dioxide tape. 

Executives at Uni Distribution 
were unavailable for comment. How- 
ever, an informed source says the 
company is not expected to begin us- 
ing the new formulations. 

The new analog tapes are designed 
to better handle the demands of digi- 
(Continued on page 85) 




STARK BOEHLERT 



tion vital to running a successful 
station. We will also be focusing on 
the more colorful, behind-the-scenes 
aspects of the industry that make 
radio so compelling — not just for the 
people it employs — but for its casual 
listeners as well," she says. 

"Radio is an indispensible compo- 
nent of the music industry, firing 
the listening public's imagination in 
a wholly unique manner," says Bill- 
board editor in chief Timothy White. 
"The inner workings and creative di- 



mension of the radio business are 
seriously under-reported. With 
Phyllis Stark at the helm and Eric 
Boehlert and Carrie Borzillo on 
board, we have a dynamic new con- 
centration of writing strength, expe- 
rience, and focused enthusiasm in 
our radio section, assuring our read- 
ers of the finest coverage anywhere 
in the '90s. Expect great journalism 
and a lot of surprises." 

Although he will be specializing in 
feature articles at Billboard, Boeh- 
lert also will be involved in news 
coverage and will contribute to the 
weekly Vox Jox page. He also will 
write the biweekly Promotions & 
Marketing column. 

Boehlert comes to Billboard from 
the trade publication Inside Media, 
where he covered the national radio 
beat. Previously, he was a reporter 
at News Inc. 



Top 40 Pioneer 
Rick Sklar Dies 
After Surgery 

■ BY ERIC BOEHLERT 



NEW YORK— Top 40 programming 
pioneer Rick Sklar died unexpectedly 
June 22 following a routine operation 
at New York's Roosevelt Hospital. 
He was 62 years old. 

Sklar gained industry prominence 
during a highly successful run as PD 
at WABC New York from 1962 to 
1977. He later seved as VP of pro- 
gramming for ABC Radio, wrote a 
book, "Rocking America: How The 
All-Hit Radio Stations Took Over," 
formed Sklar Communications, and, 
at the time of his death, served as a 
VP for Interep Radio Store, a New 
York sales and marketing firm. 

During his stretch at WABC, par- 
ticularly from 1962 to 1968, the sta- 
tion served as a national model for 
the burgeoning "all-hit" format T" 1 
station became the most-listened-u 
the country with 6 million weekly lis- 
teners — a number unsurpassed 
since — and helped launch the careers 
of such popular personalities as 
"Cousin" Brucie Morrow, Dan In- 
gram, and Ron Lundy. 

Pointing to Sklar*s history of good 
health, as well as his recent running 
of the New York City marathon, col- 
leagues expressed shock at the news 
of his death. Friends say Sklar had 
complained for more than a year 
about a pain in his foot and finally de- 
cided to have elective surgery to re- 
lieve the discomfort Sklar apparent- 
ly died from complications from the 
out-patient surgery. Following an au- 
topsy performed by the New York 
City Medical Examiner's Office, the 
cause of death is under investiga- 
tion. 

Sklar is best remembered for his 
innovation and creativity. "Every sta- 
tion that plays contemporary music is 
borrowing from Rick Sklar," says 
Morrow. "Rick was the original inno- 
(Continued on page 76) 



6 



BILLBOARD JULY 4, 1992 



Burning brightly ou 





Artisls&Music 



ROCK'R&B-RAP-DANCE'COUNTRY 



NMS Termed 'Smaller, More Useful' 

Next Nirvana On Minds OfA&R Execs 



CLASSICAL 



MUSIC 



TTiis story was compiled by Thorn 
Duffy from staff reports 

NEW YORK— With registration 
limited and the number of panels 
scaled back 25%, the 13th annual 
New Music Seminar provided a 
somewhat less frenzied setting than 
the NMS events of the previous few 
years for discussions, debates, deal- 
making, and genera] schmoozing. 

NMS co-founder Tommy Silver- 
man, CEO of Tommy Boy Records, 
described this year's seminar, held 
June 17-21 at the Marriott Marquis 
Hotel here, as "purposely smaller, 
less intimidating, and hopefully 
more useful for everybody." Re- 
sponding to concerns about over- 



crowding at recent seminars, NMS 
limited attendance to 7,500 and an- 
nounced the conference was sold out 
on its fourth day. 

But NMS has continued to be most 
useful as a crash course in the music 
business for scores of aspiring art- 
ists, independent entrepreneurs, and 
attendees from abroad. Internation- 
al registration peaked this year, ac- 
counting for 30% of the total atten- 
dance, says Silverman. Although 
fewer internationally focused pan- 
els were offered, non-U. S. execu- 
tives were present in many of the 
discussion groups and "Agenda 
Latina," a series of Latin music 
showcases and seminars co-spon- 
sored by the Spanish Society of 



Authors, Composers & Publishers 
(SGAE). 

Celebrating the roles of both cre- 
ativity and commerce in the music in- 
dustry, NMS opened with the pre- 
sentation of the Joel Webber 
Awards for Excellence in Music & 
Business to Bruce Pavitt and Jona- 
than Poneman of Seattle's influen- 
tial Sub Pop Records, and to Michael 
Shalett and Michael Fine, chief exec- 
utives of SoundScan, whose point-of- 
sale data is used in some of the Bill- 
board charts. 

The seminar began against the 
backdrop of a boycott threatened 
against Time Warner by police 
groups angry over the Body Count 
(Continued on page 86) 




Genesis At Giants. Atlantic recording group Genesis celebrates with label 
executives backstage at Giants Stadium in East Rutherford, N.J., where the band 
played two shows as part of the North American leg of its "We Can't Dance World 
Tour '92." The band's 17th album, "We Can't Dance," has gone double-platinum 
and yielded the hit singles "No Son Of Mine, "I Can't Dance," and "Hold On My 
Heart" Shown, from left, are Atlantic senior VP Tunc Erim; Mike Rutherford, 
Genesis; Atlantic co-chairman/co-CEO Ahmet M. Ertegun; Genesis manager Tony 
Smith; Tony Banks, Genesis; Atlantic co-chairman/co-CEO Doug Moms; Phil 
Collins, Genesis; and Atlantic vice chairman/CFO Mel Lewinter. 



Majors Increasingly Letting 
Indies Take It To The Street 



Peter Allen, Singer/Writer, Dead At 48 

Composer Of Major Hits Enjoyed Fame As Showman 



Japan Council Plans Digital Royalties 



TOKYO — An advisory council to Ja- 
pan's Cultural Affairs Agency has 
set preliminary guidelines regard- 
ing the collection and allocation of 
digital recording royalties, which 
will likely be introduced in Japan in 
January 1993. 

The Confederation for the Home 
Taping Problem, comprised of rep- 
resentatives of rights holders, hard- 
ware and software manufacturers, 
academics and consumers, has 
agreed that royalties will be levied 
on digital audiotape, MiniDisc, and 
digital compact cassette machines. 



The three rights-holders groups 
represented in the confederation — 
the Japanese Society for Rights of 
Authors, Composers and Publishers 
(JASRAC), the Recording Industry 
Assn. of Japan (RIAJ), and the Ja- 
pan Council of Performers' Organi- 
zations (Geidankyo) — will form a 
new body to collect digital home tap- 
ing royalties from makers and im- 
porters of hardware and blank digi- 
tal recording media. The exact royal- 
ty rate has yet to be set 

Under the terms of the prelimi- 
nary agreement JASRAC will take 



36% of the total compensation 
amount for distribution to its mem- 
bers, while the RIAJ and Geidankyo 
will each take 32%. In addition, the 
three bodies will set aside an as-yet 
undetermined percentage of their 
royalties to fund the activities of the 
Copyright Research and Informa- 
tion Center. 

Copyright holders are reportedly 
asking that 1,500 yen ($11.81) be 
charged for every digital recording 
device and 30 yen (24 cents) for each 
blank digital tape sold. 

STEVE McCLURE 



This story was prepared by Debo- 
rah Russell and Craig Rosen in 
Los Angeles and Ken Terry in 
New York. 

LOS ANGELES— In their quest to 
break new acts in a crowded mar- 
ketplace, the major record labels 
are increasingly relying on inde- 
pendent distribution as an alter- 

WB Nashville, 
Exec Named In 
Sex-Harass Suit 

■ BY EDWARD MORRIS 



NASHVILLE— Nancy Solinski, a 10- 
year employee at Warner Bros. Rec- 
ords' Nashville division, has sued the 
label and its artist relations director, 
alleging sexual harassment Her suit, 
filed June 22 in Chancery Court here, 
asks for compensatory damages of 
$500,000 and punitive damages of 
$250,000. 

In her complaint against George 
Briner and Warner Bros., Solinski, 
the label's national in-house market- 
ing director, describes an alleged pat- 
tern of harassment that she says 
dates back to Dec. 19, 1990, four days 
after Briner transferred to Nashville 
from his post with Warner Bros, in 
Chicago. 

Following a "work-related social 
function" that evening, the complaint 
says, Solinski accepted Briner's offer 
to drive her to her home. When they 
arrived, the complaint continues, 
"Briner unzipped his pants and pulled 
the plaintiff toward him" and "indi- 
cated [she] should perform oral sex 
on him." 

Solinski says she repulsed the ad- 
vances, concluded they were alcohol- 
driven, and decided such an incident 
(Continued on p age 83) 



nate route to reach the consumer 
while cutting artist development 
costs. 

More and more record compa- 
nies are getting into the act. RCA 
is planning to inject some product 
into the indie pipeline through Me- 
chanic Records, with which it has a 
joint-venture distribution deal. At- 
lantic has put out several singles 
and a dance compilation through 
its independently distributed Big 
Beat subsidiary. And Island, which 
has long operated indie imprints, 
just launched an independent rock 
offshoot, Indigo Records. 

Meanwhile, PolyGram has 
formed an Independent Label 
Sales (ILS) unit to handle certain 
titles from its imprints. Warner 
Bros, placed Naughty By Nature 
with its wholly owned, indepen- 
dently distributed label, Tommy 
Boy. And Sony Music, which owns 
half of Relativity Entertainment 
Distribution, is considering using 
the indie distributor for some of its 
titles. 

"Nowadays, it's difficult to get 
radio and video exposure, and 
there's a glut of product," says 
Rich Kudolla, senior VP of sales at 
Sony's Columbia label. "You really 
have to go down to the street. [In- 
dependent distributors] reach a 
consumer we don't always get to." 

Kudolla confirms that Columbia 
will put some of its future product 
through RED, although he de- 
clines to specify titles. 

RED recently had dramatic suc- 
cess with Ugly Kid Joe's platinum- 
certified debut EP, "As Ugly As 
They Wanna Be," which was re- 
leased on Mercury's alternative 
Star Dog imprint. Mercury used 
RED to establish a positive sales 
history and a devoted fan base to 
lay the groundwork for its upcom- 
ing album release on Mercury 
through PolyGram Distribution. 

But Larry Stessel, senior VP/GM 
(Continued on patjf 50) 



■ BY IRV LICHTMAN 



NEW YORK— Peter Allen, the sing- 
er/songwriter whose biggest songs 
were hits by others, but who enjoyed 
a successful career as a stage and 
cabaret personality, died June 18 of 
an AIDS-related illness. He was 48. 

Allen was born in Tenterfield, Aus- 
tralia, which was featured in the title 
of his first album, 'Tenterfield Sad- 
dler," released by the Metromedia la- 
bel in the early '70s. 

He had only one Hot 100 hit "Fly 
Away," which reached No. 92 in 1981. 
But, starting in the mid-'70s, his mel- 
odies, usually with lyrics by Carole 
Bayer Sager, were the stuff of big 
chart success. 

In 1974, Olivia Newton-John 
achieved stardom with her No. 1 
MCA recording of "I Honestly Love 
You" (lyrics by Jeff Barry); in 1978, 
Melissa Manchester's "Don't Cry Out 
Loud," with words by Sager, hit No. 
10 on the Arista label; a year later, 
"I'd Rather Leave While I'm In 
Love" reached No. 38 for Rita Coo- 
lidge, Allen's label mate at A&M. 

His biggest success by far was 
"Arthur's Theme (Best That You Can 
Do)" by Christopher Cross, which hit 



No. 1 in 1981 on Warner Bros, and 
earned Oscars for Allen, Sager, 
Cross, and Burt Bacharach for best 
song. It was written for the hit film 
"Arthur." 

Although Frank Sinatra and many 
others either recorded his songs or 
made them a part of their on-stage 
acts, Allen himself was the prime ve- 
hicle for most of his material, creat- 
ing cabaret or concert favorites by 
dint of his dynamic stage presence. 
On stage, Allen was glitzy on one 



■ BY GREG REIBMAN 



BOSTON— A free outdoor concert 
here, which was attended by an es- 
timated 20,000 persons, erupted in 
violence June 18 shortly after police 
stopped the music, due to unruly 
behavior in the crowd. At least 20 
people were injured, 24 were arrest- 
ed, and neighboring stores were 
looted in the ensuing melee. 

The concert was the first of three 
planned "Free Summer Jam" con- 



hand, poignantly moving on the oth- 
er, when he sat down at the piano to 
perform a song such as "Quiet 
Please! (There's A Lady On Stage)," 
which he wrote with Sager. The song 
is said to be a tribute to Judy Gar- 
land, who is credited with discovering 
Allen in Hong Kong when he was 
part of a duo (Allen was at one time 
married to Garland's daughter, Liza 
Minnelli). 
Other Allen favorites include his 
(Continued on page 76) 



certs sponsored by Boston top 40 
WZOU-FM. 

Only four of the scheduled acts — 
Meli'sa Morgan. Giggles. Laura 
Enea, and Mr. Big — actually ap- 
peared at the City Hall Plaza con- 
cert before the event was halted. 
Six canceled acts — Stacy Earl, M.C. 
Brains, Arrested Development, Col- 
lege Boyz, A Tribe Called Quest, 
and Kim Syms — performed at an 
impromptu concert at the 
(Continued on page 85) 



Free Boston Concert A Stage For Violence 
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First-Half Concert Biz 
Booms 34% Over 1991 



NEW YORK — Confirming that the 
concert business is rebounding 
from its dismal performance in 
1991, Amusement Business has re- 
ported that its Top 25 Boxscore 
grosses for the first six months of 
1992 are up 34% in world markets 
tracked by the publication. 

Amusement Business, Bill- 
board's sister publication based in 
Nashville, says the Top 25 Box- 
score grosses for Dec. 9, 1991, 
through June 8, 1992, totaled 
$45,802,383, an increase of 
$11,587,251 over the first half of 
1991. 

Further, the tally notes that at- 
tendance at the top 25 shows in- 



Clapton, Daltrey 
Top Slate Of 
July Releases 

■ BY LARRY FLICK 



NEW YORK— The July album-re- 
lease slate is dominated by rock-ori- 
ented titles, with Eric Clapton and 
Roger Daltrey leading the way. 

Other key sets are issued by Clint 
Black, Megadeth, Motorhead, Sonic 
Youth, DJ Quik, and EPMD, while 
the soundtrack to the film "Buffy 
The Vampire Slayer" has a glittery 
cast of artists. 

On July 28, Clapton delivers "Un- 
plugged" on Warner Bros. The album 
documents a recent live acoustic gig 
in London. Among the tracks includ- 
ed are "Before You Accuse Me," 
'Tears In Heaven," and "Layla." The 
title will be supported by a longform 
home video release, and a 10-city U.S. 
concert tour with Elton John this 
summer. 

Daltrey breaks an extended record- 
ing silence with "Rocks In The Head" 
(Atlantic, July 28). The album was re- 
(Continued on page 54) 



creased nearly 8%, from 7,642,387 
to 8,305,088 ticket buyers. 

The top-grossing artist during 
the first six months of the year has 
been Neil Diamond, with 10 sellout 
shows at the Sydney Entertain- 
ment Centre in Australia in April 
and May, which grossed $3,682,208. 
Ten of the 25 top-grossing concerts 
during the first half of 1992 oc- 
curred outside the U.S. 

The increase in concert atten- 
dance is attributed to the touring of 
established acts such as Diamond, 
Eric Clapton, U2, and Genesis and 
is expected to continue through the 
summer on the strength of tours by 
Bruce Springsteen, Jimmy Buffett, 
the Cure, John Mellencamp, and 
others. 




Bottom Une Blues. Virgin U.S. Label Group president Phil Quartararo, center, 
congratulates recording artists John Hammond, left, and Pops Staples on their 
performances at Point Blank/Charisma's recent blues show at the Bottom Line 
in New York. During the show, Staples was joined by his musical family, the 
Staples Singers. Staples' current album is "Peace To The Neighborhood"; 
Hammond's latest is "Got Love If You Want It" 



Warner Ties Video Debuts To Olympics 

60 Million Estimated Viewers To See 17 New Clips 



I BY TRUDI MILLER 



NEW YORK— Seventeen Warner 
Music Group videos will have their 
world premieres during the Olympic 
games, ensuring an estimated 60 
million viewers. A different video 
will premiere each night of the 
Olympics. 

The videos are part of "Medals & 
Music," a cross-promotion between 
Warner Music Group, NBC Sports, 
and Coca-Cola. The other facets of 
the promotion are a CD/cassette 
giveaway, a series of seven develop- 
ing-artist sampler cassettes that can 
be ordered by mail, and the release 
of Wamer Bros.' "Barcelona Gold" 
album. 

Additionally, Adweek reports that 
Coca-Cola, via McCann-Erickson/ 
New York, is close to a deal that 
would see Randy Travis and Natalie 
Cole doing 15-second introductions 



to a series of 60-second Coke TV 
commercials that will air through- 
out the Olympics. However, Randy 
Donaldson, VP of public relations 
for Coca-Cola USA, says he is un- 
aware of any such plan. 

The promotion will be publicized 
with TV commercials, featuring Rod 
Stewart in a cameo; a 100-market ra- 
dio campaign; in-store displays; ex- 
tensive print advertising; and in- 
serts in Coca-Cola packaging. 

Each video will be themed to an 
Olympic event taking place the day 
of the broadcast The video for Eric 
Clapton's song "Wonderful To- 
night," for example, will be broad- 
cast on the eve of the competition 
for women's individual all-around 
gymnast. Part of the video was 
shown as a "work-in-progress" at 
the press conference here announc- 
ing the promotion; it featured a fe- 
male gymnast preparing for the 



event 

"We see this as a unique and pow- 
erful opportunity to showcase our 
artists' music to people who aren't 
regular listeners," said Jordan Host, 
Wamer Music Group VP of market- 
ing, at the June 22 press conference. 

Regarding the songs, Warner Mu- 
sic Group spokeswoman Margaret 
Wade says, "Some of the songs are 
new; some have been rewritten with 
new lyrics; some are not new but the 
video is new." 

For the CD/cassette giveaway, 20 
million award certificates have been 
placed at random under the caps of 
specially marked two- and three-liter 
bottles of Coke and inside Coca-Cola 
multipacks. The odds of winning 
are one in 10 for the multipacks and 
one in 20 for the bottles. There are 
three six-song volumes to choose 
from; winners can select by mail 
(Continued on paye 77) 



CEMA Buys Laurie 
Catalog, Pacts For 
Hi/Cream Distrib 



I BY CRAIG ROSEN 



LOS ANGELES— CEMA Special 
Markets has purchased the Laurie 
Records catalog and signed a long- 
term pact to handle Hi Records' Hi/ 
Cream catalog. CEMA representa- 
tives say the moves will help fill the 
void left by Rhino Records' recent 
defection to WEA Distribution. 

The acquired material will be re- 
leased on a new CEMA-distributed 
midline label, which will be chris- 
tened after the name clears the reg- 
istration office, says Eli Okun, VP/ 
GM of CEMA Special Markets. 

"There's no doubt that there was a 
void left by Rhino's departure," says 
Russ Bach, president of CEMA Dis- 
tribution. "With these acquisitions 
we do fill that void and provide more 
catalog to take out to the custom- 
ers." 

The Laurie deal gives CEMA Spe- 
cial Markets the worldwide rights to 
all masters recorded for the label be- 
fore 1976. This will allow EMI Music 
companies to package the material 
in various international markets. 
CEMA does not own the Laurie 
name or logo, but can use the name 
in its album titles. 

The Laurie Records catalog in- 
cludes recordings by Dion, Dion & 
the Belmonts, the Chiffons, the Roy- 
al Guardsmen, the Mystics, and oth- 
ers. 

According to Ron Bollon, VP and 
owner of the Laurie Group, which 
operates several small labels, the de- 
cision to sell off the catalog is part of 
the company's effort to focus more 
on current product "The dollars we 
get from [the deal] will be used to ex- 
pand our frontline product," he says. 

The Hi/Cream catalog, which had 
been licensed to MCA/Motown since 
the early 1980s, includes material by 
Ann Peebles, Ace Cannon, the Bill 
Black Combo, and others. Also in- 
cluded is material Al Green recorded 
for Hi Records, which is licensed to 
(Continued on page 77) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Gordon Bossin is 

appointed COO of Veejay Records in 
Cornwall Bridge, Conn. He was VP 
of marketing and sales for Vestron 
Video and Lightning Video. 

Capitol Records promotes Keith 
Thompson to director of artist de- 
velopment in Los Angeles and 
Frank Murray to director of East 
Coast crossover promotion in New 
York. They were, respectively, as- 
sociate director of artist develop- 
ment and director of dance promo- 
tion. 

Tim Hyde is promoted to director 
of alternative promotion for Mercury 
Records in New York. He was man- 
ager of alternative promotion. 

Michelle Shore is promoted to al- 
ternative promotion director of Gef- 
fen Records in Los Angeles. She was 
associate director of alternative and 
metal promotion. 

Howie Miura is named alternative 
promotion and marketing director for 




Island Records' independent labels — 
Mango, Great Jones, 4th & B'way, 
and Indigo — in Los Angeles. He was 
alternative promotion manager for 
Poh/Gram Label Group. 

Harold McCoy is promoted to VP 
of finance/CFO for Windham Hill in 
Los Angeles. He was finance/ac- 
counting director. 

Harvey Rosen is named East re- 
gional sales manager at Miramar in 
Seattle. He was VP of sales and mar- 
keting for Landmark. 

Michael Scott is appointed VP/op- 
erations director for Moonroof Rec- 



ords in New York. He was VP/GM of 
Best Performances. 

Michelle Andersen is promoted to 
promotion manager for The Welk 
Music Group in Los Angeles. She was 
promotion coordinator. 

DISTRIBUTION. Bill Frohlich is pro- 
moted to New England branch man- 
ager for Sony Music Distribution in 
Lexington, Mass. He was sales man- 
ager, Mid-Atlantic branch. 

Rick Kerkow is promoted to Min- 
neapolis branch manager for Sight & 
Sound Distributors. He was key ac- 



MIURA FROHLICH 

counts representative. 

PUBLISHING. John Andrucci is pro- 
moted to director of the film sound- 
track division of EMI Music Publish- 
ing in Los Angeles. He was manager 
of film and TV music. 

Melissa Ruderman is named West 
Coast professional manager of 
Chrysalis Music Group in Los Ange- 
les. She was production coordinator 
for Visages Photo. 

RELATED FIELDS. Howard Handler is 

appointed senior VP of marketing for 



MTV; Musk Television in New York. 
He was VP of marketing for Broad- 
way Video Entertainment 

Neil Jacobsen is named VP of tal- 
ent acquisition for MCA Concerts in 
Los Angeles. He was a senior agent 
at Triad Artists. 

Nicky Lee is appointed manager of 
marketing services for PolyGram 
Video in New York. She was a mar- 
keting assistant 

Dave Conrad is promoted to VP/ 
plant manager for Denon Digital In- 
dustries in Madison, Ga. He was 
plant manager. 
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B-52's Continue To Strut Their Stuff 

New Set, Tour Follow In Wake Of Wilson's Exit 



I BY PAUL VERNA 



NEW YORK— Riddle: They're or- 
ganized, yet they know the ways of 
chaos; they have a mean sting, but 
deep down they're full of sweetness; 
and their arrival — which almost in- 
variably occurs in summertime — is 
always presaged by a buzz. What are 
they? 

They're the Bees, of course, the B- 
52's, back with heaps of "Good Stuff," 
their new Warner Bros, album com- 
ing three years after the astronomi- 
cally successful "Cosmic Thing" al- 
bum, which has sold more than 3 
million copies. 

Following the departure of vocalist 
Cindy Wilson, the remaining trio of 




The B-52's — from left, Fred Schneider, 
Kate Pierson, and Keith 
Strickland— have recruited Julee 
Cruise to replace Cindy Wilson on the 
group's upcoming tour. 



singers Kate Pierson and Fred 
Schneider and multi- instrumentalist 
Keith Strickland was forced to rein- 
vent itself on every level: writing, re- 
hearsing, recording, and touring. 

"It was really a puzzle," says Pier- 
son of Wilson's departure. "Cindy had 
been saying since the 'Cosmic Thing' 
tour that she wanted to leave and 
move back to Georgia to be closer to 
her family, so it forced us to change 
and try different configurations — 
sort of crack the code. So we just jam- 
med and, as it turned out, there was 
more of a dialog between Fred and L" 

Strickland, who generates most of 
the band's musical ideas in his home 
studio and records basic tracks for 
Pierson and Schneider to improvise 
over in rehearsal, tailored his ap- 
proach to the new format. 

Strickland says, "On this album I 
started paring down what I put on 
tape, not getting too many sounds on 
there, because I find that it really in- 
hibits Kate and Fred. If there's too 
much in there then all the space is 
filled up and you just want to sit back 
and listen." 

Pierson filled the void left by Wil- 
son's absence by double-tracking har- 
monies on most of her vocals with the 
expectation that someone would be 
hired to perform those parts on stage. 
Indeed, the B-52's have just an- 
nounced that singer Julee Cruise will 



Arc Angels A Divine Blend 
Of Veteran Blues Rockers 



I BY CHRIS MORRIS 



LOS ANGELES — Any band that in- 
cludes two Austin, Texas, guitar phen- 
oms and the rhythm section for the late 
Stevie Ray Vaughan has "prefab su- 
pergroup" written all over it. 

But Charlie Sexton of the Arc An- 
gels says his partnership with fellow 
axe man Doyle Bramhall II in the Gef- 
fen Records group came about in the 
most casual fashion imaginable. 

"I'm in my little studio, and I'm re- 
ally serious about the writing thing." 
Sexton explains. "Doyle was around, 
and I said, 'Hey man, we should really 
get together and do some writing.' So 
we just got together and kinda 
clicked." 

Both Sexton, a former teen wizard 
w r ho has recorded two solo albums for 
MCA. and Bramhall, who played side 



by side with Jimmie Vaughan in the 
Fabulous Thunderbirds (and who is 
signed to a solo development deal with 
Geffen), are rocking guitarists in the 
blues-based Austin tradition. So a 
hookup with bassist Tommy Shannon 
and drummer Chris "Whipper" Layton 
of Double Trouble seemed natural to 
the guitarists. 

'To me, I thought it was a good thing 
to do to keep these guys together," 
Sexton says. "And it was a good thing 
for the band — that's why it all hap- 
pened so fast. 

"It was completely a fluke," Sexton 
continues. "We were just going to get 
together and play gigs, and people dug 
it, and two weeks later companies were 
calling. If we were going to be looking 
for a deal, we'd probably still be beat- 
ing the street." 

(Continued on next page) 
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join the band for the tour, which be- 
gins in mid-August and is expected to 
run through the end of the year. 

Early signs for the album are good. 
The title cut has already made waves 
at top 40 and modem rock stations, 
entering the Hot 100 chart at No. 59 
and rising to a bulleted No. 45 in its 
second week, while the video for the 
song has been added on MTV in ex- 
clusive rotation. 

"Good Stuff" is loaded with other 
singles possibilities, particularly "Is 
That You Mo-Dean?," which features 
what the band calls an "intergalactic 
choir" of friends; "Hot Pants Explo- 
sion," a salacious duet about "the lon- 
gest legs in the shortest pants"; "Tell 
It Like It T-l-Is," which was inspired 
by the brassy Esther Sanford from 
the '70s sitcom "Sanford And Son"; 
and "Revolution Earth," a "psyche- 
delic awareness vibe" whose lyrics 
were written by longtime band collab- 
orator Robert Waldrop. 

Despite the band's new lineup and 
(Continued on next page) 




In The Name Of Justice. For an upcoming fall release titled "Strike A Deep Chord: 
Blues Guitars For the Homeless," on Justice Records, an all-star cast gathered 
recently at RPM Studios in New York to record "Brother Can You Spare A Dime" and 
"America The Beautiful," with partial proceeds to benefit the National Coalition for the 
Homeless. Pictured in the front row, from left, are Justice Records president Randall 
Jamail and Odetta. In back row from left are guitarist John Campbell, Dr. John, 
drummer Will Calhoun of Living Colour, and bassist Rufus Reid. 



Trey Lorenz's Voice Carries Mariah Hit; 
Press Backs Utensil; Sweet's Inside' Out 



HO'S THAT VOICE? One of the most promising new 
vocalists on the pop scene has hit No. 1 on the Billboard 
Hot 100 — and yet you may not know his name. 

In recent weeks, I keep hearing the same question about 
Mariah Carey's current chart -topping version of the 
Jackson 5 hit "111 Be There." Who is singing that great 
solo on the track? 

His name is Trey Lorenz — as Mariah softly notes before 
this young newcomer briefly steals the spotlight on the sin- 
gle. But her introduction is easy to miss. Lorenz's vocal 
talent is not 

Signed by Sony Music president 
Tommy Mottola, Lorenz is cur- 
rently working on his debut disc, due 
on Epic Records, where associate 
A&R director Lee Dannay reports 
this South Carolina native — "from 
an old-fashioned, singing-in-the- 
church kind of family" — is in the stu- 
dio with Carey, Keith Thomas, and 
Walter Afanasieff producing. Look 
for a star-bound arrival in the fall. 




by Thorn Duffy 



1/ELEBRATION: Mick Jagger leads a lineup of artiste 
celebrating Britain's National Music Day Sunday (28) in 
a program he initiated with former arts minister Tim Ren- 
ton. Among other events, Jagger will play at a celebration 
of the blues at Hammersmith Odeon with Ron Wood, the 
Charlie Watts Quartet, Gary Moore & his Midnight 
Blues Band, and Pop Staples . . . Meanwhile, Jagger has 
been in Los Angeles' Oceanway Studios recently recording 
with Def American act the Red Devils. 

Beat PICKS: While the bass player and drummer dug 
into sort of a driving-post-punk-grunge groove, the guitar- 
ist sunk to the floor of the Manhattan rehearsal studio, flat 
on his back, his head nearly inside his Marshall amp, trip- 
ping off warm waves of riffs both cacophonous and glori- 
ous. As the jam reached a peak, the small crowd in the 
room burst into applause. Along with its musical might, 
this trio, dubbed Utensil, ought to have no problem build- 
ing a press buzz. The band boasts Columbia/Kaos publicity 
ace Jim Merlis on bass, journalist Michael Azerrad on 
drums, and the inimitable Ira Rabbins, editor of the Trou- 
ser Press record guide, on guitar ... In the wake of strong 
critical reception for "Dance Raja Dance: The South In- 



dian Film Music Of Vijaya Anand," released on David 
Byrne's world beat label Luaka Bop, the Sire/Warner 
Bros, imprint plans the release thus summer of "Dancing 
Is Beautiful," four dance remixes inspired by composer 
Anand's music from artists including Deer-Lite. Rudy 
Tain bala of A.R. Kane, and Nightmares On Wax. The 
"Dance Raja Dance" disc debuted last week on the World 
Music Albums chart . . . Former Scandal vocalist Patty 
Smyth duets with Don Henley on "Sometimes Love Ain't 
Enough" from her forthcoming MCA debut, produced by 
Roy Bittan. 

Life after the majors: 

rrf^ C^' The Samples, the reggae/rock quar- 
i f I tet from Colorado that released a 
I 9 debut disc last year on Arista Rec- 
( U ords, has since left the label and sig- 
i St ned with W.A.R. (What Are Rec- 
* *• ords), a new indie operation founded 

by Rob Gordon, former A&R exec 
for EMI Records. "The Samples are 
one of several emerging bands who 
tour constantly — and profitab- 
ly — but cannot be pigeonholed at radio and therefore 
should not be on a major label," says WAR. press and 
marketing exec Jim Lewi. With a 6,000-member fan club 
building its buzz, I,ewi reports the band has moved 15,000 
copies of its current release through indie channels in the 
past six weeks. . . The Beyond is signed to Harvest/ 
EMI U.K., where its album "Crawl" hit the top 75. But 
when it came to breaking through in the U.S., the band 
opted for a deal with the street-savvy U.S. affiliate of Con- 
tinuum Records, which is marketing it through Relativity 
Entertainment Distribution. After playing the New Music 
Seminar, the band is due back in the U.S. for a promo tour 
later this summer. 

SwEET HISTORY: You know an artist is breaking 
through when his back catalog is released by a record label 
that previously dropped him. Columbia Records' Legacy 
line has reissued the 1986 debut album "Inside" from 
Matthew Sweet, whose current Zoo Records album "Girl- 
friend" topped Billboard's Heatseekers chart before crack- 
ing The Billboard 200. On the heels of a new single, "IVe 
Been Waiting," Sweet is opening on the Indigo Girls' cur- 
rent tour. 
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Deals: Erasure Goes Mute/Elektra; 
I.R.S. Inks Non-Fiction In Co-Pact 

Erasure has signed with Mute/Elektra Entertainment, according to an an- 
nouncement from Elektra chairman Bob Krasnow. The duo of Vince 
Clarke and Andy Bell have enjoyed top 20 hits with "Chains Of Love" and 
"A Little Respect" while signed to Sire Records in the U.S. Its first 
Mute/Elektra disc, a tribute EP to Abba titled "Abba-esque," has debuted 
at No. 1 on the Music Week chart in Britain, prior to its release here June 
26 . . . Non-Fiction from Grand Slamm Records to I.R.S. in a joint-label 
venture. The act's sophomore disc, "In The Know," will arrive in August 
from Grand Slamm/I.R.S U.K.'s Creation Records act Adorable has sig- 
ned with SBK, while its label mates the Boo Kadleys, have inked a deal 
with Columbia . . . Captain America has nabbed a U.S. deal — but lost use 
of its band name. The group has signed with Atlantic for all territories out- 
side the U.K. but has been forced by Marvel Comics to abandon the moniker 
with which it enjoyed two top-five indie chart singles back home. The band 
will be known as Eugenius. 

Worth To Sony For Tour Planning 

Responding to the renewed importance of tour coordination in artist devel- 
opment (Billboard, April 25), Sony Music senior VP Michele Anthony has 
appointed Missy Worth to the new post of VP of talent development, based 
in Los Angeles. Worth will work with each of the Sony Music labels to coor- 
dinate marketing efforts and tours. Worth was previously VP of talent ac- 
quisitions for MCA Concerts. 

Williams Heading Monterey N'ville Unit 

Buck Williams, a founding partner of Frontier Booking International, 
has joined Monterey Artists as head of the booking agency's Nashville divi- 
sion. "With Buck Williams joining us, we are reaffirming our commitment 
to Nashville as a diverse music community," says Dan Weiner, co-founder 
of Monterey with partner Fred Bohlander. For Williams, who began his 
music career at the Paragon Agency in Macon, Ga., from 1975-79, the move 
is a return to his Southern roots. He joined Ian Copeland in 1980 at F.B.I., 
which merged earlier this year with the InterTalent agency. Monterey's 
artists include Aerosmith, Bonnie Raitt, k.d. lang. Highway 101, and Lyle 
Lovett. 

'League' Soundtrack Scores Standards 

The upcoming Columbia Records soundtrack of the Penny Marshall film 
"A League Of Their Own," starring Tom Hanks, Geena Davis, Lori Petty, 
and Madonna, offers pop standards of the '30s and '40s, sung by artists in- 
cluding Billy Joel, James Taylor, the Manhattan Transfer, Art Garfun- 
kel, and Carole King. The film will be promoted at ballparks nationwide 
in a tie-in with Major League Baseball and will be featured in a half-hour 
HBO special to air during July. The soundtrack arrives Tuesday (30). 

Tours: Sabbath; Lemon heads; Miller 

The reunited Black Sabbath, featuring Terry "Geezer" Butler, Ronnie 
James Dio, Tony Iommi, and Vinny Appice, opened a world tour June 23 
in Rio de Janeiro as Warner Bros, releases the group's new disc, "Dehuman- 
izer Tuesday (30). The revived group already has enjoyed an album-rock 
hit this spring with the track "Time Machine" from the multiplatinum 
"Wayne's World" soundtrack. "TV Crimes" is the lead single from the new 
set. A U.S. tour will begin July 24 in Miami . . . The Lemonheads launch 
a North American tour Wednesday (1) in Providence, R.I., in support of 
their sophomore Atlantic disc "It's A Shame About Ray," as the title track 
and first single from the set climbs the Modern Rock Tracks chart and MTV 
adds a clip of the tune to "120 Minutes" . . . Steve Miller begins his "Lost 
Cities" tour with support act Curtis Salgado July 5 at the Pacific Amphithe- 
ater, Los Angeles . . . The Black Crowes, riding the worldwide success of 
their sophomore Def American disc "The Southern Harmony & Musical 
Companion," have opened their 1992-93 world tour with four sold-out dates 
in Tokyo and will launch the U.S. leg of their tour July 24 in Minneapolis, 
where two shows sold-out in an hour each . . . The Rollins Band, fronted 
by the singular Henry Rollins, opened a seven-week U.S. tour June 15 in 
Houston as radio receives "Tearing," the new single from the Rollins Band 
album "The End Of Silence." Rollins (that's Henry, not the band) also plans 
select spoken-word performances this summer . . . Bob Weir and Rob Was- 
serman are supported on their summer shed tour, their third annual outing 
together, by Bruce Cockburn and Michelle Shocked, who will open for 
Weir & Wasserman then join the two for a set-closing jam in what's been 
dubbed the "Scaring The Children Tour." Weir & Wasserman are also re- 
cording their first album together, produced by Don Was, with material 
penned with the late Willie Dixon, Chris Whitley, Michael Penn, 
Shocked, and others . . . Aboriginal singer/songwriter Archie Roach, who 
makes his U.S. recording debut with "Charcoal Lane" on High Tone Rec- 
ords, opens a tour July 17 at the Vancouver Folk Festival. 



Schon Takes Hardline With New Band 

Production Duties Lead To Him Joining MCA Act 



I BY THOM DUFFY 



NEW YORK— Neil Schon's latest 
musical journey began by chance, as 
plans to produce a pair of rocking 
brothers from LA. led to a commit- 
ment to join a new band, Hardline, 
on MCA Records. 

"It was just something that hap- 
pened on a fluke and the whole band 
came together," recalls the guitarist, 
whose platinum credits include al- 
bums with Journey, Santana, and, 
most recently. Bad English. 

"Takm Me Down," the first radio 
track from Hardline's debut disc, 
"Double Eclipse," has bulleted onto 
the Album Rock Tracks chart and 
the band is due to begin a tour later 
this month with chart-topping act 
Mr. Big. 

"We're definitely turning some 
heads," says Schon. "And this is def- 
initely a summer record." 

For Schon, however, Hardline 
was born in the winter of his discon- 
tent with Bad English, as that group 
increasingly was urged to record 
pop/rock material by outside wri- 
ters. "Nobody seemed very happy in 
that situation," he says. "Musically, 
I was getting frustrated because I 
believe a real band is a band that 
writes its own material." And Hard- 
line does, in a driving arena-rock 
style, with no apologies. 



Schon's involvement began with a 
tape he received of singer Johnny 
Gioeli and guitarist Joey Gioeli, who 
had established their band Brunette 
on the L.A. scene. 

"He was just going to produce 
them," says Herbie Herbert, 
Schon's longtime manager. "But I 
said, 'Listen to your playing [on the 
demo]. How could I ever be satisfied 
with anyone else?* " 

MCA ON THE LINE 

After recruiting former Bad Eng- 
lish drummer Deen Castronovo and 
bassist Todd Jensen from David Lee 
Roth's band, Hardline was signed bv 
MCA executive VP of A&R Paul At- 
kinson. "We did all the demos on a 
little Tascam and that's basically 
what Paul heard," says Schon, who 
adds that joining MCA was like com- 
ing back home, as he reunited with 




Hardline members, from left, are Joey 
Gioeli. Deen Castronovo, Johnny 
Gioeli, Neil Schon, and Todd Jensen. 



former Columbia Records execu- 
tives including MCA chairman Al 
Teller, whom he knew during Jour- 
ney's heyday. Herbert adds, "I saw 
[MCA] having success with lalbum- 
rock bands] Trixter and Steelheart" 
and the label choice seemed ideal. 

Even before "Double Eclipse" had 
been released, Hardline was invited 
by Schon's friends in Van Halen this 
spring to open a fill-in date outside 
Detroit on Van Halen's arena tour. 
"We test-drove it in front of 20,000 
people without a record out," says 
Schon. And the band got called back 
for an encore. 

From a management standpoint, 
Herbert says bands such as Hard- 
line and his fellow client the Storm 
are disproving the commonly held 
belief that album-roek airplay does 
not translate into album sales. 

"Neil Schon feels he has a divine 
right to platinum," quips veteran 
manager Bill Thompson, who is co- 
representing Hardline with Her- 
bert. "He's like a rock'n'roll Mozart; 
he was a child prodigy at 15. 

"We're extremely excited about 
this album," continues Thompson, 
who notes Hardline has already built 
a buzz in both Japan and European 
markets through BMG/MCA Inter- 
national. "We want this thing to de- 
velop on its own grounds, which will 
make for a longer life.** 



B-52's CONTINUE TO STRUT THEIR STUFF 



(Continued from preceding page) 

new approach, its current record 
mines the same vein that supplied the 
lifeblood of "Cosmic Thing": irresisti- 
bly upbeat dance songs about love, 
sex, space travel, fashion, and the 
earth's frail eco-system. 

Similarities between "Cosmic 
Thing" and "Good Stuff' are not sur- 
prising given that the same two vet- 
eran producers — Don Was and Nile 
Rodgers — worked on both albums. 

Schneider says, "When it was time 
to do this album, I think it was just 
natural that we chose both of them 
because it was such a good experience 
and the results were so good." 

He adds, "Even though they're two 
different types of producers there's a 
cohesiveness there because they both 
come from a band background. They 
wanted to capture us the best way 
possible and enhance it a little bit, so 
it was great." 

While Pierson acknowledges some 
parallels between the two records, 
she says, "We definitely didn't set out 
to do another 'Cosmic Thing.' We still 
had this creative urge when we fin- 
ished 'Cosmic Thing' and we had 
more to say, so it was natural that we 
continue where we left off. I think 
there was a feeling of continuity, but 
in my mind, this album is quite differ- 
ent in a lot of ways. Sonically, I think 
it takes a leap forward." 

THE BIROS AND THE B S 

Perhaps the most adventurous 
composition on "Good Stuff' is Strick- 
land's instrumental "The World's 
Green Laughter," which features "vo- 
cal" samples of a bobolink and a 



green-tailed towhee as well as what is 
probably the first-ever recorded per- 
cussion track by a red-bellied wood- 
pecker. 

The birds reflect the B-52*s long- 
standing commitment to the defense 
of animal rights and the environment, 
as well as the fight against AIDS, 
which in 1985 claimed Wilson's 
brother Ricky, a founding member of 
the band. Indeed, the group has dedi- 
cated this album to "all of our broth- 
ers and sisters who are living with 
HIV." 

The Bees are already planning to 
take their social activism on the road 



ARC ANGELS 

(Continued from preceding page) 

The Arc Angels were ultimately sig- 
ned to Geffen by A&R executive Gary 
Gersh, who had also introduced Sexton 
to the band's producer. Little Steven 
Van Zandt, three years ago. 

"I always say that he knew," Sexton 
says, adding, with a laugh, "I don't 
know exactly what he knew, but I knew 
he knew something. I just really felt he 
was the guy to make the first record 
for this band, just because of his dispo- 
sition, producing-wise. He's not over- 
powering, he doesn't put his stamp on 
it, he loves bands, he's great with ar- 
rangements." 

The band's first track, "Living In A 
Dream," has slowly scaled Billboard's 
Album Rock Tracks chart, and the al- 
bum has hit No. 1 on the Heatseekers 
albums chart. The group is currently 
supporting the album with a club tour. 



with them when they launch their 
tour later this summer. Pierson says 
the group Concerts for the Environ- 
ment will hand out pamphlets at the 
shows, and such organizations as 
Greenpeace and People for the Ethi- 
cal Treatment of Animals might also 
participate. Benefit concerts, always 
a cornerstone of the group's proactive 
disposition, will figure into the plan. 

The tour will feature, in addition to 
Cruise, Dan Hickey on drums, Sue 
Hadjopoulos on percussion and vo- 
cals, and longtime collaborators 
Tracy Wormworth on bass and Pat 
Irwin on keyboards, guitar, and vo- 
cals. 

The group will play mostly shed- 
size venues with the Violent Femmes 
opening, but some arena dates are in 
the works as well. 
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P'Gram Profile: Cornish Aims 
To Increase U.S. Presence 



I HE MANDATE: PolyGram 
Music Publishing Group presi- 
dent and CEO Colin Cornish, the 
Australian publishing veteran who 
took up his duties in Los Angeles 
earlier this year, has both a corpo- 
rate and personal mandate for big 
growth — but he's reasonable 
about it. 

"I'd say we're probably No. 3 
among music publishers in Amer- 
ica, but let's face it, the difference 
between us and Nos. 1 and 2 are 
hundreds of millions of dollars. 
We'll be staying No. 3 for some- 
time to come, . 

but I'm out to 
increase mar- 
ket share." 

That being 
so, Cornish 
aims to estab- 
lish the "most 
proficient, 
well- man- 
aged music publishing operation in 
the States, one that is creatively 
appealing to talent. With all the re- 
sources of a multinational opera- 
tion, we can cope with anyone we 
sign." 

Cornish says his corporate man- 
date, from worldwide publishing 
chief David Hockman, is to lift the 
company's U.S. profile so it can 
provide the worldwide operation 
with more U.S. repertoire, a re- 
sponsibility of creative VP Mike 
Sandoval. With a bit of competi- 
tive spirit, Cornish wants to give 
PolyGram's U.K. operation "a run 
for the money." 

While Cornish is a beneficiary of 
the worldwide U2 signing and an 
administration deal with INXS, re- 
cent U.S. -based acts now in the 
PolyGram Music fold include the 
Reastie Boys, k.d. lang, and new 
bands Body Count and American 
Music Club. Also, the Jimmy 
Webb catalog has also been ac- 
quired by the company. 

Cornish notes that during the 
week of June 13, the company had 
publishing deals for songs on five 
of the top 10 albums, with cuts by 
a wide spectrum of talent, includ- 
ing Billy Ray Cyrus, Garth 
Brooks, the Black Crowes, Pearl 
Jam, and Sir Mix-A-Lot. 

Having moved from Burbank, 
Calif., to larger quarters more cen- 
tral to the Los Angeles music com- 
munity — the former home of 
Almo/Irving Music — Cornish 
says the Los Angeles and New 
York staff of 50 is likely to "creep 
up a bit," with a catalog exploita- 
tion staffer in both Los Angeles 
and New York to be added soon. 

As to his new homebase, Cor- 
nish notes, "Nothing has surprised 
me in the months I've been here. 
After all, I've made at least 50 vis- 
its to the States in the last 20 
vears." 



I HEIR WORDS, THEIR Music: 
For years, one of the bright cul- 



Words&Music 



by Irv Lichtman 



timl harbingers of spring in New 
York has been the Sunday and 
Monday performances of Maurice 
Levine's "Lyrics And Lyricists" 
series at the 92nd Street YMCA. 
Levine put several out on his own 
label, but now he and producer 
Richard Seader have made a deal 
with Hugh Fordin's DRG label to 
make even more of the events, now 
totaling 80, available on CD. 
DRG's summer schedule includes 
"An Evening" with Johnny Mer- 
cer. Alan Jay Lerner, Jerry Her- 
man, Sammy Cahn, Sheldon 
Harnick, 
John Kander 
and Fred 
Ebb, and 
E.Y. Har- 
burg. Later 
on, look for 
Stephen 
Sondheim, 
Dorothy 
Fields, and Arthur Schwartz. 
The most recent event is the just- 
concluded tribute to the Broadway 
and film songs of composer Je- 
rome Kern. In addition to the ar- 
chival treat of hearing writers do 
their own material, many songs 
are sung by leading lights of the 
New York cabaret scene. Fordin 
says he also may get home video 
rights to 16 studio-shot videos fea- 
turing writers who've appeared at 
the "Y." 

JaZZING IT UP: Miss Music, a 
co-venture in New York between 
Ervin Litkei, president of Aurora 
Records, and Ethel Gabriel, pres- 
ident of Dunhill Music, has ac- 
quired the Tuckle Day Music jazz 
catalog of composer/arranger 
Mark Kirk. Kirk's works and ar- 
rangements have been performed 
by such artists as Phil Woods, 
Gary Burton, and the Dave Bru- 
beck Quartet and are used in col- 
lege courses. As a saxist, Kirk has 
played with Ray Charles, Tony 
Bennett, Betty Carter, Art 
Blakey, and as the leader of his 
own quartet. He also teaches jazz 
composing and arranging at 
Rutgers Univ. Also, Litkei and 
Gabriel plan to release the Mark 
Kirk Jazz Quartet's CD "Laven- 
der Mist" on their newly formed 
JazzMania label. Kirk will act as 
a consultant and supervisor for the 
label. 

PrINT ON PRINT: The follow- 
ing are the best-selling folios from 
Hal Leonard Publications: 

1. Anthrax, Attack Of The Killer 
B's 

2. Judds Greatest Hits, Vol. 2 

3. Reba McEntire, For My Bro- 
ken Heart 

1. Willie Dixon, Master Blues 
Composer 

5. Robert Johnson, At The Cross- 
roads. 
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Ephraim Lewis' Music More Than Skin-Deep 



I BY DAVID NATHAN 



LOS ANGELES — The subject of a 
major campaign aimed at launching 
him internationally, British -born 
Ephraim Lewis describes the music on 
"Skin," his Elektra Entertainment de- 
but disc, as "subtle yet deep with an 
ethereal quality . . . but with sub- 
stance." 

While media pundits have compared 
Lewis with other U.K. acts like Sade 
and Seal, the singer/songwriter's style 
is distinctive. He cites a range of artists 
from Joni Mitchell to Curtis Mayfield 
as early musical influences. "Actually, 
I started singing gospel when I was 
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real young, just like a lot of black art- 
ists in the States," he says. 

Lewis, who hails from Wolverhamp- 
ton, England, was working in a local 
Kentucky Fried Chicken store when a 
high school teacher 
recommended he 
work as a backup 
singer in a local 
studio. Subse- 
quently, he began 
working at a Shef- 
field studio, where 
he met musical 
lewis partner Jonathan 

Quaramby, who eo- 
wrote eight tracks and co-produced 
Lewis' debut Elektra album. "Between 
us, we have a whole potpourri of musi- 
cal tastes," says Lewis. "He's heavily 
into jazz, while I brought a soul-gospel 
element to the music." 

While shopping a deal, Lewis 
worked at a London gas station. 
Through Sheffield studio owner Kevin 
Bacon, who co-produced the album, 
Lewis' demo tape landed in the hands 
of Annie Roseberry, Elektra's U.K. 
A&R executive. A live audition of the 
song "Summer Lightning" convinced 
Roseberry, who in turn sent Lewis' 
demo to Elektra chairman Bob Kras- 
now: Lewis was signed to a worldwide 
deal last fall. 

David Bither, senior VP/GM at 
Elektra, says the label considers 
Lewis' debut "a priority project 
through the end of the year." With the 
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single "It Can't Be Forever" going to 
urban, AC, top 40, and alternative ra- 
dio at one time, he says, "We made a 
statement to the industry." Lewis was 
in the U.S. for an initial round of spe- 
cial listening parties to introduce him 
to retail, radio, and press personnel in 
May. 

Lewis says he was "gob- 
smacked" — a British-ism for "speech- 
less" — at getting his record deal and 
admits his music is "slightly outside" 
the work of such well-known British 
acts as Soul II Soul and Mica Paris. 
Making mention of specific tracks on 
"Skin," Lewis notes the title cut came 
"out of my teenage years, when I felt 
particularly vulnerable; 'Rules For 
Life' is about how rules can stop people 
from achieving their goals and dreams; 
'Mortal Seed' refers to a situation 
where my girlfriend went through an 
abortion. It was a difficult period in my 
life." 

Elektra's Bither says Lewis is 
expected back in the States for key 
television spots "within the next three 
months," by which time a second sin- 
gle, "Drowning In Your Eyes," will be 
released. For his part, Lewis is dealing 
with media and industry attention phil- 
osophically. 

"I'm glad that people feel my music 
draws them in and yes, I consider 
what's happening to be a brilliant op- 
portunity. But I'm not looking to be the 
next big thing. I just want to deal with 
everything as it unfolds and use my 
music as a way to express my vibe 
about life." 



Sponsorship 
Strategies Focus 
Of BPI Confab 

NEW YORK — Sponsorship Dynamics, 
a two-day conference offering work- 
shops and presentations on how to de- 
velop and implement effective sponsor- 
ship programs, will be presented Aug. 
24-25 in New York by BPI Communi- 
cations, publisher of Amusement Busi- 
ness, Billboard, Adweek, and The Hol- 
lywood Reporter. 

Now in its 10th year, the conference 
is designed to draw executives and 
marketers involved in representing 
special events, sponsorship agencies, 
epOVtfl marketing firms, festivals, ad- 
vertising agencies, radio and television 
outlets, venues, government and non- 
profit agencies, fairs, theme parks, and 
major corporations. 

Topics that will be covered during 
the conference include creative pack- 
aging, legal contracts, local and re- 
gional sponsorships, generating media 
interest, dealing with sponsorship, 
postsponsorship evaluation, and more. 

For further information and regis- 
tration for Sponsorship Dynamics, call 
filS-3214250. 
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R&B Spotlight II 



A SPECIAL R&B EXPANDED SECTION 



R&B Market Thrives As Majors Stay Hyperactive 



■ BY DAVID NATHAN 

Due to a production snafu, last 
week's major-labels roundup in 
the R&B Spotlight was accidental- 
ly abbreviated. Herewith, the sec- 
ond half of our market survey. 

LOS ANGELES — Executives at the 
major labels, faced with a some- 
what overcrowded marketplace of 
new acts vying with established art- 
ists and a plethora of new labels, 
are exercising some caution in sign- 
ing new acts with an eye to long- 
term artist development With more 
investment in establishing long- 
lived artists for the '90s, the R&B 
arena should see another strong 
year. 

With seasoned executive Miller 
London joining A&M's urban music 
division as senior VP/GM, the label 
is predicting a strong year. While 
acts from Perspective and Tabu 
proved successful during the last 
year, the label is looking at 
strengthening its own roster. Ac- 
cording to London, Barry White 
(who scored last year with his "Put 
Me In Your Mix" album and single), 
CeCe Peniston (who is being target- 
ed to urban audiences following her 
success with pop and club demos) 
and Vesta are core artists for the la- 
bel. Both White and Vesta are work- 
ing on new albums for release in 
late '92 or early '93. 

At Arista, senior VP of R&B 
A&R Gerry Griffiths reports that 
the strength of Whitney Houston at 
black radio, the re-establishment of 
Jennifer Holliday, a No. 1 R&B sin- 
gle ("All Woman") for Lisa Stans- 
field, and the label's association 
with LaFace Records have given the 
inprint a healthy year. 

Currently, Arista is working "We 
Didn't Know," a duet between 
Houston and Stevie Wonder that is 
the fifth single from Houston's mul- 
tiplatinum "I'm Your Baby To- 
night" set Houston will also be fea- 
tured on the soundtrack for "Body- 
guard," her movie debut with Kevin 
Costner, set for September release. 
Griffiths also expects new product 
this year from Kenny G, Jeffrey Os- 
borne, Dionne Warwick, and 3 
Times Dope, with Ashford & Simp- 
son and Bryan Loren releasing label 
debuts. 

Tyrone Williams, chairman of 
Cold Chillin'/Livin' Large, notes 
that Warner Bros .-distributed Cold 
Chillin' enjoyed success over the 
last year with Big Daddy Kane, Biz 
Markie, and TCF, an R&B act that 
did well with the single "Sex Me 
Up." Aside from the current release 
("A Far Ways To Go") from Nubian 
M.O.B.'s debut album (produced by 
Daddy-O), Williams says the compa- 
ny is busy with the launch of the Li- 
vin' Large label, distributed by 
Tommy Boy. First releases are by 
Shante, with a single "Big Mamma" 
from the album "The Bitch Is 
Back"; M.C. Shan's single, "Watch- 
ing My Style," from a currently un- 
titled September album; and a sin- 



gle, "Bitch Get A Job," and album 
also due from a teen group Little 
Bastards (produced by Trackmas- 
ters). 

Due from Cold Chillin' by year's 
end are an album by Grandaddy I II. 
and "Live Or Let Die" by Kool G. 
Rap, which features guest appear- 
ances by Ice Cube, Scarface, and 
Big Daddy Kane. 

With the recent merger of EMI, 
SBK, and Chrysalis under the EMI 
Records Group umbrella, Glynice 
Coleman, VP of R&B promotion for 



II Men, "Sympin," is taking the al- 
bum even closer to gold status. An 
ancillary project, the EP "White 
Men Can't Rap" is also getting mile- 
age at R&B and rap radio outlets 
with the single "Fakin' The Funk" 
by Main Source. 

With a No. 1 rap single, "Tennes- 
see," Arrested Development's 
Chrysalis album, "3 Years, 5 
Months, 2 Days In The Life Of . . .," 
is charting strongly. Other current 
EMI Group projects include Hard 
Knocks' "Dirty Cop Named Harry" 



Caron Wheeler (with production by 
Stevie Wonder and Jazzie B.), Riff, 
Dianne Reeves, Bobby McFerrin, 
and the O'Jays, with a possible 
Brenda Russell debut, all expected 
by the end of the year. 

Having established Color Me 
Badd as a multiplatinum act and 
coming off the best-selling sound- 
track in '91 with the 2-million-selling 
"New Jack City," Giant (distributed 
by Reprise Records) is developing a 
number of new acts, says Cassan- 
dra Mills, the label's president of 




EMI, now has an expanded R&B 
roster to work. Prior to the reorga- 
nization, EMI had scored with 
"Emotionally Yours," the O'Jays' 
first gold album in 12 years, as well 
as a gold album by sax player Na- 
jee. Its association with rap label 
Wild Pitch included product by the 
U.M.C.'s, who logged a No. 1 rap 
single with "Blue Cheese"; Main 
Source, Chill Rob G., Elements Of 
Style, and Hard Knocks. 

The EMI Records Group is hot 
with the soundtrack to "White Men 
Can't Jump"; a new single by Boyz 



ILLUSTRATION BY DAVID DIAZ 

single and "School of Hard Knocks" 
album; Smokey Robinson's "Re- 
wind" single from his SBK debut 
"Double Good Everything"; and a 
new Najee album ("Just An Illu- 
sion"), which features vocal appear- 
ances by Freddie Jackson, Jeffrey 
Osborne, and Will Downing. The 
first single from the EMI album is a 
cover of Color Me Badd's "I Adore 
Mi Amor." 

Upcoming releases include new 
acts Wendy Moten and duo Benet 
(with a cover of "Rainy Days & 
Mondays"), plus albums from 



black music. Continual development 
on Lisa Taylor and Geoffrey Wil- 
liams remains a priority with second 
singles, while the "Class Act" 
soundtrack featuring Giant acts 
Lord Finesse, Tara Kemp, Jade, and 
Cold Premiere as well as Kid'N 
Play, B. Angie B., Monie Love, Pent- 
house Players Clique, and Vassal 
Benford is one of the year's major 
releases. 

Upcoming releases include the de- 
but by Jabulani, a four-member 
South African band living in Aus- 
tralia, whose album, "Journey," is 



produced by Daddy-O. 

Later this year, Giant will release 
first albums by Jade (a three-mem- 
ber female group) and Cold Pre- 
miere (a male quintet). Also due in 
late summer is Mikki Howard's la- 
bel debut ("Femme Fatale") with 
production by Gamble & Huff, Da- 
vid Foster, and others. 

Jive, which entered the big 
leagues via its licensing deal with 
Arista and RCA, now is thriving as 
a fully independent label distributed 
through BMG, according to label se- 
nior VP/GM Barry Weiss. 

Among recent Jive achievements: 
D J. Jazzy Jeff & the Fresh Prince's 
near-double-platinum "Home Base" 
album; Boogie Down Productions' 
"Sex And Violence" set; and A 
Tribe Called Quest's gold "Low End 
Theory" album. Jive has also bro- 
ken new acts R. Kelly & Public An- 
nouncement, whose "Born Into the 
'90s" has gone gold; Fu-Schnickens 
with "F.U. Don't Take It Personal"; 
Pooh-Man (aka MC Pooh) with 
"Funky As I Wanna Be," and Spice 
1 with a self-titled debut 

Immediate priorities include a 
new Too Short album ("Shorty The 
Pimp" with lead-off single "I 
Wanna Be Free, That's The Truth"); 
the Underground Kids (a rap group 
from Texas kicking off with "Tell 
Me Something Good"); Mr. Lee with 
an August album ("I Want To Rock 
Right Now") and first single "Hey 
Love," featuring R. Kelly; and 2 Too 
Many with a rap remake of "Just 
My Imagination," from the album 
"Chillin' Like A Smut Villain," with 
Fresh Prince as executive producer. 
A Hi-Five single ("She's Playing 
Hard To Get") is due in July with an 
album (working title "Keep It Goin' 
On") set for August. Jive's Weiss 
also expects the first Billy Ocean al- 
bum in four years for October re- 
lease, featuring tracks produced by 
R. Kelly. 

Now established as a viable label, 
LaFace (the joint venture between 
hit producers L.A. & Babyface and 
Arista Records, which also handles 
distribution for the Atlanta-based 
company) is capping a first success- 
ful year with a new TLC single, 
"Baby, Baby, Baby," the followup 
to the platinum hit "Ain't Too Proud 
To Beg" from its gold-plus album, 
according to Lamont Boles, VP of 
operations/GM. 

The label kicked off with success- 
ful records by Damian Dame (two 
No. 1 R&B singles, with a third sin- 
gle "Gotta Learn My Rhythm" out 
now), and Jermaine Jackson. 

Major priorities for LaFace are 
the upcoming release of the self-ti- 
tled Highland Place Mobsters al- 
bum (featuring hit producer Dallas 
Austin), buoyed by the single "Let's 
Get Naked," and the soundtrack for 
Eddie Murphy's "Boomerang," 
which features tracks by Babyface, 
Johnny Gill, Boyz II Men, Grace 
Jones, P.M. Dawn, the LaFace Car- 
tel (TLC, Damian Dame, and High- 
land Place Mobsters), and new sign- 
(Continued on page SO) 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE 
tm AND ONE-STOP SALES REPORTS AND RADIO PLAYLISTS 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

o e 
s5 


TITLE ARTIST 

PRODUCER [SONGWRITER! LABEL A NUMBCft'C STRlBUTlNG LABEL 


CD 


2 


5 


10 


* * * NO. 1 * * * 

DO IT TO ME IpmunaI ♦ LIONEL RICHIE 

S LtV.NE L FflCHIF. (L RICHIE) IC1 10) (VI MOTOWN 2160 


CD 


3 


4 


14 


TENNESSEE • ♦ ARRESTED DEVELOPMENT 

SPEECH IARRESTEO DEVELOPMENT! (O (T) CHRV^AIIS 238?1'TRG 


CD 


t 


12 


5 


THE BEST THINGS IN LIFE ARE FREE ♦ LUTHER VANDROSS AND JANET JACKSON 

J JAM. T.LEWIS U HARRIS III, T. LEWIS, R.TRESV ANT M bi , 'i :■ R.OEVOEl ICI IVI PERSPECTIVE OOIOAAM 


CD 


7 


7 


12 


WHEN YOU'VE BEEN BLESSED (FEELS LIKE HEAVEN) ♦ PATTI LABELLE 

JPtL.iWN Hi LliCN I'lASf!. f 1. W 1KIEN HENDRYAJGOI WSlLi.F = <C) (V! I*CA S<U76 


CD 


10 


10 


10 


YOU REMIND ME (FROM "STRICTLY BUSINESS") • MARY J. BLIGE 

D.HAU CD.HALL E-MILTEER) IC) UPTOWN 54327,«CA 


i 


5 


6 


12 


THEY WANT EFX ♦DASEFX 

A WESTON, WHINES (A WESTON, WHINES. J BROWN, EWESLEV.C BOBEUTTl (O (Ml FT) ATCO EASTWEST 96206 


7 


9 


8 


12 


FOREVER IN YOUR EYES ♦ MINT CONDITION 

J JOHNSON, MINT CONDTION (I WADDELl STOKLEY) (CI PERSPECTIVE OOOWAiM 


1 


1 


2 


11 


IN THE CLOSET • ♦ MICHAEL JACKSON 

m jackson t. Riley (t.riley.m jacksqni io <mi cn tvi cm epic 74266 


CD 


11 


13 


t 


MR. LOVERMAN (FROM "DEEP COVER") ♦ SHABBA RANKS 

M BENNETT.C DILLON (R.GORDON ,M. BENNETT. H UNDO) (C) (Tl EP»C 7425? 


10 


4 


1 


16 


HONEY LOVE ♦ R KELLY & PUBLIC ANNOUNCEMENT 

R.KELLY (R.KELLY) (O (T) JIVE 42031 


GD 


12 


18 


g 


I'LL BE THERE ♦ MARIAH CAREY 

WATANAS-E" ••• • W (C) (V) COLUMBIA 74330 




13 


16 


12 


NEVER SATISFIED ♦ GOOD 2 GO 

S.BROWN (S BROWN) (CMTl GIANT IB98I/REPRI5E 


(IT) 


15 


22 


; 


KEEP ON WALKIN' ♦ CECE PENISTON 

S. HURLEY [S HURLEY.M W1LLULMS.K SIMS) (C) (T) MM 1598 


@ 


14 


20 




I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) GLENN JONES 

B BELLE IG JONES B BElLEI (C) ATLANTIC 87505 


OD 


16 


21 




SILENT PRAYER SHANICE 

N M WALDEN IN.M.WALDENJ COHENI ICI ■ V! MOTOWN 2165 


® 


23 


36 


4 


GIVING HIM SOMETHING HE CAN FEEL ♦ EN VOGUE 

T. MCELROY. D TOSTER (C.MAYFIELO) (C) CDI (V) ATCO EASTWEST 98560 


17 


19 


24 


9 


HOW ABOUT TONIGHT EUGENE WILDE 

: NETHESBIV." CO! it.wiLDt! (Q IT) MCA 54399 




21 


25 


8 


USE ME ♦ MEN AT LARGE 

GLE VERT, M. GORDON (G LEVERT.M -GORDON) :d iTi ATC3 EASTWEST 98562 


© 


32 


41 


4 


BABY-BABY-BABY »TLC 

LAREID.BABYFACE (LA.REID.BABYFACE.O SIMMONS! (C) LAFACE 2-4028/AfttSTA 


CD 


24 


27 


7 


WE DIDN'T KNOW WHITNEY HOUSTON (OUET WITH STEVIE WONDER) 

S. WONDER IS WONDtRl (CI ARISTA 1-2420 


21 


E 


3 


13 


SCHOOL ME ♦ GERALD LEVERT 

U LtVEKT.E NICHOLAS IG.LLWRT.E MCHCLAS) [CI (V) ATCO EASTWEST 98577 


(W\ 

\iL) 




VI 
4U 


6 


WHATEVER IT TAKES (TO MAKE YOU STAY) ♦ TROOP 

G.CAUTHEN iLA.MCNtlL I pf . V.DRAYTON) O ATLANI - M.'4.' c . 


(2$) 


29 


37 


7 


THEY REMINISCE OVER YOU (T.R.O.Y.) ♦ PETE ROCK & C.L SMOOTH 

r. i prrn k-ock i» phil.ips.c ="'Enn ici (T)elektra 64/73 


(li) 


28 


29 


7 


JUST FOR TONIGHT ♦ VANESSA WILLIAMS 

K THOMAS (KTHOMASO.WEIU • •'■IN". HHnV, -" i.r'- 


© 


30 


33 


8 


NO PLACE UKC LOVE ♦ CHRIS WALKER 
C vvALKfRiS MUPCOCK.D.DEG-ROATl (C) PENDULUM 64756/ELEftrftA 


26 


17 


11 


16 


COME & TALK TO ME • ♦ JODSTCI 
D SWING.AL S SUREJ (D.SWING) (C) [Ml (T) IV) UPTOWN 54I75/MCA 


® 


39 


61 


3 


* * * rUWcH rlL-K/OALtb Ot MirlKLA Y www 
WARM IT UP ♦ KRIS KROSS 

J.DUPRI IJ.DUPHI) <C) tU) n> IV} 00 RUf FHOUSE 7437&COLUMB1A 


21 


33 


38 


8 


IF YOU FEEL THE NEED ♦ SHOMARI 

V HERBERT »>. GRIf FIH 1 LEE IT. 1 FROST N LANCLEVI X.\ (Tl MERCURY 866 78-t 


® 


37 


44 


7 


YOU KNOW WHAT 1 LIKE ♦ EL DEBARGE 

EL t.t H^r. ■■.[ ■.■ WHITE IEL DC BARGE) :ci WARNER BROS mm: 


34 


36 


46 


7 


LA SCHMOOVE ♦ FU-SCHNICKENS 

A TRIBE CALLED QUEST 1 R. ROACHFO RD J JONE5,LMATURINC. M.TAYLOR, A. MUHAMMAD] (C) IT) JIVE 42062 


31 


35 


39 


g 


LOVE LIKE THIS ♦ GROVER WASHINGTON, JR, FEATURING LALAH HATHAWAY 

T . BOLD EN J . BOLD EN '<• ' T COS) ' (C) COLUMBIA 74313 


(3D 


40 


50 


6 


DEPEND ON YOU BEBE & CECE WINANS 

K.THOMAS fK.THOMAS.8 WINANS D W1NANS) CftFUOl <*8. J -1 


33 


34 


28 


13 


BABY GOT BACK A ♦ SIR MIX-A-LOT 

SIR MIX -A- LOT IS'R MIX A LOT! IC) (M) (Tl IV) (XI DEF AMERICAN 1 894 7/REPRlS£ 


® 


43 


52 




JUST MY LUCK ALYSON WILLIAMS 

0 SIMMONS, KAYC IK.EDWAROSI [CI OBR 74171/COLUMBIA 


35 


22 


1) 


14 


SOMETIMES 1 RHYME SLOW ♦ NICE & SMOOTH 

" >• BEE (T CHAPMAN) (OIM1 1!) RAi. 74167/COLUMBIA 


© 


45 


53 


7 


1 MISS YOU ♦ JOE PUBLIC 

LJOBJOE PUBLIC !J . CARTER J SAYLtS.K SCOTT WVATT) (C) (M) (T) COLUMBIA 74321 


37 


25 


9 


14 


LOVE YOU ALL MY LIFETIME ♦ CHAKA KHAN 

O GAM SON |LKI M.ANN. F- WEBER) ^C) TT] (XI WAP*N( R BROS 1 8"987 


38 


38 


43 


7 


UNCONDITIONAL LOVE ATLANTICSTARR 

D E LEWIS. W. I.LEWIS ID E LEWIS. W 1 LEWIS) (C) REPRISE 19061 


3) 


18 


15 


12 


THE SAGA CONTINUES. . . ♦ THE BOYS 

H.ABOULSAAIAD (H JlRDUt SAMAD.H ABOULSAMAO.T ABDUL SAM ALT, B ABliULSAMAOl 1 [CI MOTOWN 2150 


® 


51 


58 


5 


THE WAY LOVE GOES ♦ BRIAN MCKNIGHT 

B MCKNIGHT, B.BARNES IB. MOW (GHT.B- BARNES) X) MERCURY 866 782 


41 


4? 


55 




ITS NOT HARD TO LOVE YOU ♦ AL JARREAU 

N M WALDEN IN M 1 :N : -, . H T .K.WALDEN) (C) REPRISE 1BB72 


42 


31 


19 


15 


JUMP A 7 ♦ KRIS KROSS 

i [v iph , i D.iPR tC) (Ml (T) IV) (W RUFFMOUSE 74197iCOlUMBiA 


43 


48 


57 


c 
3 


NOBODY BUT YOU ♦ DAVID BLACK 

S.RUSSELL,G.CAUTHEN(S..tJSSEU.G.CAUTHEN1 ICI |T| BUSI H MbU : 




27 


14 


12 


JOY ♦ SOUL II SOUL 

JA.IZIe.B Ni.MfLJ.MOWirn : ' : IT'.'!"'^ '< r "S*-:^ 


© 


53 


60 


4 


DO UNTO ME KARYN WHITE 

C.TROY. J 1 HARM D'i IK.WHITE,CTTW,Z.HARMON,T.HAYNES) IC) WARNER BROS 1903? 




42 


47 


9 


SCENARIO ♦ A TRIBfc CALLE.D QULS! 

f T Vint CAl J.;j Ql.FsT P.JACKSON.T SMITH ■ ' UHAMMAO M : A.luRi i.MI ITj JIVE J?05t- 


47 


20 


23 


10 


THIS IS THE WAY WE ROLL ♦ HAMMER 

HAMMER. F.C.PILATE II ( HAMMEft.F.CPILATE H) IC) at 00 CAPITOL 44796 


® 


57 


74 


3 


REAL LOVE ♦ LORENZO 

f SCOn.J IEEFERSON IF SCC'Tl (C) (T) ALPtIA INTERNATIONAL 787 OOOPLG 


© 


NEWP 


1 


★ ★★hot Shot Debut*** 

GIVE U MY HEART (FROM "BOOMERANG") ♦ BABYFACE {FEATURING TONI BRAXTON) 

LAMOO, BABY FACE PL A REID.BABYFACI) tA»ACE 2 .iC^6,ARiSTA 



THIS 

WEEK i 


LAST 
WEEK 


2 WKS 
AGO 


z 

o — 

is 


TITLE 

Pf-'( . (ii ,'CT ft (SONGWRITER) 


ARTIST 

LABEL 4 NUMBEt'D 5 r RIBJTlfitG LABEL 


® 


56 


66 


6 


CAN 1 GET WITH YOU TONIGHT? 

J.Nl M LESBET.T COFFEY IJ.NETTLESBEY.T. COFFEY) 


♦ TRUTH INC. 

(CI INTERSCOPE 966 21V ATLANTIC 


si 


54 


59 




7 DAYS. 7 NIGHTS 

L.STEWART IS A CAflWELL.P L STEWART, .HAVNES) 


♦ SUE ANN CARWELL 

!Ci MCA 


(ID 


59 


63 


4 


ONE MAN WOMAN 

N M WALDtN :N M WALDENJ CUMEN) 


Ml LIRA 

(C: VI MOTOWN 2356 


dD 


60 


67 


5 


ALL THE WAY LOVE 

A HENNIMGS . f.PS l.r.RF , T: T COLLINS.A HENNINCS.S BANKS1 


♦ LARRY SPRINGFIELD 
(Q TABU 01 90' AIM 


94 


41 


31 


15 


MY LOVIN 1 (YOU'RE NEVER GONNA GET IT) • 

T MCE LROV.D, FOSTER n.MCfJJtOV D FOSTER) 


♦ EN VOGUE 

ICI CM) (T1 (V) ATCO tASTWEST 98586 


55 


49 


48 


19 


WHY ME BABY? 

K SWEAT U TODO.T RILET.K. SWEAT! 


♦ KEITH SWEAT 

1C)(M)EL£Kf».a 


® 


65 


81 




DREAM COME TRUE '92 ♦ THE BRAND NEW HEAVIES FEAT. N'DEA DAVENPORT 

8HA.ND NEW i-EAVIES M JRIEL.KINCAID.IiOROON WELLWAN. LEV*.. (Cl IMj (T! DELICIOUS VINYL 98S46VATLANTIC 


@ 


67 


78 


4 


JUST MAKE ME THE ONE 

A llVIN : CELL iM ROMAN, C CELLI.A Llv'sN 


TYLER COLLINS 

:Cim: RCA 62204 


(® 


87 





2 


SOMEBODY'S BEEN SLEEPIN' IN MY BED 

G BROWN 5 HARVEY G ncowi Q BUtKO 


GARY BROWN 

(C) (T) CAPITOL 44825 


(59) 


78 





2 


STRAWBERRY LETTER 23 


♦ TEVIN CAMPBELL 

!C i QWEST IK"-! ^AVAfi HER BROS 


n 


64 


75 


4 


GETAWAY 

E.WILDE.D WILDC ID.WILUAMS.R.BROOMnELO.W.RICKERI 


♦ DEE DEE WILDE 

(C> NORTHERN STAR 30003 


® 


77 


85 


3 


FULL TERM LOVE (FROM ■CLASS ACT) 

U MAR. IM.LOVE M WI1.I1AMS ) FL PPlN M WALKEH 


♦ MONIE LOVE 

(C) <T| IX) GIANT 189S4h"WARNER BROS. 


® 


72 


88 


3 


DID YOU PRAY TODAY? 

S.MCKINNEY.R. BROOK! NS [S.MCKINNEY.M.OYURAJ 


LISA TAYLOR 

ICI GIANT '.tteTl.'REPRISt: 


C63) 


75 




2 


WISHING ON A STAR 

T.MORAN 18 R CALVIN) 


THE COVER GIRLS 
ici (V) oa epic i ' 


® 


79 




2 


BRAINSTORMING 

E JENKINS N MORRTS.S.STOCKMAN IJ.DAVI5.M BIVINS) 


M.C. BRAINS 

(C) ID MOTOWN 2 L 70 


® 


81 


95 




ALL ABOUT HER 

THE MIX (SMOOVE MUQ 


SMOOVE 

(C) ATCO EASTWEST 98555 


66 


69 


83 


s 


IT CAN'T BE FOREVER 

K.BACON J. OUARM BY 1 BACON. LEWIS. QUA RM BY! 


♦ EPHRAIM LEWIS 

(O ELEKTRA 


® 


90 




2 


OONT SWEAT THE TECHNIQUE 

ERIC B. A RAKIM IEHC B L rakimi 


♦ ERIC B. & RAKIM 

■n: i.': it mca b-U\B 


® 


76 


87 


4 


IVE GOTTA HAVE IT 

T TAYLOR, C FARRAR (T TAYLOR.C FARRARI 


3RD AVENUE 

ICI IT) SOLAR 74340EPC 


n 


98 


45 


10 


SENSITIVE LOVER ♦ THE ISLEY BROTHERS FEATURING RONALD ISLEY 

AWINBUSH,R ISl£YLA.WINBUSH.H.ISLEV) (Q WARNER BROS. 189J6 


70 


55 


« 


20 


ALL WOMAN 

I.DEVANEYAMORRIS tl-STANSFIELD.I.DEVANEY, A. MORRIS) 


♦ LISA STANSFIELD 
CO (D (V) ARISTA 1*2398 


© 


92 






SPRUNG ON ME 

K F ARRiNGTON L.DREW.M WILLIAMS) 


CHARLIE WILSON 

<C> IM) ID BON AMI 54393MCA 




NEW* 


i 


1 ADORE Ml AMOR 

S EHJBIN.J PESCEno (COLOR ME BADD.M LEE! 


♦ NAJEE 

:: EM. 5039^ERG 


73 


73 


82 




NEARER TO YOU 

fi M'Jl.FR.S ROBERTSJR. IS. ROBERTS JR. I 


SKYY 

(O ATLANTIC 87477 


74 


44 


26 


12 


(IF LOVING YOU IS WRONG) 1 DONT WANT TO BE RIGHT ♦ RHONDA CLARK 

TROV |C) TABU 0)03VA4M 


75 


62 


65 


5 


COME AND GET IT 

T!" GL FT. STUB8S.D. PEARSON! 


THE DELLS 

(C) (O) P* 14C3VTOO 


® 


84 


97 


3 


SYMPIN' 

D ALS'lN ID AUSTIN N P-'C^RI5 i SIXKMAN.v. MQPP :i,>,' 15 v \? 


♦ BOYZ II MEN 

(C) CM) IT) (VJ (XI MOTOWN 2167 


77 


82 


92 


3 


DONT FORGET ABOUT ME 

M.STARR (M.STARR) 


♦ LADY SOUL 

!Ci BDSTON INT F ft\ATIONA. &475ATI f K T RA 


71 


63 


64 


9 


DEEP COVER ♦ DR. DRE INTRODUCING SNOOP DOGGY DOGG 

OR. ORE < DR. ORE.C. WOLFE. SNOOP) IO (T) SOLAR 74S47/EPIC 


79 


46 


32 


10 


HOW DO 1 LOVE THEE 

QUEEN LATIFAH ID OWENS T.MARIA) 


♦ QUEEN LATIFAH 

IM) (T) (X) TOMMY BOV 524* 


® 


NEW ► 


1 


1 WANT TO BE FREE (THAT'S THE TRUTH) 

A. BANKS (T-SHAW,K.WILUAMS.M, KENTJ.fi. BAILEY) 


TOO SHORT 

(Ml m JIVE 4206B* 


81 


71 


64 




GOODBYE 

A! H SURE K WESTFA! h SIl^F K WEST) 


♦ TEVIN CAMPBELL 

(C) QWEST 19008/WARNERBROS 


a 


50 


34 


20 


LOVE ME 

1 Bi*OWN I ROBINSON IF BROWN. ! ROBINSON! 


♦ TRACIL SPENCER 

IO CAPITOL 44820 


13 


61 


49 


16 


PLEASE DONT GO 

D.AUSTIN N MORRIS! 


BOYZ II MEN 

(C) (V) MOTOWN 2155 


® 


95 




2 


JUMP AROUND 

GRANDMIXER MUGGS 1L MUGGERUO F S,: l- ROOF 


♦ HOUSE OF PAIN 

(M) CD (X) TOMMY BOY 526- 


19 


88 




£ 


YOU CANT SEE WHAT 1 CAN SEE 

C. ELLIOTT (HEAVY D .C. ELLIOTT) 


♦ HEAVY D, & THE BOYZ 

IC) (D) IT) MCA S4427 


® 


96 




2 


ALL 'N' ALL 

A GILCHRIST !C LOWE. A G'LCHRIST.K TERYL.M GHAV 5 


KCM 

(C) VIRGIN 98550 


17 


74 


62 


13 


VICTIM OF THE GHETTO 

T • i.-,!-N'-,GN ( lOltV,.:'! T HV.FPh.RC.M! 


♦ THE COLLEGE BOYZ 

IC ,i. '.'1-fGtN 98635 


88 


91 




2 


UPTOWN ANTHEM 

NAUGHTY BY NATURE (V BROWN.K.GIST.A CRlSSl 


♦ NAUGHTY BY NATURE 

(M) (TUX) TOMMY BOY 519* 


19 


80 


73 


21 


HELLUVA 

AARCE.D.MICHERTi.E BRIGATI F CAVAliERE.S MCDUFFIE! 


♦ BROTHERHOOD CREED 

IC) (M) m GASOLINE ALLEY 5435QUCA 


® 


NEW ► 


1 


LIVING FOR YOU 

P.HARDCASTLE (P.HARDCASTLE) 


KISS THE SKY 

IC) (D) IT) MOTOWN 2157 


91 


52 


35 


13 


MONEY DONT MATTER 2 NIGHT 

PRINCE. NEW POWER GENERATION , ,'- POWER GENERATION) 


♦ PRINCE AND THE N.P.G 
IO (V) PAISLEY PARK 19020/WARNER BROS. 




NEW* 


1 


WHATS IT TAKE TO PULL A HOTTIE {LIKE YOU)? 

B WROBLEWSKI J 'LFL 0 WROBLTWSKII 


♦ MELLOW MAN ACE 

(CI (T) (KJ CAPITOL 447H1 


(93) 


NEW* 




HO FRAT SWING 

M KELLT.T-SUPER (HO FRAT HO' 


♦ HO FRAT HO' 

(C) (Tl BUST IT 44845 


94 


83 


72 


8 


1 FOUND LOVE 

N MART-NEL^I .' R'GSEN « MANr« 


PHYLLIS HYMAN 

IC) P1R 17068/200 


95 


85 


76 


18 

to 


1 WANNA ROCK 

K.TERRY IL. CAMPBELL) 


♦ LUKE 

(C) [Ml IT) LUKE 98619/ATLANTIC 


® 


NEW* 


l 


PEACE 

J.CLIFF (J.CKFFI 


JIMMY CUFF 

[OJRS 36003 


17 


68 


40 


IS 


STILL IN LOVE WITH YOU 

B. BELLE IA.GREEN W M ITC'IELL. A JACKSON JR 


♦ MELI'SA MORGAN 

ICI (T] PENDULUM 64767/ELEKTRA 


9) 


89 


77 


22 


AINT 2 PROUD 2 BEG A 

DJWSTIN (D ALSTIN L LOPES) 


♦ TLC 

(C) IM) IT) LAFACE 2-4008WHSTA 


99 


70 


51 


17 


CAN'T HAVE MY MAN 

AL B SURE!. K. DEAN IAL B SURE'.K DEAN) 


♦ ALYSON WILLIAMS 

tC) CT) OBR 74224O0LUMBIA 


100 


66 


56 


7 


REWIND 

S ROBINSON IS R08JNSONI 


♦ SMOKEY ROBINSON 
ICI SBK 07388/ERG 



( ) Records with tti« greatest airplay and sales gams this we*k. ♦Vtoeoclip availability. • Recofcting Industry Assn. 01 America (RIAA) certtficatiort tor sales of 500.000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. 
Catalog numtwr is for cassette single. *Astensk indicates catalog number is tor cassette maxi-single; regular cassette singte unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-singte availability. {T) Vinyl maxi-singte availability. 

[V) Vinyl single availability. (X, CD rnaxi-singte availability. £ 1992. Billboard/BPI Communicatkins. 
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TiRRI ROSSI'S 




I HE HOT R&B SINGLES CHART is topped off this week by "Do It 
To Me" by Lionel Richie (Motown), which has reports from the entire 
panel of 100 radio stations. This is Richie's fifth No. 1 single as a solo art- 
ist His first was a duet with Diana Ross, "Endless Love"; other memora- 
ble No. 1 titles include "All Night Long (All Night)" and "Hello." 

More AT THE TOP: One of the season's most popular records contin- 
ues to move to the top of the chart. "Tennessee" by Arrested Develop- 
ment (Chrysalis) has reports from 90 stations, gaining WJFX Fort 
Wayne, Ind., and WPLZ Richmond, Va. It earns No. 1 reports from 15 
stations, including WRKS New York; KJMS Memphis; KMJQ Houston; 
WPAL Charleston, S.C.; WROU Dayton, Ohio; and WZAK Cleveland. 
"The Best Things In Life Are Free" by Luther Vandross and Janet 
Jackson (Perspective) from the "Mo' Money" soundtrack gets a boost 
with strong retail points and moves 8-3. It has reports from 96 stations. 
It is No. 1 at six stations, including WBLS New York; WTJSL Philadel- 
phia; and WDZZ Flint, Mich. 

SpEEDIN' RIGHT ALONG: "Keep On Walkin' " by CeCe Peniston 
(A&M) is the R&B dance record of the year, so far. It has reports from 
87 stations, gaining WTMP Tampa, Fla. It is No. 1 at WJLB Detroit. It 
has seven top five reports and it is on 87 stations. Retail helps to force 
it through the glut of bullets in the teens. This week's television appear- 
ances by Peniston on "Good Day New York," "Live With Regis & Kathie 
Lee," and "Hangin' With MTV" should guarantee a gold album, following 
the certified gold success of her debut single, "Finally." 

FoR THE SECOND WEEK in a row, one record earns a combined 
award for both Power Pick Sales and Airplay. "Warm It Up" by Kris 
Kross (Ruffhouse) gains 68 new retail reports and 11 new radio reports. 
Some of the radio activity comes from WVEE Atlanta; WZHT Montgom- 
ery, Ala.; WKKV Milwaukee; KKFX Seattle; WJMI Jackson, Miss.; and 
WGZB Louisville, Ky. It is on 71 stations. Last week's double Power Pick, 
"Giving Him Something He Can Feel" by En Vogue (Atco/EastWest), 
moves up handily 23-16, gaining strong radio points and new activity at 
WVEE Atlanta and KCOH Houston. It is on 97 stations. 

LlKE CLOCKWORK: "360 Degrees Of Power" by Sister Souljah 
(Epic) re-enters the Top R&B Albums chart at No. 82. And get this, the 
next single to be released from this album is "Killing Me Softly: Deadly 
Code Of Silence" and features a guest appearance by none other than Ice 
Cube. 



Billboard. R&B Radio Monitor. 

Compled from a natwial sample of airplay suppled by Broadcast Data Systems' Radio Track service, 63 H&B stations 
are eiectrorMcafly monitored 24 hours a day. 7 days a week- Songs ranked by gross Impressions, computed by cress 
referencing exact times of airplay with Arbrtron listener data The chart is being printed lor comparison to the Hot R&B 
S»ngl« chart which uses play lists, rather than monitored airptay. O Tracks moving up the chart with airplay gains. 
6 1992 Billx»rd BP1 Communication 
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TITLE 

ARTIST (LABEL) 




1 


14 


COME * TALK TO ME 

JOWC ( JPTCrtN MCA) at Ha 1 




26 


> 


WARM IT UP 

KWSKMf!'-.: IN-JIIH. H ,i i II 1. V-.l, 


3D 


2 


12 


HONEY LOVE 

R. MUV 1 PUBLIC ANNOUfwC E ME NT (Jvt) 


Z 


30 


3 


FOREVER IN YOUR EYES 

L»*|T CONDITION [PEfrSPf ITi^e AAWl 


:d 


S 


8 


KEEP ON WALKIN' 

C£Ct PEN-5TOMA&M) 


a 


28 


5 


USE ME 

«N AT LARGE (ATCO EA5TWLST} 


X) 


s 


? 


MR. LOVERMAN 

SHAB6A RANKS (tRC) 


24 


18 


10 


DO IT TO ME 

LIONEL RICHIE (MOTOWN) 


33 


9 


11 


YOU REMIND ME 

MART J BLlCE (1>>TCWN'MCA) 


s 


32 


5 


WHATEVER IT TAKES 

TROOP (ATLANTIC) 


x- 


6 


10 


Giving him something he . . . 

en vogue (atco eastwest) 


26 


17 


14 


WHY ME BABY? 

KEITH SWEAT (ELEKTRA) 


7 


3 


U 


MY LOVIN' (YOU'RE NEVER . , . ) 

EN VOGUE lATCO EASTWEST) 


21 


39 


5 


I'VE BEEN SEARCHIN' 

GLENN JONE5(ATLAN t |C;i 


I 


10 


5 


BABY ■BABY-BABY 

TLC (LAF ACE /ARISTA) 


28 


23 


8 


SILENT PRAYER 

SHAMCE (MOTOWN) 


9 


4 


; 


THE BEST THINGS IN LIFE ARE FREE 

L VANOftOSS J JACKSON (PERSPECTIVE ) 


s 




1 


END OF THE ROAD 

BOYZ l MEN (MOTOWN! 


3) 


11 


1 


TENNESSEE 

ARAEST1 n DEVELOPMENT (ChrysalC) 


30 


25 


6 


THEY WANT EFX 

DAS EEX (ATCO EASTWEST) 


n 


; 


6 


rU BE THERE 

MARIAN CAREY (COLUMBIA) 


31 


29 


14 


MAKE IT HAPPEN 

MARMH CAREY (OOLUMOl A l 


12 


12 


14 


LOVE YOU ALL MY LIFETIME 

CKAHA KHAN (WARNER BROS ) 


33 


38 


4 


NEVER SATISFIED 

GOOO 2 GO (GIANT/REPRISE) 




14 


14 


GOODBYE 

TEVINCAMPfiF 1 1 ..0*1 SI 'WARN.' R HKO. ; 


33 


21 


14 


BREAKIN' MY HEART 

WET CONDITION (PERSPEC'IVE'AiAf) 


14 


13 


11 


IN THE CLOSET 

MICHAEL J AC* SON (EPIC) 


34 


31 


4 


WE DIDN'T KNOW 

WH TNET HOUSTON . 5 WONDER (ARBTA) 


■ 


— 


1 


GIVE U MY HEART 

BASTE ACE (LAFACE/ ARISTA j 


s 


35 


3 


WHEN YOU'VE BEEN BLESSED 

PATTIIABEIK (MCA) 


IE 


15 


12 


SCHOOL ME 

GfftAl.0i.fVt Ft! (AlCOfcA5TWt5T) 


36 


27 


14 


REMEMBER THE TIME 

WCHACL 1ACKSON (EMC) 


17 


16 


14 


ALL WOMAN 

LISA STANSFIELD (ARISTA) 


3E 


40 


7 


NU NU 

UDELL TOWNSELL (MERCURY) 


3D 


22 


14 


DONT BE AFRAID 

AARON HALL fSOUL/MCA) 






1 


MONEY CANT BUY YOU LOVE 

RA1PH TRESVANT (PERSWC (IV! AAM] 


19 


19 


14 


PLEASE DONT GO 

BOY7 II M( N (MOTCWNi 


39 


24 


14 


LIVE AND LEARN 

IOC PCB.IC (COLUMBIA] 


20 


20 


14 


LOVE ME 

T RAT- if SPfNCfftrCAPUOU 


a 


— 


4 


HOW ABOUT TONIGHT 

EIXTENE WILDE (MCA) 



billboard. 



992, Billboard -'BPI Ci»T«nL, nic^ions 



FOR WEEK ENDING JULY 4, 1992 



Hot R&B Singles Sales & Airplay 

A ranking of the top 40 R&B singles by sales and airplay, respectively, with relerwice to each title's composite position on the mam Hot R&B Singles chart. 
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POS 
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1 


TENNESSEE 


ARRESTED DEVELOPMENT 


2 






2 


DO IT TO ME LIONEL RICHIE 


1 


7 


1 


THEY WANT EFX 


DAS EFX 


6 




2 


6 


THE BEST THINGS IN LIFE... L VANDROSS, J JACKSON 


i 


3 


i 


OO IT TO ME 


LIONEL RICHIE 


1 




3 




TENNESSEE ARRESTED DEVELOPMENT 


: 


i 


6 


WHEN YOU'VE BEEN BLESSED 


PATTI LABELLE 


4 






! 


YOU REMIND ME MARY J. BLIGE 


5 


5 




IN THE CLOSET 


MICHAEL JACKSON 


| 




5 


t 


WHEN YOU'VE BEEN BLESSED PATTI LABELLE 


4 


6 


! 


THE BEST THINGS IN LIFE... 


L VANOROSSV J. JACKSON 


3 






9 


FOREVER IN YOUR EYES MINT CONDITION 


7 


1 




HONEY LOVE Ft KELLY & PUBLIC ANNOUNCEMENT 


10 




7 


[0 


MR. LOVERMAN (FROM "DEEP COVER") SHAS8A RANKS 


g 


s 


'■ 


YOU REMIND ME 


MARY J BLIGE 


5 




j 


13 


I'LL BE THERE MARIAH CAREY 




9 


7 


FOREVER IN YOUR EYES 


M NT LONG T ON 


; 




9 


I 


IN THE CLOSET MICHAEL JACKSON 


g 


10 


lu 


MR. LOVERMAN (FROM "DEEP COVER") SHABBA RANKS 








L] 


NEVER SATISFIED GOOO 2 SO 


12 


11 


lb 


KEEP ON WALKIN' 


Ct CE PEN'S! ON 


13 




II 


i; 


I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) G.FNN ,> 'V . 


14 


u 


If 


THEY REMINISCE OVER YOU 


PETE ROCK S. C.L. SMOOTH 






— 


li 


SILENT PRAYER SHANICE 


15 


13 


1-1 


I'LL BE THERE 


MARIAH CAREY 


i: 




13 


1 


HONEY LOVE R ".LLLY 8. PUBLIC ANNO JN . 


10 


I* 


20 


NEVER SATISFIED 


GOOD 2 GO 


12 






i; 


GIVING HIM SOMETHING HE CAN FEEL EN VOGUE 


16 


15 


19 


SILENT PRAYER 


SHAN CE 


■5 




]5 


u 


KEEP ON WALKIN' CECE PENISTON 


13 


It 


12 


I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) -.,1 i NN JON, - 


14 






19 


USE ME MEN AT LARGE 




\1 


33 


GIVING HIM SOMETHING HE CAN FEEL EN VOGUE 


uj 




17 


14 


THEY WANT EFX DAS EFX 




11 


29 


HOW ABOUT TONIGHT 


EUGENE WILDE 


17 




IS 


23 


BABY-BABY-BABY TLC 


15 


19 


n 


COME & TALK TO ME 


JOOE.CI 


26 






20 


WHATEVER IT TAKES (TO MAKE YOU STAY) TROOP 


2? 


?0 


27 


WE DIDN'T KNOrV 


WHITNEY HOUSTON 


20 




70 


IS 


HOW ABOUT TONIGHT EUGENE WILDE 


17 


71 




BABY BABY BABY 


T.C 


19 






.. 


SCHOOL ME GERALD LEVERT 


■i 


22 




WARM IT UP 


KRIS KROSS 


27 




— 


24 


WE DIDN'T KNOW WHITNEY HOUSTON 




2i 


;-'9 


USE ME 


MEN AT LARGE 


IS 




— 


Z2 


JUST FOR TONIGHT VANESSA WILLIAMS 




24 


i : 


SCHOOL ME 


GERALD LEVERT 


21 




24 


?: 


NO PLACE LIKE LOVE CHRIS WALKER 


35 


2? 


ii 


SOMETIMES 1 RHYME SLOW 


NICE & SMOOTH 


kj 




25 


JC 


YOU KNOW WHAT 1 LIKE EL OEBARGE 


2S 


2k 


35 


JUST FOR TONIGHT 


VANESSA WILLIAMS 


:a 




26 


?;■ 


IF YOU FEEL THE NEED S ' ' OM A Rl 


28 


27 


2t 


BABY GOT BACK 


SIR MIX- A -LOT 


33 




27 


33 


JUST MY LUCK ALYSON WILLIAMS 


M 


28 


n 


LA SCHMOOVE 


FU SCHNICKENS 


30 




28 


3£ 


WARM IT UP KRIS KROSS 


3' 


29 


ii 


HO PLACE IIKF ICV( 


CHRIS WALKER 


25 




2S 


3J 


OEPENO ON YOU (3EBE & CECE WINANS 


12 


30 


37 


WHATEVER IT TAKES (TO MAKE YOU STAY) TROOP 


a 




30 


: 


LOVE LIKE THIS GROVER WASHINGTON, JR. 


31 


31 


17 


JUMP 


KRIS KROSS 


4; 




31 




COME & TALK TO ME JODLCl 


26 


3? 


21 


JOY 


SOUL II SOUL 


44 




32 




UNCONDITIONAL LOVE ATLANTIC STARR 


H 


33 


|f 


THE SAGA CONTINUES. . 


THE BOYS 


35 




33 


3? 


NOBODY BUT YOU DAVID BLACK 


13 


3* 


32 


SCENARIO 


A TRIBE CALLED QUEST 


N 




34 


38 


ITS NOT HARD TO LOVE YOU AL JARREAU 


II 


35 


39 


IF YOU FEEL THE NEED 


SHOMftR 


H 




35 




1 MISS YOU JOE PUBLIC 


3b 


36 


24 


LOVE YOU ALL MY LIFETIME 


CHAKA KHAN 


37 




36 




Rl Al lOVE LORENZO 


u 


3? 


23 


THIS IS THE WAY WL ROLL 


■■ 


4 1 




37 




DO UNTO ME * AH YN VW'KL 




j& 


12 


WHY ME BABY' 


-.1 • • ■ .', f -'■ " 


55 




38 


4. 


THE WAY LOVE GOES BRIAN MCKNIGHT 


to 


39 




LOVE LIKE THIS 


lW'VFR WASHINGTON, jfi 


Jl 




35 


H 


THEY REMINISCE OVER YOU PETE ROCK & C.L SMOOTH 


23 


40 




YOU KNOW WHAT 1 LIKE 


EL DEBARGE 


2S 




40 




GIVE U MY HEART BABYFACE (FEATURING TONI BRAXTON) 


N 



R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher - banning Org.) Shcel Muse Dnt 

SI 7 DAYS, 7 NICHTS IMagflwtrwig, ASCAP/Ensgn. 

ASCAP/Lant Brant, BMI/AckM, ASCAP/Toe KMt 

Hangs, ASCAP) CPP 
98 AINT 2 PMHIO 2 BEfi (OA R P . ASCAP/Dwa On*. 

BMI/Pebbrtona, ASCAP/Tubii, ASCAP) 
65 ALL ABOUT HER (Another Fine Mu, BMI/So So 

SmoMt, ASCAP/MitkJIetown Sound, ASCAP) 
86 ALL H* ALL (Yirjin, ASCAP/Fwr Pwer. ASCAP) 
S3 JUJ. THE WAY LOVE (Hu Zulu, SMI/Bab* Ann, 

SMI/Tony Mini. BMI. 
70 Ml WOMAN (6i| Ule, BMI/Cireers-BMC, BMI) 
19 BABY-BABY -8 ABY (Keat, BMI/Crew$k»L BMI) 
33 BABY GOT BACK (Sonfj CM PoiyOam. BMI/Mu-A-Lol. 

BMI) 

3 THE BEST THINGS IN LIFE ARE FREE (Flyte Tyme, 
ASCAP/Bi* 10, ASCAP/BeMal, ASCAP/RaM RT, 
ASCAP/Burbank Plaia, ASCAP/MCA, ASCAP) 
WBM/HL 

64 BRAINSTORMING (M*« Ten. BMI/Bn Ten, ASCAP) 
90 CAM I SET WITH YOU TOMfiHTT (Ctiiceio Bros., 

BM I/Warner-Tamerlane. BMI) 
19 CARTT HAVE MY MtM (Al B. Sure 1 . ASCAP/Lanoma. 

ASCAP/EMI April. ASCAP/Kem Dean, ASCAP) 
79 COME AHO GET IT jStubhs. BMI/GamWe-HuH. 

ASCAP) 

26 COME 1 TALK TO ME (EMI April, ASCAP/OeSwinf 

Mob, ASCAP/Across HMti Street, ASCAP) WBM 
7S DEEP COVER (Sony Tunes, ASCAP/Nuttnuse, ASCAP) 
32 DEPEND OM YOU (Sony Tunes, ASCAPAellow 

Elephant. ASCAP/Benny's Music, BMI/EMI fUachmwd, 

BMl/Angx « Debbie. BMI) 
62 DID YOU PRAY TODAY' (Amd One, ASCAP/Whole 

Nm Yards, ASCAP/Oltir), BMI/Texn City. BMI) 
I DO IT TO HE (Speeding BuBeL ASCAP) CLM 
77 DONT FORGET ABOUT ME (Maurice Starr, ASCAP) 
67 DONT SWEAT THE TECHNIQUE (EMI Blackwood, 

BMI/Enc B 6 Rafcim, ASCAP) 
4S DO UNTO ME (Warmr-Tamerlanc, BMI/ftnes Kid, 

BMI. 'Gimme 1/7. ASCAP/WeRWCk, ASCAP/Ltftowr 

Soupped. ASCAP/ATV. BMI/Ackee. ASCAP/Toe Knee 

Hanii. ASCAP) 
56 DREAM COME TRUE <92 (Mudskh, BMI/Hejny. 

BMI/Landon, BMI) 
7 FOREVER IN YOUR EYES (Fh/te Tyme, ASCAP) 
61 FULL TERM LOVE (FROM CLASS ACT) (Marley Marl. 

ASCAP/MCA, ASCAP/EMI April, ASCAP/Takinf Care 

01 Business, BMI/MlndM, ASCAP) 
60 GET-A-WAY (Plielan, BMI/Dujuan. BMI/Southem 

Northern Star, BMI) 
49 GIVE U MY HEART (FROM BOOMERANG) (Hear, 

BMI/Ensifn, BMI/GreenskirL BMI/Saba Seven. BMI) 

16 GIVING HIM SOMETHING HE CAM FEEL (Wamer- 
Tameftane, BMI) WBM 

II GOODBYE (Al B Surcl. ASCAP/Willare. ASCAP/EMI 

April, ASCAP) WBM 
69 HELLUVA (DMICIOUS Apple. BMl/Pwple. BM I/Fun City. 

BMI/Van GofU'i Ear, B Ml/Music Corp. 04 America, 

BMI .-■Gasoline AHey, ASCAP) 
93 HO FRAT SWING (Bust -II. BMI) 
IB HONEY LOVE (Willesden. BMI/R Kelly, BMI) 

17 HOW ABOUT TONIGHT (Dh)um, BMI) 
79 HOW DO I LOVE THEE (Tanoca, ASCAP) 



72 I ADORE Ml AMOR (Me Good, ASCAP/Aimah EM. 
ASCAP) 

7* (IF LOVING YOU IS WRONG) I DONT WANT TO BE 
RIGHT (Irving., BMI) CPP 

94 I FOUNO LOVE (Number Nine, ASCAP/Tunes R ill. 
ASCAP) 

28 IF YOU FEEL THE NEED (Elm City. ASCAP/Pn, 
ASCAP) 

11 I'LL BE THERE (Jobote. ASCAP/Stone Diamond, BMI) 
CPP 

36 I MISS YOU (Harnndur, BM I/Joe Public. BMI) CPP 
I IN THE CLOSET (Mittc. BMI/Wamat •Tamerlane, 

BMI/Donril, ASCAP/Zomta. ASCAP) WBM 
€6 IT CANT BE FOREVER (EMI. ASCAP/Zomba. ASCAP) 

41 ITS NOT HARO TO LOVE YOU (Gratitude Sky, 
ASCAP) 

14 rVC BEEN SEARCHIN* (NOBODY UKE YOU) (LuMla. 

ASCAP /Warner Chappefl. ASCAP/Mom & Dad. ASCAP) 
61 I'VE GOTTA HAVE IT (Khatatroy, ASCAP/dirysahs. 

ASCAP) 

95 I WANNA ROCK (Pac Jim, BMI) WBM 

SO I WANT TO BE FREE (THAT'S THE TRUTH) 

; w i'cwi, BMI/A rtan^-Tunes, BMI) 
44 JOY rYirfin, ASCAP/Jauie B, ASCAP/Soul II Soul 

Mad. ASCAP) 

M JUMP AROUND (T-Boy, ASCAP/Soul Assasans, ASCAP) 

42 JUMP (So So DM, ASCAP/EMI April, ASCAP) WBM 
24 JUST FOR TONIGHT (Yelkw Elephant, ASCAP/EdwanJ 

Grant. ASCAP/Dyad, BMI) 
57 JUST MAKE ME THE ONE (Virgin. BMF/Eiftith House. 

BMI, ■Boneless. BM l/Cool Banana. ASCAP) 
34 JUST MY LUCK (Hear, B Mi/ inner Rhythm. BMI/Epc. 

BMI/Solar, BMI/Arondale. BMI) 
13 KEEP ON WALKIN' (Last Sonf, ASCAP/Thirf Coast, 

ASCAP) 

30 LA SCHMOOVE (WaTesden, 8MI/CPMK, BMI/ Jazz 
Merchant, ASCAP/Zomba, ASCAP) 

90 LIVING FOR YOU ( DrcKwOird, BMI) 

31 LOVE UKE THIS (Jobete, ASCAP/ Gel den Torch, 
ASCAP/EMI, ASCAP) CPP 

12 LOVE ME (Modern Science. ASCAP) 

37 LOVE YOU ALL MY LIFETIME r Arabella, BMI/BMG. 
ASCAP) 

91 MONEY DONT MATTER 2 NIGHT (ControMriy. 
ASCAP/WB, ASCAP) WBM 

9 MA LOVERMAN (FROM DEEP COVER) (Worhfmde, 
BMI/Anchor, ASCAP/Gun smoke, ASCAP/Pow Wow, 
ASCAP) 

54 MTV LOVIN' (YOU'RE NEVER GONNA GET FT) (Two 
Tvff-Emrft, BMI/lrwig. ASCAP) CPP 

73 NEARER TO YOU (Skyyroo, ASCAP) 

12 NEVER SATISFIED (4 Tammy, ASCAP/SA. Brown, 
ASCAP) 

43 NOBODY BUT YOU (Proper, ASCAP/Sirarje Motel. 
ASCAP/Grag'i Groove. ASCAP) 

S NO PLACE UKE LOVE (Degree! & Degroat, 
BMI/Warner-Tanwrlana, BMI) WBM 

52 ONE MAM WOMAN (Gratitude Sky, ASCAP/Penzalire, 
ASCAP) 

96 PEACE (LilMrt. BMI) 

53 PLEASE DONT GO (Mike Ten, BMI) 

41 REAL LOVE (Pttyo. BMI/Scottsville. BMI/Walter 

Simmons, BMI) 
100 REWIND i. lecher. ASCAP/EMI April. ASCAP) 



39 THE SAGA CONTINUES. . . (Buft Man, BMI) 

46 SCENARIO (Zornba. ASCAP/Jau Merchant. 
ASCAP/Ntw Scnool, ASCAP) 

21 SCHOOL ME iTrycep, BMI/Ramal, BMl/Wiltesden. 
BMI) 

69 SENSITIVE LOVER (A L.W . ASCAP/Ronnie Runs, 
ASCAP) 

IS SILENT PRAYER (Gratitude Sky, ASCAP/Vir|jn, 

ASCAP/Ptfuafn. ASCAP) 
51 SOMEBODY'S BEEN SLEEPIN' IN MY BED (EMI April, 

ASCAP/O/B/0 Rseff, ASCAP/Cudcke B. ASCAP/SliCh 

Funk, ASCAP) 

39 SOMETIMES I RHYME SLOW (EMI April. 
ASCAP/Purple Rabbit. ASCAP) 

71 SPRUNG ON ME (We Fh>, BMI) 
97 STILL IN LOVE WITH YOU (Irving. BMI/AI Green, 
BMI) CPP 

59 STRAWBERRY LETTER 23 (Kidada. BMI/OM The Wall, 
BMI) WBM 

76 SYMPIfr (Diva One, ASCAP/MCA, ASCAP/Brir Ten, 
ASCAP) 

2 TENNESSEE (Arrested rjevelopment, BMI/EMI 

Blackwood. BMI) WBM 
23 THEY REMINISCE OVER YOU (T.R.O.Y.) (Ness, Nitty 4 
Capon*. ASCAP/Smooth Floenn', ASCAP/Pete Rock, 
ASCAP) 

6 THEY WANT EFX (Straight Out Da Sewer. 

ASCAP/Donna-Dijon, BMI/EMI Blackwood, BMI/Cellar 
Addict. BMI/Sewer Slang. BMI) WBM 

47 THIS IS THE WAY WE ROLL (Bust-It BMI) 

31 unconditional LOVE (Jodaway, ASCAP/WB. 
ASCAP) WBM 

U UPTOWN ANTHEM (T-Boy. ASCAP/Naufhty. ASCAP) 

U USE ME (Tryceo, BMI/YeWlestlen, BMI) 

17 VICTIM OF THE GHETTO (Virgin. ASCAP/Rnm, 

ASCAP/BlKk Doors, ASCAP/TJ. ASCAP/Pecot, 

ASCAP) 

27 WARM IT UP (EMI April, ASCAP/So So DM, ASCAP) 
WBM 

40 THE WAY LOVE GOES (Pri. ASCAP/Let's Have Lunch. 
ASCAP/Reiwce. BMI) 

21 WE DIDN'T KNOW (Stevtend Moms, ASCAPi CPP 

22 WHATEVER IT TAKES (TO MAKE YOU STAY) (Piggy 
Rat. ASCAP) 

92 WHAT'S IT TAKE TO PULL A HOTTtE (UKE YOU) 7 
(Lata Connection. ASCAP /Macka-Frama-Mama. BMI) 

4 WHEN YOUYE BEEN BLESSED (FEELS UKE HEAVEN) 
(Buosky. BMI/Zuri. BMI/Eat Your Heart Out, 
eWi/Gamwe-Huff. ASCAP/Hanry Sua Hat, 
BMI/Mighty Three, BMI/Irwif, BMI/Juke Gold. BMI) 
CPP 

95 WHY ME BABYT (Iterth Sweat ASCAP/E/A 

ASCAP/WB, ASCAP/Donril, ASCAP/Zomba. ASCAP/LL 

Coot J, ASCAP/Def Jam. ASCAP) WBM 
63 WISHING ON A STAR (May 12. BMI/Wimer- 

Tamartant. BMI) 
SS YOU CANT SEE WHAT I CAN SEE (EMI April, 

ASCAP/Across II 0th Street, ASCAP, T-Z-Diiz-lt, 

ASCAP/Chad EHntt, ASCAP) 
29 YOU KNOW WHAT I UKE (Rambush. ASCAP/MCA, 

ASCAP) 

5 YOU REMIND ME (FROM STRICTLY BUSINESS) (WB, 
ASCAP/Stone Jam, ASCAP/Miltser, ASCAP) WBM 
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love date 
life death 
hope d e s p o i r 
peace w o r 

i I ' > a 

thin line 

• he new fa o I I o d 

kid frost 

from the album 
east side story 
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R&B SPOTLIGHT II: R&B MARKET THRIVES AS MAJORS STAY HYPERACTIVE 

(Continued from page 17) 



ing Toni Braxton. L.A. & Babyface 
produced more than half the tracks 
for the album, which kicks off with 
the Babyface/Toni Braxton duet, 
"Give You My Heart" A debut al- 
bum by Braxton and releases from 
two new rap acts is also due from 
LaFace this year. 

Mercury enjoyed a super-hot 
streak over the past 12 months. 
Tony Anderson, executive VP/GM, 
rhythm & black music group, re- 
ports that in addition to 2 million 
sales on the "Revival" album by 
Tony! Toni! Tone!, the label is rack- 
ing up more than 1.5 million sales on 
Vanessa Williams' "The Comfort 
Zone" album, which has spawned 
three No. 1 R&B hits, including 
"Save The Best For Last" which has 
a simultaneous three-week run as a 
No. 1 pop, AC, and R&B smash. Jon 
Lucien scored his biggest album 



seller with "Sweet Control," which 
made No. 1 on the jazz chart, while 
Oleta Adams broke the platinum 
barrier with her debut set. Black 
Sheep's debut album has reached 
gold, while Ed O.G. & da Bulldogs 
scored a No. 1 rap single with 
"Gotta Have It" last year. 

Current projects include Wil- 
liams' fourth single, "Just For To- 
night"; the debut single, "The Way 
Love Goes," and self-titled album 
by Brian McKnight; the first single, 
"If You Feel The Need," from the 
debut album by Shomari; UltraMag- 
netic MC's' "Poppa Large" from the 
album "Funk Your Head Up"; Lidell 
Townsell & More Than Friends with 
the hit single "Nu Nu"; and DJ/re- 
mixer Bobby Konders' compilation 
album featuring guest vocalists 
with the leadoff single "Rising To 
The Top." 



HOT R&B PLAYLISTS 

Sample PUylitts of the Nation's Largest Urban Radio Stations 

(These playlrsts are not based on monitored airplay, but are supplied by the stations.) 
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P.O.: Dave Allan 
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P.O.. Mike Roberts 



Mao. Come I Talk to Me 
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Due this year are new releases 
from Third World ("Committed"), 
sax man Walter Beasley, Kenya 
Groove from Dwayne Wiggins' 
Boom City Records, Diamond D. & 
the Psycho Neurotics, and a possi- 
ble September album from Tony! 
Toni! Ton6!. Mercury's Anderson 
also expects the initial titles from a 
production agreement with Ricky 
Bell & Ronnie DeVoe of BBD and 
producer Nick Martinelli's Tropical 
Records. 

Launched in the spring of '91, 
Jimmy Jam & Terry Lewis' Perspec- 
tive Records, a joint venture with 
A&M, has created an immediate 
presence with its first two acts, 




Sounds Of Blackness and Mint Con- 
dition. Kevin Fleming, the label's 
VP/GM, is keying in on a new Mint 
Condition single, "Forever In Your 
Eyes," while the release of the "Mo' 
Money" soundrack— featuring 
Johnny Gill, Color Me Badd, Public 
Enemy, Caron Wheeler, Big Daddy 
Kane, M.C. Lyte, Sounds Of Black- 
ness, Mint Condition, and others — is 
a major priority. The first single, 
"The Best Things In Life Are 
Free," by Janet Jackson and Luther 
Vandross featuring BBD and Ralph 
Tresvant, is a major R&B/pop 
smash. 

The second single from "Mo' 
Money" is Tresvant's "Money Can't 
Buy You Love," while acts Lo-Key? 
and KRUSH, both featured on the 
soundtrack, will have their own de- 
but albums out this year. Lo-Key? 
will debut with a July single, "I Got 
A Thang For Ya," from the album 
"Where Dey At?" Fleming also ex- 
pects a new album from singer Lisa 
Keith, a Christmas album from 
Sounds Of Blackness, and a possible 
label debut by young Latino singer 
Bobby Ross Avila by year's end. 

James "Jazzy" Jordan — who as 
senior director of black music mar- 
keting at PLG oversees product 
from the Island, Polydor, London, 
Smash, and Alpha International la- 
bels — notes that the company's 
most recent accomplishments have 
included the establishment of vocal- 
ist Will Downing via the top 10 R&B 
hit "I Try" from the "A Dream Ful- 
filled" album; the launch of P.M. 
Dawn with a close-to-platinum al- 
bum; the best-selling release of the 
first Brand New Heavies album (via 
Delicious Vinyl, now affiliated with 
(Continued on page 22) 
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THEY REMINISCE OVER YOU ♦ PETE ROCK & CL SMOOTH 

<D IT) EUKTRA 64773 . >•■:■■• : -l . 
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TAKE IT PERSONAL 


♦ GANG STARR 


CD 
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♦ FU-SCHNICKENS 


4 


2 


1 


13 


SOMETIMES I RHYME SLOW 


• NICE & SMOOTH 
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WHY ME BABY? (FT. 2) ♦ KEITH SWEAT FEAT. LL. COOL J 
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♦ DR. ORE 
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WARM IT UP 
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♦ KRIS KROSS 
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DON'T CURSE/YOU CANT SEE... 
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♦ HEAVY D. & THE BOYZ 


11 


11 


10 


12 


SCENARIO 


♦ A TRIBE CALLED QUEST 
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STROBELIGHT HONEY 


♦ BLACK SHEEP 
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TRICK WIT A GOOD RAP 

IMI (Tl PWL AMERICA 865 6? 1 VMEHCURV 


♦ SYLK SMOOV 
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EXPLANATION OF A PLAYA a> PENTHOUSE PLAYERS CLIQUE 
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WALK INTO THE SUN 


♦ ORGANIZED KONFUSION 
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VICTIM OF THE GHETTO 


♦ THE COLLEGE BOYZ 
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JUMPA 
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♦ KRIS KROSS 
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TIM DOG 
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BUSTIN' OUT (ON FUNK) 

BOST X 44818 


• DOUG E. FRESH 
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♦ ULTRAMAGNETIC MC'S 
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NO SUNSHINE 

i VIRGIN 96583 


♦ KID FROST 
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(C) (MKT) GASOLINE AL Lt " 'j l3»MCA 


♦ BROTHERHOOD CREED 
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DON'T SWEAT THE TECHNIQUE 


4> ERIC B. & RAKIM 


© NEW ► 
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JUMP AROUND 


♦ HOUSE OF PAIN 
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FAKIN' THE FUNK 
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♦ MAIN SOURCE 
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UPTOWN ANTHEM/GUARD YOUR. 

Mi ;": [Xi TOMM' BOY 519* 


♦ NAUGHTY BY NATURE 



CD Records with the greatest sales gains this week. ♦ VMjeoclip availatnlrly • Recording Industry Association of 
America (RiAA) certification tor sales of 500.000 units. A RIM certification ft* sales of 1 million units Catalog 
no. is for cassette single 'Asterisk indicates catalog number is for cassette mau-smgle; cassette single unavailable 
IC> Cassette single availability. ID) CD single availability. IM) Cassette maxi-stngle availability. (T) Vinyt m*vi- 
singte availability (X) CD maxi-singte availability & 1992, Billboard/BPI tommuntcatmns 
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ON TOUR NOW! 



R&B 



ARTISTS & MUSIC 



Sister Souljah Becomes Front-Page News, 

Remain Unremarkable 



But Her Raps 

HaRDCORE HIP-HOP artists are 
once again making front-page news. 
Just as a fire of controversy was 
building around Ice-T— Time Warner 
was being threatened with a boycott 
for refusing to stop distributing "Cop 
Killer," a song by T's metal (not rap) 
band Body Count — things were also 
heating up for Sister Souljah, the 
"radical" rapper signed to Epic. 

After presidential candidate (and 
sometimes sax man) Bill Clinton 
charged she was a racist, Souljah's 
image was suddenly being projected 
from the front pages of tabloid news- 
papers and national news magazines 
and has become the first rapper to be 
injected into a presidential news cam- 
paign. This, despite the fact that "360 
Degrees Of Power," her debut album 
on Epic, isn't very good. It spent just 
seven weeks on Billboard's Hot R&B 
Albums chart, where it peaked at No. 
78 in June. 

In the hip-hop nation, Souljah is re- 
spected more for her no-passive-re- 
sistance stance promoted through 
speeches than for her raps. Despite 
beats by producers Eric Sadler (a 
prime architect of Public Enemy'B 
multilayered sound, who has worked 
hard at keeping a low profile) and 
Epitome Of Scratch, her poetics are 
never remarkable. The way she 
screams many of her lines may be 
fine for the lecture circuit, which she 
frequents, but in a jam her street- 
warrior delivery alienates the very 
audience she's trying to reach — black 
youth. She bores them. 

Souljah, whose real name is Lisa 
Williamson, was born in the South 
Bronx to welfare parents. She atten- 
ded Cornell and Rutgers universities, 
where she majored in African studies. 
The 28-year-old isn't new to the 
worlds of politics or rap, and long be- 
fore guesting on records by Public 
Enemy and its DJ, Terminator X, 
she had developed a political and so- 
cial agenda. "I was politicized by my 
environment early on," she says. "My 
activist spirit was always there." 

Souljah may have come to national 
attention because of controversial 
statements made to The Washington 
Post, but her uncompromising lyrics 



are also likely to upset many. The 
opening track on "360 Degrees Of 
Power" advises, "This album is from 
my heart to my people based on my 
experiences with America." She goes 
on to categorize white feminists as 
lesbians ("Brainteasers And Doubt- 
busters"), then she criticizes "African 
people too scared to call themselves 
African . . . Too fast to fall for the 
tricks of the white man and his sys- 
tems" ("African Scaredy Katz In A 




by Havelock Nelson 

One Exit Maze"). In another cut, 
"The Hate That Hate Produced," she 
warns, "Souljah was not bom to make 
white people comfortable/I am Afri- 
can first, I am black first/I want 
what's best for me and my people 
first/and if my survival means your 
total destruction then so be it" 

Separatist and black-nationalist 
sentiments like these are becoming 
popular in some rap circles these 
days. Because of the lack of a political 
leadership that addresses the needs 
of a generation, rappers like Intelli- 
gent Hoodlum, X'Clan, Souljah, and 
Ice-T have developed a "screw the 
system if it's doing you wrong" atti- 
tude. Like it or not, these performers 
have mainstream America focusing 
on race relations for the first time in 
years. Any way you slice it, that's pos- 
itive. 

ChECK IT OUT, TALL: Heather 
B. is scheduled to appear on "The To- 
night Show Starring Jay Leno" later 
this month. "I Get Wrecked," her DJ 
Kenny Parker-produced debut sin- 
gle, on Edutainer/EIektra, is set to 
ship July 20 . . . Kid Kapri, Howie 
Tee, and the artist are among the pro- 
ducers contributing to Special Ed's 
third Profile project . . . MC Ren's 
solo debut album, "Kizz My Black 
Azz," will be released Tuesday (June 



CARFACE 

Mr. Scarface is Back 
THft story mmmmMh 




After one listen to the single you 
will learn the secret to gain 



ONEY rot POWER 



JSL. 



30) on Ruthless/Priority. An advance 
listen to four of its songs reveals the 
N.W.A member popping uncompro- 
mising hardcore lyrics over sharp, 
kill-crazy beats. With roaring images 
of sex and violence, "Kizz My Black 
Azz" is sure to be controversial . . . 
4th & B'way raptivists the Disposa- 
ble Heroes Of Hiphoprisy deserve 
more respect from the hardcore rap 
crowd following their appearances at 
the New Music Seminar . . . The In- 
ternational Rap Music Alliance is a 
nonprofit educational and advocacy 
organization headed by Charles Se- 
gure and Darryl Gibbs. Contact 
them at 309 Fifth Ave., Suite 482, 
Brooklyn, N.Y.; 718-788-7694 ... The 
Grammy-nominated Lifers' Group 
will drop its second Hollywood/Basic 
album this fall . . . Public Enemy's 
South African odyssey has been pu- 
shed back to October . . . Ced Gee 
from Ultramagnetic MCs is produc- 
ing MF-911, a Detroit rap act signed 
to Next Plateau . . . The revised and 
updated lineup for "Close The Crack 
Houses," the first single from the 
Professor X (X-Clan) solo album 
coming this fall, is Sister Souljah, Ice 
Cube, Digital Underground, Chuck 
D-, Poor Righteous Teachers, 
Heavy D., YZ, Rakim, Two Kings In 
A Cipher and Mtume (?!). The bene- 
fit track will be available in late sum- 
mer on Polydor/PLG, 

It'S YOURS: One didn't have to go 
to IAAAM (the International Assn. of 
African -American Music celebration) 
to appreciate black pop's power and 
richness, but at the organization's 
meet June 11-14 in Philadelphia, the 
vast nature of the music clicked in 
and took hold the way it rarely does. 
Everything from gospel to funk, doo- 
wop to hip-hop was spotlighted in an 
upbeat, relaxed environment 

On the rap panel, which I moder- 
ated, Abiodun Oyewole of the Last 
Poets remarked that all hip-hop 
should be viewed in the context of the 
black struggle. Later, he and two 
more Poets performed at the Dia- 
mond Awards for Excellence dinner, 
where they were among eight honor- 
ees. Much more than historical fig- 
ures, the Last Poets are one of the 
most potent, arresting unsigned 
crews making rap today. Some of 
them are currently tracking material 
with producer Bill Laswell. 
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Call Jeff Serrette toll 
free at (800) 223- 
7524 (NY residents 
dial 536-5174) 
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TAKE IT 2 THE TOP 

The Hype New Single 
From The Band That 
Brought You 

"DA BUTT' 

E.U. is back with a brand new thang on 
their brand new label hitting hard with 
their brand of GO-GO Hip Hop R&B. 

If this new single is not on your desk or 
in your rack call the E.U. Hotline 
1-800-234-8009 

Call now for tour dates and to find out 
how you can co-promote a show with 
E.U. in your city this summer! 



580 I Lundy Drive. 
Lanham. MD 20706 
Fax: 301-577-8501 



Teddy 
Bear 



. . . . 
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Biiiboad TOP R&B ALBUMS 

FOR WEEK ENDING JULY 4, 1992 M ll^jlBP ■ ■ Mr I ■ ■ V i 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE 
AND ONE-STOP SALES REPORTS. 
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WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS.ON 
CHART 


ARTIST TITLE 

LABEL & NUMBtftDtSTH BLTl'.G LABEL (SUGGESTED LIST PRICE OH EQUIVALENT TCP CASSETTE-CDl 


PEAK 
POSITION 










* * * No. 1 ★ * * 






1 


1 


; 


11 


DAS EFX • ATCO EAStW£ST9ie27" (9 9*13 98) 3 **ea M No 1 DEAD SERIOUS 


1 


2 


Z 


2 


12 


KRIS KROSS A } RUFEHCiUSE 48710*,C0LUMFJ1A 19 98 £0/13 98) 


TOTALLY KROSSEO OUT 


1 


3 


3 


3 


13 


EN VOGUE A ATCO EASTWEST 92121* UO 9*15 981 


FUNKY DIVAS 


1 


4 


4 


4 


21 


R. KELLY I PUBLIC ANNOUNCEMENT • 

jc.'E 19 3&13.9B) 


BORN INTO THE '90'S 


3 


(J) 


6 


6 


12 


S8K£? WOVgti*, 3 YEARS 5 M0NIHS 1 > °*« IN THE LIFE OF. 


5 


1 


5 


5 


54 


JODECIA UPTOWN 1019BMCAI9 9B-T3 .95! 


FOREVER MY LADY 


1 


7 


7 


7 


16 


T|X#LAri'£E260O3*'ARISTA 19 98*13.98) OOOOOOHHH...ON THE TLC TIP 


7 


CD 


13 


17 


7 


UONCL RICHIE MOTOWN 6338- < 1 0 9&T 5 98) 


BACK TO FRONT 


8 


9 


10 


9 


30 


MICHAEL JACKSON A 4 EP-C 45400 CO 98tO'I5 98) 


DANGEROUS 


1 


10 


9 


11 


10 


CHAKA KHAN WARMER BROS 26296* U0.98VI598I 


THE WOMAN 1 AM 


9 


11 


8 


8 


35 


GERALD LEVERT • A rco EASTWEST 91777*110 98,15 981 


PRIVATE LINE 


1 


© 


15 


18 


9 


SOUNDTRACK SOLAR 75330/EPlC (ia9BEO/15 981 


DEEP COVER 


12 


13 


14 


13 


16 


FU-SCHNICXENS JIVE 41472* (9 98/13.981 F.U. 


DON'T TAKE IT PERSONAL 


13 


14 


12 


10 


31 


USA STANSFIELO • ARISTA 18679* (10 9B 1 IS 98) 


REAL LOVE 


6 


IS 


11 


12 


43 


VANESSA WILLIAMS A WING 843522*,F.FICllFTY 110.98 EQ/15 98) 


THE COMFORT ZONE 


1 


It 


16 


14 


7 


GANG STARR CHRYSALIS 21910'tRG 19 98)13.98) 


DAILY OPERATION 


14 


© 


21 


24 


5 


XCLAN POLVOOR I3225*rt-*LG ;9 Fa IT 


«ODUS 


1/ 


11 


18 


16 


37 


PATT1 LABELLE • MCA 10439 (9 98/13 981 


FJURNIN 


9 


1) 


20 


21 


20 


SIR MIX-A-LOT • DEF AMERICAN 26765flEPRtSE (9 98/15.981 


MACK DADDY 


19 


20 


19 


19 


24 


MINT CONDITION PERSPECTIVE 1001VA4M l9.96J13.9e) 


MEANT TO BE MINT 


13 


21 


17 


15 


31 


TEV1N CAMPBELL • OWEST 26291' WARNER 8ROS (9 98/15 98) 


T.E.V I.N. 


5 


a 


23 


23 


31 


SHANICE • MOTOWN 6319' (9 98/13 98) 


INNER CHILD 


13 


(23) 


54 


— 


2 


f"™ tow** firSJ"^™ MECCA AND THE SOUL BROTHER 


23 


@ 


28 


31 


18 


CECE PENISTON AIM 53B1* (9.98/13 981 


FINALLY 


24 


25 


li 


25 


57 


BOYZ II MEN A * MOTOWN 6320* (9 98/13 981 


COOLEYHIGHHARMONY 


1 


26 


26 


26 


11 


THE COLLEGE BOYZ virgin 91658* <9 98/13.98) 


RADIO FUSION RADIO 


25 


© 


38 


54 


3 


THE ISLEY BROTHERS FEATURING RONALD ISLEY 

/. *P.NL« SPC j .*.i:.^ ." .1.1 .id.'1'j 981 


TRACKS Of LIFE 


27 


21 


22 


20 


30 


KEITH SWEAT A ELf KTRA61216' 110 98/15.98) 


KEEP IT COMIN' 


1 


® 


30 


29 


8 


BROTHERHOOD CREED GASOLINE AUEV 10V4VMCA (9 98/15 981 


BROTHERHOOD CREED 


29 


(D 


40 


83 


3 


MARIAH CAREY COLUMBIA 52758* 17 98 EO,"3 9B) 


MTV UNPLUGGED EP 


30 


® 


32 


37 


9 


SPICE 1 JIVE 414BI* 19 9B'13.98) 


SPICE 1 


31 


32 


27 


27 


19 


GLEHN iONES Atlantic B2352* (10 9ft l5 981 


HERE 1 GO AGAIN 


22 


33 


29 


28 


8 


PENTHOUSE PLAYERS CLIQUE ruthless 5/1BDPRIORITV I9.W14.MI PAID THE COST 


28 


® 


4) 


92 


3 


TROOP ATLANTIC 82393* I10 9B/15.98) 


DEEPA 


34 


35 


25 


22 


39 


CYPRESS HILL • RUFT HOUSE 47S89/COLUMBIA 19 98 EO/13 981 


CYPRESS HILL 


4 


® 


36 


39 


1 


GEORGE HOWARD ORP 9669* (10 98/15 98) DO 1 EVER CROSS YOUR MIND 


36 


37 


33 


32 


7 


SOUL II SOUL VIRGIN 9177] ■ (9 96/1 3 981 


VOLUME III JUST RIGHT 


32 


3! 


31 


30 


17 


JOE PUBLIC COLUMBIA 48628* (9.98 EO/I5 98) 


JOE PUBLIC 


23 


® 


43 


45 


6 


GROVER WASHINGTON, JR. Columbia 48530 (10 MECV15 M) 


NEXT EXIT 


39 


40 


34 


33 


1 1 


ALYSON WILLIAMS 08R 45417-/C0LUMB1A (9 98 EO/l 3 98) 


ALYSON WILLIAMS 




® 


U 


41 


13 


M.C. BRAINS MOTOWN 6342* (9 98/13 981 


LOVERS LANE 


31 


42 


37 


35 


34 


HAMMER A 3 CAPITOL 9B151 (9.9B/15 98I 


TOO LEGIT TO QUIT 


3 


43 


39 


36 


38 


A TRIBE CALLED QUEST • JIVE 1418* 19 98/13 Ml 


LOW END THEORY 


13 


44 


42 


40 


7 


MC BREED WRAP 8109MCHIBAN (9 98/15 Ml 


20 BELOW 


40 


45 


35 


34 


23 


2PAC INTERSCO^E 91 767 "/ATLANTIC (9.98)T 3.981 


2PACALYPSE NOW 


13 


® 


62 


93 


3 


K-SOLO ATLANTIC 82388* 19 9& 15 98' 


TIME'S UP 


46 


47 


41 


38 


8 


BEASTIE BOYS CAPITOL 9893J3 110 9FL15 981 


CHECK YOUR HEAD 


37 


48 


45 


48 


E 


THE BOYS MOTOWN 6336* (9 98/13 981 


THE SAGA CONTINUES. . . 


45 


(9 


50 


53 


6 


DOUG E. FRESH A THE NEW GET FRESH CREW 

BUST IT M35S* (9 98/13.961 


DOIN' WHAT 1 GOTTA DO 


49 



90 


46 


42 


34 


BLACK SHEEP • MERCURY 848368 (9 96 EO/13.M) 


A WOLF IN SHEEP'S CLOTHING 


IS 


51 


48 


47 


39 


NICE A SMOOTH RAL 47373-/COLUMBIA (9 98 EO/13 98) AIN'T A DAMN THING CHANGED 


29 


52 


49 


43 


50 


BEBE A CECE WINANS • CAPITOL 92078* (9 98/15.96) 


DIFFERENT LIFESTYLES 


] 


53 


53 


59 


5 


SUPER CAT COLUMBIA 52435 (9 M EO/13.M) 


DON DADA 


53 


94 


58 


56 


7 


KID FROST VIRGIN 92097* I9 96L13 98) 


EAST SIDE STORY 


54 


99 


51 


44 


19 


LUKE ( UKE 91 830') ATI ANTIC < 1 0 9ft' 1 5 98) 


1 uUI anil Uni MT MINU 


20 


® 


63 


58 


17 


SOUTH CENTRAL CARTEL G.w K 1S189-OUALITY 19 9&15.M) 


CrU ITU rCMTDAI klAriMtCC 


51 


97 


M 


55 


7 


BY ALL MEANS Motown 6344* 19 98.13 Ml 


IT'S REAL 


Si 


58 


56 


61 


6 


SHABBA RANKS POW WOW 7423* (9.98/1 5. 9B) 


MR. '.' AX Iti'UM 


56 


m 


78 


_ 


2 


MEN AT LARGE ATCO EASTWEST 92159" (9 9BT 3 98 




'3 


60 


60 


57 


15 


THE HARD BOYSAEi 4320"TCHIBAN I8.9&'15 981 


a TrMAytvi uADn unnc 


42 


61 


55 


52 


14 


CHIC WARNER BROS 26394" HO 9S15 98) 


CHIC-ISM 


39 


62 


65 


65 


6 


TYRONE DAVIS tCH'BAN 1135* (9 98/15 98) 


SOMETHING'S MtGHTY WRONG 


62 


63 


69 


56 


14 


DETROIT'S MOST WANTED 

/.'dir.: 1126* If" 9 ^F, 15.981 


TRICKS OF THE TRADE VOL II 


58 


64 


52 


46 


9 


MELI'SA MORGAN PENDULUM 61273*.'ELEKTRA (9 9&T5 IB) 


STILL IN LOVE WITH YOU 


38 


65 


68 


68 


10 


BASS PATROL JOEY boy 3D04 I8.9&13.961 


THE KINGS OF BASS 


63 


66 


61 


50 


38 


PRINCE AND THEN. PGA 

PAISLE' PARK 25379*.W*RNER »S -R ■[-. i- *ri . ■ --■ 


DIAMONDS 4 PEARLS 


1 


67 


66 


63 


35 


2ND II NONE PROFILE 1*16 (9.W14.9B! 


2ND II NONE 


26 


68 


64 


60 


14 


pril-IU U A U FUr* D-TtflUl HUr A 1 JtC Id DD2I 1 ODi 

rUUn-IVlAri (mt, rwl/flt JIVE 41476 19.91V. J. 98) 


FUNKY AS 1 WANNA BE 


38 


tl 


57 


51 


9 


RANDY CRAWFORD WARNER BROS. ?6736* (10-96/15-961 


InKULIuM L'to Ur LUVL 


49 


70 


67 


52 


15 


KIO SENSATION SASTYMIX 710I B| 'ChiBAN 19 9&'159Sl 


1 Mt rUWLH Ur HHTML 


62 


@ 


73 


70 


6 


DAVID SANBORN ELEKTRA 61272* (10 9&15 98) 


UP FRONT 


70 


© 


NEW ► 


1 


KWAME & A NEW BEGINNING Atlantic 82356* (9 98'15 98 


NASTEE 


72 


73 


70 


67 


6 


KILO WRAP 81 10*f'1CMI6**jN (9-98/15-98) 


A-TOWN RUSH 


67 


74 


71 


69 


10 


CLAY D. AND THE NEW GET FUNKY CREW 

■"'AM.: l*C lia. '- .'-"■ ! -: '-•H 


WE'RE GOIN' OFF 


66 


® 


65 


75 


55 


SHASBA RANKS O EPIC 47330 (9 96 ECV13 96) 


AS RAW AS EVER 


; 


76 


77 


73 


50 


HEAVY D. 1 THE BOYZ A jptcwn 1 n.'ft^iA'-A 1 1 1.1 


PEACEFUL JOURNEY 


5 


77 


76 


78 


35 


CHRIS WALKER Pf NOUl UM 61 1 36*i : ElEkTRA (9 98/! 5 961 




32 


71 


74 


71 


30 


AMG SCLECT 2 1642* 19 9ft' 1 5 98) 


BITCH BETTA HAVE MY MONEY 


20 


79 


79 


n 


12 


POI SON CLAN E ft tCT 3006* \ UKE (9 9ft 1 1 5 96) 


POISONOUS MENTALITY 


62 


® 


92 


96 


3 




n ntW DLUIr*ril Pill 


80 


11 


75 


76 


25 


SOUNDTRACK • SOUL 10462'/WCA(]0 96/15 98> 


JUICE 


3 


® 


RE-EHTtTY 


9 


SISTER SOUUAH 

EPtC 46713(998 EQ'I 3 -58 1 


360 DEGREES OF POWER 


r6 


S3 


86 


81 


27 


BOBBY "BLUE- BLAND malaco 7456 (9 ,9ai5 98) 


PORTRAIT OF THE BLUES 


50 


14 


80 


84 


21 


DON DIEGO ULTHAX 0502 19 96/15.98) 


RAZZ 


n 


19 


83 


•34 


59 


LUTNER VAN DROSS A EPIC 46789 { 10 -96 ECV15 98) 


POWER OF LOVE 


1 


St 


82 


82 


6 


BASS BOY NEWTOWN 2209' I9.9&14 98) 


1 GOT THE BASS 


82 


87 


87 


85 


12 


CHOICE RAP- A- LOT 57172*)PfllORITV {9.98/14 98) 


STICK i MOOVE 


83 


88 


72 


49 


39 


MARIAH CAREY A ' Columbia i-qsoiio 9H t\ qr 


EMOTIONS 


6 


89 


84 


80 


35 


S" N - , . E :.!- A ^°"*- .H. 1 KN0W ^ WRONG. BUT 1 JUST CANT DO RIGHT 


59 


90 


95 


89 


37 


SCARFACE RAP A LOT57167F-PRIOR1TY 19.9*14.96) 


MR SCARFACE IS BACK 


13 


91 


89 


86 


13 


GANKSTA N-l-P «AP-A-LOT 57160*/PRlORlTT 19.96/14 981 


THE SOUTH PARK PSYCHO 


63 


92 


88 


74 


92 


TRACIE SPENCER CAPiTOL 92153(9 98/13 98) 


MAKE THE DIFFERENCE 


38 


93 


81 


72 


17 


BOOGIE DOWN PRODUCTIONS JIVE 41470* t9 .96/15 98i 


SEX AND VIOLENCE 


20 


94 


90 


79 


32 


U.M.C.'S WILD PITCH 97544.ERG (9 .96/15.96) 


FRUITS OF NATURE 


32 


95 


91 


88 


27 


JODY WATLEY MCA 10355110.98/13.98] 


AFFAIRS OF THE HEART 


21 


■ 


:<8 


35 


8 


KATHY SLEDGE EPIC 4685:* (9-98 ECV13.98) 


HEART 


86 


97 


96 


91 


16 


CHERRELLE tabu S0O5-.MW :q 98,' 13 98 


THE WOMAN 1 AM 


43 


® 


NEVVlV 


1 


SHOWBIZ k A.G. LONDON 828309'PLG 16 96 Et>9 96i 


SHOWBIZ A A.G. 


98 


99 


94 


97 


10 


BEN E. KING iCHIBAN 1 133* (9 96.15 98) 


WHATS IMPORTANT TO ME 


82 


100 


93 


99 


40 


NAUGHTY BY NATURE A tommy boy 1044* (9 .98/14 9*8) 


NAUGHTY BY NATURE 


10 



C~~) Albums wrti) (he greatest sales gains this week. # Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA 
certification tor sales of 1 million units, with muramiDion setters indicated by a numeral following the symbol, Most albums available on cassette 
and CD 'Asterisk indicates vinyl unavailable Most tape prices, and CD (vices for WEA and BMG labels, are suggested lists Tape pnees marked EG, 
and all other CDs, are equivalent prices, which are projected from wholesale prices 0 1992, BtllboarrJ/BPI Communications, 



THRIVES AS MAJORS STAY HYPERACTIVE 



R&B SPOTLIGHT II: MARKET 

(Continued fro7n page 20) 

Atlantic); the introduction of vocal- 
ist Marva Hicks; and rap act X- 
Clan's top-five hit, "Fire & Earth," 
from the new album "X-Odus." 

Current releases include the Al- 
pha International debut of Lorenzo, 
led off by the single "Real Love" 
with an album in July. And upcom- 
ing releases include Nu Colorus on 
Wild Card/Polydor, with the single 
"Tears" from their September de- 
but album; Vivienne McKone on 
London with the single "Sing" and 
an August album; Polydor act Dou- 



ble Action Theater due in Septem- 
ber; product from Don E. on G- 
Street/Island; Tanya Blount on Po- 
lydor; and a third Island album by 
Mica Paris by year's end. 

Distributed through Warner 
Bros., Quincy Jones' Qwest label 
has scored with nearly every re- 
lease in the past year. According to 
JoAnn Tominaga, director of artist 
relations & development, the com- 
pany has had four gold albums: the 
soundtrack of "Boyz N The Hood," 
Keith Washington's "Make Time 



For Love," Tevin Campbell, whose 
"T.E.V.I.N." debut produced the 
gold single "Tell Me What You 
Want Me To Do," and the Winans' 
gold-certified "Return." 

On the horizon are releases by 
Force One Network, a group from 
the San Francisco Bay area whose 
first album, "MME Program 1," 
will be teased with the track "So- 
methin' About You"; and Double Z 
with a self-titled album and the sin- 
gle "Hott Spot." To come are the 
soundtrack to Spike Lee's "Malcolm 



X" epic, the label debut by jazz play- 
er Milt Jackson, and a tribute to 
Miles Davis featuring Herbie Han- 
cock, Wayne Shorter, Ron Carter, 
Tony Williams, and Wallace Roney. 

Tabu, distributed by A&M, is in a 
development mode, according to Ro- 
chelle Epps, director of marketing 
and creative services. The label's 
most recent releases have included 
albums by Cherrelle and Rhonda 
Clark. A third cut from the Cher- 
relle album, "Still In Love With 
You," is due for single release; 



meanwhile new artist Larry Spring- 
field's "All The Way Love" is mak- 
ing its way up the R&B chart as the 
first single from the album "I'm 
Just A Man." 

Other Tabu releases in '92 will in- 
clude Kimiko, formerly of Stacy e & 
Kimiko, whose single "The Flow" 
will precede the album "Curiosity"; 
"Funny Feelin' " by DeShay Featur- 
ing Curly from the album "R&B 
Style"; black rock act Total Eclipse; 
and a third-quarter project from Al- 
(Continued on next page) 
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R&B MARKET THRIVES AS MAJORS STAY HYPERACTIVE 

(Continued from preceding page) 



exander O'Neal featuring various 
Flyte Tyme producers. 

Uptown Entertainment, now in a 
joint venture with MCA Inc., is com- 
ing off of its most explosive period 
to date, with multiplatinum act Jo- 
deci, another platinum album by 
Heavy D & the Boyz, a gold single, 
"I'll Do For You" from rapper Fa- 
ther MC, and a top 10 R&B single by 
newcomer Mary J. Blige, "You Re- 
mind Me," from the soundtrack al- 
bum for "Strictly Business." 




SPRINGFIELO 

Uptown Entertainment chairman 
Andre Harrell says current priori- 
ties include a new Father MC single 
called "Close To You," from the up- 
coming album, "One Night Stand," 
and the label debut of Christopher 
Williams, whose August album 
"Changes" will be led off by "All I 
See." Blige's album, "What's The 
411," is due in July, while a fourth 
Heavy D & the Boyz album is due in 
October. 

Virgin Records is gearing up for 
a strong year, notes Sharon Hey- 
ward, outgoing senior VP/GM, 
R&B Music. After breaking Lenny 
Kravitz at R&B radio with "It 
Ain't Over Til It's Over" and scor- 
ing well with the soundtrack to 
"The Five Heartbeats," the label 
is currently working Soul II Soul's 
third album, "Vol. Ill: Just Right," 
with the single "Move Me No 
Mountain." Also on the market: 
Kid Frost's "East Side Story" al- 
bum and the rap cover hit "It's A 
Thin Line Between Love And 
Hate"; the College Boyz' "Radio 
Fusion" album; singer Ray Simp- 
son's self-titled album; and hip-hop 
outfit KCM with the single "All- 
'N'All" from the album "Funky 
Smooth." 

The long-awaited second album 
by After 7, titled "Takin' My 
Time," is slated for September re- 
lease, while new act Immature, 
featuring production by Jermaine 
Dupri, Aaron Hall, Dr. Dre, Ber- 
nard Belle, and others, will have a 
July single and a September al- 
bum. Heyward also says albums 
by Lalah Hathaway, MC Smooth, 
and new act Bridget are possible 
October releases. 

With a slew of new product from 
established and developing acts, 
Warner Bros., has been cementing 
its position as a major force in the 
marketplace. Ray Harris, senior 
VP, black music, jazz marketing & 
promotion, cites the success of 
Prince with five consecutive sin- 
gles from the multiplatinum "Dia- 



monds & Pearls" album on Paisley 
Park, as well as artists Karyn 
White, Atlantic Starr, Chaka 
Khan, Fourplay, El DeBarge, Ran- 
dy Crawford, Chic (with their first 
album in several years), and Cam- 
eo as adding to Warner's reputa- 
tion in the R&B arena. 

New releases include an Isley 
Brothers set, "Sensitive Love," 
that reunited brothers Ronald, 
Marvin, and Ernie; Miles Davis' 
last studio album, a collaboration 
with rapper Easy Moe B called 
"Do Bop"; Al Jarreau's new 
"Heaven & Earth" album; Def 
American rapper's album "Mack 
Daddy" (which features the wildy 
popular and controversial "Baby 
Got Back" single); and new Paisley 
Park ingenue Carmen Electra with 
a single, "Go Go Dancer," and an 
album to follow. 

Harris also lists forthcoming 
product by Al B. Sure!, Frankie 
Beverly & Maze, Ray Charles, 
Kyze, the Jungle Brothers, Monie 
Love, new acts Juvenile Commit- 
tee, Simple Pleasures, and Merlin; 
Paisley Park albums from George 
Clinton and Mavis Staples; and Re- 
prise releases by Michael Cooper 
and Perfect Gentlemen (through 
an agreement with producer Mau- 
rice Starr). 

At Zoo, distributed by BMG, Je- 
sus Garber, VP of R&B promotion, 
mentions the new level of accep- 
tance that Philadelphia Interna- 
tional artist Phyllis Hyman has re- 
ceived as a result of staunch label 
commitment. Her "Prime Of My 




Life" album is nearing gold sales 
and has yielded her first No. 1 
R&B single, "Don't Wanna 
Change The World." The label is 
currently working a fourth single, 
"I Found Love," from that album. 
Also due is the Dells' first album 
for Zoo-distributed Philadelphia 
International, "I Salute You," pro- 
duced by Gamble & Huff and com- 
memorating the group's 40th anni- 
versary. A first single, "Come And 
Get It," has been released. Upcom- 
ing on the label: rapper Tung 
Twista, on Loud/Zoo, with his de- 
but album "Running Off At The 
Mouth"; rap acts N.F.B. and Mark 
Money, with albums in July; new 
group Voices, whose album is due 
in August; and duo Rastine, with a 
Don Mizell-produced album due in 
August. Garber also mentions the 
Zoo debut of Detroit vocalist Oli- 
ver Who, produced by Surface, ex- 
pected by year's end. 





In the July issue of Musician . . . 
Faith i\o More struggles 
with the big follow-up 
Sam Phillips explains her 
husband, T-Bone Burnett 
Al Bi Meola writes about 

the failure of jazz radio 
Springsteen introduces 
new band Artist/ 
producer Bavitt Sigerson 
takes over a label All the 
record companies chase 
American Music Club Pearl 

Jam's guitarists 
crack the code We 
suggest new homes 
for the Bock & Roll 
Hall of Fame And the road manager 
writes the inside story of Led Zeppelin 





Retailers:To stock Musician 
or for information on our 
in-store cd sampler program 
please call 1 -800-999-9988 . 
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CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
Of DANCE CLUB PLAYLISTS 

TITLE 

LABEL 4 NUMBEfVDiSrRIBUTiNG LABEL 




ARTIST 


CD 


4 


5 


7 


* * * No. 1 * * * 

NOTHING CAN STOP US .**R>itH BROS 40395 : ~~ .: 




♦ SAINT ETIENNE 


2 


1 


3 


6 


KEEP ON WALKIN' 4SM : 3 «2 




♦ CECE PENISTON 


(3) 


6 


8 


6 


SURRENDER YOURSELF COLUMBIA 7.1291 




THE OAOU 


T7T 


9 


12 


6 


HELPLESS II OON'T KNOW WHAT TO DO...) MAXi su IJ9.BIQ life 




UP.BANIZED/SILVANO 


5 


2 


2 


8 


SET ME FREE GREAT JONES 530 SlMSUKO ♦ CLUBLAND FEATURING ZEMYA HAMILTON 


6 


8 


9 


8 


TREATY HOLLYWOOD 66451/ELEKTRA 




♦ YOTHU YINDI 


7 


3 


1 


9 


CLUB LONELY rnc J4282 


♦ LIL LOUIS & THE WORLD 


8 


IS 


25 


4 


RAIN FALLS virgin FRANKIE KNUCKLES FEATURING LISA MICHAELIS 


9 


7 


8 


9 


ELEVATION REACT IMPORT 




G.T.O. 


10 


17 


30 


3 


RUNAWAY ELtKTRA 66424 




♦ DEEE-LITE 


11 


11 


15 


5 


MAKE IT ON MY OWN ARISTA 1 2435 




ALISON LIMERICK 


12 


16 


22 


5 


MIG-29 NEXT PLATEAU 50178 




1/ G-29 


13 


14 


18 


1 


WEIRDO BEGGARS BANQUET 62264/RCA 


♦ THE CHARLATANS UK 


M 


13 


7 


9 


IN THE CLOSET epic ;««; 




♦ MICHAEL JACKSON 


15 


5 


4 


8 


SWEAT DANCE WARNER BROS 40246 




♦ KYZE 


11 


10 


10 


8 


O FORTUNA RADItAL :?299 




APOTHEOSIS 


(it) 


28 


38 


4 


DEEPLY DIPPY CHAR SMAM164 




♦ RIGHT SAID FRED 


(jj) 


23 


34 


4 


1 KNOW BIG BEAT IO04SYATLANTIC 




NEW ATLANTIC 


:'19 


24 


32 


4 


GET YOUR BODY! MCA 54374 ♦ ADAMSKI FEATURING NINA HAGEN 


20 


27 


41 


3 


DROP A BEAT INSTINCT 240 




MOBY 


21 


22 


29 


5 


NOTGONNACHANGE fontana 866 fi55)WERCUflv 




♦ SWING OUT SISTER 


22 


38 




2 


JUMP s-uishine «:<■ 




THE MOVEMENT 


23 


35 


47 


3 


PARA LOS RUMBEROS ELE4TRA 6642 1 




TITO PUENTE 


24 


21 


16 


10 


TAKE MY ADVICE 1 D 96 ] 9 l/ATCO Eastwest 




♦ KYM SIMS 


25 


32 


43 


3 


STROB ELITE HONEY MERCURY B66 B69 




♦ BLACK SHEEP 


26 


19 


19 


7 


LOVE IS A MASTER OF DISGUISE MORE PROTEIN 961 74XHAHI5MA 




EVE GALLAGHER 


27 


18 


17 


8 


DIVINE THING BIG LIFE 865 765/MERCUHY 




♦ 'ML SOU' U .i : '■ 


(24) 


31 


45 


3 


CHANGE YOUR MIND 1 CNOON 869 70SVPLG 




BEATS INTERNATIONAL 


29 


37 


46 


4 


ENERGY EXPRESS 7»« s«j 




HYSTERIA 


(D 


48 





2 


***Power Pick*** 

PENNIES FROM HEAVEN virgin 96195 




♦ INNER CITY 


W 


42 




2 


JUMP AROUND TOMM< BC" 526 




♦ HOUSE OF PAIN 




41 




2 


SUNSHINE AND ECSTASY s RF 40444WMS i> 




♦ TOM TOM CLUB 


33 


30 


31 


4 


YOU KEEP HOLDING BACK ILOVE ME) cutting 260 




SWING 52 


34 


20 


14 


12 


STILL IN LOVE WITH YOU PENOULUM 6643EVELEKTRA 




♦ Mill SA MORGAN 


35 


36 


37 


4 


THEY WANT EFX ATCO EASTWEST 96206 




♦ DAS EFX 


36 


26 


26 


7 


MR. RIGHT 111 EAST 0OO9 




♦ REDD 


37 


47 




2 


THE POWER OF RHYTHM F> 


♦ t 


G. THE PRINCE Of RAP 


38 


43 




2 


MONEY REPRISE 40392/WARNER BROS 




CAMEO 


33 


31 


23 


10 


ROUGH SEX CAROLINE 2518 




LORDS Of ACID 


40 


12 


11 


.3 


CLOSER MCA 54363 




♦ MR. FINGERS 


41 


40 


48 


3 


BANG SBK 05456/ERG 




♦ BLUR 


42 


44 




2 


MONEY wax traa 91 12 KMFDM FEATJRING CHRISSIE DEWINTER 


43 


NEl 


»► 


1 


* * * Hot Shot Debut * * * 

NEVER BE ANOTHER ONE ADO JA23 5322/SCOTTr BROS. 


COLONEL ABRAMS 


@ 


NEW ► 


1 


HIGHER GUERILLA 1385*1 R S 




CODE MO 


4S 


25 


21 


7 


FREE YOUR BODY (INJECTED WITH A POISON) 5CV : ;:■:] insiinc- 




♦ PRAGA KHAN 


(«) 


NE¥T> 


1 


DON'T STOP. .PLANET ROCK tow. bo> 1052 AFRIKA BAMBAATAA S. THE SOUL SONIC FORCE 


as 


NEW|> 


1 


SHINE ON E50U K ;«. (, ♦ DEGREES OF MOTION FEATURING BITI 


48 


NEWT* 


1 


WHATEVER U NEED SMASH 865 8457PLG 




♦ M. DOC 


41 


29 


20 


11 


MY LOVIN' {YOU'RE NEVER GONNA GET IT) ATCO eastwest 96194 




♦ EN VOGUE 


N 


33 


24 


13 


TWILIGHT ZONE raoikal 12300 




♦ 2 UNLIMITED 



THIS 
WEEK 


ni 


2 WKS 
AGO 


z 

i! 


ft/i /\ vi PIMP 1 ! ro p ai ro 

MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORES AND ONE-STOP SALES REPORTS 
TITLE ARTIST 

LABEL (V NUMBEI'DiSTRIBUTl HG LABEL 




2 


6 


6 


* * * No. 1 * * * 

CLUB LONELY i' !=-.': m-'h, 1 mm at No l ♦ LIL LOUIS & THE WORLD 


2 


1 


3 


15 


BABY GOT BACK imi it) ix, def amercan wmwARNER BROS ♦ SIR MIX-A-LOT 


3 


4 


4 


13 


THEY WANT EFX M) at atco eastwest %206 ♦ OAS EFX 




7 


8 


6 


SET ME FREE IT) DO GREAT JONES 530 61MSLAND ♦ CLUBLAND FEATURING 2EMYA HAMILTON 


5 


9 


12 


5 


MR. LOVERMAN m EPIC 7«4a ♦ SHABBA RANKS 


6 


6 


7 


9 


CRUCIFIED m ixi giant 1035 i warmer baos ♦ ARMY OF LOVERS 


CD 


10 


12 


4 


KEEP ON WALKIN' in um 7382 ♦ CECE PENISTON 


t 


3 


1 


10 


LOVE YOU ALL MY LIFETIME CD (» WARNER BROS 40377 ♦ CHAKA KHAN 




9 


24 




2 


RUNAWAY (T| IX! ELEKTRA 6W24 ♦ DEEE-LITE 




10 


15 


25 


5 


DON'T CURSE/YOU CAN'T SEE WHAT 1 CAN SEE i: jctown M426y»ca ♦ HEAVY D & THE 80YZ 




8 


5 


14 


JUMP IMMTHX) RUFFmOUSE ISjKOLL 'MfliA ♦ KRIS KROSS 


12 


5 


2 


13 


MY LOVIN* (YOU'RE NEVER GONNA GET IT) !M) (Ti ATCO EASTWEST 96194 ♦ EN VOGUE 


13 


14 


19 


5 


STROBELITE HONEY imxti MERCURY 866 B69 ♦ BLACK SHEEP 




14 


18 


26 


4 


RAIN FALLS (T> virgin 96173 FRANKIE KNUCKLES FEATURING LISA MICHAELIS 




15 


27 


39 


3 


JUMP AROUND men 'ow boy 5Z£ ♦ HOUSE OF PAIN 


16 


16 


20 


7 


NOTHING CAN STOP US (T) oo WARNER BROS. *03» ♦ SAINT ETIENNE 


II 


21 


24 


5 


SWEAT DANCE CM) IT) (X) WARNER BROS 40248 ♦ KYZL 


11 


12 


10 


12 


CLOSER IM, [T) MCA M363 ♦ MR. FINGERS 


19 


17 


21 


6 


LAST TRAIN TO TRANCENTRAL :m> iTi arista 1-2383 ♦ THE KLF 


20 


20 


16 


9 


TENNESSEE tD CHRYSALIS 23787/ERG ♦ ARRESTED DEVELOPMENT 


(ID 


NEWiV 


1 


* * * Hot Shot Debut * * * 

WARM IT UP <T) RUFF HOUSE 74377.COLUM8IA ♦ KRIS KROSS 




28 


31 | 4 


GUARD YOUR GRILLAJPTOWN ANTHEM m tcmmv boy 519 ♦ NAUGHTY BY NATURE 


® 


25 


27 


5 


SHINE ON imi ro ESOWflt 74326 ♦ DEGREES OF MOTION FEATURING BITI 


24 


22 


22 


10 


TWILIGHT ZONE m xi r*d k*i i?30C ♦ 2 UNLIMITED 


25 


30 


33 


6 


THEY REMINISCE OVER YOU (T.R.O.Y.) {Ti ELEKTRA 66445 ♦ PETE ROCK & C.L. SMOOTH 


26 


13 


14 


7 


IrtV It' UID/-IAJ Of 1 -71 A Cm 11 11 C/^l II 

JUT I U VIWtilN yol 1 £ W o*JU L If oUUL 


27 


11 


11 


13 


MHULV TU AT Vfll I'DC AAlIt rut m n imir ^ea/ftTjrvi curuiccT PrtDI UA 
PWH 1 fin 1 TUU nL UUHk 1M7 HI LU llriG ^SH'A'LXj tAjlAtj Luttl INM 


'it' 


32 


38 


3 


(3 A DA 1 Dl lUBrDrtCyDAIJ U A M If AM m ri cutda tt.ii- TIT A Dl ICFUTC 


29 


37 




2 


* * * Power Pick* * * 

THE POWER OF RHYTHM ITi epic 74287 ♦ B.G. THE PRINCE OF RAP 


30 


35 


43 


3 


PENNIES FROM HEAVEN IT) virgin 96196 ♦ INNER CITY 


31 


23 


15 


10 


SOMETIMES 1 RHYME SLOW (M) ro RAL 74166COLUMBIA ♦ NICE & SMOOTH 


32 


29 


29 


5 


BREATH OF UFE (Ti IX) SiRE 40344'Warner BHDS ♦ ERASURE 


33 


31 


35 


4 


O FORTUNA IT) RAOIKAL 12299 APO'HEOSIS 


34 


34 


32 


14 


COME 4 TALK TO ME (M) iD UPTOWN S43S4/MCA ♦ JODECI 


35 


26 


23 


! 


(CAN YOU) FEEL THE PASSION |M)<D uo M UFE 19751/ERO ♦ BLUE PEARL 


31 


19 


9 


10 


IN THE CLOSET (M) ro oo epic 74267 ♦ MICHAEL JACKSON 


37 


41 




2 


HELPLESS (1 DON'T KNOW WHAT TO DO...) <M> (TI (X) MAID 863 3297BK3 UFE URBAN IZED/SILVANO 


31 


38 


44 


4 


f-ri vm id □ r\r\\ r i » w » AAriAiJci^irrATiiDipu^puiAJAUAprhi 
Litl YUUK bUDY! IT) MCA 54374 V WJAMSM rtAlUHPNtj NINA HAtjtN 


39 


42 




2 


SUNSHINE AND ECSTASY IT) ixi SIRE 40444/WARNER BROS ♦ TOM TOM CLUB 


40 


NEV*> 


1 


Tf"W\ CI IUW " ** PM pun », t ii4bii tum A r-iY\n,-[ AtlfLJAf 1 

IOO rUNRY > >/: it i i x i COLUMBIA 74 352 ♦ GEORGE MICHAEL 


41 


36 


36 


6 


LA SCHMOOVE rri jive 42062 ♦ FU-SCHNICKENS 


42 


40 


41 


4 


WHY ME BABY? :wj elehir* 66428 ♦ KEITH SWEAT 


@ 


NEW ► 


1 


JUMP 1M1 ro SUNSmine 812 THE MOVEMENT 


® 


NEWiV 


1 


PLEASE DONT GO (Ml IT) 00 NEXT PLATEAU 50187 ♦ K.W.S. 


45 


43 42 


8 


SCENARIO IM) m jtvE 42056 ♦ A TRIBE CALLED QUEST 


® 


NEWr> 


1 


FRIDAY I'M IN LOVE u> FiCTON 664l6vELEKTRA ♦ THE CURE 


47 


33 18 


10 


ALL WOMAN/EVERYTHING WILL GET BETTER ro arista 1-2399 ♦ USA STANSFIELD 


48 


NEW ► 


1 


DROP A BEAT (T> INSTINCT 240 MOBY 


® 


NEW ► 


1 


HONEY LOVE (Ti jivt 42031 ♦ R. KELLY & PUBLIC ANNOUNCEMENT 


50 


46 47 


3 


SURRENDER YOURSELF ro oo Columbia 74291 THE DAOU 



(^) Titl« with th« grtatesl sales of club play increases this week. ♦ Videoclip availability. Catalog number is for cassette rnui-sin0e, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl n 
■vailabilrty. O 1992. BillboaroVSPI Ccfrinunicatrons 



n-single availability, (X) CD maxi-single 



Watch Out For The Original 
Hit Version Of 
PLEASE DON'T GO 




12 - ZYX 6748 -12 US 
Cass. Single ZYX 6748 - 4US 
CO Single ZYX 6748 - 8 



FRESH FOR 1992 



bernhard mikulski 

distribution ltd. 



is now 



^ ~^tW-4^~ 1 ZYX-MUSIC DISTRIBUTION LTD. 

wm^ 72 Otis Street ■ West Babylon-New York 1 1 704 

i^i i. J e== I c: Phone 516-253-0800 Fax 516-253-0128 
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Getting Personal With Daou; Sylvano Singled Out 



AS PETER DAOU SETTLES 
down to chat about his new band, 
the Daou, he is still slightly un- 
nerved by a bad dream he had the 
previous night 

In a nutshell, he was awakened 
by disturbing visions of his wife 
(and the Daou's lead singer), 
Vanessa, leaving him. Though the 
couple is a portrait of marital bliss, 
the mere mention of the dream 
makes Peter squirm in his seat. She 
warmly reassures him, and he 
smiles and blushes with embarass- 
ment It is a moment of remarkable 
honesty and uncensored intimacy; 
much like the music that fills their 
Columbia debut album, "Head Mu- 
sic." 

As you explore this unique and in- 
novative collection, you often feel 
as though you are an invisible wit- 
ness to many personal exchanges 
between the couple, as Vanessa's 
soft voice runs a gamut of emotions 
and moods, seeping into Peter's 
complex arrangements. 



Hot Dance Breakouts 



PUT 



1. YOUR LOVE CHIC WARNER BROS 

2. I NEED LOVE OLIVIA NEWTON JOHN 

QEFFEM 

3. TEMPLE OF DREAMS MESSIAH kicmn 

4. DON'T SWEAT THE TECHNIQUE ERIC 
B. & RAKIM mca 

5. GOT TO BE FREE 49ERS great jowes 



MAXI JINCLf J SALES 



2. I WANT TO BE FREE TOO SHORT jive 

3. TAKE ME IN YOUR ARMS LITTLE 

SU2Y WARLOCK 

4. PLEASE DONT GO DOUBLE YOU? zvx 

5. CALL OF THE WILD CALL OF THE 
WILD epic 



Breakouts: Titles with future chart potential, 
based on club play or sales reported this *eek 



D. J. Movement 



is &B€l to 
presont you: 




a now club math that contains 
mix new ideas to make 
your body mover. 

released on the 11th of July 

AVAILABLE 

THROUGH 




TS/I V - - - . ■ MIIANO ■ .ITALY 

Tel: 2 58012071 
Fai: 2. t) 0 6 4 6 ; 5 5 5 4 0 0 3 6 4 



Pans of his nimble work as an ace 
dance keyboardist, supporting such 
remixers as Bobby Konders, Dan- 
ny Tenaglia, and Tommy Musto, 
will be jolted at first by the jazz and 
modern-pop tone of "Head Music." 
Songs like "Surrender Yourself," 
"Skin Deep," and "Figure In The 
Sand" are rhythmic enough to stir 
the body, but are also etched with 
evocative and poetic lyrics. The 
band is fleshed out by bassist Leon 
Lee Dorsey, drummer Anthony 
Johnson (formerly of 24-7 Spyz), 
and Mike Caro on guitar. 

"When we started writing the 
songs for this project, we decided to 
test ourselves," Peter says. "We 
wanted to explore the heart and the 
mind, and dig into our other musical 
influences. We're not abandoning 
dance music, but rather combining 
it with other elements and ideas. 
Quite frankly, it would not have 
been very satisfying for us to make 
an album that had lots of house 
beats and not much else." 

The album's concept is balanced 
by the pair's decision to reconstruct 
each single with cutting-edge house 
mixes. "Surrender Yourself" has 
been treated to a trippy remix by 
Tenaglia. The single has met with 
widespread DJ approval, advancing 
to No. 3 on Billboard's Club Play 
chart this week. Peter says future 
12-inch releases will aim to "keep us 
in close touch with the under- 
ground, while allowing ourselves 
the freedom to venture into other 
areas." 

Initially, the Daou has been juiced 
by Peter's notoriety, but the focus 
is fast shifting onto Vanessa. Her 
voice is offset by a sexy and exotic 
image that belies her demure off- 
camera appearance. 

"I've only recently realized that 
this other person seems to be show- 
ing up in photos," she laughs. 
"Sometimes it's like this dormant, 
undiscovered part of me is rising 
out of my body, posing, and vamp- 
ing around." 

Peter and Vanessa knew they had 



dealt themselves a tough hand 
when they completed "Head Mu- 
sic," though they rationalized that 
even as dance-music artists, they 
hung left-of-center. As a part of 
New York indie NuGroove's posse, 
they issued free-form dance tracks 
under the names Vandal and Criti- 
cal Rhythm. Writing and perform- 
ing has also been a reflection of 
their desire to create, rather than to 




fry Larry Flick 

fatten their bank accounts. Why 
should the Daou be any different? 

"From a business perspective, we 
are smart enough to know that a 
major label will not support a band 
that is throwing their money away," 
Peter says. "Fortunately, Columbia 
sees that we're willing to work with- 
in a budget, and they see that we're 
in the process of developing some- 
thing that will withstand the test of 
time. Slow-building success is pref- 
erable over a quick hit and a fast 
buck." 

'URBAN' IDOL: Sometimes you 
never know when opportunity will 
come a-knockin.' Just ask Sylvano. 
When the photogenic singer was 
tapped to front "Helpless," the first 
single by New York-based act Ur- 
banized, he was not prepared for 
the whirlwind of activity it would 
eventually generate. 

The track, which is bulleted at 
No. 4 on Billboard's Club Play chart 
this week, was premiered at the 
Winter Music Conference in April 
and was dubbed an instant smash 
by most of the leading club DJs in 
the U.S. Shortly after its release on 
way-cool indie Maxi Records, Big 
Life picked up distribution for the 
single and signed Sylvano to an al- 



Hi-NRG: Wash Cleans Up 

Army Of Lovers Also Wins Big 



NEW YORK— Martha Wash and 
Army Of Lovers were among the 
big winners at the fourth annual Hi- 
NRG Music Awards, held June 20 
at DeDe's Cabaret here. 

Wash took home four trophies 
for her work as the lead singer of 
Black Box, including best live per- 
former and best domestic single, 
"Strike It Up." Giant recording trio 
Army Of Lovers was honored in 
three categories, most notably new- 
comers of the year. 

The ceremony recognized the 
year's top records, performers, pro- 
ducers, DJs, and retailers in the en- 
during subsection of the club com- 
munity. Winners were determined 
in balloting by members of the mu- 



sic industry and readers of DMR. 
an industry tipsheet 

Among the other noteworthy 
nods of the evening were Stock/ 
Waterman's fourth consecutive win 
as best production team, and former 
PWL stalwarts Phil Harding and 
Ian Cumow being noted once again 
as best commercial 12-inch remixers. 

This year's Hall Of Fame induct- 
ee was disco-era siren Claudja Bar- 
ry, who performed her new Radikal 
single, "Summer Of Love." 

Other live performers included 
Cynthia Manley, Vicki Sue Robin- 
son, and Ellyn Harris. The show 
was co-hosted by DMR columnist 
Dean Ferguson, and Megatone art- 
ists David Diebold and Jo-Carol. 



bum deal. 

"To be honest, I wasn't looking 
for a recording contract when all of 
this came along," he says. "It's 
great, and really exciting, but I 
wonder sometimes if it's happening 
too fast and too soon." 

Regardless, the 25-year-old New 
Jersey native has immersed himself 
in the hectic pace that comes with 
having a club hit. After a lengthy 
stretch of press and promotion that 
is aimed at creating crossover radio 
activity, Sylvano will go back into 
the studio with Urbanized produc- 
ers I, em Springsteen and John Cia- 
fone (aka Mood II Swing) to record 
his album. While he plans to contin- 
ue exploring the rich, deep-house 
sound that fuels "Helpless," look 
for the set to be a stylistically var- 
ied affair. Sylvano says he will dip 
into his extensive history as the lead 
vocalist with Eddie Palmieri's La- 
tin/jazz orchestra for flavor and in- 
spiration. 

"I'm looking forward to showing 
people all of the different types of 
songs I can sing. It's like an actor 
taking on a role; you focus on the 
emotion conveyed in the lyric of a 
song and then find a way to relate 
to it. It's one of the best things 
about being a singer." 

The SINGLE LIFE: Alison Lim- 
erick continues to build her image 
as one of clubland's leading vocal- 
ists with "Gettin' It Right" (Arista), 
a delicious, R&B-anchored houser 
that is easily her strongest release 
since her now-classic "Where Love 
Lives." Frankie Foncett nicely em- 
bellishes Steve Anderson's fine pro- 
duction with a smooth bass line and 
subtle Philly-styled horn fills. 

This single is out on import only, 
while Arista here contemplates the 
follow-up to "Make It On My Own." 
Now if only the label would sched- 
ule her wonderful "And Still I Rise" 
album for U.S. release. 

The increasingly popular Roger 
S. finally unveils the premiere sin- 
gle on his new label, One Records 
(New York), "No Way" by Todd 
Terry's act Countdown. The cut is 
typical Terry fare: a raw and rigid 
house groove is injected with as- 
sorted voice samples and keyboard 
effects. A fine underground entry 
that will perk up early-a.m. pro- 
grams. 

Speaking of Roger S., he adds a 
rousing, soulful vibe to "Make My 
Day," the first single by Bruce For- 
est's new band, Grace Under Pres- 
sure (ARS/Sony, U.K.). The song is 
an uplifting, gospel-flavored jam 
that is empowered with sweeping 
choir vocals and rich Hammond or- 
gans. Domestic release of this hit- 
bound track is still pending. 

Finally, the club campaign behind 
Michael Jackson's multiplatinum 
opus "Dangerous" (Epic) continues 
with the release of "Jam." The 
track has been remixed by an army 
of producers: the now omnipresent 
Roger S., Steve "Silk" Hurley, E- 
Smoove, Maurice Joshua, Ian Ap- 
peal, and Jeff Halverson & Steve 
Herman. Many may be surprised to 



learn that the most potent versions 
of the song are the slammin', 
techno-angled creations by virtual 
unknowns Halverson & Berman, 
and Appell. Roger's deep-house mix 
has juice, but is far from his best 
work, while the I.D. Production pos- 
se's versions are perfunctory and 
bleed out some of the original 
song's urgency. 

"Jam" is available to DJs in a 
two-record 12-inch pressing with a 
variety of mixes. The commercial 
format also features Roger's fierce 
remix of "Don't Stop "Til You Get 
Enough." Meanwhile, the cassette 
and 7-inch singles have a powerful 
remix of "Rock With You" by Louie 
Vega and Kenny Gonzalez. At least 
for now, this is the way you can get 
your hands on these refreshed clas- 
sics. Whew 1 . 

TlD-BEATS: The inaugural Dance 
Music Community Conference has 

been confirmed for Aug. 19-22 at 
the Ramada Pennsylvania Hotel in 
New York. Specific panels are still 
to be announced, but word has it 
discusions will be geared heavily to- 
ward club and mobile DJs. A portion 
of the proceeds from the confab will 
go to LIFEbeat . . . Though we rare- 
ly mention tracks on remix service 
sets, we feel compelled to note the 
slammin 1 house updating of Karen 
Young's disco nugget "Hot Shot" 
on this month's DMC by Ben Lie- 
brand. Tasty . . . Warm Congrats to 
Purple Heart Records principals 
Barry and Jacqueline Sudano on 
the birth of their daughter, Christi- 
na Rene, June 8 in Nashville. The la- 
bel will issue a new single by Erin 
Cruise, "It's Amazing," shortly . . . 
Ex-Best Performances VP/GM Mi- 
chael Scott has joined Moonroof 
Records in New York as executive 
VP/director of operations. 




HITS!!! 

12-INCH 
PLAY LIST 



o OPEN YOUR MINK- rehx UitHrrtm underground 

OPtEAStDONTQOHWX OjuoieW House 

OENERCT EXPRES MUX Hurt™ Garage 

OBUxi-"aKsuo-*arw Tecnno 

OFREEDOM FAC. S E.P. ■ 4 TRACS Freedom F Jew UrOergrouno 

o - --if CM h DYEMI si DJ. 0. ue no.se 

OCANA K AIUCAB Term, Monur-i Ragamuffin 

o--_su Mai Techno 

OirnGFtTtx^BSrritTws House Tecnno 

OGnsTWPfate*onri69 Techno 

DKmmmtr swjaritM t-tw 

OYlAHt Maurcto Sraccaoru fear DJ SWteffl Techno 

OStlMPIrE ADEIAHTE! Cmturron Techno 

OWW-MMMocnMX Garage Techno 

OtmWIKK VMlVsrVH House 

©FEEUNGFWEDJ 5 for Feat June Scott Howe 

OGET YOUR 1DVE urXU Ol House 

O NIC HT (ATM RHYTHM A WTtTTJrc'e T- Dal 

OTIMEN0TIW[0rena/ W H> TTT61I 

OYOU GET ME DOWN Clrrara Fear Lextt House 
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ARTISTS & MUSIC 



Cyras Leads Album Sales At Tower's Fan Fair Site 



NASHVILLE— Billy Ray Cyrus 
was the country album sales lead- 
er for Tower Records here during 
Fan Fair (June 8-14). His "Some 
Gave All" beat out runner-up 
Ricky Van Shelton's new gospel 
midline album, "Don't Overlook 
Salvation," by a wide margin. Tow- 
er, in addition to its West End Ave- 



nue location, also operated a tem- 
porary on-site store at Fan Fair 
throughout the week. 

Six of the acts in the top 25 best 
sellers also made in-store appear- 
ances at the West End outlet dur- 
ing Fan Fair. They are Trisha 
Yearwood, Pam Tillis, Michelle 
Wright, McBride & the Ride, Mark 




Celebrating Fools. Songwriters Stan Paul Davis and Kenny Beard, writers of 
the recent Tracy Lawrence hit "Today's Lonely Fool," are joined by 
Lawrence at a reception hosted by ASCAP in their honor. Pictured, from left, 
are ASCAP membership representative Shelby Kennedy, Lawrence, Davis, 
and Beard. 



Album Of Historical Songs 
Tied In To Columbus Fete 



NASHVILLE— An album of 12 
historical songs — originally cut 
here to commemorate the 1976 
American bicentennial — has been 
resurrected and polished to tie-in 
with the quincentennial obser- 
vance of Columbus's first voyage 
to the New World. 

The package, titled "Of The I 
Sing," now includes either a CD or 
cassette, plus a song book and a 
42-page calendar of quincentennial 
events and historical happenings 
worldwide. 

Quincentury Ltd. Productions, 
of Brentwood, Tenn., created the 
package and is overseeing its mar- 
keting. Thadd Collins, the compa- 
ny's president, co-produced the al- 
bum in the mid-'70s with Barry 
Sadler, best known for his 1996 hit 
"The Ballad Of The Green Be- 
rets." Sadler died in 1989. 

Collins says the album, although 
recorded with the aim of being 
marketed in conjunction with the 
American bicentennial, was never 
released until this year. 

Among the singers on the his- 
torical collection are Sadler, Merle 
Kilgore, and Ed Bruce. The back- 
ground musicians used period in- 
struments for authenticity, Collins 
says. 



Songs included in the album are 
"Christopher Columbus," "The 
British Grenadiers," "Mary's 
Dream," "Tough Yankee Tar," 
"Drill Ye Tarriers, Drill," "De- 
fense Of The Alamo," "I'm A 
Lousy Miner," "The Blue And The 
Grey," "Miles Keogh's Horse," 
"Indian's Petition," "Oysters And 
Wine," and "Of Thee I Sing." 

The CD package is being sold at 
retail and by direct mail at $19.95, 
the cassette package at $16.95. 
Timeless Inc., of Nashville, is dis- 
tributing the project to record 
stores, mass merchandisers, and 
book stores. BNJ Marketing, 
Brentwood, is handling mail or- 
ders generated by radio and TV 
spots. 

"Of Thee I Sing" is also being 
advertised in magazines, accord- 
ing to Collins, and is on sale at the 
U. S. Pavilion at Expo '92 and the 
Library Of Congress gift shop. 
Collins adds he is negotiating with 
the Armed Forces Exchange Sys- 
tem, theme parks, and other out- 
lets to carry the product. 

In February, the Voice Of Amer- 
ica broadcast a 30-minute special 
on the album. A second VOA show 
is set to air in October. 

EDWARD MORRIS 



Chesnutt, and Matthews, Wright 
& King. 

Here are the top 25 sellers in de- 
scending order (Sales totals are 
for both Tower stores and are fol- 
lowed, in parentheses, by the cas- 
sette-to-CD sales breakdown): 

"Some Gave All," Cyrus, 308 al- 
bums (145/163); "Don't Overlook 
Salvation," Shelton, 259 (208/51); 
"Wynonna," Wynonna Judd, 184 
(34/150); "Trisha Yearwood," Tri- 
sha Yearwood, 170 (124/46); "I 
Thought It Was You," Doug 
Stone, 148 (138/10). 

Also, "Past The Point Of Res- 



cue," Hal Ketchum, 142 (72/70); 
"The Power Of Love," Matthews, 
Wright & King, 130 (48/82); "Put 
Yourself In My Place," Pam Tillis, 
130 (59/71); "Ropin' The Wind," 
Garth Brooks, 124 (64/60); "Sacred 
Ground," McBride & the Ride, 117 
(71/46). 

Also, "Regular Joe," Joe Diffie, 
110 (56/54); "Brand New Man," 
Brooks & Dunn, 107 (77/30); 
"Don't Rock The Jukebox," Alan 
Jackson, 100 (66/34); "It's All 
About To Change," Travis Tritt, 99 
(86/13); "Western Beat," Kevin 
Welch, 92 (16/76). 



Also, "What Do I Do With Me," 
91 (62/29); "Linda Davis," Linda 
Davis, 86 (35/51); "Longnecks & 
Short Stories," Mark Chesnutt, 82 
(28/54); "Now & Then," Michelle 
Wright, 80 (17/63); "Billy Dean," 
Billy Dean, 77 (60/17). 

And, "No Fences," Garth 
Brooks, 75 (38/37); "All I Can Be," 
Colin Raye, 75 (43/32); "Sticks & 
Stones," Tracy Lawrence, 74 
(34/40); "First Time For Every- 
thing," Little Texas, 72 (44/28); 
and "Aces," Suzy Bogguss, 71 
(34/37). 



Use Your Disillusion: A New Take On Music 

Vaus Song Inspired By Lament Over Quality Of Life 



IROM DESPAIR TO A DEAL: When San Diego musi- 
cian and record producer Steve Vaus wrote to six news- 
papers to complain about the quality of life in his home 
town and ask for recommendations about where he might 
relocate, he didn't know he would parlay his discontent 
into country record deal But that's what happened. 

There were so many responses to the Vaus letters — 
particularly the one that appeared in USA Today — 
that he decided to write a song about his lament and 
produce an accompanying music video. 
RCA/Nashville got 



Nashville 

Sew 



wind of the project and 
was sufficiently im- 
pressed to release the 
single and video — "We 
Must Take America 
Back" — and sign Vaus 
to an album deal. 

By the way, wasn't 
this how Ross Perot got 
started? If tapping the 
"disillusionment mar- 
ket" can sell presidential 
candidates, why not records? 

MERCURY MOVING: Mercury Records is setting 
up new Nashville headquarters at 66 Music Square 
West, the building vacated earlier this year by 
ASCAP. The move will be completed by mid-July. 

MaKING THE ROUNDS: It wasn't your normal lis- 
tening party. Instead of playing their new album, 
"The Long Haul," for media and friends, the Oak 
Ridge Boys actually performed it recently at a Nash- 
ville club. Oaks tenor Joe Bonsall recited for the 
crowd some of the hits-in-embryo the group had 
turned down while searching for tunes for its albums. 
Among the rejects: "She Is His Only Need," "Bubba 
Shot The Jukebox," and (gulp) "Achy Breaky Heart." 
Don't grieve for the Oaks, though. The songs they 
ended up with more than match the ones they over- 
looked. 

Patty Loveless has switched from MCA to Epic 
Records. One of the sweetest voices in the "new tradi- 
tionalist" school of the mid-'80s, Loveless first hit the 
country charts in 1985 with "Lonely Days, Lonely 
Nights." Among her subsequent hits were "A Little 
Bit In Love," "Blue Side Of Town," "Don't Toss Us 
Away," "Timber (I'm Falling In Love)," "Chains," and 
"I'm That Kind Of Girl." A news release announcing 
the Loveless transfer says she will probably begin re- 
cording her first album for Epic in September, with 
Emory Gordy Jr. "involved in production." The first 
single is tentatively set for January . . . Janis Ian is 
recording an independent album in Nashville. It will 
be called "Breaking Silence" . . . "Fisher's Hornpipe," 
a music video starring David Schnaufer and the Cac- 
tus Brothers, has earned a bronze award at Worldfest 



Jay Self produced and Greg Crutcher and Tom Oli- 
phant directed the video for Dream Ranch Pictures 
. . . Janine Rabbitt, wife of singer Eddie Rabbit, has 
produced a 60-minute exercise video, "Belly Dancing 
For Fitness And Fun." Additional information is avail- 
able from Creative Media Services in Nashville . . . Al- 
vin & the Chipmunks, an act that last made a foray 
into country music in 1981 with the "Urban Chip- 
munk" album, will release a new country album on 
Epic. John Boylan will produce . . . Ron Huntsman, 
president of Ron Hunts- 
man Entertainment Mar- 
keting, has added Henry 
R. Chassaignac, Mi- 
chelle Pearson, and 
Dave Walton to his staff 
and has opened a produc- 
tion office on Music Row. 

Opryland USA has do- 
nated the historic — and 
still operating — Hatch 
Show Print shop to the 
Country Music Founda- 




'92, the Houston International Film & Video Festival 



ivy Edward Morris 

tion. Hatch will function as both a print shop and 
graphics museum at its new location at 316 Broadway 
in downtown Nashville. Established in 1879, Hatch 
Show Print became a leading show-poster printer, par- 
ticularly distinguishing itself through work done for 
Grand Ole Opry acts. For the past five years, the com- 
pany has been operated by the foundation under a 
loan agreement with Opryland. 

MaRK YOUR CALENDARS: The vagaries of net- 
work programming have caused the Country Music 
Assn. to once again reschedule its 1992 awards show. 
According to the latest dispatch, the special will air on 
CBS-TV Wednesday, Sept 30 . . . Mark Collie, Kevin 
Welch, and Joe Barnhill will perform a benefit con- 
cert for the American Diabetes Assn. and the Juvenile 
Diabetes Foundation Friday (3) at Pickwick Landing 
State Park, Savannah, Tenn. Tickets will be sold at the 
site and are $5 each . . . The 10th annual Winterhawk 
Bluegrass Festival will be held July 16-19 at the Roth- 
voss Farm, near Hillsdale, N.Y Appearing will be Ali- 
son Krauss & Union Station, Hot Rize, Tony Rice 
Unit, Riders In The Sky, the Dillardt, John Hart- 
ford, the Nashville Bluegrass Band, the Dry Branch 
Fire Squad, Paul Adkins & Borderline, and the Ed- 
die Adcock Band . . . Willie Nelson and Ringo Starr 
& His All-Starr Band will headline the August In Ar- 
kansas Festival, Aug. 13-16, in Little Rock . . . the sec- 
ond annual Urban Music Business Conference is set 
for Aug. 28 at the Maxwell House Hotel in Nashville 
and Aug. 29 at Middle Tennessee State Univ., in Mur- 
freesboro. Thomas Cain, at BMI in Nashville, has 
more details. 

SlGNLNGS: Dean Dillon to Opryland Music Group 
for publishing. 
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A 



voice 



of jagged emotion, 
power that will 
knock you down 
and a passion 
£>t that burns. 
^ he f s one of a kind. 
Epic/Nashville is 
thrilled to welcome 

Patty Loveless 
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Billboard HOT COUNTRY 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


8- 

il 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LABEL L NUMBERpDISTRIBUTING LABEL 


CD 


4 


9 


9 


* * * NO. 1 * 

I SAW THE LIGHT 


★ * 

i WYNONNA 
IV) CURB SAU07/MCA 


CD 


2 


3 


15 


NORMA JEAN RILEY 

MPOkVfl! T-DEJBOIS LM POWELL.C TRUMAN, R MONEY 


DIAMOND RIO 

IVl ARISTA 1 2A07 


CD 


9 


10 


11 


MIDNIGHT IN MONTGOMERY 

SHENORiCKS K STEGALL A JACKSCYN D SAMPSCNI 


♦ ALAN JACKSON 

IV) ARISTA 1.2418 


4 


3 


5 


14 


ROCK MY BABY 

h Byrne. k s-egall ibspencerp.whitleyc WRIGHT! 


♦ SHENANDOAH 

V RCA 62199 


5 


1 


1 


14 


ACHY BREAKY HEART 

. SCAIPE j CO-ION C VON TRESS 


♦ BILLY RAY CYRUS 

IC) (V) MERCURY 866 522 


CD 


6 


8 


12 


SHIPS THAT DONT COME IN 

S. MONTGOMERY, J. SLATE : N! 


♦ JOE DIFFIE 

(V) EPIC 74285 


7 


5 


6 


12 


GONE AS A GIRL CAN GET 

l ) M LANE! 


GEORGE STRAIT 

MCA ETJ ~'i 


CD 


10 


13 


12 


WHEN IT COMES TO YOU 


♦ JOHN ANDERSON 

'. BNA6223S 


CD 


11 


17 


10 


THE RIVER 

A REYNOLDS ■ PP-A'* Ci P.PPOhS: 


GARTH BROOKS 

. LIBERTY 57765 


CCD 


12 


14 


14 


ACES 

; ROWFN S 30GGUSS X WHEEL ER! 


SUZY BOGGUSS 
v: i bertv l-;;e : 


COD 


13 


15 


14 


TAKE IT LIKE A MAN 

S BOGARD i MASELDEN! 


♦ MICHtLLt WRIGHT 

TV) ARISTA 1-2406 


© 


14 


16 


11 


THE NIGHT THE LIGHTS WENT OUT IN GEORGIA 


♦ REBA MCENTIRE 

ICI IV) MCA 54386 


13 


7 


2 


17 


SACRED GROUND 


♦ MCBRIDE & THE RIDE 

(V) MCA 54356 


14 


8 


4 


15 


THE WOMAN BEFORE ME 


TRISHA YEARWOOD 

(V) MCA 54362 


© 


16 


22 


7 


BILLY THE KIO 

- T SHAPIRO 5 DEAN R NELSON 


♦ BILLY DEAN 

. S8K PIE- ■ 


© 


22 


29 


5 


TAKE A LITTLE TRIP 

[EO.L M '.EE ALABAMA R ROGERS M WR GHT! 


ALABAMA 

(VI RCA 62253 


© 


19 


28 


6 


I FEEL LUCKY 

.' JENN NGSMC CARPENTER L' C C fl RPEN'ER.D SCHLI'i 


MARY-CHAPIN CARPENTER 

Y. COLUMBIA 74346 


© 


20 


20 


9 


SOMETHING IN RED 


♦ LORRIE MORGAN 

<V> RCA 62219 


© 


28 


39 


7 


BOOT SCOOTIN' BOOGIE 

R "ANKERSLEY ■ : PP. 


♦ BROOKS & DUNN 

C; lYI ARISIA 1-2432 


© 


24 


27 


11 


THE HEART THAT YOU OWN 

P ANDERSON D YOAKAM: 


♦ DWIGHT YOAKAM 

IV) REPRISE 1B966/WARHER BROS. 


® 


33 


56 


3 


*** Power Pick/Airplay*** 

WE TELL OURSELVES ♦ CLINT BLACK 

J.STROUD.C.BLACK (C.BEACK.H.NICHOLAS1 fV) RCA 62194 


© 


31 


35 


5 


THIS ONE'S GONNA HURT YOU 

R BENNETT T BROWN M STUARTl 


♦ MARTY STUART & TRAVIS TRITT 

(V) MCA 54405 


23 


18 


12 


16 


BACKROADS 

SBUCXINGHAM : 


RICKY VAN SHELTON 

IV) COLUMBIA 74758 


24 


21 


23 


13 


BLUE ROSE IS 

PWCflLEYI ::.-■■> P .TIL . BJL'K'NGHAMl 


PAM TILLIS 

IVl ARISTA : PAl-P 


25 


23 


25 


10 


THE TIME HAS COME 

PWORLEY 1 ■ 


♦ MARTINA MCBRIDE 

(VI RCA 62215 


26 


27 


21 


18 


SOME GIRLS DO 

R SCRUGGS W MI.LEP (M.MILUR1 


♦ SAWYER BROWN 

CURB i :-. '.' . 1 


27 


17 


7 


16 


COME IN OUT OF THE PAIN 

OJDHNSON : .1- - J MYERS) 


DOUG STONE 

(V) EPIC 7475S 


28 


29 


24 


20 


NEON MOON 


BROOKS i 

IV! ARISTA 1 


29 


26 


19 


18 


NOTHING SHORT OF DYING 

. LILIAN 1 rftlTT 


TRAVIS TRITT 

(VI WARNER BROS 18984 


30 


25 


18 


19 


EVERY SECOND 

) TUI1ERJ PCBB5 IW PERRY. G SA1HH) 


COLLIN RAYE 

IV) EPIC 74242 


® 


34 


41 


6 


IF YOUR HEART AIN'T BUSY TONIGHT 

J.CRUTCHFIELD IT ■ iAP"' j P WATERS) 


TANYA TUCKER 


32 


32 


30 


11 


CAN'T STOP MYSELF FROM LOVING YOU 

EGDRDY.n BROWN P. ' -. • : "pip 


PATTY LOVtLtSS 

IV) MCA 54371 


33 


15 


11 


15 


ALL IS FAIR IN LOVE AND WAR 

r.milsap p .,alpp.i '" a p-jlp p p.pv: 


RONNIE MILSAP 

M RCA 62217 


® 


35 


37 


9 


HOME SWEET HOME 

R LANDlS.J STRDUD i D ROBBINS.J S SHERRlLL B DlMERO) 


♦ DENNIS RCBBINS 

. i GIANT Lh'iPP V. PPNPP BROS 


® 


41 


53 


4 


I'LL THINK OF SOMETHING 

M WRIGHT u EOSTER.B.R1CE) 


♦ MARK CHESNUTT 

(VI MCA 54395 


© 


42 


51 


6 


A WOMAN LOVES 

S HENDRICKS T OuBDIS :S BOGARD P GI.ES 


STEVE WARINER 

VI ARISTA 12426 


® 


45 


52 


6 


FIVE O- CLOCK WORLD 

A REYNOLDS J RCOMY i A REYNOLDS) 


HAL KETCHUM 

CUR8 76S03 


© 


49 


63 


3 


RUNNIN' BEHIND 

J.STROUD 1 '.' : -.an::) - 


TRACY LAWRENCE 

ATLANTIC ALBUM CL 1 


39 


36 


33 


19 


OLD FLAMES HAVE NEW NAMES 

M.WRIGHT IB BR AO DOCK. R. WAN MOV) 


MARK CHESNUTT 

IV) MCA 54334 



SINGLES 
&TRACKS 



COMPILED FROM » NATIONAL SAMPLE Of AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE 110 COUNTRY 
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS 
A WEEK. SONGS RANKED BY GROSS IMPRESSIONS. COMPUTED BY CROSS- 
REFERENCING EXACT TIMES OF AIRPLAY WITH AR8ITR0N LISTENER DATA 
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WKS. ON 
CHART 


TITLE 

PflOOUCEft (SONGWRITER) 


ARTIST 

LABEL & NUMBEtVDISTRIFJUTiNG LABEL 


\iPJ 


44 


45 


8 


WHAT KIND OF FOOL DO YOU THINK 1 AM 

S HfNDRlCKS.ft BECKETT <A CAKMICHAELG GRlfFiNI 


LEE ROY PARNELL 

(V) ARISTA 13431 


41 


40 


49 


9 


WHERE FOREVER BEGINS 

J.STROUO (T.BRUCt.T MCHUGH! 


♦ NF_AL MCCOY 

ATI ANT £ '.I BUM CUT 


42 


43 


31 


18 


LOVIN' ALL NIGHT 

J LEVENTHAL.H CROWELL IR CfiOWtLL) 


♦ RODNEY CROWELL 

(V) COLUMBIA 742SO 


43 


46 


50 


8 


FROM THE WORD LOVE 

RSKAGGS.M MGAfWliy (K SFWCLU 


♦ RICKY SKAGGS 

(V) EPIC 7431 1 


f~T£\ 

(44j 


53 


64 


4 


YARD SALE 

B. CANNON, N .WILSON (L BASTIAN.D BLACK WELL) 


♦ SAMMY KERSHAW 

IV) MERCURY 86b ?$* 


C*D 


51 


60 


S 


COWBOY BEAT 

H BfLLLAMt D BtLLAMy.E.SEAT (D.StULAMVJ.BELANDi 


♦ THE BELLAMY BROTHERS 

BELLAMY BROTHERS ALBUM CUT 


(ii) 


59 


67 


5 


TWO-TIMIN' ME 

l m i rr ,j i ro ir mainfgra a iwsv i c,n n if, 


THE REMINGTONS 

(V)6NA'. . : h 


47 


50 


55 


1G 


YOU DO MY HEART GOOD 

J.BOWEN,C.Fi?lA«CtS rj.PAOEN.M.LATnRIP! 


♦ CLEVE FRANCIS 

LIBERTY ALBUM CUT 






75 


3 


1 WOULDNT HAVE IT ANY OTHER WAY 

E.GOfiDY.jC (A.TIPPIN B C'JRRY' 


♦ AARON TIPPIN 
mUMOMl 


(49) 


57 


70 


3 


YOU AND FOREVER AND ME 

J.STROUO.C EKhAKJLi.U GHAU (P.MOWtlt S HARK il 


♦ LITTLE TEXAS 

IVl WARNER BROS. 1B867 


50 


47 


43 


11 


uAcnkj niyrtN 1 IMF 
nnrtour* uiaupi Linn 

K..LEHNING ID.SEALS) 


IV) WARNER BROS- 19968 


® 


75 




2 


WHAT KIND OF LOVE 

L. KLEIN (R CKOWtlL. W JENNINGS.R.OHBISOW 


RODNEY CROWELL 

(C) IV) COLUMBIA 74360 


52 


52 


46 


14 


I'D SURRENDER ALL 

K IEHNING [R TRAVIS.A iACxSONI 


RANDY TRAVIS 
IV) WARNER BROS. 18943 


® 


65 




2 


FAMILIAR GROUND 

O. BYRNt A SltU. MAN !T IANCASTIR.U WHITE] 


♦ MICHAEL WHITE 

{VI REPRISE I BBB1 /WARNER BROS. 


® 


74 




2 


TOO MUCH 

J BOWEN.R ALvES (G CLARn.L.R PARNE.LL) 


♦ PIRATES OF THE MISSISSIPPI 

LIBERTY ALBUM CUT 


CSS) 

\J37 


NEW> 


i 


* * Hot Shot Debut * * * 

1 STILL BELIEVE IN YOU ♦ VINCE GILL 

I BROWN {V GILLJ BJARVBI tVI UCA 


5t 


58 


59 


19 


TILL I'M HOLDING YOU AGAIN 

J. BOWEN.R ALVES ll Gf.'tTLIEB.R Al VY5.EI MCCOR'ilEYl 


PIRATES OF THE MISSISSIPPI 

(V) LIBERTY 57704 


57 


54 


58 


7 


HONKY TONK BABY 

P WOmXY.E SEAT (U.ME NDf RSiON.M IRWINI 


HIGHWAY 101 

IV) WARNER BROS 18878 


58 


55 


61 


7 


COME ON OVER TO THE COUNTRY 

B.BECKtn.H WILUAM5.JR J.STROUO IH.WILL1AMSJR.) 


♦ HANK WILLIAMS, JR. 

(VI CURB IB923.CAPRICORN 


(59) 


72 




2 


THAT'S WHAT I'M WORKING ON TONIGHT 

a MONTGOMERY : Ail.lM.V: 1, WILl IAMS.M.W FRANCIS! 


♦ DIXIANA 

IV) EPIC 74361 


to 


62 


66 


20 


THE ROCK 

S.HENDRICK5.B. BECKETT (J.VARSOS.R.SMITHI 


♦ LEE ROY PARNELL 

V) ARISTA ! 2400 


61 


56 


57 


14 


SHE TOOK IT LIKE A MAN 

B BECKETT (P NELSON.O MAYO.K.STALEYI 


♦ CONFEDERATE RAILROAD 

ATLANTIC ALBUM CUT 


® 


NEYr> 


1 


SHE TAKES THE SAD OUT OF SATURDAY NIGHT 

R PENNINGTON R'Lt .E; < LM-i U '■ ;H 


♦ CLINTON GREGORY 
•. mi. dni i39 


a 


60 


54 


9 


STILL GOT A CRUSH ON YOU 

R.HAf FKINE (O DtLiON.P OVtRSTREETl 


♦ DAVIS DANIEL 

(V) MERCURY 866 H L . 


64 


64 


62 


14 


THE POWER OF LOVE 

:, I'.l-. mn j - i At,* k ■■ .. n' ( aldrioge; 


♦ MATTHEWS, WRIGHT & KING 

tV) COLUMBIA 19069 


(65J 


NEWP 


1 


COULDVE BEEN ME 

J SCAJf F.I COTTON IR NIE.St.N M POWELU 


♦ BILLY RAY CYRUS 

MERCURY 96* 998 


fee} 


NEWL» 


1 


ROSALEE 

B MAH[R iC.BICKHARDT.D SCHLITZ.B MAMERI 


♦ STACY DEAN CAMPBELL 

IVl IXHUMRiA -.I..-,.' 


87 


66 


71 


3 


BUBBA SHOT THE JUKE BOX 

M WRIGHT |D LINOEI 


MARK CHESNUTT 

Mt:/. ALBUM CUT 


68 


69 


73 


16 


AGAINST THE GRAIN 

A REYNOLDS ;fi HOUTON.L COROIE.C JACKSON1 


GARTH BROOKS 
IV) LIBERTY 44800 




73 






FALL 

J -:L*i'l.. L L ' ' jr, THE OAK RIDGE BOYS (D VON TRESS) 


♦ THE OAK RIDGE BOYS 
JV) RCA 62229 


70 


67 


72 


20 


WAITIN' FOR THE DEAL TO GO DOWN 

B.MONTGOMERY I B. nSCMER.C. BLACK. A. ROBERTS) 


♦ DIXIANA 

(V i PtC 7*221 


® 


NEW ► 


1 


SHE WROTE THE BOOK 

S HENDRICKS IS BOGARD. R GILES) 


♦ ROB CROSBY 

IV) ARISTA 12443 


® 


NEWiV 


1 


JESUS AND MAMA 

B. BECKETT ID -i PMVO.J.D.M.CK.SI 


CONFEDERATE RAILROAD 

ATI ANTIC ALBUM CUT 


® 


NEW ► 


1 


OUR LOVE WAS MEANT TO BE 

C.FARREN U-STEEUjC.FARflENt 


♦ ROY HOWDY 

CURB ALBUM CUT 


© 


NEWIv 


1 


IT COULD BEEN SO GOOD 

J FUL.LHJ.HIJ<?Bb It WATtiSb.L WILSON: 


COLLIN RAYE 

EPIC ALBUM CUT 


75 


70 




2 


GOODBYE HIGHWAY 

J STROUD U.PHOTCCLO.B D4P1ERO) 


♦ DARRYL & DON ELLIS 

(V) EPIC 74325 



C3 Reconls moving up the chart with airplay gains this week. ♦ Vioeoclip availability. Catalog number is for cassette single, or vinyl if cassette 
Is unavailable. tC) Cassette single availability. (Dl CD single availability. (M) Cassette maxi-singte availability. (T) Vinyl maxi-singte availability. 
(V) Vinyl single availability. (X) CO maxi smgle availability, .a 1992, BiilboaroVBPI Commumcabons. 



HOT COUNTRY RECURRENTS 



1 






1 


PAST THE POINT OF RESCUE 

A r,iv>)ou>-j KL>Jf.Lv M h A *i ._ v 


♦ HAL KETCHUM 
CURB 


2 






1 


PAPA LOVED MAMA 

A REYNOLDS IK WILUAM5.G BROOKSI 


GARTH BROOKS 
LIBERTY 


3 






1 


THERE AIN'T NOTHIN' WRONG WITH THE RADIO 

I ik ■ ih ~ tip? [j .;p.r.> 


♦ AARON TIPP'N 
RCA 


4 


1 




2 


TOOAT'S LONELY FOOL 

J.STROUO K HEARD. S P DAVISI 


♦ TRACY LAWRENCE 
ATLANTIC 


S 


2 




2 


BURN ME DOWN 

p p T " - PP.'.'. i l.'IP. i -- 


MARTY STUART 
MCA 


e 






1 


SOME KINO OF TROUBLE 

j CH'JTCHPIELDIW PFIP B MAHER 3 POTHER) 


♦ TANYA TUCKER 
BEHTY 


7 


3 


1 


4 


IS THERE LIFE OUT THERE 

r BROWN R MCENTIRE (S LONGACRE.R GILESl 


♦ REBA MCENTIRE 
MCA 




4 




2 


THE TIPS OF MY FINGERS 

:-. HPNfip ppp T P.'POIP P P'.nERSON 


♦ STEVE WARINER 
a:pi:- L: 


9 


6 


3 


9 


STRAIGHT TEQUILA NIGHT 

. 5TRCUD /ANLitH'pCN -. PP'RRl'.P PJ H.IPP 


♦ J,; IN ANJLP'PP'N 
ETNA 


10 


7 


4 


6 


DALLAS 

s -IPI.PP PK r - p PTfLPAll APPPP'l P. STEHALL) 


ALAN JACKSON 
ARISTA 


11 


9 


6 


10 


EXCEPT FOR MONDAY 

P l llNO P R N EL5ENI 


LORRIE MORGAN 
RCA 


12 


10 


2 


6 


BORN COUNTRY 

J.LEO, L.M.LEE. ALA BAM A IJ SCHWEERS.B Hill! 


ALABAMA 
RCA 


13 


11 


7 


9 


BETTER CLASS OF LOSERS 

A LEHNING IR TRAVIS.A JACKSON! 


♦ RANDY TRAVIS 

iPA.P'IJ P i 



14 




11 


14 


A JUKEBOX WITH A COUNTRY SONG 

LP. . HN:p N p. '.t.PO'l.H PAM05E 


♦ DOUG STONE 
EPIC 


IS 






1 


SHE IS HIS ONLY NEED 

T PPLJVPN ip | pp. p. . 


WYNONNA 

CURE. 


IS 


8 


5 


3 


TAKE YOUR MEMORY WITH YOU 

1. BROWN 1VGILL) 


UNCI (LIU 
MCA 


u 


14 


12 


10 


MAYBE IT WAS MEMPHIS 

P WORLCY.E SLAY (M.ANDERSONI 


♦ PAM TILLIS 
ARISTA 


u 


5 




2 


FIRST TIME FOR EVERYTHING 

J STROUD. C DINAPOLI D GRAU IPHOWEll .D O'BRIEN! 


♦ LITTLE TEXAS 
WARNER BROS 


19 


20 


10 


19 


MY NEXT BROKEN HEART 

S.HENDRICKS, D.COOK (D COOK R DUNN, K BROOKS! 


♦ BROOKS S OUNN 
ARISTA 


20 


IS 


8 


15 


STICKS AND STONES 

. Jl L 'Pi LP! P C LL._', 


♦ TRACY LAWRENCE 
ATLANTIC 


21 


17 


14 


19 


CADILLAC STYLE 

-j PANNP1N.-4 Pi LP.PN M P ' L ; PPpN 


♦ SAMMY KERSHAW 
MERCURY 


22 


16 


16 


18 


LOVE ME 

. - ,. LLP P . PP'Ppp : PP. f.P IP " PA-L'ilL. 


♦ COLLIN RAVE 

pp : 


23 




22 


72 


FRIENDS IN LOW PLACES 

A REYNOLDS lD SlJVPKWELL.B LEt 


GARTH BROOKS 
LIBERTY 


24 


24 


23 


40 


DON'T ROCK THE JUKEBOX 

S 'IENDRICKS.K STFGAJ L (A.JACKSON S Ml RRAH -. P'EGALLI 


♦ Al AN lAphSON 
ARISTA 


25 


22 


21 


13 


THE DIRT ROAD 

p SCRUGGS.M MILLER IM MILLER. G HUBBARD! 


♦ SAWYER BROWN 

CURS 



♦ Videoclip availability. Recurrents are titles wh«ch have already appeared on the toe 75 Singles & Tracks chart ftx 20 weeks and have dropped 
below the top 20 Commercial availability is not indicated on the recurrent chart. 
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by Lynn Shults 

The REIGN IS OVER for Billy Ray Cyrus and "Achy Breaky Heart." 
The song was No. 1 on the Hot Country Singles & Tracks chart for five 
consecutive weeks before dropping to No. 5 on this week's chart However, 
the track is still on the move on the Billboard Hot 100, where it climbs one 
spot to No. 7. Cyrus' album "Some Gave All" shows a \A% retail sales in- 
crease over the previous week and stays at the pinnacle of The Billboard 
200 and the Top Country Albums chart 

Two FOR TWO: "I Saw The Light" by Wynonna leaps from No. 4 to No. 
1, making it two straight No. 1 hits from the artist's self-titled solo album, 
which holds at No. 4 on the Top Country Albums chart The song was co- 
written by two California writers, Lisa Angelle and Andrew Gold, and pro- 
duced by Tony Brown. Angelle is an ex-Nashvillean. While residing in 
Nashville, she was a staff writer for Tom Collins Mubk and was signed to 
Liberty Records by former Capitol Records president Jim Foglesong. Gold 
is an acclaimed West Coast writer and holder of two BMI pop awards. This 
is the first time for either to top the Billboard Hot Country Singles & 
Tracks chart 

The 10 MOST ACTIVE tracks on this week's country singles chart are 
"We Tell Ourselves" (33-21) by Clint Black; "Runnin' Behind" (4*38) by 
Tracy Lawrence; 'The River" (11-9) by Garth Brooks; "Take A Little 
Trip" (22-16) by Alabama; "When It Comes To You" (103) by John Ander- 
son; "Boot Scootin' Boogie" (28-19) by Brooks & Dunn; "I Saw The Light" 
by Wynonna; "This One's Gonna Hurt You" (31-22) by Marty Stuart & 
Travis Tritt; "I Wouldn't Have It Any Other Way" (63-48) by Aaron Tip- 
pin; and "Midnight In Montgomery" (9-3) by Alan Jackson. 

ALBUM SALES OF COUNTRY artists are up 10% following the massive 
media coverage of Fan Fair and the related events surrounding this musi- 
cal marathon. Albums showing the greatest increases on the Top Country 
Albums chart are "Billy Dean" (35-29) by Billy Dean; "Something In Red" 
(93) by Lome Morgan; "Here In The Real World" (4337) by Alan Jackson; 
"Longnecks And Short Stories" (21-20) by Mark Chesnutt; and "Now And 
Then" (24-21) by MicheUe Wright 

LOCAL TELEVISION PROGRAMMING of videos is part of the expand- 
ing world of country music. In Billboard's survey of fans attending this 
year's Fan Fair, slightly more than 25% reported awareness of a locally 
produced country music show in their market Some 21% of those surveyed 
said they preferred watching country music to listening to the radio. Who 
are the pioneers producing their own shows? One is Tom Phillips, better 
known as Chattanooga Tom. He produces a two-hour show seen on Satur- 
days and Sundays on 14 cable outlets in the Chattanooga area Phillips is 
the marketing director for WFLI-TV, a UHF station, and a veteran of the 
Chattanooga market having once been the music director of radio station 
WDOD. He writes, edits, and produces the show. "The original idea was to 
simulcast with radio station US-101," he says. That concept didn't work out 
and now he pre-records the show at various remote sites. 




Songs And More. Members of the Nashville Songwriters Assn. International take a break during the recent Professional 
Songwriters Conference held at the Vanderbilt Plaza Hotel in Nashville. The annual event addressed issues concerning 
professional songwriting. Pictured, from left, are NSAI president Richard Loigh; Bob Gaudio ("Big Girls Don't Cry," "Can't Take 
My Eyes Off Of You"); Jeff Barry ("Chapel Of Love," "I Honestly Love You"); NSAI executive director Pat Rogers; Jim Messina 
(founding member of Poco and Loggins & Messina); Cy Coleman ("The Best Is Yet To Come" and, from "WMI Rogers Follies," 
"I Never Met A Man I Didn't Like"); and panel moderator J. Fred Knobloch. 



Oswald, Wojcik Pioneer Branson Tlx 

Selling Tickets To Local Attractions 



NASHVILLE — Local music execu- 
tives Marc Oswald and Dan Wojcik 
have opened Branson Tix, a comput- 
erized service to sell tickets to vari- 
ous musical and entertainment at- 
tractions in Branson, Mo. Oswald is 
with Avalon Entertainment Group, 
a personal management company; 
Wojcik heads Entertainment Art- 
ists, a booking agency. 

In addition to offering a toll-free 
number for phone reservations, 
Branson Tix also operates walk-in 
outlets at five locations in Branson 



and Springfield, Mo. The service is 
also computer-linked to Vacation 
Outfitters, a separate hotel and mo- 
tel reservation company. 

A spokesman says Branson Tix is 
negotiating with many of the major 
theaters in the area to subscribe to 
their ticketing service. Among 
those that already do are Boxcar 
Willie Theatre, Gilley's Theater, 
Moe Bandy Americana Theater, 
Buck Trent Dinner Theater, and 
Roy Clark Celebrity Theater. 



BILLBOARD READERS ARE LOOKING 
FOR YOUR HOMES 

Sell your properties in "REAL ESTATE TO THE STARS" and 

reach a world of recession-proof talent and entertainment ex- 
ecutives. 

40% of our readers own 2 homes or more. 25% of these read- 
ers' homes are valued at $500,000 to $1 million and more. 

Reach high-income home buyers on the east and west coasts, 
in the south, in the mid-west and across the ocean. 

Call ROSEANNE AUORELLO at 800-223-7524 NOW! 



Infomercial Plugs 
Cline Package 

NASHVILLE— Hallway Enter- 
tainment & Distribution here and 
Corporatel International of Mis- 
sissauga, Ontario, Canada, will be- 
gin direct-marketing a commemo- 
rative P&t&y Cline package Oct 1. 
The 30th anniversary of Cline's 
death will be March 5, 1993. 

To be advertised via a half-hour 
infomercial, the package will con- 
sist of a 60-minute video, "Re- 
membering Patsy"; a gold-laced, 
sterling silver signature pin; and a 
framed and autographed photo of 
Cline. These items will be housed 
in a jewel box that is a replica of 
Cline's own. The set costs $99.95. 

Hallway's Dan McLellan says 
the infomercial will debut in four 
major markets that have not been 
confirmed yet 

"The Real Patsy Cline," pro- 
duced in 1986, was Hallway's en- 
try into the longform video field 
(Billboard, April 25) and it has be- 
come the company's steadiest sell- 
er. EDWARD MORRIS 



COUNTRY SINGLES A-Z 

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher - Licensing Org.) Sheet. Music Drst 

10 AOS (Cheryl Wheeler, ASCAP/Bughotise, AS CAP) KL 
5 ACHY BREAKY HEART (Millhouse. BMI/Songs Of 

PohGram, BMI) HL 
68 AGAINST THE GRAIN (Slide Bar, ASCAP/Polygram, 

ASCAP/Amandi-bn. ASCAP) HL 
33 ALL IS FAIR IN LOVE AND WAR (Hannah's Eyes. 

BMI/Feme. BMI/BobwotW, BMI) WBM 
Z3 BACK R0 AOS (Corner. SOCAN) 
15 BILLY THE KID (EMI Blackwood, BMI/Greil 

Cumberland. BMI) CPP/HL 
24 BLUE ROSE IS (Little Bi| Town, BMI/American 

Made, BMI/Sony Tree, BMI/Longitude, 

BMI/M* Duck* Ditties, BMI) HL/WBM 
19 BOOT SCOOTIN 1 BOOGIE ; Ronnie Dunn. BMI/Altred 

Awnue. BMI /Sony Tree, BMI) HL 
(7 BUB 8 A SHOT THE JUKE BOX (EMI Blackwood, 

BMI/LMdt Manor. BMI/Rxgrrt Key, BMI) WBM 
32 CAN'T STOP MYSELF FROM LOVING YOU (Songs 04 

PotyGram. BMI) HL 
27 COME IN OUT OF THE PAIN (G.I D , ASCAP/Dme 

Stars, ASCAP/ Josh Nick, ASCAP) HL 
SI COME ON OVER TO THE COUNTRY (Bocephus, BMI) 

CPP 

65 C0UL0-VE BEEN ME (English town, BMI/Wamer 

Tamerlane, BMI) 
45 COWBOY BEAT I.Bellamy Brothers, ASCAP) 
30 EVERY SECOND (Zomba, ASCAP/O Ten, BMI) 



69 FALL (Mrllhouse. BMI) 

S3 FAMILIAR GROUND (Mafcin' It Up, BMI/Sony Cross 

Keys, ASCAP) 
37 FIVE 0' CLOCK WORLD (Screen Gems- EM I. BMI) 
43 FROM THE WORD LOVE (Keith Sewell, BMI) 
7 GONE AS A GIRL CAN GET (O-Tea, BMI/MBI. 

ASCAP/Max Lane. ASCAP/Fourleal. ASCAP) HL 
75 GOODBYE HIGHWAY (W8, ASCAP/Petru Janus, 

ASCAP/After Berger. ASCAP/Uttle Big Town, 

B Ml/American Made, BMl) 
» THE HEART THAT YOU OWN (Coal Dust West BMI) 

WBM 

34 HOME SWEET HOME (Corey Rock, ASCAP/Sonny 
King, ASCAP/Ljltle Big Town, B Ml/American Made, 
BMi/B.amt New Town. BMl/Old Wolt. BMI/Musk 
Corp. 01 America. BMI) CPP/WBM/HL 

57 H0NKY T0NK BABY (Colgems-EMI, ASCAP/EMI 

April. ASCAP) WBM 
52 I'D SURRENDER ALL (Sometimes You Win. 

ASCAP/Alt Nations, ASCAP/Seventh Son. 

ASCAP/Maltie Ruth, ASCAP) WBM 
17 I FEEL LUCKY (EMI April. ASCAP/ Gel area I po, 

ASCAP/Don SeWiti, ASCAP/Akno. ASCAP) HUCPP 
31 IF YOUR HEART AIN'T BUSY TONIGHT (Edge 0' 

Woods, ASCAP/KinetK Diamond. ASCAP/Mdin* 

Valley, ASCAP) CPP 

35 " LI THINK OF SOMETHING (Polygram Int'l, ASCAP) 
HL 



1 I SAW THE LIGHT (Greal Eastern. BMI/Sluggo 
Songs. BMI/SiSter Elisabeth, BMI) 

55 I STILL BELIEVE IN YOU fBenetit. BMI /Inspector 
Barlow. BMI) 

74 IT C0UL0VE BEEN SO GOOD (Zomba. ASCAP/Edge 
0' Woods. ASCAP/Hiftetic Diamond. ASCAP) 

48 I WOULDN'T HAVE IT ANY OTHER WAY (Aeutt-Rose, 
BMI/Telly Lire, ASCAP/Groove Palace. ASCAP) 

72 JESUS AND MAMA (Tom Collins. BMI) 

42 L0VIN' ALL NIGHT (Sony Cross Keys. ASCAP) HL 
50 MASON OtXON LINE (Pink Pig. BMI) 

3 MIDNIGHT IN MONTGOMERY (Mattn Ruth. 

AS CAP /Seventh Son. ASCAP/Golden Reed, ASCAP) 
WBM 

28 NEON MOON (Sony free. BMI) KL 
12 THE NIGHT THE LIGHTS WENT OUT IN GEORGIA 
(Pu Russ. ASCAP) 

2 NORMA JEAN RILEY (Rasaca Beach, BMI/Warner- 
Tamerlane. BMI/Dan Truman. BMI/ShKho B. 
BMI/Mounlitfi Green, BMI) WBM/HL 

2) NOTHING SHORT OF DYING (Sony Tree, BMI/Post 

CM, BMI) HL 
39 OLD FLAMES HAVE NEW NAMES (Sony Tree. 

BMI/Royzboyz. BMI) HL 

73 OUR LOVE WAS MEANT TO BE (Mike Cure. 
BMI/Farren Curtis, BMI/Tarren Square, ASCAP) 

64 THE POWER OF LOVE (Rich Hal, BMI) 
9 THE RIVER (Gary Morris. ASCAP/Major Bob. 
ASCAP/Mid-Summer. ASCAP) CPP 

4 ROCK MY BABY (WB. ASCAP/StrwirJeMrfous, 
ASCAP) WBM 

60 THE ROCK (WB, ASCAP/Patrn Janus. ASCAP/MCA. 



ASCAP) HL/WBM 
66 ROSALEE (Colgems-EMI, ASCAP/Crug BKkhardt, 

ASCAP/MCA. ASCAP/Don Schlitl. ASCAP/Welbeck, 

ASCAP/Blue Quill, ASCAP) 
38 RUNNIN' BEHIND (New Haven. B MI/MCA. ASCAP) 
13 SACRED GROUND (David N' WIN. ASCAP/Sony Cross 

Keys, ASCAP) HL 

62 SHE TAKES THE SAD OUT OF SATURDAY NIGHT 
(Mli BMI/Peer Five. BMI) 

61 SHE TOOK IT LIKE A MAN (Son, Tree. BMl/New 

Haven, BMI/Puipit Rock, BMI /AMR, ASCAP) HL 
71 SHE WROTE THE BOOK (WB, ASCAP/Raneho 

Bogardo, ASCAP/Great Cumberland, BMI/Diamond 

Struck, BMI/Patenrkk. BMI) 
6 SHIPS THAT DON 7 COME IN (Warner -Tamerlane. 

BMt/Maypop. BMI/Wildcountry, BMI) WBM 
26 SOME GIRLS DO (Zoo II. ASCAP) 
II SOMETHING IN RED (Coburn, BMI) 

63 STILL GOT A CRUSH ON YOU (Music Corp 01 
America, BMi/Jesse Jo, BMI/Scartet Moon, BMI) 
CLM/HL 

It TAKE A LITTLE TRIP (Maypop. BMI/Wildcountry. 

BMI, EMI Blackwood. BMI/WrtghtchM. BMI) 
11 TAKE IT LIKE A MAN (Millhouse, BMl .'Songs 04 

■'. i " BMI) HL 
59 THAT'S WHAT I'M WORKING ON TONIGHT 

(Songwriters Ink. BMI/Laiy Gator, BMI/Texas 

Wedge. ASCAP/BluWaBoo. ASCAP) 
22 THIS ONE'S GONNA HURT YOU (Songs Of PoJy&am, 

BMI/Tutb's Bus, BMI) HL 
K TILL I'M HOLDING YOU AGAIN (Juiann. 

ASCAP/Great Cumberland. BMI/Flawfaclor. BMI) 



CPP 

» THE TIME HAS COME (Zomba. ASCAP/WB, 

ASCAP/ Long Acre. SESAC) WBM 
54 TOO MUCH (EMI April, ASCAP) 

46 TWO-TIMIN' ME (Careers-BMG. BMI/Ritas Cloud 
Nine, BMl/Maypop, BMI/Wildcountry. BMl) HL 

70 WAJTIN- FOR THE DEAL TO GO DOWN (Bobby 
Fischer, ASCAP/ChappeST & Co.. ASCAP/Serenity 
Manor. ASCAP/MCA, ASCAP) HL 

21 WE TELL OURSELVES iHowlin' Hits. ASCAP) 

40 WHAT KIND OF FOOL 00 YOU THINK I AM 
(Shedutiouse, ASCAP/Robwiette. ASCAP/Port/grem 
Int'l, ASCAP) HL 

51 WHAT KIND OF LOVE (Sony Tunes. ASCAP/Blue Sky 

Rider. BMI/Orbisongs, ASCAP) 
8 WHEN IT COMES TO YOU (Straitjacket. 
ASCAP/Almo, ASCAP) CPP 

41 WHERE FOREVER BEGINS (MCA ASCAP) HL 

14 THE WOMAN BEFORE ME (Mad Jack. BMI/Bug. 
ASCAP) HI 

36 A WOMAN LOVES (WB. ASCAP/Rancho Bogirdo, 
ASCAP/KinetK Diamond. ASCAP/Edge 0' Woods, 
ASCAP) CPP 

44 YARD SALE (Major Bob. ASCAP/Jobele. ASCAP) CPP 
49 V0U AND FOREVER AND ME (Square West. 

ASCAP/Howlin' Hits. ASCAP/Sony Tree, BMI/Edisto 

Sound, BMI) 

47 YOU DO MY HEART GOOD (Starstruck Angel. 
BMI/Starstruck Writers Group, ASCAP) 
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Billboard TOP COUNTRY ALBUMS 



COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AMD 
PROVIDED BY SoundScan 

■ ■■■■II 
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ARTIST TITLE 

LABEL & NUMBER-DISTRiBUTlNG LABEL (SUGGESTED LIST PRICE Oft EQUIVALENT FOR CASSETTE/CO) 


PEAK 


f 




1 


5 


* * * No. 1 * 

BILLY RAY CYRUS '.<: Hi"* jRY 5.Q635* (998 £413 98) 


* ★ 

- iUi.ll. LjrtVt MLL 




2 


2 


2 


li 


GARTH BROOKS A * LIBERTY 96330* (10.98/15.98) 


PTTPIN' TMT WINTl 

nunn nt wine 


■ 


3 


3 


3 


93 




NO FFNTF**. 


1 


4 




4 


12 


WYNONNA A CjRB i0529VMCA(1Q.9&'15.98 ( i 


WYNflNNA 

yy i nmv 


| 


5 




5 


164 


GARTH BROOKS A J LIBERT"* 90897" 19 9B/13.98) 


f^ARTH RRnnKr; 
(j/4r* I n orcc/ur\d 


2 


g 


g 


7 


4: 


BROOKS & DUNN £ ARISTA 18658* {9.98/13. 9B) 


RRAND NFW MAN 


g 


( 7 ) 


1 


8 


58 


ALAN J AC KSON A AH 1ST A 8681 • [9 98' 1 3,981 


rW)N"T ROCK THF IIIKFRDV. 
U\JIY i nUL.H l rlL JUIYCDUA 


2 


tT) 


9 


10 


62 


1 fiQP IF MOP (^ A hJ A ui - • arkiin- luuiti'fQui 


-i.flMFTHINfi IN RFT) 


g 




3 




38 


"Com nn V* en* i int. a iy/iva iu**uij i t u i s.ya) 


FOR MY BROKEN HEART 


3 


10 


10 


9 


56 


TRAVIS TR1TT A wARNtR bros. 26M9* HIMMC 


IT'S ALL ABOUT TO CHANGE 


2 




11 


ii 


45 


HAL KETCH UM • CURB 77AW (9.98/13.98) 


PAST THE POINT OF RESCUE 


g 


12 


12 


12 


51 


TRISHA YEARWOOD A mca :o297M9Wis mi 


TRISHA YEARWOOD 


2 


13 


14 


18 


56 


DIAMOND RIO* ARISTA 86/3* 19 98/13.98) 


DIAMOND RIO 


13 


14 


15 


14 


9 


GEORGE STRAIT • mca 10532* (10.9*15.98) 


HOLDING MY OWN 


5 


15 


13 


13 


15 


AARON TIPPIN RCA61129* (9 9*13.96) 


READ BETWEEN THE LINES 


g 


16 


16 


16 


23 


SAWYER BROWN CURS 95624* (9.9*1398) 


DIRT ROAD 


12 




17 


17 


19 


JOHN ANDERSON bm*6iq?9* (9-9*13.98) 


SEMINOLE WIND 


10 


18 


19 


19 


>\ 


SUZY BOGGUSS I Br STr 95847* 19-98/13.98) 


ACtS 


18 


1$ 


18 


IS 


45 


DOUG STONE • EPIC •.7357*,'50Nt' !9.9S ECV13.981 


1 THOUGHT IT WAS YOU 


12 


20 


21 


26 


12 


MARK CHESNUTT mca i»30* 19.98/15.98) LONGNECKS & SHORT STORIES 


9 


71 


24 


27 


5 


MICHELLE WRIGHT arista leess* (99*13.981 


NOW 4 THEN 


20 


22 


22 


23 


67 


VINCE GILL A mca ioiao* i9 9*15.98) 


POCKET FULL OF GOLD 


K 


23 


23 


24 


85 


DWIGHT YOAKAM • i '.■*. ■warner bros 19 


98,13 98) IF THERE WAS A WAY 




24 


?n 

cU 


22 


18 


HANK WILLIAMS, JR. curb 26806*/cw»ricobn <9.9*is.*w MAVERICK 




ZD 


27 


21 


39 


COLLIN RAYE • EPIC 4746S-,'SONY (9.98 EQ/13.981 


ALL 1 CAN BE 




26 


26 


20 


32 


SAMMY KERSHAW wtftCURv sioiei* I9 98£t>i3 98i 


DON'T GO NEAR THE WATER 




27 


25 


25 


51 


TANYA TUCKER • LIBERTY 95562* (9 9*13 981 


WHAT DO 1 DO WITH ME 


c 


28 


28 


28 


116 


DOUG STONE • EPIC *5303*/SO»Y (5 98 EQ/9.98) 


DOUG STONE 


12 


29 


35 


40 


39 


BILLY DEAN SB* 9672SMIBERTY (9 98,13 981 


BILLY DEAN 


29 


30 


31 


32 


57 


RICKY VAN SHELTONA Columbia *6855*'S0Ny (9.98 


EQ-13.9B) BACKROADS 


3 


31 


29 


30 


> 


MCBRIDE & THE RIDE mca 105*0* (9.98/13 .98: 


SACRED GROUND 


27 


32 


32 


31 


61 


PAM TILLIS • ARrSTA 8642* (8.98,13 98) 


PUT YOURSELF IN MY PLACE 


10 


33 


36 


35 


37 


ALABAMA • rca 61040* (9.9*13 98) 


GREATEST HITS VOL 2 


10 


34 


40 


37 


■•: 


CLINT BLACK A 1 RCA 52372 (9.9*13 981 


PUT YOURSELF IN MY SHOES 




35 


37 


39 


; 


JOE DIFFIE EHC 47*77*;SONY (9,98 EGV13.98) 


REGULAR JOE 


22 


36 


30 


29 


30 


TRACY LAWRENCE ATLANTIC 82326* (9 9*13-98) 


STICKS AND STONES 


10 


® 


43 


46 


120 


ALAN JACKSON A AR.STA 8623 <B 9&'l3 9B> 


HERE IN THE REAL WORLD 


4 


38 


38 


42 


202 


THE JUDDS A CURB 8316 .'RCA (9 9*15 96; 


GREATEST HITS 


1 


39 


39 


41 


•■ 


^H^^J^IS^f* SHOOTING STRAIGHT IN THE DARK 


11 



THIS WEEK 


LAST WEEK 


a 

3 
S 


g 
s 


ARTIST TITLE 

LABEL A NUMBER'DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT! 


1 
I 

a 

E 


40 


33 


33 


119 


TRAVIS TRITT A WARNER BROS MOW (9.96/13 981 


COUNTRY CLUB 


3 


41 


34 


J.1 


6 


SHENANDOAH RcA6eooi*<9.9Evi3.9si 


LONG TIME COMIN 


34 


42 


41 


38 


93 


REBA MCENTIRE A mca 10016 (9-9»i5.9Bi 


RUMOR HAS IT 


2 


(43) 


46 


44 


25 


GEORGE STRAIT mca 10450* (9 9*15.98) 


TEN STRAIT HITS 


7 


44 


44 


43 


16 


LITTLE TEXAS warner bros. 26820* (9.96/13.98) 


FIRST TIME FOR EVERYTHING 


19 


49 


48 


50 


42 


PATTY LOVELESS MCA 10336* (9.98/13.98) 


UP AGAINST MY HEART 


27 


46 


47 


47 


41 


THE JUDDS • CURS 61018VRCA 19.96/13.98) 


GREATEST HITS VOL. II 


7 


47 


42 


36 


8 


CONFEDERATE RAILROAD mxnc tins- im s •- CONFEDERATE RAN ROAD 


36 


48 


45 


51 


164 


CLINT BLACK A 2 RCA 966B (9 96/13.98) 


KILLIN' TIME 


1 


49 


50 


52 


35 


STEVE WARINER arista 18691* (9.96/13.9B) 


1 AM READY 


28 


50 


45 


45 


5 


RODNEY CROWELL Columbia «985*,-sony (9.96 EQ113.96) LIFE IS MESSY 


30 


51 


51 


48 


1! 


SHENANOOAH Columbia 4SB85**ony (9 98 EO/13 981 


GREATEST H-FS 


43 


52 


52 


49 


43 


RANDY TRAVIS • warner bros 26661* 19 98/13 981 


HIGH LONESOME 


3 


53 


53 


54 


130 


VINCE GILL A MCA42321 <8 98/13 98l 


WHEN 1 CALL YOUR NAIvT 


2 


® 


5S 


58 


10 


HANK WILLIAMS. JR. & HANK WILLIAMS 

CURB 77552* '6 981 


THE BEST OF HANK & HANK 


54 


55 


■A 


56 


4 


MARTINA MCBRIDE rca 66002* (9 96-13.98) 


THE TIME HAS COME 


54 


58 


55 


59 


10 


VINCE GILL RCA 61130* (7 9&11 981 


1 NEVER KNEW LONELY 


51 


5! 


60 


63 


89 


MARK CHESNUTT • mca 10032* (9 »13 .98) 


TOO COLD AT HOME 


12 


3D 


61 


67 


143 


REBA MCENTIRE • mca eo3«* iio.-miis.mi 


REBA LIVE 


2 


59 


59 


53 


63 


MARTY STUART mca ioic-s* (9 96vl3.9B> 


TEMPTED 


20 


60 


57 


61 


66 


DOLLY PARTON • Columbia 46682*/*sONv (9 98 EQ13 9I 


i EAGLE WHEN SHE FLIES 


1 


61 


62 


57 


64 


BILLY DEAN sen 94302*ajbertv (9 9a , l3.96) 


YOUNG MAN 


12 


62 


56 


55 


97 


KEITH WHITLEY • rca 52277* (9 .9*713 .98) 


GREATEST HITS 


5 


63 


65 


64 


32 


RESTLESS HEART «ca 61041* 19 is .3 im THE BEST OF RESTLESS HEART 


25 


64 


64 


65 


95 


KATHY MATTEA • MERCURY 842330* (8 98EO/13 98I 


A COLLECTION OF HITS 


8 


65 


53 


65 


127 


DAN SEALS • LIBERTY 48308 17 98/n.9e> 


THE BEST 


7 


66 


67 


62 


42 


CHRIS LEDOUX liberty 96499* 19.96-13981 


WESTERN UNDERGROUND 


36 


67 


68 


69 


138 


THE KENTUCKY HEADHUNTERS A 

MERCURY 838744 (9 98 EQ/13 961 


PICKIN- ON NASHVILLE 


2 


(68) 


NEW ► 


1 


LEE GREENWOOD liberty 98668' (9 9613 96) 


AMERCIAN PATRIOT 


68 


69 


71 




2 


NEAL MCCOY Atlantic 82396* 19 9615.96) 


WHERE FOREVER ESEGiNS 


69 


70 


70 


72 


93 


DOLLY PARTON # Columbia 44364/sony 15 96 ECY9 98; 


WHITE LIMOZEEN 


3 


71 


74 


74 


108 


ALABAMA • RCA 52108* (9 9613.961 


PASS IT ON DOWN 


3 


© 


RE-ENTRY 


3 


VARIOUS ARTISTS 

K TEL 6005* (7.98/12 98) 


TODAY'S BEST COUNTRY 


70 


73 


66 


60 


12 


SOUNDTRACK K)UYWOOO6]303*,EL£KTRA(lO9ai5 98l 


STRAIGHT TALK 


22 


74 


69 




2 


PATSY CLINE IOLLYWOOO 462MUG (4 969 98) 


AT HER BEST 


69 


QD 


RE-ENTRY 


6 


ANNE MURRAY 

LIBERTY 96954* (9.9*13 981 


FIFTEEN OF THE BEST 


62 



C J Alburns with the greatest sates gains the week. # Recording Industry Assn Of America (RIAA) cwtilication (or sates of 500.000 units. ARIAA 
certification ><m sales of 1 million units, with multlmliflon sellers indicated by a numeral fallowing the symbol. Most albums available on cassette 
and CO. •Asterisk Indicates vinyl unavailable. Most tape prices, and CO prices tor WEA ana BMG labels, are suggested lists Tape prices marked EQ. 
and all other CDs. are equivalent ptxes, which are projected from wholesale prices <p 1992, Blllboard/BPI Communications, and SoundScan. Inc. 



Billboard Top Country Catalog Albums 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 
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FOR WEEK ENDING JULY 4, 1992 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL A NUMBER'D-STRI fill TING LABEL (SUGGESTED LIST PRCE OR EQUIVALENT FOR CASSETTE'CDj 


WKS. ON 
CHART 




THIS 
WEEK 


§1 




WKS. ON 
CHART 


1 


1 


PATSY CLINE A mca 12 :a 96.(2 sb; 


59-vM 


U.IN0.1 GREATEST HITS 


59 




14 


15 


ANNE MURRAY A' liberty 4605b- :/ 96-12 9B: 


GREATEST HITS 


59 


2 


2 


THE CHARLIE DANIELS BAND A Ef :: JB 795*/sony 


.' -<h ELY1I 98: 


A DECADE OF HITS 


\,<i 




15 


18 


DWIGHT YOAKAM • REPRISE 25989/WARNER BROS 19 95-13 98) 


JUST LOOKiN FOR A HIT 


20 


3 


3 


GEORGE STRAIT A MCA 42035* (7 96/12 961 




GREATEST HITS, VOL. 2 


59 




16 


12 


REBA MCENTIRE • MCA 42:34 (4 961 1 96: 


REBA 


39 


4 


4 


PATSY CLINE DELUKE 5C501MC (7 969 981 




20 GOLD HITS 


50 




17 


17 


RAY STEVENS 12CA 591b* (4 9B/1 1 981 


GREATEST HITS 


1 


5 


5 


GEORGE JONES • epc 40??6*.sony 15 9B eq.9 9B) 




SUPER HITS 


45 




18 


19 


GEORGE STRAIT A 7 mca 5567 :/ 96-12 9a- 


GEORGE STRAIT'S GREATEST HITS 




6 


10 


RANDY TRAVIS A ' /.ARF.ER BROS 25568 19 96'I3 98) 




ALWAYS & FOREVER 


59 




19 


25 


KENNY ROGERS A liberty IZ-CAPiTOL 19 9&-|( 98 


TWENTY GREATEST HITS 


55 


7 


14 


HANK WILLIAMS, JR. A ' curb 60193-warner brcs 


9 96-13 98: 


GREATEST HITS 


49 




20 


21 


PATTY LOVELESS • MCA 42223 14 96 -. 1 98 


HONKY TONK ANGEL 


37 


8 


7 


ALABAMA A ' rca 4939 (7 98/11.98) 




ROLL ON 


54 




21 


16 


DOLLY PARTON A rca 442? : / 96 1 : 9h 


GREATEST HITS 


44 


9 


9 


VINCE GILL RCA9B14 (4 96-9 96: 




BEST OF VINCE GILL 


59 




22 


24 


REBA MCENTIRE A MCA 2789 (7.9612 98) 


GREATEST HITS 


59 


10 


13 


ALABAMAA 3 RCA 7170(9 98/13.98) 




GREATEST HITS 


58 




23 


20 


GEORGE STRAIT A mca 5913 (4 961 1 9b: 


OCEAN FRONT PROPERTY 


46 


11 


6 


REBA MCENTIRE • MCA62-M 14 96-11.98) 




SWEET SIXTEEN 


52 




24 


23 


THE JUDDS RCA 2278* (3.9B/NO CO) 


COLLECTOR'S SERIES 




12 


8 


RICKY VAN SHELTONA Columbia 4om>2*«ont is 98 




WILD EYED DREAM 


28 




25 




RAY STEVENS CURB 77312* ie.gai9.Bffi 


HIS ALL-TIME GREATEST COMIC HITS 


2 


13 


11 


THE JUDDSA ajftB5916-l.'RCA(7 98.'179B) 




HEARTLAND 


59 


Catalog albums are older titles which are registering significant sales, s 1992. BillOoarrVBPI Communications and SoundScan. Inc. 
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ARTISTS & MUSIC 



Siobhan Barron In Limelight; Ashley Exits CMC; Getting In Sync 



In THE LIMELIGHT: It's been a 
troubling several months for Lime- 
light, but the music video produc- 
tion company is determined to re- 
gain lost ground. The music video 
department is now being headed by 
Siobhan Barron, sister of Lime- 
light co-founder/director Steve Bar- 
ron. Siobhan, who replaced Mark 
Wightwick, is being assisted by 
Holly Ashwell. The directors roster 
remains the same. Ashwell says the 
company is "relaunching the music 
video department in July," which 
means sending out new reels on di- 
rectors and "trying to give Lime- 
light videos a profile again; the com- 
mercials consumed some of our big 
directors and we're just getting 
back on the road again." In addition 
to Steve Barron, other directors at 
Limelight include Nick Egan, Jim 
Blaahfield, Big TV, and Jessica 
Bendinger. 

ShAKE-UP: Gil Ashley, producer 
of Oakland, Calif.-based California 
Music Channel, was laid off last 
week. According to CMC president 
Rick Kurkjian. the move was eco- 
nomic-based; he offered Ashley the 



option of selling advertising time or 
being laid off, and Ashley took the 
latter. Most of the hosts on the daily 
music video program, which runs on 
KTSF, have been trained to produce 
their own shows and will continue to 
do so, according to Ashley, who had 
served as producer for two-and-a- 
half years. Kurkjian says that de- 
spite the move, CMC is sound and 
he plans no further layoffs. "I won't 
deny that the growth is not as rapid 
as it was in the late '80s and there 
has been a slowdown in advertising, 
but we're fine." Ashley says he'd like 
to stay in the music video business, 
but doesn't know how many options 
there are in that area. "I don't see 
pulling up and moving, but I want to 
consider any offer. My professional 
experience is in television, and if I 
can stay in music, too, I'd be elated." 
Ashley can be reached at 707-938- 
5024. 

WhERE'S WALDO: Rowe 
Video Jukebox has linked with 
Arista Records and Aristo Video 
Promotion for a promotion with 
Brooks & Dunn's clip for "Boot 
Scootin' Boogie." When patrons re- 



quest the clip, instructions scroll 
across the screen telling viewers 
that if they can identify the city and 
state in which the clip was shot 
(clues are given throughout the 
video), they can win a CD or cas- 
sette of the duo's "Brand New Man" 
album by calling a hotline. The con- 
test runs July 1-Sept. 1, or until 200 
albums have been won. 

In STEP: In Sync, the video pro- 
duction company run by former 
Videosyncrasy staffers Nancy 
Kondas and Janine Davis, is lining 
up projects including a plan to shoot 
a Ricky Skaggs concert for broad- 
cast in Russia. According to Kondas, 
the project is being funded by a 
group of Chicago businessmen with 
interests in the Commonwealth of 
Independent States who are using 
this as an entree. Supposedly, the 
concert will also promote upcoming 
appearances by Skaggs in the CIS. 

EXPANSION PLANS: Denver- 
based alternative music video show 
"Teletunes," which this spring ex- 
panded from three nights a week to 
six, is now working on expanding its 



Carvey To Host Expanded MTV Awards 

Longer Show Moving To UCLA's Pauley Pavilion 



■ BY MELINDA NEWMAN 

NEW YORK— With a new host, time 
slot, and location, the MTV Video Mu- 
sic Awards show is doing what the 
channel so often says it does: rein- 
venting itself. 

"Saturday Night Live" and 
"Wayne's World" star Dana Carvey 
will be MC at this year's awards, 
which will be held Sept. 9, a Wednes- 
day instead of the usual Thursday. He 
follows Arsenio Hall, who has hosted 
the show the previous four years. The 
location is changing from Universal 
Amphitheater to UCLA's Pauley Pa- 
vilion, thereby effectively doubling 
the capacity to nearly 8,000. Further- 
more, to capture the entire prime- 
time slot, the awards will start at 8 
p.m., EDT, instead of 9 p.m. 

"We're reinventing it completely," 
says Judy McGrath, MTV's executive 
VP/creative director. "We didn't want 
the show to turn into some stodgy in- 
stitution; this feels like a natural evo- 
lution." 

Of course, the basics of the evening 
won't change: The awards honor art- 
ists in nine categories, ranging from 
video of the year to best new artist in 
a video to best video from a film. 
Additionally, there are seven techni- 
cal awards given to honor video ac- 
complishments in such areas as chor- 
eography, direction, editing, 
cinematography, and special effects. 

THE HOST WITH THE MOST 

After four years of hosting, both 
Hall and MTV thought it was time to 
change partners. "We couldn't think 
of a better person than Dana to reach 
our audience," says McGrath. "He's 
got a hit movie that appealed to our 
audience and he was totally ready to 



do it; he has carte blanche to do what 
he wants. Arsenio himself felt like it 
was time to pass the mantle; it was a 
joint decision." Carvey has already 
appeared on MTV as his "Wayne's 
World" character, Garth, on an hour- 
long special touting the movie. The 
channel used another "Saturday 
Night Live" alum, Dennis Miller, to 
host its recent MTV Movie Awards. 

A "personality change" in terms of 
venue was also necessary, McGrath 
says. "Pauley Pavilion felt like it 
smelled of college and teen spirit," 
she says. "UCLA also has a tennis 
stadium that we might be able to do 
something with during the show like 
have a performance out there." 

McGrath also notes that with the 
additional seating, the show can ac- 
commodate more industry people 
who want to attend the show as well 
as music fans. "This way we can get 
more people in the hall who love the 
music and we can hold more promo- 
tions to give away more tickets," 
McGrath says. Logistics are still be- 
ing worked out, but she says she ex- 
pects this year's show to have a pit in 
front of the stage for fans similar to 
the one at last year's event. 

Starting the show an hour earlier 
leaves room for more acts as well, 
says McGrath. The program is expec- 
ted to run three hours, a little longer 
than its usual scheduled time. "We're 
looking at adding two or three more 
performances," she says. "We have a 
bigger space now with two stages so 
instead of having to stop and set up 
for each band, we can do two acts 
back to back and can just use the time 
more efficiently." 

As the awards show has grown in 
importance each year, the competi- 
tion to play the show has become 



stiffer. Announcements of who is 
playing this year's show are forth- 
coming; performers in recent years 
have included Prince, Van Halen, 
Aerosmith, and Madonna. 

This year's awards will mark the 
third time MTV has produced the 
show itself; previously dick dark pro- 
ductions handled that chore. 
McGrath says the channel has 
learned a lot from the experience. 
"We've learned that we can do the 
show ourselves; we're feeling really 
good about this event thing. We've 
also learned that doing a live show is 
more fun than just about anything 
else that we do." 

Similar to last year's Video Music 
Awards, McGrath says there will be 
a Rock The Vote booth to register 
voters. Also, the afler-show party will 
be held on the same grounds as the 
awards program. In years past, it has 
been held on the Universal Studios 
lot; this year it will be held on 
UCLA's Great Lawn. 

While UCLA was picked in part be- 
cause of its collegiate feel, school will 
not yet have started by awards time, 
which makes security easier. "This 
works because it's before school is in 
session," McGrath says. "We've been 
talking with security and we defi- 
nitely plan to give UCLA tickets to 
the show and provide other things for 
them." 

The Video Music Awards have 
been a perennial ratings winner for 
the channel, far outscoring whatever 
normally runs in that time slot. Last 
year's show garnered a 7.2 rating and 
13.2 share, and was seen in more than 
140 countries. The all-time ratings 
high can still be claimed by the 1991 
show, which had a 9.1 share. 



weekday time slot from 30 minutes 
to an hour. According to producer 
Doug McVehils, plans call for the 
Monday through Thursday night 
editions to go to 60 minutes later 
this summer; the two weekend epi- 
sodes are already one hour each. 
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by Melinda Newman 



Additionally, "Teletunes" continues 
to get mileage out of its co-sponsor- 
ship of a concert series with radio 
station KTCL. In return for plug- 
ging alternative concerts, "Tele- 
tunes" gets mentions in all the print 
and radio advertising for the shows, 
as well as its name on the tickets. 
Among the concerts it has pushed 
are area appearances by Cracker, 
Lush, My Bloody Valentine, Alien 
Sex Fiend, and Siouxsie & the 
Banshees. 

Speaking of smart Tie-ins: 

"Static," the monthly pop culture 
interview show, and its new music 
video counterpart, the weekly 
"Flux," are benefiting from a card 
given out in San Diego nightclubs 
promoting the two local cable shows. 
The card, which describes the two 
shows and includes a phone number 
to call and find out when they air 
and about local nightlife, was spon- 
sored by four area merchants. In 
June, 4,000 were given away and 
now the show expects to print the 
cards monthly and increase the dis- 
tribution to include college cam- 
puses and other area schools. 
"Flux," which began airing last 
month, is picking up steam. The 
show, which runs a stream of techno 
and hip-hop clips strung together by 
appearances by local club DJs, was 
seen as less work intensive than 
"Static" and can be produced faster. 

CoME TOGETHER: The Music 
Video Assn. held a semiannual gen- 



eral meeting June 19. The organiza- 
tion, which now boasts more than 
200 members, is poised to become a 
powerful force with the addition of a 
part-time executive director. The 
search is on for a New York-based 
staffer who can spend approxi- 
mately 10 hours a 
week on the needs of 
the MVA and help 
create a continuity 
that isn't broken 
when the officers 
change. The goal is 
to make the position 
full-time after a 
year. As is turning 
into standard proce- 
dure at the regional 
meetings, this ses- 
sion included two 
speakers. Ahmed Tahir, Macrovi- 
sion, explained the anti-copying 
system his company uses for videos 
and how music artists with retail re- 
leases can benefit from encoding 
their longforms. Diane Boush, 
AEI, spoke about her company's in- 
flight video service, "Videos In The 
Air," and the growth it has seen over 
the past year. AEI supplies pro- 
gramming for more than six major 
airlines and the cost of video play for 
a month ranges from $2,000- 
$10,000, depending upon the airline 
and the video program. 

DlDN'T VIDEO KILL the radio 
star? Be that as it may. The Box re- 
cently began a Battle of the Bands 
competition to discover new music 
talent nationwide. The first competi- 
tion was held in conjunction with 
Sammons' Oxford Valley Cable sys- 
tem in Bensalem, Pa. (Coinciden- 
tally, Bensalem is one of the mar- 
kets that added The Box this year 
and dropped MTV; MTV was subse- 
quently re-added.) Cable subscrib- 
ers were notified in their monthly 
statements about the contest and 
encouraged to submit audiotapes. 
Thirty tapes were received and on 
June 17, the five finalists played live 
before a panel of judges. The win- 
ner, a band called Taken, will have 
a video made and paid for by The 
Box that will be programmed na- 
tionwide by the interactive channel. 
According to a representative, more 
competitions are to follow. 




Gathering Of The Troops. Atlantic Records act Troop takes a break from 
shooting the clip for "Whatever It Takes (To Make You Stay)" in Los Angeles. 
From left are director Okuwah Garrett, Underdog Films; Reggie Warren. Rodney 
Benford, and Allen McNeil of Troop; Atlantic video producer Michelle Webb; band 
members John "Jon-Jon" Harreld and Steve Russell; and Bobby Robinson, Bust- 
It Management. 
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AS OF JULY 4, 1992 



Billboard.™ 



CUP LIST 



A SAMPLING Of PLAVUSTS AT 
NATIONAL TOCO MUSIC OUTLETS. 



Cofitjfruoui pn>f ramming 

1 5 1 5 Broadwiy. New Y Oft. MY 10036 



EXCLUSIVE 



The B-52'*, Good Stuff 
Guru N" Rose*, November Rain 
•kisfedeth, Symphony Of Dest ruction 
Nirvana, Lithium 



HEAVY 



Arretted Development Tennessee 

Black Crowe*. Remedy 

Marian Cany, t il tie There (Unplugged) 

Tom Cochrane, Life Is A Highway 

The Cure, Friday. I'm In Love 

Def Leopard. Make Love Like A Man 

madonna. This Used To Be. . . 

MetaNKa, Wherever I May Roam 

George Michael. Too Funky 

Pearl Jam, Even Flow 

Red Hot CMi Peppers. Under . . . 

Red Hot Chili Peppers. Give ll Away 

U2. Even Better Than The Real Thing 



STRESS 



Tori Amos, Crucify 

•En Vogue. Giving Him Something . 

indigo Gin v Galileo 

Kit Kroaa, Warm It Up 

Annie Lennox, Why 

Richard Man. Take This Heart 

Soup Dragons, Divine Thing 

Matthew Sweet, I've Been Waiting 



BUZZ BIN 



Attca In Chain*, Would? 
Beasbe Boys, So What "cha Want 
Faith Ho More, Midlife Crisis 
Shakespeare Sitter, Stay 
Temple Of The Dog. Hunger Strike 



ACTIVE 



A Tribe Called Quest Scenario 

Arc Angela. Living In A Dream 

Color Me Badd, Slow Motion 

Das EFX, They Want EFX 

F rehouse. Reach For The Sky 

•Jodeci. Come And Talk To Me (Ver. II) 

Elton John, The One 

Kiss, I Just Wanna 

Nice eV Smooth. Sometimes I . . . 

Jon Secada, Just Another Day 

•Slaughter, Real Love 

TLC, Baby-Baby-Baby 

Tetla, Song And Emotion 

Toad The Wet Sprocket All I Want 

Weird Al Yenkemc. You Don't. . 



ON 



Undsey Buckingham. Wrong 

Lynch Mob. Tangled In The Web 
HWertaj Issue, What Girls Want 
• DENOTES ADO 



Frwe 1/2-hour shows weekly 
1000 Laurel Oak. Voorhee*,NJ 
08043 



CURRENT 



Mary Wilson. Walk The Line 
Tim Mens,, This 01' Heart 
Helmet. In The Meantime 
Goldfmger, Scheek Fool 
Hotly Dunn, As long As You. . . 
Rkhard Man, Take This Heart 
LerfUbon, World Around 
Crowded Houae, Weather With You 
Hammer, This Is The Way We Roll 
360 * Step Outside 

'!£!•■" 

Das EFX, Mk Checka 
Saint Etienne. Nothing Can Stop Us 
Momssey. *e h.,t- li 
Curve, Horror Head 
Kajee, I Adore Mi Amore 
Kingmaker, Really Scrape The Sky 
Temple Of The Dog. Hunger Strike 
Elton John, The One 
Jodeci. Come And Talk To Me 
Jody WetJey, It All Begins With You 
Brand New Heavies, Dream Come True 



wnmsrjsr 



Continuous programming 

1515 Broadway, Hew York, NY 1 0036 



En Vogue. Giving Him Something 
Genesis, Jesus He Knows Me 
Nicky Holland, Lady Hitter 



FIVE STAR VIDEO 



Heville Brothers, Fly Like An Eagle 



ARTIST OF THE MONTH 



Joe Cocker. Love Is Alive 



GREATEST HITS 



Michael Bolton. Steel Bars 

Marten Carey. I'll Be There (Unplugged) 

Celine Dion, It You Asked Me 

Genesis, Hold On My Heart 

George Michael, Too Funky 

Lionel Richie, Do It To Me 

Wilson Phillips. You Won't See Me Cry 



HEAVY 



Tom Cochrane. Lite Is A Highway 

Elton John. The One 

Annie Lennoi, Why 

Richard Man. Take This Heart 

Jon Secada. Just Another Day 

Vanessa Williams, Just For Tonight 



WHAT'S NEW 



Tori Amos, Crucify 
Lindsay Buckingham, Wrong 
Bilfy Ray Cyrus. Achy Breaky Heart 
Enya, Book Of Days 
indigo Girls, Galileo 
k.d. lang. Constant Craving 
Epnreim Lewis, It Can't Be Forever 
Eddie Money, Fall In Love Agam 
Ringo StarT, Weight Of The World 
Curtis Stagers. Sleeping With. . . 
Sting/ Erie Clapton, It s Probably Me 



BOH 



Continuous programming 

1 2000 Biscayne Btvd, Mianv.fi. 

331B1 



ADOS 



Black Sheep. St robed tc Honey 

Das EFX. Mk Checka 

En Vogue, Giving Him Something , 

Spice 1, Welcome To The Ghetto 

TLC, Baby-Baby-Saby 

U2. Even Better Than The Real Thing 



BOX TOPS 



2 Pac, When My Homies Call 

A Tribe Called Quest. Scenario 

B Angle B, Class Act 

Basebead. 2000 BC 

Billy Ray Cyrus, Achy Breaky Heart 

Carmen Efectra. Go Go Dancer 

CeCe Peniston, Keep On WaMun' 

Chi- AN, Road runner 

Color Me Badd, Slew Motion 

Cypress Hill, Hand On The Pump 

Oaa EFX, They Want EFX 

Dr. Ore, Deep Cover 

En Vogue, My Lovin' 

Eric B 1 Rakim, Oon't Sweat . . 

Fu-Schntckena, La Schmoove 

Gerardo, Oye Como Va 

House Of Pain, Jump Around 

Keith Sweat, Why Me Baby? 

Kid Frost Thin Line 

Kris Kross, Jump 

Kwame, Nestee 

Luke, Breakdown 

Mary J. Bkge, You Remind Me 

Michael Jackson, In The Closet 

Naughty By Hature, Uptown Anthem 

Pet* Rock/CL. Smooth. They. . . 

Queen, Bohemian Rhapsody 

R. KeMy, Honey Love 

Red Hot Chili Peppers, Under . . . 

Shabba Ranks, Mr Lover man 

Sir Mii-A Lot, Baby Got Back 

South Central Cartel, Ya Getz Clowned 

Super Cat, Ghetto Red Hot 



AMERICA'S NO. 1 VIDEO 



Jodeci, Come And Talk To Me 




9BB 7th Ave. NY, NY 10106 



CURRENT 



U2, Better Than The Real Thing 
George Michael, Too Funky 
Elton John. The One 
Jon Secada, Just Another Day 
The Cure. Friday, I'm In Love 
TLC. Baby Baby Baby 



t 



Black Entertainment Television 
14 hours dairy 

1899 9th St NE, Wa»h.ngton,DC 
20018 



ADDS 



Mary J. Bilge. You Remind Me (Remix) 
David Black. Nobody But You 
Third World, Committed 
George Michael, Too Funky 
Miles Davis, Doo Bop Song 
Highland Place Mobsters, Let's. . . 



HEAVY 



R. Kelly, Honey Love 

Michael Jackson, In The Closet 

Gerald Levert. School Me 

Arrested Development, Tennessee 

Lionel Richie, Do It To Me 

Oat EFX, They Want EFX (Radio Remix) 

Parti LaBe lie. When You've. . . 

Mint Condition. Forever In Your Eyes 

Chaka Khan, Love You All My Lifetime 

Jodeci. Come And Talk To Me 

Shabba Ranks, Mr. Loverman 

Soul II Soul, Joy 

The Boys. The Saga Continues 

Good 2 Go, Never Satisfied 

Nice A Smooth, Sometimes I . . . 

Kris Kross, Jump 

CeCe Peniston, Keep On Wauun' 

Hammer, This Is The Way We Roll 

Eugene Wilde, How About Tonight 

Troop, Whatever It Takes 

Ho Frat Ho, Ho Frat Swing 



MEDIUM 



Vanessa Williams, Just For Tonight 
Boyz II Men, Sympin' Ain't Easy 
El De Barge. You Know What I Like 
Alyson Williams, JuSt My luck 
Tevifl Campbell, Strawberry Letter 23 
Jody Wailey. <■ All Begins With You 
Men At Large, Use Me 
Color Me Badd, Slow Motion 
Chris Walker. No Place Like Love 



a™ 



Continuous programming 
2806 Opryfand Dr. Nashville.TH 
37214 



HEAVY 



Alan Jackson, Midnight In Montgomery 
BiHy Dean, Billy The Kid 
Brooks A Dunn, Boot Scootin' Boogie 
Clint Black, We Tell Ourselves 
Dennis Robbins, Home Sweet Home 
Dmght Yoakam, The Heart That . . 
Joe Drffie, Ships That Don't Come In 
John Anderson, When It Comes To You 
Lome Morgan, Something In Red 
Mark Cnesnutt, II Think Of Something 
M.Shiart/T.Tritt, This One's . . . 
•Matthews, WnghtVKing, Mother's. 
Michelle Wright, Take It Like A Man 
Reba McEnbre, The Night The . . 
Rock My Baby 



HOT SHOTS 



Aaron Barker, Taste Of Freedom 
Aaron Tippjn, I Wouldn't Have It . . , 
Bitty Ray Cyrus. Coutd've Been Me 
Duiana. That's What I'm.. 
Holly Dunn, As Long As You. . . 
McBride A The Ride, Going Out . . 
Paulette Cartoon. The Chain Just Broke 
Stacy Dean Campbell, Rosalee 
Tim Mens*. This Of Heart 
Tracy L a wren ce , Runmn' Behind 
Vince Gill. I Still Believe In You 



MEDIUM 



Billy Ray Cyrus, Achy Breaky Heart 

Boy Howdy. Our Love Was Meant To Be 

•rooks A Sharp, Baby I'm The One 

Cleve Francis. You Do My Heart Good 

Crystal Gayle. Three Good Reasons 

Dan Seals, Mason Dixon Line 

Hank Williams, Jr.. Come On Over . . . 

•Jeff Chance, Walk Softly. . . 

Jim Lauderdale, Wake Up Screaming 

Linda Davis, He Isn't My . . 

Little Texas. You And Forever And Me 

Martina McBride. The Time Has Come 

McBride A The Ride, Sacred Ground 

Michael White. Familiar Ground 

Neal McCoy. Where Forever Begins 

Pirates Of The Mississippi, Too Much 

Ricky Skegga, From The Word Love 

Rob Crosby, She Wrote The Book 

Ronna Reeves, What If You're Wrong 

Sammy Kershaw, Yard Sale 

The Bellamy Brothers, Cowboy Beat 

The Forester Sisters, I Got A Date 

The Oak Ridge Boys, Fal 

Tim O'Brien. One Way Street 

* DENOTES ADOS 



OTNN 

THE NASHVILLE NETWOBE. 
The Hean of Country 
The Nashville Network 



30 Hours Weekly 

2806 Opryland Dr. Nashville,TN 

37214 



ADDS 



Delbert McCllnton. Everytime I. , , 
Boy Howdy, Our Love Was Meant To Be 
Buck Owens, If You Can't Find. . . 
Tracy Lawrence, RunnkV Behind 
Holly Dunn, As Long As You. . . 
Matthews. Wright/King. Mother's Eyes 
McBride 1 The Rise, Going Oul. . . 
Ray Stevens, Mississippi. . . 
Steve Vaus. We Must Take. . . 



HEAVY 



McBnde A The Ride, Sacred Ground 
Michelle Wright, Take It Like A Man 
Shenandoah, Rock My Baby 
Reba McEntlra, The Night The . . . 
Joe Drffie. Ships That Don't Come In 
Confederate Railroad, She Took . . . 

Midnight In Montgomery 
McBride, The Time Has Come 
John Anderson. When It Comes To You 
Owight Yoakam, The Heart That . . . 
Dennis Robbins, Home Sweet Home 
Davis Damcl, SMI Got A Crush On You 
Neal McCoy, Where Forever Begins 
Cleve Francis, You Do My Heart Good 
Billy Dean, Billy The tud 
M .Stuart / T.Trirl. This One's. . . 
Hank Williams, Jr., Come On Over . . 
The Bellamy Brothers, Cowboy Beat 
Lome Morgan, Something In Red 
Brooks A Dunn, Boot Scootin' Boogie 
Bilfy Ray Cyrus, Achy Breaky Heart 
Mark Chssnutt, I'D Trunk 01 Something 
Aaron Tippi n. I Wouldn't Have II . . . 
Clint Black. We Tell Ourselves 



LIGHT 



Rosm Floras, Blue Highway 

Lyle Lovett, She's Already Made Up . 

Judy Fields, Eyes Of Love 

Live 'N Kichin'. You Don't Need . . 

Roger Springer, The Right One Left 

Tim O'Brien, One Way Street 

Jim Lauderdale. Wake Up Screaming 

The Mavericks, Hey Good Lookm' 

Steven Curtis Chapman, The Great. . . 

Wayne Newton, The Letter 



MEDIUM 



Darryl A Don Ellis, Goodbye Highway 
Linda Davis, He Isn't My... 
Ronna Reeves. What If You're Wrong 
Stacy Dean Campbell. Rosalee 
Karla Taylor, Little By Little 
Michael White. Familiar Ground 
Sammy Kershaw. Yard Sale 
Crystal Gayle, Three Good Reasons 
Little Texas. You And Forever And Me 
Pirates Of The Mississippi, Too Much 
Paulette Carlson, The Chain Just Broke 
Rob Crosby, She Wrote The Book 
The Forester Sisters. I Got A Date 
Alabama. Richard Petty Fans 
The Oak Ridge Boys, Fall 
Aaron Barker, Taste Of Freedom 
Oixtene, That's What I'm . . . 
Brooks A Sharp, Baby I'm The One 
Evangeline, Bayou Boy 
Vines Gill, I Still Believe In You 
Tim Mensy, This Of' Heart 




1 hour weekly 

1 000 CenlerviHe Turnpike, Virginia 
Beach. v A 23443 



CURRENT 



Howard Jones. Lift Me Up 

Stevie Wonder, Fun Day 

Stray Cats. Ehris On Velvet 

Weed Al Yankovic, Smells Like Nirvana 

Jennifer Batten, Flight Of The. . 

Weird Al Yankovic, Fat 

Soma. Be Young . . 

Soul II Soul, Joy 

A House. I Don't Care 

Club Nouveau, Oh Happy Day 



JR. 



1 hour weekly 

574S Sunset Blvd, Los Angeles.CA 
90028 



CURRENT 



K Soto, I Can't HoW 8k k 
Powerule, Pass The Vibes 
Showbiz A AC, Soul Clap 
Poor Righteous Teachers, Easy Star 
Yo-Yo. Homeglrf Don't Play DM 
Black Sheep, Strobelrte Honey 
Me Phi Me. Sad New Day 



me 



/Heclialine 

Reed All About It: Films On 
Jacquet, Dolphy Circulating 



SaX ON FILM: Two new films 
about formidable reed men — one a 
still-living legend of the '40s, the 
other a now-deceased giant of 
'60s jazz experimentalism— have 
started making the festival rounds. 

Michael Bloom of GRP 
Records wrote to note that 
"Texas Tenor: The Illinois 
Jacquet Story" opened the 
JVC Jazz Film Festival at 
Film Forum in New York 
June 19. Directed by fash- 
ion photographer Arthur 
Elgort, the feature follows 
the saxophonist's career 
from his early stardom in 
Lionel Hampton's band 
(where he recorded his 
memorable "Flyin' Home" 
solo) through his tenure as 
a teacher at Harvard Univ. 
Sounds smokin' to us. 

At this writing, "Last Date: Eric 
Dolphy" was scheduled as part of 
the American Film Institute's annual 
festival in Los Angeles. Assembled 
by Dutch film maker Hans Hy- 
Ikema, the picture captures the 
multi-instrumentalist at the height 
of his powers in European exile (he 
died in Berlin in 1964 at the age of 
36). Footage of this late master is 
all too scarce, making "Last Date" 
a first-magnitude event for jazz 
buffs. 



The Blitz 



CHRIS MORRIS 



Pop HOP: A publication party for 
"Monterey Pop," the delightful new 
Chronicle Books collection of Jim 
Marshall's classic photos of the 1967 
Monterey Pop Festival (with Mar- 
shall's reminiscences and commen- 
tary by San Francisco 
Chronicle critic Joel Sel- 
vin) drew a crowd in San 
Francisco recently. On 
hand were the surviving 
members of Big Brother 
& the Holding Company 
(who performed). Spencer 
Dryden of Jefferson Air- 
plane, Barry Melton of 
Country Joe & the Fish, 
and Nick Gravenites of 
the Electric Flag. 



Concerted Efforts: 

"ABC In Concert" has a fairly hefty 
lineup of specials coming in the next 
two weeks. Chicago will be feted on 
the occasion of its 25th anniversary 
with a pair of two-hour shows, set for 
June 26 and Friday (3). Actor and 
fellow Windy City native Joe Mante- 
gna will host. On Saturday (4), John 
Mellencamp will show his red- 
white-and-blue colors on the series' 
"Ain't That America: A July 4th Cel- 
ebration," a live show airing from 
Deer Creek Music Center in Indian- 
apolis. 



PRINT 



BREAKOUT 
Profiles In African Rhythm 
By Gary Stewart 

(Uni versit y of Ch icago Press, 
paper, $12.95) 

AFRICAN STARS 
Studies In Black South African 
Performance 
By Veit Erlman 

(University Of Chicago Press, $12.95) 

Despite the profusion of Afro-pop 
books in the last several years, there 
are still precious few that offer both 
credible resource information and a 
canny grasp of cultural reference 
points. That the relatively compact 
"Breakout" and "African Stars" suc- 
ceed so well is a consequence of the hu- 
manity they locate within the music. 



Tanzanian guitarist/singer Remmy 
Ongala, and seminal Sierra Leone band 
leader Mustapha Sahr Fayia. Through- 
out, crisp musicological explanations 
merge with charming detail. 





Stewart, a contributor to such savvy 
ethnomusical magazines as the Beat 
and Option, shows a knack for elegant 
simplicity as he spins anecdote-steeped 
studies of 14 noteworthy African per- 
formers including Zairean soukous 
great Kanda Bongo Man, Ghanian 
highlife king Nana Kwame Ampadu, 



"African Stars" presents a keenly 
reported trek into a parallel pop-music 
universe, tracing modern South Afri- 
can music from the visitations of Afri- 
can-American jubilee singers and 
white minstrel shows in the mid- 1800s 
through the evolution of black popular 
entertainment in Durban's Zulu cul- 
ture during the 1930s. 

Struggling to regain a rich but plun- 
dered heritage from Natal's white 
settlers, disenfranchised Zulu artists 
well understood the tactical genius of 
their domesticated ingoma dance 
teams and Reuben T. Caluza's quasi- 
ragtime black nationalist compositions. 
And the rise of migrant workers' ifk> 
catkamiya choral music is as poetic as 
it is compelling. Experience the chron- 
icles of vocal groups like the Croco- 
diles, the Morning Stars, and Solomon 
Linda & the Evening Birds, and be re- 
minded that song is the thunder of the 

spirit TIMOTHY WHITE 
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Billboard 

Classified Action Mart 



RECORDING 
EQUIPMENT 
FOR SALE 



Calrec UA8000 

From EMI's: "Abbey Road" studio ir3 

64 inputs/TASK (AMS) aulomation 
Full test jig & assorted module cassettes 
asking: $1 80.000 
Form more intormabon call: 
(813) 963-7780 

(serious inquiries only please) 



I 



SERVICES 



To order an ad...check the type of ad you want... I 

□ Regular Classified: $4.00 per word. Minimum order $60.00. 

□ Display Classified: 1 ln./1x $117.00- 1 in./4x $107.00 per ln./12x $102.00 per - 1 ln./26x 1 
$95.00 per - 1 in./52x $79.00 par. j 

□ Reverse Ad $15.00 additional charge 

□ Box number /'address $10.00 for handling. Only regular mail forwarded • tapes not ac- I 
ceptable. 

Payment must be enclosed wtth your ad copy. ' 
Send to Billboard Classified, 1515 Broadway, NY, NY 10036. 
Call Jeff Serrette NY State - 212/530-5174 • Outside NY State - toll fr««-S00/223-7524 I 
"REAL ESTATE TO THE STARS** 
For advertising Information call Roseanne Amorello 
1 (800) 223-7524 - In NY (212) 536-6173 
In CA - Kimberly Wood (213) 963-3320 * Fax (818) 503-4723 



L. 



.J 



SERVICES 




1000 CASSETTES & 
1000 COMPACT DISCS 

S2999 

COMPLETE 
FROM YOUR 1630 a FOUR COLOR FK.M 

PHONE: (800) 423-2936 
FAX: (818) 569-3718 
BURBANK, CALIFORNIA 



The Professional Edge in 
Cassette Duplication 

Each order 
cmtom penonolaed 
to tit your budget 

and your total needs 



High speed 
ft DAT Rej 



M Repliccrfii 

|OMN 



Realtime 
lication 



1-800-633-0455 



COMPLETE CD AND CASSETTE 
PRODUCTION 



UiUl i Ml flu u DC 

212-333-5950 



MASTERING REPLICATION 
PRINTING TOTAL PACKAGING 
POSTERS GRAPHIC DESIGN STUDIO 
PERSONALIZED EXPERT SERVICE 



I 101 WEST 57TH ST. NEW YORK, N Y 10019 1 



"FOR THOSE WHO HEAR THE 
DIFFERENCE" 



Superior quality 
video duplication 
services no one 
can copy. 

High speed JVC-licensed • Fast turnaround 
Affordable pricing • Million copy capabilities 
All formats & standards 

1-800-VHS-DUPE 

or (212) W-6090 



VIE 

Duplicators 

A Division of Future Network, Inc." 



SERVICES 



Custom Loaded 
Cassette Blanks 



utilizing 

MAXELL XUI HIGH BIAS TAPE 

or your choice of 

AMPEX, AGFA. BASF PREMIUM TAPE 



Any length up to C 96 
'ustwd to you m minimum runs 
at 100 cassettes 

TRUTONE INC. 

310 Hudson SI. HschtriMCk. Nj 07601 
201-489-9180 Fa*: 201-489-1771 



DISC MAKERS 



Cassette & CD 
Manufacturing 



FREE Graphic Dwian • 
Complete Packages * 
Mojor label Quality * 
Money Bock Guoronlw * 

Call Today For Our 
FREE Full Color Catalog: 

l -800-468-9353 



500 CDs 

with 
B&W inserts 
in two piece 
jewel box 

^'1790 



WE SPECIALIZE IN 
RECORD DEALS 
THE IPM COMPANY 

Contact: Matt Anthony 

(209) 265 3294 
2340 W. Cleveland Ave. 
Suite 141 
Madera, CA 93637 




NEW YORI 
(718| VISIONS 
(716-B47-4M7I 



FROM THE USA-AIR FREIGHT 

Transport daily. Special to the Music Indus- 
try since 1953, Worldwide. Confidential At- 
tention. Low Rates. Contact: 

Dennis Klainberg. Dir. 
BE MUAt Ml SERVICES CORF. 
POB 665. JFK Airport, NY 11430. U S A 
Fax: 710-917-6434 Ph; 718-656-6066 



CUSTOM COMPACT DISCS 

CUT FROM YOUR TAPE IMMEDIATELY 



(BIO MNNM • JINGLES ■ 10 SPOTS 
PBOBO/AUOITI01 S£F0RE COSIIT lUMIFACTtlSWG 
TRMSFERS START AS 101 AS SIO. - READY III 21 HRS 



NATIONAL SOUND CORP. 13131 336-3800 

17610 ». MSEK DETROIT. VI (S!!B FAR: |J0| 3!S-«il9 



VIDEO HI-FI 
DUPLICATION 



IN WORLDWIDE SYSTEMS 
NTSC • PAR. * SCC AM 



v 



I TO I HI 



PACKAGING FULFILLMENT 

1-800-USA-DUB1 

1-800-S72-382 1 



Uvl BUSINESS LOSSES? 

^^TTOUBLED REAL ESTATE PFIOJECTS? 

We lix financial disasters and evaluate easting 
business operations to improve profitability and 
manage assets. Treat your entertainment career 
ike the busness it «. Contact with other U.S. cli- 
ents will confirm our expertise and rate of success. 
Stephen Pfumum & Co. 
PH: 717 748.7000 • FAX: 717 74S-7700 




COMPACT DISCS 

REAL-TIME CASSETTES 

duplicated on the largest KABA System 
in the Southwest. 
"Quick turnaround", low prhesl n 
MaslerCairj and Visa accepted 

(214)630-2957 

G Crystal Clear Sound 

49K Don Drive. Mb Tom ?S2<? 



ACKAftE 



300-CASS£TTBS 

TOTI • IHURTCARDS • HMHCO I0X • SHttNKWRAP • MICK WIN MOUND 

IOO-W"- WA#V*. 

TtSTS • IAQUIR MASTERING • METAL PARTS • 2 COLOR? LABEL • 
WHITE JACKET WITH HOLM ' SHRIHKWRAP • QUICK TURN AROUND 



M/tH DA I M BO 1719 Htmi STBEET ' s * m * M0NICA| °* 90404 
* R rc«o!*CA^im$(310)l2t'M76 (310) 129-0355 FAX: (310) I2M765 



SERVICES 



RECORD PROMOTION 



EXPERIENCE! EXCELLENCE! 25 YH&! 

Working All Leading National Chans. 
"One Of The Foremos! 
Names in Music Promotion" 

RCI Records Inc., (615) 833-2052 
P.O. Boi 1 10802 - BB 
Nashville, TN 37222-0802 



FN IK WMST SaiOlON I BM 
OF IK0RMM UK AMD Nap 

ACaSS0WES...c^fo.c«*, 

(800) 523-2472 £ 

hi trim iw mbha n im* 




at ma 
compute maun! 

Cassette Duplication 

• Compact Disc Production 

• DMM Vinyl Pressing 

• Custom Graphics 

• Mastering Studios 

COMPLETE PACKAGES wilh stale 
of-the-art Neve Digital Mastering for 
CD. Studer & Lyrec HX-Pro Cassette 
Duplication. DMM Mastering tor Vinyl 
and a complete in-house art depart- 
ment - design, layout, typesetting, color 
separation. 

Get THE BEST at no extra cost! 

ForaComptoK Brocfue. caflot write: v. 

EUROPAOtSK, LTD rSMftl 
75 UMakanM, New York, NY 10013 *SK" 

• (212) 226-4401 FAX (212) 966-0456 \mS 



If You Don't 
Sound Good, 
We Don't Look Good. 

State of the art mastering, replication, 
and duplication services for the 
ucussmm&i*. discriminating producer. 



TH 



TRUTONE INC. 



310 Hudson St. Hackcnsnck. NJ 07601 
201-489-91BO Fax: 201-469-1771 




FOR COMPLETE CASSETTE, 
CO., RECORD MANUFACTURING 
& PACKAGI NG SERVICES CALL: 

QCQ] (513) 681-8400 

2832 SPRING GROVE AVE. •CINCINNATI. OH 45225 



GOLDEN OLDIES 



Original oui-of -pnni albums and singles. All 
types of music. We specialize In records 
from the bO's, 60 s, and 70 s Largest 
selection. Write tor tree catalog. 

HAVEMEYER PARK RECORDS 

P.O BOX 328 
OLD GREENWICH. CT. 06870 
Satisfaction guaranteed 



TAPES 



• TDK VICtO CASSETTES ' DATS * AMPEX MASTE 
ING TAPE * SPLICING TAPE * EMPTY REELS & BOX! 

• INSERT CARDS ' N0RELC0 & SOFT POLY 80X1 

• AUDIO/VIDEO ALBUMS ' CASSETTE LABE< 

• ENDLESS CASSETTES * C-O's 'BASF 4 MAGNET 
MEDIA AUDIO CASSETTE TAPE (PANCAKES) 

* CELEBRATING OUR 25TH YEAR 
DONTT DELAY CALL TODAY FOR OUR FREE 
CATALOG AND PACE LIST'" 



AMOOL AUDIO PROD.. INC. 

«1i Utn AVENUE • BROOKIYN, NY 11?19 
1-60O-221-6578 FAX (718) 853-2589 
516-212 CALL 718-435 7322 

VISA/ MASTERCARD ACCEPTED 



INCREASE PROFITS 
BY REDUCING THEFT! 



RETAIL LOSSES ARE 
INCREASING ALL OVER 

THE NATION 
PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 
EASY TO USE CASSETTE 
TAPE SECURITY PRODUCTS 
— EITHER REUSEABLE 

OR DISPOSABLE 
FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 
MOOELS FROM WHICH TO 
CHOOSE! 
CALL OR WRITE TODAY FOR 
SAMPLES & SPECIAL PRICES 1 



CAD SPECIAL PRODUCTS 

309 SEOUOYA DRIVE 
HOPKINSVILLE, KV 42240 
1.800-922-6287 
502/885-8088 



NOVELTIES 



ROCK T-SHIIRTS 

• OVER 100 STYLES 

• TOP ROCK ARTISTS 

• LICENSED DESIGNS 

• FREE CATALOG 

N ICEMAN MERCHANDISING 
1-MO-279-2S4S 
DEALERS ONLY 



FIXTURES 



FACTORY DIRECT 

• JEYVELBOX OR LONG BOX 
COMPACT DISC DISP LAYERS 

• AUDIO CASSETTE DISPLAYERS 

• LASER DISC DISPLAYERS 

• VIDEO CASSETTE DISPLAYERS 
Arcnrtectural Merchandising Floor Plant al no 
cost or obligation 

Free 40 Page Color Catalog 
1-800-433-3543 
Ask for Ken Cohen 

Stocfcod m Chicago. Baltimore, Los Annates 
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FOR SALE 



WANTED TO BUY ■ HELP WANTED 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes and CD's 

TARGET MUSIC DISTRIBUTORS 
7925 N.W. 60th St., MImiI, FL 33166 

(305) 591-2188 DEALERS ONLY 



Buy direct and uvt! While other people are 
raiting their prkei, we are tUihing our*. Ma- 
jor label CD's, cj&seltes and LP'i at low at SOr . 
Your choke from Ihe motl eilemive liftings 
available. For free catalog call itV09, 890 bODO. 
FAX: <U», 890 0247 or write 
SCORPIO MUSIC, INC. 

P.O. Boi A 
Trenton. M 08691 0020 



ALBUMS — CASSETTES — CD'S 

At the Best Prices 
Major Label overstocks and de- 
letes. Send tor our free 1 00 page 
catalog. 



Foreign customers and fleamarkets 
welcome. 

Phone: 

314 531 4644 Fax: 314 531 4646 
Great Atlantic & Pacific Music 
3310 Samuel Shepard Dr. 
St. Louis MO 63103 



CUMKMUT! 

Largest selection of Reggae merchandise Irie t-snirt 
- learner African pendant rasta caps - knitted raata 
belts - red, gold, green snoelacas - kente hats - 
much mora!! Cat or write lor color catalog. 



670 Broadway. New York. NY 10003 
DEALERS ONLY 



MOVIES/USED 
100% GUARANTEED 
OVER 100,000 in STOCK 
STORE-SETS 200 10.000 TITLES 

PLAYBACK INTERNATIONAL 
1 (800) 899-7529 FAX (214) 644-4270 



Operating Supplies 

Plastic & Paper Sleeves ■ C ase r ne Shells 
Jewel Boxes - CD Blasters Divider Card. 

Wrapping & Packaging 

Tbe ShriakrrusTter™ Packaging Srstern 

Retau-kwci pad 
Castrate a more. 

Tie CD Sealer™ 



pstAagintDors LP"*. Videos. CD- 
lore- Easy oparaaoa. S2919S cornplele 



cleanly and efficiaidr 

Music <£ More... 

Inrlle Labels Bodies St Cat-Ou CD's, 
Tapes I LP's Novelties - Books & Maps 

Performance Dist. 

1 Oak St FOB OIM 
N*w Bramwkfc H) OS TO I -01 5 6 

Tel: (90I)S44-1004 Foe [WI]MW0H 



Campus Records 

Wholesale Distributor of 
"Dektiow /Ouratocke" 
friM.kw> Autr flow 
U**NYUltt IXKMT * 

(518) 763-6753 FAX ; 
For a Unique Blend of Independent and 
Major Label Closeouts and Overstocks S 
wm ■ mn ■ »—■■■- ■ 



I* 



WANTED TO BUY 



RECORD AWARDS WANTED 

RIAA GOLD & PLATINUM 
ALL ARTISTS CONSIDERED 
$25 TO $2500 
JIM GREENWOOD 
818-995-1801 



HERE'S AN 
ENTERTAINING 
THOUGHT. 

HMO* OFF WHOLES AtE 

• Over -wo.ayj factory sealed videos 
ready to pick, pack and ship today 

• ThousarHjs of CD's and cassettes, too! 



• CD's. LP's 
•Cassettes 

• Laser Discs 



• Isanbnjptcy 

• Dtxoruinued Products 

• General Overstocks 



fir. .-■ (114) VTi.-r. (SI6I4K-BSW 

Fu(tl4l«IS-eftH F« (SIC)4«S~MSS 

fNTEITAJ-IMFNT UOIUDATMS ft WtKLESAUlS 



SCHOOLS & 
INSTRUCTIONS 




CAREERS IN MUSIC 
& VIDEO BUSINESS 

•VitaS ■ ',!cw 

•PlOTCfMll/Mciteli^ 

agl40M»2l Ma 



WHITE 



□ Coioredo 

□ Deflat □ Houtfon OPhaburgh DR l^udenUle 

Yet. I would tike information about your Program' 



AS 



THE ART INSTITUTES 
\m*yvX&r*V 

ism. usa 



HELP WANTED 



MUSIC MANAGER 

BEST BUY, the fastest growir>g music re- 
tailer in the nation, is currently seeking 
an experienced retail Music Manager in 
both Schaumburg, IL & Minneapolis, MN. 
Requirements include: exp managing a 
high volume music store with a 12 + 
staff, strong inventory mgmt & merchan- 
dising skills, music purchasing exp and 
the ability to effectively negotiate with 
vendors. This position requires knowl- 
edge in all areas of music. Responsibil- 
ities will Include identifying & evaluating 
new releases, maintaining selection & in- 
ventory levels, and involvement in all ar- 
eas of store mgmt. Come join our team! 
Best Buy offers an attractive salary and 
benefits pkg. Send resume, letter and 
salary history to: Best Buy Co., Inc. Attn: 
Human Resources-Retail. P.O. Box 
9312. Minneapolis, MN 55440-9312. 



Equal Opportunity Employer 



NEEDED: 

Established music manage- 
ment company seeks: 1) Mar- 
keting & Promotion Consultant; 
and 2) in-house liaison to re- 
cord company and marketing 
and promotion consultant. Mu- 
sic company marketing or pub- 
lic relations experience re- 
quired: 

Box #7980 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 



ADMINISTRATIVE ASSISTANT/ 
EXECUTIVE SECRETARY NEEDED 

for busy Senior Production/Manu- 
facturing executive at dynamic/ag- 
gressive NY based record co. Good 
skills (inclusive of shorthand, typing, 
computer literate, highly organized), 
to work in high pressure/demand- 
ing atmosphere. Production experi- 
ence preferred. Please respond to: 
Box #7981 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 



Billboard Magazine 

is looking for experienced 
Advertising Sales Profes- 
sionals for its New York 
office. Knowledge of the 
music industry is a must. 
Please provide cover let- 
ter, resume & salary re- 
quirements. Respond to: 
Billboard Magazine, Box 
#5,9107WilshireBI.,Ste 
700, Beverly Hills, CA 
90210. 

No calls please 



COMPUTERS 



Master Audio Software 

• Restocking recommend,!!,. .™ 

• Multiple-store capabilities 

• Easy to use 



Call the company with over 3,200 
installed customers ami over 10 years 
experience in retail automation. Matter 
Audio can integrate directly with 
specialized video PCS software. 



Music Software Inc 



•Cost effective POS sol utinns 
for your retail stores 
Si ngle-lW and Multi-user systems 
Extensive ABBEY ROAD Database 
* WEEKLY UPDATE service 
One-Ston/Distributor software 
* SOUNDSCAN reporting available 
Miuk Software lac. 

IMMknUAnac. 

(S1SJ62S-6660 (516)625-6693 FAX 



COMPUTERS 



Come to the 
professionals at 
Musicware. 



Complete POS and Inventory 
Control Systems for the 
Record Retailer. 

The million.plus, song-title Phonolog 
Select database & SoundScan 
reporting now available. 



Music win USA 


Mbrureirc Europe 


itSE Still Crwdmocr Rd 


Saiony Houst 


mWoM Suite 24S 


Fjitfumptet., Oi:fi«!f 




Sussex. England 


"^•^ (919) 833-5533 


P018 OJr 


Fti (9191 833-5528 


(0» J) 775419 




Fa. (0243) 176321 



M Advanced 

m K inventory 

M m control systems 

M M ^Mfor record stares. 

800-942-3008 

Trak Systems 
Wallingford. CT 
203-265-3440 
Fax 203-289-3930 
(Canada) 604-564-4118 



YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Coll or fox today ro see why YSL is undeni- 
ably the leader in computer systems ror 
music and video retailers and wholesalers. 
We buill 20+ years of music and video in- 
dustry experienge into our computer systems 
to help moke voir business more profitable. 

roUNo JYSltMS HVITED P+vone (404| 449-0338 
JL Fax (404) 840-9723 

Aosfralia: (08) 338-2477 

6753-B Jonw AM Court; Notcioss, Go 3009? 



J. 



BUSINESS 
OPPORTUNITIES 



MOVIE THEATRE 

Operating 4 screen theatre available in 
busy downtown northern New Jersey lo- 
cation. All necessary equipment included. 
Experienced Inner City threatre operator 
preferred Theatre could be expanded to 8 
screen. Only theatre in area. Call for de- 
tails: Sprung Realty - 908-464-3344. 




REAL ESTATE AGENTS 

Tap into the relocation rental market 
to be found in the high percentage of 
Billboard readers who move within 
the industry from city to city. Or place 
a business card ad so that your agen- 
cy can be contacted when there is a 
need for information about rentals in 
a different part of the country. 

List your rental property where it 
can be seen by people on the move 
before they move! 

Call: Roseanne Amorello 
(800) 223-7524 
In NY (212) 536-5173 



REAL ESTATE 
10 MS WIS 



**************** 

* FIRE ISLAND PINES * 

*Rent a 2. 3, or 4 bedroom house in Fire * 
^Island's most prestigious community jl. 
.for the season, month or week ... or ? 

purchase your own oceanfront, bay- * 
"front co-op or fixer-upper. * 

* ISLAND PROPERTIES * 

* REAl ESTATE a MGMT. CORP. * 
+ IS16I 597-e3b0 7 
***************** 



ATLANTA NORTH 

New dramatic French stucco, 1 0 to 1 5 
ft. ceilings, multi car parking. Gated 
drives, home studio OK. 
9500+ + +sq. ft. w/1000 ft. master. 
Only S525.0O0. Photos, video or lease 
avail. Celebrity neighbors. 

CUY (404) 740 9982 



Waterfront Duplex PH 
Privacy-Rose Garden-Views 

What a Manhattan penthouse 
should be! Privacy, space, quiet, 
light, spectacular 360 degree views 
of river, harbor & city. 3370 sq. ft. in- 
terior. Best materials & workman- 
ship: granite EIK, pantries; 5 marble 
baths; jacuzzis; sauna; dramatic 
marble entry. Custom cabinets, 
lights & AV system. 1 1 closets, 5 
storerooms. 1200 sq. ft. of terraces 
with beautiful roses, shrubs, plant- 
ers. $2.35 mil. Call owner: 212/945- 
4753 or 203/325-1271. 



ATLANTA, GEORGIA 

5 very private and wooded acres with 
lake. Sprawling 11.000 sq. ft. dramatic 
contemporary in prestigious close-in area- 
Great room perfect to entertain 100 or tor 
a recording session. $2, 900. 000 
Elinor Rownberg 
(404) 352 0179/261 2700 
Harry Norman, Realtors 



CIS 



Hotel de Ville 

No wonder we named 
it "The Dream". 



This charming 80 split- 
level suite hotel offers all 
the comforts and personal 
attention you would find in 
a traditional country inn. 

Amenities: 

• Remote control television 

• Fireplace 

• Multi-line telephone 
•swimming pool 

• mineral water spa 

• indoor parking 

• Kitchenettes 

• in- suite dining and 
poolside dining 

• complementary fresh fruit 
& beverage upon arrival 

8822 Cynthia Street 
West Hollywood, CA 90069 
(310) 854-1114 
800) 424-4443 
FAX (310) 657-2623 
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Artists & Music 



KEEPING 

store 



6y /s Horowitz 

GoiNG ON RECORD: As VP of A&R and GM of Koch 
International Classics, Michael Fine wears many hats. 
Not only is he chief producer, engineer, and tape editor 
for the label, which has released some 160 CDs since its 
formation two years ago, he is also the deal-maker and 
fund-raiser who makes many of its projects possible. 

Fine reports 60 more albums in the can, with sessions 
for at least 40 more planned through next spring. 

Like earlier Koch projects, few involve standard reper- 
toire. If he's contributing to the industry product glut, a 
situation he joins others in deploring, at least he avoids 
heavily traveled repertoire ruts. 

Having just completed a recording of chamber music by 
Jongen, Ravel, and Florent Schmitt in early June with 
members of the Atlantic Sinfonietta, Fine was prepared to 
cut a set of Schutz motets in Boston, June 24-30, with the 
group Emmanuel Music. 

In mid-September, Fine takes off for Moscow to produce 
piano concertos by Schnittke and Shostakovich, with Isra- 
ela Margalit as soloist The Moscow Chamber Orchestra 
will be conducted by Donald Barra. While there, Margalit 
and Barra will also record Rubinstein's Piano Concerto 
No. 4 with the Moscow Philharmonic. 

In November, a bit closer to home, Fine has scheduled 
the Brooklyn Philharmonic under Michael Barrett in 
works by contemporary American composers, among them 
John Corigliano and Alec Wilder. Bert Lucarelli will be 



the soloist in the lattcr's Oboe Concerto. 

Fine bets on No. 1 in mid-November when he records 
the First Symphonies of Copland, Roy Harris, and Randall 
Thompson with the New Zealand Chamber Orchestra led 
by James Sedares. 

Later in November the Lehigh Valley Chamber Orches- 
tra conducted by Donald Stieth will record works by Cop- 
land, Bolcom, and Larry Lipkis, including the latter's Cello 
Concerto with Carter Brey as soloist 

Cantatas by Daniel Pinkham performed by the Boston 
Cecilia led by Donald Teeters will be recorded in Decem- 
ber, with Pinkham Symphonies Nos. 3 and 4 slated to be 
cut by Sedares and the London Symphony Orchestra in 
January. 

LEARNING FROM THE MAESTRO: The Bernstein 
Education Through the Arts Fund will benefit from the 
manufacture and sale of commemorative articles associ- 
ated with the late maestro. 

The sales project is authorized by the Bernstein estate 
and the conductor's children. The latter say the BETA 
Fund was launched to help support " . . our father's favor- 
ite work — rekindling the love of learning in young people," 

MuSICAL KUDOS: Composer Elliott Carter and jazz 
percussionist Max Roach are recipients of this year's 
American Eagle Awards, presented by the National Music 
Council, an umbrella group representing some 50 domestic 
music organizations. 

The ASCAP award for adventurous programming of 
contemporary music by a top-budget orchestra has gone 
to the Saint Paul Chamber Orchestra and its music direc- 
tor Hugh Wolff. The American Composers Orchestra and 
its chief conductor, Dennis Russell Davies, were honored 
for the "strongest commitment to New American Music." 
Both awards were handed out at the American Symphony 
Orchestra League's confab June 10-13 in Washington. 




rcaVictor 



Ntpprr^#\Nrma 




deutsche 
harmonia 
mundi 



•Jj. "All the News That Fits His Prints" ijj> 



Vol. 3, No. 22 



Alicia peLarrqcha 

THE DEFINITIVE MOZART SERIES CONTINUES 



Alicia de Larrocha's recent Grammy 
. Award confirmed her preeminence 
among concert pianists. Hailed by Fanfare 
magazine as "Ms. Mozart," Ms. de 
Larrocha is more closely identified with 
the keyboard works of Mozart than any 
artist today, recording the composer's 
sonatas as well as many of his concertos 
to great acclaim. 

Accompanying Ms. de Larrocha in a 
new RCA Victor Red Seal recording of 
Mozart's Piano Concertos, Nos. 23 & 
24 (60989-2) is the English Chamber 
Orchestra led by Sir Colin Davis, an 
internationally renowned conductor 
with his own fine legacy of recorded 
Mozart. 

Coming in September— Volume 4 in 
Alicia de Larrocha's Mozart Sonatas 
series. 





60989-2 
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COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE SALES REPORTS 


THIS WE 


sc. 
i 


s 

n 


TITLE ARTIST 

LABEL 4. NUUeER'DlSTRIBUTINC LABEL 


1 


1 


9 


* * * No. 1 * * * 

BAROQUE DUET SONY CLASSICAL SK 4C627* SMrtiaNaL 
KATHLEEN BATTLE, WYNTON MARSALIS 


2 


2 


17 


PIECES OF AFRICA nonesuch 79275-2* 

KRON0S QUARTET 


3 


3 


21 


THE BACH ALBUM 00429737* 

KATHLEEN BATTLE. ITZHAK PERLMAN 


4 


4 


93 


IN CONCERT A london 430433 2* 

CARRERAS, DOMINGO. PAVAROTTI (MEHTA) 


5 


5 


9 


PAVAROTTI IN HYDE PARK iu'oi •> „i,., ■ 

LUCIANO PAVAROTTI 


6 


6 


7 


GORECKI: SYMPHONY NO. 3 nonesuch 79282* 

UPSHAW, LONDON SINFONIETTA (ZINMAN) 


7 


; 


15 


ROSSINI HEROINES london 436075* 

CECILIA BARTOLI 


8 


t 


9 


GALA LIRICA rca6H9i* 

CARRERAS, CABALLE, DOMINGO 


9 


23 


3 


SWITCHED-ON BACH 2000 -I jnc co 80323* 

WENDY CARLOS 


10 


9 


19 


THE BELLS OF ST. GENEVIEVE ~* 6:ol.7 

VARIOUS ARTISTS 


11 


:s 


3 


RESPIGHI: ANCIENT DANCES AND AIRS mercury 434304* 

PHILHARMONIA HUNGARICA (D0RAT1) 


12 


10 


a 


MOZART: ARIAS LONDON 430513* 

CECILIA BARTOLI 


13 


11 


49 


FAVORITE ARIAS BY WORLD'S FAVORITE... soni classcai ud« mn- 

CARRERAS - DOMINGO - PAVAROTTI 


14 


]? 


; 


ARIAS. SONGS* TANGOS DG435916* 

PLACIDO DOMINGO 


15 


13 


57 


CORIGLIANO: SYMPHONY NO. 1 era-c KiOl 1 7k- 

CHICAGO SYMPHONY (BARENBOIM) 


16 


19 


i 


STRAUSS: DIE FRAU OHNE SCHATTEN london 436243* 

DOMINGO, BEHRENS, RUNKEL (SOLTI) 


17 


NEW ► 


SCHUMAN: SYMPHONY NO. 10 rca 61282* 

SAINT LOUIS SYMPHONY (SLATKIN) 


18 


16 


a 


GILBERT & SULLIVAN: THE MIKADO h, ah: : . m- 

WELSH NATIONAL OPERA (MACKERRAS) 


19 


NEW ► 


BRAHMS: CHORAL WORKS philips 432152- 

MONTEVERDI CHOIR (GARDINER) 


20 


21 


39 


PART: MISERERE ECM 847539-2- 

HILLIARD ENSEMBLE 


21 


V 


7 


ROSSINI t MEYERBEER «,gei rat 544.16* 

TH0MAS HAMPS0N 


22 


18 


S 


AMERICAN DIVA dclos del 3108* 

ALESSANDRA MARC 


23 


14 


25 


A TRIBUTE TO SEGOVIA angel cdc 49404- 

CHRISTOPHER PARKENING 


24 


20 


7 


HERRMANN: SYMPHONY NO. 1 koch 7135* 

PHOENIX SYMPHONY (SEDARES) 


25 


2S 


17 


ROSSINI RECITAL rcaeosii w 

MARILYN HORNfc. 


TOP CROSSOVER ALBUMS 








* * * NO. 1 * * * 


i 


1 


19 


HUSH SONY MASFERWORKSSK 48177* 17 amis M No. 1 

YOYO MA/BOBBY MCFERRIN 


2 


2 


5 


KIRI SIDETRACKS philips 434032- 

KIRI Tt KANAWA 


3 


3 


11 


DIVA! SUVA AMERICA SSD 1007* 

LESLEY GARRETT 


4 


4 


17 


LUCKY TO BE ME philips 422401 2* 

JESSYE NORMAN 


5 


6 


39 


THE WIND BENEATH MY WINGS RCA608622-BC- 

JAMES GALWAY 


6 


5 


13 


DOMINGO SONGBOOK Sony masterworks mdk 43299* 

PLACIDO DOMINGO 


7 


7 


39 


PAVAROTTI SONGBOOK london 433513 2* 

LUCIANO PAVAROTTI 


8 


11 


3 


JAMES GALWAY'S GREATEST HITS VOL. 2 rca 6H78 2* 

JAMES & AIWA* 


9 


a 


13 


MUSIC FROM THE SCREENS pcini music 432966-2- 

PHILIP GLASS, F0DAY MUSA SUSO 


10 


9 


(7 


SPIRITUALS IN CONCERT DC 4297902- 

BATTLE. NORMAN (LEVINE) 


11 


NEW ► 


THE GREEN ALBUM Sony classical s* 48224* 

BOSTON POPS (WILLIAMS) 


12 


13 


3 


MAN WITH THE WOODEN FLUTE dorian con 90166- 

CHRIS NORMAN 


13 


NEW* 


HOWARD'S END SOUNDTRACK nimbus ni 5339* 

ENGLISH CHAMBER ORCHESTRA (RABINOWITZ) 


14 


12 


9 


FENNELL CONDUCTS SOUSA mercury 434300* 

EASTMAN WIND ENSEMBLE (FENNELL) 


15 


M 


21 


HEART TO HEART angel COC454299* 

KIRI TE KANAWA 



# Recording Industry Assn. 01 Airuenc-a (R1AA) certification for sales of 500,000 units A RIAA certification tor sales 
of 1 million units with each additional million indicated by a numeral following the symbol All albums available 
on cassette and CO. 'Asterisk indicates vinyl unavailable £ 1992, Billboard/BPI Communications. 
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# 1 FOR 13 STRAIGHT WEEKS... 
AND COUNTING 



ABBEY LINCOLN 

roil Gom Pay The Band ('1 April II, 1992) 

"lady Day and Pres must have revisited Earth the day 
this record was made — an album with bittersweetness 
and poignance in the air. Lincoln's voice is the black 
earth, Getz's saxophone soft summer clouds." ★★*★★ 

— Down Beat 




JOE 

HENDERSON 



JOE HENDERSON 

Lush Life ('1 April 25 - June 6, 1992) 

"Success couldn't have happened to a better jazz record." 

— Newsweek 



SHIRLEY HORN 

Here's To Life n June 21, 1992 -?) 

"...collaborating with her favorite musicians and recording 
her best work yet. ..Horn's velvety voice virtually coos in 
the listener's ear." — Time Magazine 




THE BEST JAZZ IS PLAYED WITH 





Billbociclj 



FOR WEEK ENDING JULY 4, 1992 



Top Jazz Albums. 


THIS WEEK 


3 

St 

N 


Ion chart 1 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
AND ONE-STOP SALES REPORTS. 

ARTIST TITLE 

.Mi' ■. -1 '.■!! :: L-H BU NG JLBt 


1 


1 


1 


a- * * Kin -1 ^ * * 

www IvlLJ. I www 
SHIRLEY HORN veftve5UB79* 3w«*siiNal 

urocc ta i irr 


2 


2 


13 


DIANE SCHUUR cpp 2006* 

IN TRIBUTE 


CD 


S 


3 


WYNTON MARSALIS SEPTET coiumbia 48729* „ ,„ 

BLUE INTERLUDE 


4 


4 


9 


ROY HARGROVE novus 63132VBCA 

THE VIBE 


CD 




5 


GRP ALL-STAR BIG BAND crp %72* 

GRP ALL STAR BIG BAND 


6 


3 


17 


JOE HENDERSON verve 5n 779* „ ,„ 

LUSH LIFE 


7 




9 


TONY WILLIAMS blue note »i69*/CA*-r-0L 

STORY OF NEPTUNE 


8 


10 


9 


BOBBY WATSON COLUMBIA 524O0* 

PRESENT TENSE 


CD 


15 


5 


THE BENNY GREEN TRIO blue note 98I7i*oapitol 

TESTIFYIN ' 


10 


9 


9 


JOHN SCOFIELD blue note 9B167*/capitol 

GRACE UNDER PRESSURE 


GD 


16 


5 


DELFEAYO MARSALIS novus63134*;rca 

PONTIUS PILATE'S DECISION 


12 


7 


11 


JOEY DEFRANCESCO columb.a 48624- 

REBOPPIN' 


13 


] 3 


7 


EDDIE DANIELS AND GARY BURTON GRP9665* 

BENNY RIDES AGAIN 


14 


u 


15 


MARCUS ROBERTS novus 63130vrca 

AS SERENITY APPROACHES 


15 


12 


19 


BOBBY MCFERRIN I CHICK COREA blue note 95477*,CAi>iroi 

PLAY 


(2) 


20 


3 


DIZZY GILLESPIE WITH VARIOUS ARTISTS teu-rc S3JG7* 

TC DIZ W TH LOVE 


(3D 


19 


5 


TERENCE BLANCHARD Columbia -89C3- 

SIMPLY STATED 


18 


1? 


13 


ARTURO SANDOVAL grp966s* 

RL'.'LWULR CLP FORD 


3D 


NEW l» 


TOM SCOTT GRP 9675" 

BORN AGAIN 


(D 


21 


7 


DONALD HARRISON candid 79514- 

INDIAN BLUES 


21 


11 


15 


THE HARPER BROTHERS s. ■ 

YOU CAN HIDE INSIDE THE MUSIC 


22 


18 


53 


NATALIE COLE A 1 elekt«a61049 

UNFORGETTABLE 


(D 


NEW* 


GERRY MULLIGAN grp%79- 

Hl BIRTH OF IHECOOL 


24 


23 


39 


DAVE GRUS1N Gm , .. - 

THE GERSHWIN CONNECTION 


25 


25 


33 


ABBEY LINCOLN FEATURING STAN GETZ 

VERVE 511 1 10* YOU GOTTA PAY THE BAND 


TO 


P CONTEMPORARY JAZZ ALBUMS 


i 


i 


7 


★ * * NO. 1 * * * 

DAVIO SANBORN elektra S1272- 3 -~ ■ « No 1 

UPFRONT 


2 


2 


i 


GROVER WASHINGTON, JR. coil™ a «s53o 

NEXT EXIT 


3 


3 


9 


GEORGE HOWARD g«p 9M9- 

DO 1 EVER CROSS YOUR MIND 


CD 


7 


r> 


SPYRO GYRA gbp%7<- 

THREE WISHES 


5 


6 


9 


JOHN MCLAUGHLIN TRIO verve 937 280- 

QUE ALEGRIA 


6 


4 


39 


FOUR PLAY ,-./.-m- hi-iis .t.i.-.i.- 

FOURPUY 


7 


5 


13 


YELLOWJACKETS grp«67* 

LIVE WIRES 


8 


8 


11 


RANDY CRAWFORD wahner bhos 26736* 

THROUGH THE EYES OF LOVE 


CD 


u 


9 


BOB BALDWIN Atlantic 82345* 

REFLECTIONS OF LOVE 


10 


9 


15 


MARION MEADOWS novushhivkca 

KEEP IT RIGHT THERE 


11 


12 


15 


KILAUEA BRAINCHILD 9208* 

TROPICAL PLEASURES 


GD 


16 


5 


WAYNE HENDERSON AND THE NEXT CRUSADE 

par an- BACK TO THE GROOVE 


13 


11 


29 


AL Dl MEOLA PROJECT tomato 79751VMFSA bluemoon 

KISS MY AXE 


14 


15 


11 


PETER WHITE sin drome iso2* 

EXCUSEZ MOI 


05) 


22 


3 


ART PORTER verve forecast sii 877*/verve 

POCKET CITY 


GD 


24 


3 


SERGIO MENDES [lcktra 61315- 

BRASILEIRO 


17 


13 


25 


BOBBY CALDWELL sis drouf bfwi- 

STUCK ON YOU 


© 


NEW* 


COURTNEY PINE ANT.u ES 510 769*,vtFrvr 

..LU'AK 'J rllJF.'L 


GD 


19 | 3 


ANDY NARELL Windham hill Ml 10119* 

DOWN THE ROAD 


GD 


NEW* 


BONEY JAMES spindletdp hi* 

TRUST 


21 


20 


3 


KENNY BLAKE heads up 3014* 

RUMOR HAS IT 


GD 


25 


3 


GRANT GEISSMAN bluemoon 7917b* 

TIME WILL TELL 


23 


17 


9 


STEVE SWALLOW ecm 511 950* "^l-grai* 

SWALLOW 


GD 


NEW* 


EVERETTE HARP Manhattan »242*«apitol 

EVERETTE HARP 


25 


:i 


11 


RICARDO SILVEIRA VERVE forecast 511 878WERVE 

SMALL WORLD 



( ) Albums with the greatest sales gains this week • Recording Industry Assn 01 Amer«ca (R(AA) certification 
tor sates of 500,000 units A RIAA certification for Mies of 1 million units with each additional million 
indicated by a numbers) following the symbol. At) albums available on cassette and CO. 'Asterisk indicates vinyl 
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LOURDES ROBLES SONANDO CONTIGO 
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LA EXPANDS: The American Latin Music Assn. 

elected its 18-member board of directors June 18 during 
the trade group's inaugural membership meeting in 
New York. Bill Velez, BMl's senior director, Latin Mu- 
sic, was elected president 

Elected to the board were Velez, Marusa Reyes, man- 
ager; Paige Levy, VP of A&R, Warner Reprise; Cather- 
ine Schindler, Latin division manager, West Coast, Peer- 
music; Edwin Aponte, VP, Distribuidora Aponte Inc.; 
Gustavo Sanchez, president, Chagus Entertainment; 
Tony Moreno, president, M.P.I. ; Salvador Perez Mufioz, 
acting GM, BMG U.S. Latin; Henry Cardenas, president, 
Cardenas/Fernandez & Assoc.; Carlos Agudelo, music 
critic; Edmundo Monroy Ortiz, president, Grupo Editori- 
al Edimusa; Sammy Vargas, Sony Discos; Alfredo 
Alonso, president, Radio Y Musica; Teresa Alfonso, VP, 
Teddysound, S.A.; Eduardo Bautista Garcia, president, 
SGAE; Emilio Garcia, membership manager, ASCAP; 
Elias Andrade, manager, EMI Music Publishing, Latin 
division; and myself. 

Other elected officers were Emilio Garcia, VP; Perez, 
treasurer; and Schindler, secretary. ALMA's next meet- 
ing is slated to be held sometime in September or Octo- 
ber in New York. 

CAFE TACUBA'S TANTALIZING Musical Blend: 
Mexico's mighty mestizo rock quartet Cafe Tacuba su- 
perseded the preshow buzz by turning in a wacky, won- 
derful wee-hours set June 19 at S.O.B.'s in New York. 
Though hampered by the cozy venue's atrocious sound 
mix, Cafe Tacuba easily glided from soulful bolero- 
based ballads — the seductive "Maria" could even score 
on U.S. Latin radio — to souped-up stampers that deftly 
interwove punk, reggae, R&B, and rock. 

Juan, the group's charismatic, dreadlocked front 
man, bounded recklessly from one side of the stage to 
the other as band mates Emanuel Del Real (keyboards), 
plus brothers Quique (upright bass) and Joselo Range! 
(guitar) held tight vocal and musical fort. Cafe Tacuba is 
booked to perform Sept 5 at the LollapaJooza concert in 
Los Angeles. What's more, this fresh crew is slated to 
release its self-titled WEA Latina debut July 28. 

MeRCADO PULLS OUT OF FESTIVAL Musical Bud- 
weiser: Citing poor ticket sales, promoter/RMM Rec- 
ords president Ralph Mercado has canceled Juan Luis 
Guerra Y 1. 10's Aug. 1 concert at Madison Square Gar 
den. The MSG date is part of a nine-concert tour spon- 



sored by U.S. brewer Anheuser-Busch. "What really hurt 
the show is that Guerra does not have a new single out," 
says Mercado. No word if a new single or album release is 
imminent Guerra's Chicago show also looks shaky, says 
promoter Henry Cardenas, president of Cardenas/Fer- 
nandez & Assoc. 4.40's last album, "Bachata Rosa," was 
put out in December 1990. "Frio Frio," the group's most 
recent single, was released in August 1991. 

LoCO MIA FANS PROMOTIONAL FLAMES IN 
U.S.: After having conquered most of Europe, Japan, 
South America, and Mexico in 1991, Ibiza-born vocal 
quartet Loco Mia now has set its sights on the U.S. His- 
panic market In May, the former fashion designers — 
now perhaps best known for their medieval garb and 
showy choreography using hand-held fans — released 
"Taiyo," a slick, house-oriented album whose leadoff 
single is "Ruymba Samba Mambo." 

Interestingly, Loco Mia's time-consuming, market-to- 
market promotiona) strategy has found it still hawking 
its first album "Taiyo" — initially shipped two years ago 
in Spain — even though a second album, "Locobox," was 
released last year in many world markets. During a pro- 
motional stop in Miami June 15, the band members con- 
tended that musically they plan to keep their toes in the 
dance arena — and the fans in their hands. 

"Loco Mia is a concept that combines music and fash- 
ion," declared Santos Blanco Lopez, who added that 
"during part of a live show we use fans. The other seg- 
ments we're dressed in looser clothes and we dance a 
little more freely, without fans." Loco Mia — founded by 
Jose Carlos Armas Rodriguez, Francesco Boixader 
Picas, and Manuel Arjona Velasco — currently is play- 
ing a 20-show Mexican tour. The band is set to being re- 
cording its third album around the end of the year. 

MaRIACHI SOL Jose Hernandez's Sol De Mexico 

launched its eight-date U.S. tour June 20 at the Holly- 
wood Bowl. Hernandez, who arranged the film score of 
"American Me," has just finished producing a new al- 
bum for Sony's Tana Libestad. By the way, Sol De Mex- 
ico is the only U.S.-based Maruichi outfit currently per- 
forming with American symphonies. 

RmM REVS UP: RMM currently is very active, with Is- 
mael Miranda's "Entre Sombras" just hitting retail. Os- 
car D'Leon's label debut on RMM affiliate Sonero, "El 
Rey De Los Soneros," is set to be shipped July 14. Also 
due out the same day on Sonero is "Soy La Voz" by Hec- 
tor Lavoe look-alike Van Lester. RMM's Sergio George 
("The New York Sound") and Sonero's Rey Sepulveda 
("Soy Como Soy") are set to release product later in 
July. Celia Cruz is working with Oscar Gomez on her 
fall album, which may feature a duet with Epic's Gloria 
Estefan. Also in the studio working on autumn albums 
are Tony Vega and Tito Nieves. RMM subsidiary Soho 
Sound is scheduled to release late-summer/early-fall al- 
bums from Marc Anthony, Crissy, and India. 



Tour Will Salute 
Top Cuban Acts 

MIAMI — Actor Andy Garcia an- 
nounced June 19 that he is planning 
a national tour called the Cuban Mu- 
sic Series to honor Cuban musicians. 

Conceived by Garcia, the sum- 
mer/fall trek — scheduled to com- 
mence here July 31 — will feature 
legendary Cuban bassist Israel 
"Cachao" Lopez, creator of mam- 
bo-rooted deseargas, or jam ses- 
sions. The Miami concert — hosted 
by Garcia — will sport a host of top- 
shelf Cuban and Puerto Rican mu- 
sicians, including Paquito D'Ri- 
vera, Nestor Torres, Alfredo 
"Chocolate" Armenteros, Alfre- 
dito Valdes, and Chombo Silva. 

Miami advertising agency San- 
chez and Levitan is expected to 
promote the national tour. 

JOHN LANNERT 
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Angel Winging Into Crossover Territory To Reach Broader Audience 



I BY IS HOROWITZ 



NEW YORK— Angel Records, the 
V S. classical arm of EMI Music, is 
becoming a crossover label but will 
continue releasing core classical rep- 
ertoire on the EMI Classics logo. 

The new product that is beginning 
to come from Angel — including tradi- 
tional American, Broadway, and 
avant-garde material — presents a dis- 
tinctly new profile as the label 
reaches for a larger share of the U.S. 
market 

Under the EMI Classics imprint, 
Angel Records will continue to re- 
lease product from EMI divisions 
elsewhere in the world, as well as 
classical albums performed by Angel 
artists under a stepped-up release 
schedule. All lighter material, plus a 
batch of new midline classical compi- 
lations, will sport the Angel imprint. 

When Angel president Steven Mur- 
phy came to the label just more than 
a year ago, EMI claimed the No. 2 
spot in European sales of classics, be- 
hind the PolyGram Group. In the 
States, however, Angel/EMI held 
third place. 

Label executives concluded that 
domestic growth could only come 
from wooing a broader public whose 



musical interests extended well be- 
yond the standard classics. That in it- 
self is hardly unique among U.S. clas- 
sical labels. It is a position that reso- 
nates throughout the industry as 
multiple duplications of standard rep- 
ertoire glut the retail market. 

Angel, however, appears commit- 
ted to a more radical approach that 
will reshape the label's consumer im- 
age. The expectation is that any early 
public confusion will dissipate as re- 
lease patterns clarify the company 
stance. 

The first step, recalls Murphy, was 
getting adequate funding support to 
move into and expand new repertoire 
areas. While Murphy will not disclose 
Angel's current annual recording 
budget, he puts it in the "several-mil- 
lion-dollar range," far above past lev- 
els. 

The next move was to build an 
A&R and marketing team to support 
both EMI Classics and Angel. 

The recent engagement of Mike 
Berniker as VP of A&R completes 
the creative realignment. Berniker, 
long active as a producer of pop and 
show material, is charged with imple- 
menting Angel's new product direc- 
tions. 

Tony Caronia, longtime VP of art- 



ist relations, also assumes the formal 
role of A&R chief for recordings by 
Angel artists slated for release on 
EMI Classics — a position he has, in 
effect, fulfilled for some time. 
Among Angel's leading classical art- 
ists are Nadja Salerno-Sonnenberg, 
Andre Watts, and Christopher Par- 
kening. 

Murphy says Caronia has been 
freed to expand his artist roster and 
recording program to help feed a 
beefed-up release schedule of 20 to 25 
new front-line titles annually, begin- 
ning next year. 

CROSSOVER FORAYS 

While new classical artists, as well 
as those currently signed, will focus 
on core classics, forays into crossover 
territory will be encouraged, says 
Murphy. Berniker and Caronia will 
cooperate on such projects. 

But Murphy is quick to stress the 
continuing importance of classics in 
the overall effort Despite the new di- 
rections being taken by the company, 
planning calls for 80% of sales to 
come from the sales of EMI Classics, 
he says. 

In addition to new recordings, Ber- 
niker will spend much of his time on 
catalog reissues. At present his top 



Festival Acapulco Rides On Wave Of Talent 




More than 30 Hispanic and non-Hispanic acts performed 
at the second Festival Acapulco, held May 24-31 in 
Acapulco. Festival Acapulco '92 was broadcast live each 
day to more than 200 million viewers. At right, Julio 
Iglesias. left, and Jose tuts Rodriguez team up to sing 
their recent hit "Torero," which reached No. 1 on 
Billboard's Hot Latin Tracks chart. Above, festival host 
Raul Velasco. left, jokes with Sony Discos Brazilian 
performer Roberto Carlos 






priority is Broadway material culled 
from the Capitol Records vaults. 
First vault releases on the new Angel 
Broadway logo are due in October. 

Classical midline reissues bearing 
various concept rubrics are also 
planned. The "Great American" se- 
ries, featuring such composers as 
Barber and Schuman, was launched 
with six titles in March, before Ber- 
niker joined the label. Four more ti- 
tles will be released in the fall. 

Berniker says Angel expects to re- 
lease two or three new reissue series 
a year. 

New crossover recordings are in 
the planning stage. Among them will 
be packages of classical themes per 
formed by jazz artists and theater 
music performed by large orchestras 
in "a more classical way." He is also 
looking for new artists with credits in 
both jazz and classics. 

On the marketing front, VP of 



sales Gilbert Hetherwick says the la- 
bel is now more cautious in choosing 
new product from the vast EMI 
worldwide pool. He expects to main- 
tain a cap of about 1,000 titles on the 
active catalog for maximum sales ef- 
ficiency. 

Still, to feed specialty interests, 
Angel has formed a special imports 
facility for EMI titles bypassed in 
regular release. There will be three 
release clusters a year, issued on a 
one-shot no-return, no-longbox basis. 
The first release of 45 titles will ship 
in August Hetherwick notes import 
titles that show unexpected sales 
strength may be included in regular 
EMI Classics releases. 

Allegro Imports, which formerly 
handled much of EMI material by- 
passed for regular release domesti- 
cally, still retains U.S. distribution 
rights to EMI's Classics for Pleasure 
line, says Hetherwick. 
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MOTES 



At left BMG's fast-rapping El General entertains the crowd at Festival Acapulco 
'92. Above, BMG Spanish rock trio Mecano was among the many acts that 
performed. Shown are band members Nacho Cano left, and Ana Ana Torroja. 




by Jeff Levenson 



A GENIUS IN OUR MIDST: The 
press loves to refer to the fellow- 
ships awarded by the Mur Arthur 
Foundation as "genius grants." 
The foundation, however, has more 
modest guidelines for dispersing its 
considerable monies: It "provides 
unique unrestricted fellowships to 
exceptionally talented and promis- 
ing individuals who have given evi- 
dence of originality and dedication 
to creative pursuits and capacity 
for self direction." Sounds easy, 
you say? Where to get one? Ask 
reedman Steve Lacy. 

Lacy is arguably jazz's most im- 
passioned improviser. (In fact let's 
lose the arguably right now. Lac^s 
my man.) He's the one musician 
who pioneered the use of the sopra- 
no saxophone in modem jazz (yes, it 
was he who introduced the instru- 
ment to Coltrane). During the last 
35 years, Lacy has exemplified the 
very best in adventurous artistry, 
mixing the tradional with the avant- 
garde, approaching soloing as a 
mululeveled affair an opportunity 
for self-scrutiny, for deliberate ex- 
amination of the composer whose 
music he is playing (he is particu- 
lar}' fascinated by Monk), for dis- 
cerning the essence of the very 
notes and spaces he reckons with. 
Lacy is not casual about music, 
about his play. 

Obviously, the selection commit- 
tee of the Mai-Arthur Foundation 
recognizes that fact (as does RCA/ 
Novus, which has five of his recent 
albums). The New York-bom reed 
man (now 57, residing in Paris) is 
one of 12 artists tapped to receive a 
stipend ranging from $150,000 to 
$375,000. His take is a cool $340,000, 
spread over four payments. Condi- 



tions for accepting the money? 
None. Zero. No strings attached. 
Just that he stay the genius he is. 

He joins compatriots Cecil Tay- 
lor, Max Roach, and Ran Blake 
among modem jazz's distinguished 
MacArthur Fellows. 

In THIS, THE YEAR OF THE 
Olympics: Saxophonist Najee, 
whose Midas touch has already 
yielded three gold albums, is about 
to try for another with "Just An Il- 
lusion" on EMI. It is scheduled to 
ship at the end of the month. The 
record, we're told, is a departure of 
sorts for the celebrated reed man; it 
will feature more flute (an instru- 
ment he recently returned to after a 
10-year hiatus), more vocalists (Jef- 
frey Osborne, Will Downing, and 
George Duke are guests), and more 
self-penned compositions (he's been 
developing his writing chops) than 
any of his previous efforts. 

DOWN IN MONTEREY: As evi- 
dence of jazz's changing of the 
guard (presumably that has some- 
thing to do with aging veterans and 
their youngblood replacements), I 
am told the 35th annual Monterey 
Jazz Festival, slated to take place 
Sept 18-20 at the Monterey (Calif.) 
Fairgrounds, will mark the end of 
one reign and the beginning, hope- 
fully, of another. Jimmy Lyons, 
who started the outdoor fest in 1958 
(with help from jazz scribe Ralph 
Gleason) and developed it into a 
world-class attraction, is stepping 
down after this year. His hand- 
picked replacement will be Tim 
Jackson, co-founder of the 
Kuumbwa Jazz Center in Santa 
Cruz. 
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JAZZ at the crossroads 



Who's Listening, 
Who's Buying? 



Straight Ahead, part of the vocal boom 



the jazz audience, 1992 



BY TEFF LEVENSON 



ASK A RANDOM SAMPLING OF JAZZ'S MOVERS AND 
Shakers, "Who's listening?" "Who's buying the music?" 
"What does the typical consumer of jazz look like?" and 
you hear a polyphony of responses worthy of that great 
man of letters, Professor Irwin Corey: "I am convinced that today's jazz 
audience iscollegeeducated, intellectually motivated 
fashion-conscious, championing a European salis, the one player who figures prominently 




cul to their cloth, and mostly young. These lis- 
teners are well-groomed, favoring buzz culs, 
Ray-Bans and a post-Miles countenance of 
passionate dispassion..." 

"This new, vibrant jazz audience — and I 
have reams of data supporting this — is funda- 
mentally, and pridefully, black. At the same 
lime, this audience is observably while..." 

"Young as it may be, they are older than we 
know. A young/old audience, if you will. Or, if 
you prefer, old/ 
young..." 

"Most importantly, 
this jazz -loving 
audi e nee — and I 
know I can safely say 
this without diminish- 
inglheindustry's 
T J, c redibility or its faith 

„ .. inthiswonderful 
Wynton Marsahs American arl 

form — loves jazz..." 

Are these guys running for office, or what? 
In case anyone believes that the art of Jazz- 
Speak originated with the insiders who lent 
their comments to this spotlight, one need 
only remember that in jazz, qualifiers rule: tra- 
ditional, mainstream, electric, contemporary, 
straight-ahead, fusion, avant-garde. Rarely has 
a music had to wear dog tags for identifica- 
tion. And rarely have the music's purveyors — 
record executives, concert promoters, artists, 
agents, radio programmers — enjoyed a con- 
sensus regarding what it is they sell. 

"First of all," says Scott Southard, co-direc- 
tor of the International Music Network, an 
agency that books the likes of Milton Nasci- 
mento and Joe Zawinul, "what are we talking 
about? Jazz has become a lot of different 
things to a lot of different people. As it comes 
to include world music, for instance, and we 
continue to move toward more liberal defini- 
tions of what jazz is, we're going to find our- 
selves tapping into a broader demographic." 

Okay, but what does that demographic look 
like? "It looks like people," says Wynton Mar- 



World-fusioneers 



ial EFX (G. Jinda atright) 




in any discussion regarding today's jazz audi- 
ence. "All kinds of people. Old people, young 
people, black people, white people, people 
from all segments of society, from all over the 
country. No one part of the population has a 
monopoly on this music." 

Some folks see a narrower consumer field, 
defined, in effect, by Wynton himself. When 
the young trumpeter stepped out from behind 
Art Blakey's shadow at the start of the '80s, it 
heralded a new era in jazz, one that awaken- 
ed consumers and artists to the music's rich 
history. Jazz's musical traditions became the 
creative wellspring plumbed by Wynton and 
his musical followers, by then a virtual army of 
youngbloods (so dubbed by the jazz press) 
who commanded as much attention for their 
stage demeanor and dress code as for their 
playing. These youngbloods, according to 



many, attracted a simi- 
larly youthful audience. 

SaysTomEvered, 
vice-president of mar- 
keting for Blue Note 
Records, "My feeling is 
that there are mostly 
young people buying 
records. But I don't think 
that most ofthem buy 
because of the tradition. 
They just like the way 
the music sounds. They 
like the beat. That's what 
keeps the art alive." 

Willard Jenkins, exec- 
utive director of the 
National Jazz Service 
Organization, agrees: "People buy based on 
what they like. The demo has shifted to a 
younger audience, much of that owing to the 
young lions proliferating on various labels. But 
purchasing records is not based on political 
considerations or some kind of philosophical 
issue. If the music appeals to them on a vis- 
ceral level, if it moves them, they buy it." 
RCA/Novus' Steve Backer, who uses quantita- 
tive data to substanti- 
ate his view ofthe 
audience, says, "We 
know from question- 
naires accompanying 
Antonio Hart's latest 
record — and I imagine 
this holds true for Roy 
Hargrove or Marcus 
Roberts or Christopher 
Holtyday — that the age 
ofthe purchasers is 
somewhere between 1 7 and 49. We also know 
that among those who are single, over 65% earn 
more than $30,000." 

No one seems to know, however, what the 
racial make-up of the audience is. Some 
observers hold that because Wynton's message 
is extra-musical and implicitly sociological, he 





Terence Blanchard 



stimulated a consumer 
movement among 
blacks, coinciding w ith 
middle-class black Amer- 
ica's increased economic 
empowennenl. Says pro- 
ducer and Red Baron 
executive BobThiele, 
whose involvement in the 
music business dates 
backtothelale'30s, 
"When I first started in 
jazz, the black audience 
wasn't there. They looked 
down on the music. They 
felt that jazz didn't have 
the right kind of image for 
their children. The real 
supporters were white." 

"For the longest time the largest part of the 
jazz audience was white," concurs Colum- 
bia's Dr. George Butler. "Now, however, with 
more young black artists, there are more 
black listeners on the scene. These listeners 
are fascinated by the music and by the styles 
of dress. We're seeing black publications 
doing music stories and fashion stories for a 
black readership." 

Rob Gibson, the director of Jazz at Lincoln 
Center, sees a broader picture: "While I 
believe there's a whole section of the black 
community thai is coming out to support 
black arts events in general, and I give Wyn- 
ton a hell of a lot of credit for that, I expect the 
audience for jazz to be cross-racial, cross-gen- 
erational, demographically diverse. When we 
presented I Latin bassist ICachao, for 
instance, an important contributor to the jazz 
tradition, he drew an audience that was 60% 
Latin, uncommon for Lincoln Center. Now, 
that was a jazz audience, albeit a different 
one than will come out to hear Ed Blackwell. 
As jazz becomes institutionalized, it will 
grow." 

Certainly part of that current process of 

(Continued on page J-S) 



In Search of the 
New Fusion 




electric jazz 



BY BILL MILKOWSKI 



O WHERE ARE WE AT IN THE '90S? HAS HAPPY JAZZ 
relinquished its stranglehold on the marketplace, and we 
due for a backlash? Do people still want to be soothed and 
pacified by mellow mood music, or have they been angered 
enougTTby economic slumps, governmental incompetence and the sheer 
mediocrity that everywhere prevails to reach for some thing 

a little more defiant and daring, something to Verve/Forecast says, "It's a Catch-22 situation. 
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help them vent some rage? In effect, will we be 
seeing a return to the sound and fury of more 
tumultuous times, a resurgence of savage, edgy 
fusion music? 

To quote Homey D. Clown: "I don't think so." 

At least that's what many industry bigs say 
when asked about where their companies 
stand with respect to electric jazz. As Kevin 
Gore of Columbia Jazz put it, "I think fusion or 
electric jazz right now is in a bit of a state of 
uncertainty, and 1 don't think there are too 
many folks who would argue with me on that." 
The dilemma, it seems, is radio airplay. In an 
age where pristine smile-butlon jazz dominates 
the airwaves, nasty electric fusion with wailing 
guitars and tons of ugly, dissonant chops is 
hardlyderigueur.AsGuyEckstineof 



To be creative and cutting edge and be respec- 
ted within the musicians community, you're 
gonna end up not getting radio play." 

Gore concurs: "1 think in general there has 
been a large movement towards an electric jazz 
that is easier to digest, something that you can 
whistle along with or 



hum along with — what 
is essentially pop 
music without lyrics. 
Consumers and listen- 
ers are staying w ith 
those stations. And 
those records are sel- 
ling, there's no doubt 
aboulthal. KennyG 
and The Rippingtons 



Don Grusin 




have sold a lot of records. So has Kirk Whalum. 
And yet, I think there is still an audience out 
there that is hungry for heavier stuff, the kind of 
more challenging music they grew up with in 
the 70s. A lot of us thought thai New Adult Con- 
temporary radio was going to address that, but 
it really hasn't. By and large, the longer pieces 
that stretch out and 
challenge the listener, 
that's not what you're 
going to hear on NAC 
radio. Meanwhile, the 
public and commer- 
cial jazz radio stations 
have moved a way 
from an electric sound 
and more towards an 
acoustic-based one. 
So I think fusion's kind 
of in a crisis right now 
in terms of its identity." 

Defying categorization is also a big problem 
for some artists vying for airplay, as Lynn Adalist 
of ECM points out. "Guys like Steve Tibbells and 
David Tom fall between the cracks. They're not 
jazz, they're not rock, so to radio stations, 
they're not anything. There is simply no radio 
category for this kind of music, so none of the 
radio stations know wtiat to do with these guys. 
And yet, I personally think theres a very fanatical 
audience for that kind of music out there." 

Eckstine also sees a large potential audience 
for challenging electric jazz. "You go to an Allan 
Holdsworlh show or a Mike Slern/Bob Berg 
Band show and the place is always sold out. 
There are rabid dogs in the audiences waiting 
to see thai stuff, but it doesn't get played on the 
radio. And when you talk lo young musicians 
out there trying to get a deal, that's the kind of 
music they're into. They don't wanna write NAC 
fluff. They wanna play." 

Or as Atlantic recording artist Hiram Bullock 
puts it, "When you go to these music schools lo 
(Continued on page J-l±) 
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JAZZ at the crossroads 



Young Lions Roar 
an Old Tune 



Wallace Roney 



new traditionalists 



BY TOE GOLDBERG 



T 

HE LATE JAZZ CRITIC MARTIN WILLIAMS USED TO 
Pf say that when jazz was in a period of consolidation, 
El retrenchment and retrogression, it was time to look for 
^^^h something new to come along. A Louis Armstrong is always 
followed by a Duke Ellington, he said, who is then followed by a Charlie 
Parker. His theory seemed to be borne out by what he called the 
"funky hard-bop regression," which followed school of thought which 



Parker's death, and was in turn followed by the 
advent of Omette Coleman, whose music Mar- 
tin did much to champion. Referring to Cole- 
man, Martin once wrote, "Who will play Elling- 
ton to this Armstrong?" 

Well, it's now more than thirty years later, 
and so far, the real thing hasn't come along. 
Instead of a new New Thing, we have gotten 
repertory orchestras, such as Gary Giddins and 
John Lewis' American Jazz Orchestra, and 
small groups dedicat- 
ed to preserving the 
works ofdeceased 
composers: Mingus 
Dynasty, Dameronia, 
and Sphere, the last 
devoted to the music 
of Thelonious Sphere 
Monk. And, of course, 
rampant reissues. 
Some think that jazz 
isbecoming moribund, but there is also a 




Deffeayo Marsalis 



says that the current con 
servatism is a good thing 
that it is a matter of 
respect for and knowl- 
edge of the tradition. If 
this movement has a 
leader, it is surely trum- 
peter Wynton Marsalis, 
who unfortunately some- 
times speaks as though 
he not only acknowl- 
edges the tradition but 
discovered it, and that 
the tradition ends with 
himself. Marsalis is often 
aided in this enterprise by his Marlin Fitzwater, 
Stanley Crouch, who fosters the notion that 
there is no salvation outside the church. 

Billboard spoke with three musicians and 
three record company executives to see what 
they thought of all this new traditionism. One 
was Wallace Roney, bom in 1960, a trumpeter 



Marcus Roberts: almost religious devotion 



who has played with 
Art Blakey's Jazz Mes- 
sengersandisnow 
with Tony Williams. At 
the Montreux Jazz Fes- 
lival in 1991 , Miles 
Davis asked him to 
share solo space in a 
concert of the famous 
arrangementsGil 
Evans made for him in 
the '50s. This summer Roney is touring w ith 
Herbie Hancock, Wayne Shorter, Ron Carter 
and Williams in a tribute to Davis. 

"I don't want to be part of a conscious effort 
at looking back," he says. "I hope something 
new is going to come up, atid I hope I'm part of 
it. What I'm trying to do is find something to 
play. Some people say times dictate the music, 
but Coltrane sounded the way he did because 
he was Coltrane. The music came out of his 
body. That's what music is, it's your song." 
Music is there to soothe people, for the people 
to enjoy. I think the media sets out to make 
music more than it is. Music has to advance, 
but that's not the reason to play it. We should 
try to advance as people. 
Miles is my hero because 
he never stood still. He 
tried to challenge him- 
self. Critics are always 
looking for something 
new to happen. It's like 
themusiciansaren't 
playing the music any- 
more. The critics are 
playing the musicians. 
The critics didn't like 
Ornette, they didn't like 
Trane. Now they think it's 
innovative, but they 
didn't then. It's the critics 
who haven't evolved. I don't know what further 
is, but I'm trying, and maybe we'll meet." 

Marcus Roberts, who is blind, replaced pian- 
ist Kenny Kirkland in the Wynton Marsalis band 
in 1985, and has since begun a remarkable ser- 
ies of largely solo albums for RCA. His feeling 
(Continued on page J -21) 



New Artist Finally 
Getting a Break 



artists & repertoire 



BY TOM MOON 



T 

If 3 HESE DAYS, THE BUZZ IN THE BOARDROOMS OF THE 
Kj jazz business isn't the name of some hotshot teenage tenor 
jjf wizard. It isn't even whisperings about the neo-traditional 
^^^b movement suddenly going stale. What's on the lips of jazz 
record executives this year signals a profound change in philosophy: For the 
first time since Wynton Marsalis lead the resurgence of interest in 

improvised music in the early '80s, jazz labels cnced rhythm sections, learning little, rarely 




are channeling resources into (imagine that?) 
the longterm development of their new artists. 

Jazz activity in the '80s mirrored the society at 
large: Lots of spend, spend, spend, the reckless 
throwing of money at any dutiful student with 
half a chance. Anxious to satisfy the demand for 
young talent, major labels signed more artists 
than they could realistically support, and gave 
little thought to the experiences these just-out- 
of-school, often green artists were having. They 
sought sensations, circus sideshow prodigie- 
s — artists who were fully formed packages 
despite theiryoung years. One after another 
they hit the road, playing with similarly inexperi- 



Dr. Michael White 



benefiting from the kind of interchange with the 
masters that has been a crucial part of the jazz 
development process. 

Something happen- 
ed in the last two 
years: The A&R execu- 
tives responsible for 
jazzat the various 
major labels decided 
this wasn't exactly 
healthy. Most are still 
working to spot talent 
of any age, but are less 
likely to put a new sig- 




Nnenna Freelon 

nee onto the debut- 
record hampster 
wheel until a certain 
maturity is evident. 
Whichmeanslhat 
some major labels are 
looking to veterans for 
their new-talent roster 
spots — though he's 
been active since the 
early '60s, Joe Hender- 
son, whose "Lush Life" has been an acclaimed 
record this year, was treated by Verve as a new 
artist. And, just as significantly, some of this 
year's most talked-about signings won't release 
records until 1993. 

One is saxophonist Joshua Redman, the son 
of revered saxophonist Dewey Redman, who 
signed with Warner Brothers after he cleared 
the semifinal round of the Thelonious Monk 
Jazz Saxophone competition earlier this year. 
According to Matt Pierson, director of Jazz and 
Progressive A&R at Warner Brothers, Redman, 
who went on to win the competition, will spend 
this year as a sideman on other jazz records, 
and will be studying, transcribing and testing his 
ideas in low-pressure recording sessions before 
he starts work on his debut. 

This way, says Pierson, the 23-year-old Red- 
man can explore music at a normal, natural 
pace, without the demands and distractions of 
being a recording artist. "I built a two-tiered 
deal for Josh," Pierson says. "We've got a good 
hunk of money we're going to spend on devel- 
opment over the first three years of his deal. 
Those are the years that, back in the bebop 
time, people like him were out getting their 
asses kicked by older players." 

Such arrangements are not unusual in pop, 
(Continued on page J-6i 
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Reissue 
Fever 



BY DON JEFFREY 



CONSUMERS' APPETITE FOR JAZZ IS GROW- 
ing, and so has the market for older jazz music, 
as evidenced by increasingly aggressive moves 
by record companies to comb their vaults for 
classic recordings to release. It's gotten far 
beyond music-lovers replacing their worn-out 
LPs with better-sounding CDs. Now labels' 
strategy is to repackage formerly recorded 
material with never-before-issued live perform- 
ances, alternate studio lakes, and extensive 
archival notes and discography. 

Major companies report that 40%-50% of their 
total jazz sales come from reissues. "It depends 
on the richness of your vaults," says Steve Back- 
er, executive producer of RCA's reissue label 
Bluebird, "and we're very rich." RCA boasts 
"the very first jazz recording ever made," 
according to Backer: a 1 91 7 perfonnance by the 
original Dixieland Jazz 
Band. 

A big factor driving 
the reissue boom are 
further developments 
in sound technology 
that provide reissues 
with the quality of 
newerrecordings. 
"Thebasicruleof 
thumb in reissuing is 
state-of-the-art sound and packaging," says 
Gary Pacheco, director of marketing for Sony's 
Legacy Records. Legacy's Master Sound series 
will use a new technology called Super Bit Map- 
ping that will transfer sound from old to new 
masters without loss of musical information. 

Labels begin their reissuing process by com- 
ing up with a concept for a new release and 
deciding what specific kinds of recordings they 
will need for it. The search for old masters then 
ensues. Michael Brooks, a producer who often 
works with Legacy, says he will visit Sony's 
record vaults at Iron Mountain, a massive stor- 
age facility literally built into a mountain near 
the Hudson River Valley of New York. If the 
search for masters proves fruitless there, or if 
the materials found are too corroded or other- 
wise unusable, Brooks goes to his worldwide 
network of collectors, one of whom, he notes, 
has over 1 million 78s in his collection. 

In the studio, Brooks will clean the old metal 
masters with a solution strong enough to 
remove decades of grime but too weak to 
remove the sound quality. The masters are 
often negatives, which means special turnta- 
bles and styli are used to play them in reverse. A 
digital noise reduction system is then applied to 
remove the crackles and pops. Brooks recalls 
that under the old methodology — using a razor 
blade to cut away sections of tape that were 
then respliced — he once made 237 cuts in a 
three-minute piece of music. After noise-reduc- 
tion, equalizers arc 
used to remove distor- 
tion or to boost bass or 
midrange. The studio 
process is not cheap: 
20 trackscould cost 
$20,000 at studio fees 
of $200 an hour. 

Record companies 
then decide on pack- 
aging, liner notes, dis- 
cographies, and basic 
marketing strategies 
suchaspricingand 
release date. One 
commonslrategy, 
(Continued on J-8) 
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Nelson Rangell 
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Lee Ritenour 
Dave Samuels 
Arturo Sandoval 
Diane Schuur 
Tom Scott 
Special EFX 
Spyro Gryra 
Szakcsi 
Rene Toledo 
Dave Valentin 
Rob Wasserman 
Dave Week I 
Yellowjackets 
Yutaka 



JAZZ at the crossroads 
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(Continued from page J-i) 

and as competition in the new talent end of the jazz business 
heats up, many think they'll become increasingly common. Ran- 
dall Jamail, the president of Justice Records, set up a similar 
apprenticeship program for his new signing, New Orleans trum- 
pet player Kennit Ruffins. A member of the Rebirth Brass Band, 
Rufflns will make his solo debut playing trumpet — and singing in 
a style Jamail says is reminiscent of Louis Armstrongs — next 
spring. Jamail arranged for Ruffins to visit pianist and jazz educa- 
tor Ellis Marsalis twice weekly for the rest of the year, not only for 
nuts-and-bolts jazz improv instruction, but so Ruffin could "talk 
with Ellis about this music, and understand what it means to be 
influenced by this heritage." 

Jamail feels that's part of the job. "The idea that you just throw 
money at a production and say 'gimme a record' is abdicating 



the process. Your job as a label is to develop these artists, to 
understand who you signed and help develop what is unique 
about them into something the rest of the world can see." 

One of the major labels that has proven adept at doing that is 
Polygram, whose Verve imprint has re-introduced Henderson, 
Shirley Horn and others after extended absences from major- 
label activity. Richard Seidel, VP of Verve, believes that whether 
the talent is young or old, the key is to make "every new record 
an event: In a time where, regrettably, music alone isn't enough 
to sell records, when you're looking to sign people you have to 
make sure the other ingredients are there, too — from a press 
standpoint, a radio standpoint, even from the standpoint of inter- 
esting your own company in it" 

Seidel says he's pleased that signings like Horn and Hender- 
son — and veteran pianist Kenny Barron, whose first major-label 
date as a leader, a Brazilian project featuring Tonino Horta, Mino 
Cinelu and Victor Lewis, will be released later this year — run 
counter to the young-lions frenzy. He hopes that's a sign that the 



industry has "become less age-ist in orientation," and says that 
he's looking at a number of artists of widely varying ages who 
might be "appropriate to what Verve represents — reinvigoration 
of the tradition, with an emphasis on vocals." 

Losing the "pendulum-swing" theory to explain recent events, 
RCA/Novus series director Steve Backer says it was inevitable 
that activity on the neo-traditional front would eventually cool 
down. Though RCA was one of the labels leading the "young 
lions" charge, with artists like Christopher Hollyday, Roy Har- 
grove and Marcus Roberts, Backer says he's only signed one 
similar artist, Delfeayo Marsalis. "You have to be sensitive to the 
way music works in the culture, because the pendulum swings 
always are related to the socioeconomics of the times," Backer 
says. "In the '60s, there were gold records by Trane and Pharoah 
Sanders. And the society was filled with the war, the Black Pan- 
thers. In that context, the avant-garde was very successful. The 
'80s were a neo-coitservative time, from a political point of view 
and also in the conservatism of the music. In the '90s, it seems to 
be swinging back to the left, so if there is a parallel, I'd look for 
music to open up a little bit." 

To that end, Backer reports he's been looking for young lead- 
ers in "the outside area" — those who have little use for everyday 
bebop. But, he cautions, "you don't want to be too far in front of 
the trend. I don't see the talent yet. But it's important, success- 
wise, to time those kinds of introductions properly — being able 
to do that is part of the job description." RCA'S most recent sign- 
ings: the adventurous but hardly unknown Latin-American pian- 
ist Danilo Perez, who, like Redman and Ruffins, may not get a 
record into the stores until 1993; guitarist/vocalist John Pizzarelli; 
tradition-minded vocalist Vanessa Rubin. 

Dr. George Butler, VP of Progressive A&R at Columbia 
Records, is now approaching the age question from the other 
direction. After discovering Wynton Marsalis and many others, 
Butler is devoting some of his energies to The Master's Series, 
which will showcase the efforts of "really veteran artists — perh- 
aps the youngest artist is 70 years old." He's planning to record 
trumpeter Doc Cheatham, pianist Dorothy Donegan, clarinetist 
Alvin Batiste and others as a way to acknowledge links between 
the past and the present: "I'm really concerned about these art- 
ists," Butler says. "Some of them have never been on a major 
label, never had the benefit of the promotion and marketing of a 
major label. And they should be heard from, they paved the way 
for many of the young artists." 

The Master's Series doesn't mean Butler will neglect his scout- 
ing duties. He's been listening particularly closely to vocalists 
these past months, and says he's discovered a woman with "all 
the nuances of a genuine jazz vocalist like Sarah Vaughan or Ella 
Fitzgerald." Her name: Nnenna Freelon. Her debut, coming this 
summer, features a vocal duet with Grady Tate on "I Fall In Love 
Too Easily." 

Indeed, the wealth of vocal music isn't surprising. After Natalie 
Cole's success with "Unforgettable," many labels scrambled to 
find a classy jazz diva or an unusual vocal concept (see Atlantic's 
female-vocal quintet Straight Ahead). As more than one execu- 
tive explained, vocal music is more accessible. Many vocalists 
are working out of the canon of familiar Tin Pan Alley songs. In 
other words, vocalists foster a high comfort level in listeners. 
"There seemed to be Ihis rush lo gel ,i female vocaiisl en even, 
big roster," says Justice's Jamail. "We saw a lot of people 
who've been signed lo majors before they got signed. We may 
be stupid, I don't know, for not signing them, but our commit- 
ment is to cut new paths." 

But as anyone who listens regularly to current jazz knows, all 
the intention to innovate in the world doesn't guarantee great 
music. Some A&R executives say it's all been done before, that 
the artists of the day are simply elaborating on forms established 
and scrupulously followed for some forty years. Others, though, 
believe there's still room for new discovery. Brian Bacchus, VP 
of Antilles Records, acknowledges that the broadening of har- 
monic options that happened in the '60s went as far as it could 
go, but believes that there is still room for innovation on the 
rhythmic tip. "That's where there's been the least amount of 
attention. Rhythmically is where I see the newest things happen, 
and a lot of that comes from musicians checking out other cul- 
tures, African music, Latin music, Caribbean zouk music. It may 
not be as sophisticated, but rhythmically it's a lot more 
advanced." 

Bacchus (jacks up his view with his roster, which includes Lat- 
in-jazz trumpeter Charlie Sepulveda, trombonist Steve Turre 
(wtiose Condi Shell Choir is due in the fall) and New Orleans clar- 
inetist Dr. Michael White. "Antilles has always had an ethnic lean- 
ing. In a sense we're a classic jazz label, but with these other influ- 
ences. I'm interested in what's going on in jazz and hip-hop right 
now. I'm interested in non-Western improvised music. There 
seems to be a lot going on there." 

And, Bacchus says, his label will continue to explore the con- 
nections between various ethnic rhythms and the spirit of improvi- 
sation. "Once you've heard someone like Salif Keita, it's hard not 
to let that influence your thinking. You have to be more aware of 
what's going on musically everywhere, especially with jazz, 
because the musicians out there today are able to resource all dif- 
ferent types of music, since they've grown up with all of it." ■ 
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"This brazilian saxophonist, clarinetist and 
composer is an extremely passionate im- 
proviser, someone who seems content with 
himself. He has stripped away the psycho- 
logical trappings of music performance to allow 
him self honest, unhindered expression." 

New York Times 
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New York Times 
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"In Seis Del Solar's first solo album, 
one can find the past, the present and 
the future of Latin music It is a magi- 
cal combination of wonder and respect, 
assertiveness and insurgency ...the best 
six piece outfit in Latin Jazz today." 

Ruben Blades 
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jazz Audience 

(Continued front fmge 

institutionalization includes the activities of players like Ter- 
ence Blanchard, who has been working closely with film- 
maker Spike Lee, or Branford Marsalis, who's now in a posi- 
tion to reach, what, 25 million people nightly on "The Tonight 
Show." "It has become very hip to be jazzy," says Richard Sei- 
del, a vice-president at Verve, "almost adult in the trendy 
sense of the word. Having jazz in the environment, through 
increased media exposure, through the utilization of jazz ele- 
ments or attitudes in the pop world — Anita Baker and Sting 
come to mind — creates a climate for non-jazz people. 1 would 
hope that someone who hears Linda Ronstadt or Natalie Cole 
singing jazz standards would turn to Sarah |Vaughan| or Ella 
(Fitzgerald] thereafter." 

Says Larry Rosen, whose GRP label has lately issued main- 
stream recordings featuring the music associated with just 
those masters, "We're finding that the GRP buyer, who has 
been loyal to us in the pop jazz area, likes this traditional 
music as well. Those buyers may not understand the tradi- 
tion, as set down by Pres | Lester Young ] or Trane | John Col- 
trane ]. But there's definitely an education process taking 
place. This old music is new to them — they're learning. It all 
seems to fit, since jazz buyers, as a demographic, usually con- 
form to a certain education profile." 

Support for this notion comes from the world of public 
radio, where better than 80% of the approximately 750 sta- 
tions throughout the country program jazz. According to Dave 
Giovannoni, head of Audio Research Analysis, a company that 
deciphers virtually unintelligible ratings and audience data, 
"Public radio is different than other radio in that the audience, 
as a group, is well educated. This is not to say that everyone in 
public radio has a Ph.D., but there is an upwardly educated 
skew. Jazz has become a force on these stations, I'll guess, 
because younger people are assuming greater management 
control. In matters relating to programming, they say, 'Why 
not jazz?' It's got listener viability, and the classical music audi- 
ence is continuing to age." 

Says KXJZ's Gary Vercelli, twice dubbed the Gavin Conven- 
tion's National Broadcaster of the Year, "We've found a strong 
correlation between jazz listenership and news listencrship. 
News and jazz are primarily what our station is about, so if our 
listeners weren't into one or the other, they wouldn't be with 
us. Loyal listeners are there because they want to be." 

Lorraine Gordon of the Village Vanguard, the world's most 
celebrated jazz basement, has the last word: "This is still a 
special music that requires some intellectualization and not 
everyone gets it the way they might get rock or pop or rap. Lis- 
teners must invest themselves, must be willing to communi- 
cate with the music, with the musicmakers, the same way the 
music communicates with them." 

If they can't, she might have added, there are plenty of 
industry experts eager to explain how. Hmm... better they 
should call Irwin Corey. ■ 

Jazz Reissues 

(Continued from page ./-j) 

notes RCA's Backer, is to put out multibox sets around Christ- 
mas to stimulate gift sales. Prices can range from the lower- 
priced lines such as Bluebird Budget (about $9.98 on CD) to Leg- 
acy's Master Sound Series at $25 each to the multisets that can 
cost more than $100. Richard Seidcl, VP of Verve (formerly Poly- 
Gram Jazz) notes that instrumental recordings tend to be full- 
priced but adds, "After a period of years, we reduce instrumen- 
tals to midprice. Vocal titles have broader appeal, so we can sell 
greater numbers at midprice." 

With so much reissue product coming out, label executives 
bemoan the problem of getting retailers to stock it. "It's literally a 
battle to get those titles into the stores," says Legacy's Pacheco. 
As the demand for new jazz heats up, and the amount of archi- 
val material grows with the years, the competition for scarce 
space on retail shelves becomes intense. 

Bud Katzel, senior VP sales and distribution for GRP, says he is 
developing "dump bins" for retailers to use for Decca and 
Impulse reissues. But executives see long-term value in the reis- 
sue bins. Although it's rare for a title to sell 50,000 copies, as did 
the Grammy Award-winning 2-CD Billie Holiday set on Decca, 
many reissues by known artists can sell 20,000-25,000 units. And, 
as Verve's Seidel points out: "Unlike new products, marketing 
expenditures required are much less." Another executive notes 
that when sales of new product become sluggish, labels can 
depend on steady income from their catalogs. 

Bob Thiele, the veteran jazz executive who runs the new label 
Red Baron Records, believes reissues "open up the market for 
new sales." He says, "They whet the appetite to learn more 
about American jazz music. They give it a sense of history that 
lends importance to the music itself." ■ 
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JAZZ at the crossroads 



Jazz Postcards 
From the Edge 



Tuskegee Experimentalist Don Byron 



the avant garde 



BY JIM MACNIE 



ANYBODYCAN TURN ABSTRACT AND MYSTIFY A 
listener," saxist Bobby Watson told the Boston Globe a few 
weeks ago, "but the hardest thing to do in music is to just 
state a clear idea." Watson, who recently released "Pres- 
ent Tense," a record of extraordinarily clear ideas, is articulating a point of 
view that is shar ed by more than a few improvisers. But what's sketchy 
*' ^&kr~ 1 to some players and lis- led at them for decades now, from Ornette 
/fl^^^i 1 teners is lucid to others. Coleman to the Association for the Advance- 
" "Ithinkthat'sthe 




Geri Allen 



kind of misinforma- 
tion that has gone 
throughout the '80s" 
says guitarist/com- 
poser Joe Morris in 
reaction to Watson's 
statement, "probably 



about everything, definitely about jazz. The 
idea that one kind of music is less abstract 
than another is just wrong. But if you want to 
create a new melodic experience, you proba- 
bly have to utilize an element of surprise." 

"Abstract" is a code word of sorts, a slight 
that non-mainstream jazz artists have had hur- 



ment of Creative Music to Miles Davis. These 
days the breach between straight-ahead jazz 
and the avant garde is so huge you can drive 
an 18-wheeler through it. We decided to sam- 
ple a representative handful 
of these vanguard artists to take 
the temperature signs of the crea- 
tive music scene. Is it fertile? Does 
it need a bowl of chicken soup? Or 
boxing gloves? 

Clarinetist Don Byron, who uti- 
lizes both frenzy and stateliness on 
his latest work, "Tuskegee Experi- 
ments," can understand both 
sides. "Wyn ton's important 



David Murray 



because he stimulated 
catstostartplaying 
instruments again," says 
Byron. "But I believe that 
if there was some guy 
doing Moondog or HarTy 
Partch and cashing in, 
we'd have some takers 
along those lines too. 
Jazz used to have that 
feel, that adventure, like 
Trane and Mingus in Ihe 
'60s.That'sthefeelI 
want my music to have. 
Craig Harris's does; 
same with Geri Allen's. If 
youbuyaDonPullen 
record, it'sthere. But 
nobody who's into the out stuff is going to 
spend money on Chris Holtyday." 

"Ithinkalotofwhat'sgoingoninthat 
'young lions' realm is simply interpretive 
music," offers Joe Morris. "It pertains to a par- 
ticular period in jazz, but it doesn't get marke- 
ted as such, instead it's pushed as the new 
thing. I'm hying to expand on a particular aes- 
thetic (hat was last paid attention to by the 
AACM; the last great burst of creative possibili- 
ties was presented by them. Progression has 
slowed down because people have told us 
that there's a correct way of doing things. 
There was a slight danger to Charlie Parker's 
music — that's why it made people 
feel alive." 

"You never subtract, you just add 
on," explains cellist Deidre Murray, 
who worked for most of the past 
decade with Henry ThreadgiU's Sex- 
lett, "but every eight or 1 2 years one 
aesthetic is nudged away by anoth- 
er one, even within the so-called 
avant garde camps. I'll never forget 
overhearing a couple of club-own- 




ers referring to Muhal 
Richard Ab rams and 
Cecil Taylor as 'the old 
avant garde.' I'd never 
heard that before and 
thought, 'Woah, what an 
oxymoron!' " 

Tomorethanafew 
they still are. Abrams' 
last two recordings are 
some of his most sub- 
lime work; Taylor forges 
on, too, honing his idio- 
syncratic style; even 
Ornette remains a 
vibrant influence. But 
there is a mass of adven- 
turous players that con- 
tribute to the music's vitality. It's currently fes- 
tival season in New York and a couple of 
weeks ago David Murray curated a group of 
concerts called the Fire Wall Festival. The 
line-up was fairly representative of the mod- 
ernist's scope, including raucous big bands, 
pliable chamber music, extended blowing, 
and bent funk. 

"As a musician I know that there are many, 
many players whose voices are not being 
heard," says Murray. 



"You won't find most 
of these people at the 
JVC festival, yet 
they're active artists. 
Wedecidedtodo 
something our- 
selves." 

Because much pro- 
gressive jazz is com- 
mercially marginal, 
that kind of self-reli- 
ance has become the 
norm. Certain venues 
(Continued on J-U) 
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J A Z Z at the crossroads 



Big Band Considers 
an End of an Era 



Count Baste & His Orchestra, 1938 



jazz milestones 



BY [OSEF WOODARD 



AS MOST OF THE MEDIA-ACCESSIBLE POPULATION OF 
the western world now knows, "The Tonight Show Star- 
ring Johnny Carson" is no longer. On May 22, 1992, Doc 
Severinson struck up what saxist-assistant leader Tommy 
Newsome calls "the last big band in captivity working on television" for 
the last time. Long after big bands had faded from the TV landscape, the 



Tonight Show band swung on 
lhankslolheboss.who.as 
Severinson once explained, 
"likes Ihc band the way il is. You 
wonT see a six-piece combo oul 
there." Now. Severinson is on to 
other musical projects, including 
dates with celebrated Tonight 
Show band alumni like saxist 
Pete Chrisllieb. trumpeter Conte 
Oandoli and drummer Ed Shaug- 
hnessy. 

And while you sill won't see a six-piece 
up there, an octet is now covering the gig. 
led by sax man Bran ford Marsalis. In a 
sense. Marsalis and Co. split Ihe difference 
between the horn-heavy Severinson band 




Branford Marsalis 



and Ihe leaner rhythm section 
bands on talk shows such as 
Arsenio. Dennis Miller and Lct- 
terman. As Marsalis explains, "I 
wanted to have a horn sound, 
bul I didn't want it to be overkill. 
Four horns would have been 
ideal (he settled for three). If you 
have more than that, you start to 
limit the band. You have musi- 
cians that you pay that don't 
play. I wanted to keep Ihe band small. Tal- 
ent negates size. I think, unless you're try- 
ing to gel a big-band sound." 

Yes, the band does play jazz, but diversity 
was part of the musical agenda from the 
beginning. As Marsalis notes. "1 had an idea 



of the type of band that 
I wanted and the type 
ofmusicwewould 
play, which would be 
damn near anything. 
There are a lot of musi- 
cians in the world, bul 
Iherearen'lalolof 
good musicians. When 
you start dealing with 
versatility, Ihe list gets 
smaller and smaller and smaller. I just 
know from the few times that I did watch 
late-nighl television thai it must have been 
a drag for artists to constantly redesign their 
philosophy based on the limita- 
tions of the bands, particularly 
since most pop musicians aren't 
very expansive musicians in the 
first place. It makes them want 
to be on your show less." 

Jay Leno adds, "We could 
have gone the rock n' roll band 
route, butwedidn'twantto 
copy anything el set hat was 
already on TV. It's a classy set- 
up. I Ihink we have the best pos- 
sible musicians. Plus, we wanted to show 
Ihe record companies that we're real ser- 
ious about the music I n these days of 
diminishing returns or expectations." 

Bul il w as clear from first dow nbeat that 
mass appeal isn'l Ihe only con- 
cern. On his second show. Marsa- 
lis programmed all Miles Davis 
tunes, in honor of Ihe late trum- 
peter's birthday. And. Marsalis 
asserts, "We're going to have a 
Charlie Parker nighl, a Charles 
Mingus night, a Beatles night. It's 
hip music. There are large vol- 
umes of stuff you can play, lis 
more difficult to feature the music- 





Peter Aptelbaum 



ofsomepop musi- 
cians, because a lot of 
thesongsarelick- 
oriented." 

The end of the 
Tonight Show band's 
reign might spell Ihe 
end of an era, but hard- 
ly the e nd of a medi- 
um.Bigbandjazzis 
alive and, well, kicking 
in its own humble but solid way. Some of 
the biggest big-band news this year has 
come from GRP, whose All-Star Big Band 
project was launched by Larry Rosen, the R 
of GRP and a one-time big-band 
drummer. "This being Ihe tenth 
anniversary of GRP and the ros- 
lerbeingsovastandwithso 
many great players," Rosen says, 
"we were looking to put togeth- 
er special projects for GRP-- 
things that would probably hap- 
pen just once. A big band made 
a lot of sense." 

Keyboardist Dave Grusin (the 
G in GRP) also has a long-stand- 
ing affinity for the big-band tradition, and 
played on and arranged selected cuts on 
Ihc All-Stars album. "It was an arranger's 
medium, and we all loved il. II became 
(Continued on page J-12) 




An arranger's dream: GRP's special All-Star Big Band 
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Big Band 

(Continued from page J-lt) 

hard to find an outlet for that, unless you started a rehears- 
al band, and a lot of guys did that in L.A. in the 70s." 

But GRP's activity is only part of the ongoing, if under- 
played story of big band music. Bob Minlzer, a member of 
the CiRP All-Stars, showcased his own ardent interest the 
genre on his DMP release, "The Art of the Big Band." Spo- 
radic big band releases have come out on major labels. 
The expanded budgets paid for themselves in the case of 
crossover successes Harry Connick, Jr. and his Orchestra 
on Columbia, and Natalie Cole's "Unforgettable," on Ele- 
ktra. Columbia also released Charles Mingus' epicly-sca- 
led "Epitaph" in 1990, and went to the vaults for several 
Swing Era titles for its archival Legacy series. And twenty- 
something prodigy saxist Christopher Hollyday's new 
release on RCA/Novus, "And I'll Sing Once More," also fea- 
tures big-band charts. 

"They're not economically great," says Concord Jazz's 
director of publicity Mcrilee frost of big band projects. 
"Because there are so many players to pay, you really 
don't make out on a big band album. But it's a permanent 
part of the jazz genre." Concord, which has titles by 
Woody Herman and Juggernaut big bands in its catalog, is 
currently the home of the Canadian big band led by Rob 
McConnell. Meanwhile Verve is fielding new projects led 
by Jimmy Heath, McCoy Tyner, and, slated for future 
release, Joe Henderson. And the Milestone label recently 
released the Clifford Jordan Big Band's "Down Through 
The Years." 

■ While classical music has been the backbone of the 
MusicMasters label, they entered into the jazz market with 
a Benny Goodman big band album in 1986 and have sub- 
sequently released between three and four big band discs 
by people like Benny Carter, the Mel Lewis Big Band, Louis 
Bellson and the American Jazz Orchestra. Company head 
Jeffrey Nissim explains that "with my classical kind of 
mind, this is symphonic music of a sort. This is great music 
for ensemble that, knock on wood, will never fade away. 
We're certainly doing our best to keep it going." 

Ironically, though, Nissim continues, "big band music is 
also in competition with its history. I have found that one 
of the hardest things in the world to record is Ellington 
music. The original recordings of these people have been 
given such mystical status — and not unfairly so. But the 
most dangerous thing in big band jazz is that the people 
who love it don't let anybody play it anymore. They say, 
'How can you play Johnny Hodges' solo?' and this and 
that. We did a couple of things of Ellington and it's like 
people are offended that you dare touch it. I look al that 
and say, 'Thank God Mozart never got to record anything!' 
Big band music has a strong, loyal core of people and 
hopefully they will give living musicians a chance to show 
that they can really play the hell out of il." 

Veteran jazz producer Bob Thiele says, "I believe that 
the basic concept of big band jazz is not going to fade 
away. One of the things prolonging it now is the prepon- 
derance of CD reissues of all those great bands — Basie 
and all. What also strikes me is that there are big bands 
still working. Doc Severinson plays around. Mercer Elling- 
ton plays constantly. Then in New York, a lot of the jazz 
clubs that feature small groups during the week also have 
big bands, usually on Monday nights. Around New York, 
there is the Gil Evans Orcheslra, the David Murray big band 
and Bob Mintzer's band." 

One of the more unusual big bands currently making 
the scene is Peter Apfelbaum's Hieroglyphics Ensemble, a 
Bay Area-based group which freely fuses jazz, world 
music, rock and other styles. As Antilles' Vice President 
Brian Bacchus explains, their appeal cuts across the world 
music, jazz, dance and rock markets, making the targeting 
of an audience complicated: "My biggest downfall in the 
corporate arena is really paying attention more to what 
you like and doing what you feel is valuable and impor- 
tant, and that you think will move people. Then, you have 
to figure out how to market it. I think, basically, that it's our 
job to figure that out, not the musician's job." 

End of an era? As Nissim says, "I think the Tonight Show 
band's existence was attributable to Johnny Carson, who 
basically had such prestige and control over that show that 
he could do it in spile of what the media lords may have 
wanted for that band. Jazz, and big band music in particu- 
lar, needs those kinds of strong-willed characters who say, 
'Hey, this is great stuff, and I want to make sure that it 
doesn't fade away.' " ■ 
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Dennis Chambers, Mitch Forman & Chuck Loeb. 

For distributor inquiries contact Twinbrook Music at (212) 947-0440 




"TEN SONGS" by 

Leni Stern with 
Gil Goldstein, 
Dennis Chambers, 
Lincoln Goines, 
Don Alias. 
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JAZZ at the crossroads 



AVANT-GARDE 

(Continued from page J-10) 

like the Knitting Factory, Condon's, Visiones and the New 
Music Cafe are among an expanding list of clubs that make 
room for the old and new modernists. "Right now is a musi- 
cally fertile lime," says saxophonist/composer Tim Berne, 
"but gig-wise and record company-wise, I'm not so sure. 
Another weird thing is that there are so many bandleaders 
cropping up every day that there are less bands, less steady 
bands at least. I've tried to stay one step ahead and have a 
couple of bands in operation at once. It's getting harder to 
record as well. There are a couple of labels doing it — Hat Hut, 
Soul Note, JMT — but it's not worth it to include the American 
labels, because their commitment is so low." 

Berne's a prime example of modern versatility. His cheeky 
and dauntless music can swing in the orthodox sense, and 
boldly tramp through provocative areas of pumped-up chaos 
as well. Keeping it open is something that respected compo- 
ser/conductor Butch Morris thinks is a good idea. "We need to 
get rid of the stigma, the stereotype of what new jazz or new 
improvised music is supposed to be," he offers, "because the 
music has certainly blossomed over the years. I think it's mov- 
ing to a whole new area of flexibility. After many years of 
work, listeners' ears are cleaner, more attuned to new 
sounds. The World Sax Quartet did a Reebok commercial, 
and I just finished a commercial for Omega watches. We have 
business people who come out to the gigs and go home say- 
ing, 'I just heard something that could be very useful to our 
company.' No one wants to hear the same old thing." 

Berne concurs: "This stuff gets over. I can't remember five 
concerts I've played where people didn't dig it. I wouldn't shift 
my sound toward the marketplace — I wouldn't even know 
how to. I don't hear my music as weird or controversial and I 
never did, really. If it sounds drastic, maybe it's because every- 
body else follows the so-called rules so strictly. The guys com- 
ing out of the music schools these days are afraid to do any- 
thing wrong, 

they don't know how to be unusual." 

Of course one person's radical singularity can beget a shrug 
from the guy next door. There are those who are set adrift on 
memory bliss when saxist Charles Gayle's feral squawk cuts 
through the air. And there are those who yawn, having heard 
enough loft-era roar to last a lifetime. But no one operates in a 
vacuum: inspiration can come from almost anywhere. Con- 
ductor Butch Morris' often elegant, sometimes delicate music 
has a huge scope; it even makes room for the alleged conser- 
vatives. 

"1 was writing something yesterday," he says, "and all of a 
sudden I thought, Wow, I'd really like to hear Wynton play 
this, or, to be more exact, play through this.' It had 18 pieces 
and leaned toward the symphonic. When, or maybe I should 
say, if, we ever become the one big community that some 
people claim we are, I think that some very interesting things 
will happen. Remember that record where Trane and Cecil 
played together? Well, I think that Kenny Dorham smoked 
them all! And he was supposed to be the mainstream guy. 
There are great players everywhere these days; now we've 
just got to make some great music -- there's a difference 
between the two. But I think it's happening now. You nourish 
something long enough and it will grow." ■ 

Electric Jazz 

(Continued from page J-2) 

do clinics, you meet young musicians and that's all they're into. I 
get demo tapes all the time from these young cats and many of 
them sound just like early Mahavishnu or The Brecker Brothers. 
So that impulse is still there — it's just not there commercially." 

Gary Pacheco, who heads up the Sony Legacy reissue pro- 
gram, notes that there is a dual audience for the 70s fusion clas- 
sics he's been releasing over the past couple of years: "First you 
have the people who grew up with that music being pivotal 
music of their lime. These people look at these reissues of elec- 
tric Miles Davis, Mahavishnu Orchestra, Return To Forever and 
Weather Report and say, 'I have to have that. That was an impor- 
tant record.' So they're replacing their vinyl copies with CDs. 
Then you also get a younger audience discovering this music for 
the first time. So while I don't think the pendulum has swung to 
the point where electric jazz is in the forefront, il is absolutely a 
very influential thing and it's still affecting music today." 

Steve Backer of RCA/Novus says his company has taken a 
much lower profile toward electric jazz in recent years: "Nor- 
mally in the '90s, I think if most companies are going to sign an 
electric artist, they would have in mind an attempt to cross over 
to NAC. But the kind of hard-hitting fusion material that was 
around in the mid-705 kind of dissipated through the '80s, as far 
as I can see. While most our our energies lie in the more acous- 
tic area right now, we are always going to have our hand in the 
pie for whatever we feel we can do in the electric area. But it's 
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This Five Disc set, digitally recorded live last summer, commemorates the enduring 
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The MAMA FOUNDATION recordings are available through: 
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not that extensive with us now. I don't know any label where it's 
extensive now, do you?" 

GRP Records is perhaps the most successful label at dealing 
with electric jazz today. With groups like the Rippingtons, Chick 
Corea's Elektric Band and the recently-reunited Brecker Broth- 
ers, GRP is clearly the leader in this field. But rather than promot- 
ing the kind of challenging, uncompromising electric jazz that 
fueled the early 70s fusion movement, a vast majority of its ros- 
ter specializes in tame, listener-friendly electric jazz that is tai- 
lored specifically for NAC and CHR radioplay. 

A few acts on the label, notably keyboardist Don Grusin and 
the band Special EFX, have taken their electric impulses down 
the World Fusion trail. Says Grusin of his recent "No Borders," 
which draws heavily on a number of African musical influences 
while mixing in computer-sequencer technology, "I had been 
listening a lot to artists like Moury Kante and Youssou N'Dour. 
and I thought it would be great to do a semi-jazz version of what 
Paul Simon and Pete Gabriel and Sting and some of these other 
guys have done. So while I haven't copped the African thing 
exactly, I'm trying to using those motifs and rhythmic figures and 
sounds to help me move in a kind of world music direction." 

Adds George Jinda of Special EFX, whose "Global Village" 
borrowed heavily from Afro-Cuban rhythms, "We havent heard 
anything yet. World music is going to keep growing and influ- 
encing both pop and jazz music, which to me is a good sign." 
Jinda himself lakes a further step in this new direction with 
"World News," his debut album as a leader for JVC. 

Guitarist Al Di Meola was a major player on the 70s fusion 
scene with Return To Forever and as a solo artist with Columbia. 
After focusing exclusively on a more subdued acoustic ambi- 
ence over the past several years, he has relumed to his old high 
energy ways, ripping it up with a vengeance on "Kiss My Axe," 
his latest electric release on Tomato Records. "It's something I 
fell I needed to do again," says Al. "I really think this is the str- 
ongest electric record I've had out in ten years. It falls in the cate- 
gory of contemporary jazz but it's definitely not like this happy 
sax music that you hear on the radio. There's nothing wrong 
with being happy but it gets real boring real fast to listen to. This 
music is exciting and full of energy with a definite world music 
slant. And it runs through a whole bunch of different emotions. 
I'd call it contemporary world music jazz. 

Joe Zawinul, who pioneered this pan-cultural esthetic with 
Weather Report back in the early 70s, is a prominent figure in 
the current trend toward World Fusion. His latest Zawinul Syndi- 
cate album for Columbia Records, "Lost Tribes," is an earthy 
African-inspired project that incorporates state-of-the-art elec- 
tronics, including the PePe, a breath-controlled MIDI keyboard 
he designed. Last year Zawinul also produced, arranged and 
played on Salif Keita's "Amen" (Mango), a landmark album that 
spent 13 weeks at the top of Billboard's World Music chart and 
was later nominated for a Grammy. Keita and the Zawinul Syndi- 
cate are planning a world tour together this fall. 

Perhaps the most provocative new strain of fusion is the meld- 
ing of hip-hop and jazz. While saxophonists Steve Coleman and 
Greg Osby have hinted at this kind of cross-fertilization in their 
past works (see Coleman's "Black Science" and "Rhythm Peo- 
ple" on RCA/Novus, Osby's "Man-Talk For Modems" on Blue 
Note), Quincy Jones brought the concept to public awareness 
with last year's Grammy-winning "Back On The Block," which 
blended rappers Ice-T and Kool Moe Dee with jazzers George 
Benson and Miles Davis. Several artists are now following that 
lead, including fusion pioneer Michal Urbaniak, who blends in 
MIDI violin with funky street rhythms on "Manhattan Man," his 
debut for Milan Records. 

But the single album in this vein with the most promise of gal- 
vanizing the entire movement is undoubtedly "Doo-Bop," the 
last studio recording of Miles Davis, done in collaboration with 
rapper and hip-hop producer Easy Mo Bee. According to Matt 
Pierson at Warner Bros. Jazz, "Hip-hop has been very influential 
in jazz in recent years and I think finally this Miles record will be 
the definitive statement that really clarifies the connection. And 
not only does this give hip-hop a stamp of credibility in the jazz 
community but it also shows that hip-hop artists are realizing 
their roots, seeing that jazz is at the root of what they do." 

Pierson believes that "Doo-Bop" is the first true collaboration 
between the jazz and hip-hop worlds. "Herb Alpert and Greg 
Osby and others have dabbled with hip-hop rhythms, but until 
it's a true collaboration with a real hip-hop cat and there's really 
a give-and-take where you feel the crediblity on both ends, it 
won't be a true direction; it'll just be a trend or a dabbling." 

Not to be outdone, Greg Osby has recently gone into the stu- 
dio with the rap group A Tribe Called Quest producing. "It's 
going to be a very cutting-edge record," says Bruce Lundvall. 
"That's really the direction that Osby is taking. And I think that is 
going to become a trend that's very valid." 

Lundvall mentions that Blue Note recently signed the British 
rapper Ninja and will be releasing three 12" records of Herbie 
Hancock's "Cantalope Island," Horace Silver's "Song For My 
Father" and Thelonious Monk's "Straight No Chaser" featuring 
raps and electronic effects mixed in with samples of the original 
Blue Note rhythm sections. "It's very experimental, very hip," 
says Lundvall. Lundvall is also excited about an upcoming Jack 



A BILLBOARD SPOTLIGHT 



BILLBOARD JULY 4, 1992 



NEW RECORDINGS 

FROM THE 
LEGENDARY LADIES 
OF JAZZ 



JAZZ at the crossroads 




8433 
UtVern Baker 
WOke Up This Morn In 

LaVern'i first itudlo recording In over 20 yean features an 
exciting mixture of bluei and Jazz. Includes "Knock On 
Wood." Trouble In Mind/' "Body A Soul" and more. Featuring 
Cornell Dupree, Chuck Ralney. Bernard Purdle. Hon Cuber 
and Randy Brecker. The Big Band arranged and conducted by 
5y Johnson, Produced by Hugh Fordln, 




91407 
Barbara Carroll 
Live At The Carlyle 

Recorded live In 1991. noted Jazz planl it/ vocalist Barbara 
Carroll offers a classy and Intimate set of mostly standards 
with her usual combination of charm, wit. style and elegance. 
Backed by Jay Leonhart. Claudlo Rodltl and Aflra Tana. 
Produced by Helen Keane. 
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I O Day 
At Vina SC. Live 



Critically acclaimed Jazz vocallit Anita o D.ty offers a 
spontaneous and mesmerltlng performance on this album 
recorded live In August 91. With musical support from Pete 
Jolly. Gordon Brisker. Steve Holm.it, Bob Mane and Danny 
O'lmperlo. 



DeJohnelte album on Blue Note which brings together Living 
Colour's Vernon Reid and Will Calhoun with the great jazz 
drummer and jazz guitarist John Scofield for what Lundvall calls 
"a fascinating hodgepodge." 

At Verve/Forecast, Guy Eckstine is presiding over the label's 
attempts to break acid jazz in the States. The leading light of this 
British jazz-meets-dance-music phenomenon is Jean Paul 
"Bluey" Maunick, whose "Incognito" was recently licensed in 
the States through England's Talking Loud label. "It's really hip, 
not fuzaky at all," says Eckstine. "It's basically a funky fusion of 
hip-hop rhythms with cool horn arrangements and jazzy soloing 
over the top. But I think the term 'acid jazz' is really misrepre- 
senting what the music really is. Acid jazz to me sounds like Col- 
Irane and Hendrix together or something like that." 

Verve/Forecast is also excited about Art Porter, the young Chi- 
cago saxophonist who blows urgent Sanbomesque licks on top 
of hard-hitting urban dance rhythms. But while the company is 
backing that act to the hilt, Eckstine hesitates to call it fusion. 
"When I think of fusion, I go back to Return To Forever and Mah- 
avishnu, the real aggressive chops-oriented stuff I grew up with. 
And being a drummer who has played that kind of stuff, I have a 
natural affinity for it. But things have mutated into this radio state 
where we are now, which is kind of a drag. But you have to deal 
with that too. So I'm trying to make records that are reflective of 
an ability to play without going too far out of bounds where you 
don't get any airplay. It's a real lough line to straddle." 

While the major labels might not be catering to aggressive 
electric jazz acts at this time, at least a couple of smaller inde- 
pendent labels are persisting with challenging electric fare. One 
is the ambitious German label CMP, whose roster includes such 
electronic renegades as percussionists Ed Mann and Trilok Gur- 
tu, saxophonist Marty Fogel, and the group Lonely Universe fea- 
turing guitarist David Tom. Perhaps the label's most exciting 
addition is a powerful new band of upstarts called Let's Be Gen- 
erous, who take electric jazz to new levels of intensity on their 
freewheeling, self-titled CMP debut, which includes radical 
reworkings of Eric Dolphy material. There hasn't been anything 
this frighteningly dissonant and downright subversive on the 
market since Tony Williams Lifetime's "Emergency!" debuted in 
1969. 

"CMP has musicians and producers who like to take it out and 
do interesting, challenging things with electronics," says the 
label's U.S. coordinator Paul Schulman. "We're like the alterna- 



tive jazz to alternative rock. Just as there is alternative rock that 
no one will play, we have alternative jazz that no one will play, 
except for the adventurous college stations. That's because this 
music is intimidating and just doesn't work for those commer- 
cial happy jazz stations." 

In the midst of lough economic limes, why is CMP willing to 
sign these renegades who have little chance of getting on radio 
and, hence, might be relegated to relatively minuscule sales? 
"Because the owner of the label, a guy named Kurt Renker, 
seeks these kinds of musicians out. This is what he wants to do, 
document adventurous music, not put out the music that every- 
body else is doing, which has more of an eye on the bottom line. 
CMP deviates from that in a major way." 

So does Axiom, the renegade label started up a couple of 
years ago by renegade bassist-producer Bill Laswell. Last year, 
Axiom released three extremely uncompromising fusion offer- 
ings in Ronald Shannon Jackson's "Red Warrior," Jonas Hell- 
borg's "The Word" and Sonny Sharrock's brilliant "Ask The 
Ages," an album that captures the raw, unbridled spirit of the 
original fusion movement in no uncertain terms. "That album 
was very much trying to pick up where Coltrane left off," says 
Axiom's Pete Weatherbee. "And that's pretty much where Bill is 
at with regard to fusion. He's not interested in all that bogus R&B 
and fake funk that's so prevalent today. He's really not into com- 
placency." 

Neither is Chick Corea, who's launching a new label called 
Stretch Records, to be distributed by GRP/MCA. Stretch is pseci- 
fically designed to assist the musicians that have come through 
Chick's bands with getting their own solo careers established, 
according to orea's manager, Ron Moss. Virtuoso Elektric Band 
bassist John Patitucci and guitarist Robben Ford (with his group 
Blue Train) are the first releases, coming in September. "The 
concept behind Stretch is to literally do just that: stretch," says 
Moss. 

Meanwhile, Verve/Forecasts Eckstine has a dream. "I think 
you're going to see more bands that are a little more cutting- 
edge getting across again. Maybe we'll see a rebirth of the whole 
fusion thing. I hope we do. 1 can definitely see starting some sort 
of thrash-fusion label because I think all this aggressive, alterna- 
tive rock music out there, bands like Nirvana and Primus and 
Red Hot Chili Peppers, is just a natural jump away from a raw 
fusion thing. Something's definitely on the way and I want to get 
some bands in the house that are reflective of that." ■ 
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■ HE JAZZ AUDIENCE IS GETTING YOUNGER, ACCORD- 
U\ ing to many executives of smaller jazz labels — and who bet- 
II ter to cultivate that situation than these companies, many of 
them independent, whose chief raison d'etre is finding 
new, exciting talent? Trouble is, they say, there is such a proliferation of 
jazz product at present, it presents an even greater than usual 
challenge to sell those new artists' albums. But the rest of the record industry, that doesn't make 



true to their intrepid spirit, small labels continue to 
come up with innovative ways to market their 
music. 

"College media is becoming a critical aspect of 
marketing jazz," says Sam Sutherland, VP of 
Windham Hill Records, and director Windham 
Hill Jazz. "In the past two years, the traditional 
jazz market has begun being refreshed by younger 
demographics." Windham Hill targets these con- 
sumers through college radio, and by utilizing tip- 
sheets likeCMJ. Windham Hill, whose rosier 
encompasses 13 artists (including lop sellers Tuck 
& Parti), is distributed by BMG, which has obvious 
advantages. Chief among them is "having access 
to a global audience, and jazz is a commodity with 
international appeal," says Sutherland. Yet, like 



them recession-proof, and Sutherland agrees that 
sales have been "soft" since the economy look a 
nosedive. The remedy for Windham Hill has been 
to target the upscale consumer through boutique 
marketing strategies. 
WendiSlaton And Sutherland feels 
that the current glut of 
jazz product is exacer- 
bated by all the major- 
label jazz reissues. "A 
jazz shopper goes to the 
record store and sees 
nothingbut rowsof 
famous dead guys," he 
says. 

Carl Jefferson, foun- 



f 



der of Concord, Calif -based label Concord Jazz, is 
another independent label chief who sees a 
younger audience being turned on to jazz. "This 
probably stems from their boredom with other 
genres," he says. Concord's sales, according to 
Jefferson, "have been up 15% during the reces- 
sion — and foreign sales are way up."Concord is 
distributed by Ait VI in Canada, and by various 
independent wholesalers in the U.S. Independent 
distribution has meant "more control" over the 
process for Concord and its 550-title catalog, 
though Jefferson notes, "Certain indies have done 
better for us than others. Our Latin catalog has 
done really well— we had a Grammy nomination 
this year for Pancho Sanchez." Three other Con- 
cord artists, Mel Torme, Phil Woods, and Rob 
McConnell were also nominated for Grammys. 

Tracy Daniello, spokesperson forSpindlelop 
Records in North Hollywood, Calif., echoes Jeffer- 
son's assertion that an advantage of independent 
distribution is "having more control over every- 
thing." Spindletop, which boasts a 50-title catalog, 
currently has three active artists, of whom saxo- 
phonist Boney James is the label's main focus. 
"We also recently reissued two Neville Brothers 
double CDs, which are 
doing very well," she 
notes. Spindletop is also 
big on saxman Sam Riney. 

Sherry Whittaker, 
spokesperson for North 
Hollywood-based Sin- 
Drome Records, says the 
main advantage of inde- 
pendent distribution — be- 
sides, of course, more 
control — is, 'We're able to 
get more input from retail; 
we have more of an 
opportunity to put the artist 
in the spotlight. "Sin- 
Drome's top act at present 
is Bobby Caldwell, who 




Concord Jazz guitarist Peter Leitch 




Sam Riney 

Whitaker says has been 
attracting a major col- 
lege audience along 
with "the adult contem- 
porary listeners." "The 
audiencehasbeen 
growing," confirms Sin- 
Drome president Linda 
Fine, "and the new 
adult contemporary format has been growing and 
expanding with it." Sin-Drome's newest signing, 
she says, is Dutch rap act Def Ladesh and Fresh 
Witness. 

Rap, reggae, and world music are frequently 
found on the rosters of many indie jazz labels 
these days. CMP Records is one whose self- 
described "progressive jazz" lineup includes a 
healthy compliment of work) music — in addition 
to highly-regarded jazz releases by Sonny Shar- 
rock, Chad Wackerman, and Mick Goodrick. The 
label is based in Germany, and its U.S. operation, 
headquartered in New York, is run by Joe and 
Paul Shulman. "Our target audience is people 
who like jazz and alternative music," says CMP 
promotion director Joe Pignato. He adds, 'We've 
been doing fairly well at 
college radio." CMP's new 
3000 series, comprised of 
traditional world music 
releases, includes work by 
artists like Game Ion Ses- 
mar Pegulingansaihpitu 
from Bali.andTurkish 
musicians Sharki and Tzi- 
gane. In Pignato's opinion, 
the jazz genre in general is 
"definitely splitting in two 
directions, classical jazz 
and fusion. And there is a 
real glut of product out 
there." 
Another jazz indie which 
(Continued on jxige J-20) 
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emphasizes world music is two-year old Triloka Records of Holly- 
wood, Calif. According lo president Michael Markus, the label name 
itself means "three worlds;" Triloka's world music artists include 
Jai Uttal. A September release by Jackie McClain and her son Rene 
features veteran South African trumpeter Hugh Masekela. "Walter 
Becker of Steely Dan is a shareholder in the company," notes 
Markus. "He also plays a role in A&R, and has been producing 
records for the company. Also Roger Nichols, a five-line Grammy 
winner, is our engineer." 

"Indies have been able to grasp the international market more 
than the majors," says Dave Love, president of Seattle-based Heads 
Up Records, "because they have really concentrated on it. Phis, the 
kinds of music you find on independent labels sell very well over- 
seas." Heads Up's roster is comprised of nine artists, the four most 
prominent of which are harpist Carlos Guedes, vocalist/pianist Joe 
McBride. bassist Gerald Veasly, and saxophonist Kenny Blake. For 
lx>ve. the jazz product glut "is an issue, but we try to stay a step 
ahead, keeping our artists and Label visible via the media." 

Another label with an international perspective is Manfred 
Eicher's ECM, now distributed by PLC "It's really been his vision for 
23 years," says president Seth Rothstein, who feels ECM releases 
are united by diversity and an inability to be pigeonholed. Catego- 
ries are an afterthought at ECM, he insists: "Without a doubt, when 
we record an album, we think of nothing but the music. When we 
market it, obviously we have to find niches here and there, but ide- 
ally I would hope that some listeners stray from one area to anoth- 
er." ECM is trying for some classical crossover in its New Series, 
which Rothstein describes as "mostly notated, composed music." 
Now running to 40 titles, the New Series includes new perform- 
ances by Keith Jarrett (including the complete preludes and tuques 
of Shostakovich) and "everything from Meredith Monk to Steve 
Reich to Estonian composer Arvo Part." 

One area of the jazz business which has not been adversely 
affected by the economy is music video, according to Bob Karcy, 
president of New York-based special interest video manufacturer 
V.I.E.W. Video. Plus, says Karcy, the product glut referred to by 
some many indie jazz label executives "has not been a problem for 
video companies, because there are no reissues on video." V.IJLW. 
Video's most recent jazz titles are concert videos by Joe Williams, 
George Shearing, and Alberta Hunter. Other jazz artists with 
V.I.E.W. video product include Bobby McFerrin and Herble Han- 
cock; Karcy says the company's most successful jazz video to date 
is "Lady Sings The Blues." 

Some independent jazz labels set themselves apart from the 
pack by virtue of their audiophile recordings. DMP Records of Stam- 
ford, Conn., is such a label, according to sales and marketing man- 
ager Paul Jung. 'We're the only audiophile jazz label right now that 
uses 20-bit technology," he says. "We sell the label and its 20-bil 
technology, as well as the artists. Our average consumer is 
someone with a love of jazz, including new jazz, and a love of quali- 
ty sound as well." Agood portion of DMP buyers come from the col- 
lege market, he notes. 

Other labels become distinctive because of certain expertise, 
such as latin music honcho Ralph Mercado's newly-launched Tro- 
pUazz label. Mercado hopes to mining a growing market for instru- 
mental latin jazz. TropUazz's first release wil come from Berklee- 
educated Puerto Rican trumpet star Humberto Ramirez, Jr. 

For Mesa/Btuemoon Records, a Burbank, Calif. -based label dis- 
tributed by WEA (via the label's half ownership by Rhino Records, 
which is WEA-disuibuted), the primary marketing tool is touring. 
'We have marketing people that follow our artists around on tour," 
says president Jim Snowden, noting, "Despite the recession, our 
sales were up last year over the previous year." This occurred, says 
Snowden, despite what he terms "a serious lack of straight-ahead 
commercial jazz stations." Snowden says Mesa/Bluemoon's audi- 
ence is "25 and up," but that "our world music and progressive jazz 
is marketed to college radio." Label artists include Grant Geissman, 
the Uptown String Quartet, Max Roach, Richie Cole, and Scott 
Henderson. 

Justice Records' average consumer fits into "definitely older 
demographics, because we deal primarily with traditional jazz." 
according lo Gary Moore, director of marketing for the Houston- 
based label. He adds, "With our upcoming releases next year by 
R&B and acoustic rock artists, we'll be hitting the colleges." Jus- 
tice's 1 1 artists include Herb Ellis, Emily Remler, the duo of Glenn 
Moore and Nancy King, Wendi Slaton and Rebecca Couple Franks. 
Justice takes "a regional approach to promotion," says Moore. 'We 
market heavily in the cities where the artists are from." As the label 
is self-distributed, Moore notes, "We know exactly where every- 
thing is going. " 

"Jazz is regional music, and indies are regionally based — they're 
able to pay more attention to product that is active in specific are- 
as," agrees Roland Vasquez, who owns, operates, and is the sole 
staffer and sole artist of RVCD Records in NY. "Indies can be more 
specific about what their sales reps target". Lack of radio play and 
glut of product may be important issues for smaller jazz labels, 
agrees Vasquez, but "Survival is the first issue. Indies need to stay in 
touch with who their consumers are." ■ 

77?fs article 11x1s reported by Jackie Stasi 
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JAZZ at the crossroads 



New Tradition 

(Continued from page J-i) 

for the tradition is evident on his recording "Alone With Three 
Giants," devoted to the music of Jelly Roll Morton, and Thelon- 
ious Monk. His feeling for roots is almost religious, and his talk 
reflects the fact that we spoke soon after the Los Angeles riots, 
which he followed closely. "I don't understand why people 
think it's strange that I study the music of Morton or Duke, he 
says. It's our tradition, and you can't know what you're doing 
unless you have a foundation in the past. Duke wrote "Diminu- 
endo and Crescendo in Blue" in 1 938, Monk wrote "Monk's 
Mood" in 1947, and Coltrane wrote "Giant Steps" in in 1961, 
and people still haven't dealt with the implications of those 
pieces. I think one of the best things is young and old musicians 
playing together. 

"1 think there's a real need for the music now, to use the 
music in your life. With the looting and burning that we see on 
television now, with people getting shot on the cop shows or 
some poor little girl getting her clothes torn off, I think we can 
use the music more than ever. I think jazz will last a long lime. 1 
think it will last hundreds of years, even if it does nothing new. 
And I think people will eventually come to the realization that 
Duke Ellington was America's greatest composer." 

Delfeayo Marsalis, 26, younger brother of Wynton and Bran- 
ford, has produced records for his brothers, his father Ellis, Mar- 
cus Roberts and Harry Connick, Jr. He has recently released his 
first album on RCA, "Pontius Pilate's Decision," featuring his 
trombone, his compositions and his arrangements. "I think our 
greatest problem is that our music was abandoned by our grea- 
test performers for commercial reasons," he says. "I think that 
when Miles Davis got interested in fusion, the whole music said, 
'That's where we're going!' and they didn't have one one-mil- 
lionth of the insight into the music that he had. So then you have 
someone like Wynton come along and say, 'Okay, we're going 
to start over.' 

"In the '50s, there was one specific train of thought. There 
was segregation, there were Jim Crow laws. Louis Armstrong 
grew up right after slavery. People always separate that, but you 
can't. Wynton and Branford were actually the first generation to 
come out without Jim Crow laws. So that freed their minds lo 
the degree that they could play the concept that they had. They 
could express anger without restraint. They didn't have to worry 
about sitting in the back of the bus. And we're not bogged down 
with dope, like in the '50s, so we have a freer sound in our ears 
than what they had. We don't have to sound like them, but you 
have to know what went on before you." 

Bruce Lundvall is President of Blue Note Records, the great 
independent label founded by Alfred Lion and Francis Wolff in 
1939." As many of the young players who have come up under 
Wynton, who has been the Pied Piper for all that," Lundvall 
says, "there have been just as many who have been trying to 
forge some new ground. I guess it was kind of a safe haven to 
come in and play traditional music, but 1 find that a lot of these 
people aren't quite as good as the people I heard growing up in 
the '50s. I think a lot of these kids haven't found their true voice. 
I'd rather hear Lee Morgan than some young trumpet player 
that sounds like Lee Morgan. 

Dr. George Butler has produced Wynton and Branford Marsa- 
lis and Harry Connick, Jr., among others, for CBS-Sony. "It 
seems, he says, that the popularity of this is cyclical, every 
twenty years or so. I think today it's just about right that straighl- 
ahead music, or pure jazz, has begun to enjoy popularity. I star- 
ted bringing acoustic jazz back about ten years ago, focusing on 
Wynton, on young artists who would at least pique the curiosity 
of young listeners. With Wynton, that's exactly what happened. 
It would be a mistake for them to try to duplicate what Miles 
and Coltrane and Monk and all the others did. On occasion they 
try to suggest that period, but I think that when you observe 
their development they are offering something new." 

It seems fitting to give the last word to Orrin Keepnews, who 
co-founded the Riverside label and produced recordings with 
Thelonious Monk, Cannonball Adderley and Bill Evans that are 
now considered classics. He is still producing for his own label, 
Landmark, as well as overseeing reissue programs for others. "I 
don't believe that periods of consolidation are in any way to be 
scorned," he says. "1 believe that the process of assimilation 
that has been going on for some time in contemporary jazz is 
very valuable, and a lot of worthwhile music has been created 
thereby. For an art form that has been so beleaguered through- 
out its history by bickering between styles and generations, it's 
extremely positive. 

"Today's young musicians have a reverence for and are 
deliberately building on a style that's as much as forty-odd years 
old, bebop," he continues. Bebop has outlived and outlasted a 
lot of things that were supposed to be the next step after it. The 
post-bop music of the '50s had such validity that it was a rock 
on which a church was built. It's still contemporary to the young 
players. Critics get upset because they don't think the music is 
going the way they think it should. But they don't own it. The 
owners of it are the creators of it." ■ 




Trumpeter CHET BAKER s untimely death 
in 1989 cut short a fruitful series of 
collaborations with several jazz 
luminaries, including guitarist JIM HALL. 
Their last studio encounter has been 
recreated here; thanks to the 
advancement of recording technology and 
the sensitivity of a remarkable group of 
musicians, irreplaceable solos hayeljeen 
preserved and new musical environments 

created G ROVER WASHINGTON, JR. IP 

performance with Hall and Baker 
transcends even the magic of digital 
recording techniques. 
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Capitol Records founder Buddy DeSytva is honored with a star on the Hollywood 
Walk of Fame. Shown, from left, are Joe Smith; Johnny Grant, chairman of the 
Hollywood Walk of Fame and Mayor of Hollywood: Hale Milgnm; and Bill Welsh, 
president Emeritus of the Hollywood Chamber of Commerce. 




Former Capitol artists Ray Anthony, left, and Les Paul perform in an impromptu 
jam session. 




Harmonizing at the Capitol celebration, from left, are Jim Flanigan, the Four 
Freshmen; Kay Starr; and the King Sisters. 




Hale Milgrim mingles with Capitol artists at trie celebration. Shown, from left, are 
Cree Summers of Subject To Change; Phil Perry, Milgrim; Gary Brown; Wallace 
Scott of the Whispers; Young MC; and Walter Scott of the Whispers. 



Newsmakers 



Capitol Gala Caps 50 Towering Years 

HOLLYWOOD, Calif.— Capitol Records celebrated its 50th anniversary with an all-star gala June 4 at the Capitol 
Tower here, attended by dozens of past and present Capitol artists, label staff, and industry guests. During the 
celebration, Los Angeles Mayor Tom Bradley presented Capitol Records president Hale Milgrim, Capitol-EMI 
president/CEO Joe Smith, and EMI Music president/ CEO Jim Fifield with a proclamation declaring June 4 "Capi- 
tol Records Day" in L.A. A representative of Gov. Pete Wilson read a letter from the governor praising Capitol, and 
N'ARAS president Mike Greene presented Milgrim and Smith with the NARAS President's Award of Merit 




The Beastie Boys celebrate Capitol's Recording group Poison celebrates with Capitol executives. Shown, from left 
50th anniversary. From left, are MCA, are Bret Michaels of Poison; Hale Milgrim; Jim Fifield; Rikki Rocket, Bobby Dall, 
Ad-Rock, and Mike □. and Richie Kotzen of Poison; and Joe Smith. 
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Italian Publishers Sue Fininvest 

SIAE Charges Royalty Underpayment 



■ BY MIKE HENNESSEY 

MILAN — A case that could have dra- 
matic repercussions throughout Eu- 
rope on the level of authors' rights 
payments for the broadcast use of mu- 
sic is due to come before a court here 
before the end of the year. 

A four-strong team of lawyers, act- 
ing on behalf of Italy's major music 
publishing companies, is bringing an 
action against the Fininvest group of 
media tycoon Silvio Berlusconi, charg- 
ing it with a massive underpayment of 
performance royalties. 

The music publishers say the con- 
tract between Italian authors' society 
SIAE and Berlusconi provides for roy- 
alties equal to about 3% of the Finin- 
vest advertising revenue. They claim 
Berlusconi's gross advertising reve- 
nue is about $2 billion annually — 
which should result in royalty pay- 
menu each year of $60 million. In fact, 



German CD Co. 
Pilz Plans Growth 

■ BY MIKE HENNESSEY 

KRANZBERG, Germany— Com- 
pact disc manufacturer Pilz has de- 
clared aggressive expansion plans 
to hoist its production capacity to 
230 million units by the end of 1994. 

The potential output will come 
from new plants being established 
in the U.S. ami Spain. Pilz's original 
Kranzberg plant, which went into 
production in 1988, now has an an- 
nual capacity of 50 million units. A 
similar capacity will be available 
from the plant inaugurated last 
year at Albrechts, Thuringen, in 
eastern Germany, which involved 
an investment of about $180 million. 
This is due to come into full produc- 
tion at year-end. 

Pilz is investing a further $225 
million in a production site at A vi la. 
75 miles northwest of Madrid, 
which will have a capacity of 100 
million CDs a year. Building work 
is due to start at the end of this 
year. The fourth plant, in the U.S., 
will be able to produce up to 30 mil- 
lion units annually. 

Says Pilz public affairs director 
Dieter Habicht-Benthin, "We have 
been looking for an existing CD 
plant in America which we could ac- 
quire and modernize. But, if we 
don't find one, we are planning to 
build a new facility in the Philadel- 
phia area, which we see as the best 
logistical position." 

Habicht-Benthin says that in a 
situation where capacity is increas- 
ing while sales growth rates are de- 
clining, the expansion is predicated 
on gaining market share at the ex- 
pense of other manufacturers. 

"We believe demand for our ser- 
vices will increase," he says, "be- 
cause of our highly sophisticated 
(Continued on next page) 



Fininvest pays SIAE an annual $19 
million and Berlusconi says he is pre- 
pared to increase this to a maximum 
of only $21 million. 

Warner-Chappell Italy managing 
director Adriano Solaro says, 'This is 
a totally unacceptable offer. Fininvest 
has been underpaying royalties for the 
past five years and it has cost rights 
owners at least $150 million. The big 
mistake we made was when we signed 
a three-year contract with Berlusconi 
in 1984 which provided for a very low 
tariff in order to help the TV network 
get started. 

"When we attempted to renew the 
contract on a more realistic basis — 
that is 300% in payments — Berlusconi 
went to the tribunal and won the right 
to continue paying at the concession- 
ary rate, plus an increment to cover in- 
flation. Since then he has rejected all 
our efforts to bring his payments into 
line with other users, like the public 
service RAI television and radio or- 
ganization and Monte Carlo TV." 

The action by the music publishers 
follows a stalemate in earlier litigation 
between SIAE and Fininvest. SIAE 
has won the nominal right to give no- 
tice to Fininvest that it will cancel the 
existing agreement and withdraw au- 
thority to use the repertoire it con- 



trols; but the court has invited the two 
parties to make a new agreement 
within the next six weeks. 

However, Berlusconi has made it 
clear that he has no intention of paying 
at a level SIAE would find acceptable 
and that he will insist on SIAE's con- 
stitutional obligation to make its rep- 
ertoire universally available. 

Meanwhile, support for the SIAE 
and its music publisher members has 
come from Italy's singer/songwriters, 
a contingent of whom recently entered 
one of the supermarkets in Berlus- 
coni's Standa chain, accompanied by 
journalists and photographers, selec- 
ted a variety of goods and then refused 
to pay for them. 

The manager was summoned and 
the songwriters explained their dem- 
onstration was to underline the fact 
that their repertoire had to be paid for 
as did the supermarket goods. 

Solaro says, "If the court decides 
negatively in this matter, it could pre- 
cipitate a flock of cases in which 
broadcasters will seek to pay less for 
musical use. Already RAI has refused 
to accept an increase in its annual pay- 
ment from [$100 million] to [$120 mil- 
lion] on the grounds that one of its 
main competitors is enjoying prefer- 
ential treatment." 



newsline... 



THE FIRST Asian Conference on Entertainment (ACE) is scheduled to take 
place Nov. 4$ at Singapore's Hyatt Regency Hotel. Event is being organ- 
ized by Myriad Asia and Music & Movement and hopes to draw as many 
as 800 delegates. For details, telephone 65-738-0156, fax 65-732-1095. 

THE OFFICIAL SONG for this year's Olympic games, "Amigos Para Siempre 
(Friends For Life)" by Jose Carreras and Sarah Brightman, is being re- 
leased by Really Useful/Polydor. It was composed by Andrew Lloyd Web- 
ber and Don Black. 

U.K. LAW FIRM Cameron Markby Hewitt has created a "contract package" 
for independent labels to help in dealings with artists, producers, and licen- 
sees. Consisting of six standard-form contracts, short explanatory notes, 
and a preliminary meeting with one of the London firm's lawyers, it is avail- 
able for approximately $740. 

IRON MAIDEN will tour Brazil, Chile, and Argentina during July and August, 
its first concert dates in the region. The band's Bruce Dickinson visited 
Latin America for promotion earlier this year. Another EMI act. Thunder, 
will open for Maiden. 

J-WAVE MUSIC has concluded subpublishing deals with the Curb, Nova, and 
Triloka labels (all distributed in Japan by Alfa Records), and with Hearts 
Of Space (handled by Nippon Crown). The company is also representing 
the Commodores' catalog in Japan. 

ATLANTIC RECORDS has a new location for its U.K. office under European 
promotion manager Mary Hooton. She is located at 83 Baker St, London 
W1M 1AJ (tel. 71-486-6271), where Warner Music International is head- 
quartered. 



Poland To Keep Pirates Down By Law 



■ BY JEFF CLARK-MEADS 

LONDON— Audio pirates in the 
West's piracy capital, Poland, are fac- 
ing a law aimed specifically at halting 
their activities, in addition to projected 
new copyright legislation. 

The Polish authorities are aware 
that, over and above general intellec- 
tual property protection, they need a 
law to eradicate the rampant illicit 
business in the short term. 

Bianka Alicja Kortlan, head of the 
IFPI's new Warsaw bureau, says the 
copyright and anti-piracy measures are 
being discussed by the country's par- 
liamentary commissions. 

She says she has been given the im- 
pression that the drafts will be presen- 
ted to parliament "within one or two 
months." However, in the light of Po- 
land's parlous economic and political 
state, no timings are guaranteed. 

The draft copyright law is a revised 
version of a document that was under 
discussion in the fall (Billboard, Oct 
2fi). Kortlan says she has been told by 
its author that it contains 50-year 
protection periods for producers, and 
life plus 50 years for authors. Provi- 
sions for neighboring rights are also in- 
cluded. 

The proposed anti-piracy law con- 
tains the tough penalties that the Pol- 
ish authorities did not want to include 
in the copyright legislation. Kortlan 
understands that convicted pirates 
would face up to five years in prison if 
acting individually and up to 10 years 
if working as part of an organized 
group. Heavy fines are also proposed. 

However, any anti-piracy statute 



would be linked to copyright law. If 
passed before new copyright law is on 
the books, it will be worthless as it will 
be based on current, ineffectual legisla- 
tion. To achieve its purpose, the statute 
must be passed after the approval of 
copyright law revisions, 

Kortlan, IFPI legal adviser for East- 
ern Europe, is currently securing and 
equipping the international label 
group's first office space in Warsaw. 
Initially, this will be staffed by herself 
and an assistant, but more personnel 



will be taken on as and when improved 
copyright law is in force. 

The problem Kortlan and her col- 
leagues face is immense, however. Pol- 
ish pirates have used the new open ac- 
cess to the West, particularly to 
neighboring, affluent Germany, to 
flood foreign markets with unlicensed 
product Kortlan estimates that "hun- 
dreds of thousands" of illicit tapes are 
exported every year. Unlicensed prod- 
uct also accounts for 90% of the domes- 
tic prerecorded cassette market 




Setting Sail Soto. Popular Chilean rocker Jorge Gonzalez, seated at left, renews 
his deal with EMI Music. The singer was leader of Los Prisioneros. signed to EMI 
Chile, and he is now embarking on a solo career. Also shown are EMI Music 
International managing director David Stockley. seated, and, standing from left, 
EMI Chile managing director Francisco Vitale, EMI Latin Amenca A&R VP Mario 
Ruiz, and Gonzalez's manager, Carlos Fonseca. 



Virgin Japan Losing 
Individual Status 

■ BY STEVE McCLURE 

TOKYO — Virgin Japan will cease 
to exist as a separate record com- 
pany around the end of July. Peter 
Buckleigh, resident director of 
EMI Music Japan, says, 'The bas- 
ics are . that Toshiha-EMI would 
be the Virgin licensee and will 
eventually acquire marketing, 
sales, distribution, and manufac- 
turing rights through some phase- 
in between all the other parties in- 
volved." 

Virgin Japan Ltd. was founded 
in 1988 as a 100%-owned subsidi- 
ary of Virgin Music Group. In 1990, 
the Kujisankei Communications 
Group (parent to record firm Pony 
Canyon) bought 50% of the com- 
pany, at which time Virgin Japan 
established its domestic repertoire 
section. 

Buckleigh says his understand- 
ing is that Pony Canyon will ab- 
sorb Virgin Japan's domestic sec- 
tion. He refers enquiries to Pony 
Canyon for confirmation. Officials 
at that company were unavailable 
for comment by press time. 

The domestic section has failed 
to break any major Japanese art- 
ists and is said to be a money-loser 
for Virgin. One source says it may 
have lost as much as 1.7 billion yen 
($12 million) in total during 1989- 
90. Overall, Virgin Japan's sales 
(Continued on next page) 
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MUSIC PU LSE 

THE LATEST MUSIC HEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

CHINA/FRANCE: Although he is virtually unknown in his native France, Pat- 
rick Gaspard has recently undertaken one of the most extensive tours of 
China ever organized by a Western act. During May, he performed before 
100,000 paying customers at 17 concerts in the cities of 
Peking, Shanghai, Suzhou, Wuxi, Tiawsin, Dallian, and 
Kun Min. His 90-minute set included numbers in French 
and one classic Chinese song, 'The Sun Is Red," which 
Gaspard has learned to sing in Mandarin. Gaspard, who 
comes from Rennes in Britanny, is signed to Island in 
France, where he has so far released only two singles. Yet 
in Shanghai he appeared on a prime-time television vari- 
ety show that regularly attracts 100 million viewers. 

EMMANUEL LEG RAND 

GERMANY: A new phenomenon is spreading like brush fire in major cities 
around the country. Clubgoers who have tired of the monotonous techno 
beat are discovering the oldies of the '60s and 70s. In Munich, the action 
centers on the freak institution of Ullo's 
Tanzpalast (Dance Palace), a weekly, mid- 
night schlager show at a prominent disco- 
theque. Instead of the pneumatic rhythms 
of contemporary music, the kids dance to 
a more old-fashioned beat, whether it be 
old pop or soul hits, a Viennese waltz, or 
even AC/DC. The chubby DJ Ullo's show 
is taking the city by storm, and BMG 
Ariola has scheduled a summer release for 
a compilation of 70s schlager hits Ullo will 
be presenting on a forthcoming national 
tour. Along with the popularity of remixed tracks by 70s schlager stars 
such as Marianne Rosenberg, Jurgen Marcus, Jurgen Drews, and Man- 
uela ("Blame It On The Bossa Nova"), there has been a resurgence of inter- 
est in American singer Connie Francis. Francis was very popular here in 
the '60s, when she recorded several of her hits in German. Now she is back 
on the charts with a Jive Bunny-style medley of her best known tunes, "Jive 
Connie" (Polydor), and the album "Party Power." ellie weinert 

EGYPT/LIBYA: Fondly known as the godfather of youth music in Egypt, the 
Libyan expatriate Hamid El Shaeri is still leading the way in creating the 
new sounds that dominate the markets of Cairo. On his latest album, 
"Kawahil," he turns his attention to house music, incorporating elements 
of the modern dance craze into arrangements that rely on keyboards, gui- 
tar, bass, and drums much more than on traditional Arabic instruments. 
Best known as a composer and producer, EI Shaeri's work has proved hu- 
gely popular in Egypt. His most notable success was the song "Lolaki," a 
hit for the young singer Ali Hamida, which is reputed to have sold 8 million 
copies. Although in Libya he is now regarded as virtually a foreigner, El 
Shaeri is still the only outsider who can make the kids dance, much to the 
annoyance of the local musicians. 

MUHAMMAD HUAZI 

SWEDEN: Now that Abba's reputation has been fully rehabilitated, there 
is no longer any shame in being a pure pop group from Sweden. Certainly 
the Stockholm-based trio Army Of Lovers has never made any apologies 
for its pop sound, which is lavishly spiced with an up-to-the-minute mixture 
of house, hip-hop, and Latin influences. Convened in 1987, the group is the 
brainchild of composer/producer Alexander Bard, a former student of eco- 
nomics and social anthropology in New York, who worked in Berlin in the 
'80s with producer Conney Plank. Already massively successful in Europe 
(Army Of Lovers' last single, "Crucified," reached No. 1 in Russia, Yugosla- 
via/Serbia, Czechoslovakia, Poland, Belgium, Argentina, and Uruguay) the 
group is clearly on the brink of major international acclaim. With some al- 
lowances for the streak of naughty black humor that has gotten its videos 
banned from some of the more sensitive children's TV shows, not to men- 
tion the voluptuous charms of newly recruited singer De La Cour, Army 
Of Lovers must now be considered the natural heir to Abba's tinsel crown. 

D.S. 

FRANCE: The list of artists contributing to the new charity double-album 
"Urgence" (Urgency; Virgin) reads like a who's who of the country's top 
musical names. Patrick Bruel, Francis Cabrel, Julien Clerc, Etienne 
Daho, Stephan Eicher, Jean-Jacques Goldman, Johnny Hallyday, 
Patricia Kaas, Mano Negra, and Renaud are just some of the 27 acts that 
have each recorded a previously unreleased song for the limited-edition al- 
bum. The proceeds, estimated at a possible 35 million francs ($6.4 million), 
will be donated to the Pasteur Institute's department of AIDS research. 

EX. 
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Sony France A Big Money Maker For Co. 

Reports Revenues Of $240 Mil; Bows Small Label 

■ BY EMMANUEL LEGRAND 

PARIS — When looking for worldwide 
income, Sony Music officials travel 
these days to Paris. The French affil- 
iate is their most profitable after the 
U.S. and Japanese companies, ac- 
cording to president Henri de Bo- 
dinat, who has been at the Gallic helm 
for the past six years. 

In 1991, Sony Music France repor- 
ted revenues of $240 million (1.3 bil- 
lion francs), up from $204 million in 
1990. De Bodinat declines to be spe- 
cific about profits, but sources say 
1991 pretax results were about $31 
million — almost double the previous 
year's $15.9 million. The firm is deter- 
mined to maintain this bottom-line 
appeal. "In these troubled times, we 
are very cautious and we're planning 
our expenses very carefully," de Bo- 
dinat says, "because I don't want to 
sacrifice profitability.** 

Even so, the company intends to 
launch a new imprint in Septem- 
ber — dubbed Small, for Sony Music 
Associated Label — and is said to be 
considering the acquisition of an inde- 
pendent. It is also beefing up its A&R 
efforts, at Columbia particularly. A 
label head there will be named in Sep- 
tember, to fill the post vacated by 



Patrick Decam, who is now managing 
director of the Belgian affiliate. 

"As an industrj't we have overesti- 
mated the importance of marketing 
these past [few] years," says de Bo- 
dinat. "But the key position in a rec- 
ord company by far is A&R. There- 
fore, I believe that if Sony Music 
wants to expand its market share, it 
will be through its capacity to attract 
new acts and develop careers." 

Sony's current slice is around the 
20% mark — among the highest of all 
Sony Music International affiliates 
— and takes second place to market- 
leading PolyGram. The Columbia, 
Epic, and Squatt labels account for 
45% of total revenues, followed by 
special marketing (30%), distributed 
labels (15%), and classical (10%). "My 
goal is to have the labels' share reach 
60% of our [sales]," de Bodinat states. 

As a fourth in-house repertoire 
source, Small will be what the French 
executive calls "a very specialized la- 
bel, in some ways our nursery for 
very sharp acts who can sell up to 
5,000 or 10,000 units, and who de- 
serve that special treatment." He 
adds: "These acts, local and interna- 
tional, would either come from Sony 
Music affiliates around the world, or 
would be signed from independent la- 



bels." 

On the subject of indies, Sony is ru- 
mored to be negotiating with the likes 
of Bondage or with Marc Hollander, 
managing director of Belgium's 
Crammed Discs. On the topic of an 
acquisition, de Bodinat declines com- 
ment on suggestions that Trema, la- 
bel home of Michel Sardou, is a tar- 
get. He will just say that "from an 
artistic point of view, Trema is inter- 
esting." 

Sony Music France is, meanwhile, 
beefing up its sales and distribution 
side under managing director Jean- 
Claude Gastineau and sales director 
Jean-Francois Loury, to handle the 
increasing volume of home video and 
computer software business. A spe- 
cialized classical music sales force has 
also been recruited. 

The company's primary artists in- 
clude Jean-Jacques Goldman, Fran- 
cis Cabrel, Patricia Kaas, Art Mengo, 
and Thierry Hazard, all on Columbia; 
Michael Polnareff, Jil Caplan, FFF, 
Supreme NTM, and Midi V, on Epic; 
and Jad Wio, Satellites, Wroombie 
Experience, and Mega Reefer 
Scratch, on Squatt. Aside from 
Trema, main distributed imprints are 
Delphine and Talar. 



Fests Fail To Boost Sales In Spain 



I BY HOWELL LLEWELLYN 

MADRID — Prerecorded music sales 
in Spain have slumped for the first 
four months of the year, despite 
hopes that the concentration of 1992 
festivities would boost business. In- 
deed, the combination of Seville's 
Expo '92, the imminence of the Olym- 
pic Games in Barcelona, Madrid's 
turn as European Cultural Capital, 
and related 500th anniversary events 
to commemorate the "discovery" of 
America by Columbus are now being 
blamed for the setback. 
Combined sales of CDs, cassettes, 



and records dropped by 10%' during 
January- April, according to industry 
sources. CD business alone was 40% 
down on April last year. "It seems 
that everybody is sitting around 
watching TV or saving up to go to the 
Expo, which goes on until October," 
says Carlos Juan Casado, director of 
Virgin Spain. "And it got worse in 
May, which within the industry re- 
sembled the fall of the Roman Em- 
pire." 

Comments Emilio Canil, founder 
and owner of one of Madrid's pioneer 
chains of record outlets, Discoplay: 
"This is a very serious crisis." 



Carlos Grande, a seasoned ob- 
server of the market and director of 
the Spanish Phonographic and Video- 
graphic Assn. (AFYVE), the only 
body that monitors sales, says, "The 
recession took its time to reach Spain, 
but it has arrived. And, of course, en- 
tertainment and music are among the 
first victims of a recession. There is 
nothing to indicate any kind of recov- 
ery, this year at least'' 

In 1991, nearly 54.5 million units 
were sold in Spain, of which 13.3 mil- 
lion were CDs. Revenues were $666 
million at retail. 



VIRGIN JAPAN TO tOSE INDIVIDUAL STATUS 



(Continued from preceding page) 

for the fiscal year ended March 31, 
1992, are estimated at 3.5 billion yen 
($27.5 million), with the firm account- 
ing for about 1% of the Japanese rec- 
ord market. 

Virgin will still be treated as a se- 
parate entity despite being absorbed 
by Toshiba-EMI, Buckleigh says. To- 
shiba-EMI will have a Virgin depart- 
ment within the organization that will 
only handle Virgin output. The effec- 
tive date is something we'll have to 
sort out between Toshiba-EMI and 
the Virgin operation here, but I would 
imagine they will transfer most of the 
activities over during July." 

Buckleigh says Toshiba-EMI must 
also work out details of the transfer 
with Pony Canyon, which handles Vir- 
gin Japan's distribution and sales. He 
adds that discussions will be held with 
Victor Co. of Japan (JVC), which now 
handles CD pressing for Virgin Japan, 
regarding future arrangements. 

Virgin's Japanese operation also in- 
cludes a publishing arm, Virgin Music 



Japan, which is 100%-owned by Virgin 
Music Group. Buckleigh says it will 
continue to operate as it does now, ex- 
cept that it will report directly to EMI 
Music Publishing in New York. 

Buckleigh says there will be "oppor- 
tunities" for some of the 28 employees 



of Virgin Japan's international section 
to come and work at Toshiba-EMI, 
adding he could not comment on Pony 
Canyon's plans for placement of Vir- 
gin Japan's 20 domestic division em- 
ployees. 



PILZ EXPANSION PLANS 

(Continued from preceding page) 

production techniques and quality-con- 
trol system. We are constantly upgrad- 
ing our facilities — for example, 
whereas our Kransberg plant produces 
one CD every 7.5 seconds, in Albrechts 
we can produce a CD every 4.5 se- 
conds." 

The firm is also stepping up produc- 
tion at its Albrechts factory of its pat- 
ent double-CD box — a package that 
has the same dimensions as the regular 
single CD pack but that has 55% less 
volume and costs only 20% more than 
the single box. 



The new double-box weighs only 64 
grams (compared with the normal dou- 
ble-pack's 140 grams and the jewel 
box's 89 grams), with attendant cost 
savings in transportation and storage. 
Pilz has developed a machine that loads 
discs and inlay cards into the double- 
box and is producing the double-pack 
at a rate of 140 million a year. 

Says Habicht-Benthin. "Of the 1 bil- 
lion CDs sold worldwide last year, we 
estimate that 7%-10% were two-CD 
packages. We foresee a growing mar- 
ket for double-boxes." 
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Scanners, Strobes & Smoke Machines mmmmmmmm^^^^^mmmm 

ITALIAN STYLE SET TO STORM SINGAPORE AT 
"PRO AUDIO & LIGHT ASIA , 92*^,^ 
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«ght, Sound, Furnishing, Design. 
Would you like the best ? Well, then the style and 
quality of "Made in Italy" products are what you want. 

Italian technology is the world-wide leader in the 
entertainment industry thanks to its high and competitive 
quality/price ratio. APIAD's member companies 
are tie best choice you can make for your club, 
discotheque, theatre or entertainment venue. 
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Epcot's two-way horn-loaded loud- 
speaker can push out 50 watts." 

It's a first outing to Singapore for 
Fly, a Castelgoffredo-based company 
dealing in lighting, effects and con- 
troller manufacturing. "We're exhi- 
biting our FOS range of high-tech 
multifunction scanners," says Fly's 
Daniel Canuti, "with features that 
include programmable colors and col- 
or mix, up to 15 gobos with up to 56 
combinations, programmable strobe 
speed, D MX 512 interface, high- 
speed digital input, 0/10 analog input, 
Autotest, effect multiplier and a lot 
more." 

Canuti adds that a prototype of 
these "intelligent" lighting units was 
on display at SIB last year. Fly is also 
unveiling a wide range of projector 
and lighting effects units: the Nike, 
Ares, Mitos, Glauz, Argo, Elfo, 
Samas, Ilios, Eos and Fobos. Says 
Canuti, "Our contacts with the South- 
east Asia market seem to be with 
very few truly professional trade 
members, and product price often 
plays the most important role in 
equipment specification. 

"There's also a lot of confusion 
between importers and end-users — 
and the existence of numerous 'clone' 
manufacturers makes it a market 
almost impossible to crack for Euro- 
pean manufacturers with equipment 
at the lower end of the market That's 
why we're confident about success for 
our high-tech FOS units there. But in 
the market as a whole, the manufac- 
turers' policy of turning out low-cost 
products goes on, in spite of obvious 
loss of quality and safety. Smaller 
manufacturers are having a hard time 
of it since, no matter what the quality 
or range of their product, their dis- 
tributors don't pack enough punch." 

Also based in Castelgoffredo, 
Lampo is focusing on its MIG effect 
unit, which creates eye-catching 
effects with a combination of twin- 
beam output and rotating pyramid- 
shaped reflector. Other new products 
from Lampo, shown at SIB and now 
going to Singapore, are the Derby 
Mambo Point, Olimpo, Music Cone, 
Steady Cone, Zodiaco and Superbig, 
plus the top-selling Sintesi HMI 
575/MSR 1200. 

Lampo director Carlo Pezzini says, 
"At Singapore last year we got a 
much greater insight into the South- 
east Asian marketplace. Because of 
the poor quality and lack of originali- 
ty of units from Taiwan, our policy of 
stylish theater/club luminaires and 
effects, using the latest technology, 
pays even great dividends." 

LED is bringing its latest product 
additions from its Bari headquarters. 
Along withsmokeandbubble 
machines and a new mini-strobe, 
there are eight new lighting effects 
units, including the Summer, which 
combines scanner-type effects with 
twin-direction rotation of an oval light 
design; the Dizzy, with rotating cones 
of colored light; and the Peacock, with 
its fan of white or colored beams. All 
three units have LED built-in micro- 
phones for audio-sync. 

LED executive Onofrio De Nitto 
says that last year Singapore led to a 
big increase in Asian contacts. "We 
already had clients in the area, but 
business was mainly done through 
Hong Kong, where we're handled by 
the biggest importer," he says. "Now 
we've met the regional trade. Our 
overall impression, though, is of a 
rather slow-moving market, especial- 
ly if compared with Europe. Many in 
the trade are less decisive and organ- 
ized than their Western counter- 
parts — but fortunately there are a 
few who are the exact opposite and 
offer interesting ideas." 



Members 

ARTICK - AZ ARREDAMENTI - CTM - FLY - GUFRAM 
KING'S SOUND - LAMPO - LITE BEAM - LED 
MUSIC & LIGHT PRODUCTION - OUTLINE - SGM - SPACE CANNON 
SPOTLIGHT - STUDIO DUE - STUDIO SILVESTRO LOLLI 
STUDIO TAUSANI FERRINI & LUCCHI - TEC NITRON 
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Pesare-sited lighting and controller 
manufacturer SGM is showing the 
Regia 256 and 256/36 lighting control 
desks, now with DMX 512 and RS-232 
output facilities. The Regia can control 
144 dimming channels in Frame, Psyco 
and Chase modes and 96 scanner chan- 
nels (six for each scanner), which form 
the Regia's logical channels. The first 
36 dimming channels can also be con- 
trolled using the two manual presets, 
programmable for Kill, or Flash or 
Fader operations, and there are many 
other unique features. 

SGM export manager Franco Zag- 
hini says, "The cutting edge of our 
effects lighting range on display at 
Singapore is the Compact 575/1200, 
the smallest scanners on the market 
with an HM I 1200 and 575 lamp 
respectively." They feature micro- 
stepper motors, with complete micro- 
processor control, interchangeable 
dichroic filters, 818 interchangeable 
gobos that can be superimposed to 
obtain 16 designs and give a "cross" 
effect by oscillating two superim- 
posed gobos, and an adjustable strobe 
rate and a scanner group that rotates 
through 360 degrees. 

SGM is also showing two new 
"intelligent" effects, the Plus 2 and 
the Eliscan, as well as four additions 
(Alfa, Beta, Delta, Gamma) to their 
line of professional effects lighting. 

From their range of theater lumi- 
naires, Milan-based Spotlight is 




The ES 1 5 Steady Cone from Lampo 



showing the Combi range of Fresnel 
and PC spots, with lamps from 500 
watts to 2,500 watts; the Vedette 
2500H follow-spot, with external 
"peak" or "flat" lamp regulation; and 
the Iccolo ultra-compact follow-spot, 
with a choice of 1000s or 1200-watt 
halogen or discharge lamps. 

Studio Due's sales manager Franco 
Bertini says the firm looks to build on 
its success at the 1991 edition of the 
Singapore show. "We're showing our 
top-selling Vary Beam, a motorized 
spot with an approximately 300- 
degree pan and tilt — compared to the 
120-degrees available from tradition- 
al scanners. New products are the 
Carioca five-color spot, with an auto- 
matic sound-activated diaphragm, 
and the Magnum, a powerful effect 
for outdoor use." 

The name Hawko has become a 
real byword in Southeast Asian 
equipment trade circles. Anthony 
Goh is sales manager of Hawko Trad- 
ing Co. Pte Ltd., which was founded 
in 1973 and now has a 30-strong work 
force, including installation and ser- 
vice teams who key components into a 
corporate distribution network in 
Indonesia, Thailand and northern 
Malaysia. 

"Over the years," says Goh, "the 
list of European and U.S. manufac- 
turers who use us as their distributor 
in this area has expanded to take in 
such key players as Clay Paky, Coe- 
mar, SGM, Optikinetics, High End 



Systems, ERO, RCF, Le Maitre, Cer- 
win Vega, Citronic Martin Audio and 
many more. With 1991 sales of $8 mil- 



lion, 60 percent of our business con- 
sists of exports mainly to Thailand, 
Indonesia and India. But our retail. 



wholesale and installation work is 
mainly in neighboring countries, 
including Vietnam and Laos." 



In addition to in-house teams who 
provide after-sales service, Hawko 
(Continued on wipe i6) 




Authorised distributor in South East Asia for: 

Clay Paky; Coemar; Teatro; SGM; Optikinetic; High End; Litebeam; Pulsar; 
Theatrelight; Lightprocessor; Jem; Le Maitre; RCF; Martin Audio; AB; BGW; 
Citronic; Formula Sound; Cerwin Vega; Memotech Videowall System; Programi 
Sistemi Luce; Malcolm Hill Associates; Omicron Laser, MVM; Smartwall 
System; Tannoy Professional Series. 



HAWKO TRADING CO PTE LTD 

605 MocPherson Road #0115. Citimoc Industrial Complex, Singapore 1336 
Tel 2870011 Telex RS 28213 HAWKO Fax (65) 2885805 Cable HAWKO TRAD Trader's Code No 10001 74C 
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also brings in established designers 
for turnkey venue projects, and, says 
Goh, this flexibility has brought wide 



usage of imported equipment: in 
clubs, theaters, conference halls, even 
schools. "Equipment maintenance 



and service training courses complete 
the all-round facilities we have availa- 
ble. And our showroom in Singapore's 
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THE ART 
OF DANCING IS ONE 

OF OUR 
OLDEST TRADITIONS 




For us Italians, quality and fantasy come naturelly. It is a talent that, combined with our well- 
known characteristics and professionality, brings success. We can see this in the "Made in 
Italy" products for the entertainment industry BEST LIGHT, CLAY PAKY, COEMAR, 
C.T.M., FAL, FLY, KING'S SOUND, GRIVEN, LAMPO, LED, LA NOVALIGHT, 
SGM, SPOTLIGHT, STUDIO DUE AND APIAD, will prove it to you ar the Sound & 
Light Asia 1992 (Singapore 8-10 July 1992). Doing things well gives us great satisfaction. 
The same that Botticelli must have felt. 
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The Essential Trade Exhibition For All 
Lighting & Sound Professional in Asia 
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Citimac Industrial Complex is con- 
stantly updated with the latest offer- 
ings from the world's top 
entertainment technology manufac- 
turers," says the Hawko sales chief. 

Bruno Dedoro, president of light- 
ing and effects giant Coemar, says, 
"As far as Pro Audio & Light — Asia 
'92 is concerned, we've been involved 
in this market for years and our parti- 
cipation now is basically to support 
our distributors." But the center of 
the company's showcase will be the 
Micro Scan and Samurai. The Micro 
Scan is available with a 500 or 650- 
watt halogen lamp or a 400w MSR 

"We believe this product is particu- 
larly right for the Southeast Asian 
market and is ideal for club and thea- 
ter use," says Dedoro. "Each detail 
was studied to reduce size and weight 
to a minimum, so it's perfect for use in 
the thousands of karaoke bars and 
small clubs situated in hotels in Sin- 
gapore, Hong Kong and Tokyo." 

The Micro Scan features five 
dichroic color filters, adjustable 
strobe rate, electronic dimmers, step- 
per motors and control by DMX512 
or O/+10V signals. 

The 700w MSR-powered Samurai 
is the latest example of Coemar tech- 
nical skill in the scanner field and 
offers operators the chance to use a 
really sophisticated scanner in the 
widest possible variety of areas. It 
can be installed in any position and 
offers complete syn and program- 
ming of all movements with micro- 
processor controlled motors, built-in 
ballastand DMX 512 digital of 0/ 
+ 10V analog control facilities. 

For the first time outside Europe, 
Clay Paky, one of Italy's top trade 
names, is exhibiting in the full-scale 
showroom used for expos nearer 
home. International manager Pio 
Nahum says, "Thanks to the collabo- 
ration of Hawko, exclusive importer/ 
distributors in the Clay Paky/Pulsar 
network, we will be taking part with 
dozens of intelligent' lighting units, 
including our Golden Scan — which 
has already won three Effect of the 
Year awards — plus Superscan and 
Miniscan. 

"But there's a whole series of 
brand-new products to interest those 
who couldn't make the March launch 
in Rimini, Italy. There will be 15 units 
creating an impressive array of mov- 
ing light, from the highly sophisticat- 
ed Pinscan and Tiger Multi Rotating 
Gobo to those created with an eye on 
more-limited budgets, such as the 
various versions of the Piper. There 
are also such spectacular effects as 
the Bazooka for professional use and 
such innovative units as the Tornado. 
We've also restyled some classic Clay 
Paky effects, like the Atlas and the 
Atroragi Twin, and updated their 
technology." 

Clay Paky 's sales pattern has 
changed radically through the years. 
The 90 percent that initially went to 
the club market is down to 50 percent, 
with the other half going to television, 
stage and display lighting. "A 
remarkable 90 percent of our output 
is exported," says Nahum. "Asia has 
already been responsible for 30 per- 
cent of our gross, which may seem 
strange since Taiwan and Korea are 
traditionally the home of Clay Paky 
counterfeits. But it goes to prove that 
this market is no longer interested 
only in cheap clones but now appreci- 
ates creativity, quality and style. 

"Our participation at Singapore 
came about through our firm belief 
that, since this market is evolving 
very rapidly, reduction of the time 
between product launch and market 
availability is a key factor." ■ 
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Sony Details MD Launch 
At Euro Press Gathering 



SALZBURG, Austria— Sony brought 
its MiniDisc roadshow to Europe 
June 10, inviting more than 200 jour- 
nalists to see and hear the new con- 
figuration in the company of Sony 
Corp. president/CEO Norio Ohga 
and Sony Software Corp. president 
Michael Schulhof, among others. 

"Europe is a vital market for 
Sony," Ohga declared, "not least be- 

'MD will reach all 

major markets 
before Christmas' 

cause it is the heart of the world rec- 
ord industry, and so many of the 
world's most favorite artists, both 
popular and classical, come from 
Europe." He said 23 hardware com- 
panies, eight software-related 
firms, and 10 blank-tape manufac- 
turers have signed licensing agree- 
ments for the MiniDisc technology. 

Sony plans to introduce up to 1 
million MiniDisc players worldwide 
in its first year, said Jack 
Schmuckli, chairman of the compa- 
ny's European operations. 'This is a 
global launch, as products will 
reach all major markets before 
Christmas 1992." The precise break- 
down by country is not available, 
but it is understood that priority 
will be given to Sony's strong mar- 
kets in Europe — the U.K., France, 
Germany — and that some 25% of 
the shipments will be allocated to 
Germany and 20% to France. 

In terms of marketing and prod- 
uct strategy, Sony has decided to 



immediately go after "active and 
mobile music enthusiasts," said 
Schmuckli, at "very attractive 
prices." These will be below DM 750 
($1,170) for a playback-only porta- 
ble, and about DM 1,000 ($1,560) for 
a recordable home deck. Sony also 
plans a radio /MiniDisc combo and 
an in-car unit. 

Blank MiniDiscs will be priced to 
consumers at about 15 deutsche 
marks ($23.40). According to Sony, 
they will be manufactured at a rate 
of 300,000 units per month at the 
company's Sendai technology cen- 
ter in Japan. Production of prere- 
corded discs will start in September 
at the DADC Austrian plant, and at 
sites in Japan and the U.S. 

The issue of record company sup- 
port for MiniDisc came up at the 
Salzburg presentation, and Schul- 
hof commented on the Warner Mu- 
sic Group and PolyGram positions. 
Warner has yet to make an official 
commitment to MD; PolyGram has 
not supported the technology to 
date. Of the latter, he said, "It 
seems their interest in DCC is over- 
whelming, and that their concern — 
like every record company — will be 
for artists themselves to show 
strong interest in this medium. I 
would expect that as MiniDisc is in- 
troduced, the artistic community 
will probably insist that their record 
companies release their products 
this way." 

Schulhof also said Sony "will be 
releasing some [DCC] samplers, 
and we will gauge how much reper- 
toire to release on DCC according to 
the reaction of consumers." 



GRP Shuts Zurich Office 

Follows Switch To BMG Distrib 



ZURICH — GRP is to close its Euro- 
pean marketing and promotion of- 
fice here Wednesday (30) as part of 
the rationalization process initiated 
when BMG acquired distribution of 
GRP releases last year. 

Marketing director Kurt Weil, 
who gave notice of his resignation 
four weeks ago, following transfer 
of the stock of 80,000 CDs to BMG's 
centra) European warehouse in 
Guetersloh, Germany, plans to con- 
tinue in the music business as a 
free-lance consultant Also leaving 



GRP are the other two members of 
the Zurich office, product manager 
Gino Ferlin and financial controller 
Rachel Deprez. 

Christoph Ruecker, VP of inter- 
national marketing for MCA and 
Geffen, says the promotion and 
marketing of GRP product in Eu- 
rope will henceforth be handled by a 
London-based executive, yet to be 
appointed. 

The GRP Zurich office was 
opened June 1, 1985. 

MIKE HENNESSEY 



Firm Plans Soul Music Festival For Paris 



LONDON— A French production 
firm is planning to launch the first 
Soul Music Festival Oct 19-20 in Par- 
is, with hopes of making it an annual 
event Top U.S. artists wfl) be invited, 
and the show is being done in associa- 
tion with French TV network TF1 
and leading radio network NRJ. 

The originator is Paris-based Iena 
Productions, whose president is Gil- 
bert Bigazzi. The program will in- 
clude two days of concert appear- 
ances at the French capital's Palais 
Omnisport de Bercy, which seats 
about 16,000. A "Legend of Soul" 



award will be presented by the may- 
or of Paris. 

After the Bercy shows, the festi- 
val will move to Marseille and Gre- 
noble in the French Alps, playing to 
fans at venues in those cities. U.S. 
representative for the event is Rick 
Stevens of the Record Plant in Hol- 
lywood, Calif. 



FM radio wars 
heat up In Sydney 
. . . see page 69 



Wiseman Rides Into Solo Career 

Busy lime For Ex-Blue Rodeo Member 



■ BY LARRY LeBLANC 

TORONTO— To explain the varied 
activities and stylistic contrasts of 
his work there must be several Bob 
Wisemans. 

Until recently, the self-taught 
multi-instrumentalist/producer was 
a member of the Juno-winning band 
Blue Rodeo. He left the WEA Cana- 
da group in April after recording 
the act's just-released album, "Lost 
Together." Wiseman, currently 
touring in Canada and the U.S. 
opening for the Shadowy Men On A 
Shadowy Planet (the house band on 
the CBC-TV series "The Kids In The 
Hall"), is also scoring a soundtrack 
for the upcoming Bruce McCulioch 
film "Coleslaw Warehouse" and 
writing a dance piece for Rumanian 
dancer Laura Thaler. 

Wiseman, one of the most visible 
figures on the Canadian alternative 
scene, also recently performed on 
the upcoming Barenaked Ladies 
Sire debut album and co-wrote 
"Hold The One You Love" with 
Scott Dibble for the latter's current 
WEA album, "One Phoebe Street." 

Wiseman's departure from Blue 
Rodeo in April was not that surpris- 
ing. Dominated creatively by Greg 
Keelor and Jim Cuddy, the country- 
flavored rock band was not the vehi- 
cle for Wiseman's distinctly skewed 
songs. As a result, in recent years, 
he had released three self-financed 
solo projects: the album "In Her 
Dream" (Risque Disque in Canada; 
Atlantic in the U.S.), the avant- 
garde indie cassette "Hits Of The 
'60s And '70s," and the album "Pre- 




MARK ALTMAN, president of 
Morning Music, has been elected 
president of the Society of Compos- 
ers, Authors and Music Publishers 
of Canada (SOCAN), the Canadian 
performing rights society. In addi- 
tion, Michael R. Rock has been 
named GM of SOCAN following the 
retirement of CEO Jan Matejcek. 

Ex-AQUARIUS RECORDS head 
Terry Flood of Montreal and ex- 
Spoons drummer Derrick Ross, a 
partner in DMD Promotions, have 
joined forces to launch the label fre, 
to be distributed by Capitol Rec- 
ords-EMI Canada. The Toronto- 
based label's first release will be the 
Skydigger's album "Restless." 
DMD will handle promotion for the 
new label. 

Industry veteran Linda 

Nash has been named national pro- 
motion manager at Quality Records 
in Toronto and, at MCA Records 
Canada, Sarah Norris has been ap- 
pointed marketing manager. At re- 
tail, Grant Hurley has been named 
national buyer at A&A Music & En- 
tertainment. 

JoE SUMMERS, president of 



sented By Lake Michigan Soda" 
(WEA) — in which he displayed his 
affection for jazz, pop, and aggres- 
sively thought-provoking political 
themes. 

Wiseman also has produced 
tracks for Edie Brickell, ex-Shocka- 
billy guitarist Eugene Chadbourne 
(with whom he toured in 1990), and a 
wide number of number of local 
acts, including the Bourbon Taber- 

Tm realty enjoying 
being on the road 
on my own' 

nacle Choir, Leslie Spit Treeo, An- 
drew Cash, Basic English, Bob 
Snider, Ron Sexsmith & the Uncool, 
and Mendelson Joe. 

"In the past I've stopped certain 
projects because of Blue Rodeo but 
I didn't want to do it anymore," 
Wiseman explains. "Jim asked me 
earlier this year if I could make a 
two-year committment and I told 
him I couldn't. 

"When I explained to him all the 
things I was doing, he said to me, 
'You can't walk away from all this 
stuff.' 

"I tried to juggle everything as 
long as I could but this spring it be- 
came clear I wouldn't be able to 
tour with Blue Rodeo and continue 
doing what I wanted to do in terms 
of making my next record and tour- 
ing myself . . . I'm really enjoying 
the thrill of being on the road on my 
own and not having to check with 



anyone. It's really the most exciting 
time of my life. The only thing I 
miss is other people moving my 
equipment at the end of the night" 

Since last fall, Wiseman has re- 
corded nine songs with singer 
Brickell, working with her in New 
York and Canada. The two first met 
in 1989 when Blue Rodeo opened for 
Brickell & New Bohemians in Ger- 
many and England. Afterward, 
while Blue Rodeo was in Los Ange- 
les filming a performance segment 
for the Meryl Streep film "Post- 
cards From The Edge," Wiseman 
and Brickell became reacquainted 
and the songstress contributed vo- 
cals for Wiseman's quirky "Pre- 
sented By Lake Michigan Soda" al- 
bum (the title, referring to a ficti- 
tious soft drink, is a parodic slap at 
Coke, Pepsi, and beer sponsorship 
tie-ins with music acts). 

Last year, when Blue Rodeo 
opened for Brickell in the U.S., she 
contacted him about working on 
some songs she had already written 
and to co-write some new songs. 

For the sessions at the Metal- 
works Recording Studios, Wiseman 
assembled a diverse backing group 
of top-notch jazz and rock players, 
including guitarists Wayne Cass 
and Kim Radcliffe, bassist Hugh 
Phillips, drummer/cellist Don Kerr 
(from the group Dinner Is Ruined), 
basoonist Jeff Burke, trombonist 
Colin Couch (of the Polkadogs), 
trumpet player Sara McElcheran, 
trombonist Steve Donald, and cellist 
Howie Wiseman, his brother. 



A&M Records Canada, citing the re- 
cent feat of Bryan Adams' album 
"Waking Up The Neighbours" 
achieving Canadian diamond status 
(1 million units), says, "It's fantas- 
tic, but we feel we still have a cou- 
ple hundred thousand [units] left." 

The CANADIAN Recording In- 
dustry Assn. has announced its new 



slate of officers for 1992-93. Paul 
Burger, president of Sony Music 
Canada, has been named chairman; 
Stan Kulin, president of Warner 
Music Canada, is vice chairman; and 
Ross Reynolds, president of MCA 
Records Canada, has been named 
treasurer. Deane Cameron, presi- 
dent of Capitol Records-EMI of 
Canada, is past chairman. 



BILLBOARD READERS ARE LOOKING 
FOR YOUR HOMES 

Sell your properties in "REAL ESTATE TO THE STARS" and 

reach a world of recession-proof talent and entertainment ex- 
ecutives. 

40% of our readers own 2 homes or more. 25% of these read- 
ers' homes are valued at $500,000 to S1 million and more. 

Reach high-income home buyers on the east and west coasts, 
in the south, in the mid-west and across the ocean. 

Call ROSEANNE AMORELLO at 800-223-7524 NOW! 



BILLBOARD JULY i, 1992 



47 



HITS OF THE m WORLD 

- ' Ml— fy*.«AAR«in — ^^^.^g^pjjp^^^— - 

rilPATUADT tUVT 1AA f;u/<12 " UaC 18 17 DEEm DIPPY RIGHT SAID FRED ioeai 3 NEW LOUDNESS LOUDNESS wahnerbros 10 5 JEAN-KtARC THIEUWJLT LE PRINTEMPS DES 

CUnUVn«m IIUI IW """" AIOIA 19 i e DON'T TALK, JUST KISS RIGHT SAID FRED Blow 4 NEW MELLOW MIHO NAKAYAMA king CALSES... SONY/m 

THIS LAST _ UWHIWaU S 1 LINDBERG UNDBERG TOKUMA JAPAN 11 NEW U2 ACHTUNG 8ABV island-polygram 



EUROCHART HOT 100 wtn Z%L 


18 
19 


17 
IB 


DEEPLY DIPPY RIGHT SAID FRED IDEAL 

DONT TALK, JUST KISS RIGHT SAID FRED Blow 


3 
4 


NFW 
NEW 


LOUDNESS LOUDNESS warner BROS 
MELLOW MIHO NAKAYAMA KING 


10 


5 


JEAN MARC THIBAULT E PRINTEMPS DFS 

CALSES... SONY/m 


THIS 
WEEK 


LAST 








UPiYNTERCORD 


5 


1 


LINDBERG LINDBERG TOKUMA iapan 


11 


NEW 


U2 ACHTUNG 8ABY island-polygram 


WEEK 


SINGLES 


20 


NEW 


THE ONE ELTON JOHN rockey/poeygram 


6 


3 


SUPEH BEST II CHAGE & ASKA pony canyon 


12 


11 


MIDNIGHT OIL SCREAM IN BLUE LIVE 


1 


1 


JUMP KRIS KROSS flurr mouse/cyxumbm 






ALBUMS 


7 


NEW 


ISLAND AFTERNOON KIYOTAKA SUGIYAMA 






COI UM8IA50NY 


2 


2 


RHYTHM IS A DANCER SNAP LOGIC 


1 


1 


WESTERNHAGEN JAJA warner BROS 






WARNER MUSIC IAPAN 


13 


NEW 


POW TOW REGAGNER LES PLAINES 


3 


8 


TOO FUNKY GEORGE MICHAEL IPC 


2 


7 


LIONEL RICHIE BACK TO FRONT moyown 


8 


2 


HOUNETSUENO AXASHI YUTAKA OZAKI SONY 


14 


19 


REMARYUPOL YGRAM 


4 


4 


ABBA-ESQUE ERASURE muii 


3 


2 


CHRIS DE BURGH POWER OF TEN asm 


9 


7 


JUNANASAINOCHIZU YUTAKA OZAKI SONY 


TRACY CHAPMAN MATTERS OF THE HEART 


S 


s 


IT'S MY LIFE OR, ALBAN swem.a 


4 


3 


QUEEN GREATEST HITS II PAntOPHONE 


10 


5 


GORGEOUS ZOO tor LIFE 


15 
16 


NEW 
NEW 


ELEKTRAAVEA 

DIRE STRAITS ON EVERY STREET pol ygram 
PRINCE A THE NEW POWER GENERATION 

DIAMONDS AND PEARLS wea 

FRANCIS LALANNE TENDRESSES sony/trema 


6 

7 


3 

10 


TO BE WITH YOU MR BIG Atlantic 
PLEASE DON'T GO DOUBLE YOU dwa 


9 
6 


6 
4 


SNAP THE MADMAN'S RETURN logic 
GENESIS WE CANT DANCE virgin 


FRANCE (NielstrVEuroc* 1)6/20/92 


a 


6 


PLEASE DON'T GO K.W S. network 


7 


8 


MAMAS A PAPAS DAYDREAM MCA 


THIS 


LAST 


SINGLES 


17 


6 


9 


12 


THE ONE ELTON JOHN ROCKET 


8 


5 


ZZTOP GREATEST HITS warner BROS 


WEEK 


WEEK 


18 


15 


ETIENNE DAHO PARIS AILLEURS virgin 


10 


7 


KNOCKIN' ON HEAVEN'S DOOR GUNS N' ROSES 


9 


11 


RIGHT SAID FRED UP inyebcord 


1 


2 


SMELLS LIKE TEEN SPIRIT NIRVANA bmgceften 


19 


16 


FRANCOIS FELDMAN MAGIC BOULVARD 






GcrrtN 


10 


18 


GUNS N' ROSES USE YOUR ILLUSION II GEFFEX 


! 




Jut FRANCOIS FELDMAN PtiotyiijRAWPDLyGftAM 


PHONOGRAM Y"0l YGRAM 






ALBUMS 


11 


9 


SISTERS OF MERCY SOME GIRLS WANDER BY 






AVEC TES YEUX PRETTY FACE ROCH VOISINE 


20 


NEW 


M.C. SOLAAR QUI SEMS LE VENT RECOLTE IE 


i 


1 


LIONEL RICHIE BACK TO FRONT MOTOWN 


12 


10 


MISTAKE MERCIFUL 




_ 








POLYGRAAAVOLYDOR 


2 


2 


QUEEN LIVE AT WEMBLEY 86 paplopmone 


IRON MAIDEN FEAR OF THE DARK emi 






THE SHOW MUST GO ON QUEEN pariophonei: m i 


SWEDEN (GLF) 6/24/92 


3 


3 


QUEEN GREATEST HITS II pariophoni 


13 


12 


ANNIE LENNOX DIVA RCA 


9 


4 


SUZETTE DANY BRIL I ANT wa 


4 


5 


ANNIE LENNOX DIVA RCA 


14 


16 


KRIS KROSS TOTALLY KROSSEO OUT SONY 


6 


8 


(I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY & 


IMS 


LAST 
WEEK 




5 


4 


ZZTOP GREATEST HITS WARNER BROS 


15 


15 


THE CURE WISH fiction 






J L N *v| 1 r- : R WAR N ES i J ""* 


WEEK 


SINGLES 


6 


6 


IRON MAIDEN FEAR OF THE DARK EMi 


16 


13 


MR. BIG LEAN INTO IT ATLANTA? 


j 


3 


IMPLORA JEAN PHILIPPE AUDIN & DIEGO 


1 


NEW 


ABBA-ESQUE ERASURE muye 


7 


7 


GENESIS WE CAN'T DANCE virgin 


17 


17 


DEF LEPPARD ADRENALIZE mercury 






MODENA oiipymwom 


2 


4 


RHYTHM IS A DANCER SNAP logic 


S 


10 


OEF LEPPARD ADRENALIZE bludgeon ryctoia 


18 


NEW 


METALLICA METALLICA pvonoc.rampoi ygram 


8 


7 


YOU TEN SHARP comubwsom 


3 


1 


ITS MY LIFE DR. ALBAN swemdl 


9 


9 


THE CURE WISH ncTION 


19 


19 


MICHAEL JACKSON DANGEROUS EPIC 


9 


10 


CAROLINE M.C. SOLAAR pol ygraajIpoi mow 


4 


10 


SWEAT (A LA LA LA LA LONG) INNER CIRCLE 


10 


NEW 


GUNS N' ROSES USE YOUR ILLUSION II CEFPEN 


20 


NEW 


QUEEN LIVE AT WEMBLEY '86 emi Germany 


10 


17 


TOMBE O'AMOUR FRANCOIS FELDMAN 




METRGWOME 














11 
12 
13 
14 


12 
NEW 
NEW 

18 


POL *GfVM'Py*XlGfU< M 

1 LOVE YOUR SMILE SHANICE motowpol ygram 

DIOI KHALED polygram 

1 CAN'T DANCE GENESIS virgin 

10.9.B.7 . . . BENNY B. Sony 


8 


2 


JUMP KRIS KROSS COLUMBIA 


AUSTRALIA (Australian Record Industry Assn ) 6/26792 








6 


3 


LANGA BOLLAR PA BENGT SVENNE RUBINS start 
ALART RECORDS 


mi r 


WEEK 


SINGLES 

JUMP KRIS KROSS columbia,sony 


JAPAN 


(Music lata) 6/22/92 


7 


S 


VARJE GANG JAG SER DIG LISA NILSSON cwsei 
MUSIC 


1 


2 


THIS 


LAST 


SINGLES 


15 


11 


ARE YOU READY TO FLY RQZALLA CMtnm 


8 


7 


THE ACTOR MICHAEL LEARNS FO ROCK MCDUTv 


2 


1 


TAKE IT FROM ME GIRLFRIEND 8MG 






16 


NEW 


ONE U2 1SLANIVP0LY0RAM 


9 


6 


CATCH THE MOON STEFAN ANDERS SON record 


3 


6 


SAVE THE BEST FOR LAST VANESSA WILLIAMS 


1 


2 


KIMIGA IRUDAKEDE KOME KOME CLUB SONY 


17 


9 


IN THE CLOSET MICHAEL JACKSON epiCtSCmy 






STATION 






POLYDOR/POLYGRAM 






BLOWIN' B'z BMG/YetOR 


IB 


13 


BEYOND MY CONTROL MYLENE FARMER POlydor 


10 


NEW 


YOU BRING ON THE SUN LONDONBEAT ANaous 


4 


3 


ORDINARY ANGELS (CLUNK EP) FRENTE festival 


3 


4 


MOH KOINANTE SHINAI NORIYUKI MAKIHARA 


19 


NEW 


RE5TE AVEC MOI FRANCIS LALANNE trfmAySObW 






ALBUMS 


9 


4 


THAT WORD (L.O.V.E1 ROCKMELONS 
MUSNROOMiTESTIVAL 






WARMER BROS 

NATSUDANE TUBE SONY 


20 




TU MANQUES FREDERICKS GOLDMAN AND 

JONES COLUMBIA/SONY 


1 


1 


LISA NILSSON HIMLEN RUNT HORNET opesei 
MUSIC 


£ 


5 


TO BE WITH YOU MR. BIG WARNER 


9 


5 


ITSUMADEMO KAWARANU AIWO TETSURO ODA 






ALBUMS 


2 


3 


STEFAN ANOERSSON EMPEROR'S DAY RECORD 


7 


7 


ONE IN A MILLION EUPHORIA DM 




NEW 


PJMM6N8 


1 




27 ARTISTES URGENCE URGENCE viROin 






STATION 


8 


NEW 


TOO FUNKY GEORGE MICHAEL EPIC/SONY 


6 


NAICHAISOUDAYO MISATO WATANABE epic/sony 


2 




GENESIS Wf CAN'T DANCE '.'irt, n 


3 


2 


ZZTOP GREATEST HITS warner BROS 


9 


17 


HAZARD RICHARD MARK emi 


7 


10 


HEYATO WAISHATSUTO WATASHI ERI 

HIRAMATSU PONY canyon 

TOO SHY SHY BOY! ARISA MIZUKI NmON cyxumiaa 


3 


3 


JEAN PHILLIP! AUDIN 8 DIEGO MODENA 


4 


NEW 


VARIOUS ARTISTS SUMMER IN THE CITY COUJMBU 


10 


8 


1 CAN FEEL IT RADIO FREEDOM 

PHONOGRAMY-IX YGRAM 


8 


9 


4 


2 


OCARINA of i phine/SONY 

MICHEL SARDOU LE GRAND REVEIL trew/sony 


5 
6 


4 

5 


VARIOUS ARTISTS ABSOLUTE MUSIC 13 EVA 
ANNIE LENNOX DIVA RCA 


11 


12 


TWILIGHT ZONE 2 UNLIMITED liberationvTESTIVAl 


9 


NEW 


BLUE MOON STONE CHECKERS PONvCAmON 


f 




NIRVANA NEVERMIND GtrrtKiBMG 


7 


6 


DEF LEPPARD ADRENALIZE bajnogram 


12 


10 


CRY LISA EDWARDS ErOPOtvoriAU 


10 


6 


JIBUNWO MITSUMETE/1992 NEN NATSU KYOKO 
KOIZUMI victor 


6 


NEW 


VERONIQUE SANSON SANS REGRETS vvEA 


8 


NEW 


QUEEN GREATEST HITS II o» 


13 


20 


AS UGLY AS THEY WANNA BE UGLY KID JOE 






7 




("VI irckj | \\IC AT VurttJQE Cv 'OjC mi 
UULLn LIVL Al YrtMoLLT oo LMI 


9 


NEW 


BRUCE SPRINGSTEEN HUMAN TOUCH cyjeuubia 






PHONOGRAM-POLYGRAM 




NEW 
NEW 


ALBUMS 

NOURYO TUBE Sony 
ICTL SOUNDTRACK SONY 


S 


7 


MICHAEL JACKSON DANGEROUS CPK&JM 


10 


NEW 


KISS REVENGE meikurv 


14 


14 


NOTHING ELSE MATTERS METALLICA 
PMONOGRAM.PCAVGP.AM 


1 

2 


9 


NEW 


SOUNDTRACK DIRTY DANCING BMG 








15 


13 


IN THE CLOSET MICHAEL JACKSON EP&scwv 














NETHERLANDS (Slicht™ Nederlandse 401 6/19/92 


16 


9 


UNDER THE BRIDGE RED HOT CHILI PEPPERS 


































LAST 
WEEK 




17 


15 


WARNER 

DJAPANA (GAPIRRI MIX) YOTHU YINLX 


1 


1 






c 


^Fj 1 1 ix 


TPS* 

WEEK 


SINGLES 












ITS OF Th 


.1 




1 


1 


RHYTHM IS A DANCER SNAP LOGIC 

KNOCKIN' ON HEAVEN'S DOOR GUNS N' ROSES 

GEFFEN 


18 


11 


MISTADOBALINA DEL T»A FU-NKEE 
HOMOSAPIEN warner 










c 


r^ito U. I\. 

f -AYAVAWAWtM B7H BA*A*A*A*A*AW ^ -^^^ ■ ■ ^» ■ 


2 


2 


19 


NEW 


THE ONE ELTON JOHN phcayo&kaM'POlygram 






fi 1992. BillDoardVBPI Communications (Music 


Week 1 


£ CIN/compiled by Gallup) 


3 


4 


LIVE AND LEARN JOE PUBLIC CCKUMEBA 


20 


16 


STAY SHAKESPEARS SISTER POIvoOftPCtvGRAU 


THIS 
WEEK 


LAST 
WEEK 




THIS 


LAST 
WEEK 




4 


3 


JUMP KRIS KROSS COLUMBIA 






ALBUMS 


SINGLES 


WEEK 


ALBUMS 


5 


8 


EVERYTHING ABOUT YOU UGLY KID JOE mercury 


1 


1 


LIONEL RICHIE BACK TO FRONT polyooriPOivgram 


1 


1 


ABBA-ESQUE (EP) ERASURE MUTE 


1 


1 


LIONEL RICHIE BACK TO FRONT moicwn 


6 


5 


NOTHING ELSE MATTERS METALLICA vertigo 


2 


2 


ZZTOP GREATEST HITS warmer 


2 


2 


HEARTBEAT NO BERRY Columbia 


2 


NEW 


ELTON JOHN THE ONE mcxa 


7 


6 


WORKAHOLIC 2 UNLIMITED BYTE 


3 


3 


MICHAEL CRAWFORD PERFORMS ANDREW 


3 


4 


HAZARD RICHARD MARX Capitol 


1 


3 


OR. HOOK COMPLETELY HOOKED THE BEST OF 


8 


10 


YOU BRING ON THE SUN LONDONBEAT anxious 






LLOYD WEBBER WARNER 


4 


6 


SOMETHING GOOD UTAH SAINTS r*, 






OR HOOK capitcx 


9 


NEW 


TOOFUNKY GEORGE MICHAEL EPvc 


4 


5 


YOTHU YIND THE TRIBAL VOICE ALBUM 
MUSHROOWFESTIYAL 


9 
6 


3 
5 


PLEASE DONT GO KWS network 
TOO FUNKY GEORGE MICHAEL CPrc 


4 


NEW 


JOE COCKER THE LEGEND-THE ESSENTIAL 

POLYGMAM 


10 


NEW 


GYPSY RHYTHM RAUL ORELLANA emi 
ALBUMS 


S 


4 


RED HOT CHILI PEPPERS BLOOD SUGAR SEX 
MAGIK WARMER 


7 


8 


IT ONLY TAKES A MINUTE TAKE THAT RCA 


8 


s 


SIMPLY RED STARS eastvyest 




3 


LIONEL RICHIE BACK TO FRONT MOTOWN 






8 


12 


BLUE ROOM THE ORB KUTC 


6 


NEW 


THE BEATLES SGT, PEPPER'S LONELY HEARTS 


2 


1 


VARIOUS ARTISTS THE GREATEST HITS 1992 


6 
7 


6 

7 


PAUL YOUNG FROM TIME TO TIME CttuMBWSONY 
DIESEL HEPFIDELITY chrysalis-em 


9 
10 


7 
10 


JUMP KRIS KROSS Rurr house 
THE ONE ELTON JOHN rocket 


7 


4 


CLUB BAND >■.-■;•> 

ALEXANDER O'NEAL THIS THING CALLED 


3 


2 


VOLUME 2 EVA 

VARIOUS ARTISTS COUNTDOWN ROCKBALLAOS 


a 


8 


JAMES BLUNDELL THIS ROAD EMi 






LOVE_GREATEST HITS i*au 






MAGNUM/WARNER 

QUEEN GREATEST HITS II pariophone 


9 


10 


THE BLACK CROWES THE SOUTHERN HARMONY 


11 
12 
13 


NEW 

13 


I'LL BE THERE MARIAN CAREY Columbia 

EVEN BETTER THAN THE REAL THING U2 island 

AIN'T 2 PROUD 2 BEG TLC arista 


8 


7 


QUEEN LIVE AT WEMBLEY '86 pariophone 


4 


4 






AND MUSICAL COMPANION pmonograupoiygram 


9 


NEW 


TOM JONES T HE COMPLETE TOM JONES rowtm 


5 


6 


METALLLICA METALLICA vertigo 


10 


11 


BABY ANIMALS BABY ANIMALS imaggdmg 


IB 
20 
NEW 


10 


2 


FAITH NO MORE AjNGEL DUST slash 


6 


NEW 


JULIO IGLE51AS CALOR coiumbia 


11 

12 
13 


9 

16 
12 


NEIL DIAMOND THE GREATEST HITS 1966-1992 
COLUMBIA/SONY 

THE CURE WISH EASY wesiiwarner 
SIMPLY RED STARS easy wesymyarmer 


14 
13 


ONE SHINING MOMENT DIANA ROSS EMI 
SYMPHONY OF DESTRUCTION MEGADETh 

Capitol 


11 

12 


9 
10 


ANNIE LENNOX DIVA RCA 

GUNS N' ROSES USE YOUR ILLUSION II geffen 


7 
8 


5 
9 


VARIOUS ARTISTS HOUSE PARTY 3 ARCADE 
SNAP THE MADMAN'S RETURN logic 


16 


11 


KNOCKIN' ON HEAVEN'S DOOR GUNS N ROSES 

GEPTEN 

MAKE LOVE LIKE A MAN DEF LEPPARD BLUO&tON 


13 
14 


14 
8 


LISA STANSF1EL0 REAL LOVE most* 
RICHARD MARX RUSH STREET WiTtX 


9 

10 


7 
8 


COCK ROBIN THE BEST OF COCK ROBIN Columbia 
VARIOUS ARTISTS HET BESTE UIT DE TOP 100 


14 

IS 


20 
15 


TORI AMOS LITTLE EARTHQUAKES warmrbros 
JIMMY BARNES SOUL DEEP MUSHROOMiFESTrYAi 


17 


NEW 


IS 


12 


SHAKESPEARS SISTER HORMONALLY YOURS 

LONDON 






ALLERTUDEN magnum 


16 


13 


SMOKIE GREATEST HITS BMG 


18 




EVERYTHING ABOUT YOU UGLY KID JOE mercury 


16 


16 


SOUNDTRACK THE COMMITMENTS Mt> 








17 


NEW 


KRIS KROSS TOTALLY CROSSED OUT 
COLUAY8YA/SONY 


9 








19 


36 


CRUCIFY TORI AMOS EAST WEST 


17 


6 


DEL AMITRI CHANGE EVERYTHING um 


CANADA (Tha Racordl 6/8/92 


18 


17 


PEARL JAM TEN EPTuSONY 


20 


15 


THE WORLD IS STONE CYNDI LAUPER DRC 


18 


11 


RIGHT SAID FRED UP tug 


ras 


LAST 
WTEK 




19 


NEW 


MICHAEL JACKSON DANGEROUS crcsoky 


21 


21 


TEMPLE OF DREAMS MESSIAH wcwn 


19 


18 


GUNS N' ROSES USE YOUR ILLUSION 1 ocfftn 


WEEK 


SINGLES 


20 


19 


DEF LEPPARD ADRENALIZE phonoiramypoivgram 


22 


14 


CONTROLLING ME OCEANIC dead dead good 


20 


15 


UGLY KID JOE AS UGLY AS THEY WANNA BE 


1 


1 


JUMP KRIS KROSS COLUMTJIVSONY 






23 


17 


MOTORCYCLE EMPTINESS MANIC STREET 






MERCURY 


2 


NEW 
4 


I'LL BE THERE MARIAH CAREY Columbia/Sony 
ACHY BREAKY HEART BILLY RAY CYRUS 
MERCURY a>LG 

DAMN 1 WISH 1 WAS YOUR LOVER SOPHIE B. 


GERMANY usikmarfct) 6/16/92 


24 


16 


PREACHERS Columbia 

BELL BOTTOMED TEAR THE BEAUTIFUL SOUTH 


21 
22 


24 
NEW 


U2 ACHTUNG BA&Y fSLAND 

PRINCE & THE NEW POWER GENERATION 


3 


THIS 


LAST 


SINGLES 




GO' DISCS 


DIAMONDS AND PEARLS kuslcy park 


4 


5 


week 


WEEK 


29 


32 


HANGIN' ON A STRING (KNUCKLES REMIXI 


23 




UirUAC 1 QAl 1 AJLLPUArL DAI 1 bum ws-vrvb 
WrIUnALL BALL N '_f''*LL L ,,J .LL 






HAWKINS COLUMBIA/SONY 


1 


1 


RHYTHM IS A DANCER SNAP logic 






LOOSE ENDS ten 


24 


23 


MADNESS DIVINE MADNESS virgin 


5 


3 


IF YOU ASKED ME TO CELINE DION elekyrvwea 


2 


3 


ITS MY LIFE DR. ALBAN ioqc.bmgariola 


26 


3B 


FOUR SEASONS IN ONE DAY CROWDED HOUSE 


25 


13 


WILSON PHILLIPS SHADOWS AND LIGHT - 


6 


2 


LETS GET ROCKED DEF LEPPARD vFRYiocvno 


3 


2 


JUMP KRIS KROSS COLUMBWSCNY 


27 


37 


CAPITOL 

GOOD STUFF B52S REPRISE 


26 


29 


THE BEAUTIFUL SOUTH 0898 DO! cases 


7 


8 


NU NU LIDELL TOWNSELL >SBA/1SBA 


4 


8 


PLEASE DON'T GO DOUBLE YOU mermaid 


27 


30 


QUEEN GREATEST HITS II PARUyYANOM 


8 


6 


LIVE AND LEARN JOE PUBLIC COLUMBUvSONY 


5 


4 


TO BE WITH YOU MR, BIG Atlantic 


28 


NEW 


THUNDER PRINCE A THE NEW POWER 
GENERATION paisley park 


28 


40 


TINA TURNER SIMPLY THE BEST capiiol 


9 


10 


YOU WON'T SEE ME CRY WILSON PHILLIPS 


6 


5 


DREAM A LITTLE DREAM OF ME MAMAS & PAPAS 






29 


19 


U2 THE JOSHUA TREE island 




SBH/SBK 






MCA 


29 


NEW 


SOME JUSTICE URBAN SHAKEDOWN urban 


30 


39 


DEF LEPPARD ADRENALIZE BLUOGION RrrrouN 


10 


NEW 


THE BEST THINGS IN LIFE LUTHER VANDROSS 


7 


7 


TEMPLE OF LOVE (1992) SISTERS OF MERCY 

MERCIFLNAAST WEST 


30 


26 


■■■■■ 

I'LL BE THERE INNOCENCE COOLTCMPO 


31 


NEW 


KRIS KROSS TOTALLY KROSSED OUT COLUMBIA 






AAAL-PLG 


a 


6 


JIVE CONNIE CONNIE FRANCIS pcavoor 


31 


23 


THE SOUND OF CRYING PREFAB SPROUT 


32 


25 


SQUEEZE GREATEST HITS ABM 


1 




ALBUMS 

QUEEN CLASSIC QUEEN holltwwcwea 


9 


14 


PLEASE DON'T GO K .W.S. RUFF TRACE 








33 


20 


THE CURE WISH FICTION 


1 


10 


9 


MISTADOBALINA DEL THA FUNKEE 
HOMOSAPIEN ELEKTRA 


32 


22 


DON'T YOU WORRY 'BOUT A THING INCOGNITO 

TAUUNIOUO 


34 


31 


GUNS N' ROSES APPETITE FOR DESTRUCTION 


2 


3 


BLACK CROWES THE SOUTHERN HARMONY ANO 
MUSIC COMPANION Dtr AMfaowWEA 


11 


10 


STAY SHAKESPEARS SISTER LONDON 


33 


Ml *J 


A LITTLE BIT MORE KYM SIMS Atco 


35 


NEW 


ZZTOP GREATEST HITS Warner BROS 


3 


3 


DEF LEPPARD ADRENALIZE vertk»piD 


12 


12 


NOTHING ELSE MATTERS METALLICA 


34 


40 


DOLPHINS MAKE ME CRY MARTYN JOSEPH epic 


36 


NEW 


CROWDED HOUSE WOODFACE CAPnoL 


4 


NEW 


WILSON PHILLIPS SHADOWS ANO LIGHT sen/set. 


VERTIGQ-PVONOGRAM 


35 


35 


O.P.P. NAUGHTY BY NATURE BiGUFE 


37 


NEW 


GENESIS WE CAN'T DANCE virgin 


5 


5 


CELINE DION CELINE DION «xum«.vson. 


13 


11 


UNDER THE BRIDGE RED HOT CHILI PEPPERS 


36 


19 


FRIDAY. I'M IN LOVE THE CURE fiction 


38 


NEW 


SHUT UP AND DANCE DEATH IS NOT THE END 


6 


6 


RED HOT CHILI PEPPERS BLOOD SUGAR SEX 

MAGIK WARNER BROS jWEA 






WARNER BROS 


37 


24 


MYLOV1N' LN VOGUE EASTWtST 












14 


13 


WELCH EIN TAG MARIO JORDAN BMGARKXA 


38 


NEW 


YOU BRING ON THE SUN LONDONBEAT ANXIOUS 


39 


36 


CHRIS DE BURGH POWER OF TEN ASM 


7 


4 


KRIS KROSS TOTALLY KROSSED OUT 


IS 
16 
17 


NEW 
16 
15 


EVERYTHING ABOUT YOU UGLY KID JOE POLYGRAM 
EVERYTIME WE TOUCH MAGGIE REILLY eiectrola 
IN THE CLOSET MICHAEL JACKSON EPiC/sONY 


39 
40 


28 
25 


BALLROOM BLITZ TIA CARRERE REPRISE 
PENNIES FROM HEAVEN INNER CITY TEN 


40 


NEW 


JOSEF LOCKE HEAR MY SONG TTHE BEST OF ... ) 
EMi 


8 

9 
10 


7 
8 
10 


CCttUMBUVWHY 

TOM COCHRANE MAD MAD WORLD CAPirotXAmcx 
ZZ TOP GREATEST HITS warner 6ROS.<wtA 
ANNIE LENNOX DIVA RCA*MG 
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SPOTLIGHT OfSI ITALY 



'91 Vs. '90 

OVERALL SALES UP, BUT 
UNIT SALES DOWN AS 
RECESSION, PIRACY AND 
RENTALS GNAW AT PROFITS 



By Mike Hennessey 

As in most European territories, the growth of the 
Italian music market last year was a deceptive 
progression. While sales, at $428.8 million, were 
up 5.12 percent from the 1990 figure, the unit 
aggregate dropped by 6.5 percent. 
The same trend is reflected in the figures for the first quar- 
ter of 1992 up 6.29 percent in value, 
down a hefty 9.6 percent in units. 
"The unit figure is the critical one," 
says PolyGram's Gianfranco Re- 
build. "For about one decade now, 
unit sales have remained at about 
the same level, the revenue incre- 
ments coming from the progressive 
growth in CD sales. But now unit 
sales are declining appreciably, and 
this is a worrisome factor." 

The Italian industry is no strang- 
er to worrisome factors. Piracy has 
been a major problem for years, 

more recently aggravated by an alarming proliferation of 
bootleg CDs. There is a growing record-rental business and a 
substantial traffic in parallel imports. 

Parallel imports can account for up to 20 percent of sales of 
international repertoire. And rental is eating into sales of all 
categories of product. It has been estimated that every CD on 
the inventory of a record-rental shop — and there could be as 
many as 4,000 outlets in Italy means 12 lost CD sales. 

Consumption of blank cassettes in Italy is running at 60 
million plus annually, compared with prerecorded unit sales 
of 21 million. 

"And, more and more, blank cassettes are being used to re- 
cord rented CDs," says EMI managing director Roberto Cit- 
terio. 

All of these elements serve to undermine the prosperity of 
a record industry already hit by the general economic reces- 
sion. 

Piracy is said by Ernesto Magnani, president of the Italian 
record industry association AFI, to be costing more than $80 
million a year in lost sales, equal to one-fifth of the total 
posted last year by member companies. 

Rebuild estimates that the combined impact of piracy, di- 
rect imports, bootlegs and record rental depletes the indus- 
try's income by up to 40 percent. 

"Italy has the same population as the U.K., but our record 
market is one-third the size," he says. "The Italians are great 



Piracy is said to be costing 
more than $80 million a year 
in lost sales, equal to one-fifth 
of the total posted last year by 
member companies. 



consumers of music, but per capita expenditure on records is 
decidedly low compared to that of some of the 
country's European neighbors." 

Someone recently calculated that, if the national debt of 
Italy were equally shared among its inhabitants, each Italian 
would owe something like 520,000. In this economic climate, 
industry leaders say that if 
business keeps up with infla- 
tion this year — currently 
running at 5.4 — percent it 
will be doing well. 

"This is a two-tier coun- 
try," says Guido Rignano, 
president of Ricordi. "There 
is the divide between north 
and south and also between 
extremes of richness and 
poverty throughout the 
country. Unemployment is 
running at around 12 percent 
in the north, but it is more than 20 percent in the south. Italy 
is Europe's biggest importer of French champagne and Rolex 
watches but one of the smallest consumers of recorded music 
in relation to its population." 

Ricordi, whose activities embrace record production, mu- 
sic publishing and retailing, has a chain of 25 record stores in 
Italy. "Sales are running at 2 percent down from last year," 
says Rignano. 

Small dealers are hurting even more. "There are around a 
thousand dedicated record shops in Italy," says Sony manag- 
ing director Franco Cabrini, "but the numbers are declining 
as chains appropriate a larger share of a declining market. 
The small dealer has to specialize to survive." 

The small dealer also faces growing competition from a 
belated development: rackjobbing operations. "Until now," 
says PolyGram's Rebulla, "department stores and supermar- 
kets have not been very active in record retailing, but now 
rackjobbing is developing." 

Sony's Cabrini says that records are not sufficiently ex- 
posed or accessible in Italy. "We need more stores open on 
Sunday, the day of the week when Italians promenade and 
congregate in their local piazzas." 

Sunday is certainly an important day for Pietro Milani, 
who heads the Virgin retail operation in Italy. "We achieve 
up to 22 percent of our 6ales on Sundays," he says. 

Milani claims that the 16,000-square-foot Virgin store on 



Milan's Piazza del Duomo just across the square from Ricor- 
di's flagship store is now accounting for 20 percent of Mi- 
lan's record market after just nine months of operation. 

"Our sales target for the year is $157 million," he says, 
"and we are on course, despite the general depression in the 
market." 

Virgin is still planning to open a second store in Rome be- 
fore the end of 1993. Ricordi, meanwhile, has plans for major 
new outlets in Palermo, Catania and Ban. 

Virgin gets 60 percent of its income from CD sales, with 30 
percent from cassettes, 8 percent from LPs and 2 percent 
from singles. This compares with an overall market mix of: 

CDs: 44.69% 
Cassettes: 41.53% 
LPs: 11.54% 
Singles: 2.24% 

"There is no longer a meaningful singles market in Italy," 
says Rebulla. "The singles chart is only valid down to No. 20 
at the most. The result has been a surge in what I call 'last 
resort' TV merchandising a negative development because it 
depletes the catalog and is not a good way to make budget." 

Stefano Senardi, of Warner affiliate CGD, agrees that 
there are too many TV compilations. The pre-Christmas pe- 
riod last year saw more than 80 such albums competing for 
sales. Senardi says that for CGD, which derives 70 percent of 
its sales from national repertoire, radio play and personal ap- 
pearances by artists are critical in achieving high sales levels. 

"We are increasingly doing showcases for our artists 
around Italy, and we find that a properly organized and sus- 
tained campaign combining press and radio interviews and 

(Continued on page I- J 4) 



SALES TO DEALERS BY IFPI COMPANIES IN 


FIRST QUARTER OF 1991/1992 






IN MILLIONS OF UNITS 






1992 


1991 


Variation 


% 


By Repertoire: 










Pop (national) 


5.710 


5.148 


+ .562 


+ 10.91 


Pop (international) 


4.616 


6.099 


•1.483 


- 24.31 


TOTAL POP: 


10.326 


11.247 


-.921 


-8.18 


Classical 


.890 


1.171 


-.281 


- 23.99 


By Configuration. 










Singles 


.251 


.550 


- .299 


-54.36 


LPs 


1.294 


2.539 


- 1.245 


- 49.03 


Cassettes 


4.658 


5.063 


-.405 


-7.99 


CDs 


5.013 


4.266 


+ .747 


+ 17.51 


TOTAL UNITS: 


11.216 


12.418 


- 1.202 


-9.67 


FIRST QUARTER SALES TO DEALERS IN VALUE 




(1,230 lire ■ $1) 








1992 


1991 


Variation 


% 


Pop music 


86,215,786 


79,019,258 


+ 7,196,528 


+ 9.1 


Classical music 


8,591,249 


10.249,899 


- 1,658,650 


-162 


TOTAL 


94,807,035 


89,269,157 


+ 5.537,878 


+ 6.29 




WINNERS, from left: Dischi Ricordi's Francesca A loll J and AJeandro Baldi won as the best "New Voices" it this year's San Remo festival. Sugar's Paolo Vallesi took third in the same category. 
Phonogram group Aeroplanitaliani won a special critics' award with their fusion of styles (including rap sung in Italian). 
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9 ARTISTS IN THE TOP TEN: 



1992 SINGLES RELEASED TO DATE: 




1992 ALBUMS RELEASED TO DATE: 




Elio E Le Storie Tese "Pippero" 


#1 


Luca Barbarossa 


"Cuore D'Acciaio" 


#1 


Luca Barbarossa "Portami A Ballare" 


#3 


Fiorella Mannoia 


"I Treni A Vapore" 


n 


Andrea Mingardi/Alessandro Bono "Con Un Amico Vicino" 


#5 


Anna Oxa 


"Di Questa Vita" 


#7 


Franco Fasano/Flavia Fortunato "Per Niente Al Mondo" 


#7 


Ivano Fossati 


"Lindbergh" 


#10 



SONY MUSIC ITALY 

Sony Music International. Wherever you're listening, our music is there. 
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ITALY RULES THE INTERNATIONAL 
DANCE FLOORS WITH IMPORTED 
TALENT AND FAST-BREAKING TRENDS 



By David Stansfield 



It may be dominated mainly by the indie companies, 
but Italy's dance-music sector refuses to be pushed 
into any kind of minor-league division status. And 
what a tough sector it is. Claims and counter-claims 
are bandied about with ease as to which operator holds 
the lead position, whose song has been stolen or which firm 
will go bankrupt within a week. 

Dance music is a serious business for serious players — 
most of whom are plotting to break their product in both na- 
tional and international markets. 

Rome-based Energy Production first scored an interna- 
tional hit back in 1984 with the song "Happy Station" by 
Fun Fun. It charted in Germany, Austria, Switzerland, Bene- 
lux and South Africa, and the band's follow-up single, "Col- 
or My Love," enjoyed similar success a year later. More re- 
cently, Energy Production has had international hits by the 
likes of the Jam Machine, Cold Jam, the Strings of Love, Sec- 
chi featuring Orlando Johnson, MCJ featuring Sima, Para- 
dise Orchestra and Blue Violet. 

For Alvaro Ugolini, Energy's A&.R manager, the interna- 
tional market is very important. His firm is also keen to col- 
laborate with production teams in the U.S. and U.K. because 
he believes strong vocals are necessary for high-quality 
dance music. Energy's strategy for breaking the international 
market is not complex, but 
Ugolini admits that in these 
times of recession it's not easy. 

"We've built up friendly and 
fruitful relationships with re- 
cord companies in many terri- 
tories," he explains. "We do 
have a legal representative 
based in New York, and, al- 
though indie companies don't 
normally need the services of 
lawyers, we've opted for this 
approach when dealing with 
majors. 

"It worked when we signed 
Secchi to Sony for release in 
the U.S. and U.K. A major may 
want an option on the number 
of releases of an artist, so we 
need to act with the utmost 
professionalism." 

Energy also does business 
with the U.K., and Ugolini says 
that he has dealt with more 
than 20 record companies in- 
cluding F.F.R.R., De-Con- 
struction and Rhythm King. 
The U.K. market is not as lu- 
crative as in the past, however, 
according to Ugolini. "Every- 
one blames it on the recession, 
and it is not so easy to make li- 
cense deals." 

Most of the artists contract- 
ed to Energy are from the U.S., 
so how does Ugolini find 
them? "Some live in Rome and 
can be discovered in clubs. 
Sima and Joy Garrison were 
found that way. Others we get 
direct from Britain or the 
States." One artist, however, 
who was not so easy to track 
was former James Brown sing- 
er Lyn Collins. After a long 
search, she was "uncovered" in 
Texas and was featured on 
Secchi's new single, "Break 
Your Heart." 

The Time Records company 
places equal importance on the 
domestic and international 
markets. To be a key operator 




Paradise Orchestra's Karen Jones (top) and Joy 
Garrison, both of Energy Production. 



locally means prestige, according to Time founder Giacomo 
Maiolini, because local success is easier to transfer to the in- 
ternational market, where sales figures for product are al- 
ways higher. 

Though Time is an indie operation, its promotional strate- 
gies are slick and sophisticated. "We send product, color 
slides and biographies to radio stations and magazines in all 
markets," explains Maiolini. "We follow all this up with 
phone calls because that gives us the opportunity to promote 
product verbally and get some personal reaction to releases." 

Time uses vocalists only from the U.S. or U.K. and has had 
great success with the Debbe Cole single "Feel Free" and 
Jinny's "Never Give Up," which was licensed to the U.K.'s 
Pulse 8 company for release on its Faze 2 label. Says Maio- 
lini, "We have an office in London, where we select singers 
very carefully. We get U.S. singers from record companies in 
the States. A good example is Debbe Cole; she was provided 
by the Next Plateau label, and we produced the track." 

A U.K. base is important to many Italian companies. Bull 
& Butcher, the dance-music division of Milan-based pub- 
lishing firm F.M.A. Edizioni Musicale E Discografiche, has 
launched the label Bull & Butcher U.K. and has set up offices 
in London. Its first release was the 12-inch mix single "Hol- 
din' On" by DSK, a co-production with U.S. company Hot 
Productions. Bull & Butcher 
has forged a working relation- 
ship with Expression Records, 
the label owned by ex-Roxy 
Music guitarist Phil Manzan- 
era. 

F.M.A. Edizioni's Mario Al- 
lione explains the deal: "I re- 
tain complete autonomy and 
work with whom I want. But 
Manzanera's company takes 
care of press, radio and televi- 
sion promotion. Pinnacle, 
which distributes product on 
his label, also distributes ours. 
It's our first step into the U.K. 
market, which I believe to be 
the most important for dance 
music." 

The Naples-based Flying 
Records company, which is 
also a key distributor and ex- 
porter, has its own U.K. label, 
Flying U.K. Says promotions 
manager Allessandro Massara, 
"To have an office and label 
based in another territory ob- 
viously means that we are very 
interested in other markets. 
We are also interested in the 
U.S., but it's so different from 
the European and Japanese 
markets. 

"To reach a wide audience in 
the U.S., an artist has to be re- 
leased on a major label. It's not 
that important to license prod- 
uct to indie firms in the U.S. 
because they can only shift 
around 5,000 copies of a release 
and that's nothing." 

One of the problems that 
Flying encounters when licens- 
ing product is that some coun 
tries want only a single. "Take 
our priority artist Digital Boy 
for example," says Massaro. 
"We don't want to sell only 
singles — we want to sell his al- 
bum. He's one of the few Ital- 
ian techno artists who can per- 
form in concert." 

Flying has turned down of- 



fers from the indie firms 



To be a key operator 
locally means 

to release Digital Boy"s Ptestige, according 
product, and the company f 0 Time Records' 

is hoping for a major deal 

Giacomo Maiolini, 
because local 
success is easier to 
transfer to the 
international 
market. 



for the artist following 
performances at this 
year's New Music Semi- 
nar and at a giant L.A. 
rave party scheduled for 
July 4. 

Gianfranco Bortolotti, 
president of Media Re- 
cords, believes there are 
10 key markets for prod- ^ m 
uct on his label. These in- " 
elude Italy, U.K., U.S., Germany, France, Japan and Spain. 
"It's easier to get a hit on the domestic market, so Italy must 
be counted in one of the top positions," he says. "You can 
sell a million records on the local market, but you can't reach 
those results in Germany, for example. That market is very 
different." 

Bortolotti's strategy for success on the international mar- 
ket has been first to establish a good name for his label, one 
that is known for high-quality product. 'Top-level promo- 
tion follows/'he says. "That's promotion aimed at every- 
body involved in dance music whether it be radio stations, 
deejays or the print media. This is our strategy for all mar- 
kets." 

Bortolotti's keen production eye scrutinizes the U.K. 
dance music sales charts to look for the type of music that 
can easily crossover to a pop market. He's developed the 
technique to such an art form that he has a first-option deal 
with 4th & Broadway for his product and also does business 
with other key dance specialist labels in the U.K. "It's easier 
to keep up with the trends in the U.K. than it is in the U.S.," 
he says. "There are so many in the States that it makes the 
market all the more difficult to penetrate." 

Planning to establish what he describes as a "global village 
of production" in the U.K., Bortolotti already has studio fa- 
cilities there. And the soon-to-be-released second album by 
49ers is a co-production between Media Italy and its U.K. 
sister company. "What I want to concentrate on in the future 
is having U.K. deejays and producers working alongside 
their Italian counterparts," says Bortolotti. "This could de- 
velop into a new type of dance-music culture." 

It's a Media policy to opt mainly for vocalists from the 
U.S. or U.K. "It's necessary," says Bortolotti. "The English 
language is always in fashion." Media's list of international 
successes is impressive and includes hits by 49ers, Capella, 
Katherine E & East Side Beat, Francesco Zappala and DJ Pro- 
fessor, and Clubhouse. 

Bortolotti, who has nine recording rooms in his studio 
complex, is also involved in an exchange of high-tech know- 
how with Akai in Japan. "In return, we get studio software at 
what you could call a political price," he says. "In each stu- 
dio, we have at least four Akai machines. We're currently 
negotiating a co-promotion deal that will involve both Akai 
and Media logos." 

Milan-based firm Discomagic has no specific strategy for 
breaking its product in the international market. But it does 
keep a close eye on the rapidly changing music trends. "You 
can go away on holiday and by the time you return the 
whole market has changed," says Discomagic artistic direc- 
tor Reno Facchinetti. "One current problem is that no partic- 
ular dance music genre stands out as the one to perform 
best." 

Discomagic deals with success on the international market 
by collaborating with what Facchinetti describes as "high- 
quality and prestigious companies." The Strictly Rhythm la- 
bel is on that list and has recently licensed product by Disco- 
magic artists Cinzia M. and Simone. 

While some pundits claim that the popularity of domestic 
dance product is waning, Tony Verde at the Rome-based 
ACV record company maintains that, together with Belgium, 
Italy rules the international dance floors. He claims to have 
results and statistics to prove it. BMG's De-Construction 

(Continued on page I- IS) 
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Dialect Bands And Roots Recovery 

Rx FOR ITALIANS TIRED OF "ANGLO-SAXON 
MUSIC": REACH FOR THE LOCAL AESTHETIC 



By David Stansjield 

When Italy's president Francesco Cossiga re- 
signed suddenly this year, he made a dra- 
matic television address to the nation in 
which he said that, while the country was 
not a major international economic force, it 
had a rich cultural history to offer the world. Cossiga may 
well have been thinking of Verdi, Rossini or even Pavarotti if 
music was on his mind, but Italy's musical roots and culture 
have never been confined to the classics. 

There's a growing interest in local-roots music by some 
domestic acts and artists, and the results range from the 
weird to the wonderful. Rap and ragamuffin in local dialect, 
folk rock steeped in regional traditions and ethnic music 
bubbling with Mediterranean, Arab, Greek and African in- 
fluences are being successfully exploited on the Italian mar- 
ket. Some of this product is widely tipped to be transported 
internationally with success. 

Independent firm Ala Bianca is not concerned with folk, 
rock or pop reworkings as far as its musical culture opera- 
tions are concerned. The company is keen to preserve a slice 
of local music history with its Dischi Del Sole label. 

Says company president Tony Verona, "We have a large 
catalog of songs that covers 150 years of Italian popular his- 
tory. These range from the time of Giuseppe Garibaldi, a 
central figure in the movement to reform and unite the coun- 
try, to student protest songs of the 1970s. All Dischi Del Sole 
releases are now on CD. We believe they are an important 
document for the future, and we've managed to achieve this 
without any help from major companies or the government." 

Naples has been a gold mine of popular music for centu- 
ries. Governments may fear to tread in this southern city, 
which is ruled by its local mafia, the Camorra, but record 
companies have not been slow to sign a range of acts and art- 
ists whose roots are based in their musical traditions. 

Nuova Compagnia Di Canto Popolare, a group that per- 
forms in Neapolitan dialect, recently released "Medina" on 
the CGD label. It was their first album in 10 years, but the 
group has always been kept busy with festival appearances 
in such territories as Australia, Singapore and South Ameri- 
ca. They are scheduled to play in Japan, China and the U.S. 
later this year. 

This group's music reflects Spanish and Arab influences, 
and the overall sound is not far removed from that produced 
by the major French/Spanish act Gipsy Kings. The band 
thought the time was right to record a new album, and CGD 
marketing director Andrea Rosi agrees. "The last two or 
three years have proved to be so successful for Italian music 
that it's given confidence to established and new artists to 
dig back to their roots," she says. "They no longer feel the 
need to emulate Anglo-Saxon music." 

CGD folk-rock act Kabala sings in Sicilian dialect and, al- 
though their debut album, "Petra Lavia," didn't exactly set 
any sales records, the record 
company is treating the band as 
a long-term investment. 

It may seem that the emer- 
gence of bands like Kabala have 
dented the dominance that Nea- 
politan music held over the na- 
tional market. But Rosi believes 
that major artist Fabrizio De An- 
dre (Dischi Ricordi/Fonit Cetra) 
can take most of the credit for 
that. 

"Musical ethnicity was limit- 
ed mainly to the Naples area in s 
the 1970s," she says. "In the ear- 
ly 1980s, there was nothing until 

De Andre released the album 'Dreuza De Mar.' That was the 
record that broke all the rules, and it paved the way for new 
acts like Kabala and Tazenda (Visa/Ricordi)." 

Maurizio Miretti, promotions director at Dischi Ricordt, 
believes that, with the current boom in domestically pro- 
duced music, it's only natural that established talent is redis- 
covering its roots. Even better, new acts and artists are mak- 
ing first-time discoveries. 

"Italian music culture is not rooted in rock, beat or house 
music," says Miretti. "Cantautori, or singer-songwriters. 
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Italian Music Is A 
Universal Language (from 
top): Tazenda sings in 
Sardinian, Nuova 
Compagnia Di Canto 
Popolare performs in the 
Neapolitan dialect, and 
Kabala sings in Sicilian. 




"A lot of mainstream Italian and 
Anglo-Saxon music is dead as far 
as Italian consumers are con- 
cerned/' claims Mauro Cauchi, 
Visa artistic director. "It seems 
the time is ripe for new ideas." 



have always been our major music force, and De Andre is a 
veteran and a leader in this field." 

A group like Tazenda weaves a different musical spell, ac- 
cording to Miretti. "They sing in the Sardinian language," he 
explains. "No one, except the inhabitants of that island, un- 
derstands a word, but they've managed to fuse a beautiful 
singing tradition with strong 
and modern melodies." 

Tazenda is not confined to a 
specialist niche market. After 
selling more than 200,000 units 
of their Sardinian-language 
debut album, "Murales," they 
are being touted as a major 
success story. Their recently 
released follow-up album, 
"Limba," charted instantly, 
and the group will now be 
marketed by the Swiss-based 
label Recordz on the European 
market. 

Tazenda is signed to the in- 
die label Visa and distributed in domestic territory by Dischi 
Ricordi. Mauro Cauchi, Visa artistic director, believes that 
now is the best time for any band with a difference to break 
through on the Italian market. 

"A lot of mainstream Italian and Anglo-Saxon music is 
dead as far as Italian consumers are concerned," he says. 
"We are living in strange times, with dialect bands like Pi- 
tura Presca and Sud Sound System gaining wide attention. It 



seems the time is ripe for new ideas." 
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is growing and growing and growing... 

Here is the second series of 25 CDs. As in the 
first series, each CD booklet is richly documented 
with the photographs, the cast, the story and 
several curiosities of the film; everything translated in 5 languages. All are 
remastered in Dolby Surround™, attaining an unprecedented sound quality. 
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LATIN LOOKS" HELP, BUT HARD WORK A 
BIGGER FACTOR IN ENABLING ITALIAN ACTS 
TO GET OVER AWAY FROM HOME 



By David Siansfield 



Despite the continuing boom in domestically pro- 
duced product in Italy, most serious players re- 
fuse to make wild claims about the ease of 
transferring that success to the international 
market. 

Maurizio Miretti, promotions director at Dischi Ricordi, 
one of Italy's few remaining major 
independent record companies, 
says it's plain damned hard and for 
all the wrong reasons. "Italy is a 
country where ridiculous things 
happen even at the government 
level," he says, "and I'm afraid that 
other territories don't take us seri- 
ously. We're stereotyped as a loud 
and noisy nation of killers because 
of the Mafia and Camorra. 

"This means that if a European 
multinational company is thinking 
about investing in a release by an 
Italian artist they will think about it 40 times." 

Miretti is quick to defend the quality of domestic talent 
and believes that other territories are not producing any- 
thing new and interesting. He comments, "In Italy, we have 
large numbers of greatly talented artists who should be able 
to compete on the European market. But there are few actual 
prospects because we as a nation lack credibility and re- 



Umberto Tozzi has been 
performing for around 20 
years and wrote the song 
"Gloria," which Laura 
Branigan turned into an 
international hit. 



spect." 

However difficult it may be for Italy to export its talent, 
artists like Eros Ramazzotti (DDD/BMG), Gianna Nannini 
(Ricordi) and Zucchero (PolyGram) have made massive 
breakthroughs. Others, including Ricordi's own Marco Ma- 
sini, are poised to add to the list. 

Masini, whose combined sales of his 
first two albums total 2.5 million units, 
has developed from an unknown into a 
national teen idol in the space of a cou- 
ple of years. This year he is being mar- 
keted in Germany, France and Spain. 
Comments Miretti, "So far, Masini has 
performed concerts in Switzerland with 
great success. It's too early to say 
whether he'll join the ranks of Nannini 
or Ramazzotti, but we have internation- 
al plans, which we will pursue with pa- 
tience and calm." 
Zucchero has achieved an almost im- 
possible feat for an Italian artist by storming the U.K. singles 
chart on more than one occasion. He has never been satisfied 
with taking a backseat role in the master plan for interna- 
tional success. Bruno Tibaldi, managing director of Phono- 
gram Italy, explains, "He pushed us and all our European 
companies in order to prove that a product made in Italy, 
with an international sound, staff, studios, engineers and so 




Major Italian Export: Ricordi's 
Gianna Nannini. 



on, could sell all over 
Europe. This was his 
need and it was perfect 
for the philosophy of 
PolyGram in Europe. 

"Our president 
Alain Levy says that 
Europe is a gold 
mine — or, the best 
market in the world." 

Zucchero broke out of the confines of mainland Europe 
because of the true international quality of his music, ac- 
cording to Tibaldi, who says, "He was born in Italy, speaks 
Italian and has an Italian passport. But when he expresses 
himself with the language of music, it's international. 

"He conceives his music in English. He has also received 
widespread company support. London Records in the U.K. 
really believes in him and has adopted him as one of its own. 
And his unique qualities are evidenced by the fact that he 
was the only mainland European artist to be chosen by 
Queen to perform at the Freddie Mercury tribute concert at 
Wembley Stadium in London." 

Phonogram also has high aspirations for newcomer Paolo 
Vallesi in the international marketplace. France, Germany 
and Spain are the initial priorities for the young artist, who 
was first discovered as an unknown at the annual San Remo 

(Continued on page 1-12) 
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The World (from 
lop): Fiordaliso is 
EMI's trailblaxer; 
Litttba has made 
progress in Europe; 
and Umberto Tozzi 
has scored in France, 
Spain and Germany. 



Song Contest. His eponymous debut album sold 140,000 
units, and domestic sales figures for his follow-up album, 
"La Foraza Delia Vita" (Sugar/Phonogram), stand at around 
the 200,000 unit mark. 

Vallesi has that special Latin look, says Tibaldi, who be- 
lieves that plans for the artist to record a Spanish-language 
version of one of his albums is a good move. Tibaldi ac- 
knowledges that exploiting an Italian artist in the interna- 
tional market is no piece of cake and stresses that a major hit 
on domestic territory is a vital start. 

"You have to start from that point," says Tibaldi. "We can 
prove the potential of the artist through our own charts and 
sales, but we cannot judge how big an artist can be in Germa- 
ny, for example, or France. Companies in those territories 
have to make their own appraisals. It's vital that local artists 
do some kind of internal promotion work in other territories 
so that affiliate companies can get to know them personal- 

ly" 

While many Italian artists are credited with possessing 
special Latin or Mediterranean qualities, most industry ex- 
perts tip their hats to Eros Ramazzotti (DDD/BMG) as the 
one to exploit them best. He's now an international superstar 
who achieved that status through artistic quality and sheer 
hard work, according to DDD international manager Dona- 
tella De Gaetano. "Immediately after Ramazzotti won the 
Italian San Remo Song Contest in 1984 with the song Terra 
Promessa,' we started to promote him in Germany, Switzer- 
land and Austria through appearances on regional television 
and radio stations. We're not talking prime-time TV shows, 
but it was rare for an Italian artist to get any promotional 
exposure at all back in those days." 

In 1985, the artist's single "Una Storia Importante" bullet- 
ed to No. 3 on the French singles chart by selling 700,000 
units. Ramazzotti's debut album, "Cuori Agititi," sold a total 
1.2 million units, and the singer also recorded a Spanish-lan- 
guage version. "That was a smart first move," says De Gae- 
tano. "It's very important for Spanish -speaking territories, 
and singing in that language is the only exception Eros 
makes to his usual rule of singing in Italian." 

Between 1985 and 1988, Ramazzotti recorded four albums, 
and the number of territories releasing his product increased 
steadily. His 1990 "In Ogni Senso" album was released si- 
multaneously in 20 countries. New territories were added 
later, and worldwide sales of more than 3.2 million have 
been chalked up. He performed in the U.S. in 1991 and made 
promotional visits to Chile, Mexico and Argentina in May 
this year. 

Roberto Galanti, managing director at DDD, has said, "If 
you want to capture the world with an artist, you need a 
team that will study the art of perfection. Eros is a good- 
looking and healthy young guy, and that's the image we set 
about projecting on his album sleeves, photographs and vid- 
eos." 

Ramazzotti has now "captured" most of the world, and De 

(Continued on page 1-16) 
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record -signing sessions in stores can boost sales substantial- 
ly. Artists like Enrico Ruggeri (260,000 sales of his last al- 
bum), Francesco Baccini (260,000) and Pino Daniele have 
benefited from this policy. 

Umberto Tozzi, who is getting increasing recognition out- 
side Italy, achieved 450,000 sales with his last album. A best- 
of compilation topped 350,000. 

"We believe in long-haul promotion," says Senardi. "We 
released Litfiba's 'El Diablo' album in October 1990, worked 
hard on the product and achieved sales of 250,000. Last De- 
cember we ran a TV campaign for the album, and sales are 
now more than 400,000." 

Currently local repertoire is more than holding its own in 
Italy, "partly," says EMI's Roberto Citterio, "because of a 
lack of really exciting international product." 

Last year, the market share of national pop repertoire in 
units was 46 percent, compared with 45.4 percent for inter- 
national product and 8.6 percent for classical. The first quar- 
ter of this year, however, shows national repertoire at 51 per- 
cent, international at 41 percent and classical at 8 percent. 

"The situation is, of course, entirely dependent on the 
strength of releases at any given period," says Sony's Franco 
Cabrini, who is anticipating a substantial rise in the compa- 
ny's 10 percent market share this year as a result of Bruce 
Springsteen and Michael Jackson sales. Sales of Spring- 
steen's last two albums topped 500,000 between them and 
Jackson's "Dangerous" is aleady at 500,000. In addition, 
Sony has a local superstar in Claudio Baglioni, who recently 
played four sold-out concerts to a total of 60,000 people in 
Milan and whose last album sold 400,000 copies. 

A special niche in terms of local repertoire has been estab- 
lished by Rome-based company CAM, a 30-year-old inde- 
pendent specializing in soundtrack repertoire. CAM has 
more than 2,500 soundtracks in its catalog, including scores 
from the golden age of French and Italian cinema, which are 
being issued on digitally remastered CDs in CAM's Sound- 
track Encyclopaedia series. Some 50 CDs have already been 
issued and another 50 will be released by the fall. New re- 
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leases in the series include music by Ennio Morricone, Ralph 
Towner and Fiorenzo Carpi. 

If the Italian record market's prospects for this year give 
rise to general gloom and pessimism, the industry can take 
some comfort from the advent this year of new copyright 
legislation that provides for a levy on cassette software and 
audio hardware, recognizes the record industry as a cultural 
entity and tightens up the law on neighboring rights. 

The new law, introduced last February, provides for a levy 
equal to 10 percent of the dealer price on blank audio cas- 
settes, 5 percent on videocassettes and 3 percent on audio 
hardware. It is expected to generate revenue of $48 million 
this year, according to Warner/Chappell president Adriano 
Solaro. 

"Our next goal," says AFI director-general Ernesto Mag- 
nani, "is to seek an extension of the duration of protection 
given to phonograms from 20 years for live performances 
and 30 years for studio recordings to an overall 50 years." 

And that would be an achievement welcomed throughout 
Europe — where traffic in Italian "public domain" product 
has been a major problem for years. ■ 



Roots Recovery 



(Continued from page 1-6) 

Cauchi does admit that he was a little surprised at the ini- 
tial sales success of Tazenda. "The Italian market is not so 
big," he says, "and, at first, mainland Italians considered a 
band from Sardinia as cowboys from Texas. But they're not 
just cowboys, and people soon came to realize they have 
heart and do have something to say." 

Cauchi agrees that, despite Tazenda's efforts to promote 
Sardinian musical culture, it is the overall sound of the band 
that appeals. But his belief that Sardinian music has re- 
mained untouched by other cultures cannot be said of main- 
land Italy and its southern area in particular. 

Major artist Pino Daniele (CGD) is so keen to fuse these 
influences that he has launched his own label, Freeland. 
"Call it a modern rediscovery if you like," he says. "I want to 
bring together the European, Mediterranean, Arab and Afri- 
can influences that have been rooted in Italian music for cen- 
turies. It's an experiment in producing domestic music that is 
not influenced by the U.S. or the U.K." 

The first three releases on Freeland prove that Daniele's 
approach is thoroughly modern. Albums by drummer/per- 
cussionist Rosario Jermano, keyboard player Mario Rosini 
and guitarist Lutte Berg include elements of world music, 
jazz and new adult contemporary. Each is spiced with a range 
of multi-ethnic flavors but remains unmistakably Italian. 
Daniele produced all three albums. His partner in the Free- 
land project, Sergio Pisano, heads the northern Italian firm 
New Sounds. 

At the other end of the cultural scale, the combination of 
local roots, rap and ragamuffin has been transformed from 
cult to commercial status. Bands like Persiana Jones E Le 
Tapperelle Maledette, Africa United, Mau Mau, Ustmamo, 
Onda Rossa Posse, Officine Schwartz, Nutennici and Sud 
Sound System are gaining attention by performing in their 
own regional dialects. Ragamuffin band Pitura Presca, which 
performs in the Veneto dialect, has stunned its critics by sell- 
ing more than 130,000 units of its debut album, "Brutta Ban- 
da" (Psycho/BMG). 

It still remains a mystery why a new generation of musi- 
cians is opting to perform in local dialect. Even intrigued so- 
ciologists are perplexed. So is Claudio Trotta, Pitura Presca's 
manager and head of the Barley Arts entertainment organi- 
zation. 

"Maybe it's the way they express themselves best," he says. 
"But, whatever the reason, I've got a sneaking suspicion that 
by singing in dialect and not in the Italian language it's going to 
be easier to break the band in other territories." ■ 




Pino Daniele has hunched the 
Freeland label. 
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Dance Floors 



{Continued from page 1-5) 

specialist dance label licensed the firm's act Black Wood in a 
deal that involves both singles and an album. 

ACV's strategy is to export product on its ACV Records, 
Blue Village and Hot Trax labels exclusively through the Na- 
ples-based firm Flying Records. Verde says, "I used to send 
out demos to companies in other countries, but that wasn't 
satisfactory. We need club play and an interest from deejays 
first. That can give us an import hit, and record companies 
aren't slow to call after that. It was that way with Black 
Wood. If I'd tried to get a deal with BMG at MIDEM, it 
would have been useless." 

But it's not all smooth sailing for indies who want a slice 
of the action — domestic or international. Brescia-based TT 
Records has a list of claims that includes song theft by noted 
local producers and contracted artists being lured away from 
major companies. 

Yet, despite the setbacks, TT Records is forging ahead 
with releases by X-Mode, Beat Twins, P.W.W.A. and Union 




Club Discovery Sima. 



T, with hopes of scoring in the international marketplace. 
Says a TT executive, "Getting international success first is 
the only way to get a distribution deal on the domestic mar- 
ket. It's crazy. There's no local interest until a release is pre- 
sented as an import. Then they fall on their knees to take it." 

The local indie sector has always claimed dance music as 
its own, but the majors are now gearing up for the challenge. 
BMG is poised to launch techno artist Lory D into the inter- 
national market. Polydor's new A&R department has some 
"slick surprises" up its sleeve, and Phonogram is set to 
launch the Black Out label dedicated to what it calls "real" 
dance-music acts. 

Sony Music Italy seems to have beaten all the local majors 
to the punch. Its soul-soaked Columbia act Souled Out re- 
leased the debut album "Souled: The Magic Of The Lan- 
guage Of Music In Effect" in January last year through most 
of Europe, excluding the U.K. It's now been repackaged for 
the U.K. and other markets under the title "Shine On." 

Says Sony Music Italy international development manager 
Selma Howell, "The U.K. team is really committed to the 
project and thinks it has great possibilities. The repackaged 
version includes two different remixes, and the album sleeve 
has been changed." 

A remixed version of the "Shine On" single has also been 
released in the U.K. and Europe. "It was originally an under- 
ground hit in the U.K.," says Howell, "so we're not starting 
from zero. We're working on raising the band's profile and 
thought it a good idea to add some mixes. It should also be 
released in the U.S." 

Sony Italy has also come up with one of the big dance sur- 
prises of the year. Nippon Six, a group involving Italian mu- 
sicians and a Japanese singer, had their debut five-track EP 
out late June. 

"It started as an extravagant idea by one of our A&R man- 
agers," Howell explains. "But its mix of techno, Hi-NRG 
and downbeat turned out really welt, and we think it will be 
of great interest to other markets." ■ 
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(Continued from page 1-12) 

Gaetano says the key word is now coordination. "With an artist 
as important as Eros, you always need to have the situation un- 
der control," he says. "Sometimes the problem is to know when 
to stop. You need to evaluate the real importance of things." 

The Wamer-owned company CGD boasts a large roster of 
domestic talent including Pino Daniele, Kabala, Paolo Conte, 
RAF, Litfiba and Umberto Tozzi. Most are making progress on 
the European market, but it's Tozzi who's currently tipped to 
make a major breakthrough. 

Tozzi has been performing for around 20 years and wrote the 
song "Gloria," which U.S. artist Laura Branigan 
turned into an international hit. Recently, he's 
been gaining attention in France, with the song 
"Gli Altri Siamo Noi" acting as a taunchpad for 
success. 

Says CGD marketing director Andrea Rosi, 
"Suddenly, Tozzi became a real force. Carrere, in 
France, first released his "Gli Altri Siamo Noi" al- 
bum and then a best-of album, which has sold in 
excess of 130,000 units. Now he's to be marketed 
in Germany and Spain, and this will be backed up 
with in -person promotional visits." 

Asked why an artist like Tozzi can make 
such a breakthrough, Rosi says, "Local acts 
are becoming more important to the busi- 
ness of Warner Music in Europe. There are 
not many big releases coming from the 
U.S. or the U.K., so there's an increased in- 
terest in an artist like Tozzi or major names 
from Germany or Spain. There are no re- 
quests to change the language of our art- 
ists. Italian is OK, it seems. RAF, however, 
is currently recording a Spanish-language 
best-of album." 

EMI rocker Vasco Rossi has already 
built a solid European reputation. He's 
currently working on a new album for re- 
lease next year, and, if pre-production ex- 
periments with international musicians 
such as the U.K.'s Dave Stewart end up on 
vinyl, the results should prove to be more 




EMI has high hopes for 
Alice (top). 
DDD/BMG's Eros 
Ramazzotti is already an 
international success. 



than passing interest. 

EMI has a strong roster of domestic talent, each with interna- 
tional potential. Franco Battiato, an exceptional artist who can 
turn from pop to ethnic to classical music with ease, is seen as a 
long-term European prospect for the firm. High hopes are held 
for new rock act Guernica, who can also sing in English, stylish 
singer -songwriter Nino Buonocuore and Alice, plus veteran 
Robert Vecchioni. 

But it is female artist Fiordaliso who is EMI's current Europe- 
an trailblazer. Says marketing coordinator Beppe Ciaraldi, "Her 
album 'II Portico Di Dio' was good and 
Europe liked it. Once Europe showed in- 
terest in the artist and the music, we were 
able to invest in a very good and expen- 
sive video for the track 'II Mare Piu 
Grande Che C'e (I Love You Man).' Fior- 
doliso traveled through Europe making 
television appearances and giving press 
interviews and that's an investment. 

"It wasn't just to blah -blah -blah with 
our European affiliates. There was a real 
marketing effort. She's also an immedi- 
ate kind of artist, from whom you can 
make a quick return on your investment. 
We've broken the ground, and now it's 
going to be easier to work her through- 
out Europe." 

Sony Music (Italy) is currently focusing on the 
Dutch and Spanish markets with its major artist Clau- 
dio Bagtioni. Says international development manager 
Selma Howell, "It's best to concentrate on just one or 
two countries." 

But Baglioni product is not limited to these two terri- 
tories. His latest double album, "Oltre," has been re- 
leased on the Nordic market, while a special single-al- 
bum version has been released in japan, Germany and 
France. Howell says that other European priority artists 
include this year's San Remo Song Contest winner, 
Luca Barbarossa, plus Ivano Fossati and Anna Oxa. 

"Some of the Nordic countries are an important tar- 
get because they have started to take an interest in 



Italian music," adds Howell, who remains a realist where her job 
is concerned. "We're building. Success is not something that 
happens overnight, unless you get a big hit on a dance track. 
With Italian singer-songwriters, it's a longer process. But there is 
a lot of interest in them right now." 

BMG is a firm with its feet firmly on the ground as far as in- 
ternational prospects for domestic talent are concerned. Luca 
Carboni and Angela Baraldi are two artists seen as packing 
enough punch and power to stand more than an outside chance 
of success, but company promotions director Michele Mondella 
prefers to remain cautious. 

"Carboni," the latest album by Luca Carboni, will be released 
in Germany and probably in Spain. "The artist has recorded in 
the Spanish language in the past," says Mondella, "but his lyrics 
don't adapt or translate well into other languages. His latest al- 
bum has sold 500,000 units in Italy, but he's probably the first in 
a new generation of Italian artists who don't hark back to the 
1960s. Maybe this is an obstacle right now." 

Baraldi is scheduled to release her second album, "L'Onore- 
vele Angelina," in September. Inspired by a film by the late, ac- 
claimed Italian movie actress Anna Magnani, it will be an all- 
acoustic set — a far cry from her debut album and promo CD sin- 
gle "Sweet Sad Eyes," an English -language song that should 
have charted both sides of the Atlantic. 

Adds Mondella, "Baraldi's English-language project is cur- 
rently on standby. Well propose it to Europe in the future. She's 
a major priority for the company." 

There's not much mention of the U.K. and U.S. markets when 
talking to the local major players. Zucchero has made it in an 
English -language market, but many other local artists find richer 
pickings elsewhere. 

A new wave of Italian talent may well follow suit. Milan- 
based promoter Claudio Trotta handles the affairs of outstand- 
ing new acts Gang, Elio E La Storie Tese and ragamuffin band 
Pitura Presca. He's currently planning an international promo- 
tions campaign for the fall and suggests, "I may stage them in a 
U.S. concert and relay it via television. Or I might plan a Europe- 
an tour featuring all three bands. Europe excluding the U.K., of 
course, is too conservative a market." 

John Major, that nation's prime minister, would surely dis- 
agree. ■ 
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FIREHOUSE 
Hold Your Fire 

PRODUCER: DjwicI Prater 
EpK 44615 

North Carolina quintet sets ablaze the 
charts with its platinum debut, and its 
sophomore effort is likely to do the 
same. The band's strength is straight- 
ahead rockers that, while often generic, 
are driving and melodic. First single, 
"Reach For The Sky," combines nice 
acoustic guitar work with screaming 
vocals. The real delights are "Sleeping 
With You," an innocent tuneful ditty 
that recalls the Raspberries, and 
cranking Talk Of The Town." Antitank 
"Rock You Tonight" will no doubt be a 
crowd-pleaser during the band's 
opening slot on Testa's summer tour. 




► ELTON JOHN 
The One 

PRODUCER: Chris Thomas 
MCA 10614 

John's latest doesn't approach his classics, 
but it is more solid than some of his recent 
efforts. First single, 'The One," is already 
shaping up as a major AC hit. Biggest 
winner at all formats will most likely be 
"Runaway Train," which features Eric 
Clapton on guitar and vocals. A strong pop 
contender is "On Dark Street," whkh seems 
to be a likely successor to last year's hit 
"Club At The End Of The Street." Similar to 
his last album, "Sleeping With The Past," 
John incorporates soulful grooves into many 
of the songs. 

► GLENN FREV 
Strange Weather 

PROOUCERS: Eliot Scheme* & Glenn Frey 
MCA 10599 

Frey's fourth solo record finds him 
exploring such time-honored themes as love 
and reUtionships, as well as more current 
topics like the environment and 
homelessness. While the requisite rockers 
here are well done, the midtempo and slow- 
songs really stand out and show the most 
growth. Especially noteworthy are the title 
track and "He Took Advantage (Blues For 
Ronald Reagan)," whkh proves that Don 
Henley isn't the only ex-Eagle who can 
throw well-placed political punches. 

► ORIGINAL MOTION PICTURE SOUNDTRACK 
Batman Returns 

PRODUCERS: Danny Elfman & Steve Battel. 
Warner Bm. 26972 

Gotham City's caped crusader is already 
smashing box-office records with the new 
sequel, so EUman's moody, string- and 
chorale- laden score seems like an immediate 
natural. This time around, primarily 
orchestral package is augmented by a lone 
Siouxsie & the Banshees track, "Face To 
Face," which will give album an immediate 



NEW & 
NOTEWORTHY 

ELVIS PRESLEY 

The King Of Rock 'N' RollThe Complete 50's 
Masters 

PRODUCERS Ernst Mikaei Jorgensen & Roger Semon 
RCA 07863 

Jumbo five-CD/cassette, 140-track 
compilation gathers together all of the 
King's gniundbreaking 1954-58 master 
recordings. Set couldn't be more classify 
designed. Peter Ouralnick's notes are as 
well-informed as ever, and competitive 
pricing puts it squarely within fans' 
means. Only quibble is scattershot 
presentation of unreleased material; while 
it's nice to have the tracks (including a 
pre-Sun acetate, four live performances 
from Presley's first Las Vegas 
engagement, and a Million Dollar Quartet 
number), haphazard sequencing of these 
superior archival recordings serves 
neither fan nor student well. 

JACKIE WILSON 
Mr. Excitement! 

PRODUCERS Bill Ingtol. Simon RuiDerg & Wafler 

Devenne 

Rhino 70775 

The dynamk talents of the late 
singer get the definitive treatment on 
three-CD, 72-track boxed set. 
f 'omprchcnsiVc collection covers ground 
from Wilson's tenure with Billy Ward and 
his first solo hits to '60s work with 
partners ranging from Count Basie to the 
Chi-Lites. As Robert Pinter's book notes 
make plain, Wilson's signal achievement 
was often his triumph over bathetic 
materia] and ovcr-thc-top arrangements, 
and compilation makes a fine case for the 
singer's volatile, willful artistic victories, 
often in the face of extreme odds. 



lift at modern rock locales. 

JOAN AR MA TRADING 
Square The Cirde 

PRODUCER- Joan Armatradinii 
MM MM 

Veteran pop vocalist hasn't come up with a 
collection with such strong commercial 
prospects in some time. Arma trading 
continues to possess an indestructible and 
unique voice, and she applies it here to a 
variety of tunes that could have significant 
top 40 and AC pull. Best prospects include 
"True Love," 'Wrapped Around Her," and 
"Can I Get Next To You." 

it SWING OUT SISTER 
Get In Touch With Yourself 

PRODUCERS: Paul Stawly O'DuHy 
Fonlana 512241 

Long-absent British duo mines a wealth of 
retro-minded pop/dance gems on an album 
that carefully straddles the line dividing 
radio and clubs. First single, "Not Gonna 
Change," is a fine example of this, with its 
peppy beats percolating beneath slick 
synths and Chic-style guitars. Coiinne 
Drewery has become a formidable 
chanteuse, shading her warm alto with jazz 
phrasing, while partner Andy Connell's 
arrangements have gotten more complex. 
Thoroughly satisfying set is rich with 
singles prospects, including the brassy "Am 
1 The Same Girl" and the funk-fortified 
"Love Child." 



R & B 



► ERIC B. & RAKIM 
Don't Sweat The Technique 

PRODUCERS: Enc B & Rakim 
MCA 10594 

Hip-hop duo builds on already impressive 
record with fourth release. Without 
screaming or being profane, Rakim makes 
his feelings about love and war clearly 
known. Woven through the vocals is clever 
instrumentation that ranges from well- 
placed horns to wailing guitars to kicking 
drums. A formidable effort that should have 
no trouble surpassing pair's gold past. 



DANCE 



if MR. FINGERS 
Irrtroductrori 

PRODUCER Urry Heart) 
MCA 10571 

One of dance music's more innovative 
composers and producers bows as a 
recording artist with a delightfully diverse 
and moody set. Fingers (aka Chicago-bred 
Larry Heard) remains faithful to his club 
roots while successfully trekking into jazz 
and R&B territories. Songs like the sullen 
"Empty" and the soft., dreamy "Survivor" 
are ripe for urban and AC radio picking. 
They sit well next to intense deep-housers 
such as "Dead End Alley" and the recent 
international club smash "Closer." A 
refreshing journey that aims to elevate 
dance music to a more sophisticated and 
intelligent realm. 



z z 



JOE WILLIAMS 

Ballad And Blues Master 

PRODUCERS: Miriam Cutler Davifl Kreisberg & Ron 

Bennstein 

Virvw 354 

Title is no misnomer, as veteran singer 
proves in this wonderful, relaxed recital 
captured at Hollywood's Vine St. Bur & 
Grill in 1987. Backed by a strong combo 
anchored by musical director/arranger/ 
pianist Norman Simmons, Williams wraps 
his crushed-velvet pipes around a well- 
selected complement of standards. Lovely 
stuff for tradition -oriented jazz stations. 

CAROL SLOANE 
Heart's Desire 

PRODUCER: Cjrl E Jffltjrson 
Concord 4503 

Label debut for seasoned chanteuse is a 



SPOTLIGHT 




THE B-52'S 
Good Stuff 

PRODUCERS: Don W», Nile Rodgers 
Repnw 26943 

Georgia band, now pared down to a trio 
with departure of founding member 
Cindy Wilson, hopes to repeat platinum 
success of 1989's "Cosmic Thing" with 
new offering. Paired again with 
producers Was and Rodgcrs, group as 
ever excels in slightly daffy, funk- 
oriented mess-arounds. Bouncy title cut 
is an excellent lead-off, with similarly 
styled 'Tell It Like It T-l-Is" and 
fashion-conscious "Hot Pants 
Explosion" soumling strong as follow- 
ups. 



delightful 13-song standards set, marked by 
a throaty, sexy delivery that's still quite 
graceful and swinging. Racked by a trio 
featuring pianist Stefan Scaggiari, Sloane's 
interpretations include such timeless 
melodies as "Secret Love," "Memories Of 
You," "September In The Rain," and (in a 
lovely a capeita version) "Never Never 
Land." 

THE BOB THIELE COLLECTIVE 
Louis Satchmo 

PRODUCER: Bob Tti*le 
Red Barwi 52445 

Producer/label chief Thiele's newest all-star 
lineup features Kenny Barron, Grady Tate, 
hip young tenor Joshua Redman, and 
veteran trumpeter Red Rodney, whose 
evocative blowing on the poignant, down- 
tempo "Ev'ry Time We Say Goodbye" is an 
album highlight. Still, the album centerpiece 
is Tate's vocal turn on the title track, 
followed by other fine entries such as lazy 
blues "Nice Guys Finish Last" and a fine 
version of Ellington's enchanting theme 
"Reminiscing In Tempo." 



WORLD MUSIC 



*MAKA 

Salvador 

PRODUCER: Fred Later 
Mango 539 921 

From West African nation Guinea, 
singer/songwriter Ramiro Naka forges a 
catchy, danceable world pop style that 
reflects rhumba and flamenco 
influences — but from a decidedly African 
perspective. (In an album marked by kinetic 
rhythms and unconventional vocal 
harmonies, Naka's songs also bear the mark 
of calypso and other Caribbean genres.) 
Best of a rousing, electric set include the 
title track. "Sofer Latche" and "Eva Oh," 
but especially the poignant guitar- 
scratchings of "Rabo de Padja" and the 
breathless, irresistible "Sulu Demba." 



REGGAE 



WAILING SOULS 
All Over The World 

PRODUCERS Richard fridmsn & Lee JaHe 
CKaw. Columbia 48653 

For its first release, new label Chaos turns 
to an outfit that dates back to the golden age 
of ska. The Wailing Souls are among 
Jamaica's scant few storied elder 
statespeople — Marcia Griffiths being 



another — to make a credible transition to 
modern conscious dance hall. An acumen for 
oscillating wordplay and crooning potency 
lifts veteran vocalists Winston "Pipe" 
Matthews and Lloyd "Bread" Mac Donald 
into the shakefoot stratosphere on the title 
track, "Get Real" and luminous, top 40- 
caliber "If I Were You." Keenly recast 
covers of the Rolling Stones' "Sweet Black 
Angel" and the McGarrigles' "Heartbeats 
Accelerating" further strengthen the 
package. Only the dull, dated "You Ain't 
Leaving" mars a richly imagined effort. 



LATIN 



► EMMANUEL 

EseSoy Yo 

PROOUCER; Glenn Monroig 
Sorry Discw 80822 

Always expressive Mexican crooner 
Emmanuel and multifaceted 
producer/writer Monroig prove to be a 
match made in heaven on this outstanding 
package of poignant love narratives graced 
with pop, salsa, and Stax R&B grooves. 
Monster session players include Omar 
Hakim, Franky Suarez, Anthony Jackson, 
Ricardo Siiveira, and George Wadenius. 
Reed men supreme Ed CaQe and Lenny 
Pickett take frequent improvisational flights 
on album's numerous potential hits, such as 
the title track, "Y Ahora Se Me Pasan," 
"Donde Estara," and "Que Vrvan Las 
Mujeres." Other standouts include 
"Corazon" and "Magdalena." the latter co- 
arranged by Brazilian luminaries Gilberto 
Gil and Liminha. 

► MYRIAM HERNANDEZ 

PRODUCER: JusnC CalAron 
WEA Latin* 90122 

Label bow by sultry Chilean chanteuse 
dishes up another winning batch of lush, 
unabashedly romantic lullabies headed by 
"Un H ombre Secrets" — already a top 10 
entry on the Hot Latin chart. Hispanic radio 
:s also likely to gobble up likeminded ballads 
"Camino A La Libertad," "Se Me Fue," and 
"Eres Casi Mio," phis the urgent tale of 
unrequited love, 'Decididamente No." 



VITAL 
REISSUES, 

CROSBY, STILLS, NASH & YOUNG 
4 Way Street 

PRODUCERS: Davxt Crotby. Step"*" SlHK, Graham 
Nash, & Neil Young 
Atlantic 82408 

Chronicle of foursome's debut tour, 
originally released in 1 971, finally makes 
it to CD. The two-CD set, cased in the 
new Brilliant Box, which allows for both 
discs in the same-width box as one, 
includes such nuggets as 'Teach Your 
( 'hildren" and "Love The One You're 
With," as well as four CD bonus tracks 
taken from the tour, including a Neil 
Young medley of "The Loner," 
"Cinnamon Girl," and "Down By The 
River." The harmonies are gorgeous, 
but the concert is mixed too low. For 
purists, the original graphics, liner 
notes, and cover art are reproduced for 
the project. 

THE LEFT BANKE 
There's Gonna Be A Storm 

PRODUCER ■ iryi::- 
Mtrcury 848095 

Though best known for iUi only t<ij>-five 
hit. "Walk Away Renee," thus New York 
quintet released a slew of catchy tunes, 
known as "baroque pop." between 1966 
and 1969. Virtually everything here has 
a light beat (that's easy to dance to) and 
casual liarmonies that make the tunes 
perfect for a summer day. At 26 tracks, 
there arc a few misses in the mix, but 
fans of the band and of pop music from 
the late '60s will find it impassible to 
walk away from these songs. 



COUNTRY 



► THE OAK RIDGE BOYS 
The Long Haul 

PRODUCERS: Joe Seaite, Jim Cotton 
RCA 66004 

After all these years, the Oaks remain a rich 
vocal treasure. And when they're given good 
songs — as they are here — they are 
positively radiant. Best cuts: "Where Can I 
Surrender," "Fear Of The Flame," 
"Something Worth Holding On To," and the 
title tune. 

► HOLLY DUNN 
Getting It Dunn 

PRODUCERS Holly Dunn, Paul Wortey, Ed Scay, Ore 
Waters Dunn 
Warner Bm. 26949 

Dunn offers a wide range of strong and 
eloquently interpreted material, ranging 
from the stately tribute of "Golden Years" 
to the ironic weeper, "'I Laughed Until I 
Cried." Other prime cuts: "I've Heard It 
All" and "Half A Million." 



CLASSICAL 



ROSSINI: 8 OVERTURES 

Montreal Symphony Orchestra, Dutort 

London 433 074 

Some recent collections of these engaging 
works feature smaller ensembles and 
acoustic settings that favor clarity over 
orchestral weight. Much can be said for this 
approach; but those who favor a band of 
ample dimensions and a more lively 
ambience will find Dutoit and his responsive 
orchestra even more satisfying. The London 
engineers do their usual expert job in a 
venue they know intimately; all the most 
familial" overtures are here. 

LEONIDAS KAVAKOS PLAYS 

Leontdas Kavafcos, Violin; Peter Nagy, Piano 

Dttot DE3116 

A choice selection of violin pieces that 
provides Kavakos with many opportunities 
to display both his relaxed lyrical bent and 
some rather awesome examples of 
virtuosity. Lots of Kreisler and some 
Paganini, Bazzini, and Wieniawski are 
among the dozen titles aptly programmed 
for sustained listening. Only the last piece, a 
discursive Ernst fantasy on operatic 
themes, is of doubtful inspiration. 



SPOTLIGHT: Predicted to hit top 10 on its appropriate genre's chart or to earn platinum certitication, NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased 
albums and compilation records of special artistic, archival, and commercial interest. PICKS (►) : New releases predicted to hit the top half of the chart in the formal listed. CRITIC'S CHOICE tit): New releases, regardless of potential chart action, which 
the reviewer highly recommends because of their musical merit. All albums commercially available in the U S. are eligible. Send review copies to Meiinda Newman, Billboard, 1515 Broadway. New York, N.Y. 10036. and Chris Morns. Billboard, 9107 
Wilshire Blvd.. Beverly Hills, Calif. 90210. Send country and gospel albums to Edward Morns, Billboard. 49 Music Square W., Nashville. Tenn. 37203. 
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Koch Growth Up-Tempo In U.S. 

Distributor Diversifying Beyond Classical Mkt 



■ BY DEBORAH RUSSELL 

LOS ANGELES— For nearly six 
years, Koch International USA quietly 
has been asserting itself as a leadinK 
national independent distributor of 
classical music. 

But in the past year Koch's low-key 
approach has given way to an aggres- 
sive diversification and growth strat- 
egy as the Westbury, N.Y.-based dis- 
tributor has successfully negotiated 
exclusive national distribution deals 
with leading labels in the world music, 
jazz, and soundtrack genres. 

"We decided if our concept worked 
with classical labels only, it could also 
work for American 'pop' labels," says 
Koch International USA president Mi- 
chael Koch. "We want to represent two 
or three main labels in any number of 
eatalog-tlriven popular genres." 

The company now distributes some 
30 classical labels, including its own do- 
mestic label, Koch International Clas- 
sics, and its Austrian counterpart, 
Koch International. The comi>any also 
owns the German label Schwann, now 
known as Koch/Schwann. Koch exclu- 
sively distributes here such foreign 
classical imprints as Chandos, Supra- 
phon, Melodiya, and Pearl. Domestic 
classical imprints include Bridge, Es- 
say, Library of Congress, and Music 
and Arts, to name a few. 

Koch, who estimates the distributor 
controls about #£-10% of the full-price 
U.S. classical marketplace, projects his 
company will net sales in excess of $20 
million in 1992. 

The company, which employs about 
70 people, has one warehouse at its 
Westbury, N.Y., headquarters and re- 
gional branch offices in San Francisco 
and Minneapolis. 

When Koch International USA first 
opened its doors in 1987, the company 
existed as an importer servicing its 
Austrian parent, Koch International, 
and a number of foreign classical la- 
twls. 

Unlike the majority of regional inde- 
pendent distributors in place at the 
time, Koch's sphere of influence in 
America stretched across the entire 
nation from the very beginning. 

In fact, the comfiany's slogan actu- 
ally claims Koch is "the first name in 
national distribution,'" predating the 
current consolidation in the independ- 



ent distribution ranks. The strategy, 
says Koch, was born more of necessity 
than choice. 

"When you are dealing with imports 
from a number of foreign labels, you 
find the ovei-seas parties don't want too 
many U.S. companies handling their 
product," Koch says. 'They want co- 
herent marketing, and that only works 
if you have the whole country." 

Koch notes his company always has 
targeted the key classical catalog 
stores in the nation's major metropoli- 
tan areas. Besides, he adds, "The genre 
is not big enough to warrant three or 
four distributors for one label." 

Koch's overall approach appears to 
have worked, as its labels have become 
an increasingly dominant presence on 
the classical charts. 

The Koch title "Hermann: Sym- 
phony No. 1" by the Phoenix Sym- 



phony Orchestra and the Chandos title 
"Ives: Symphony No. 1" by the Detroit 
Symphony Orchestra both reached the 
top 20 on Billboard's Top Classical Al- 
bums chart recently. 

But the distributor's overall import 
business has steadily declined in recent 
years, Koch says, because dealing with 
labels overseas has grown increasingly 
expensive. Koch currently is en- 
gaged in an aggressive campaign to 
horizontally integrate catalog-driven 
labels and music genres into the Koch 
International USA fold. 

While imported product still domi- 
nates Koch's classical output, the move 
toward picking up catalog lines has re- 
sulted in the distributor's domestic 
business growing to about 66% of over- 
all sales, Koch says. 

Much of that increase in domestic 
business was generated by Koch's one- 
(Cmdinued on page SJ) 




Heal The Earth. Spec's Music & Movies held an Earth Day promotion in April with 
customers across Florida invited to sign a page of "The World's Largest Get Well 
Card." The pages were collected and mounted on a giant get-well card, with the 
originals being bound into a signature book. Here. Spec's Music Inc. president 
Ann Lieff, right, presents the signature book to U.S. Rep. Dante Fascell, D-Miami. 
Spec's also raised $4,649.50 for Friends of the Everglades from the sale of 
selected titles during April and an auction of music memorabilia. 



Majors Increasingly Let Indies Take It To The Street 



(('<>»/ in tied fiDi/i fHige 8) 
of marketing, promotion, and sales at 
Mercury, stresses that independent 
distribution was not the sole factor in 
breaking Ugly Kid Joe. Mercury's 
own combined marketing, sales, pro- 
motion, and publicity efforts, says 
Stessel, plus airplay at metal radio 
and video outlets, were as integral to 
the campaign as RED's distribution 
efforts. 

The major label must be actively 
involved, Stessel says. "If they aren't 
and expect an independent to do [ev- 
erything!, it's never going to happen." 

INDIE SYSTEM'S PROBLEMS 

Island Records GM Andy Allen 
also warns there are some deficien- 
cies inherent in the independent sys- 
tem. "If you don't have a fast-reacting 
record, it's sometimes difficult to 
have the retail community stick with 
you," he says. "You don't have all the 
major distribution support to keep 
the record visible for a long period of 
time." 

But when the major label gets be- 
hind the independent's marketing ef- 
forts, a release is much better poised 
to succeed, notes Randy Miller, sen- 
ior VP of marketing at MCA. 



MCA recently licensed its Dead, 
White & Blue act to Triple X Rec- 
ords, which is distributing the act's 
debut EP "Heads" through RED. 
MCA is contributing marketing funds 
to enhance the Triple X campaign, 
Miller says. 

"[The planl allows us to really re- 
search the marketplace," says Miller. 
"When [the band) comes back to 
[MCAJ, we can relaunch the market- 
ing plan based upon know-ledge 
rather than guesswork and take them 
to the next level. It allows us to be 
smarter on where and how we spend 
our marketing dollars." 

Similarly, Atlantic is thinking 
alK)ut working some new acts region- 
ally through its Big Beat label, which 
has already taken some Atlantic sin- 
gles through independent distribu- 
tion, according to Val Azzoli, senior 
VP/GM of Atlantic. 

Under its new distribution deal 
with Delicious Vinyl, he says, Atlantic 
is also farming out the LP version of 
the Brand New Heavies' album to Big 
Beat. If that works, he says, Atlantic 
may place more LPs with its indie 
subsidiary. Meanwhile, Big Beat 
president Craig Kallman, who is also 
an Atlantic VP and executive assist- 



ant to label cochairman Doug Morris, 
says Big Beat is working a classic 
dance compilation album to promote 
Atlantic's catalog reissues. 

Also taking a harder look at the 
indie marketing route is BMG. Ac- 
cording to BMG Distribution presi- 
dent Pete Jones, "We are looking at 
it as a group. We're close to making 
a decision about how it might be use- 
ful to our labels and the [independ- 
ent] distributors." 

SPEED AND FLEXIBILITY' 

It is no secret that indies can move 
faster than the majors on some types 
of music, especially rap. That is why 
Warner Bros, assigned the then un- 
known rap act Naughty By Nature to 
its Tommy Boy label, which took the 
group to platinum status via inde- 
pendent distributors. 

"In some of today's genres, particu- 
larly rap, you need speed and flexibil- 
ity to survive," observes Benny Me- 
dina, senior VP of A& R and GM of 
Warner Bros.' black music division. 
"The majors are big machines jam- 
med with product and they tend to 
move slowly. Tommy Boy knows how 
to work this type of music." 

Tommy Boy, which releases about 



12 albums per year, has a marketing 
strategy that is completely different 
from the majors', says Steve Knut- 
son, VP of sales and marketing for 
the label. 

"With De La Soul and Naughty By 
Nature, we purposely held back the 
albums," Knutson says, noting that 
Tommy Boy let the "O.P.P." maxi- 
cassette single, 12-inch, and CD-5 
build demand before releasing 
Naughty By Nature's album. "We 
give them a little and make them 
want more," he notes. "The majors 
give them everything at once." 

INEXPENSIVE ROUTE 

Some of the major labels currently 
exploring independent alternatives 
are going that route to hold down art- 
ist development costs, says Island's 
Allen. 

Island, for example, has a history 
of using independent distribution for 
rap product on 4th & B'way, world 
music on Mango, and dance music on 
Great -Jones, and it recently an- 
nounced the formation of Indigo, an 
independent alternative rock imprint 
that will go through PolyGram's ILS 
division. Indigo will bow with the 
(Continued on next page.) 
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INDIE DISTRIBUTION 

(Continued from preceding page) 

Wednesday (30) release of PJ Har- 
vey's debut album. 

"(The setup] gives us the opportu- 
nity to sign a band maybe before their 
time," Allen says. "The overhead is 
not as high, and the deals are not as 
big, so they can have time to develop. 
We can get in early with a band that 
has potential and not put the pressure 
to have them perform (sales-wise] on 
the first one, two, or three albums." 

While the profits generated by in- 
dependent distribution may not be as 
great as those reaped through the 
major pipeline, the cost of a potential 
failure won't be so great, either, says 
ILS VP/GM Pat Monaco. 

But money isn't always the moti- 
vating factor behind these deals, says 
MCA's Miller. 

"If Dead, White & Blue came 
through MCA, it would have about 
the same costs," he says. "It's really 
not a cost issue, it's more an issue of 
one company being geared to work 
the streets and develop acts on the 
street more so than another. Triple 
X's manpower is oriented toward the 
street level." 

WHAT DOES INDIE GET? 

When a major places an act with an 
indie label, does the independent en- 
tity really benefit? Doug Keogh, GM 
at Roadrunner Records, notes his la- 
bel currently is negotiating such an 
arrangement with one of the majors. 
While he is reluctant to provide de- 
tails, he does note there is a tradeoff 
involved. 

"In the short term, a deal like this 
can be tremendous for a label like us," 
he says. "But we can't be too short- 
sighted about this. The independents 
shouldn't be too quick to sell off one 
of the few things we have that can 
help us compete with the majors. We 
can't just give away our future. 

"On the other hand," he notes, "it's 
good to see the majors putting money 
behind good artists who need time to 
develop. And as a label, we can get a 
lot out of a deal like this without car- 
rying too much of the financial risk." 

BIG PAYOFF' LATER 

The majors' increased use of the in- 
dependent pipeline to reach "the 
street" could actually create more 
competition for indie labels and dis- 
tributors not affiliated with the big 
companies, according to Alan Becker, 
RED's VP of purchasing. 

Becker notes the majors can now 
offer an aspiring artist the "best of 
both worlds," wooing acts to sign to 
an affiliated independent label with 
the promise of a "big payoff' on the 
major label later. 

"It's not necessarily unhealthy," 
says Becker. "It just makes the 
indie's job a little more difficult But 
labels and distributors that have al- 
ready carved their niche will still find 
their audience." 

He predicts some major companies 
soon will acquire their own independ- 
ent distributors. 

"Why give away the distribution?" 
he says. "Don't you want to keep it? 
Owning a distributor is the only way." 

In contrast, ILS' Monaco projects 
that, as more major label product 
moves through the independent sys- 
tem, more entrepreneurs will create 
new distribution companies to service 
the growing product base. 



SUCCESSFUL JEWEL BOX MERCHANDISING 




DIGITAL DISC • PORT JEFFERSON, NY • 12,000 CD'S • 650 SQUARE FEET 

• INTRODUCING 2 NEW LINES OF DISPLAYS 
FOR MAJOR RETAILERS 

• RETRO FIT CAPABILITY 

• LIFT DISPLAYS ARE COMPATIBLE WITH: 
3M, SENSORMATIC, CHECKPOINT &. ALPHA 

• HIGHER VISIBILITY FOR YOUR CD'S 

• NO THEFT IF FULL LIFT SYSTEM IS USED 



LIFT DISCPLAY, INC., 1 1 5 RIVER ROAD, SUITE 105, EDGEWATER, NJ 07020 TEL.: 201-945-8700 FAX: 201-945-9548 
CANADA LIFT LTD., 39 MAIN STREET SOUTH. KENORA, ONTARIO P9N 1S8, TEL.: 807-468-8494 FAX: 807-468-9147 
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Woodruff Corporation 
1235 North F. Street 
Richmond, IN 47374 

Custom sizes & colors available 



Retail 



Trans World To Buy More Montgomery Ward Units 

M 



lUSIC EXPRESS GOES: By the 
end of June, Albany, N.Y. -based 
Trans World Music Corp. will have 
assumed the operation of 27 Mont- 
gomery Ward leased departments, 
operating under the name of Music 
Express, from Owensboro, Ky.-based 
WaxWorks. That will give Trans 
World 36 Montgomery Ward depart- 
ments and an overall total of 41 leased 
departments under its umbrella. 
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I I i. DISTRIBUTORS, A/^A 

6940 S.W. 12 Street \W0.^C^^ 
Miami, Florida 33145 

Excellent Service • Great Fill • Super Prices 

Knowledgeable Sales Reps* Huge Inventory 
Customer Satisfaction • CD • Cassettes* 12" 
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Local: 305-262-771 1 , Ask for Thomas 
or Call Toll Free: 1-800-780-7712 
Fax:305-261-6143 
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CD FLIP FILE ™ 
Compact Disc Storage Rack/Retailer 




• Protects, organizes and stores 
up to 20 compact discs In their 
storage cases for quick and easy 
access. 

• Available in different colors. 



• Packaged for retail sales 





Ability to accommodate double CD 
boxed sets to enhance your 
merchandising capabilities. Acts as a 
theft deterrent. 



Made in U.S.A. 

The Flip File is protected by 
U.S. Patent No. 4,850,477 



SHAPE INC. 
P.O. Box 366 
Biddeford, ME 04005 
800/462-4165 or 207/282-6155 
Fax 207/283-9138 



It is unclear as to the type of trans- 
action arranged between the two com- 
panies because Trans World president 
Bob Higgins and WaxWorks presi- 
dent Terry Woodward describe the 
deal differently. 

"It was a turnkey sale," says Wood- 
ward. "I didn't see a big future in [the 
leased departments] and Trans World 
expressed an interest in them." 

Higgins says, "We have purchased 
the fixtures and inventory from Wax- 
Works. Also, we will hire the majority, 
if not all of the help, currently 
employed in those departments." He 
declines to comment further. 

In other WaxWorks news. Wood- 
ward says he expects to open 10 more 
Disk Jockey stores this year. Cur- 
rently, the chain has 129 outlets. 

Noise from the western 

Front: The Western Merchan- 
disers/Hastings Books, Music and 
Video juggernaut is enjoying a strong 
year, according to John Marmaduke, 

president of the Amarillo. Texas- 
based company. 

Hastings, the retail side of the oper- 
ation, will enjoy 25% growth this year, 
thanks to expansion of existing stores 
and the opening of 10 new outlets, 
Marmaduke reports. 

Currently, the chain is building big- 
ger stores that average between 
14,000 and 16,000 square feet. In order 
to fill the bigger stores, Hastings is 
expanding its assortment of conven- 
tional product lines as well as adding 
computer software to its merchandis- 
ing mix. 

The rackjobbing operation, which is 
owned by the Wal-Mart discount 
chain, has increased the pace by which 
it takes on departments in outlets of 
the Bentonville, Ark.-based retailer. 
Currently, Western Merchandisers 
services some 600 racked depart- 



ment's, the bulk of them for Wal-Mart. 

Late last year, the word making its 
way around the industry was that 
Western Merchandisers would double 
the number of 12 Wal-Marts a month 
it was adding. Bob Schneider, execu- 
tive VP of the rackjobber, says the 
pace has increased by only 30%. In or- 
der to accommodate the additional 
outlets, Western Merchandisers 
opened a 76,000-square-foot facility in 
Atlanta, which has been operational 
for about six weeks. 
In addition to Western Merchandis- 



well we will be able to operate in small 
towns. We are learning with those 
three stores." 




RETAIL 
TRACK 

by Ed Christman 



ers, Wal-Mart is racked by Troy, 
Mich. -based Handleman Co. Wal- 
Mart executives say they will maintain 
two suppliers for its music and video 
departments. 

Rumors come in colors: The 

rumor out West is that West Sac- 
ramento, Calif, -based Tower Records 
is involved in negotiations to buy the 
five Rainbow stores bought a couple 
of years back by Barney Cohen, who 
heads up Woodland, Calif.-based Val- 
ley Record Distributors. Tower pres- 
ident Russ Solomon acknowledges 
there have been discussions but says 
there is no deal on the horizon. 

Tower recently bought three stores 
outside San Francisco from San 
Francisco-based Rainbow, which now 
has only two outlets left "I want to get 
a handle on those three stores before 
I look at any more deals," Solomon 
says. "We are not yet sure about how 



IPDATE: In the June 20 issue. Re- 
tail Track reported that Virgin and 
Charisma would maintain separate 
national sales staffs but would divide 
the country up among six regionals 
who would work product for both la- 
bels. Make that five regionals, as Cha- 
risma's West Coast regional rep, Lori 
Johns, has been named national R&B 
sales manager, working product for 
both labels. Johns has plenty of R&B 
experience to back up that assignment 
as she was previously with Priority 
and City 1-Stop, according to Joyce 
Castagnola, Virgin's VP of sales. That 
leaves Mark Kohler as the West 
Coast regional for both labels. Jodie 
Platner, the local retail promotion 
person in San Francisco, will help 
work product in the Bay area. 

MuSICLAND PREFERS Earn- 
ings: The Musicland Group will 
spend $12.6 million in redeeming pre- 
ferred stock held by Primerica, its 
former parent, in order to enhance 
earnings. According to Jim Nermyr, 
VP of information systems and treas- 
urer, the move will save the Minneap- 
olis-based company from paying an es- 
timated $800,000 in dividends in 1992 
and $1.7 million in 1993. Earnings 
should be enhanced by approximately 
two cents per share in 1992 and four 
cents the following year, he says. 

Musicland used funds raised from 
its February initial public offering to 
redeem the preferred shares. In April, 
the company redeemed $1 10 million in 
senior subordinated notes with funds 
generated by that offering. 



NARM, RIAA Back Off Music Vid Campaign 

Will Tie In With Other Merchandising Programs 



NEW YORK— After conducting a sur- 
vey to assess music video merchandis- 
ing in music stores, the joint merchan- 
dising committee of the NARM and the 
RIAA has decided not to mount a full 
point-of-purchase campaign for music 
video. Instead, the committee wffl tie 
into existing merchandising campaigns 
by offering a music-video-related item. 

For instance, the campaign for the 
1992 MTV Video Music Awards, which 
began June 1, includes a streamer say- 
ing "Music Video Also Available." If 
that proves effective, a similar item 
may be offered with campaigns for the 



American Music Awards, Country Mu- 
sic Assn. Awards, Grammy Awards, 
and Soul Train Music Awards. The 
committee is also looking into the pos- 
sibility of a standardized CD bin card, 
which would be offered by all the re- 
cord labels to help retailers and rack- 
jobbers cross-merchandise audio and 
music video. 

NARM members will also receive a 
pamphlet on music video merchandis- 
ing with a future issue of NAHM's 
"Sounding Board" newsletter. 

The committee — sponsored by the 
National Assn. of Recording Merchan- 
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disers and the Recording Industry 
Assn. of America — surveyed NARM 
members who currently stock music 
videos, with about 40 companies re- 
sponding. Nearly half rated their music 
video sales as good; an equal number 
said sales were fair; a few reported 
sales as poor. 
The survey also found that: 

• Seventy-eight percent of the re- 
spondents merchandise music video in 
a special section, while 42% cross-mer- 
chandise it with audio product. 

• Seventy-eight percent have in- 
store monitors; of those, more than half 
play label-supplied trailer tapes, 34% 
show programming supplied by their 
own companies, and 27% show MTV 
and VH-1. 

• Seventy-six percent use P-O-P 
offered by the labels; 52% create their 
own display materials. 

At a music video panel at the recent 
NARM convention, both retailers and 
suppliers said advertisements for audio 
product should include music videos. 
Suppliers also said retailers should 
cross-merchandise more, and that 
stores with in-store monitors should 
play more music videos. 
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A "Beauty "-lul 
Ending 

Once upon a time... 

(actually. November. '91), 
we released Iwo new, inno- 
vative audio story formats — 
the Beauty and the Beast 
Deluxe Read-Along with 
Pop-Ups and Sound & Story 
Theater. Consumers loved 
them and all was well in the 
retail kingdom. 



ALAS... within weeks a 
beast of an out-of-stock 
problem arose and sadness 
engulfed the land. 



HARK! The wait is over 
and we are back in stock! 
But inventories are limited. 

HEAR YE! HEAR YE! 

OKD£/V,VOlVtomeet the 
upcoming increased sales 
demand generated by the 
Beauty and the Beast's 
October home video release 
and Christmas. 



Give this story a happy end- 
ing by making sure your retail 
kingdom is a "Bcauty"-ful 
place. 
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Indies Make Discoveries About Jewel-Box-Only World 



EXECUTIVES WITH independent 
labels and distributors are divided on 
how the six major distributors' move 
to completely eliminate the longbox 
by Aug. 1, 1993, will impact the indie 
sector. 

The majors have announced they 
will phase out the longboxes, begin- 
ning April 1, 1993, with new product. 
Major retail and rackjobber accounts 
across the country' are wrestling with 
whether to refixture and/or buy new 
security systems. 

Some indie executives say they ha- 
ven't given the issue much thought, 
but insist labels will be able to adapt 
to a jewel-box-only world in time to 
meet that deadline. For instance, 
Billy Emerson, president of Dallas- 
based Big State Distributing Corp.. 
says the conversion to the jewel-box- 
only package has not been a major 
priority for the company or its dis- 
tributed labels up to this point 

Others, however, say they are con- 
cerned about the lack of preparation 
being displayed by indie labels. "If 
the transition (to jewel box only] isn't 
done right, it could be very damaging 
to the smaller labels," says Alan 
Becker, VP of purchasing at Hollis, 
N.Y. -based Relativity Entertain- 
ment Distribution. "The labels have 
got to get serious about this," other- 
wise they may face massive returns. 
Retailers will not take time to cut 
open the blister pack, put artwork in- 
side the jewel box, and re-shrink- 



GRASS 
ROUTE 




by Deborah Russell 

wrap it, he argues. 

Becker has been meeting with 
RED distributed labels, which mainly 
package CDs in blister packs, to im- 
press upon them the need to begin a 
transition to jewel box only. 

On the other hand, Duncan 
Browne, GM at Cambridge, Mass.- 
based Rounder, points out that many 
independent labels already are pre- 
pared because they export shrink- 
wrapped jewel boxes to Europe. 

American Gramaphone's West- 
ern regional manager, Dan Davis, 
agrees, saying the transition to jewel 
box only shouldn't be too extreme. 
Currently, American Gramaphone 
services a number of alternative ac- 
counts, such as Natural Wonders, 
which buy product without the long- 
box. And John Salstone, executive 
VP at M.S. Distributing in Chicago, 
points out that some indie labels actu- 
ally have their product manufactured 
at pressing plants owned by the six 
major distributors, and thus should 
be ready to ship shrink-wrapped 
jewel boxes when the majors are. 

Salstone points out there is still 
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third acquisition of Shanachie Enter- 
tainment (including Yazoo) in 1991. 
The deal brought Koch a thriving cata- 
log of Irish and world music, plus reg- 
gae, blues, and guitar titles. 

"We wanted to get into the 'pop' field 
and knew we had to work with a label 
strong enough to help us do that," says 
Koch. "Shanachie opened a lot of ac- 
counts for us." 

The label opened the door to new- 
charts for Koch, as well. The Shanachie 
title "A World Out Of Time" by Henry 
Kaiser & David Lindley recently 
cracked the top five on Billboard's 
World Music Albums chart. 

In addition, Koch International USA 
recently pacted for exclusive distribu- 
tion of the Silva America film/TV 
soundtrack line, whose "Diva!" by Les- 
ley Garrett was a top three title on the 
Top Crossover Classical Albums chart 
June 20. 

The distributor also counts the 
American soundtrack label Intrada 
among its lines, as well as Mainstream 
(American jazz and blues), the Smith- 
sonian Collection of Recordings (folk, 
country, classical, and jazz), and Red 
House (singer/songwriter folk). In ad- 
dition, Koch International USA re- 
cently closed a licensing agreement 
with leading German jazz label Enja. 

"Now we are looking at labels who 
specialize in country, folk, bluegrass, 
and the blues." says Koch. 

But while Koch International USA's 
label strategy has gradually evolved, 
its business strategy has remained in- 
tact. Exclusivity for national distribu- 
tion has always been a key factor when 
negotiating with labels, Koch says. 

"Labels are looking for the type of 
homogeneous distribution and market- 



ing the majors provide, but the majors 
can't carry everything," he says. 

The Koch-owned (or controlled) la- 
bels account for some 55% of the dis- 
tributor's business, Koch says. Third- 
party-distributed labels, which make 
up the rest of the sales, enjoy the se- 
curity and stability provided by the dis- 
tributor's flagship imprints, he says. 

The firm's 25- person sales and mar- 
keting staff is able to concentrate its 
sales efforts on all distributed labels 
because the rosters vary in size, he 
adds. Some of the classical lines release 
only a handful of titles per year. 

In addition, the distributor's sophis- 
ticated computer system keeps sales 
representatives and labels — which can 
link to the system via a modem — ap- 
prised of product flow, he says. The 
$600,000 custom-developed system can 
track a sale by location, item, label, ti- 
tle, catalog, genre, sales representa- 
tive, or account. 

The distributor generally processes 
orders on the same day, achieving a fill 
that currently averages about 96%. 
Since about 66% of Koch's business re- 
volves mainly around timeless catalog 
titles, the company only makes over- 
night or second-day delivery if it is re- 
quired. "Our product is less time-sensi- 
tive than hit product," he says. 

Koch International services some 
2,000 active accounts, says Koch, rang- 
ing from the major chains to independ- 
ent stores that may only account for 
$500 or $1,000 worth of business per 
year. The distributor uses the nation's 
key one-stops to "fill the holes" and 
service the small accounts, Koch says, 
with one-stops accounting for about 7% 
of the company's business. 



much confusion among the retailers 
and major labels about how to pro- 
ceed with the transition. He says the 
independent sector will wait to see 
how the majors and retailers sort it 
all out. The issue will then be a major 
topic at the National Assn. of Re- 
cording Manufacturers Wholesal- 
ers' Conference in September. That 
should give independent labels plenty 
of time to react to the April 1 launch 
date for a jewel-box-only world. 

Meanwhile, the independent sector 
also appears divided on whether la- 
bels should offer some kind of rebate- 
ment program to retailers like the six 
majors manufacturers have pledged. 
Bert Goldstein, who heads up Land- 
mark Distributors, based in Tor- 
rance, Calif., says he will urge the la- 
bels distributed by his company to 
offer retailers a discount from the 
savings on the elimination of the long- 



box to offset retail's refixturing costs. 

American Gramaphone already 
provides a 25-cent discount on prod- 
uct to distributors who buy titles in 
the shrink-WTapped jewel box, ac- 
cording to Davis. 

Other indie distributor and label 
executives say they don't think they 
will offer a discount. According to 
those sources, retailers are expecting 
compensation from the majors, not 
from small labels. 

OoPS: Bethel, Conn.-based Titus 
Oaks Distribution is now* the Ameri- 
can Gramaphone distributor in the 
Northeasf Mid-Atlantic region. The 
distributor is not the exclusive na- 
tional distributor for the label, as was 
reported here June 20. 

Assistance in preparing this column 
was provided by Ed Christman. 
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VOICE RECORD DISTRIBUTION 
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FIRE RECORDS • SPACEMEN 1 - MIDWAY STILL • 
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• GUMBALL • JAD FAIR • HP ZINKER • GUN CLUB • AND MORE • 




WORLDWIDE SERVICE 
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Order with confidence from our multi-million dollar inventory. 
Take advantage of our tremendous buying power! 



COMPACT DISCS AND CASSETTES 
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•VHS Movies •Laserdiscs • Audio/Video 
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•Telephones •Blank Tapes •Accessories 
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OVER 1,000,000 
CD'S IN STOCK 
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MAKE THE CALL THAT DOES IT ALL! 

TOLL FREE: l -800-329-7664 *^ce 

RECEIVE YOUR ORDER IN 46HRS. 
OR LESS AT NO EXTRA COST 
INCLUDING SATURDAY I 
GUARANTEED! 

Specializing In New Store Openings 
AWARD WINNING SERVICE 
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COMPACT DISCS 



LASER DISCS 



ACCESSORIES 



PROF. TAPES 



CASSINGLES 




& MUCH MORE ! 



WHY PAY MOOS/.'/ 



ALL LABELS 

Sugg, list price CD $15.98 I YOW COSt.*10 50 
Sugg, list price CD $13.98 I Your Cost *9 50 

Lowest Prices Plus Best Service Available 

NICE PRICE. ..SONY 

CD...$5. 84 
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FOR OUR FREE CATALOG. 
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Who just turned 33 and has 
worldwide contacts in every phase 
of the music and video industry? 

Billboard's 1992 
International Buyer's Guide! 

Now In its 33rd year, the IBS gives you al the facts on: 
• Music & Video Companies • Distribution 4 Accessory 
Product Manufacturers • Industry Services & Supplies 

• Manufacturing Plants, Services & Equipment 
• Music Publishers • Complete European 4 International listings. 
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Billboard Directories , Dept. B0BG3474, P.O. Box 2016, Lakewood, KJ 06701 
Please aid appropriate sales tax in NY, NJ, CA. TN, M A. II S DC. 
For fastest service call toll-free: 
1-800-223-7524 (outtlde NY), in NY 212-536-5174 
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British Co. Plescon Bows 'Safer' CO Box 

Reusable Kwik Case Is Smaller Than 'Keeper' 



■ BY TRUDI MILLER 
and ED CHRISTMAN 

NEW YORK — In preparation for a 
jewel-box-only retail world, British 
company Plescon Ltd. is making ar- 
rangements to manufacture Kwik 
Case, a reusable plastic security 
case, for distribution in the U.S. 

Unlike "keepers," which are long- 
box-aized and prevent theft by being 
too large to smuggle out of the store, 
the Kwik Case is only 2 millimeters 
larger than a jewel box. It is meant 
to be used with an electronic secur- 
ity system, with the clear plastic 
Kwik Case protecting the security 
tag on the CD from tampering. 

The Kwik Case is already in use 
in music stores outside of the U.S. 
While Plescon has reached an ar- 
rangement with Gressco Ltd. of 
Waunakee, Wis., to make Kwik 



Case, other details about the manu- 
facturing process have yet to be 
completed. So the company is un- 
able to price its product until that 
process is completed. But Bob 
Broadhead, Plescon managing di- 
rector, vows the Kwik Case will be 
competitively priced. 

Once a CD is loaded into the Kwik 
Case and locked in place, the case 
cannot be opened without a special 
magnetic detacher. When inserted 
into the detacher, the case opens in- 
stantly. 

"The thing that puts retailers off 
with other similar security products 
is the time it costs to take off the 
[keeper]," says Broadhead, who re- 
fers to the company's product as a 
"safer," rather than a keeper. "The 
Kwik Case is the fastest, in terms of 
opening and closing." than other 
similar products. 



Two weeks ago, chain retailers 
and rackers asked the six major dis- 
tributors to delay the elimination of 
the longbox to allow time for re- 
search on a universal source tag to 
be completed. That request was de- 
nied and now retailers are making 
decisions on how to merchandise 
CDs in a jewel-box-only world. 

"The retailers have to decide what 
they are going to do to deal with the 
(elimination of the longbox]," 
Broadhead continues. "With our 
product, there is no reason why they 
can't go to the standard jewel-box 
size. Surely, in terms of display ca- 
pacity, it would allow them to store 
twice as much inventory." 

Broadhead says the company has 
already started marketing itself to 
key retailers and rackjobbers. 
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corded primarily in New York with 
producer Gerard McMahon and 
Joan Jett band mates Ricky Byrd 
and Tommy Price. "Who's Gonna 
Walk On Water," a politically 
charged tune, goes to album-rock 
radio shortly. 

Country superstar Black is back 
in action with "The Hard Way" 
(RCA, July 14). The artist and 
James Stroud produced the album, 
which is being boosted by strong 
early radio response to the first sin- 
gle, "We Tell Ourselves." Expect a 
national tour to kick off midsummer. 

Other noteworthy country albums 
in July will come from Marty Stuart, 
"This One's Gonna Hurt You" 
(MCA, July 7), and the Nitty Gritty 
Dirt Band, "Not Fade Away" (Lib- 
erty. July 28). 

Headbangers will delight in the 
return of two perennial favorites, 
Megadeth and Motorhead. Mega- 
deth offers "Countdown To Extinc- 
tion." due July 20 on Capitol. The 
speed-metal band will hit the road in 
August for a concert tour that will 
send it throughout the U.S., U.K., 
and Europe over the next six 
months. 

Veteran metallurgist act Motorh- 
ead will resurface July 14 with 
"March Or Die" (Epic), The set will 
be followed by the single "Hell- 
raiser" and an extensive world tour. 

Acclaimed band Sonic Youth 



leads the batch of upcoming alterna- 
tive releases with "Dirty," due July 
14 on Geffen. The band, which pro- 
duced the new set with Butch Vig, 
will do a series of small-club gigs 
around the country in preparation 
for a major tour, slated for the fall. 
The leadoff track, "100%*" went to 
radio June 25. 

Other key alternative albums due 
this month include "Psalm 69: The 
Way To Succeed & The Way To 
Suck Eggs" by Ministry (Warner 
Bros., July 14); "Your Arsenal" by 
Morrissey (Sire/Reprise, July 14); 
"The Love Album" by Carter The 
Unstoppable Sex Machine (Chrysa- 
lis, July 28); and "Anam" by Clan- 
nad (Atlantic, July 14). 

DJ Quik and EPMD lead this 
month's rap brigade. On July 20, 
Profile's Quik offers "Way 2 Fonky," 
the follow-up to his gold-selling, 
self-titled debut. The Compton- 
based lyricist produced and wrote 
the set himself, and is aided by 
guests 2nd II None and Hi-C, 
among others. 

The EPMD posse drops "Busi- 
ness Never Personal" July 28 on Co- 
lumbia. The act is slated to hit the 
concert trail later this summer. 

On July 28, Columbia offers a pot- 
pourri of acts on its soundtrack to 
the upcoming Luke Perry film 
"Buffy The Vampire Slayer." The 
first single from the set will be a new- 



tune by C&C Music Factory, "Keep 
It Coming," which features a brand 
new vocal lineup. Also contributing 
previously unreleased material to 
the album are Ozzy Osbourne, Su- 
sannah Hoffs, Divinyls, and Judas 
Priest front man Rob Halford. 

On the urban tip, all of the acts 
from Michael Bivens' ever-growing 
entertainment empire gather for 
"East Coast Family, Vol. I," due 
July 28 on Motown. The lineup of 
talent includes Boyz II Men, An- 
other Bad Creation, and MC Brains, 
among others. They all perform on 
the first single, "1-4 All, All 4-1." 

Former Gap Band front man 
Charlie Wilson makes his solo debut 
July 28 with "You Turn My Life 
Around" (MCA). The set is preceded 
by the single "Sprung On Me," 
which is beginning to pick up urban 
radio adds. 

Zimbabwean dance artist Rozalla 
makes her U.S. debut July 14 with 
"Everybody's Free" (Epic). The ti- 
tle track and three other tunes on 
the album have already topped the 
U.K. pop and club charts. She is in 
the midst of an extensive U.S. club 
tour. 

Assistance in preparing tkis story 
was provided by Barbara Davies 
and Trudi Miller in New York and 
Lisa Morton and Lance Sittig in 
Nashville. 
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Top Pop Catalog Albums. 


THIS 
WEEK 


LAST 
WEEK 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND PROVtOEO BY SoundScan 
ARTIST III TITLE 

LABEL 4 NUMeFROISIWlDuriW; LABEL ISLX1 L'S^ PWtCEl " " 


WKS. ON 
CHART 


1 


1 


* * * NO. 1 

ENYA A 

REMISE 26774* (10 9&15 Ml 


* * * 

WATERMARK 

9 **-*t<- 44 No 1 


36 


2 


2 


ERIC CLAPTON A TIMEPIECES 

POL*DOR (7 % EO/1 1 Ml 


THE BEST OF ERIC CLAPTON 


59 


3 


5 


JIMMY BUFFETTA- 

MCA 5633 17 9&11 98) 


SONGS YOU KNOW BY HEART 


59 


, 


3 


BOB MARLEY AND THE WAILERS A • 

TUFF GONQTSLAND 8462 1 0 ,'PLG 19 9& 1 5 98) 


LEGEND 


48 


5 


4 


JAMES TAYLOR A * 

WARNER BROS. 31 13 17 98/1 1 981 


GREATEST HITS 


59 


t 


8 


JOURNEY A 

COLUMBIA 44493* 19 98 EOV15.98I 


JOURNEY'S GREATEST HITS 


59 


7 


5 


GUNS N' ROSES A • 

CLFFEN 24149- I9 9S/1S 98) 


APPETITE FOR DESTRUCTION 


59 


8 


J 


THE EAGLES A 

ELEKTRA IO'j 7 Wi'l 1 


GREATEST HITS 1971-1975 


59 


9 


10 


STEVE MILLER BAND A - 

CAPITOL 46101* (7 9671 1 98) 


GREATEST HITS 


59 


10 


9 


MEAT LOAF A' 

CLEVELAND INT . 34-..M LT'C li 98 EU998J 


BAT OUT OF HELL 


59 


11 


11 


THE RIGHTEOUS BROTHERS A BEST OF RIGHTEOUS BROTHERS 

OJ 98 77381-16 9& , I0 98) 


59 


12 


12 


METALLICA A ' 

ELEKTRA 60832' (9 98,15 98) 


...AND JUSTICE FOR ALL 


50 


,3 


17 


METALLICA A ■ 

ELEKTRA 60439* (9.98/13.98) 


MASTER OF PUPPETS 


45 




14 


METALLICA A 

ELEKTRA 60396- 'J S4'13 9B) 


RIDE THE LIGHTNING 


44 


,5 


13 


AEROSMITH A ' 

COLUMBIA 3686** D 98 EQ9 B8j 


GREATEST HITS 


59 


16 


19 


PATSY CLINE A > 

MCA 12(4 9810 981 


GREATEST HITS 


59 


„ 


16 


THE EAGLES • 

ELEKTRA 6O205* (7 98,1 1 98) 


GREATEST HITS VOL. 2 


59 


,| 


18 


THE DOORS A 

LL1KT R.A 60345*C.\9a , 199B! 


BEST OF THE DOORS 


48 


19 


lb 


OEF LEPPARD A 10 

MERCURY 630675* (9 98 EO/15 98) 


HYSTERIA 


53 


20 


21 


PINK FLOYD A " 

COLUMBIA 36 1 83 ( 1 5 98 EO/3 1 98 1 


THE WALL 


59 


21 


20 


U2 A - 

I-.LANL »*229BI'3 Will 38: 


THE JOSHUA TREE 


27 


12 


22 


BILLY JOEL A ' 

cnciwB a -ni?i- . : '.ft :i ri 98i 


GREATEST HITS VOL. 1 & II 


59 


23 


26 


ELTON JOHN • 

MCA 1689(4 98/11 96) 


GREATEST HITS 


58 


24 


23 


QUEEN A 

HOLLYWOOD 61037'7UEXTRA 19 98)15 98i 


NEWS OF THE WORLD 


18 


25 


24 


ACfDCA" 

atlantic 16018* (7 98/11 98) 


BACK IN BLACK 


59 


25 


28 


PINK FLOYD A 

CAPITOL 46001 19 98/15.98) 


DARK SIDE OF THE MOON 


59 


27 


25 


ENYA • 

ATLANTIC 81842- (7 98/11 98) 


ENYA 


11 


a 


27 


LED ZEPPELIN A 

ATLANTIC 1*1/9:7 ^6' 1 1.98) 


LED ZEPPELIN IV 


59 


21 





GENESIS A » 

ATLANTIC 81641* 17 98/1 1 98) 


INVISIBLE TOUCH 


1 


30 


29 


METALLICA A 

El EKTRA 60766- )9 96V13 9«j 


KILL 'EM ALL 


21 


31 


30 


BAD COMPANY A 1 

ATLANTIC 81625' 17 9m I 981 


10 FROM 6 


56 


32 


31 


CHICAGO A 

REPRISE 26080 (9 98,15 981 


GREATEST HITS 1982-1989 


55 


33 




SIR MIX-A-LOT • 

DEE AMERICAN 2618?*,'REPRISE 


SWASS 


1 


34 


35 


THE POLICE A SINGLES - EVERY BREATH YOU TAKE 

A4M 3902(9 98/15 981 


52 


35 


32 


QUEEN • 

HOLLYWOOD 6106S-.ILEKTRA , j 98: 


A NIGHT AT THE OPERA 


33 


38 


34 


RED HOT CHILI PEPPERS* 

EMI 921527ERG(9 9ai5.9B) 


MOTHER'S MILK 


10 


37 


39 


THE BEATLES A • SGT. PEPPER'S LONELY HEARTS CLUB BAND 

CAPITOL 46442 (9.EW15.98) 


4 


31 


33 


BEASTIE BOYS A • 

OFT IAI4 402 IB-COLUMBIA > . . 18 


LICENSED TO ILL 


8 


39 


37 


FLEETWOOD MAC A 

A'ADNEB BROS 25801* (9 9&'15 98) 


GREATEST HITS 


42 


40 


44 


VIOLENT FEMMES A 

M /38j-)- v. aBNFB :■-'<-( .( t.-. 


VIOLENT FEMMES 


14 


41 


40 


INDIGO GIRLS A 

COLUMBIA 45044* (7 96 £0/1 1 9B) 


INDIGO GIRLS 


6 


42 


50 


BOB SEGER & THE SILVER BULLET BAND A ' NINE TONIGHT 

CAPITOI 12182* ;12 9B/15 9BI 


38 


43 


36 


THE EAGLES A ' 

-1LEK-KA 1C3- i 1 Dai. 98 


HOTEL CALIFORNIA 


34 


44 


45 


LED ZEPPELIN A ' 

ATLANTIC 19127* (7 98/11 98) 


LED ZEPPELIN 2 


41 


45 


38 


GRATEFUL OEAO A THE BEST OF SKELETONS FROM THE CLOSET 

WARNER BROS 1764 - 7 9/L'll 98) 


15 


46 


42 


GUNS N' ROSES A ' 

GEFFEN 24198- 19 'Ri'15.98) 


G N' R LIES 


20 


47 




PHIL COLLINS A ' 

ATLANTIC 81240* (7 98/1 1 981 


NO JACKET REQUIRED 


9 


41 


43 


LUTHER VANOROSS A BEST OF LUTHER: THE BEST OF LOVE 
EPIC 45320(13 98 £0/19981 


52 


49 




ANDREW LLOYD WEBBER • 

MCA 62B4* (10 98)15.98) 


PREMIERE COLLECTION 


33 


50 




PAUL SIMON A 

WARNER BROS 25447 tB 98,15 98: 


GRACELAND 


211 



Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart and 
are registering significant sales. • Recording Industry Assn. Of America (RIAA) certification for sales of 
500.000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a 
numeral following the symbol. All albums available on cassette and CD. 'Asterisk indicates vinyl LP 
unavailable Suggested price is for cassette and CD. Equivalent prices (indicated by EQ), for labels that do 
not issue list prices, are projected from wholesale pnces. © 1992. Billboard/BPI Communications, and 
SoundScan. Inc. 
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Whafs new with 
ENCORE? 



D 



95-100% fill, 
unbelievable label 
mix, same-day 
shipping, killer 
pricing... 




*-^^ ::: _ :J f ^Oh....the usuoiT j 
Y^J^^mcfim Inc. 

1-800-334-3394 

Fax 303-292-6969 
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The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad. call Jeff 
Serrette at (800) 223-7524. 




Believe It or not... 



With Sampk- I i k s ( D Search and Sample System" 

your store can give it's customers the opportunity to 
sample Thousands and Thousands of CD's over the 
telephone! Multiple people can Search and Sample 
that same music in your store with Sample-Tek's®Sam- 
pling- Booth ™or Sampling-Towers™ The CDSS System 
also prints out full Management Reports to show all 
the sampling activity over the telephone or in your store. 



SOUND INTERESTING ? GIVE ISA GAEL 



* ifcr'Hi', a DEVON D. 



(813)748-3243 



ALL NEW BILLBOARD 
MAGAZINE HOLDERS!! 
SPECIAL OFFER!! 




Finally, a magazine 
holder made exclusively 
for your Billboard library. 
Store your issues in these 
tailored units. Each 
holds 12-16 issues. To 
place your order, call 
(212)536-5020. 
For each unit purchased, 
Billboard donates 
$1.00 to the 
T. J. Martell Foundation. 



Billboard 



TJ. MARTELL 
FOUNDATION 
FOR LEUKEMIA. 
CANCER AND 
AIDS RESEARCH 
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Update 




Join The 'Fanclub.' Members of DGC recording group Teenage Fanclub 
proudly display their "Popular Uprisings" T-shirts, in recognition of their album 
"Bandwagonesque" reaching No. 1 on Billboard's Heatseekers chart. Shown, 
from left, are Geffen national sales manager Jason Whittington; band members 
Norman Blake, Raymond McGinley, and Brendan O'Hare; Billboard associate 
director of retail research Geoff Mayfteld; band member Gerry Love; and Geffen 
national singles sales manager Iris Grubman. 



CALENDAR 



GOOD WORKS 



The 10TH ANNIVERSARY Rock "N Charity Celebration, "A Decade of 
Dreams," raised $375,000 for the fight against children's cancer, leukemia, 
and AIDS during a week of activities June 7-14 in Los Angeles. The events, 
co-sponsored by the TJ. Marl el I Foundation for Leukemia, Cancer and 
AIDS Research, Reebok, and the Upper Deck Co., featured celebrities 
competing in tennis, bowling, golf, Softball, and hockey. 

TrlANKS to a May 1 National Hunger Relief Concert in Louisville, Ky., 
Hammer donated 40,000 pounds of food to Los Angeles' South Central food 
pantry. Sponsored by the Kentucky Derby Festival, the event was a collec- 
tive effort of the star rapper, USA Harvest, the KFC Corp., BAM A Foods, 
and Winn-Dixie. In all, the concert collected 500,000 pounds of food, now in 
the process of being distributed to more than 50 cities in the U.S. 

A MUSIC VIDEO recently completed by Word Records features various 
artists on the Christian label performing "A World Of Difference," a song 
penned by Babbie Mason and Cheryl Rogers. All monies from the project 
are being donated to World Relief, the relief, development, and refugee 
service arm of the National Assn. of Evangelicals, to feed the hungry in 
Mozambique. Contributions can be sent to World Relief, P.O. Box WRC, 
Wheaton, 111. 60189. For more info, contact Darla Korelba at 615-259-2400. 



HlUSICARES, a program of NARAS, the recording academy, that focuses 
on the needs of music and performing professionals, has received a $3,400 
donation from the Gospel Music Assn. The donation represents a portion of 
the proceeds from the 23rd annual Dove Awards. The check was presented 
to NARAS president Michael Greene and MusiCares executive director 
Jan Rhees by GMA president John Styll, executive director Bruce Kob- 
lish, and BMI special projects VP Joe Moscheo II. 



If HARITY POWER: Kid Power, a group of 45 Southern California young- 
sters organized after the recent Los Angeles riots, is putting on a showcase 
Friday (3) at Reseda High School. The show is being co-produced by Barry 
Fasman, who has been associated with recordings by Diana Ross, Billy 
Joel, Melissa Manchester, Air Supply, and Placido Domingo, among oth- 
ers. For more info, call Lena Michals Entertainment at 213-656-1277. 

Windham Hill Consolidating 
Its Staff In New Offices 



I LIFELINES 

BIRTHS 

Girl, Madison Mae, to Jeffrey and 
J ami Beck, May 20 in Los Angeles. 
He is director of graphic production 
for Sony Music, West Coast 

Boy, Sean Blake, to Jim and Linda 
Stanley, June 14 in Orlando, Fla He 
is VP of operations for the Hard 
Rock Cafe. 

Twin girls, Elizabeth Kelly and Sa- 
mantha Nicole, to Dene and Kimber- 
ly Hal lam, June 16 in Houston. He is 
program director of KKBQ Houston. 
She is an account executive at KODA 
Houston. 

MARRIAGES 

Doug Lenier to Karen Seymour, 

May 29 in Sedona, Ariz. He is a pro- 
ducer/songwriter. She is a singer/ 
songwriter. 

Chris White to Sandy Swartos, June 
6 in Shelton, Wash. He is sales and 
merchandising representative for 
General Record Service One-Stop in 
Seattle. 

Eric Margolis to Batsheva Grimm, 
June 21 in New York. He is market- 
ing director at WBLS New York. 

DEATHS 

Hachidai Nakamura, 61, of heart 
failure, June 10 in Japan. Nakamura 
was the composer of "Sukiyaki," 
which topped the Hot 100 in 1963 in a 
recording by Kyu Sakamoto. The 
song was known in Japan by its origi- 
nal title, "Ue-o Muite Aruko (Let's 
Walk With Our Heads Held High)." 

Peter Allen, 48, of AIDS-related Ul- 
ness, June 18 in San Diego. Allen was 
a singer, dancer, songwriter, and pia- 
nist who recorded 11 albums and 
wrote hits for many major stars. (See 
story, page 8.) 

Thomas Whitfield. 38, of a heart at- 
tack, June 21 in Detroit Nicknamed 
"the master producer of gospel," 
Whitfield was producer and/or com- 
poser on projects by such prominent 
artists as Aretha Franklin, Shirley 
Caesar, Edwin Hawkins, Yolanda 
Adams, Douglas Miller, Keith Prin- 
gle, and the late Rev. James Cleve- 
land. He was best known for his 
work with Vanessa Bell Armstrong 
on her "Peace Be Still" album. As an 
artist, Whitfield recorded nine gospel 
albums, receiving a Grammy nomina- 
tion for "My Faith" in 1991. His latest 
album, "Alive & Satisfied" (Benson), 
was released earlier this year. Whit- 
field is survived by his mother, Jac- 
queline, his two brothers, and his fi- 
ancee, Gwendolyn Morton, a fea- 
tured soloist with Whitfield & Co. 
The family requests that donations be 
sent to the Thomas A. Whitfield Me- 
morial Fund, c/o Vanguard Recording 
Complex, Attn: Brian Spears, 13425 
Capital St, Oak Park, Mich. 48237. 

Rick Sklar, 62, following minor sur- 
gery, June 22 in New York. Sklar 
was an innovator of top 40 radio pro- 
gramming, most notably during his 
time as PD at WABC New York. (See 
story, page 6.) 



A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
way, New York, N.Y. 10036. 

JUNE 

June 25-28, Music Industry Dedicated Assn. of 
Independent Retailers Conference, Congress Ho- 
tel, Chicago. 312-493-8818. 

June 25-July S, Summerlest, Festival Grounds, 
Milwaukee. 800-837-3378. 

June 27, Symposium on Opportunities in 
Broadcasting, presented by On the Air Studios, 
Sobolsohn School, New York. 800-7664247. 

June 30, Copyright Workshop for Songwriters 
and Musicians, with information on performance 
rights organizations and music publishing, 
McGraw-Hill Building. New York. Robin White, 
212-5864300. 

JULY 

July 1-5, Midtfyns Festival, Ringe, Denmark. 
011-65-96-25-01. 
July 7, "The Record Producer The Personality 



Mikey Dread Suing 
Rounder Over Fees 

NEW YORK— Popular Jamaican 
reggae artist Mikey Dread is su- 
ing Rounder Records and several 
of its custom labels for alleged un- 
derpayment of royalties from 
eight albums he recorded for 
them. 

According to papers filed June 
5 in Federal Court here, Dread 
signed a deal with Rounder in 
March 1981. He claims to have re- 
ceived only partial payment of the 
royalties guaranteed in his con- 
tract with the company. 

Other Rounder labels named in 
the suit are Heartbeat, Varick, 
andRAS. 

Dread is asking for a full ac- 
counting of his album sales since 
1981 and financial damages to be 
determined at a later date. He is 
also requesting that Rounder and 
its subsidiaries be barred from 
manufacturing and selling al- 
bums from his catalog. 

Dread is currently signed to Ry- 
kodisc and will release a new al- 
bum, "Obsession," this summer. 

LARRY FLICK 



of Sound," seminar sponsored by the Los Angeles 
chapter of NARAS, ASM Records, Los Angeles. 
818-843-8253. 

July 11, Genesis Musk Group Third Annul 
Rappathon, VIC Theater, Chicago. 312-8454300. 

July 11, Chicago Music Showcase, Harold 
Washington Library Ceter Auditorium, Chicago. 
312-747-4850. 

July 14-15, Radio Academy Festival, Interna- 
tional Convention Centre, Birmingham, U.K. Oil- 
44-71-839-1461. 

July 15, Musk Royalties Seminar, presented by 
Hawksmere Ltd., Hyatt Carlton Hotel, London. 
01144-71-824-8257. 

July 16-19, Upper Midwest Communications 
Conclave, Radisson South Hotel, Minneapolis. 
Tom Kay, 612-927-4487. 

Jury 16-20, Fifth Annual International Tetepro- 
duction Society Forum and Exhibition, Beverly 
Hilton Hotel, Los Angeles. Jessica Joseli. 212-877- 
5560. 

July 26-29, Video Software Dealers Assn. 11th 
Annual Convention, Las Vegas Hilton and Conven- 
tion Center. Don Rosenberg, 609-231-7800. 

July 31-Aug. 2, 24th Annual Fujitsu Concord 
Jazz Festival, Concord Pavilion, Concord, Calif. 
Brad Schulenberg, 510-672-4396. 

AUGUST 

Aug. 24-25, 10th Annual Sponsorship Dynamics, 
conference on developing and implementing spon- 
sorship programs, presented by BPI Communica- 
tions, Grand Hyatt, New York. Laura Stroh, 615- 
321-4250. 



NEW 
COMPANIES 



Larry Getlen Public Relations 

(LPGR), formed by Larry Getlen. 
Company will provide full public re- 
lations services to acts, industry 
people, events, and companies look- 
ing to fine-tune their image and in- 
crease exposure to both consumers 
and industry people. Services in- 
clude image consultation, bio writ- 
ing, customs mailing, and all public- 
ity-related communication. Current 
clients include CMI, manager of 
producer Eddie Kramer, Mark Dod- 
son, and Kevin Elson, and Mom- 
sound Recording, where Warrant 
has just completed its new album. 
Getlen was former director of pub- 
licity for Concrete Marketing and 
Roadrunner Records. 22-14 21st St, 
Long Island City, N.Y. 11105; 718- 
721-6870. 



LOS ANGELES— Windham Hill Rec- 
ords will be "reconvening under one 
roof in a staff consolidation planned 
for next March in new northern Cali- 
fornia offices, according to label pres- 
ident/CEO Anne Robinson. 

While the move will lead to the 
closing of satellite label offices, in- 
cluding one in Burbank, Calif., Robin- 
son says all existing staffers have 
been offered their jobs at the still-un- 
determined new site. The pioneering 
new age/jazz/pop label is currently 
headquartered in Palo Alto, in north- 
em California. 

"It isn't about restructuring, like 
what's going on at Virgin," Robinson 
says. "We might lose a receptionist, 
because we don't need three . . . [But] 
this isn't about closing something — 
this is about opening something." 

Robinson depicts the consolidation 
as a much-needed centralization of 
operations for Windham Hill, whose 
employees became far-flung as the 
staff grew over the years. 

"When we first got this building 
[in Palo Alto], I had really thought 
that all of us would be able to stay 
under this roof," she says. "We grew 
from 25 people to some 55-60." 

forts of the company were moved 
out of corporate headquarters, and a 
Los Angeles presence was estab- 
lished after A&M Records began dis- 
tributing Windham HilL 



Windham Hill signed a joint-ven- 
ture deal with BMG in May. "[The de- 
cision to consolidate] comes after the 
BMG deal closing, but it comes about 
because of a lot of leases coming up 
all at once," Robinson explains. 



FOR THE RECORD 

Contrary to a statement in a 
story in the June 27 issue of Bill- 
board, a representative of Bill 
Ham's company was available 
for comment on a suit lodged 
against Ham and ZZ Top, but 
could not respond since the de- 
fendants said they had not yet 
seen the suit 

The owners of of La Pagette 
Management are LaValle Day, 
Pat Day, and Bridgette Day. 
Their names were omitted in the 
June 27 New Companies column. 

An item in the June 27 issue in- 
correctly described the affili- 
ation of spoken-word label Gang 
Of Seven. It is not a Windham 
Hill imprint, but a freestanding 
label headed by Will Ackerman 
and distributed by BMG. 
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NEWSWEEKLY 



Buena Vista To Debut 'Chipmunks' 

Follows Sell-Thru Success Of 'Bullwinkle' 



■ BY CHRIS McGOWAN 

LOS ANGELES— After racking up 
huge numbers with the release of 
the "Rocky & Bullwinkle" videos, 
Buena Vista Home Video will at- 
tempt to score another big sell- 
through success when it debuts its 
"Alvin & The Chipmunks" line Sept. 
11. 

Buena Vista has cut a seven-year 
exclusive distribution deal with Bag- 
dasarian Productions for home 
video rights to the animated chil- 
dren's series that first hit television 
screens in 1961 and has since aired 
in more than 80 countries. Buena 
Vista will pick its releases from 65 
episodes included in the pact. 

The announcement was made 
June 19 at the Universal Hilton in 
Universal City, Calif. 

The initial launch of Chipmunk 
product will consist of six 25-minute 
programs priced at $12.99 apiece. 
More releases will follow next year, 
including special tie-ins to the 35th 
anniversary of "The Chipmunk 
Song," the 1958 single that preceded 
the TV debut of the musically orien- 
ted Alvin, Simon, and Theodore 
characters. 

The first set of titles — "Rockin' 
With The Chipmunks," "Batmunk," 
"Funny We Shrunk The Adults," 
"Kong," "Back To AJvin's Future," 
and "A Chipmunk Christ- 
mas" — include two TV specials and 
four movie spoofs. They will be 
backed by a free consumer T-shirt 
offer and a multilevel marketing 
support program. 

Sony Music, which signed a deal 
this year to market and distribute 
Chipmunk Records, will release se- 
veral "Alvin & The Chipmunks" 
audio titles around the time of the 
video release. The Sony titles will 
consist of both new and catalog 
Chipmunk product, according to 



Ross Bagdasarian, CEO of Bagda- 
sarian Productions. Each Sony re- 
lease will include information about 
the Buena Vista video titles, and 
vice-versa. 

According to Bagdasarian, "Chip- 
munk" albums and singles have sold 
more than 40 milion units since 1958 
and earned five Grammy awards. 
Merchandise sales of Chipmunk 
clothing, toys, stationery produeLs, 
and other items are near the $300 
million mark. 

Bagdasarian attributes part of the 
Chipmunks' long-term success to 
the fact that many parents today 
grew up with the show and now 
want their children to watch it "be- 
cause it's nonviolent, familiar, and a 
safe, comfortable purchase. The 
Chipmunks have their own niche. 
They are music-oriented, and have 
sold more music than any other ani- 
mated characters." 

Along with having a high recogni- 
tion factor (Bagdasarian claims it is 



93%), the furry little musicians with 
the high-pitched voices will get a 
hefty promotional boost from the 
Buena Vista marketing chains. 
More than 25 million inserts for the 
six "Chipmunks" video titles will be 
placed in the upcoming Walt Disney 
Home Video releases "The Great 
Mouse Detective," "The Rescuers," 
and "Beauty And The Beast." 

In addition, radio contests are 
planned, and ongoing live Chip- 
munk character shows are being 
staged for children around the coun- 
try this year. And the Chipmunks 
have been featured since 1990 on the 
covers of Del Monte's Fruit and 
Pudding Snack Packs, which cur- 
rently ship approximately 60 million 
units annually. 

Up to this point, the "Chipmunks" 
TV episodes have never been seen 
on home video, with the exception of 
a limited release for Target Stores 
during the chain's "Back To School 
(Continued on potjt' 61) 



Prism Sales Skyrocket 
Due To More Product 



I BY DON JEFFREY 



NEW YORK— Prism Entertain- 
ment Corp., an independent home 
\ideo and film production company, 
says first-(j uarter sales more than 
doubled because of a stepped-up 
schedule of product releases. 

For the three months that ended 
April 30, Los Angeles-based Prism 
reports net sales jumped 168% to 
$5.5 million from $2 million last 
year. The company also posted a 
net profit of $329,000 in the quar- 
ter, compared with a loss of 
$275,000 a year ago. 

Prism attributes its loss last year 
to the termination of a video distri- 
bution agreement with Paramount 
Pictures. 

Commenting on the last months 
of the Paramount deal, Earl Rosen- 
stein, senior VP and CFO, says, 
"There was a lower sales level, plus 



their fee, and there were a lot of 
trailing costs." 

But this year the company's film 
production unit. Prism Pictures, 
has been maintaining a strategy of 
releasing one feature a month. In 
the first quarter the titles were 
"Night Eyes 2," "All American 
Murder." and "Prey Of The Cha- 
meleon."' These movies, for which 
Prism pays half of the $1 million- 
$1.5 million average production 
budgets, are released directly to 
home video on the Prism Enter- 
tainment label. 

"Since we left Paramount Pic- 
tures, we've started to develop and 
finance our own films," says Rosen- 
stein. "We intend to make 12 a 
year. They're B titles, but the mar- 
ketplace is accepting them." 

Rosenstein adds that "Night 
Eyes 2" is the company's biggest ti- 
(Continued on page 59) 



Columbia TriStar Brings Laser Distrib In-House 



LOS ANGELES — Columbia TriStar 
Home Video will take charge of its 
own laserdisc releases beginning 
July 24 with the launch of "Hook." 

The new arrangement, which ends 
a longstanding exclusive distribution 
deal with Pioneer LDCA, adds one 
more label to the list of those that 
have gone direct with their discs. 

Warner Home Video, Warner Re- 
prise Video, MGM/UA Home Video, 
MCA Home Video, Pacific Arts 
Video, Sony Music Video (SMV), Re- 
public Pictures, PolyGram Video, 
BMG Classics, and Teldec Video are 
among those suppliers that handle 
their own laser business. 

Of those. Pacific Arts. SMV, and 
Republic took over their own laser- 




Thelma, Louise & William. William Sanborn of Paladin Video in San Diego prepares 
to drive off in his brand-new 1 968 Ford Thunderbird. which he won in MGM/UA Home 
Video's recent "Thelma & Louse" contest. Shown standing, from left, are MGM/UA 
Home Video VP of sales and marketing George Feltenstein, director of sales and 
marketing Mindy Phillips, and director of advertising Kim Wertz. 



disc distribution this spring (Bill- 
board, March 28). 

According to Columbia TriStar, 
the label's discs will be manufactured 
by Digital Audio Disc Corp., a divi- 
sion of Sony based in Terre Haute, 
Ind. Laser versions of Columbia 
TriStar titles will be released day- 
and-date with VHS editions when- 
ever possible. 

"Laserdiscs have become a format 
of sizable demand. Our decision to 
market and sell our own laserdiscs is 
a direct response to the growth of 
this segment," says Paul Culberg, 
executive VP and COO at Columbia 
TriStar. 

"Hook" will retail for $39.95. On 
July 29, Columbia TriStar will launch 
"My Girl," "Ruby," and "Diary Of A 
Hitman" discs ($34.95 each). "The 
Prince Of Tides" ($39.95), "Bugsy" 
($39.95), and "Body Chemistry" 
($34.95) will follow Aug. 5. 

Also due soon on disc from Colum- 
bia TriStar are "City Of Hope" 
($39.95), an unrated edition of "Wild 
Orchid 2" ($34.95), "Under Suspi- 
cion" ($34.95), "Highlander 2: The 
Quickening" ($34.95), and "Inner 
Circle" ($34.95). 

Columbia TriStar's laser releases 
will encompass titles distributed by 
Columbia Pictures, TriStar Pictures, 
Triumph Releasing, Epic Home 
Video, and other Columbia TriStar 
acquisition titles. 

Pioneer LDCA will continue as 
one of Columbia TriStar's distribu- 
tors. "We will have an open distribu- 
tion agreement with [Columbia Tri- 
Starl, as we do with MGM, MCA, and 
others," says David Wallace, market- 
ing manager for Pioneer. "They will 
sell their own discs, as will we and 
other distributors. In addition, on 



previously released product, we will 
maintain an exclusive distribution 
sell-off period for two years." 

Going against the trend of major 
suppliers taking full control of their 
own discs were exclusive distribution 
pacts signed by Buena Vista Home 
Video and Image Entertainment (in 



December), and by Capitol Records 
and Pioneer LDCA (in March). 

Among smaller labels. Playboy 
Home Video recently inked a deal 
with Image, while MPI Home Video 
decided to go it alone last November. 

CHRIS McGOW AN 



CELEBRATE 
THE 4TH! 




It's Wet & Wild IV, the latest in Playboy's best-selling 
series. This one's guaranteed to spark fireworks with your 
customers! Hurry and stock up today from your Uni rep. 



S 1992 Playboy. All Right. Retorted. 
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101 DALMATIANS 


Walt Disney Home Video 1263 


Animated 


1961 


G 


24 99 


2 


2 


4 


THE SILENCE OF THE LAMBS 


Orton Pictures 

Orion Home Video 8767 


Jodie Foster 

Anthony Hopkins 


1991 


1 


19.99 


3 


5 


34 


FANTASIA 


Walt Disney Home Video 1 132 


Animated 


1940 


C 


24.99 


4 


4 


5 


ALIEN/ALIENS TRIPLE PACK 


FonVideo 5598 


Sigoumey Weaver 


1992 


» 


3991 


5 


7 


6 


PLAYBOY PLAYMATE OF THE YEAR 
1992 


Playboy Home Video 
Urn Dist. Corp. PBV0707 


Corinna Harney 


1992 


NR 


19.95 


6 


8 


6 


PLAYBOY'S EROTIC FANTASIES 


Playboy Home Video 
Uni Dist. Corp. PBV0712 


Various Artists 


1992 


NR 


19 95 


7 


3 


14 


FIEVEL GOES WESTS 


AmUin Entertainment 
MCAAJnrversal Home Video 81067 


Animated 


1991 


G 


2495 


8 


6 


8 


MADONNA: TRUTH OR DARE 


Live Home Video 69021 


Madonna 


1991 


1 


19.91 


9 


14 


20 


PENTHOUSE: SATIN AND LACE 


Penthouse Video 

A'Vision Entertainment 50291-3 


Various Artists 


1992 


m 


19 98 


10 


12 


6 


PLAYBOY PLAYMATE REVIEW '92 


Playboy Home Video 
Uni Dist. Corp. PBV0708 


Various Artists 


1992 


m 


19.95 


11 


9 


60 


THE JUNGLE BOOK 


Walt Disney Home Video 0602 


Animated 


1967 


G 


2499 


12 


13 


29 


CHERFITNESS: A NEW ATTITUDE 


CBS/Fox Video 
FonVideo 2576 


Cher 


1991 


NR 


1398 


13 


16 


3 


MORRISSEY: LIVE IN DALLAS 


Warner Repose Video 3-38305 


Mornssey 


1992 


NR 


19 9! 


14 


31 


2 


BEASTIE BOYS: THE SKILLS TO PAY 
THE BILLS 


Capitol Video 40037 


Beastie Boys 


1992 


NR 


14 98 


15 


19 


16 


ALIENS 


Fo«Video 1504 


Sigourney Weaver 


1986 


R 


1998 


16 


10 


18 


QUEEN: WE WILL ROCK YOU 


MobileVisiorVYellowbill/Queen 
Strand Home Video 2 115 


Queen 


1992 


MS 


14.98 


17 


35 


2 


MARIAH CAREY: UNPLUGGED + 3 


SMV Enterprises 19V-49133 


Mariah Carey 


1992 


NR 


19.98 


18 


IS 


14 


SATURDAY NIGHT LIVE: WAYNE'S 
WORLD 


Broadway Video 
Starmaker Ent. Inc. 660001 


Mike Myers 
Dana Carvey 


1992 


NR 


14.95 


19 


11 


33 


1992 PLAYBOY VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Un. Dist. Op TBV0702 


Various Artists 


1991 


NR 


19.98 


20 


NEW ► 


2ND ANNUAL GIRLS GAMES OF 
SUMMER 


A'Vision Entertainment 3-50315 


Various Artists 


1992 


NR 


19 91 


21 


17 


18 


PLAYBOY: SEXY LINGERIE IV 


Playboy Home Video 
Uni Dist. Corp 0705 


Various Artists 


1992 


NR 


1995 


22 


RE-ENTRY 


LONESOME DOVE 


RHI Entertainment Inc. 

Cabin Fewer Entertainment 8378 


Robert Duvall 
Tommy Lee Jones 


1989 


NR 


3995 


23 


32 


3 


THIS IS SPINAL TAP 


New Line Cinema 

Columbia TriStar Home Video 75723 


Christopher Guest 
Michael McKean 


1994 


NR 


14.95 


24 


18 


4 


THE DOORS 


Carolco Home Video 
Live Home Video 68956 


Val Kilmer 
. Ryan 


1991 


R 


19.98 


25 


24 


14 


TINY TOON ADVENTURES: HOW 1 
SPENT MY VACATION 


Amblin Entertainment 
Warner Home Video 12290 


Animated 


1991 


NR 


19.98 


26 


NEW ► 


■WEIRD AL- YANKOVIC: VIDEO 
LIBRARY 


BMG Video 75268-3 


■Weird AT Yankovic 


1992 


NR 


1498 


27 


20 


43 


SINGIN' IN THE RAIN (40TH ANNIV.) 


MGM/UA Home Video 202539 


Gene Kelly 
Debbie Reynolds 


1992 


G 


1999 


28 


34 


3 


ANNIE LENNOX: DIVA 


6 West Home Video 15719-3 


Annie Lennox 


1992 


NR 


1498 


29 


30 


33 


PENTHOUSE: 1991 PET OF THE 
YEAR PLAYOFF 


Penthouse Video 

A'Vision Entertainment 50290-3 


Various Artists 


1991 


NR 


1998 


30 


23 


10 


MICHAEL BOLTON: SOUL AND 
PASSION • 


SMV Enterpnses 19V-49122 


Michael Bolton 


1992 


NR 


1998 


31 


21 


7 


ZZ TOP: GREATEST HITS 


Warner Reprise Video 38299 


ZZTop 


1992 


NR 


1995 


32 


22 


12 


MOTLEY CRUE: DECADE OF 
DECADENCE '81-'91 


Elektra Entertainment 40129 


Motley Crue 


1992 


NR 


1998 


33 


29 


15 


MONTY PYTHON AND THE HOLY 
GRAIL 


Columbia TriStar Home Video 92253 


John Cleese 
Graham Chapman 


1974 


PC 


1995 


34 


36 


17 


PLAYBOY VIDEO CENTERFOLD: 
PAMELA ANDERSON 


Playboy Home Video 

Uni Dist. Corp 0704 


Pamela Anderson 


1952 


NR 


19<» 


35 


NEW ► 


KRIS KROSS: JUMP 


SMV Enterprises 2VS-49139 


Kris Kross 


1992 


NR 


1298 


36 


26 


33 


PENTHOUSE: PASSPORT TO 
PARADISE/HAWAII 


Penthouse Video 

A'Vision Entertainment 50288-3 


Various Artists 


1991 


NR 


19.9) 


37 


25 


40 


THE RESCUERS DOWN UNDER 


Walt Disney Home Video 1 142 


Animated 


1991 


G 


2439 


38 


33 


90 


THREE TENORS IN CONCERT A > 


PolyGram Video 071-223-3 


Carreras - Domingo - 
Pavarotti 


1990 


NR 


24 95 


39 


27 


4 


DANCE! WORKOUT WITH BARBIE 


Buena Vista Home Video 1361 


Animated 


199) 


NR 


1999 


40 


28 


7 


THE JUDDS: THEIR FINAL CONCERT 


MPI Home Video 6351 


The Judds 


1992 


NR 


1991 



• RIAA gold cert for sales of 50.000 units or $1 million in sales at suggested retail. A RIAA platinum cert for sales of 100,000 units or $2 million in salei at iuggir,ted 
retail. ♦ITA gold certification for a minimum of 125.000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25.000 units 
and SI million at suggested retail for nonttieatncal titles. > ITA platinum certication for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least, 50.000 units and $2 million at suggested retail for nonttieatncal titles © 1992, Billboard/BPl Communications. 
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Pioneer-ing Programs In LA 

Firm Takes Lead In Rebuilding 



LOS ANGELES — In an effort to 
contribute to the rebuilding of South 
Central Los Angeles following the 
riots that erupted there April 29, Pi- 
oneer North America will donate 
$600,000 toward educational and vo- 
cational programs in the area. 

The announcement was made at a 
June 17 press conference held at the 
Maxine Waters Employment Prepa- 
ration Center in Watts. 

Pioneer's commitment consists of 
three parts: $500,000 for the Pioneer 
Academy of Electronics (a model 
program at the Maxine Waters Cen- 
ter); $100,000 that will go to "Re- 
build LA." education programs; and 
internships for high school students 
at Pioneer's headquarters in Long 
Beach, Calif. 

"When we met with community 
leaders to discuss ways in which Pio- 
neer could help rebuild Los Angeles, 
the No. 1 problem identified was job- 
lessness," said Setsujiro Onami, 
president of Pioneer. "Through our 
expertise in electronics, we are able 
to provide vocational and job train- 
ing in one of the most dynamic, fast- 
growing industries in the U.S." 

Added Peter Ueberroth, Rebuild 
LA. chairman, "Education and job 
training are important elements in 
the process of healing Los Angeles. 
We encourage more corporations to 
follow Pioneer by offering jobs, in- 
ternships, and job-training pro- 
grams similar to what they have an- 
nounced today." 



The Pioneer Academy of 
Electronics was created through a 
partnership between Pioneer Elec- 
tronics, the Maxine Waters Center, 
the Los Angeles Unified School Dis- 
trict the LAUSD Board of Educa- 
tion, and the Rebuild LA organiza- 
tion. 

"The Pioneer Academy of Elec- 
tronics is a much-needed addition to 
the Maxine Waters Employment 
Preparation Center," said Warren 
Furutani, president of the LAUSD 
Board of Education. "Without corpo- 
rate donations, we cannot offer all of 
the education and job-training skills 
that this community needs." 

Beginning in September, the Pio- 
neer Academy will initially offer 30 
junior and senior high school stu- 
dents in South Central LA. a two- 
year vocational training program in 
electronics servicing and repair. Stu- 
dents will study with state-of-the-art 
equipment and be taught by indus- 
try-certified instructors. The pro- 
gram curriculum has been designed 
by the Electronics Industries Assn. 

All participants will be offered 
paid summer internships at Pioneer 
facilities and will benefit from field 
trips and guest lectures given by Pi- 
oneer employees and industry ex- 
perts. The Pioneer Academy will at 
first serve students from Jordan and 
Locke high schools. Up to 30 new- 
students will be recruited each year. 

CI1RIS McGOWAN 



Interactive Media Agency Formed To 
Promote U.S.-Japan Links On Cd-I, CD-ROM 



Uni Distrib Acquires Video 
Rights To Pacific Arts Library 



NEW YORK— Uni Distribution has 
signed a distribution deal with Pacific 
Arts, the home video label founded by 
ex-Monkees member Michael Nesmith, 
according to a Uni statement 

The deal encompasses Pacific Arts' 
library of more than 200 video titles, in- 
cluding 100 PBS Home Video pro- 
grams as well as music videos, dramas, 
and educational fare. 

Pacific Arts Corp. president Al Cat- 
tabiani says, "As Uni assumes retail 
sales and distribution responsibilities, 
we will be able to focus on our core 



business, which is programming and 
marketing." 

The agreement calls for Pacific Arts 
reps to team up with the Uni staff, 
headed by Janice Durr, to promote Pa- 
cific Arts and other Uni-distributed la- 
bels, including MCA/Universal Home 
Video, Rhino Home Video, Playboy 
Video, and Rabbit Ears. 

According to the statement, Pacific 
Arts will launch another broadcast-re- 
lated video label later this year with na- 
tional cable network The Family Chan- 
nel. 



PRISM SALES SKYROCKET 



(Continued from page 57) 

tie to date, at 50,000 units shipped. 
The second-quarter films have been 
"Illicit Behavior" and "Project Sha- 
dow Chaser." In July, "Little 
Noises," with Tatum O'Neal, will be 
out on video. 

Prism also has tapped a stream of 
revenue through the sale of rights to 
its films to cable TV networks. Ro- 
senstein estimates that 139b of first- 
quarter sales were derived from this 
source. 

So far in the second quarter Prism 
has made its initial home video re- 
lease of a made-for-television movie 
by Capital Cities/ABC. This is part of 
a two-year exclusive distribution and 
marketing agreement with ABC 



Video. The plan is to release one 
movie a month. The June title was 
"Acceptable Risks," which starred 
Brian Dennehy. 

Prism has a similar distribution 
deal with Tribune Entertainment 
Co., but no made-for-TV movies have 
been released yet under that agree- 
ment. 

The company also licenses films 
for video release from independent 
producers, but Rosenstein says the 
number has declined to "only five or 
six films a year." 

The company's stock closed at 
$4.25 a share, a 52-week high, in 
American Stock Exchange trading at 
press time. 



■ BY CHRIS McGOWAN 

LOS ANGELES— With the intent 
of forging new relationships across 
the Pacific Ocean between artists, 
publishers, and hardware compa- 
nies working in the field of multime- 
dia, a new company called Interac- 
tive Media Agency has been formed 
in West Los Angeles. 

The president of IMA is Hikaru 
Sasahara, who formerly served as 
international GM for CCC, the Jap- 
anese megavideo chain, and has also 
worked with F2 Company Ltd., a 
multifaceted, Tokyo-based consult- 
ing firm and publisher. 

His new firm, says Sasahara, will 
seek to "find untapped CD-ROM, 
CD-I, and other multimedia publish- 
ers here and bring their software 
concepts to Japanese hardware 
companies" like Sony, Matsushita, 
Sega, Nintendo, and others. 

"And not only will we arrange dis- 
tribution in Japan in the platforms 
there for publishers here, but we 
will be arranging distribution in the 
U.S. for Japanese titles," adds Sa- 
sahara. 

IMA already has made tw r o impor- 
tant signings. One is Joe Sparks, 
who co-created the hit CD-ROM ti- 
tle "Spaceship Warlock" for Reactor 
Inc. and has since formed his own 
company, Pop Rocket, based in San 
Francisco. 

Sparks did most of the music and 
the 3D modeling for "Spaceship 
Warlock," an interactive animated 
CD-ROM title that is both a game 
and a branching movie. His latest 
project is "Total Distortion," de- 
scribed by Sasahara as a "CD-ROM 
multimedia opera." 

IMA signed an agreement with 
Sparks to represent him in Japan, as 
it also did with Verbum Inc., a San 
Diego publisher that puts out "Ver- 
bum," a quarterly digital art/ 
computer graphics magazine, and 
"Verbum Interactive," a CD-ROM 
version of that magazine. 

Sasahara is also currently work- 
ing on bringing together several 
prominent Japanese animation art- 
ists with American CD-ROM pub- 
lishers. "I think we can create prod- 
ucts with multinational appeal, and 
I hope make some kind of break- 
through in the market," says Sasah- 
ara. 

Co-production deals involving art- 
ists and publishers on both sides of 
the Pacific have the potential of trig- 
gering "the exchange of ideas, con- 
cepts, and know-how, and generat- 
ing a lot of new titles," he adds. 

At the moment, the CD-ROM 
market is underdeveloped in Japan, 
but expected to grow rapidly in the 
near future. In Japan, the household 
penetration of CD-ROM drives is 
"very low, probably 10% of that in 
the U.S.," says Sasahara. "But right 
now Macintosh is the main platform 
they all use, and Macintosh sales 
have increased 200% since 1989. 
This winter Macintosh will intro- 
duce computers with built-in CD- 
ROM drives at a low price in Japan, 
and that will increase the credibility 
of Macintosh [based] titles." 

In the U.S., CD-ROM titles are 



available that are compatible with 
Macintosh computers, and PCs us- 
ing MS-DOS or Windows software. 
There are currently an estimated 
500,000 CD-ROM 'drives in U.S. 
households. CD-I, CD-TV, and CD- 
ROM/XA are other multimedia for- 
mats (Billboard, May 30). Sega and 
Nintendo are both developing CD- 
ROM game titles. 

Sasahara sees great potential in 
CD-ROM for entertainment, educa- 
tion, and how-to applications. In the 
future, he expects CD-ROM to de- 
mocratize the motion picture pro- 
duction process. "In Hollywood, a 
big budget is always the focus, and 
a couple of hundred people are re- 
quired. It's controlled by celebrities 
and famous directors. But a CD- 
ROM interactive movie can be made 
by just a handful of people. 'Space- 



ship Warlock,* for example, was 
made by two people. You can have 
control over what you'd like to see, 
and you don't need a big budget or 
a Schwarzenegger or a Coppola. 
You can still make fantastic movies 
with just a few very talented com- 
puter nerds. 

"CD-ROM multimedia allows al- 
most anyone to create in the format 
who can purchase a Macintosh and 
the authoring tools," he continues. 
"It's all available and easily pur- 
chased. You can create your own 
music, graphics, and full-motion 
video." 

At the end of 1992 or in early 
1993, IMA, working with F2 Com- 
pany, will invite new developers 
from the U.S., Europe, and Japan to 
a CD-ROM software contest in To- 
kyo. 



New Line Offering 2 Cuts 

Of 'Lawnmower Man 9 Video 



LOS ANGELES— In what is be- 
lieved to be an industry first, New- 
Line Home Video will issue an 
unrated, director's cut version of 
"The Lawnmower Man" simulta- 
neously with the traditional video 
release Aug. 26, according to a 
statement from New Line. 

Typically, special editions of 
movies on either videotape or la- 
serdisc are released subsequent to 
a regular home video release. 

The director's cut of "The Lawn- 
mower Man" will feature extra 
footage and special effects not 
seen in the MPAA R-rated theatri- 
cal version. 

At the same time, New Line 
Home Video, which has its titles 
sold through Columbia TriStar 
Home Video, is backing the $32 
million-grossing sci-fi film with a 
substantial marketing campaign. 
At the upcoming Video Software 
Dealers Assn. convention in Las 
Vegas, New Line will have several 
"virtual reality" systems whereby 
retailers can immerse themselves 
in a computer landscape. Jeff 



Fahey, the film's co-star, will also 
be on hand in Vegas to sign photos. 

In addition, there will be a 900- 
number sweepstakes trumpeted 
by a spot at the front of the cas- 
sette whereby consumers can win 
a virtual -reality system or a Mazda 
sportscar by answering questions 
about the film. 

As an incentive for dealers and 
distributors. New Line will also of- 
fer a special "super cyberpak" of- 
fer with the purchase of a "Lawn- 
mower Man" eight-pack. Among 
items included, valued at more 
than $100, are a long-sleeved cot- 
ton shirt, a black and silver base- 
ball cap, a silver gyroscope, a key 
chain, a button, and a silver space- 
age tote bag. 

New Line will also run a na- 
tional radio promotion to air in the 
top-100 markets, promoting the 
street date of the film and its avail- 
ability at video stores. 

Extensive point-of-purchase 
materials will also be available. 

JIM McCULLAUCH 




Cyber-Jobe (played by Jeff Fahey), in a scene from New Line Home Video's 
"The Lawnmower Man." 
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MUSIC VIDEO REVIEWS 



Country Music Classics: Webb 
Pierce/Chet Atkins, Marty Robbins/ 
Ernest Tubb, Ray Price/Jim Reeves 
(with Ernest Tubb); Shanachie 
Home Video; three tapes, approxi- 
mately 60 minutes each; suggested 
list: $24^5-$29.95 each. 

Shanachie Records Corp. is giving 
hardcore country music a reason to 
celebrate with the release of the first 
three volumes of "Country Music Clas- 
sics." 

Shanachie plans to issue another se- 
ven volumes of "Country Music Clas- 
sics" throughout the remainder of the 
year. All 10 volumes are culled from 
"Stars Of The Grand Ole Opry," a na- 
tionally syndicated, half-hour television 
show that ran from 1954-56. 

Live TV performances from this pe- 
riod are not widely available, since the 
Grand Ole Opry itself did not allow TV 
broadcasts until the late 70s. Shot on 
35mm color fflm, "Stars Of The Grand 
Ole Opry" featured live performances 
of many of that day's top country stars 
in a relaxed barn-dance setting filled 
with assorted musicians, square danc- 
ers, and fans punctuating the songs 
with hoots, hollers, and spontaneous 
applause. Except for some minor 
glitches, such as a slight tape hiss and 
an occasional fuzzy image, the overall 
quality of the video is exceptional, with 
bright colors and clean sound. 

Highly recommended for vintage 
country music fans, this series also 
may serve as a valuable reference 
source for those interested in learning 
more about the influences behind many 
of today's country music artists. Fi- 
nally, it is required viewing for anyone 
interested in experiencing, first-hand, 
an important chapter of American mu- 
sic in its prime. 

• Webb Pierce/Chet Atkins: This is an 
excellent place to start Pierce, a clas- 
sic honky-tonk stylist who remained 
true to the form for most of his career, 
is featured here performing 18 of his 
best songs, including "More & More," 
"Slowly," "In The Jailhouse Now," and 
"There Stands The Glass." In addition, 
there are nine superb finger-picking 
instrumental by a pre-"Nashville 
sound" Atkins. 

• Marty Robbing Ernest Tubb: Fea- 
tures Robbins strumming his "Mr. 
Teardrop" guitar on 12 songs, includ- 
ing "Singin' The Blues," "Time Goes 
By," and "I Couldn't Keep From Cry- 
ing." Tubb, meanwhile, is backed up by 
his longtime band, the Texas Trouba- 
dours, performing one classic after an- 
other "Walkin' The Floor Over You," 
"Tomorrow Never Comes," "Two 
Glasses," "You Don't Have To Be A 
Baby To Cry," a total of 14 songs in all. 

• Ray Price/Jim Reeves (with Ernest 
Tubb): Features Price singing "Crazy 
Arms," "Don't Let The Stars Get In 
Your Eyes," "I'll Be There," and six 
other great songs. Reeves does "Mexi- 
can Joe," "My Lips Are Sealed," 
"Bimbo," and five others. This is a rare 
opportunity to see these two country 
crooners display their early honky- 
tonk style. BRIAN P. 1. II .1 n 

Tom Petty & the Heartbreakers, 
"Take The Highway," MCA Music 
Video, 92 minutes, $19.98. 

This live recording taken from Tom 
Petty & the Heartbreakers' 1991 out- 



ing captures the fiery essence of one of 
rock's premier touring bands. Directed 
by Julien Temple, the video is an apt 
tribute to the 15-year anniversary of 
the band, whose debut album was re- 
leased in 1976. 

Filmed over two nights (Nov. 23 and 
24, 1991), the video has a seamless 
quality that serves the performances 
well. Although Temple's direction 
abounds with jerky shot changes, these 
are offset by sweeping pans that are al- 
most dizzying in effect. Both styles 
help accentuate the psychedelic flavor 
of the show's production, which fea- 
tures a huge tree from which descends 
the "Psychedelic Dragon" and a few 
past presidents. 

Petty has an endearing on-stage de- 
meanor and the performances are flaw- 
less, from the modern fairy tale "Into 
The Great Wide Open" to his break- 
through hit, the raw "Refugee." Petty's 
band mates are all crack musicians, 
most notably Benmont Tench on key- 
boards and underrated guitarist Mike 
Campbell, who takes a stroll through 
guitar heaven at one point, manning 
guitars, mandolin, and bouzouki. Other 
high points are "Free Fallin'," "Run- 
nin' Down A Dream," Van Morrison's 
"I'm Tired, Joey Boy," and the ultra- 
trippy "Don't Come Around Here No 
More." 

Throughout, 'Take The Highway" is 
a rocking good ride that clocks in at 
just more than 90 minutes. Although a 
little more attention could have been 
paid to Petty's earlier catalog, the 17 
songs included are a joy without excep- 
tion. Here's to hoping Petty and the 
boys keep makin' some noise for an- 
other 15 years or so. RAY WADDELL 

CH AR, "Phallus In Wonderland," 
Metal Blade Home Video, 55 min- 
utes, $1958. 

Just when you thought it was safe to 
go back into the music section of your 
local video store, GWAR is back with 
its second horrific home video. 
Fresh from the release of its third 



album, "America Must Be Destroyed," 
the Spinal Tap of Death Metal has 
again dawned its latex armor to wreak 
havoc on the Moral Majority, disease 
the minds of our nation's youth, and 
just make a bloody mess of things. 

Like GWAR's first video, "Live 
From Antarctica," the production qual- 
ity of "Phallus" is poor at best, but 
what it lacks in video tech it makes up 
for in blood and guts leftover from 
GWAR's infamous live shows. 

As the story begins, the Cuttlefish of 
Kthulu (the bodily companion of lead 
singer Oderous Urungus) has been 
arrested and stands trial on charges 
that he is actually a phallus. Following 
the scrupulous testimony of prosecutor 
Edna P. Granbo, the court finds the 
Cuttlefish guilty and sentences it to 
death. The phallus, however, is aquit- 
ted after it agrees to turn state's wit- 
ness against Urungus and sends 
Granbo and her Morality Squad on a 
wit«h hunt for GWAR 

The plot then sidetracks to a journey 
with GWAR along a path littered with 
sex, drugs, and gore. Among the ob- 
scenities are scenes of the band ripping 
the face off a nun, a priest molesting 
children in the confessional, and a Ger- 
man commercial director (played by 
Gibby Haines of the Butthole Surfers) 
feeding crack-laced cereal to kids. 

Along the way, the video manages to 
loosely incorporate several cuts from 
the new album into the storyline, in- 
cluding "Crack In The Egg," "Have 
You Seen Me?," and "The Road Be- 
hind," before the climactic clash with 
Granbo during "The Morality Squad." 

Although GWAR eventually man- 
ages to escape Granbo's wrath, the 
band soon finds itself under attack 
again, this time from Gor-Gor, a 400- 
foot Tyrannasaurus Rex who is actu- 
ally the band's evil offspring returned 
with a vengeance. Buckets of blood and 
tons of stolen Godzilla effects later, the 
city is left in ruins from the apocalyptic 
battle. Death . . . degradation ... de- 
struction . . . just good, clean fun. 

BRUCE BUCKLEY 
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3.980 


1 


20.473,025 


5 


Lethal Weapon 3 
(Warner Bros.) 


4,704,475 


2.205 
2.133 


5 


121,914,541 


6 


Far and Away 
(Universal) 


3.011.850 


1.746 

1,725 


4 


42.327.835 


7 


Encino Man 
(Buena Vista) 


1,616,233 


1,729 
935 


4 


32,457.575 


8 


Alien 3 

(20th Century Fox) 


1.528.605 


1,501 
1,018 


4 


49,497,102 


9 


Class Act 
(Warner Bros.) 


1 ,223,323 


881 
1,389 


2 


9,048,384 


10 


Basic Instinct 
(TriStar) 


951.125 


875 
1.087 


13 


107,273,869 



call onn qqo n/iQC for info catalog 
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VSDA Oregon Chapter: Retailers Not Losing Sleep Over PPV 



If ABLE UP: The controversy over 
pay-per-view cable TV and its effect 
on home video rental continues, but 
the emotional intensity surrounding 
the issue varies among dealers. 

This was surprisingly apparent 
when the Oregon/SW Washington 
Chapter of the Video Software Deal- 
ers Assn. staged an all-day seminar on 
the future of home video retailing 
June 16 at the Shilo Inn. 

What a lot of people in the industry 
don't know is that Portland, Ore., is 
the site of a long-range test where 
Warner Home Video movies are re- 
leased simultaneously to home video 
and cable, attendees noted. 

"I transferred here from Dallas re- 
cently and it was surprising to me," 



said Gene Zimmerman, branch man- 
ager at Ingram Entertainment. "I 

thought there would be a hue and cry 
from retailers, but there isn't that 
much reaction. Maybe they're re- 
signed to it" 

At the seminar, delegates had an 
easy and captive target — panelist Jay 
Babbitt, Northwest sales rep for 
Warner Home Video. But no one went 
crazy. "This test has been on a while," 
said Jim Lodwick, owner of Video Gi- 
ant. "Also, Jay is a super guy and the 
decision about the cable is not the 
home video department; it has nothing 
to do with Jay." 

Does the simultaneous release of ti- 
tles on home video and cable make any 
difference? Babbitt told delegates he 



STORE 

MOMTOU 




by Earl Paige 

can't see any effect, but Diane Evans, 
owner of JR's Video, told the audience 
she definitely cuts back on a Warner 
Home Video title when it's a simul-re- 
lease situation. 

Others concurred, including 
Ingram's Zimmerman: "I see the mov- 
ies having less shelf life, like dropping 
from four-and-a-half to three-and-a- 
half weeks. But I have no statistics to 



prove that" 

CaBLE DOWN: Although there was 
less bashing of PPV and cable TV than 
one might have expected at the Port- 
land seminar, keynote speaker Bruce 
Apar was outspoken on the subject 

"PPV is the big lie," charged Apar, 
the editor-in-chief of Video Business. 
'There is no such thing as video-on- 
demand and this test in Cerritos (Ca- 
lif.] is not a test," he went on, criticiz- 
ing the much-publicized activity. 
"Those people are watching TV for 
free; it's free-per-view. It's not going 
to tell us anything." 



Ret 



ETURNING HERO: Andy Lasky 
has resurfaced after a few weeks on 



vacation and dozens of calls from curi- 
ous trade editors piled up on his 
answering machine in Spartanburg, 

S.C. 

As possibly the best-known video 
retailer to ever emerge from the Rose 
City, Lasky was moderator on the 
main panel at the Portland soiree and 
was totally surprised over all the furor 
surrounding his departure from WJB 
Video, the huge South Carolina 
Blockbuster Video franchisee where 
he was buyer. 

"It was time to do something else," 
said Lasky, insisting he left in an ami- 
cable situation and merely resigned. 
Intimates, however, wondered if 
Lasky's outspoken manner didn't mix 
(Continued on next page) 



BUENA VISTA BOWING ALVIN & CHIPMUNKS' LINE 

(Continued from page 57) 

With The Chipmunks" promotional 
campaign in 1990. Only "a few thou- 
sand copies of four to five episodes" 
were released, according to Bagda- 
sarian. "It was only 400 stores in the 
entire country," he added. 

In addition, the 1987 animated 
feature film "Alvin & The Chip- 
munks" was released on video by 
Warner Home Video. 

Bagdasarian held off from a ma- 
jor home video deal for the Chip- 
munks TV programming until now 
"because we wanted to do it right," 
he said. "During the '80s, the sell- 
through market was just starting to 
take form. We felt that now was the 
right time, and it was an exciting op- 
portunity for us to come out with 
Disney." 

Bagdasarian hinted that the tim- 
ing might have been right for Dis- 
ney as well, especially after the lat- 
ter's good fortune with a squirrel 
and a moose. "For a long time, Dis- 
ney had only done their own charac- 
ters," he observed. "But I think that 
their 'Rocky & Bullwinkle* success 
opened up a wonderful new area of 
opportunity. On the basis of that 
success, we were able to put [the 
deal] together." 

Added Jere Hausfater, Buena Vista 
VP of acquisitions, "Disney is looking 
to acquire characters with significant 
brand recognition, which can be mar- 
keted and taken to another level. What 
Disney does well is brand manage- 
ment, and it can be done for third- 
party product, such as 'Rocky & Bull- 
winkle.' the Chipmunks, and the Jim 
Henson line. We are now willing to ex- 
pand our base in what we're going to 
offer the consumer." 

One of the six upcoming titles, 
"Rockin' With The Chipmunks," is hos- 
ted by rap star Fresh Prince, and fea- 
tures Alvin dancing alongside Michael 
Jackson. The six episodes will also be 
released on laserdisc by Image Enter- 
tainment at a future date. 

Consumers who purchase any two 
Chipmunks tapes can mail in for a free 
Chipmunks T-shirt. The release will 
also be backed by point-of-purchase 
material such as a six-foot standee 
prominently featuring the T-shirt of- 
fer; a full-color, theatrical-sized poster 
highlighting Michael Jackson and the 
tree T-shirt offer; and 32- and 64-unit 



prepacks to display product in the 
store and also highlight the shirt. 

"In launching and supporting this 
video product line, we will be building 
on the equity of the Chipmunks name 
and the extreme popularity of these 
characters," said Ann Daly, senior VP 
of marketing for Buena Vista. li We will 
be consistently supporting this new 
video line with comprehensive market- 
ing, in the form of advertising, promo- 
tional activities, and collaboration with 
Sony/Epic, thereby providing retailers 
with a new and substantial stream of 
revenue." 

Alvin & the Chipmunks were born in 
1958, when the late Ross Bagdasarian 
Sr. scored a hit single with 'The Chip- 
munk Song," in which he applied the 
speeded-up voice he'd first used in the 
novelty song "Witch Doctor." 

"The Chipmunk Song" sold more 
than 4.5 million units in just seven 
weeks and won the first Grammy ever 
awarded for children's music. This suc- 
cess led to the creation by Bagdasarian 
of a half-hour TV series for CBS in 
1961. 

The Chipmunks enjoyed a long run 
of success in both television and chil- 
dren's music until 1972, when Ross Sr. 
passed away. Five years later, Ross Jr. 
(the current CEO) and his wife, Janice 
Kantian, took over the family business 
and began to work on new material for 
the Chipmunks. 

"Chipmunk Punk," the first Chip- 
munk album since 1967, was released 
in 1980 and went platinum. In 1981, Al- 
vin and the others returned to TV, 
appearing in the prime-time special "A 
Chipmunk Christmas." 

The Chipmunks returned to Satur- 
day morning scheduling in 1983, 
appeared in then- first feature in 1987, 
and went into syndication in 1988. In 
1990, they signed with Del Monte and 
apppeared in the NBC special "Rockin' 
Through The Decades." And in 1991, 
they were involved in a McDonald's 
Happy Meal promotion. 

The last original Chipmunks pro- 
gramming was taped two years ago, 
but Bagdasarian is currently produc- 
ing new audio product featuring the 
characters. Newly created animated 
mateiial will also air next year in a TV 
special marking the Chipmunks' 35th 
anniversary, according to Bagdasarian. 



Billboard Salutes john Taylor- 

Video Man 
Of The 
Year 




In our July 25,1 992 Pre-VSDA 
issue Billboard pays tribute to a very 
special man, with an unusual success 
story. JohnTaylor's incredible work 
at Ingram and his leadership in engineering the Ingram/Commtron 
merger make him one of the most respected men in the video industry. 
His efforts have helped create the largest video distributor in the 
business, employing the greatest force of telemarketers and 
representing one third of the market. 

Billboard's Video Man Of The Year issue will receive bonus distribution 
to over one thousand video distributor telemarketers. 



p HBHik Join the celebration! 

f UJI| TAPE 



Sponsor of the 
1992 Billboard Video Man of the Year Awards. 



Billboard 
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STORE MONITOR 

(Continued from preceding page) 

well with the corporate atmosphere of 
Blockbuster. "There was never any oc- 
casion for WJB to be embarrassed by 
anything I said or did," said Lasky, 
who held forth with the leaders of the 
chapter he helped found. 



I HERE'S EVERYBODY? Cha- 
grined chapter leaders Tom Hull, 
Lodwick, and Mike McQuery were 
stunned at the poor showing, but Don 
Rosenberg, VSDA executive VP, was 
not surprised. 

"It's getting tougher to get people 
out to meetings," he said, alter months 
on the chapter circuit. All the same, the 
event was considered a resounding suc- 
cess, if for no other reason than the 
consumer panel, moderated , by 
McQuery, local rep for giant distribu- 
tor BID, was a big hit 1 

Too MUCH VIDEO: The consumer 
panel consisted of four men and two 
women, all customers primarily of 
Hull's Triology store and of Video Gi- 
ant 

Chapter president Hull urged that 
the panel be extended in place of after- 
noon round tables because the audience 
was so mesmerized. One woman 
thought stores can be too large, and se- 
veral times suggested that consumers 
are overwhelmed by the amount of 
product being released. 

The audience members, none of 
whom were home video consumers in 
the strict sense, were intensely curi- 
ous. They had plenty of laughs as well. 
Older clerks are OK, "as long as their 
teeth stay in," one panelist assured the 
retailers. As for ratings, "some of the 
most disgusting movies we've seen 
were PG and we often are amazed cer- 
tain movies are R-rated when they 
seem tame by comparison," a panelist 
offered. 

Rosenberg also addressed the prod- 
uct glut situation. "What's the last 
movie you rented and the next one you 
want to rent?," he asked each panelist 
The question, which was spawned from 
consumer research VSDA conducted in 
preparation for its awareness cam- 
paign, elicited no answers. 

In fact one panelist offered "I^ethal 
Weapon 3," which was only recently re- 
leased theatrically. Rosenberg was 
hardly surprised. Earlier, on the indus- 
try panel, he had said consumers also 
are not aware of where they shop. "It's 
not important for independents to look 
like a national chain," said Rosenlwrg, 
adding that the research also shows 
"people will not drive 10-15 miles to 
rent a video." 

Hollywood hurray: Portland 

retailers rave about Mark Wattles' 
chain, Hollywood Video, regarded as 
the best-kept secret in the Oregon ter- 
ritory. "We are very low-key," ac- 
knowledges Scott South, VP, who de- 
scribes the 14-store chain extending up 
into Seattle. 

The huge stores are very glitzy, with 
walls of monitors, sometimes arrayed 
in groups of 20 screens, and provide an 
answer to the eight Blockbuster Video 
outlets operated by a franchisee in the 
region. 

Modestly, Hollywood Video takes lit- 
tle credit for its $I.50-for-a-week price 
offer on catalog, crediting the bold 
rental plan to H.E.B. Distribution in 
San Antonio and others. 
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PolyGram Opens 
Sellars Doors Via 
3 Interpretations 

Polygram video has just 

launched three of Peter Sellars' avant- 
garde Mozart operas on disc through 
its London label. The iconoclastic and 
innovative director — not to be con- 
fused with the late comedian Peter 
Sellers — has succeeded in thoroughly 
shocking and intriguing audiences 
with his contemporary interpretations 
of classic works. 

Each of the three titles has four 
sides, retails for $69.95, and is guaran- 
teed to startle. "Don Giovanni" is set 
in Spanish Harlem and presents us 
with a Don Giovanni who mainlines 



LASER 
SCANS 



by Chris McGowan 

dope and strips to his jockey shorts at 
one point "Cosi Fan Tutte," staged in 
a modern seaside coffee shop, ends up 
considerably darker than Mozart's 
version. And "Le Nozze Di Figaro" 
makes the hero into a chauffeur and 
takes place in a lavish penthouse on 
the 52nd floor of Trump Tower. Opera 
was never so up-to-date and provoca- 
tive. 

Also new from PolyGram is 
Deutsche Grammophon's "Mozart: 
'Great' Mass In C Minor" ($34.95), 
staged at the Stiftskirche, a beautiful 
church in Waldsassen, Bavaria, and 
conducted in 1990 by Leonard Bern- 
stein during the last few months of his 
life. Philips' "Mozart On Tour Vol. 2" 
($34.95) features pianists Heidrun 
Holtinann and Malcolm Frager. 

IrS A WIDE WORLD: It was only 
back in 1986, with "Lola Montes," that 
Voyager Co. inaugurated its policy of 
releasing widescreen movies only in 
their original aspect ratios on laser- 
disc. Everyone in the industry thought 
the folks at Voyager were crazy: Up to 
that point it had been a purely pan- 
scan video and TV universe, with the 
exception of Woody Allen's letter- 
boxed "Manhattan" in 1985. 

Movie fans started to realize what 
they'd been missing at home, with so 
much of the widescreen image 
trimmed off to make movies fit fully 
onto TV screens. Letterboxing, to put 
it mildly, became extremely popular 
over the next few years. To show how 
far we've now come, NewVisions Inc. 
has just published a 32-page guide to 
such discs, titled "Widescreen Movies 
On Laserdisc." In it, more than 500 
letterboxed titles now available are 
listed. 

The $2.95 booklet is a special sup- 
plement to the "Laser Video File" cat- 
alog published by NewVisions, which 
is located in Westwood, N.J. 

Mgm/ua is releasing the Woody Al- 
len comedy hit "Annie Hall" (1977, 
widescreen, $29.98) on disc in July and 
"An American In Paris" (1951, CAV, 
four sides, $39.98) in August The latter 
features Gene Kelly, Leslie Caron, and 
the melodies of George Gershwin. 

(Continued on page 65) 



mil Get Kids into Your Store 
mi a FREE Adventure Set. 



o boost back-to-school sales! 




Participatim Rebati Trrus: Star Wars, The Empire Strikes Back, Return of the Jedi, 
Home Alone, The Sound of Music, Miracle on 34th Street, Edward Scissorhands, 
Doctor Dolittle, Heidi, My Fair Lady. 



• 48-anit pre-pack floor 
display with 48 Free Forest 
Adventure Sell 11964 

\ot shown, but oho arailable: 

• 24-unit counter/floor display with 
24 Free Forest Adventure Sets #1965 

• 12-unll counter display (no Free 
Adventure Sets) #1963 

Dealer Order: 8/3/92 
Hill Call: 8/26/92 
NAAD: 8/28/92 
Catalog #5594 
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1 


5 


2 


CAPE FEAR 




Amblin Entertainment 
MCA/Universal Home Video 6 11 05 


Robert De Niro 
Nick Norte 


1991 


R 


t 
I 


2 


3 


FATHER OF THE BRIDE 




Touchstone Pictures 

T'l l 1 '''!'' i Hem Yidi'H 1 i 'j r ' 


Steve Martin 


1991 


PG-13 


1 

3 


i 


j 


JFK 




Warner Bros. Inc. 

Warner Home Video 1 2306 


Kevin Costner 


1991 


R 


4 


3 


3 


MY GIRL 




Columbia TriStar Home Video 50993-5 


Macaulay Culkm 
Anna Chlumsky 


1991 


PG 


c 


g 


3 


FOR THE BOYS 




f oxVideo 5595 


Bette Midler 
James Caan 


1991 


R 


e 
0 


4 


7 


FRANKIE & JOHNNY 




Paramount Pictures 
Paramount Home Video 32222 


Al Pacino 
Michelle Pfeiffer 


1991 


R 


7 


g 


Q 


THE LAST BOY SCOUT 




Warner Bros. Inc. 

Warner Home Video 1221 7 


B'lire Willis 
Damon Wayans 


1991 


R 


0 

0 


7 


5 


THE BUTCHER'S WIFE 




Paramount Pictures 
Paramount Home Video 32312 


Demi Moore 
Jeff Daniels 


1991 


R 


A 

9 


10 


6 


FREEJACK 




Morgan Creek Productions Inc. 
Warner Home Video 12328 


Emilio Esteve2 
Mick Jagger 


1991 


R 


in 

IV 


9 


13 


THE FISHER KING 




Columbia TriStar Home Video 70613 


Robin Williams 
Jeff Bridges 


1991 


R 


11 


11 


8 


LITTLE MAN TATE 




Orion Pictures 

Orion Home Video 8776 


Jodie Foster 
Adam Hann-Byrd 


1991 


f>G 




14 


5 


HIGHLANDER 2: THE QUICKENING 




Columbia TriStar Home Video 91493 


Christopher Lambert 
Sean Connery 


199] 


R 


1 1 
13 


13 
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FoxVideo 1906 


Robert Arkins 
Michael Aherne 


1991 


R 


1 A 

14 


12 


11 


DECEIVED 




Touchstone Pictures 
Touchstone Home Video 1306 


Goidie Hawn 
John Heard 


1991 


PG13 


13 


15 


11 


CURLEY SUE 




Warner Bros. Inc. 

Warner Home Video 12218 


ATisan Porter 
J m Belushi 


1991 


PG 


1 c 

lb 


NEW ► 


NAKED LUNCH 




Fo»Vioeo5614 


Peter weller 
Julian Sands 


1991 


R 


1/ 


16 


11 


RICOCHET 




Silver Pictures 
HBO Video 90683 


Denzel Washington 
John Lithgow 


1991 


R 


1 0 
IB 


19 


4 


COMPANY BUSINESS 




MOM/UA Home Video 902356 


Gene Hackman 
Mikhail Baryshnikov 


1991 


PG-13 


1 0 


20 


14 


DEAD AGAIN 




Paramount Pictures 
Paramount Home Video 32057 


Kenneth Branagh 
Emma Thompson 


1991 


R 


ZU 


18 


14 


BOYZ N THE HOOD 




Columbia TriStar Home Video 50813 


Ice Cube 

Cuba Gooding, Jr. 


1991 


R 




21 


8 


MY OWN PRIVATE IDAHO 




New Line Home Video 

Columbia TriStar Home Video 75403 


River Phoenix 
Keanu Reeves 


1991 


R 


ZZ 


V 


8 


THE PEOPLE UNDER THE STAIRS* 




Universal City Studios 
MCAyUniversel Home Video 81 136 


Brandon Adams 
Everett McGill 


1991 


R 


00 

23 


23 


12 


SHATTERED 




MGWUA Home Video 902357 


Greta Scacchi 


1991 


R 


Z4 


2G 


14 


THE DOCTOR 




Touchstone Pictures 


William Hurt 
C-i-ist ro r 1 1 


1991 


PG-13 


OR 


28 


3 


THE INDIAN RUNNER 




MGM/UA Home V.rJeo 902518 


David Morse 
Viggo Mortensen 


1992 


R 


oc 

ZD 


25 


5 


HOMICIDE 




Columbia TnStar Home Video 91443 


Joe Mantegna 


1991 


R 


07 
if 


29 


10 


NECESSARY ROUGHNESS 




Paramount Pictures 
noroniuuni noun; viucu ocj?/ 


Scott Bakula 


1991 


R 


on 
Zo 


37 


2 


INSIDE OUT 2 




Playboy Home Video 
Uni Dist Corp PBV071Q 


Various Artists 


1992 


'JP 


on 
za 


27 


6 


HOUSE PARTY 2 




New Line Home Video 


Kid - N Play 


1991 


ft 


JO 


33 


12 


THE SUPER 




FoxVideo 1872 


Joe Pesci 
Ruben Blades 


1991 


S 


31 


31 


12 


RAMBLING ROSE 




Live Home Video 69000 


Laura Dt?rn 
Diane Ladd 


1991 


R 


32 


32 


13 


OTHER PEOPLE'S MONEY 




Warner Bros. Inc. 

Warner Home Video 12223 


Danny DeVito 
Penelope Ann Miller 


1991 


R 


33 


30 


9 


INSIDE OUT 




Playboy Home Video 
Urn Dist Corp. 0706 


VarKKiS Artists 


1991 


tSR 


34 


22 


6 


AT PLAY IN THE FIELDS OF THE LORD 


The Saul Zaentz Company 
MCMJn versa' Hnr-.p V den Rl?4n 


Tom Berenger 
John Lithgow 


1991 


R 


IS 


NEW ► 


WAXWORK III LOST IN TIME 




Live Home Video 9893 


Zach Galiigan 
Alexander Godunov 






36 


38 


2 


TRULY. MADLY, DEEPLY 




Touchstone Pictures 
Touchstone Home Video 1353 


Alan Rickman 


1991 


PG-13 


37 


34 


24 


THELMA & LOUISE 




MGM/UA Home VMM 902355 


Susan Sarandon 
Geena Dav>s 


1991 


R 


38 


24 


4 


CITY OF HOPE 




SVS/Triumph 

Columbia TnStar Home Video 92053 


Tony Lo Bianco 
Vmcent Spano 


1991 


R 


39 


39 


11 


BILLY BATHGATE 




Touchstone Pictures 
Touchstone rio.ne Video 1337 


Dusttn Hoffman 
Nicole K Oman 


1991 


R 


40 


40 


A 


MEETING VENUS 




Warner Bros. Inc. 

Warner Home Video 12309 


Glenn Close 


1991 


■LI: 



♦ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 
25,000 units and $1 million at suggested retail for nontheatrical titles. • ITA platinum certication for a minimum sale of 250.000 units or a 
dollar volume of $18 million at retail for theatrically released programs, and of at least, 50.000 units and $2 million at suggested retail for 
nontheatrical titles. 6 1992. Billboard/BPl Communications. 
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WaRNER will bow "Final Analysis" 
on disc in September (widescreen, 
$39.98). Directed by Phil Joanou, the 
psychological thriller stars Richard 
Gere, Kim Basinger, Eric Roberts, and 
Uma Thurman. 

HBO will launch the Don Bluth ani- 
mated feature "Rock-A-Doodle" 
($24.98) in August. Glen Campbell, 
Sandy Duncan, Christopher Plummer, 
and Charles Nelson Reilly are supply- 
ing voices for the cartoon characters. 

Multimedia news: cdia (The 

CD-I Assn. of North America) was 
established last November and now 
has more than 300 members, says 



Laura Foti Cohen, executive director 
of CDIA, which is based in Los 
Angeles. Cohen is also senior VP of 
product planning and creative affairs 
for PIMA (Philips Interactive Media of 
America). 

Collector's corner: mca-s 

"Cape Fear" (1991, widescreen, side 3 
CAV, $39.98) is not for the squeamish 
or those who don't appreciate the un- 
settling intensity of director Martin 
Scorsese's work. This remake of J. Lee 
Thompson's 1962 "Cape Fear" (itself 
an adaption of a John D. MacDonald 
novel) stars Robert De Niro as a 
vengeful and eerie ex-con, and Nick 
Nolte as his prey — a bewildered lawyer 



who 14 years earlier was De Niro's 
public defender. Scorsese's modern 
take on this thriller turns up the psy- 
chological tension several notches and 
adds abundant original touches and 
ironies. The psychological and philo- 
sophical intricacies of the plot are fasci- 
nating, De Niro's acting is once again 
remarkable, and the story is consis- 
tently gripping, with the exception of a 
few over-the-top moments that venture 
into horror film territory. 

MCA also recently launched a new 
edition of Steven Spielberg's "Jaws" 
(1977, wide, side 3 CAV, $39.98). The 
disc quality is superb, and the viewer 
will probably notice many visual details 
that were overlooked in the theater. 
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NEW ► 


CAPE FEAR 


Amrjlin Entertainment 
MC^Univ^rsal Home Video 4 1263 


Robert De Niro 

THICK PlQIT/e 


1991 


R 


3998 


2 


3 


5 


FREEJACK 


Morgan Creek Productions Inc. 
Wamer Home Video 12328 


£milk> E steve; 
Mtck J agger 


1991 


1 


29.98 


3 


1 


5 


THE COMMITMENTS 


FoxVideo 

Image Entertainment 93a; -80 


Robert Arkins 
Michael Aherne 


1991 




39 98 


4 


2 


9 


THE LAST BOY SCOUT 


Wamer Bros. Inc. 

Warner nonre VKjeo [££1/ 


Bruce Willis 
Damon Wayans 


1991 


8 


29 98 


5 


NEW ► 


THE TEN COMMANDMENTS (35TH 
ANNIV.) 


Paramount Pictures 

Pioneer LDCA. Inc. LV12971-3WS 


Charlton Heston 


1956 


G 


6495 


6 


NEW ► 


DEAD AGAIN 


Paramount Pictures 

Pioneer LDCA, Inc. LV32057-WS 


Kenneth Branagh 
Emma Thompson 


1991 


8 


34 95 


7 


20 


3 


LITTLE MAN TATE 


Orion Pictures 

Image Entertainment ID863O0R 


Jodie Foster 
Adam Hann-Byrd 


1991 


PG 


3495 


8 


4 


27 


TERMINATOR 2: JUDGMENT DAY 


Carolco Home Video 

Pioneer LDCA. Inc. LD68952-2 


A. Schwarzenegger 
Linda Hamilton 


1991 


8 


29.95 


9 


NEW ► 


JAWS 


Universal City Studios 
MCA/Universal Home Video 41013 


Roy Scheider 
Robert Shaw 


197S 


PC 


39 98 


10 


8 


3 


JFK 


Wamer Bros. Inc. 

Wamer Home Video 12306 


Kevin Costner 


1991 


R 


3998 


11 


9 


5 


BLACK ROBE 


Vidmark Entertainment 
Pioneer LDCA, Inc. LDCVM5553 


Lothaire BJuteau 
Aden Young 


1991 


8 


34.95 


12 


7 


5 


THE BUTCHER'S WIFE 


Paramount Pictures 
Pioneer LDCA, Inc. LV32312 


Demi Moore 
Jeff Daniels 


1992 


R 


3495 


13 


6 


7 


FRANKIE 4 JOHNNY 


Paramount Pictures 
Pioneer LDCA. Inc. LV32222 


AJ Pacino 
Michelle Pfeiffer 


1991 


8 


3495 


14 


10 


11 


THE FISHER KING 


Columbia TrtStar Home Video 
CriteriorVPioneer LDCA. Inc. 70616 


Robin Williams 
Jeff Bridges 


1991 


R 


3995 


IS 


11 


33 


APOCALYPSE NOW 


Paramount Pictures 

Pioneer LDCA. Inc. LV2306-2WS 


Marlon Brando 
Martin Sheen 


1979 


R 


4495 


16 


12 


13 


BOYZ N THE HOOD 


Columbia TriStar Home Video 
Criterion/Pioneer LDCA, Inc. 50816 


Ice Cube 

Cuba Gooding, Jr. 


1991 


8 


34 95 


17 


IE 


25 


THE GOLDEN AGE OF LOON EY 
TOONS C33-48) 


MGM/UA Home Video 
Pioneer LDCA. Inc. ML102400 


Animated 


1991 


MR 


9998 


18 


NEW ► 


DECEIVED 


Touchstone Pictures 

Image Entertainment 1306AS 


Gotdle Hawn 
John Heard 


1991 


PG-13 


3999 


19 


5 


29 


THE SILENCE OF THE LAMBS 


Orion Pictures 

Image Entertainment ID74340R 


Jodie Foster 
Anthony Hopkins 


1991 


R 


29.95 


20 


13 


35 


LETHAL WEAPON 


Wamer Bros. Inc. 

Wamer Home Video 12371 


Mel Gibson 
Danny Glover 


1917 


R 


34 98 


21 


14 


3 


AT PLAY IN THE FIELDS OF THE 
LORD 


The Saul Zaentz Company 
MCAAIniversal Home Video 41246 


Tom Berenger 
John Lithgow 


1991 


R 


44.98 


22 


18 


23 


THELMA d LOUISE 


MGM/UA Home Video 
Pioneer LOCA. Inc. ML 102355 


Susan Sarandon 
Geena Davis 


1991 


R 


29 98 


23 


15 


5 


CAPE FEAR 


Universal City Studios 
MCAAJnrversal Home Video 40514 


Gregory Peck 
Robert Mitchum 


19(2 


NR 


34.98 


24 


NEW ► 


BILLY BATHGATE 


Touchstone Pictures 

Image Entertainment 1337AS 


Dustin Hoffman 
Nicole Kidman 


1991 


R 


39.99 


25 


22 


35 


LETHAL WEAPON 2 


Warner Bros. Inc. 

Wamer Home Video 1 1876 


Mel Gibson 
Danny Glover 


1989 


8 


24 98 



♦ITA gold certification for a minimum of 125, OCX) units or a dollar volume of $9 million at suggested retail for theatrically released programs, or of 
at least 25,000 units and $1 million at suggested retail for rronttteatrical titles, o ITA platinum certicahon for a minimum sale of 250,000 units 
or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail 
for nontheatrical litres. © 1992, Billboard/BPl Communications. 



O 1991 P fcUT T LDCA, Inc.. Long Beoch, CA 



First I went to 



They had Laserdiscs. Then I went to 



They had Laserdiscs, 



too. Of course, they had Laserdiscs 



at + ROSE RECORDS and 



also over at 



So 



next I tried #WHEltElIOtf$E 



and 



,. Guess what. 



Laserdiscs. I wandered back to my 



own store. I don't have Laserdiscs. 



I don't even have a logo. 



Don't let this happen to you. If you dont 


already carry Laserdiscs, do what they did. 




Call US. 




Los Angeles 


Dallas 


New York 


213-816-51 52 


214-580-0200 


2CH-279-5000 


Atlanta 


San Francisco 


Chicago 


404-475-4317 


415-655-2202 


708-285-4500 




■ CJ) PIOMEER I 







BILLBOARD READERS ARE LOOKING 
FOR YOUR HOMES 

Sell your properties in "REAL ESTATE TO THE STARS" and 

reach a world of recession-proof talent and entertainment ex- 
ecutives. 

40% of our readers own 2 homes or more. 25% of these read- 
ers' homes are valued at $500,000 to $1 million and more. 

.-, • i • , •' ' . ' . . . : >i 

Reach high-income home buyers on the east and west coasts, 

in the south, in the mid-west and across the ocean. 

-. ,". ' -z • . • 

Call ROSEANNE AMORELLO at 800-223-7524 NOW! 
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Expo Opens Doors To Home Recording 

Event Boasts Product Exhibits, Seminars 



■ BY BRUCE BUCKLEY 

NEW YORK— The influence of 
home studio technology on the re- 
cording industry was the focus of the 
inaugural Music Tech Expo, held 
June 13-14 at the Kamada Hotel 
here. 

More than 2,200 people attended 
the exposition, sponsored by Pro 
Sound News and sister publication 
EQ Magazine. The event featured 67 
exhibitors of new studio and per- 
formance products from around the 
country and included a series of se- 
minars exploring innovative tech- 
niques in studio recording, MIDI 
and software, digital audio and live 
sound. 

In addition to the seminars, the 
expo also sponsored a "Techno Music 
Fair," aimed at investigating the new 
hi-tech dance music currently storm- 
ing the club scene. 

Martin Porter, executive editor of 
EQ Magazine, said the techno fair 
was included in the expo because of 
its emphasis on advanced home stu- 
dio technologies. 

"The home studio will be the in- 
strument of the '90s and this is the 
first genre that will be part of the 
home studio revolution," he told Bill- 
board. 

While many of the techno panel- 
ists, including Joey Beltram and the 
act Rhythm Method, said they used 
mostly state-of-the-art digital 
samplers, such as the Akai S1000 and 
the E-Max, to create songs in their 
home studios, they generally took 
samples from analog synths. Bel- 
tram said many of his best samples 
were taken from an old Roland Juno 
Alpha-1 and sampled onto an S1000. 

In addition to sampling, Rhythm 
Method said it also uses several soft- 
ware programs, including Creator 
and Notator. The band members also 
emphasized the importance of learn- 
ing Q-Base, which is very popular in 
European studios, where most 
techno artists currently work. 

A wide variety of techno artists 
and DJs, including Omar Santana 
and Toxic Two, were also on hand to 
give live demo performances 
throughout the weekend. 

Other panels discussed new tech- 
nologies, offered tips on how to sur- 
vive the dance music industry, and 
speculated on the future of the 
genre. 

Panelists argued that although 
techno has begun to do well on the 
American club scene, it is far behind 
the European rave scene. Beltram, 
for example, reported he had played 
to more than 21,000 ravers at a show 
in Germany last year. 

DJ/entertainer Money Penny said 
she would like to see techno break on 
the American scene, but is weary of 
potential abuse by major labels. 

"We have to proceed with caution. 
We don't want to end up like disco in 
the 70s— major labels killed it! 
There's no way this scene will break 
unless we infiltrate the system our- 
selves," she said. 

Techno is not the only musical 
genre to be dramatically influenced 



by the growth of home studios. In the 
expo's keynote speech, veteran pro- 
ducer Phil Ramone also emphasized 
the increasing importance of the 
home studio in the recording indus- 
try. 

Ramone, who has worked with nu- 
merous major artists, including Billy 
Joel, Paul Simon, Barbra Streisand, 
and Quincy Jones, said that as home 
studio technology improves, many 
producers are turning away from 
high-priced major studios. 

"The fact is that | major producers] 
make records at home. Most of us do 
our mixes in our home studios. I still 
use big studios for big artists, but the 
artists I'm developing are done at 
home," he said. 

Home studio technology was also 
the subject of many of the expo's se- 
minars. 

At several of the panels, Craig 



Anderton, West Coast editor of EQ, 
discussed the potential of contempo- 
rary home studios in light of recent 
developments in home computers, 
software, MIDI, and digital audio. 

Topics included multitrack digital 
tape recording (via the Alesis 
ADAT), recording on computer hard 
drive, and the potential of new studio 
editing software. 

Many panelists and audience 
members agreed people were 
quickly moving away from large, ex- 
pensive systems, such as the New 
England Digital Synclavier, and 
moving to smaller computer-based 
systems. Digidesign's Sound Tools, 
in particular, emerged at the se- 
minar as a popular choice for com- 
puter recording and editing. 

Porter said he was very impressed 
with the expo and looks forward to 
seeing it expand in years to come. 




Enuff Recording. Members of Enuff Z'Nuff work on their debut album for Arista 
Records at Music Grinder Studios, Los Angeles. The album, slated for release in 
September, is tentatively titled "Animals With Human Intelligence." From left are 
engineer Phil Kaffel, band member Chip Z'Nuff, co-producer Richie Zito, and band 
members Vikki Fox, Derek Frigo. and Donnie Vie. 



Robert Parker Up To Speed On Restoring 78s 



PRO 

FILE 



■ BY SUSAN NUNZ1ATA 

NEW YORK — Robert Parker, a 
sound engineer and collector of more 
than 17,000 78 rpm records, has been 
patiently restoring much of his collec- 
tion and, since 1984, been releasing it 
on CD. 

Parker began collecting 78s in 1948, 
when he was 12 years old. In 1954 he 
started experiment- 
ing with ways to im- 
prove the sound 
quality of the record- 
ings. In 1974 he be- 
gan operating Molin- 
are Ltd., his own 
sound studio in Lon- 
don, and continued 
his work with 78s. 

In 1984, Parker's 
hobby turned into a 
series of recordings 
for the Australian 
Broadcasting Co.'s ABC Music label, 
now widely available at midline prices 
in North America on DRG Records, 
New York, 

The two series, Jazz Classics and 
The Golden Years, comprising ap- 
proximately 25 discs, offer collections 
of classic recordings from the *20s and 
'30s. 

Jazz releases include "New Orle- 
ans," a compilation with Johnny 
Dodds, Louis Armstrong, and King 
Oliver; "New York," a collection with 
Fletcher Henderson and Duke Elling- 
ton; and eponymous discs featuring 
individual artists, such as "Benny 
Goodman," "Clarence Williams," and 
"Jelly Roll Morton." 

The Golden Years compilations in- 
clude "Movie Musicals," "British 
Dance Bands," "Hot Violins," "The 
Blues," and "Swing Big Bands." The 
releases are made almost exclusively 
from 78 pressings, many of which 
come from Parker's collection. 

Parker uses a variety of technology 
and techniques to restore the early re- 
cordings. "I've been trying to recon- 



struct, using technology, a portrait of 
what I imagine it would have been like 
to be in the studio, and I base that con- 
cept as a sound engineer on my expe- 
rience of recording live music, jazz, 
and classical," he says. "It's some- 
thing rather different from the normal 
approach of trying to reissue 78 rpm 
material, which seems generally tied 
to releasing as clean a sound as possi- 
ble. I'm trying to take it a step fur- 
ther, and get back into the studio with 
the musicians, where the music is live 
and three-dimensional." 

Parker searches out the best possi- 
ble pressings of the 78s he chooses, 
noting that many releases from the 
U.S. and U.K. in the m were well- 
manufactured, as were many of the 
pressings he acquired in Australia. 

According to Parker, the technol- 
ogy he uses falls into three categories. 
The first is trying to get a good sound 
out of the 78 record. He notes that, be- 
cause of a lack of standardization in 
cutting the albums, grooves can be a 
variety of different sizes, "I've got 20 
different styli," says Parker. "You go 
up or down depending on the groove, 
and you find where there's the least 
distortion and the frequency response 
seems to be cleanest and widest. Then 
you can do something with sound." 

The next step is employing elec- 
tronics that can remove clicks, pops, 
and crackle from the pressing. Parker 
uses an analog-based system he has 
evolved for broadband noise reduc- 
tion, "having a quarter-century of 
extremly good development of broad- 
band noise reduction that has given 
musically acceptable results. I've got 
a cocktail of analog devices which I be- 
lieve give a more musical result." This 
mix includes dbx, Dolby noise-reduc- 
tion units, and Phase Linear products 
from the '60s and 70s. 

Parker generally shies away from 
the computerized noise-reduction 
products available from CEDAR and 
Sonic Solutions. "I've used CEDAR 
for treating broken records because 



they have a good capability for filling 
in gaps if you have a crack in the rec- 
ords," he says. "IVe used CEDAR for 
that when I've had a disaster with an 
otherwise mint pressing. I find both of 
those processes take out the upper 
frequencies of spectrum, the very ar- 
eas that I'm trying to preserve, be- 
cause they give the sense of what mu- 
sic is about. These computer systems 
suck the life out it and diminish the vi- 
tality." 

However, Parker stresses he is not 
anti-computer. He does a lot of work 
in the digital domain and says every- 
thing he transfers to digital is manipu- 
lated through a computer. With the 
combination of digital and computers, 
Parker says he has not switched on his 
analog recorder in two years. 

"I can now do all of that razor/scra- 
ping technology with a computer, just 
drawing across a waveform," he says. 

Parker uses a combination of soft- 
ware, including an automatic declick- 
ing program he is developing with a 
colleague and Digidesign's Soundtools 
program, for loading digital audio into 
the Macintosh computer. "Soundtools 




Sound engineer Robert Parker, left, a 
longtime fan of Cab Calloway, center, 
includes Calloway's "Minnie The 
Moocher" on his "'New York" 
compilation CD. The disc is part of the 
Jazz Classics series of 78 records 
restored by Parker and released on CD 
by ABC Music. DRG Records is 
distributing the releases in the U.S. and 
Canada. Hugh Fordin. DRG president, 
accompanies Parker and Calloway. 



is a very useful system, gives a wide 
range of digital EQ and processing 
techniques, and it gives you the ability 
to redraw waveforms and correct out, 
manually, gross interferences in the 
sound," he says. "It's wonderful from 
the point of view of assembling mate- 
rial. I can load all the material into 
hard disc and do all the fade-in, fade- 
out stuff digitally." 

Parker is careful to affect the musi- 
cal content as little as possible, noting 
he uses technology not for its own 
sake but to try and give a more force- 
ful impression of what the band was 
doing. "One method is to spread the 
sound across the soundstage so it does 
have a three-dimensional feel to it," he 
says. "Second is that music should be 
heard in a reverberant atmosphere. 
Many of these old recordings they did 
in studio, and it sounds like it's being 
played in a shoebox. I try and use dig- 
ital reverb technology to produce an 
ambience that I think is applicable to 
that type of music." 

Parker notes the actual recording 
technology used for 78s was far in ad- 
vance of the playback media. "Duke 
Ellington hums when he plays piano, 
impulsively, from the beginning," says 
Parker. "You never hear that on the 
original 78s because it's lost in the 
humming and wiurring of records. It 
adds that little emotional dimension of 
the music" 

It is that emotional impact Parker 
is trying to retrieve from "great one- 
off performances that couldn't be re- 
peated, even by the people who made 
records." 

Part of Parker's goal is to expose 
these culturally historic recordings to 
a new generation. "If you can make 
them sound alive, and modern, and not 
something that belongs in a museum, 
there's a whole new generation that 
know nothing and care nothing about 
78s who can enjoy the music. That's 
what it should be about It's America's 
great contribution to 20th century mu- 
sic." 
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AUDIO TRACK 



NEW YORK 

ErIC CLAPTON was in Clinton Re- 
cording's Studio B for guitar overdubs 
on an upcoming Ray Charles project. 
David O'Donnell engineered at the 
Neve 8078 with Flying Faders. Rich- 
ard Perry produced the project for 
Warner Bros. Artie Smith provided 
vintage Fender amplifiers for the clas- 
sic Stratocaster/Twin reverb sound. 
Jack DeJohnette recorded his new 
jaz^rock/fusion album in Studio B with 
engineer Tom Mark. The project is 48- 
track analog. 

Reporter was in Multi-Sound Stu- 
dios tracking for Nitro Records. Dave 
Weiner produced, with Joe Salvatto at 
the board. The project is tentatively 
scheduled for release in September. 
Weiner also handled final mixes of an 
EP by Gerri Ganz & Rumor Mill for 
Altered Records. 

Father MC was in Marathon Re- 
cording working on tracks with pro- 
ducer Dave Hall. David Kennedy 
engineered the material for 
MCA/Uptown. 

Stu Gardner recorded music for the 
final episodes of "The Cosby Show" at 
Hip Pocket Recording. Robert 
Lamm (a founding member of Chi- 
cago) worked on three separate proj- 
ects: He tracked his second solo album 
with producers Phil Ramone and 
John Van Epe, worked on an upcom- 
ing trio project, and cut demo material 
for the upcoming Chicago album, titled 
"22." The Chicago project is slated for 
release in the fall. 

Jon Fausty produced and engi- 
neered tracks and mixes on material by 
the Authority at RPM and Electric 
Lady. Susan Dyer assisted at RPM on 
the Neve 8068 and Michael White 
assisted at Electric Lady using the 
Solid State Logic with Ultimation. 

LOS ANGELES 

Graveyard train was in 

Brooklyn Recording in Hollywood 
working on tracks for Geffen. Tom 
Werman and Eddie Delena produced 
and engineered using the studio's mod- 
ified vintage Neve 8078 console. 

Take One had Gene Simmons of 
Kiss and Paul Stanley in producing 
Crown Of Thorns. Ricky Delena 
engineered. Producer Hakeem Abdul 
Samad was in producing songs for the 
Boys, Colin England, and Countess 
Vaughn. John Karpowich engi- 
neered. Jeff Shannon assisted on the 
above sessions. 

Hiroshima worked on its upcoming 
Sony release at Sunset Sound Fac- 
tory. Dan Kuramoto produced, with 
David Knight at the board. Mike 
Piersante assisted. Producer Mitchell 
Froom was in Studio B working on 
overdubs for Suzanne Vega's new 
project on A&M. Tchad Blake engin- 
eered, assisted by John Patemo. Mo- 
torhead was in Studio B tracking and 
overdubbing the title song for the 
movie "Hellraiser 3." Billy Sherwood 
produced, with Tom Fletcher at the 
board. Paterno assisted. 

Mighty Joe Young was in Rum bo 
Recorders and Can Am working on its 
debut album for Atlantic. Brendan 
O'Brien produced. Nick "New Jer- 
sey" Di Dia engineered. The project is 
slated for release in September. 

Insane Poetry worked on its debut 



album for Nastymix/Ichiban at Stiles 
Music. Drew Holiman produced. 



NASHVILLE 



N 



ARADA ARTIST/COMPOSER Pe- 
ter Buffett (who wrote and performed 
the song "Firedance" for the motion 
picture "Dances With Wolves") was in 
Disc Mastering to work on his latest 
project The album, titled "Yonnondio," 
was recorded at Buffett's Independent 
Sound Studios on 24- track analog with 
Dolby SR. Randy Bobo engineered. 
John Chase mastered David Arken- 
stone's new release, 'The Spirit Of 
Olympia," for the Narada label. 

Bob Seger was in tracking in Studio 
A at Woodland Digital for Capitol 
Records. Seger produced with Punch 
Andrews, and Shelly Yakus engin- 
eered. Take 6 was in working on 
group-produced tracks for Warner 
Bros. Mike McCarthy engineered. 
Highway 101 worked on mixes for its 
next Warner Bros, project Paul Wor- 
ley, Ed Seay, and Anthony Martin 
produced, with Clark Schleisher at 
the board. 

OTHER CITIES 

TrANSMEDIA PRODUCTIONS 
Studios, Lithia Springs, Ga., had 
Phred Moseby (Bell Biv DeVoe) in 
cutting tracks on the group Picture 
This. I'.K. and Flowers provided addi- 
tional technical assistance. Producer/ 
engineer David Norman was in mixing 
projects for the Golden Boys on Van 
Bos Digital Compact Records, M.C. 
Cool B and DJ Kurt for Twin Produc- 
tions, Fonzo-S for Entowne Records, 
and Derek Coile for Macola Records. 

The U Krew recorded its second al- 
bum at Falcon Studios, Portland, Ore- 
Michael Mavrolas, Marlon McClain, 
and Larry Bell produced. The project 
is scheduled for release on Nastymix/ 
Ichiban. 

Producer Conrad Uno was in Bad 
Animals, Seattle, working on mixes for 
an album by Symon Asher. The band 
co-produced the project, slated for re- 
lease on Miramax in July. The album, 
titled "Three Color Sun," is the label's 
first rock release. Sam Hofstedt assis- 
ted. Guitarist Randy Hansen was in 
putting down tracks for the Holidays' 
new release. Tom McGurk engineered 
in Studios A and B. 

Sigma Sound, Philadelphia, had 
Teddy Pendergrass in recording vo- 
cals for an upcoming album in Studio 
No. 1. Gerald Levert produced, with 
Michael Tarsia engineering. Brian 
Witmer assisted. 

Producer Jim Salmone was in with 
Larry Marcus of the Rude Boys to 
mix a song with engineers Tarsia and 
Scott MacMinn. Witmer assisted. 

Atlantic group TNT was in Cove 
City Sound, Long Island, NX, com- 
pleting its first album for the label, 
"Realized Fantasies." Ric Wake pro- 
duced and Gary Lyons mixed. The al- 
bum features original material and the 
first release is "Purple Mountains Maj- 
esty." TNT's members include Tony 
Harnell, Ronni Le Tekro, Morty 
Black, and John Macaluso. 

Material for Audio Track should be 
sent to Debbie Holley, Billboard, Fifth 
Floor. 1,9 Music Square W„ Nashville, 
Temu J7#W. 



STUDIO 

PRODUCTION CREDITS FOR BILLBOARD'S I 


i ACTION 

IO. 1 SINGLES (WEEK ENDING JUNI 27, 1993) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


DANCE SALES 


MODERN ROCK 


TITLE 
Artist/ 
Producer 
(Label) 


I'LL BE THERE 
Marian Carey/ 
WJUanasieff 
M.Carey 
(Columbia) 


IN THE CLOSET 
Michael Jackson/ 
T.Riley.MJackson 

(Epic) 


ACHY BREAKY 
HEART 

Billy Ray Cyrus/ 
J.Scaife 
J.Cotton 
(Mercury) 


BABY GOT BACK 
Sir Mix-A-Lot/ 
Sir Mix-A-Lot 
(Def American) 


FRIDAY I'M IN 
LOVE 
The Cure/ 
David M. Allen 
& The Cure 
(Fiction/Elektra) 


RECORDING 
STUDIO(S) 
Engineer(s) 


KAUFMAN 
ASTORIA 
STUDIOS 
(New York) 
Dave Hewitt 


0CEANWAY/ 
LARRABEE 

(Los Angeles) 
T.Riley.B.Swedien 


MUSIC MILL 
(Nashville) 
J.Cotton.G.Smith 
J.Scaife 


MIX-A-LOT 
(Seattle.WA) 
Sir Mix-A-Lot 


THE MANOR 

(Shipton-On- 
Cherwel, 
ENGLAND) 
David M. Allen 


RECORDING 
CONSOLE(S) 


API 


Custom Neve 
8078/ 

SSL 4080 G Series 


Focusrite 


Peavy Production 


SSL 4000 G Series 


MULTITRACK 
RECORDER(S) 
(Noise Reduction) 


Sony 3348 


Mitsubishi X-850 
/X-880 


Mitsubishi X-850 


Akai Adam 


Studer A-800 


STUDIO 
MONITOR(S) 


KRK 


Custom 
Oceanway/ 
Yamaha NS10 w/ 
TAD 


Big Red 


JBL.T0C 


Custom Westlake 


MASTER TAPE 


Ampex 467 


Ampex 456/ 
3m 996 


Ampex 467 


Ampex 


Ampex 456 


MIXDOWN 

STUDIO(S) 
Engineer(s) 


RIGHT TRACK 
(New York) 
Dana Jon 
Chappelle 


PLATINUM 
ISLAND 
(New York) 
Rob Paustian 


MUSIC MILL 
(Nashville) 
J.Cotton.G.Smith 
J.Scaife 


MIX-A-LOT 
(Seattle.WA) 
Sir Mix-A-Lot 


OLYMPIC 
(London, 
ENGLAND) 
Mark Saunders 


CONSOLE(S) 


SSL 4000 E Series 


SSL 4000 • Sine; 
G Computer 


Focusrite 


Peavy Production 


SSL 4000 G Series 


MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noise Reduction) 


Sony 3348 


Studer A-800 


Mitsubishi X-850 


Otari, 

Soundtools 
Program 


Studer A-820 


STUDIO 
MONITOR(S) 


Yamaha NS10 


UREI813B 


Big Red 


JBL.TOC 


Genelec 


MASTER TAPE 


Ampex 467 


3M 996 


Ampex 467 


DAT 


Ampex 456 


MASTERING 

(ALBUM) 

Engineer 


MASTERDISK 
Bob Ludwig 


BERNIE 
GRUNDMAN 
Bernie Grundman 


MASTERMIX 
Hank Williams 


MASTERDISK 
Howie Weinberg 


OLYMPIC 
Mark Saunders 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


Sony 

Manufacturing 


Sony 

Manufacturing 
Inc. 


PDO 


WEA 

Manufacturing 


WEA 

Manufacturing 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


Sony 

Manufacturing 


Sony 

Manufacturing 


HTM 


WEA 

Manufacturing 


WEA 

Manufacturing 



Con temporary & Dance appear in rotatiO 



t 1 00. R&B & Country appear in this feature each time; Album Rock, Modern Rock. Rap. Adult 



More Engineers 
go gold on Ampex 
than on all other tapes 
put together 



AMPEX 

A MASTER OF ENGINEERING 

Anjwr KKMbig Mifti Upwiftw *H Rm&my. MS. 2MB K ■ (WMWfOlK Ctttinnt WO lfl5IJ67-W» 



BILLBOARD JULY 4, 1992 



67 



Single Reviews 



EDITED BY LARRY FLICK 



► MADONNA This Used To Be My Playground 

15:06) 

PRODUCERS; Madonna. Snap Pettibone 
WRITERS: Madonna, S_ Pettibone 
PUBLISHERS WB/Bleu Disque/Weoo 
GWShepsongs/MCA, ASCAP 
Sir* SMS (c/0 Warner Bros ) (cassette vng*) 

This soft and orchestral ballad serves 
as the theme song to the pop icon's 
forthcoming: film "A League Of Their 
Own." She offers a subtle and 
melancholy vocal amid a string-filled 
production, ably handled by 
collaborator Shep Pettibone (who is 
previously known for his work in 
dance music). A mature and 
thoroughly satisfying effort that has 
the potential to broaden the 
boundaries of pop radio. 

► MICHAEL JACKSON Jan (3:57) 

PRODUCERS: Teddy Rtfay, M.c-aei Jackson. Bruce 



WRITERS: M Jackson. R Moors. B Swedien. T Riley 
PUBLISHERS: Mfjec /Warner- Tame rtane. BMi; Mm 
Moore/ Bruce Swedien/Donril/Zornba Enterprises, 
ASCAP 

RE MIXERS: Roger S. Maurice Joshua. ESmoova. 
Slave "SiiK Hurley. Jeff Hakwrson, Stave Barmen. 
Ian Appall, Teddy Riley. Christopher Harris. Lenny 
"Toones" Wilryiord. Jean-Mane Horvat 
Epic 4593 (c/o Sony) (cassette single) 

The next in a seemingly endless 
stream of singles from "Dangerous" 
is a percussive slice of jack swing that 
is fortified with brassy horns, a funky 
bass line, and a rap cameo by Heavy 
D. Jackson's signature squeals and 
whoops are at home within an urgent 
groove that seems to goad him to the 
point of catharsis. Bottomless choice 
of remixes ensures play at several 
radio formats and clubs. 

MITCH MAUOY Nobody Wins In THb War 

(*15) 

PRODUCER; Sir Arthur Peyton 

WRITERS: M Malloy. M. Rioter 

PUBLISHERS: Dakota Kid/Mondo Melodies/ Wood 

Monkey, ASCAP 

MCA 622t7 (c/o BMG) (cassettte single) 

The label push behind this photogenic 
rocker is getting pretty intense — and 
with good reason. On this acoustic- 
anchored ballad from his fine self- 
titled debut album, he displays much 
star-power and an endearing vocal 
style. An excellent top 40 entry that 
also has the juice to work at album- 
rock formats. 

BIANCA Work It Riftlt (no t.m.ng listed) 
PRODUCERS: M-clwi Echhart. Joe Encksen. Rod 
Todd. 

WRITERS: Ecahart, Todd 

PUBLISHER: not listed 

Ultra 01 (c/o Macota) (cassette single) 

Harmless dance/pop tune treads 
waters familiar to fans of Madonna's 
lightest fare. Synthetic, up-tempo 
instrumentation is heavy on the 
syncopated percussion. Contact* 213- 
659-6036. 



► RALPH T RES V ANT Monty Can't Buy You 

LOW (4:38) 

PRODUCERS: Jimmy Jam, Terry Lewis 
WRITERS: J. Harris III. T. Lewis. R, Tresvarrt 
PUBLISHERS: Flyte Tyme Tunes/Rated RT/Burbenk 
Plan. ASCAP 

r» e ra p oct>» e/A4JI 1714 (c/o PGO) (cassette single) 

Tresvant offers the next single from 
the slammhV soundtrack to the film 
"Ho' Money." As time wears on, his 
voice just gets stronger, and his 
phrasing gets more distinctive. On 
this track, he is well-cast as a smooth 
Romeo amid a percolating jack-swing 
groove and cushiony synths. An 
instant urban hit that should swiftly 
cross into the pop arena. 

► MELI'SA MORGAN Through The Tears 

1406) 



PUBLISHER: not listed 

n 54243 (c/o Elektra) (cassette single) 

Morgan will continue to solidify her 
renewed relationship with urban 
programmers with this shuffling slow 
jam. She exudes the confidence of a 
diva, while the scratch-happy groove 
gives the slickly produced track a 
street-smart quality. Quite tasty. 

► CHAKA KHAN You Can Mak« The Story 
Rfght (4:29) 

PRODUCER: Wayne Brethwalte 
WRITERS: W. Brathwoite. G. Goodman 
PUBLISHERS: Zomba Enterprises/ Public 
Eye/Goodness. ASCAP 
Warner Br os. 5405 (cassette single) 

Khan follows "Love You All My 
Lifetime" with rhythmic pop/R&B 
ballad that's framed with her 
signature vocal style and jazzy 
keyboards. Far more accessible to 
several formats than her previous 
single, look for this one to flirt heavily 
with top 40 and AC pundits, in 
addition to its assured approval at 
urban radio. 

it DREAD FLIMSTONE A THE MODERN TONE 
AfiE FAMILY Sitting In The Park (4:1 7) 
PRODUCERS: Dread Fitmstone, Jah-T 
WRITER: B. Stewart 
PUBLISHER: Chavis. BMI 
REMIXER: Fraddy Bestone 

AcU Jaza/Scotti Bros. 75324 (c/o BMG) (cassette 
single) 

Acid-jazz act douses this '70s soul 
nugget with sunny dancehall 
rhythms. Dread's rough-but-pleasing 
delivery is countered by tightly woven 
backing harmonies. An adventurous 
urban radio addition, but one that 
should be made. 

SWEET MSJ FEATURING LAUREN DENISE 
CARTER Body Low (I Wast That) (4:11] 

PRODUCERS: M- St. Juste. T. Potter 

WRITER: M St. Juste 

PUBLISHER: not listed 

Street Streete 30001 (cassette single) 

Futuristic, hypnotic, synth cut lulls 
the listener with an ethereal chorus 
and a seductive, slippery rap. Primal, 
instrumental!}' spare track could 
strike a chord among hedonists who 
celebrate the flesh. Contact: Century 
City Station, P.O. Box 67D96, Los 
Angeles, Calif. 90067. 



COUNTRY 



► GEORGE STRAIT So Much Like My Dad 

13:25) 

PRODUCERS: Jimmy Bowen, George Strait 
WRITERS: C. Moman, B Emmons 
PUBLISHERS: RigMsong/ Chips Oman.- Atledoo, BMI 
MCA 54439 (c/o Uni) (7-inch single) 

An elaborate and emotional 
production during which Strait's vocal 
is remarkably effective. This fine 
example of songwriting chronicles a 
man's return home for relationship 
advice from his mother. 



NEW & 
NOTEWORTHY 

SAFFRON One Love (5 58) 

PRODUCERS. Eric Kupper. Lenny Dae, Neil McLellan 
WRITERS Saffron. E Kupper. L Dee. N McLelUn 
PUBLISHERS: Wemer-Cheppell Dee-Man Soualene 
RE MIXERS Shades Of Rhythm. Eric Kupper, Caspar 
Pound 

Reprise 40567 (c o Warner Bros ) (CD single) 

Charismatic singer from hot U.K. 
rave act N-Joi takes a solo bow with a 
vigorous jam that maintains a strong 
techno edge while adding a more 
accessible house/NRG flavor. The 
contagious tune is well-served by 
Saffron's pretty but-assertive voice. 
After having already amassed fans 
overseas, this track is poised to woo 
club pundits and radio programmers 
alike. 



► CLINT BLACK We Toll Ourselves (3 37) 
PRODUCERS: Jamas Stroud. Clint Black 
WRITERS: C. Black. H. Nicholas 
PUBLISHER: Howlin' Hits. ASCAP 
RCA 62104 (7-tnch single) 

Black gives an impassioned reading of 
these sawy, introspective lyrics about 
fooling yourself. The tone of 
production is both imaginative and 
energetic. 



► VINCEGILL I Stil Believe In You (3 57) 

PRODUCER; Tony Brown 
WRITERS; V Gill. J.B, Jervis 
PUBLISHERS: Benefit/ Inspector, BMI 
MCA 54406 (c/o Uni) (7-Inch single) 

A pristine ballad embrace by one of 
country's most finely refined 
vocalists. Delivery and production 
strong enough to pull on the ears of 
other formats. 

► BILLY RAY CYRUS Could've Been Me (3 44) 

PRODUCERS; Joe Scaifa, Jtm Cotton 

WRITERS: R. Nielsen, M. Powell 

PUBLISHERS; Englishtown/ Werner- Tamerlane, BMI 

Mercury 168434 (c/o PofyGram) (cassette single) 

Cyrus' second single follows his 
"Achy Breaky Heart" phenomenon 
with a flair of Springsteen-ish style. 
He reflects on the girl who married 
someone else. Look for the 
multiformat ball to keep on rolling. 

► DOUG STONE Warning Labels . r s 4 - 

PRODUCER: Doug Johnson 
WRITERS: K. WIMams. 0 Turman 
PUBLISHER: Sony Cross Keys, ASCAP 
Epic 74399 (c/O Sony) (7-lnch single) 

A wailing, traditional, cry-in-your-beer 
sort of tune is delivered with 
authority. The storyline suggests sad 
country songs should be labeled with 
a warning. 

pv AARON TIPPIN I Wouldn't Have It Any Other 

Wly (2 55) 

PRODUCER: Emory Gordy Jr. 

WRITERS; A. Tippin. B. Curry 

PUBLISHERS: Acurf-Rose, BMl/TeOy La re /Groove 

Palace. ASCAP 

RCA 62241 (c/o BMG) (7-inch single) 

A bright, feisty, and up-tempo 
manifesto of individuality, somewhat 
in the vein of Tippin's previous hit 
"You've Got To Stood For 
Something." 

NITTY GRITTY DIRT BAND I Fought The Law 

(2:19) 

PRODUCERS: Jimmy Bowen. Chuck Howard 

WRITER: S Curtis 

PUBLISHER: Acuff-Rote. BMI 

Liberty 79349 (c/o CEMA) (CO promo) 

Very often, covers call for an extra 
critical listen. This one simply passes 
with flying colors. The production is a 
sizzling ball of Nitty Gritty fun that 
begs to be cranked on the beachside 
boom box. 

KEVIN WELCH A THE OVERTONES Something 
'Bout You (3:16) 

PRODUCERS Harry Stlnson. Kevm Welch 
WRITER. K. Welch 

PUBLISHER: Sony Cross Keys. ASCAP 
Reprise 5952 (c/o Werner Bros.) (CO promo) 

There's something 'bout this song a 
listener can't help but love. With a 
smidge of Dylan flair, the soft and 
innocent side is revealed by one who 
appears more rough in nature. 
Assertively infectious. 

EVANGELINE Bayou Boy (4 01) 

PRODUCER: Justin Niebank 

WRITER: R B Lohmeyer 

PUBLISHERS: Savannah Jane/LongfeJIows 

Evengeline/ Irving 

MargarttavlHa/MCA 54408 (c/o Uni) (7-inch single) 

An anthem to the spellbinding charm 
of a red-hot cajun lover. Evangeline 
and its harmonies add a tone of 
mystery to this easy-to-like number. 
Witchy charm makes this groove 
catchy. 

WYUE A THE WILD WEST SHOW Tim Time 

(3:05) 

PRODUCER: not kited 
WRITER E. Gvstafson 
PUBLISHER: Two Medicine, BMI 
Cross Three 9204 (7-inch single) 



Three cheers for this indie release. 
Wylie showcases a certain colorfully 
melodic vocal element against wailing 
guitars. Well-achieved. Contact 22 
Public Square, Suite 3, Columbia, 
Tenn. 38401. 



DANCE 



LV LIDELL TOWN SELL & M T F Get With U 

15:34) 

PROOUCER: Cajmere 
WRITER: Cajmere 

PUBLISHER: Curtis A. Jones, ASCAP 
RE MIXERS. David Morales, Cajmere 
Mercury 861998 (c/o PotyGrern) (1 2-inch singte) 

Second single from Chicago-bred 
artist proves "Nu Nu" was no fluke. 
Track pumps a hot'n'heavy house 
beat, while Townsell wraps his unique 
baritone around the song's infectious 
hook. Added pleasure is derived from 
cohorts Mar-tell and Silk E , who add 
ample backing vocals and rapping. 
Remix by David Morales is cool for 
clubs, while Cajmere's album version 
is a fine fit for radio. 

IMMAJE Celebrate (5:15) 

PRODUCER: George Locked Jr. 
WRITERS: C. Johnson, C. Edwards. G. Lockett Jr 
PUBLISHERS: Jersey Jams/Full Length. ASCAP 
Movin'OlS (12-inch single) 

New Jersey-based clique cooks up a 
smokin' garage jam, inflected with 
rich retro-soul instrumental nuances 
and a roof-raising, gospel-tinged lead 
vocal by Keva Holman. Peak-hour 
jocks should give the "Joyful" mix a 
whirl. Contact: 201-674-7573. 

* MORPHEUS That's Evil Han (5 36) 

PRODUCER. Morpheus 
WRITERS: B. Turk. Barry B. 
PUBLISHER: Chartes Farley. ASCAP 
Digrtalia/Zoo 17075 (c/o BMG) (12-inch single) 

Fierce, rave-ready techno track has 
been bubbling along the New York 
underground for a while now on 
much-coveted demo tapes. Fresh 
remixes will keep longtime supporters 
aboard, while luring more pop- 
oriented spinners — and maybe even 
crossover radio programmers. 
Ominous spoken-word intro is 
something that must be experienced. 

AIRCUT Visual Attack (4 34) 

PRODUCERS: Pressure Zone 
WRITERS: Dugarts. Cockbain 
PUBLISHERS: Westbury/ Sensual 
Sonic 2005 (12-inch single) 

Assaulting techno synth lines are 
interwoven into a kinetic, hip-hop-ish 
electro beat A fun way to kick 
alternative Bets into motion, though 
lack of a house-slanted mix lessens 
potential for widespread impact. 
Contact 212-727-1360. 

SOUL II SOUL Mo« Me No Mountain 

PRODUCER: Jsuw B. 
WRITERS: Schroeder, Ragovoy 
PUBLISHERS: Dandy Ortty. ASCAP 
REMIXERS: Jaziie 8 . Joey Negro 
Virgin 1B57 (12-inch single) 

Empowered with the silky tones of 
new vocalist Kofi, second single from 
"Just Right" is a hearty mix of the 
act's signature nouveau soul and 
state-of-the-c harts house beats. Go 
directly to Joey Negro's chipper 



•V EVERYTHING BUT THE GIRL Levels 
SlraihJO (3:21) 

PRODUCERS: Everything But The Girl 
WRITERS: Smith. Baker 
PUBLISHER: Ben Ghau. BMI 
Atlantic 4579 (cassette single) 

British duo dips into its gorgeous 
"Acoustic" album and pulls out thu 
easy-going rendition of Mickey & 
Sylvia's pop classic. Light harmonies 



waft nicely atop soft guitar 
strumming and subtle strings. An 
essential for AC play lists. 



ROCK TRACKS 



|> PATTY SMYTH Sometimes Love Jtrtl Ain't 

Enough (4:28) 

PRODUCER: Roy Bitten 

WRITERS: P. Smyth. G. Burtnik 

PUBLISHER: rut listed 

MCA 2235 (c/O Uni) (cassette single) 

Former Scandal front woman ends a 
lengthy break from recording with a 
mournful rock ballad from her 
upcoming self-titled MCA debut Her 
voice sounds better than ever and is 
bolstered by a guest vocal by Don 
Henley and sawy production by 
Springsteen collaborator Roy Bitton. 
Watch this one sprint up the album- 
rock chart in no time flat 

THE WOLFGANG PRESS A Girl Like You (no 
ttrning listed) 

PRODUCERS: D roster Madden. TWP 
WRITERS: Allen, Cox. Gray 
PUBLISHERS: Beggars Banquet/ Moman tum 
4AD 5415 (c/o Warner Bros,) (CO promo) 

Rhythmic, postmodern rocker spirals 
into hypnotic techno-bltvion as moody, 
soft-spoken vocals bob and weave 
between lines of guitar feedback and 
synthetic bass. Alternative 
programmers should dig the 
psychedelic groove. 

THE W00LR1DGE BROTHERS Buried Alive 

«:«5) 

PRODUCER: notltsled 
WRITER: S. Woolndge 
PUBLISHER: Wasco Music 
Don't 2 (7-inch singte) 

Moody, mysterious guitar riff lends 
an eerie undertone to this surreal 
alternative rocker. Influence of the 
psychedelic Beatles is apparent in 
swirling, hypnotic instrumentation. 

MARLOWE Serious Crime (no timing listed) 

PRODUCER- Rofrby MerUn 

WRITERS; L. Marlowe. S. Thomas 

PUBLISHER: Avalon 

Avaton 001 (cassette single) 

Commercial rocker harks back to the 
late "708 and the punchy passion of 
Bit Benator. Contact: 201-342-7337. 



KID ROCK Back From The Dead (3 40) 

PRODUCER: K«J Rock. Mike Clark 
WRITERS: R.S. Ritchie, G. Wright, C Peters 
PUBLISHER: no! listed 
Continuum 19255 (cassette smgJe) 

Funky, melodic rap rips through a 
mind-blowing blitz of samples and 
tempo changes, as Detroit-based Kid 
Rock tells the listener his life story 
and chronicles his ascension to the top 
of the Midwestern rap ranks. 

RODNEY 0- JOE COOLEY FEATURING PSYCHO 
You Don't Wanna Run Op (3:35) 

PRODUCERS Rodney O, Joe Cootey. Psycho 
WRITERS: Rodney 0.. J. Cootey. 0. Holiman 
PUBLISHERS: Locked Up/Rodney O Joe Coolry, BMI 
Naatymix 92095 (cassette singte) 

Rappers declare supremacy via edgy 
track that trades on shades of funky 
samples, punchy rhythm tracks, and 
high-speed vocals. Contact 206-292- 
8772. 

01: PRIORITY Rolen' To The Sool 

(no timing listed) 
PRODUCER: Dl Priority 
WRITERS; TNT. Doc-Tee 
PUBLISHER: Hip Hop Dragon 
Power Tuna 003 (cassette singte) 

Dancehall influences and deft 
scratching combine on this fast' 
talking rap jam, which introduces the 
listener to Dl'a soulful priorities, 
including intelligence, self-reliance, 
and defiance. Contact 132 Selvin Dr., 
Verona, Pa. 15147. 



PICKS O) : New releases with the greatest chart potential, CRITIC'S CHOICE (w) ! New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CO singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send copies 
to Larry Flick. Billboard. 1515 Broadway. New York, N.Y. 10036. Country singlet should be sent to Billboard, 49 Musk Square W„ Nashville. Tenn. 37203. 
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LA. Stations KIIS, KBIG Are Nominated 
In All 5 Billboard Radio Awards Categories 




Rushing To Conclusions. Could KPLZ Seattle night jock Mark Alan, right, be a 
suspect in the murder mystery in the Richard Marx "Hazard" videos? Pictured 
fingering the alleged culprit are, from left, Capitol's Stan Forman, Marx, and 
KPLZ promotion director Doug Cooper. 



FNI Ratings Wars Rage On In Sydney 

Austereo Hangs On To No. 1 Despite Hoyts* Ascent 



(Continued from page 1) 

marketing director, and best air per- 
sonality. 

A total of 174 stations and 15 dis- 
tributors of network and syndicated 
radio programming; have been nomi- 
nated by Billboard's five blue-ribbon 
panels, which comprise radio pro- 
grammers, record label promotion 
executives, and members of the Bill- 
board editorial and chart depart- 
ments. 

A munber of stations scored at 
least four nominations this year, par- 
ticularly in the country category, 
where seven stations received four 
nominations apiece. Those stations 
are KMPS Seattle; KNIX Phoenix; 
WAMZ Louisville, Ky.; WIVK Knox- 
ville, Tenn.; WMIL Milwaukee; 
WSM-FM Nashville; and WZZK Bir- 
mingham, Ala. A total of 32 country 
stations are nominated for the 
awards. 

Four R&B stations also earned 
four nominations each. They are 
WGCI-FM Chicago; WPEG Char- 
lotte, N.C.; WTLC Indianapolis; and 
WZAK Cleveland. A total of 36 R&B 
stations are nominated. 

Also scoring four nominations are 
the following stations: top 40 WNCI 
Columbus, Ohio; AC KFMB-FM San 
Diego; AC WMTX Tampa, Fla.; and 
album K IDS Los Angeles. A total of 
34 top 40 stations, 32 adult stations, 
and 40 rock stations are nominated. 
The rock category includes all varia- 
tions of that format, including album 
rock, classic rock, and modern rock. 
Similarly, the adult category includes 
every permutation of AC as well as 
adult alternative, adult standards, 
and oldies. 

Fifteen program syndicators split 
the 25 nominations in the network/- 
syndicator nationally distributed pro- 
gram category. Westwood One leads 
that pack with four shows nominat- 
ed. ABC Radio Networks and Unis- 
tar Radio Networks each have three 
nominations. 

Several individuals also received 
multiple nominations. KFMB-FM San 
Diego's Gene Knight is the only per- 
son nominated in three categories: 
PD, MD, and air personality. KIIS 



morning man Rick Dees has been rec- 
ognized in both the air personality 
category and for his syndicated show 
"Rick Dees' Weekly Top 40." Both 
Casey Kasem and Dick Clark have 

Billhead 



Ms 



been nominated for two different 
syndicated shows. And country 
KPLX Dallas' morning team, Steve 
Harmon & Scott Evans, are nominat- 
ed both for their work at the station 
and for their countdown show "The 
Weekly Top 30 With Harmon & Ev- 
ans." 

Also worth noting this year are 
several market rivalries in which 
competing stations will battle it out in 
the same categories. Top 40 station- 
of-the-year nominees KIIS and Los 
Angeles rival KPWR also will go 
head to head in the PD-of-the-year 
category and the air-personality cate- 
gory. KIIS PD Bill Richards, KPWR 
PD Rick Cummings, and their respec- 
tive morning men, Dees and Jay 
Thomas, are all nominated. 

Crosstown AC outlets KBIG and 
1991 winner KOST will also compete 
in three categories including station, 
MD, and air personality. And Dallas 
country outlets KSCS and 1991 win- 
ner KPLX will compete for the ion-of- 
the-year and air-personality titles. 

In New York, urban PDs Vinny 
Brown of WRKS and Mike Love of 
WBLS are nominated in the same cat- 
egory, and two WBLS jocks — Fran- 
kie Crocker and Vaughn Harper — 
will compete against each other for 
air-personality-of-the-year honors. 

New York music directors Frankie 
Blue of WHTZ (Z100) and Kevin 
McCabe of WQHT will also compete 
in the awards. 

The 1992 Billboard Radio Awards 
cover the period from May 1991 to 
May 1992. Nominating panels in each 



format were composed of 15 pro- 
grammers and five label promotion 
reps who work in the format, plus a 
Billboard staffer. Panelists could be 
nominated by a majority of the other 
panel members, but were not allowed 
to vote for themselves or any other 
stations or people in their company. 

The top-20 markets are eligible for 
the large-market awards. Markets 
21-50 are considered medium for the 
purposes of these awards. The re- 
maining stations are counted in the 
small market category. 

The awards ballot follows page 32 
in this issue. A space is provided for 
write-in votes. Ballots must be re- 
turned no later than July 31. 

The awards ceremony is scheduled 
for Sept 10 at the Hotel Interconti- 
nental in New Orleans to coincide 
with the National Assn. of Broadcast- 
ers Convention. 



■ BY KATHERINE TULICH 



SYDNEY— A ratings battle is raging 
in Sydney radio between the two top 
FM stations in the wake of the big- 
gest shakeup Australian radio has 
seen in some time. 

Last March, the radio crown 
passed to the Austereo network 
when its Sydney station, 2DAY FM, 
trounced the seemingly unbeatable 
2MMM, owned by Hoyts Media. 
2MMM had won the previous 22 con- 
secutive ratings surveys. 

2MMM dropped to third place, al- 
though now, two surveys later, it has 
edged its way back and is now just 
0.1 behind 2D AY FM. 

Austereo and Hoyts Media are the 
two dominant radio networks in Aus- 
tralia, operating the primary FM sta- 
tions in the country's capital cities, 
and competition is fierce between 
them. They primarily target an 18sJ9 
demographic, and while both net- 
works are consulted by American 
companies — Larry Bruce Communi- 
cations for Austereo and the Pollack 
Media Group for Hoyts Media — their 
programming is far broader than tar- 
geted American formats, and both 
play a mix of gold and new music. 

Two of the most noticeable effects 
of the competitive battle of the net- 
work's flagship stations in Sydney 
have been the cumulative increase in 
those stations' audiences and their 
ability to attract more listeners to the 
FM band. With a ratings share of 
15.5, 2DAY's cumulative audience is 
977,000. 2MMM has a 15.4 share and 
a cumulative audience of 887,000. 

While 2MMM has dominated with 
shares as high as 19% in previous 
years, the station's combined reach of 
31% is close to its highest reach ever. 

"2D AY is certainly a more formida- 
ble competitor than they have been in 
previous years, and I predict it will 
stay neck and neck for some time," 
says 2MMM GM Graham Smith. 



Greg Smith, group GM of pro- 
gramming for the Austereo network, 
says 2MMM did an excellent job of 
positioning itself in the early '80s. 

"It would take any station a long 
time to dislodge them from the No. 1 
spot We had to look at their strengths 
and their weaknesses and draw up a 
strategic plan to dig them out" 

That assault began last year when 
2DAY focused its programming to 
appeal to a female 18-39 demo by in- 
troducing more of a dance/pop for- 
mat delineating itself from the rock 
male skew of 2MMM. 

"When dance music came in we 
were able to ride that wave very well 
and one of the key things it did was 
give the station a point of differ- 
ence," says 2DAY's Smith. 

It also came as a breath of fresh au- 
to Australian record companies, 
which were finding it next to impossi- 
ble to get dance artists played. 
2DAY's move signaled a new accep- 
tance of dance on Australian radio 
and was credited as a major factor in 
sending Michael Jackson's and 
Prince's latest releases to the top of 
the charts in Australia. 

2MMM's Smith says 2DAY's move 
opened up the 10-17 audience. "10 to 
17s hadn't been catered to in Sydney 
since the advent of FM [in 1980]. 
We've always been an 18-39 station 
and 2DAY in its early form was a 25- 
plus station. When they changed 
their programming they picked up 
the lion's share of that market so 
much so that a couple of surveys ago 
they had four times the amount of 10- 
17s that we had." 

2DAY has attracted as high as a 
50% share of the 10-17 audience in re- 
cent surveys. They are primarily 
drawn to its nighttime programming, 
which concentrates on top 40. 

"We target the audience at night 
It's the closest thing we have to CHR 
in Australia," says Brad March, 
2DAY's PD. 



While March thinks advertisers are 
beginning to open up to a younger de- 
mographic, he still believes 18-39 will 
remain the darling demographic and, 
therefore, radio will continue to pro- 
gram a mix of gold and new music 
"With the size of the market in Aus- 
tralia it wouldn't be able to sustain a 
pure CHR format," he says. 

While dance music is now part of 
the format, March believes it was the 
station's move to a more mainstream 
format that made it No. 1. 

"Dance music got the station no- 
ticed, but it wasn't enough to sustain 
it" he says. "It laid a good founda- 
tion and shed a lot of the station's old 
perceptions, but this year we've 
made the programming more main- 
stream with more mass appeal art- 
ists, such as Phil Collins." 

The 2DAY success story is a feather 
in the cap for the Austereo network 
which bought the station in July 1989 
when it had only an 8% share. 

Austereo's other capital city FM 
stations are also doing well. SAFM in 
Adelaide scored 34 consecutive sur- 
vey wins, while in Melbourne, where 
there are four FM licenses fighting it 
out for market share, Austereo's 
FOX FM has won 19 of the last 26 
surveys. But the group's most suc- 
cessful station is B105 in Brisbane. 

The network bought that station 
when it was still AM and drawing 
only a 7% share. The station was con- 
verted to FM and now averages a 
30% share, malting it the highest-rat- 
ed station in an Australian capital 
city. Before his move to 2DAY, Brad 
March helmed B105's rise. 

At the second survey of the year, 
Austereo made radio history when all 
of its stations (including FM 104 in 
Canberra) were sitting at the top of 
the ratings, making it the first time a 
national broadcaster has gone to No. 
1 in every one of its markets. This 
feat gave the network a cumulative 
audience of 27 million. 




They Can't Dane*. Before kicking off the "We Can't Dance" tour, Genesis 
played for more than 40,000 fans at the Houston Astrodome, where KRBE 
afternoon host Madison Taylor met the members of the band. Pictured, from 
left, are the band's Mike Rutherford and Tony Banks, Taylor, and the band's Phil 
Collins. 
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VOA's Willis Conover in an early-'60s interview with jazz legend Louis 
Armstrong. 



VOICE OF AMERICA 

(Continued from page 1) 

also sends out 47 regionalized and 
country-customized programs in 
languages ranging from Albanian 
and Amharic to Uzbek and Viet- 
namese. 

These broadcasts include music 
programs featuring both Ameri- 
can and world music. Some are ex- 
tremely popular and engender 
hundreds of fan letters a week. 

Probably the most famous VOA 
show is Willis Conover's still-popu- 
lar "Music USA," also known as 
the "VOA Jazz Hour," which is 
broadcast on the main English-lan- 
guage service. Despite his obscuri- 
ty in this country, Conover may be 
the best-known radio personality 
in the world. 

Conover, 72, who has been send- 
ing out jazz to the world since 
1955, is primarily responsible for 
the fiercely loyal audience for 
"America's classical music" over- 
seas, especially in Europe, the Mid- 
dle East, and Africa. 

Conover hosts several other 
jazz-oriented shows on the VOA's 
new FM service, including a show 
devoted to classic U.S. pop stan- 
dards by Gershwin, Porter, Kern, 
Mercer, and others. 

CHANGING WORLD 

For most of its history, the VOA 
has had as its primary mission the 
dissemination of U.S. and local 
news as well as American values 
and ideological viewpoints. Now 
that Communism has crumbled, 
much of the rationale for the Cold 
War-related part of its mission has 
collapsed. In addition, the VOA is 
facing new challenges from the 
rise of commercial radio stations in 
Europe and the Middle East. 

"There's a real movement in 
many countries to privatize [once 
state-owned] radio, and to provide 



local news," notes Kim Elliott, 
VOA's research director. "We 
have to compete now and offer 
something special." 

During the last decade, VOA has 
upgraded its powerful equipment 
around the globe and modernized 
its Washington, D.C., studios, and 
it has also modernized its ap- 
proach. 

For one thing, it has created a 
separate music branch. "There 
was some organization before," 
says Doug Levine, a VOA music 
program writer and producer. 
"But often it was sort of, 'that's 
the news and now to round up the 
hour, here's some music . . .' " 

ARTISTS KNOW ABOUT VOA 

Judy Massa, who also broad- 
casts her "Country Music USA" 



show weekly, is the VOA's music 
director. She says U.S. listeners 
may not know much about VOA, 
"but the artists know." 

It was Massa who organized a 
live all-star VOA "Gift of Song" 
concert March 21 for VOA's 50th 
birthday. Some of the artists par- 
ticipating were Kenny Rogers, 
Garth Brooks, Grover Washington 
Jr., Joe Walsh, Jeff Baxter, Bela 
Fleck & the Flecktones, Mark 
O'Connor, and Chet Atkins, along 
with a number of classical music 
artists. 

"They were all very enthusiastic 
and eager to play," says Massa of 
her freebie star lineup. "They 
know and they appreciate it that 
they've got legions of fans they 
might never reach otherwise." 

VOA's English-language pop 
show, "Now Music USA," goes out 
to listeners three times a week. 

Host Ray McDonald says his 
show tries to portray "all aspects 
of the pop music scene, everything 
from metal to hip-hop, the music, 
interviews, the scene. I cover a lot 
of ground." 

McDonald adds he tries to be "as 
alternative as I can, but I also play 
the tunes on the charts, too." 

He says his top listener requests 
are for such established artists as 
Rogers and Lionel Richie. "The lis- 
teners in foreign countries are 
much more faithful to an artist, 
following them through their ca- 
reers. They're less driven by 
trends." 

Doug Levine "scripts" a weekly 
"Pop Hits USA" show for use by 
the foreign-language services. He 
says the songs he plays are usual- 
ly by established acts; among the 
most requested are Guns N 
Roses, Mariah Carey, Michael 
Jackson, and Madonna. 

REGIONAL SERVICES 

VOA also broadcasts a number 
of extremely popular music shows 
on the 47 regional services that 
mix U.S. and home-country music. 
On the African service, for exam- 
ple, there is Roger Guy Folly's 
one-hour daily program, "Listen- 
er's Request." Folly, originally 
from Togo, broadcasts a mix of 



American blues, R&B, reggae, and 
West and Central African music. 

Georges Collinet, originally 
from Cameroon, hosts a morning 
show called "Good Morning Afri- 
ca," which combines a high-energy 
delivery with a mix of African and 
U.S. dance music. 

High-energy delivery is also one 
of the hallmarks of a service called 
"VOA Europe," which was inau- 
gurated in 1985. One of VOA's 24- 
hour FM services, it can be picked 
up for free by local stations. 

"VOA Europe" is run by Terry 
Hourigan, a former successful PD 
for several U.S. stations and once 
a Mutual Broadcasting exec. 

Says Hourigan: "It's basically a 
hot hits, top 40 format with an AC 
approach to personality. Songs, in- 
terviews, three-minute Americana 
features. It's pretty ungovern- 
mental, that's for sure — close to 
what someone like Satellite Music 
Network is doing." 

It is so nongovernmental and vi- 
brant, in fact, that one staffer on a 
competing music service grumbled 
privately about its "slick produc- 
tion tricks." 

"It's exactly what's happening 
in the U.S. music marketplace, 
what's on the charts," says Houri- 
gan. "It sounds like '80s U.S. ra- 
dio." 



■ BY BILL HOLLAND 



WASHINGTON, D.C.— Like many 
Americans who served overseas (in 
my case, with the Peace Corps), I 
got to know VOA. But I got a lot 
closer than most 

In the '60s, there were only a 
handful of pianos in Liberia, but I 
was playing one that night in a little 
dive in Monrovia, sitting in with a 
four-piece hi-life band. 

The piano was out of tune, but I 
wanted very much to learn how to 
play that music, and the young mu- 
sicians were amused enough to let 
me sit in as they made their way 
through the familiar West African 
radio hits of the day — a sort of top 
40 copy band, African style. 

Suddenly, they struck up a song 
quite different than the rest; I rec- 
ognized it from having heard it on 
VOA. It was Dizzy Gillespie's de- 
lightful version of "Careless Love," 
which in Gillespie's hands became 
sort of "Sixteen Bar Soul-Meets- 
Salt-Peanuts Samba." 

At that time, I wasn't close to be- 
ing a professional musician (I was 
teaching English), but I'd heard the 
tune a few times on VOA and I 
could sure play it better and more 
authentically than the more elusive 
hi-life, which at that time seldom 
used keyboards. 

The African players were elated 
at how well it came off (rough, but 
no train wrecks). I suggested a few 
others, basically jazz-blues tunes 
like Miles Davis' "Walkin." They 
knew the Sonny Rollins tune "St. 
Thomas." Those numbers kind of 



He explains that the shows have 
a tight format clock, "so the sta- 
tions that use the program can cut 
away for local news or commer- 
cials." 

Hourigan figures the service 
has about 3.5 million listeners on 
local radio and cable radio. "Ca- 
ble's big in some countries. More 
than 90% of radio listenership in 
the Netherlands is through cable 
radio," he says. 

PRIVATE SYNOIE SHOWS 

"VOA Europe" also strips in 
several private-sector weekend 
shows, including Westwood One's 
"Kasey's Top 40" countdown and 
ABC's "American Country Count- 
down," supplied by Radio Express. 
These programs are offered as 
part of a "barter" with VOA, 
which will allow the shows to run 
foreign-geared commercials in the 
future, according to Hourigan. 

It's a long way from the Cold 
War VOA shortwave broadcasts to 
Eastern European listeners hud- 
dled around a radio "behind the 
Iron Curtain," but there are plenty 
of places still left where VOA pro- 
vides its fundamental mission to 
provide news and information here 
and abroad, tell people about 
America . . . and let the music be 
heard. 



worked, too, and the band asked me 
to rehearse with them so they could 
cop some "American-style licks." 

"Where'd you learn those tunes, 
anyway?" I asked Sunny Lamptey, 
the drummer. "Records and VOA," 
he said. 

"VOA? You listen a lot?" 

Ben Tito, the alto sax player, 
looked at me like I had rocks in my 
head; then he nodded yes, as if to a 
child. 

We must have talked for hours af- 
ter that about artists he and his con- 
freres admired and tunes they 
wanted to learn. 

Eventually, our practice sessions 
worked out to where we could play 
a full set of jazz tunes. Raggedy, 
but OK. A few Peace Corps volun- 
teers snitched on my nighttime ac- 
tivity, but to my surprise, headquar- 
ters contacted VOA in Monrovia and 
they taped us one night. We were all 
nervous and the performance over- 
all was all right for a bunch of rank 
jazz amateurs. The tape was played 
over the VOA African service. 

I lost contact with those men af- 
ter I returned to the U.S., but I am 
sure they grew more familiar with 
the jazz music they loved. I still 
have a copy of that tape. I figure 
that, if VOA was courageous 
enough to air it, I'm brave enough 
to listen to it now and then. 

Washington bureau chief Bill Hol- 
land, in addition to his uniting, 
worked as a full-time musician for 
more than a decade with his own 
band and others. 




On The Air In Monrovia 

A Peace Corpsman's VOA Turn 
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Mike McCoy 

KJYO Oklahoma City 




HLTHOUGH COUNTRY continues to dominate the 
market, mainstream top 40 is alive and well and pul- 
ling in almost an 11 share in Oklahoma City. 

After a disappointing 10.6-9.9 dip in the fall ratings, 
KJYO (KJ103) was back up to 10.9 in the winter, se- 
cond only to powerhouse country outlet KXXY-AM- 
FM, which commands an 18 share. Part of PD Mike 
McCoy's success has been his willingness to spike 
country records into the mix, particularly Garth 
Brooks, who, McCoy says, is "like Elvis" in his home 
state of Oklahoma. In addition to playing every Brooks 
single, KJYO plays Billy Ray Cyrus' "Achy Breaky 
Heart." 

McCoy says he discovered through research that 
the country mix is something his audience wants to 
hear. "The people who like [Brooks and Cyrus] don't 
look at these artists as country," he says. McCoy notes 
however, that not every country crossover is a sure- 
shot for airplay on KJ103. "I think these records are 
few and far between, and I don't plan on going nuts 
[with them]. I don't want to put any rules and restric- 
tions on my station, [but] if I see something happening 
in our market, I'm going to respond to it." 

McCoy, who has been PD at the station for three 
years, says there is no secret behind the winter book 
success, only that "more than ever we're just reflecting 
what our market is — middle America, mainstream, a 
Midwest market with a little bit of Southern flair to it. 
We've designed a radio station that fits the market 
we're in and we're continually adjusting it," he says. 

Here's a recent afternoon hour: En Vogue, "My Lo- 
vin' (You're Never Gonna Get It)"; Bonnie Raitt, "Not 
The Only One"; Club Nouveau, "Lean On Me"; Rich- 
ard Marx, "Take This Heart"; Celine Dion, "If You 
Asked Me To"; EMF, "Unbelievable"; Wilson Phillips, 
"You Won't See Me Cry"; Dazz Band, "Let It Whip"; 
Mr. Big, "Just Take My Heart"; Shanice, "I Love Your 
Smile"; Billy Ray Cyrus, "Achy Breaky Heart"; After 
7, "Can't Stop." 

KJYO uses the positioner "the 10-in-a-row station 
with the most variety," although the station can also 
be heard declaring "a million head of cattle pass 
through Oklahoma City every year and they're all lis- 
tening to KJ103." 

KJ103's prime target is KXXY, although McCoy, 
who targets the 18-34 audience, sees most of the mar- 
ket's other adult stations as competitors. "Nobody is 



going after our teens, but everybody wants our adults, 
[including] AC KMGL [Magic 104], album KATT, and 
classic rock KRXO," he says. "We don't target teens, 
we're winning them by default because nobody else is." 

As for marketing, McCoy says there are always a 
few billboards up, and the station normally runs "a 
spattering of television," although there was no TV 
during the winter book. Most promotions focus on the 
music, although there was a phrase-that-pays contest 
during the winter book with payouts of $100 and 
$1,000 on Thursdays. The station also recently 
wrapped up a million-dollar dash for cash, where the 
winner took home about $7,000. 

The morning show generates a lot of stunts, includ- 
ing dipping co-host Danny Douglas in chocolate for 
Valentine's Day. More recently, the station led a 
search for the city's biggest Color Me Badd fan in 
which the morning team hit the streets with an over- 
sized scale and weighed listeners until they finally 
awarded front-row CMB tickets to a 450-pound 
woman. McCoy says his is the morning show in the 
market that "generates the office talk." 

McCoy says one of his station's strengths is the con- 
sistency of his air staff, which has remained intact for 
more than a year. In addition to Douglas, the morning 
show consists of Stacy Barton and sports reporter Bill 
Simonson, and McCoy says "the chemistry is really 
strong" among them. McCoy handles late mornings. 
Rick Reese hosts middays. APD Ronnie Rocket helms 
afternoons. Todd Tucker is the night jock. MD Billy 
The Kidd hosts the late-night shift, which consists of 
a back-to-back new-music hour and quiet storm shows. 
And Joe Friday handles overnights. 

McCoy got his start in radio in the mid-'70s as a jock 
at KIFG Iowa Falls, Iowa. He moved on to middays 
and promotions at top 40 KRIB Mayson City, Iowa, 
and followed that with a middays/production director 
stint at similarly formatted WCKS (CK101) Cocoa 
Beach, Fla. From there, it was on to evenings at 
KLUC Las Vegas, then MD/afternoons at KFMY 
(K96) Salt Lake City, followed by afternoons at WNCI 
Columbus, Ohio, and middays at WBZZ (B94) Pitts- 
burgh. His first programming gig came in 1987 at 
WMGZ Youngstown, Ohio, where he also did morn- 
ings. From there, it was on to similar duties at KNMQ 
Albuquerque, N.M., and finally to KJYO. 

PHYLLIS STARK 



CD Storage 
Cabinet 

• Holds 840 CD's in 
plastic jewelboxes 

• Holds 1800 CD's on 
register cards 

• 3 lockable drawers 

• A stackable space- 
saving unit constructed 
of steel and aluminum 

• 4 ft. x 2 ft. x 2 ft. 

LIFT DISCPLAY, INC. 

ph. 201-945-8700 • Fm 20I-W-9548 




BILLBOARD JULY 4, 1992 



Billboard 



FOR WEEK 



JULY 4, 1992 



Alh 

AID 


urn Dnnli Tnnnlin 

urn KocK inacKs 

1 mtontf samtfe of airplay suppled Oy BroMcasl Dili Syslen.i R*tJ.o T<ach t*^«. 95 alQL-n uatoni M 
omKxW 24 hour* a d*y. 7 a*w a »«#k Sorgs lanked Oy grow "fornsions. comouietf Dy cou. referencing euet 


»- i 


_i S 




i 5 


TRACK TITLE ARTIST 

AiRUM TITLE IIF ANY1 LABEL'DISTRIBUTING LABEL 


1 


1 


i 


ii 


* * * NO. 1 * * * 

REMEDY iOmUhno l ♦THE BLACK CROWES 

THE SOUTHERN HARMONY AND MUSICAL COMPANION DEF AMERICAHUCPHISC 


2 


2 


2 


14 


UNDER THE BRIDGE ♦ RED HOT CHILI PEPPERS 

81 COD SUGAR SFX MAGI* WARNER BROS 


CD 


3 


5 


9 


KUAU IU NUWHtKt ♦ UZZY UboUUKNL 

NO MORE TEARS FPC ASSOCIATFCvFRlC 




5 


8 


6 


STING ME THE BLACK CROWES 

-.-I so rHERN HARM DNT AND ML S CAI COWAN ON "jt ' AMER : AN. REPRISE 


5 


4 


3 




MAKE LOVE LIKE A MAN ♦ DEE LEPPARD 
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niGf-t :ahs OPHtX 


12 


; 


4 


24 


COME AS YOU ARE ♦ NIRVANA 

NrvtfiMND DOC 


(13) 


18 


18 


8 


EVERY TIME 1 ROLL THE DICE DELBERT MCCLINTON 

Nr v'"H Hr [ >, ROCM [1 ( NOUOH CUHS 


14 


13 


14 


9 


TANGLED IN THE WEB ♦ LYNCH MOB 

LVSCM MCS FIEKTRA 


15 


16 


13 


17 


ONE ♦ U2 

AC fi TUNG B*BV ISLANWPLC 


3D 


21 


20 


8 


UMUKLM Ur LUUIL, SlN B> LUVt » IMt Mtri 

THE MEN PtXYQORi»l.C 


ii 


20 


19 


7 


TUU Kt IN VI 1 tU BUI TUUK rKltNU LAN 1 LUMt • V. FNtIL 

ENC-hO MAN HOLLWCOD 


it 


12 


6 


14 


NOW MORE THAN EVER ♦ JOHN MELLENCAMP 

WHENEVtH Wt WANItO VtSfCUHY 


19 


17 


17 


21 


WHAT YOU GIVE ♦ TESLA 

PSYCHOTIC SUPFTP GEFFEN 




26 


28 


4 


***POWER TRACK*** 
IT'S PROBABLY ME ♦ STING WITH ERIC CLAPTON 

IFTHAL WEAPON 3 UM 


21 


14 


11 


11 


iJA^r vaii a dci inrro acacc inDriAKi 
MAKt YUU A DLLILVtH • bAbi> JUKUAN 

RACINt IMP/VCTVCA 


3D 


23 


25 


4 


SONG & EMOTION ♦ TESLA 

PS'CHO^C SUPPER GEFFtN 


® 


24 


24 


5 


f-KIDAY 1 M IN LOVE • THt LURt 

ft 5H FICTIOrttiEKTHA 




NEMr> 


i 


***FLASHMAKER*** 

EVEN BETTER THAN THE REAL THING ♦ U2 

*aCH 'UNO BAB ( ISLANO-PLa! 


25 


22 


21 


6 


MAN ON A MISSION VAN HALEN 

FOR UNLAWF Jl CAHNA. KNOWLEDGE WARNER BROS. 


29 


25 


22 


17 


NOTHING ELSE MATTERS ♦ METALLICA 

METALLICA ELERTSA 


(JD 


33 




2 


LITTLE MISS CANT BE WRONG SPIN DOCTORS 

POCKET FU.L Or KRVPTOhlTE EP.C 


[2a) 


32 


47 


3 


LITHIUM ♦ NIRVANA 

NtVERMlSD OGC 


r~9Q^ 


NEW ► 




LAST CHANCE JOHN MELLENCAMP 

WHfNEVfH Wf iVANTfO MFRCURY 


flit} 

(JO; 


30 


38 


4 


DRIVING THE LAST SPIKE GENESIS 

WE CAN'T DANCE ATLANTIC 


31 


28 


26 


6 


THORN IN MY PRIDE THE BLACK CROWES 

[HE SOUTHERN HARM t "Vi v.. -.n.'. COMPAN >U D; F AWFOICAKflfPRiSi 


32 


27 


34 


7 


TEEN ANGST (WHAT THE WORLD NEEDS NOW) ♦ CRACKER 

CRACKER VIRGIN 


33 


29 


30 


5 


MARY IN THE MYSTERY WORLD ♦ ELECTRIC BOYS 

GKCXJVUS MAXIMUS A'CO Wi'ftiSI 




31 


45 




REACH FOR THE SKY ♦ FIREHOUSE 

h;":. [; rOijR FIRF EPIC 


(D 


NEW ► 


1 


SHAKIN' THE CAGE ♦ THE ZOO 

SHAKIN THE CAGt CAPfi COHN 


36 


34 | 40 


3 


1 JUST WANNA ♦ KISS 

REVEIWF MERCURY 


3D 


NEW ► 


1 


STORY OF THE BLUES GARY MOORE 

AFTER HOURS CHAR'SMA 


3D 


38 | 


2 


ALWAYS THE LAST TO KNOW ♦ DEL AMITRl 

CHANGE EVERYTHING UM 


3D 


NEW ► 


1 


WRONG ♦ LINDSEY BUCKINGHAM 

fXJT OF THE CRADLE REPRiSE 


40 


37 


42 


4 


TAKIN' ME DOWN ♦ HARDLINE 

DOUBLE ECUP5E MCA 



'_) Tracks moving up the chart with airplay gains this week. ♦ Vxteoclip availability © 1992, Biflboaitf/BPI 
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1 


MAMA, I'M COMING HOME 

NO MORE TEARS 


♦ OZZY OS BOURNE 

EPIC ASSOCIAtECLEPIC 




1 




2 


HELP ME UP 

RUSH 


♦ ERIC CLAPTON 

REPRISE 




« 




2 


MYSTERIOUS WAYS 

AGirLNG BABY 


♦ U2 

SLANU PLU 




3 




2 


RIGHT NOW 

FOR UNLAWFUL CARNAL KNOWLEDGE 


♦ VAN HALEN 

WARNER BROS 




7 




2 


ALIVE 

TEN 


♦ PEARL JAM 

EPIC 




2 




2 


EMPTY ARMS STEVIE RAY VAUGHAN & DOUBLE TROUBLE 

THE Skt is CRYING EPIC 




8 




2 


TOP OF THE WORLD 

FW UNlAWF.il CARNAL Kf.?'/,'l FUGF 


♦ VAN HALEN 

WARNER BROS. 




6 




2 


THE UNFORGIVEN 

MfTAIUOA 


♦ METALLICA 

[1 ! KTRA 




: 




2 


1 CANT DANCE 

WF CAN'T DANCE 


♦ GENESIS 

ATLANTIC 




9 




2 


DREAMLINE 

ROLL THE BONES 


HUSH 

ATLANTIC 
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Directing Your 
Attention To The 
'Director's Guide' 

■ BY PHYLLIS STARK 

NEW YORK— Since public rela- 
tions duties fall under the jurisdic- 
tion of the promotion department at 
most stations, radio marketers 
should take notice of a helpful new 
handbook called "The Radio Promo- 
tion Direc- 
tor's Prac- 
tical Guide 
To Publici- 
ty" (Pro- 
motion 
Publica- 
tions, 
$12.95). 

The booklet was written by Dan 
Acree of the Seattle-based 20/20 
Inc. radio promotion firm. Acree, 
who works out of the firm's San 
Francisco office, is a radio market- 
ing veteran whose background in- 
cludes stints at KIIS Los Angeles 
and KSFO/KYA San Francisco, 
among others. He was also the edi- 
tor of the now-defunct newsletter 
Radio Promotion & Marketing 
Monthly. 

Acree's book is intended to help 
stations start up or improve their 
publicity programs. At 32 pages, it 
is a quick-read primer that serves as 
both a guide for novices and a re- 
fresher course for more experi- 
enced promotion people. It covers 
topics ranging from writing press 
releases to developing a media mail- 
ing list to dealing with adverse pub- 
licity. 

Some of the booklet's tips, such 
as reminding promotion directors to 
include a contact name on press re- 
leases, or to put the most significant 
information in the first two para- 
graphs of the release, or to send 
captions along with photos, may 
seem basic, but they are all too fre- 
quently neglected by radio stations. 
In fact, this book could just have 
easily been titled "all the things 
journalists wish they could tell radio 
marketers." 

The book is dedicated to all of the 
promotion directors "whose bosses 
are convinced that everything they 
say and do is worthy of front page 
coverage." 

IDEA MILL: FUN WITH FIDEL 

WQBA (La Cubanisima) Miami is 
offering a furnished house on a 
beach in Cuba and a car to the lis- 
tener who can correctly guess the 
date when Cuban leader Fidel Cas- 
tro will fall from power. Second 
prize is a cruise to Havana, Cuba, 
which will be awarded to the person 
who correctly guesses the month 
and year of Castro's downfall. The 
promotion is the brainchild of Cu- 
ban comedian Guillermo Alvarez 
Guedes. 

WKBQ (Q106.5) St. Louis 
searched for the city's laziest father 
in its Father's Day promotion. Five 
dads spent a week sitting in re- 
cliners at a local theme park in an 
effort to win a trip to Las Vegas for 
the Holyfield/Holmes boxing match 
and $1,000. Second prize was $500. 

(Continued on next page) 



BILLBOARD'S BIG 6 
ESSENTIAL REFERENCE GUIDES 

1 . International Buyer's Guide: The worldwide music & video business to 

business directory jampacked with record & video co's. music publishers, 
distributors & more. 

2. International Talent & Touring Directory: The source for us & imr 

talent, booking agencies, facilities, services & products. 

3. Record Retailing Directory: Detailed information on thousands of 
independent music stores & chain operations across the USA. 

4. International Tape/Disc Directory: am the info on professional services 

4 supplies for the audio/video tape/disc industry. 

5. Country MUSIC Sourcebook: Lists personal managers, booking agents, 
performing artists, country music radio stations & more! 

6. International Recording Equipment & Studio Directory: aii the facts 

on professional recording equipment, studios & equipment usage. 

For fastest service call 1-800-344-7119, 
in NJ 1-908-363-41 5G 



Mail complolod coupon to: Bi 

Name 


Iboard Diroclono 

Co 


s, PO Box 2016, Laktwo 

noanv 


3d, NJ 08701 






Cardf 


Charge: □ Vi 


EiBJUals 





Please add $3 per directtxy for SSH. add $8 lor international orders. BDQP5314 
Add applicable sales tax in NY. NJ. CA. TN. MA, IL & DC. 
•copies Amounl 

1992 Internationa! Buyer's Guide (8044-7) $75 

1992 International Talenr & Touring Directory (8O42-0) $67 

1992 Record Retailing Directory (8052-8) $99 

1992 International Tape/Disc Directory (8053-6) $35 

1992 Country Music Sourcebook (8054-4) $40 

1992 International Recording Equipment 8 Studio Directory (8043-9) $37 
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TITLE 

ALBUM TITUF. (LF JWYl 


ARTIST 
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* * * No. 1 


* * * 


1 








FRIDAY I'M IN LOVE 4*M*sair«] 


1 ♦ THE CURE 

FKmON/ELDCTRA 


2 


3 


4 


6 


WE HATE IT WHEN OUR FRIENDS 

YOUR ARSENAL 


3ECOME... MORRISSEY 

SIREREPRISE 


CD 


b 


6 


3 


GOOD STUFF 

GCOCSTJFF 


♦ THE B-52'S 


4 


■1 


3 


11 


FAR GONE AND OUT ♦ THE JESUS AND MARY CHAIN 

KTNFT'S DEAD n- «%» .sr, v. » ei'JL 


9 


2 


2 


10 


THE BALLAD OF PETER PUMPKiNh 

N0NSUCH 


EAD OXTC 

GEFFEN 


© 


7 


8 


4 


MIDLIFE CRISIS 

AUCFI DUST 


♦ FAITH NO MORE 

SLASHREPRISE 


CD 


s 


1 


7 


WHAT GIRLS WANT 

fifSTiNA'iCN UNIVERSE 


♦ MATERIAL ISSUE 


$ 


6 


5 


11 


DIVINE THING 

K1IWIUI o 


♦ THE SOUP DRAGONS 

BIG l IFF.'MERCURV 


9 


9 


10 


7 


PRETEND WE'RE DEAD 

SHlCTo ARE NEAVT 


♦ L7 

SLASH 


10 


10 


11 


8 


GALILEO 

RITES OF PASSAGE 


♦ INDIGO GIRLS 

PIE 


CCD 


11 


15 


4 


ONE WAY 


♦ THE LEVELLERS 

ELEKTRA 








BLACK METALLIC 

FERMENT 


♦ CATHERINE WHEEL 

F&NTANA.VFRCURV 




17 


22 


4 


HAPPY BIRTHDAY TO ME 

CRACKER 


♦ CRACKER 


© 


19 


27 


3 


ITS A SHAME ABOUT RAY 

IT'S A SHAME ABOUT RAY 


♦ LEMONHEADS 

ATLANTC 


© 


18 


19 


5 


SUNSHINE AND ECSTACY 

DARK SNEAK LOVE ACTION 


♦ TOM TOM CLUB 

SIRE/Rt PRISE 




NEW|> 


1 


EVEN BETTER THAN THE REAL THING ♦ U2 

ACNTUNG BABV ISLAND 


© 


21 


26 


3 


I DONT WANT TO SEE THE SIGHTS 

BETWEEN 10TM1 11TM 


♦ THE CHARLATANS 

BEGGARS BANOUFT.RCA 


© 


23 




2 


YOU'RE SO CLOSE 

HC.f 5MOKE 


♦ PETER MURPHY 

BEGGARS BANQUE T RCA 


19 


19 


12 


9 


WHY 

DIVA 


♦ ANNIE LENNOX 

in :-TA 




12 


14 


8 


TWISTERELLA 

GOING BLANK AGAIN 


♦ RIDE 

SIRErREPRrSE 


© 


28 




2 


ALWAYS THE LAST TO KNOW 

CHANGE CVEftVTHING 


♦ DEL AMITRl 

AIM 


22 


22 


24 


4 


CRUCIFY 

liniF EARTF+GLIAKES 


♦ TORI AMOS 

ATLANTIC 


© 


26 




2 


WHEN SHE BEGINS 

SOMEWHERE BETWEEN HEAVEN AND HELL 


SOCIAL DISTORTION 

EPIC 


® 


NEW»> 


1 


R EVA'S HOUSE 

KIKO 


♦ LOS LOBOS 

SLAShWARNER BROS 


25 




16 


10 


WE ARE EACH OTHER 

0898 


♦ THE BEAUTIFUL SOUTH 

ELEKTRA 


26 


13 


13 


16 


WEIRDO 

BETWEEN 10TH & 11TH 


♦ THE CHARLATANS 

BEGGARS BANQUE- RCA 


® 


NEW> 


1 


A GIRL LIKE YOU 

QUEER 


♦ WOLFGANG PRESS 

* A LYWARNER BROS 


29 


24 


23 


S 


STONE ME 

NO EjDUL NO STRAIN 


♦ WIRE TRAIN 

MCA 


© 


NEW|V 


1 


SO WHAT'CHA WANT 

CHECK VOUR HEAD 


♦ BEASTIE BOYS 

capitol 


30 


20 


17 


8 


POPULAR CREEPS 

HORSESHOES AND HAND GRENADES 


♦ CHRIS MARS 

SMASH/PIG 
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Talk-Show Host Williams Has Harsh Words For Quayle 



I BY BILL HOLLAND 



WASHINGTON, D.C.— Vice Presi- 
dent Dan Quayle, addressing the 
National Assn. of Radio Talk Show 
Hosts at a June 19 convention lun- 
cheon here, was consistent with his 
recent reputation as Bush adminis- 
tration values-and-morality point 
man, but he generally got soft- 
gloves treatment from the conser- 
vative convention attendees. 

However, Quayle did take one on 
the chin from talk show host Jerry 
Williams of WRKO Boston, who 
suggested to Quayle that his moral- 
values-and-cultural-elitism themes 
were "hogwash" and a "smoke- 
screen" being used by the Bush re- 




I Pitcher. WKCI (KC101) New 
Haven, Conn, hosted a listener 
barbecue at the station. PD John Scott, 
left, and jock Dave Michaels pitched 
hot dogs at listeners as they drove by. 



election campaign to cover up prob- 
lems of unemployment and inade- 
quate economic policies. The 
comment drew loud applause. 

NAB ENDORSES SEC FINANCIAL MILES 

The National Assn. of Broadcast- 
ers has endorsed a proposal by the 
Securities and Exchange Commis- 
sion that will make it easier for 
broadcasters to issue stock to raise 
needed capital. The proposal would 
exempt small businesses from cost- 
ly and cumbersome equity-raising 
rules and allow up to $5 million in 
easier financing. 

In its endorsement, NAB pointed 
out that traditional bank financing 
has "dried up" in the last five years. 

SENATE TAX LEGISLATION APPROVED 

The Senate Finance Committee 
has approved new tax legislation, 
similar to an already passed House 
bill, that will allow for depreciation 
of acquired broadcast licenses, 
thereby lowering owed taxes. Insid- 
ers doubt the bill will be passed this 
session because of variables such as 
time length of depreciation period. 
When it is passed by Congress, it 
could be retroactive to June 16, 
1992. 

■ORE FCC FINES 

Radio Moultrie Inc., licensee of 
WMGA Riverside, Ga., has been no- 
tified it may owe the FCC $10,000 
for violating rules requiring prior 
commission consent to transfer con- 
trol of the station. The same amount 
and the same allegation applies to 
Mountain Signals Inc., licensee of 
WETB Johnson City, Tenn. 

Crista Ministries Inc., licensee of 
KCIS/KCMS-FM Seattle, got a 
$6,000 forfeiture letter from the 



WASHINGTON 
ROUNDUP 



commission for violating rules re- 
quiring stations to have their public 
inspection files "available for public 
inspection at any time during busi- 
ness hours." 

WTIN6 TUNE AT NAB 

NAB, at its Joint Board meetings 
here this week, was set to further 
refine positions on the FCC's sta- 
tion ownership rules, and vote on a 



petition to the FCC to allow lenders 
a security interest in broadcast sta- 
tions. 

In a related development, John 
David, NAB's VP/congressional re- 
lations, will replace outgoing VP/ 
radio Lynn Christian, who's been re- 
sponsible for the planning and suc- 
cess of the annual NAB Radio Con- 
vention. 

In April, Christian announced his 
intention to resign after serving for 
three years. 

David once owned J.R. Broadcast- 
ing, with stations in Oklahoma, 
Kansas, and Missouri, before com- 
ing to NAB in 1988. 




Cooley Live Harmony. RCA rapper Cooley Live, center, recently stopped by 
college station WHOV Norfolk, Va., on a visit to the market. He is pictured with 
GM Frank Sheffield, left, and promotion director Ron Love. 



PROMOTIONS AND MARKETING 

(Continued from preceding page) 



The third-place winner received a 
gas grill. The fourth-place winner 
received two bicycles. Fifth prize 
was a year's supply of Coca-Cola 
and a subscription to TV Guide. 

The Ypsilanti, Mich.-based The 
RADIOGUIDE People has just 
launched the latest edition of its an- 
nual guide, which is designed to as- 
sist travelers in finding stations on 
their car radios. The guides, which 
are available for 24 markets, are co- 
sponsored by General Motors and 
are being distributed at Avis car- 
rental locations in 24 cities. In each 
market, one AM and one FM station 
co-sponsor the guide in exchange 
for a format exclusive listing. RA- 
DIOGUIDE's Art Vuolo has also 
compiled a rock guide that lists 
more than 1,000 contemporary rock 
stations across the country and is 
designed for rock fans who travel. 

KNX Los Angeles was the offi- 
cial radio sponsor of "Hands Across 
L.A.: All People One City," which 
took place June 14. Thousands of 
people formed a 10-mile human 
chain to sing and pray while church 
bells across the city rang simulta- 
neously. The station printed and dis- 
tributed 30,000 song sheets for the 
occasion . . . KGFJ Los Angeles was 
set to celebrate its 65th anniversary 



with a reunion party June 26. The 
station is also marking the occasion 
by selling a sampler CD called 
"Genuine Soul — The Legacy Of 
Black Music." Proceeds benefit a 
scholarship fund. 

CFCA Kitchener, Ontario, 
marked its 25th anniversary by 
minting its own commemorative 
coins. They will be used throughout 
the year for a retail sales promo- 
tional program . . . WZPL Indianap- 
olis gave away a $25,000 boat to the 
person who guessed how many 
beach balls were in it at a remote. 

Broadcast Promotion & Market- 
ing Executives announced the win- 
ners of its annual Gold Medallion 
Awards during a June 17 ceremony 
in Seattle. Radio winners included 
KFBK Sacramento, Calif.; KLIT 
Los Angeles; KROQ Los Angeles; 
KSFI Salt Lake City; W I AN New 
York; WGN Chicago; WMXV New 
York ; WNOR Norfolk, Va.; and 
WWMX Baltimore. 

The Stamford, Conn. -based ad 
agency Rotando, Lerch & Iafeliece 
is running a summer radio promo- 
tion campaign for Red Stripe Jamai- 
can beer. The agency is targeting 
resort areas near major markets 
and is tying in with both bars and 
radio stations. The 60-second spots 



feature an original reggae song pro- 
moting the beer. 

PROMOTIONS 

Former WSTW Wilmington, Del., 
promotion director Cindy Stover 
has been named director of market- 
ing and promotion at WOGL Phila- 
delphia, replacing Ted Kelly. No re- 
placement yet at WSTW. 

Robin Kielty - Yannucci has been 
named director of marketing and 
promotion at WRKO/WBMX Bos- 
ton, replacing former WBMX mar- 
keting director Lou Bortone. She 
was previously advertising manag- 
er at Nissan. WRKO marketing di- 
rector Barbara Morrison becomes 
senior director of marketing and 
promotion. Former intern Amy 
Doyle, who was serving as interim 
promotion director, becomes promo- 
tion coordinator. 

KUKQ/KUPD Phoenix promo- 
tion director Tami G. (602-9634155) 
exits Wednesday (1). No replace- 
ment has been named . . . Former 
WABY/WKLI Albany, N.Y., direc- 
tor of marketing Larry Mossey 
takes that position at crosstown 
WROW-AM-FM, replacing Molly 
Brindle, who exits . . . WKDD Ak- 
ron, Ohio, promotion and marketing 
director Hinda Mitchell exits. No 



replacement has been named. 

Assistance in preparing this col- 
umn was provided by John Lan- 
nert in Miami. 



Radio Listening 
Remains Healthy 

NEW YORK— The 1992 spring RA- 
DAR report shows that radio listen- 
ing remains high with all segments of 
the population. The Westfield, NJ.- 
based Statistical Research, which 
compiles the report, estimates 96% of 
Americans 12-plus listen to the radio 
each week, with 78% listening to net- 
work-affiliated stations. Projected 
across the country's entire popula- 
tion, that works out to 197 million 
weekly radio listeners and 159 million 
network listeners. 

Of those who do stay away from 
radio, women over 55 make up the 
largest group, while men 18-24 are 
the most consistent listeners. Ninety- 
nine percent tune in at least once a 
week. Not surprisingly, RADAR re- 
ports that teens rarely tune into AM. 
Men and women 55-plus though, are 
AM's most loyal fans. 
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MONITORED AIRPLAY FROM THE NATION'S LARGEST AND MOST INFLUENTIAL RADIO STATIONS 



HOT 100 



COUNTRY 



Ft WU^^HH 



1 team Michael. •»J L -. l . 

I Tom Cochrane, Ult It * rii|li 

) Cere, Friday I'm In Lore 

4 TadiaicraMC, Mm Th>t 

5 tat 8rwt i Will Remember 

• pfaaaMrt Sister, 

7 Marian Cany. HI Be There 

I B-STv Good Stuff 

• Ceine Ota, II You Asked Me 

10 Toed The wtt bracket. All I 

II Arretted DiiMiwirLTaa 
12 Genes*. mTmBm n 

11 ColorMi Efi Slow Motio 

14 Michael Batoa. Steel Bin 

15 TU, Baby-Baby. Baby 

" LfipHwai S(--- 

Bckteileciion. Ji 



d Men, Take Tmi Heart 

II Linear, T LC 

H Chitfald, Ctosor To Me 

73 Ephrtim Lowes. II Cm 1 Be Forev 

21 Cm N' BMtl, November Rem 

25 \12, Mysterious Ways 

76 Sar Mn-A-Lot. Bern. Got Sect. 

27 Vea Haien. R.rfU No- 

21 l«*t* Girtt, £ti,*c 



P.D.: Rick Stacy 
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P.D.: Sunny Joe White 

1 Luther Vandross I Janet Jacison, The B 

2 OeotH Mrehaei, Tec Furty 
} Manah Cerrj. I'll Be Tim 

I Red Hot Chit Peppers, Under The Bnd 

S B STt, Good StuJT 

I Ckeekead. Set Me Free 

7 TIC, BeeV-Biby -Baby 

I Arrested DiiHieai rrt, Tennessee 

s DEC pimm En Bp 

ID Twin Campbell, Streaberry Letter 73 

II Cekrw 0mn. II You Aiked Me To 
II Sir Ma- A lot. Bern; Gol Beck 

13 Soph* I. Hawkins, Damn I WiMi I Was 

14 CeCe Penntea, Keep On Welkin' 

15 Cokey* Boyi, V«1im Of The Ghetto 

It Chain Khar Love Too All My liletirne 

17 Kris Krass. Warm It Up 

II I Unkrnrted, Tmiiebt /one 

19 MKheel Jeckion. Tn W dotal 

N TechnotniM. Move Thrt 

11 TU Maria 

12 En Vague. My Lovin' 

23 Wilson Phillips. You Won't See Me Cry 

24 Mr Frnears, tMW 

25 froieftt. EveryMoy's free 
2t Km Aran. Jwmp 

27 Deee-Ute, Runaway 

21 Agrees Of Motwi.Shme On 

29 Franlue KrmrtJes. Ram fans 

The used To Be My Plsyfioun 



Minneapolis/St Paul P.O.: Mark E 

1 weerye M|C T » Funky 

2 Tom Cochrane, !_■■« Ii A rf.ftmiy 

3 Cefar Me B Stow MM 

4 Hi Closer To, Ha 

5 Cofoorhaos. innocent ChiW 

( Mr lit Just Teh* My Heart 

7 Aim Cr.nl I Will Remember You 

1 En Vofwa, My Lovin' 



It Another Oly 

12 Can, Friday I'm la Lewi 

1] fbeWU Men. T*M Thrt Mean 

14 B-SZs. Good Stuil 

15 Luther Vindrou t Janet Jkiim, the B 
It Marseb Carey, I'll Be There 

17 Toed Th. W.i bracket. All I Want 



Cry 



22 Jooeo, Come & Talk To Me 

23 EE IfiS M l« Love mk 

24 maaea MiWaW. *w Won't See N 
IS T42. Deura 
It Red Hot ChM Peppers. Under The Bnd 
27 Mitch Matoy. Anythine, At All 

ZS Teak. Whet Vow aire 

H Cover Crrts, Wrlhww. On * Slar 

10 Stacy EM mm 



l«w York P D Joel Salkowitz 

1 Cow Crti WiitMHt On A Star 

2 TU, Maru 

} TIC. Ain't 2 Proud 2 lee 

4 Eft Vffve, My Lowi' 

3 Mtnrh Carey, I'll Be Thar* 

I Udell TeenMoN. Nu N . 

7 Technotromt Th -. 

• Myaata. Who t Got Your Love 

• CeCe Penteton. Keep On W*lk<r 
» Oef rent Of Hdbaa. Shine On 
U rrankM KnucMei, >*« Fads 

12 Madaana, Thn Uwd To Be «t Plarroun 

U Laura Enea. Our love 

14 I Untunwted. Twilight lona 

15 K.W.S, P«» Ooo t Go 

II Woerhty By Nature, Everythin| t Gonna 
17 lo. hMt. I Mili »*. 

II ClrvdM t Cole, A Deeper love 

19 Coma. Now That Toure Gone 

21 V.neiu Willumv W B«l f« L 

21 Cworn |H Too Fonliy 

72 Km Krvn, Jump 

23 Xm fvbbc. L/rt And Learn 

24 Lava Enea. Thu Ii The Uit Time 
S Stack r 
S TIC, ft... - 

27 ArreilKl Denkwrnvnl, lerinr 

II NeerM Of fam, lume Aioond 

H Sir KUat Biery Gol Bact 



RU PUYUSTS APPEAR 
BIWEEKLY IN THE R&B SECTION 



KMELJAMS 



'rancisco P.O.: Keith Naftaly 

N2daaa, Back To The Hotel 
Bon ll Men, End Of Tha Head 
ft kafty 1 Putafic AaMrnceanent. Honey 
tiafjkarlaad Ceaad, Hetluyi 
TLX, Baby Baby Baby 
Mint CeaeWea. Forew In Your Eyai 
Black Sheas. StrooaMa Honey 
On EFX. Tna* Want EL 
Nka 1 Swam, SometiflVH I Rhyme Skw 



it lackue, T 

Traoe Saeacer , Love Me 

CorarGirlvW-ih-riOnA Slv 

TLC. Ain't I Proud! Bef 

Montt Love, Full Term Love 

Pett Rock i C L SfMotti. They Rerr 

Heme Of Pain, Jump Arouad 

Johnny Cel. Let t Jut Run Away 

ALT I The Lett Ctvekiation. Tequi 

IIC Lyla, Ice Craam Draem 

Taeta Caraabed, Goodbye 

Lata Srde Of Seai. Latino Mimbo 



Mary J. Ufa, You 
Color Ha Badd. SI 
Cworp Michael. I 



■Aery J. Bkfa, You Renwxl kJ 
I Too Fun*, 




P.D.: Bob Mitchell 



3 Jadet). Cam t Talk To Ma 

4 Sir Mii A-Lot, BabyGol flack 

5 N2daea, Back To The Hotel 
i MC B<a»*, Bra-nlormint 

7 Bear II Hen, End 01 The Roar) 

I Oai EFX. They Want Eli 

9 A/ retted D ne kap ra tnL TanneiMe 



P.O.: Steve Rivers 



WW Javitaa. In The Ctowl 
ChakJ km-. Love You AJ My Lfetime 

Wm 

Jaa flit, Live And Learn 



12 Genetiv How On fly Heart 

11 Lwttwr Va-drou I Janet Jacksaw. The B 

14 SB tSSm Striwtwrv Latter 23 

15 Bed Hat d*M Panerv Under The Brrd 
II ntAaBtZPtoaTlea 

17 Com Gate. Witter* On >Sle> 

II lea Secada. Ju-st Another Day 

1) Troop. WXatevet It THw 

a Laura Enea, Thn it The La« Time 

21 in Saiy Take Me In Vour Armi 



learn Michael, Too F 

TLCBaby-Baoy-Btby 



Sm Tha Beit for L 

a 

. _ i. Good Stvlf 
it Krou, Warm It Up 
lor Me Badd, I Wanna Sea You U 



13 TLC, Ain't 2 Proud 2 
H R Kee> I hoMIc Anaeeer 
" Krh Krass, Warm It Up 
■ vt Ma 



Trade 



_ Voawa, My twin' 
atmt Condition, Forever In Your £yn 
En Vofue, IB| Him Someti.ng He Can 
lether Vandrou I Janet Jackson. The B 
Bad Hot Chill Peaaarv Undar The Bra) 
Georre Mataaal. Too Funky 
Kite I Srnoota, Sometimes I Rhyme Slow 
Vaneua WNUias, Save Tha Best For i 
Ralph Trewanl, Money Can t Buy You L 
Marty Hart I Tha Fwiky Bunch. Good V 
AXT. 1 The Lett Cteakntkwi, Tequi 
Midi Maxi I Efti, Bad Bad Boys 
A Tribe Called tjuett. Scenario 
flight Sard Fred, I'm Too Seiy 



Seattle P.D.: Casey Keating 

1 Sophie B. Itawhan, Damn I Wish I Wu 

2 George Michael. Too Funky 
1 En Vofwa, M» Lovin' 



I Manah Carey, I'll Be There 

7 Toaa Cochrane, l I- It A Hr ( hway 

I Cure, Fi<9ay I'm In Love 

9 Joe Public, Lne And Learn 

10 Celine Own. It You Asked Me To 

11 Bryan Adams. Thought I d Died And Gon 
II Geneui, Hold On My Heart 

11 latter, i 

14 Michael Jackson. In The Closet 

15 B-U-e. Good Stuff 

14 Michael Bolton, Steal Bars 

17 lea Secada. Jutt Another Day 

It Outfield, Closer To Me 

It Madonna, This Used To Be My Playgra 

a Cover Girts, Wthinf On A Star 
' Vent. Good For Me 
d Marx, Hatard 

a mm R/ee*. Jump 

24 Richard Marx, fake This Heart 



24 B#y Ray Cyras, Achy Break, M* 

27 Marian Carey. Make II Happen 

3 Sir Mix -A- Lot, Baby Got Back 

a U2.0«re 

» 59 lacaaard, Let's Gal Rocked 



Washington, D.C. P.D.: iay Stevens 

1 CeCe PwrWrtan. Keep On Walhm' 

2 Mi Rock A CL Smooth, They Remimi 
1 R. Kelly I Pubic Announcement. Hortey 

4 Cn Voeua, Giving Him Something He Can 

5 Boyi n Hon. End 01 The load 
I Mary J, Buge, You Remind Me 
7 Jodwci. Come 4 Talk To Me 

I Marian Carey, 111 Be There 



10 By All 



11 



□ jfi ttraavlaeep 



Tkal 



<« Feeing I ( 
_ . I Jerwt Jacl 
vkaatta bMdl Mr. Ltwarraan 
Ralph Treivanl Money Can't Buy You L 
TlT Baby -Baby Baby 
Das EFX They want Eti 
Caear Gwb, Wishini On A Star 
Kria Arms, Warra It Up 



Ef Km 

R. KakVIPwatc 
n«,hael ' 



L Strawwarry Lattw 23 



» Tarea Cawuabeil. CkxxJby. 



Chicago 



P.D.: Dave Shakes 



1 Arts Krou, Jump 

2 HC. LvKwai, Boom I Got Your Boyln 

3 Bad Hat Ckah Peppers, Under The Bnd 

4 En vofue, My Lovin' , 

5 Mariah Carey. I'll Be There 
I UdaMTneaM0l.Hu flu 

7 Boyi II Men. Please Don't Go 

I LA Style. James Brown H Dead 
9 FHR Proiect. Out Of Control 

IB Je» hieVT Live And Learn 

11 St MeTAVLet, Baby Got Back 

12 Luther Vandrost I Janet Jadnon, The B 

II TLC. Ami 2 Proud 2 Beg 

14 TU, Maria 

15 Came I Effect, Anolher Manule 

11 Madiaak.ThfS Used Tc Be My Ptaygroun 

17 Cause t Effect You Thwk You Know He 

IB urrrtet. What Goes Around 

19 K Baby-Baby. Baby 

» Cover Cirlv Withmg On A Star 

21 Color Me Badd. » I Lm 

tj A Day In My Ufa 



Shearca, I Love Your Srrw* 
Geotgr Michael. Too Fun*, 
Celine Dion, It You Aiked Me To 
Heavy D. I The Boyi, Now That We Foun 
Lake. 1 Waaw Hoc* 



Save The Bast For L 



Dallas P.O.: Joel Foiger 

1 Tata Ceehrane, Ufa is A Hifhway 

2 Red Hot Cart Powers. Under The Bnd 
1 Annie Leaaei, wV, 

4 Care, Friday I'm In Love 

5 B S?v Good SteAi 

6 Black Crowes. Remedy 

7 OuthekJ. Cwsei to Me 

I Del Lapperd, Make Love Like A Man 
9 Guns fr Hons, HovemCar Ram 

10 Hevihe Brothers, Fly Like An Eagle 

II SaaAue B. Hawkins. Damn I Wish I Was 
12 PR Al You're Gol 

11 Howard Jewel. Ult Me Up 



You Don t Lore M 



I On My Heart 
inton. frtry Time I Roll 
i, TduugM I'd Died AndG> 



23 Toad The Nil Sprocket. All I 

M Sou Jeraea Make You A Bali 

» Elton John. W One 

» Van Hew*. Right Now 

27 Firehouse, Reach For The Sky 

3 »wl». — 



Ugfy Kid Joe. Everyttwru- At 
aaanMca, Nc^mo fhallal 



About You 

„ llttan 
Get Recked 



Mix 



iston P.O.: Guy Zapoteon 

1 Ceawa Draw. H Yea Ajaed Ma To 

2 Gerteirt, Hold On My Heart 

1 Bonr-e Rartt, Nor 1 he Or, One 

4 Kathy Treccoh, t»eryirua| Changes 

5 Amy Grant. I Ww Rememoer Y 0U 
I Oan EE The One 

* Bryan Artaart. Do I Have To Say The War 
K.o Lang, Coeatar* *= 
Stan 

Just Another Day 




3 Manah Carey, HI Be Therr 

.4 Chm Water, Taha Time 

IS Jwde Cole. Tane For Letting Go 

'I Mil Th!! Used To Be My Pltygroun 

7 Bad Stewart. Your Sorvj 

J £*MwHwway Fa* In Love Again 

IB Richard Man. Taua thn Hrar- 

20 EAfea Meewy. I'll Get By 

21 Mr. lee. M Take My Heart 

22 SealTCTaty 

23 Ejrtrerne, Hole Hearted 

H Crowded House. Fall At Your Feat 

25 OafJkaVL For You 

» Aaron ftevule. Ererybodr Piers The Fa 

27 j«de Colt, House fun ol Reasons 

3 Amy Grant. Baby Baby 

9 km Ceaa, Baby. It's fww|ht 

10 Robert Palmer, Mercy Mercy Me 



104 

KRBE 



Houston P.D.: Steve Wyrostok 

4 Hal Chili Peppers. Under The Br*j 



K.O. Lang, Constant Crem-i 
Cerwsit.Tioli) On My Heat t 
Meryn CadMI, The Sweater 



rH 1, «n JIUll 

13 TIC, Bebr-Baby-Baby 

" Me* Mail I Eft. Bad lad Boys 

Geeree kJeduaaL Too Funky 

Howard Jones. L .11 Me Up 

S-mply Bad. Stars 
II Septra B Mawntias. Dtmn I Wish I Was 

19 Luther Vandross 1 Janet Jackson, The B 

20 Color Me Badd. Slow Motion 

21 P.M. Dawn, Set Adr.lt On Memory Buss 
~ Concrete B w ade, Soraadjy' 



24 Care. 



M^sterwut Ways 
Catoe L''i.f c:v A 



i S7 Channels 

Sharnce. I Love Your Smile 
Toad The Wtt Sprocket, AJ I Want 
Manah Carey. Make It Happen 
Color Me Badd. I Wanna [fc 1 You Up 



P.D.: Jetferson Ward 



Philadelphia 

1 Km Kreu, Jump 

2 Jodeci. Cornel Talk To Me 
1 Brwokirheid Cread, Hafkrva 

4 En Vofue. My Lovm' 

5 Manah Carey. I'll Be Thert 

6 Shame*, Silent Prayer 

7 CeCe Parwton, Keec On Wa . n 
I Mary J. Skwe. You Remind Me 

9 Arrested Cwveeaeenerd. Tennessee 

II TLC, Ami 7 Proud I Beg 

11 Boyi II Men, End 0' The Road 

12 Sw Mo A int. Baby Got Back 
p Boyi II Man. FVas* Dcr 1 to 



ii J ii—ii nanti, mm ujwimin 

II Hawftrty By Matwre, Everything's Gcrma 

19 D.J Tarn U 1 The Freak Pr, Surrme 

20 R Ktlly I Public Annewncement. Hone, 

21 2 Hyped Brothers I A Dof. Ooo Ooo Bie 
23 MC Brawn, Brainstormin| 

23 En Vogue. Giving Him Scenethmg He Can 

24 HearfD I MM Is It G«dTo Yo 
S C + C Music Factory, Gonna Make You S 
» Prmct, Sen MF 

27 A Tribe Caned Owest, Scenario 

» Gerald Lewrt, Baby Hold On To Me 

» Heavy D I The Ban. Now That We Foun 




Baltimore 



P D Bob Moody 



2 Garth Broom, The Rmr 

1 BiBy Ray Cyras. Achy Break. Heart 

4 Lome laarfaa. Something In Red 

5 Joe OWSe, Sh.ps That Deal Cera* || 
I SataeuaaaaaX Bock My Baby 

7 John Anderson, When It Comas To 1 



Saiy l o tiM ee, Aces 
Mary CanpraTarwanUr, I Feel Lucky 
Pattv Lwreiesi. CVn't Stop Myself Frc 
re Strait, Gone Ai A bit Can Get 



if Sornethin 

A Utile Trip 

rt Coarboy Baal 

Tanya tucker. If Vou< Heart Ain't Bus 
Ceawa Franc it. You Do My Heart Good 
Owtehl Yoakam. The Heart That You Own 
Brooks I Dunn, Boot Sccotm Boo|te 
a O'clocfc World 



a Martina McBnaV The Twne Has Come 

22 Iwawey Crowe*, What Kino 01 love 

2D Pirn /illn. Blue Hew 'S 

a Lae Boy ParrafL What Kind Of Fool Do 



Houston P.O.: Jim 

I Jean ArMJarsan, When It Comes To You 

I Mary Chaeaa Carp mar, I Feet Lucky 

1 Errand eat, Narwu Jain Rrkry 

4 HcBnoe ilna BJda, Sacred Ground 

5 Wynonna, I Saw Tha Ufht 

I GaarttTsiraft, Gone AsA Gal Can Gat 

7 Mart Chesnutt I'll thinl. Of S " 

I Garth BraoAl, the Rrver 

I Trisha atarwead. The W 

I! BSflfcSEH 

12 Bdh/ Daaa, Billy The Krd 

13 CMIIacLWeTeflOwrMl ... 

II Joe Dfffie, Ships That Don't Come la 
IS Patty Lowaavet, Can't Step Myialt Fro 
II Coam Rave, Every Second 

iwat wnfhL Take It Uke A Man 
ly Stawrf I Trtvw Trflt, Thrs Oat 



k, Taha A Uttw Trej 

22 Se^y Bagwusv *x« 

23 Aaron rasaatTThere Ami Nathin' Wro 
21 Tarwa Tartar, If Your Heart Am't Bus 
7S Brooks i Dunn, Neon Moon 



a Sawyer Brawn, Some Guts Do 
N Ataa ieckaew. M«nu>ht In fi 



Dallas P.O.: Borbby Kraig 

1 Mm Arejersew, strata it Comas Ta You 

2 Brooks I Ourrn, Boot Scootm Boogie 

3 Wyrtonaa, I Saw The Litnt 

4 Joe HE Ships That Don't Come In 
3 Garth Braaki, The Rrver 

6 Georet Strart. Gone As A Girt Can Get 

7 Tnsha Tap rw ted. The Woman Belore Me 
I Diamond K Her ma Jean Riley 
I Barn Dnaa Billy The lutd 

..-k. Roc* My Baby 
L Ttka A iMt Trip 

Break/ H 
il In Montgomery 
. _ Time Has tome 
Take It Lara A Man 
a MeEntire. The Nrght The Lightt W 
it -ark Ckwsrwtt. I'll Think 0( Sornethin 
19 Lorrw Morgan. Somtf-.mg In Red 
» Chat Black. We Ten Owsehws 

21 Marty Stuart I Triers Trrtt. This One 

22 Steve Wanner. A Woman Lavas 

21 Tanya Tucker, It Your Heert Ain't Bus 

14 Tracy Lawrence, Runnm' Behind 

25 flonna Matap All is Fair In Lm An 

26 Mary Chapm Carpenter, i Feel lucky 

27 Lee nay Parana, What Kind Of Fool Do 

71 fjfjjj Yoakam. Tne Heart That You Own 
a Dearus RofktWts, Home Sneet Hc«^te 
N Little Ttias. You And Fcever And Me 



COUNTRY m 

r^nsSMjarauaQ 7a#»*.' 



Hartford 



P.D.; Johnny Michaels 



1 Mary Chapm Carpenter, i Feel Lucky 
7 Lee Roy ParaeR. Wnal Kind 01 Fool Do 



a, i Saw The Light 
Entire. The Night The lights W 
Strad. Gone As A Girl Can Get 



Lome Morgan, Somefhirg in Red 

anna, FT 
Reba m tn- 
Georre Strad. 
IraifP 



i, fne Timr Us Come 



.an, ft .i. Tie Kir! 
sdoah, fi ---k My Baby 
It Wr>fht. Tate It Uke A Man 
I Gavte, Three Good Reasons 
Hal KeichuM, Five O'clock Wort] 
raratnetens, WT.mm' Me 
Steve flfariaar A Woman Loves 
Diamond «*. Nor rrj Jean Riley 
Ckrve Francis. Yew Oo My Heart Good 
Patty leuehtu. Can't Stop Mysati Fro 
" ' -it Brorhwrs. r^wboy Boat 
a,Tlwlb«ar 



P.D.: Rick ( 



2 Micrwat Wnetrt, take It Uke A Man 

3 Garnet Strarf Gone As A Girt Can Get 

4 Collin Raye. ivery Second 

b Doug Stone, Come In Out Of The Pun 

I Hal Ketckwm, Past The Pomi Of Rescue 

7 Wynonna. I Saw The lalfll 

I Trans Trffl, Nothing Shori 01 Dying 
9 McBride I The Ride. Sacred Ground 

10 Bdh; Ray Cyras. Achy B'teky Hear! 

II Chrrt Black, We Tell Ourselves 

12 Alabama, lake A little Tnp 

13 Su/y Boeewis, Aces 

H Alan Jactson. M.lnijf,' In M^t iw -,-y 

I i Mary Chapm Carpenter I Foal Lucky 

It Mart ChesnutL ri Thwk Of Simitkin 



_ tort My Baby 
Breaks I Dunn, Boot Scootn Bocww 
Reba McEntirt, Tn* jtM The Ufhts W 
Aaron Tipwn, Thert Ain't NolhuTWro 
Diaaarmd K Norma Jean RWey 

« Of Losers 



It Thert bit Out Thar 

Tucktr, Some R>ri Q> Trautilr 
■ I'm That Kind 01 W 



M lea OwTw, Shrps Thai Don't Come In 



27 Tanya 

8 m 




Minneapolis/St. Paul P.D.: Jim 

I Ba> Kay Cyrus Ac*ry Braaky Heart 
7 Wyrwrma, i Saw Tha LaM 
3 Cumond Rw, Norma Jean Rikrr 
Shenandoah, Rock My Baby 
McfJnde I The Ride, Seaed G 
Ricky Van SI " 

a- A... 

That Dorr i Come In 
Take it Uke A Mae 
The Kd 

' I FaM Lucky 

i, The Night The Lurtts W 
Traha Yearwwat tv Woman Before Me 
Alan Jackson. MidnrgM in Montgomery 
Lame Hwyt, Somettung In Red 

Cearee Strart!' Gone At A*Gwl Can Gel 
Brooks A Daaa, Baal Scootm Boogie 
Martana McSride, The Tune Has Come 
St« Winner. A Woman loves 
Take A Little Trip 
' w, Yard Sale 

AJ Ii 1 »ii In Love An 

kaha Aiuksnaa^Whan It Comes To You 
Meal Mccay, Where Forever Begins 
Sprayer Brian, Soma Crete Do 
Rodney Crawai Lowin' AJ fcfhl 
Patty Leeakm, Can't Stop iljsett Fro 
Lrttle Teias, First Time For fverythi 



Real-time monitoring. The top 80 markets. 24 hours a day. 

Only RadioTrack monitors hundreds of Country and CHR stations in the top 80 
markets. All day. All year. Around the clock. Giving you the fast, accurate — and 
affordable — information you need to make programming decisions. Put us to the test. 
Call Susie Turner at l-o«aV688-4634 for details on our fax delivered playlists and special 
introductory package. 

RADKMACK 

No one else can do this. 
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Radio 



News Services From ABC, CBS On The Wire; 
Stratford Soars At KKBT; Stern On Screen? 



I he race to deliver flexible, 
around-the-clock, and less costly 
news services to affiliates is on. 
Both ABC and CBS radio networks 
are touting their newly unveiled 
news services. 

ABC's News Wire, a satellite-de- 
liverd hard-copy service, debuts 
Aug. 1 and, says ABC Radio presi- 
dent Robert Callahan, will give 
stations quality and flexibility at a 
lower price. 

The same goes for CBS' service, 
produced in conjunction with Zap- 
news. Starting July 1, CBS' 600 af- 
filiates will be able to choose from 
catagories such as sports, weath- 
er, business, state, and world 
news. The updates will be deliv- 
ered to fax machines or newsroom 
computers. The service is meant to 
enhance the CBS News Radio feed. 

CBS' partner, Zapnews, has 
more than 400 radio, newspaper, 
and televison subscribers, and was 
formed two years ago in an at- 
tempt to relieve the expense of 
full-time news services. CBS affili- 
ates that subscribe will receive a 
discount off the normal Zapnews 
rate. ABC's venture is in partner- 
ship with Gannett New Media, 
which will deliver state and region- 
al news, and Reuters, which will 
provide national and international 
news. 

ABC has also launched a new di- 
vision, ABC Satellite Services, that 
will provide satellite distribution 
services to clients for remote 
broadcasts. 

In unrelated news, more than 
100 stations encouraged their lis- 
teners to call the White House 
comment line on the morning of 
June 25 in an attempt to encourage 
President Bush to sign the pend- 
ing Motor Voter bill. The bill, 
which has already been passed by 
the House and Senate, would allow 
people to register to vote when 
they apply for, or renew, their 
drivers' license and would allow 
mail-in registration. If Bush takes 
no action by Monday (29), the bill, 
via the pocket veto, will be killed. 
Pollack Media Group and Summit 
Broadcasting were behind the ra- 
dio push. 

PH0GRAKMIN6 KKBT UPS TWO 

KKBT Los Angeles PD Mike 
Stradford has been upped to the 
new position of VP of program- 
ming. MD John Monds becomes 
APD. OM Liz Kiley takes on 
more corporate responsibilities 
. . . WSTR Atlanta MD Lee Ches- 
nut has been promoted to PD, re- 
placing Bill Cahill, who left in 
January. No new MD will be 
named. 

Larry Nielson steps down as 
PD at KDGE Dallas but will con- 
tinue to consult and can be 
reached through the station. AP- 
D/afternoons Wendy Naylor re- 
places him. Former crosstown 
KEGL afternoon host Fast Eddie 
Coyle joins KDGE for mornings, 
replacing Jerry Lentz, who exits. 

WRXL Richmond, Va., PD Bill 
Pugh moves to WSHE Miami for 



those duties, replacing Brian 
Krysz. WRXL MD Paul Shugrue 
becomes acting PD . . . WWDE 
Norfolk, Va., PD Bill Curtis has 
been named to the long-vacant PD 
post at KVIL Dallas. No replace- 
ment has been named at WWDE. 

Former WQUE New Orleans 
PD Jay Michaels joins XHRM 
San Diego in that capacity, replac- 



by Phyllis Stark 
with Eric Boehlert 
<S Carrie Borzillo 

ing Don Davis . . . WHTZ (Z100) 
New York research director Kris 
Earl Phillips lands the WYHY 
(Y107) Nashville PD job, replac- 
ing Louis Kaplan. 

Top 40 KBEQ Kansas City, Mo., 
PD Jon Anthony is out. APD 
Mike Kennedy is acting PD. GM 
Bob Laurence denies rumors of a 
format change to churban . . . 
KHTK St. Louis PD Michael St. 
John exits to join the tipsheet 
Hits. No replacement has been 
named. 

Cox's WSUN Tampa, Fla., 
switched from country to N/T 
June 22. Keith Connors continues 
to host a local morning show. The 
rest of the day the station will pick 
up Phil Hendrie and David Paul 
from co-owned WSB Atlanta, and 
Neil Rogers and Rick & Suds 
from Cox's WIOD Miami. The rest 
of the staff remains as board ops. 

Former WVVE New London, 
Conn., PD Matt Allen joins 
WMQX Greensboro, N.C., as 
PD/afternoons, replacing Dave 
Murphy, who exits. Production 
manager Kevin O'Connor is 
upped to PD at WVVE . . . Vicki 
Cannon has been named PD at 
WJIZ Albany, Ga., replacing Earl 
Boston. She was previously PD at 
WZFX Fayetteville, N.C. 

ND Frank Kinsman has been 
upped to PD at Sun Radio Net- 
work, replacing Karl Moore. Sun 
has switched from live to taped 
programming from 5 a.m. to 3 p.m. 
on weekdays and from 7 p.m. to 5 
a.m. on weekends for cost-cutting 
reasons. 

WBBO Greenville, S.C., PD Bill 
Catcher, APD Michael Angelo, 
and morning man Todd Zilla exit. 
Angelo joins crosstown WMYI for 
nights ... J J. Cook joins WKSF 
Asheville, N.C, as PD, replacing 
Brian Maloney. Cook was last PD 
at WNTQ Syracuse, N.Y. 

WDRK Panama City, Fla., has 
entered into a local marketing 
agreement with an option to buy 
crosstown WPFM, which segues 
from top 40/dance to mainstream 
top 40, under new PD/morning 



man Cruze. He was last APD/ 
morning man at KSAQ San Anto- 
nio, Texas, and replaces Lou 
Cleary as PD. Also, former KSAQ 
part-timer Charlie Chalupa joins 
WPFN for nights . . . Production 
director C.J. Harris has been 
named PD at WWKO Titusville, 
Fla. Interim PD/MD Steve Currie 
will handle MD duties and nights. 

Dan O'Neil has been named 
PD/middays at KSET El Paso, 
Texas. He was last group PD/MD 
for the College Station, Texas- 
based broadcast group OARA. 
KSET midday host Tim Stone 
moves to nights . . . Rick Upton 
has been named PD at KIXK Colo- 
rado Springs, Colo., replacing Bob 
Swisher. He was last with Zoo En- 
tertainment in Dallas, and was 
previously PD at KAYI Tulsa, 
Okla. 

PEOPLE: STERN GOES HOLLYWOOD 

Howard Stern announced at a 
June 19 press conference in Phila- 
delphia that he is close to signing a 
film deal with a Hollywood studio. 
Stern says he'll play a character 
"very much like myself." Plans 
call for the film to include Stern's 
on-air entourage. Stern also re- 
peated his proclamation that he is 
close to inking simulcast deals for 
his radio show in Chicago, Detroit, 
and Cleveland. 

Thirty-year WKRC Cincinnati 
morning veteran Jerry Thomas is 
out following failed contract nego- 
tiations. GM Dennis Logsdon says 
the door is open for his return, al- 
though, according to local press 
accounts, Thomas will not. OM/af- 
ternoon host Dave Mason is han- 
dling mornings for now. Staff an- 
nouncer Vince Zimmer assumes 
afternoon duties. 

KITS (Live 105) San Francisco 
production director Robert "Tat- 
too" Ruggeri joins KJQN Salt 
Lake City as APD/MD/p.m. drive. 
Afternoon host Johnny Lingo 
moves to nights. Acting MD/mid- 
day host Alison Strong exits. Ro- 
byn Terry, last with Interscope 
Records, joins for middays. Week- 
ender Christopher Allen is upped 
to overnights replacing Justin 
Case. 

Alan Kabel has been named 
night jock at WBBM-FM (B96) 
Chicago, replacing George McFly, 
who left in March. Kabel was last 
doing part-time at WZOII Boston 
and is a former WYTZ Chicago 
night jock. Also, B96 late-night 
host Baltazar and overnight host 
Greg Murray have inked new 
deals with the station . . . KUBE 
Seattle APD/middays Barry Beck 
joins WVTY Pittsburgh for morn- 
ings. 

KMPC Los Angeles p/t Doug 
Kirkorian joins the midday show 
to co-host with Joe McDonnell . . . 
Former WMC-FM Memphis pro- 
duction director Craig Cornett 
joins WPLJ New York in that ca- 
pacity, replacing MJ. Kelll. Also, 
WPRO-FM Providence, R.I., night 
jock David Simpson adds weekend 
duties at WPLJ. 



newsline... 



EAHT TAYLOR, president of Broadcast Promotion & Marketing Executives, 
has resigned after two years for an undisclosed senior management po- 
sition with a New York-based broadcast group. BPME VP/conference & 
membership Gregg Balko becomes acting president. 

WAYNE VRIESMAN has been elected chairman of the radio board for the 
National Assn. of Broadcasters, succeeding Dick Novik. Vriesman is VP 
of Tribune Broadcasting Co. and head of its radio group. KVEN/KHAY 
Oxnard, Calif., chairman/CEO Robert Fox becomes radio board vice 
chairman. 

MICHAEL FAHERTY has been upped from executive VP/radio to executive 
VP at Cox Broadcasting. He is replaced by Robert Neil, who was radio 
regional VP/East for Cox and GM of its WSB-AM-FM Atlanta. 

RICHARD WHITE has been named station manager at WNEW/WYNY New 
York, replacing Don Nelson. White was GM at WCTC/WMGQ New 
Brunswick, N J. p where Andy Santoro replaces him. Santoro was last ex- 
ecutive VP/GM of Shadow Traffic. 

TIM MEN0WSKY, a broker at the Tampa., Fla.-based Media, Mergers & Ac- 
quisitions, will become GM at WRBQ (Q105) Tampa when new owner 
Clear Channel Communications takes over. He will continue his broker- 
age. Menowsky replaces acting GM Michael Osterhout. Clear Channel 
plans to buy another combo in the market within a year. 

MIDDLE EAST BROADCASTING Center Ltd. has acquired the bankrupt United 
Press International for $3.95 million. The Saudi-owned Middle East is 
based in London. A judge rejected two earlier bids: a $3.75 million offer 
from attorney Leon Charney, and a $500,000 bid by evangelist Pat Rob- 
ertson for the company name and some of its assets. Robertson had re- 
scinded an earlier $6 million bid on UPI. 

STATION SALES: KKAM/KBOS Fresno, Calif., from receiver Richard Pha- 
len to CenCal Broadcasting Inc. for $1.4 million; Maclean Hunter's 
CFCN/CJAY Calgary, Alberta, and Electrohome's CFRN/CJKE Ed- 
monton, Alberta, to Toronto's Standard Radio. 



KPRC Houston midday host 
Doug Johnson exits to concen- 
trate on his weatherman job at a 
local TV station. T&Rs to OM Don 
Armstrong . . . Former KLTD 
Austin, Texas, PD/morning man 
Jan Jefferies joins KHTX San 
Bernardino, Calif., for the long-va- 
cant morning shift . . . WAQQ 
Charlotte, N.C, midday host and 
former MD Anne Kelly is upped to 
APD. 

All-sports WTEM Washington, 
D.C, has inked a deal to simulcast 
Redskins games on crosstown 
classical outlet WGMS-FM. Also, 
WTEM has signed Redskins 
broadcast team Sonny Jurgen- 
sen, Frank Herzog, and Sam 
Huff to anchor the football broad- 
casts . . . USA Today sports col- 
umnist Rudy Martzke can now be 
heard talking sports during the 
Don & Mike show Monday after- 
noons on WJFK Washington, 
D.C. 

CKKS Vancouver has an- 
nounced that crosstown CFUN 
morning hosts Fred Latre- 
mouille & Cathy Baldazzi will 
join the station for that shift at 
the expiration of their current 
contract. But CFUN PD Neil Gal- 
lagher says that contract has 13 
months left to run. 

Former WPHR (now WENZ) 
Cleveland morning man John 
Landecker joins crosstown 
WMJI for fill-in work . . . Former 
WEGX Philadelphia overnighter 
Bobby Willis joins WENZ Cleve- 
land for late nights. He will use a 
different name. 

Mark Bauer has been upped 



from morning show producer to 
MD at KEEY Minneapolis, replac- 
ing Wayne Elliott. Pete Stevens 
joins for nights from middays at 
sister KFAN . . . KKYK Little 
Rock, Ark., PD Bill Pressly will 
permanently assume the MD du- 
ties previously handled by Madi- 
son Taylor. 

KYYS Kansas City, Mo., has 
upped assistant promotion and 
music director Michelle England 
to director of promotion and client 
services. Sales assistant Debbie 
Mitchell adds music coordinator 
duties . . . WMJQ Buffalo, N.Y., 
PD Rob Lucas adds afternoon du- 
ties, replacing Robert W. Taylor, 
who exits. Former crosstown 
WJYE weekender Marie Bonacci 
joins the morning show at WMJQ. 
New night jock Chris Douglas re- 
turns to radio after two years. 

KGGG Rapid City, S.D., 
MD/night host Michael Steele 
joins KQKQ Omaha, Neb., for 
late-nights/music coordinator du- 
ties . . . WOWW Pensacola, Fla., 
sales assistant Vida Jerralds has 
been upped to MD, assuming du- 
ties previously handled by PD 
Steve Ryan . . . WIZN Burling- 
ton, Vt., acting MD Mike Luoma 
gets the permanent gig, replacing 
Tom Van Sant. 

WRFY Reading, Pa., MD/ 
morning man Tommy Frank exits 
to become MD/nights at WNVZ 
Norfolk, Va., replacing Ellis B. 
Feaster, who exits. Former WRFY 
morning man Mike Browne, who 
exited radio for a year, returns for 
that shift where he is again paired 
with David Stein. 
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RETAILERS SAY WEA, POLYGRAM CD-PACKAGE REBATES ARE TOO LOW 

(Continued from page 1) 



line product, 20 cents for midline 
CDs, and 15 cents for budget discs. 
The rebate is applied on a per-unit ba- 
sis as a charge on returns, calculated 
monthly and applied quarterly. 

The main difference between the 
WEA and PGD programs is that the 
latter provides a two-month lead time 
before the rebate takes effect, allow- 
ing retailers to receive full return 
credit for that period rather than re- 
bate-discounted return credit By con- 
trast, WEA's program allows no lag 
time, so that retailers are given 
smaller credits on their returns im- 
mediately. 

"With WEA, initially we're going 
to take it in the shorts because we'll 
be getting less credit for product we 
bought in the last few months," says 
Bruce Carlock, president of Nash- 
ville-based wholesaler Music City 
Record Distributors, which owns the 
17-store Cat's retail chain. 

"The returns program should give 
us a proper grace period, and WEA's 
gives none while PolyGranVs two 
months is still not enough," echoes 
Jack Eugster, chairman of Minneapo- 
lis-based Musicland Corp., which op- 
erates 826 music outlets. With WEA, 
"we're going to get credited only for 
an effectively lower purchase price 
as of the 26th of June," he adds. "The 
product we bought at the higher 
price gets returned at the lower 
price." 

But retailers will receive rebates 
on all new purchases, and the returns 
situation will last only as long as they 
are still returning product they pur- 
chased prior to the start of the rebate 
programs. 

LOW REBATES 

Perhaps the biggest complaint 



■ BY CRAIG ROSEN 



LOS ANGELES— With the April 
1993 deadline for doing away with 
the longbox approaching, an in- 
creasing number of labels are look- 
ing into alternative jewel-box-sized 
packaging in hopes of having their 
product stand out at retail. 

Aside from the Digil^,k and the 
Eco-Rik recently used on the Black 
Crowes' Def American album 'The 
Southern Harmony And Musical 
Companion" and Deee-Lite's Elek- 
tra release "Infinity Within," re- 
spectively, various labels have re- 
leased titles in variations of the 
standard jewel box. 

Rykodisc began issuing all of its 
new titles in transparent, green- 
tinted jewel boxes with the release 
of "Devo Hardcore Vol. 2" last Au- 
gust, and it plans to issue new 
pressings of catalog material in the 
same boxes. 

Sire/Warner Bros, used a red- 
tinted tray for David Byrne's "Uh- 
Oh" in March, and this month In- 
terscope issued Helmet's major-la- 
bel debut, "Meantime," in a clear 
jewel box. 

In addition, Geffen's DGC im- 
print is planning two editions of 
Sonic Youth's "Dirty," set for a 
July 21 release. One edition will 
have a traditional black tray, while 
the other will be housed in an am- 



against the WEA and PGD plans is 
that their rebates are too low. 

Eugster says, "When we initially 
did a look at our full cost, if we were 
to make a full conversion that in- 
volved a full electronic security sys- 
tem, it was more like 50 cents per unit 
for a year-and-a-half to two years." 

Similarly, Trans World Music Corp. 
president Bob Higgins, who oversees 
the Albany, N.Y. -based chain's 525 
music stores, says, 'To say that I'm 
unhappy [about the WEA plan] is an 
understatement. It's a minor credit 
The amount is terrible, especially 
when you factor in the fWEA] six- 
cent price increase and you get down 
to 16.5 cents. That's insufficient. 
They're clearly sending a message to 
the retailers that they don't care 
what our concerns are, and I'm very 
upset with it." (Higgins was com- 
menting before PGD had announced 
its program.) 

The nine-month rebate period is 
also seen as inadequate by a majority 
of retailers, who complain the manu- 
facturers will continue to enjoy a sav- 
ings from the absence of the longbox 
even after the rebate offer expires. 

'The manufacturers are going to 
realize at least a 50-cent savings for- 
ever, so they need to make a commit- 
ment to what they're going to do 
when the box does in fact go away," 
notes Jim Bonk, executive VP and 
COO at 320-store Camelot Music in 
North Canton, Ohio. 

NO EXTENSION 

However, WEA president Henry 
Droz declines to comment on what 
provisions, if any, the company will 
make to retailers after April of next 
year. PGD executive VP Jim Caparro 
bluntly states that the nine-month pe- 



ber-tinted transparent tray. Geffen 
director of marketing Robert Smith 
says that underneath the tray will 
be a "fairly graphic photograph" of 
a Mike Kelly performance-art piece. 

The clear or transparent color- 
tinted jewel boxes are not new, hav- 
ing been offered since 1988, but 
lately they are generating more in- 
terest, says Rhonda Trotter, prod- 
uct marketing manager for Optima 
Precision, a Fitehburg, Mass.-based 
jewel-box manufacturer and distrib- 
utor. "Ever since [the major labels] 
made the announcement that they 
were going to abandon the longbox 
by April 1993, that's when the calls 
started flooding in," Trotter says. 

Although Rykodisc executive 
manager David Greenberg says the 
label has been looking into the col- 
or-tinted jewel boxes for two 
yeare — long before the industry's 
decision to do away with the long- 
box — he acknowledges that the col- 
ored jewel boxes will help Rykodisc 
titles stand out in a world without 
longboxes. 

Steve Berman, head of Inter- 
scope sales and marketing, says it 
was Helmet's idea to go with the 
clear jewel box, which allowed room 
for additional graphics. And Smith 
predicts that "we are going to see 
more creative discs and packaging" 
in the future. 



riod will not be extended. 

Retailers in the U.S. also complain 
that their Canadian counterparts con- 
verted from the longbox to the jewel- 
box in April 1990 with much more 
generous assistance from the manu- 
facturers, in the range of 50 cents to 
$1 per unit 

In response, Droz says, "It's my 
understanding — and we've been in 
touch with Canada — that their CDs 
were way overpriced compared to 
what they were in the U.S. [The man- 
ufacturers in Canada] not only gave 
[retailers] a rebate, but at the end of 
the rebate period, they reduced the 
price by a dollar." Other label execu- 
tives concur with Droz's explanation. 

SOURCE TAG6IN6 

Retailers are further chagrined 
that the manufacturers did not listen 
to their pleas to delay the conversion 
date beyond the April 1, 1993, dead- 
line mandated by the Recording In- 
dustry Assn. of America. The retail- 
ers' goal was to allow time for the in- 
dustry to adopt an electronic article 
security (EAS) standard that could be 
used in all stores so the labels could 
install a universally accepted tag into 
every piece of product at the point of 
manufacture. That practice, known 
as source tagging, would deter pilfer- 
age and therefore relieve retailers of 
the incalculable losses they will suf- 
fer when the industry converts to a 
smaller CD package. 

Currently, the music retail indus- 
try employs incompatible security 
systems made by as many as five 
manufacturers. However, experts 
agree the prospects for source tag- 
ging—once a seemingly impossible 
goal for the industry — have im- 
proved vastly in the past few months. 

Furthermore, Caparro, in his letter 
announcing the rebate policy, prom- 
ises to "make every reasonable effort 
to support the research and develop- 
ment now under way to create a uni- 
versal security strip, or source tag." 

That pledge is encouraging to Pam 
Horovitz, executive VP of the Nation- 
al Assn. of Recording Merchandisers. 
"Virtually all of the companies have 
continued to express support — and 
the PGD letter notes it expressly — 
for source tagging," she says, adding 
that the commitment of any financial 
assistance from manufacturers is 
welcome. 

However, she criticizes WEA and 
PGD for falling short of NARM 
members' goals. "Most of the retail- 
ers would have expected the manu- 
facturers to have borne a greater 
percentage of the estimated $195 mil- 
lion hard cost of making this transi- 
tion," says Horovitz. 

HIGHER RETAIL PRICES? 

According to Howard Appelbaum, 
executive VP of Beltsville, Md.-based 
Kemp Mill Music, the fact that manu- 
facturers will cover only a percent- 
age of retailers' refixturing costs 
could lead to higher CD prices for 
consumers. 

"In Kemp Mill's case, the costs of 
conversion are difficult to quantify," 
he says. "There are hard costs, like 
keeper boxes — if you go to keepers — 
and there are soft costs, like paying 
someone to put open all those boxes 
and put the CDs in the keepers on. 
There's a meaningful amount of 
overhead involved with that. If a 
company wants to go to a jewel-box- 
only environment, there's the cost of 
retrofitting the racks, breaking box- 
es, reshrinking product, etc. Plus 
there's the unquantifiable cost of pil- 



ferage." 

According to Appelbaum, only 
50%-60% of the 35-store chain's hard 
costs would be covered if the other 
majors implemented policies similar 
to WEA's. The net effect of such a 
scenario, he concludes, is that "the 
consumer is going to pay more for 
CDs next year." 

The other four majors have not an- 
nounced their plans for a repackag- 
ing allowance. Sony Music Distribu- 
tion president r^ul Smith and CEMA 
Distribution president Russ Bach say 
they are reviewing their options and 
expect to reveal their plans shortly. 
Bach adds: "It's all about cents times 
time to come up with a program." 

BMG president Pete Jones and a 
representative of Uni Distribution 
say they are aware of the existing 



vator of the contemporary format 
and WABC was that foundation." 

Sklar brought Morrow to WABC 
before the station came to promi- 
nence. He recalls, "Sklar sat us all 
down and said, 'Whoever at this sta- 
tion becomes No. 1 [in their time slot] 
gets $150 and a new suit' One month 
later every one of us was No. 1 and 
Rick was nervous because he didn't 
have money in the budget for all the 
$150 awards. But we all got our mon- 
ey and the suits." 

Along with demanding a constant 
parade of hits, Sklar was adamant, 
even up until his last consulting job, 
that radio should be a personality, 
show business-driven medium. 

Along with deftly handling the 
staff and the music, Sklar also over- 
saw WABC's countless, high-profile 
promotions. Morrow remembers one 
that centered around the Mona Lisa 
arriving at a New York museum. Lis- 
teners sent in 70,000 entries to 
WABC's best Mona Lisa painting con- 
test. Sklar rented out the old Polo 
Grounds, spread out all the would-be 
versions of Mona Lisa, and, with the 
help of judge Salvador Dali, tried to 
pick the winners until a rain storm 
whipped the stadium into a blizzard 
of portraits. 

Sklar's WABC years were also 



breezy "I Go To Rio" and the spright- 
ly "Everything Old Is New Again" 
(with lyrics by Sager). The latter trad- 
ed on the nostalgia binge of the 70s. 

Allen is also the author of what has 
become a national anthem of sorts in 
his native Australia. The song, "I Call 
Australia Home," has been a signa- 
ture theme for Qantas, the Austra- 
lian airline. 

Most of Allen's successes, starting 
with "I Honestly Love You," have 
been part of the Almo/Irving catalog 
in a co-publishing venture with Al- 
len's firm, Woolnough Music. 

Even in declining health, Allen's 
personality remained upbeat. "I'd see 
him every so often and I'd hear him 
give out with that special way he had 
of saying 'fabulous' when I asked 
about how he was doing," says Lance 
Freed, president of Irving/ Almo. 

Besides his brief stay at the now 
defunct Metromedia label, Allen re- 
corded about a dozen albums, mostly 
on the A&M label. 

In 1985, a Carnegie Hall concert 
was released on Arista. And in 1988, 



programs and are reviewing their op- 
tions. 

Concurrent with the unveiling of 
their rebate policies, WEA and PGD 
announced they will begin shrink- 
wrapping jewel-boxes inside long- 
boxes "as soon as possible," using an 
industry-accepted standard sticker on 
the outer package to inform retailers 
of the shrink-wrapped package inside 
(Billboard, June 21). 

"Within one week we will begin 
that procedure with deep catalog or 
the slowest-moving product that we 
have and then build up," says Droz of 
the shrink-wrapping of jewel boxes. 
"We have to do it by stages because 
we require new equipment" 

Assistance in preparing this story 
was provided by Ed Ckristman, 



marked by the on-going rivalry with 
crosstown WMCA. Not only did the 
two stations battle over talent, but 
over "who would get the new Beatles 
release first," remembers former 
WABC morning man Harry Harri- 
son. "Those were unbelievable days." 

While he is remembered as re- 
served and quiet, Sklar and the 
WABC air staff did scuffle from time 
to time. Morrow says he and Ingram 
used to steal Sklar's memos and issue 
their own directives under Sklar's 
name when the two didn't agree with 
one of Sklar's edicts — including the 
time he insisted no song over three 
minutes long could be aired. On an- 
other occasion, Sklar declared songs 
before 1958 were not allowed. So Mor- 
row and others changed the dates of 
guilty songs such as "Earth Angel." 

"Years later," Morrow recalls, 
"Rick told me, 'I knew every time you 
did it, every time you changed labels 
and every time you wrote memos. 
But I let you get away with it be- 
cause if you felt so strongly about it I 
figured you were right'" 

Sklar began his career as a DJ at 
WPAC Patchogue, N.Y., and later 
programmed two other early New 
York top 40 AMs: WINS and WMGM. 

Sklar is survived by his wife, Sy- 
delle, son Scott and daughter Holly. 



he became associated with RCA Vic- 
tor, the crossover label of BMG Clas- 
sics. The deal was centered on a 
Broadway cast album of the ill-fated 
"Legs Diamond," in which Allen 
starred as the legendary gangster. 
The show, with a score by Allen, had 
a lavish style that mirrored Allen's 
larger-than-life production values. 

Allen also made one studio album, 
released in 1990, for RCA Victor 
called "Making Every Moment 
Count," which included Allen songs 
written with several collaborators. 
They included duets with Harry Con- 
nick Jr. and Melissa Manchester. 

An RCA Victor staffer recalls that 
when Allen appeared at a BMG distri- 
bution sales conference a few years 
ago, he got up to address the attend- 
ees and declared, "I can't believe it, 
I'm looking out at all three of my la- 
bels." BMG at the time was the dis- 
tributor for Arista, RCA Victor, and 
A&M, which was later acquired by 
PolyGram. 

Allen is survived by his mother and 
a sister. 



Longbox Deadline Has Labels 
Trying Jewel-Box-Size Units 



TOP 40 PIONEER RICK SKLAR DEAD AT 62 

(Continued from page 6) 



SINGER/SONGWRITER PETER ALLEN DEAD AT 48 

(Continued from page 8) 
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1 


STROBELITE HONEY 


30 


26 


17 


ONE 

U2 i\. a-*D l\G) 




68 


63 


5 


BRAINSTORMING 


31 


27 


6 


JUST FOR TONIGHT 

VANESSA WILLIAMS .', " JP. , 




69 


65 


3 


JAMES BROWN IS DEAD 


32 


41 


4 


TAKE THIS HEART 

HvCMAHO MAttx 




70 


71 


3 


HELLUVA 

ihi ■ ii, ■■:! ■ ■ 


33 


30 


11 


JUST TAKE MY HEART 

MTLBJGlATLANTIC) 




71 


70 


2 


WHO'S GOT YOUR LOVE 

NYASIA(MICMAC) 


34 


32 


19 


NUNU 

UDELL TOWNSELL (MERCIAN 1 




" 




1 


1 WANNA LOVE YOU 

JADE (GIANT) 


35 


29 


10 


LWEAFT '.'i ANTIC) 




73 


75 


2 


PLEASE DON'T GO 

K IrV S (NE < T PV A T[ AL,] 




48 


6 


WARM IT UP 

'» AROSS -Mli-i.ni MiuMBIA) 




74 




1 


MARE LOVE LIRE A MAN 

LXE LEPPARD i ; 


37 


35 


10 


DO IT TO ME 

UONElRICHIE '■' 




75 


67 


2 


FACES OF LOVE 

NIA Pf EPLES 



C7) Tracks moving up the chart with airplay gains. Q 1 992. Billboard BPi Communicali 

TOP 40 RADIO RECIRRENT MONITOR 





1 


10 


1 LOVE YOUR SMILE 

SHANICE (MOTOWN) 




3 


14 


ALL 4 LOVE 

COltW ML BAOD (GIANT) 




2 


14 


FINALLY 

CECE PEHISTON (AAM) 






1 


MAKE IT HAPPEN 

ALARTAH CAREY (COLUMBIA) 




4 


5 


GOOD FOR ME 

AMV GRANT (AAM) 




6 


s 


TO BE WITH YOU 

MR DM) (ATLANTIC) 




5 


5 


WHAT GOES AROUND COMES . . . 

GIGGLES (CLirr NG) 




9 


45 


1 WANNA SEX YOU UP 

COLOR ML BADO (GIANT) 




7 


33 


MOTOWNPHILLY 

!,' ■ ,' Ml VU 




1 


30 


GOOO VIBRATIONS 

MA.-TK V MAKu (INTEHSCOK AILAMlij 




12 


5 


REMEMBER THE TIME 

MKXAEL JACKSON (EPIC) 


12 


11 


5 


BREAKIN' MY HEART 

MINI CONEATION (PERSPECTIVE/ A*M) 


13 


10 


19 


GONNA MAKE YOU SWEAT 

C *C TALISIC f ACTORY (COLUMBIA) 



14 


15 


2 


1 CAN'T DANCE 

GENESIS (ATI ANTIC) 


15 


i; 


12 


MYSTERIOUS WAYS 

U2 (CGLANO PLG) 


16 


ii 


47 


BABY BABY 

AMV GRANT (A4M) 


17 


13 


25 


ROMANTIC 

KARYN WMTTE (WARNER BROS ) 


18 


13 


6 


MASTERPIECE 

ATI AN ( III s'AW (HLPRlSE l 


19 


16 


14 


IS IT GOOO TO YOU 

HEAW D. A TME HOV7 (UPTOWN /MCA) 


20 




13 


ITS SO HARD TO SAY GOODBYE . . . 

BOTE ll MEN (MOTOWN) 


21 


22 


30 


NOW THAT WE FOUND LOVE 

HEAW D t THE BOV7 (UPTOWN/MCA) 


22 


25 


?0 


HOLE HEARTED 

EXTREME (ASM) 


23 




32 


TEMPTATION 

CORINA (CUTTING ATCO EASTWEST) 


24 


20 


45 


LOSING MY RELIGION 

RE M (WARNER BROS ) 


25 


19 


3 


YOU SHOWED ME 

SALT NPfPA (NEXT PLATEAU) 



WARNER TIES VIDCLIP DEBUTS TO OLYMPICS 

(Continued from page 10) 

which volume they want, and 
whether they want CD or cassette 
format 

The songs on the three "Medals & 
Music" volumes are the same songs 
whose videos will be premiered dur- 
ing the Olympic broadcasts (with 
the exception of the Freddie Mercu- 
ry track, which does not have a new 
video). 

Volume 1 features "Barcelona" 
by Freddie Mercury and Montserrat 
Caballe; "Free Your Mind" by En 
Vogue; "Wonderful Tonight" by 
Eric Clapton; "Love Is Here To 
Stay" by Natalie Cole; "No Se Tu" 
by Luis Miguel; and "Texas Flyer" 
by Travis Tritt 

Volume 2 features "Breaking 
Down the Barriers" by Elton John; 
"Go Out Dancing" by Rod Stewart; 
"Keep It Coming" by Keith Sweat; 
"One Song" by Tevin Campbell; 
"How Fast How Far" by Anita Bak- 
er; and "The Heart To Climb The 
Mountain" by Randy Travis. 

Volume 3 features "The Best" by 
Tina Turner; "Not Enough Time" 
by INXS; "Don't Tread On Me" by 
Damn Yankees; "Old Soldier" by 
Marc Conn; "Twenty Nine-Five" by 
Bruce Hornsby and Branford Mar- 
salis; and "Higher Baby" by DJ 
Jazzy Jeff & the Fresh Prince. 

Another aspect of the promotion 
is the 17-song Warner Bros, album 
"Barcelona Gold," which will be re- 
leased July 24 (Billboard, June 27). 
The album features the same songs 
as the three "Medals & Music" vol- 
umes, with a few exceptions: "Bar- 
celona Gold" has the tracks "This 
Used to Be My Playground" by Ma- 
donna and "Amigos Para Siempre" 



Recuvrenls are tittes which Twve appeared on The Monitor 
For 20 weeks and have dropped below the lop 20 



by Jose Carreras and Sarah Bright- 
man, neither of which are on "Med- 
als & Music." However, "Barcelo- 
na" does not include the "Medals & 
Music" track "Twenty Nine-Five" 
by Hornsby and Marsalis. 

SAMPLERS SPOTLIGHT 7 GENRES 

Additionally, marked packages of 
Coca-Cola will allow consumers to 
order one of seven different cas- 
sette samplers, each featuring eight 
to 10 songs by developing Warner 
artists, for $1.25 each. Each cas- 
sette spotlights a different genre: 
Pop, Rock, Country, R&B, Latin, 
Texas, and Kidsongs (children's mu- 
sic). Altogether, 47 developing acts 
are included (the Kidsongs tape 
does not feature developing artists). 

The acts included on the develop- 
ing-artist cassette samplers are as 
follows: Pop: Corey Hart, Jude Cole, 
Kym Sims, They Might Be Giants, 



Schascle, Lisa Vale, the Levellers, 
and Ephraim Lewis. 

Rock: Heavy Bones, Phish, Marc 
Bonilla, Ride, the Chills, the Jay- 
hawks, Rhino Bucket, Lynch Mob, 
Electric Boys, and Testament. 

Country: Billy Burnette, Michael 
White, Tracy Lawrence, Confeder- 
ate Railroad, Jimmie Dale Gilmore, 
Mark O'Connor, Molly & the Hey- 
makers, Little Texas, and Dan 
Seals. 

R&B: Chic, Smoove, Modest Fok, 
Del Tha Funkee Homosapien, Chris 
Walker, El Debarge, K-yze, and 
Whistle. 

Latin: Fernando Allende, Julian, 
Miguel Tomas, Mana, Lalo Y Los 
Descalzos, and El Tri. 

Texas: Big Car, Sara Hickman, 
Jimmie Dale Gilmore, Lance 
Keltner, Holly Dunn, and Little 
Texas. 



CEMA CATALOG DEALS 

(Continued from page 10) 

Motown through February 1993, but 
will move to CEMA Special Markets 
the following month, confirms Bob 
Todd, a consultant for Hi/Cream. 

According to Okun, the Laurie and 
Hi/Cream titles will complement the 
Capitol and EMI catalogs. "That's 
exactly the reason we did it," he 
says. "It's a perfect fit for the com- 
pany and the other material we own. 
It fits in nicely with the family of 
material." 

The first titles featuring material 
from the acquisitions should be re- 
leased by late August or early Sep- 



tember with seven or eight titles 
rounding out 1992, Okun says. In 
1993, Okun says up to 25 titles will 
be released as midline or budget-line 
packages. Okun also acknowledges 
the possibility of multidisc sets. 
'There are a few artists that would 
warrant a major set," he says. 

The deals represent CEMA's first 
foray into catalog acquisition, but 
Bach hints it won't be the last "We 
are definitely building up the special 
markets division and are going to be 
doing a lot more of this type of busi- 
ness." 




NOW HE* H 



THivi 




The rapid growth 
of audio books and 
spoken word at 
record, video, and book retail 
is one of the big stories of 1 992. 

Billboard's special will examine this growth 
and will also cover sell-through vs. rental, 
retail success stories, interviews with authors 
and narrators and spoken-word labels. 
If you're a player in this hot market, this is 
the place for your ad message. 




ISSUE DATE: AUGUST IS 
AD CLOSE: JULY 21 

'Special Offer: When you take a 
minimum 1/2 page ad in the section. 
Billboard will mail one piece of your 
product to top buyers at 
1 00 of the biggest book, record 
and video retail companies!* 
East: Norm Berkowitz (212) 536-5016 
West: Gary Nuell (310) 859-5369 
South: Lee Ann Pack (615) 321-4294 
Mid West: Ken Karp (212) 536-5017 
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Biiiboad HOT 100 SINGLES 

FOR WEEK ENDING JULY 4, 1992 ■ ■ M ^yBI W^W^B^B^y' 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
UIAKT 


TITLE ARTIST 

PRODUCER (SONGWRITER) LABEL 4 NUMBEH DISTRIBUTING LABEL 


CD 


2 


2 


13 


. . . K 1 /" \ ^ A i. A 

* * # 1 * * * 
BABY GOT BACK A ♦ SIR MIX-A-LOT 


2 


1 


1 


6 


I'LL BE THERE ♦ MARIAH CAREY 

W AFANASlf c T,M CAHfY HDAVIS.fi GOROV iV ItJTCIl .R WEST) (CUV) COLUMBIA 74330 


3 


3 




14 


UNDER THE BRIDGE • ♦ RED HOT CHILI PEPPERS 

R RUBIN A MEDIS FLEAJ T" J jP^N't C : ,T.TK (C) (VI WARNER BROS. 18978 


4 


■1 


3 


14 


JUMP* ♦KRISKROSS 

J.DUPRI (J.DUPRI) (CI (M) IT! IV! CXI RUFF HOUSE 74 1977COLUMBIA 


CD 


J 


7 


11 


IF YOU ASKED ME TO ♦ CELINE DION 

G.ROCHE (D.WARftEN) (C) IV) f P*C 74277 


t 


5 


6 


12 


DAMN 1 WISH 1 WAS YOUR LOVER ♦ SOPHIE B. HAWKINS 


CD 


8 


1 


9 


ACHY BREAKY HEART ♦ BILLY RAY CYRUS 

J SCAj FE J COTTON ID VON (CI (V) MERCURY B66 5?? 


i 


6 


5 


16 


MY LOVIN' (YOU'RE NEVER GONNA GET IT) • ♦ EN VOGUE 

T i/r r F7T»" ~i IT JST ' H E i Mi' _i i P[J v Q^UMtH (CJ lM) (1 ' {Vi A LCO ' 1 'A't -, ' L IM' 


CD 


9 


9 


13 


TENNESSEE • ♦ ARRESTED DEVELOPMENT 

SPEECH (ARRESTED DCVELOPMENTl IC) IT) CHRYSALIS 2382 1 }TRG 


® 


11 


14 


6 


WISHING ON A STAR THE COVE.RGIRLS 


11 


10 


10 


g 


THE BEST THINGS IN LIFE ARE FREE ♦ LUTHER VANDROSS AND JANET JACKSON 

J JAM. T.LEWIS (J.HARRIS 111 T LEW'S.R TRE5VANT M BEVIN5R DEVOE) C Vi -ERCPEd YE (OIC ASM 


(if) 


17 


30 


4 


TOO FUNKY ♦ GEORGE MICHAEL 

G.MICHAEL IG MICHAEL) <C) (M) (T) (V) IX) COLUMBIA 74353 


® 


13 


15 


12 


JUST ANOTHER DAY * JON SECADA 

E ESIEFAN.IR ,J CASASC.OSTWALD ; l SFC\rjA MAMORCJONJ C T SEE. C73EUTRG 


® 


16 


19 


8 


LIFE IS A HIGHWAY ♦ TOM COCHRANE 

J.HARDY (T COCHRANE] (Cl (V) CAPlTOE 44815 


15 


!2 


13 


10 


MOLD ON MY HEART ♦ GENESIS 

GtMblj.'l L'AVlS ;! ftAfili P COLL NS M R'J T HfRfORr>; (Cl (V) ATLANTIC 87481 




25 


45 


5 


BABY- BABY-BABY ♦ TLC 

; AHFi;j.iHAh>fAf:F U * M-'J SAB ■ T*CE .O.SIMMGSi ■ 1CI LAf ACE 2 iWa'ARISTA 




18 


16 


14 


COME & TALK TO ME • ♦ JODCCI 

:: ::Ai'iG.A_ n 5 j" e ■: ...v '.g: ici imkh ivi jprowr* :,4i:!>'MCA 


IB 


14 


11 


17 


LIVE AND LEARN ♦ JOE PUBLIC 

LJ09.J0C PUBLIC .'..A-t-H '- a y i f > . ";" T WVATT '-.AYl rVRK-i.Al'. F!VR."i,LENHOfF) (C) (T) COLUMBIA 74012 










SLOW MOTION ♦ COLOR ME BADD 

H TEF .rOlCR Mf (JADD.H THCM^C*)! (C) 111 (V) (XI GIAJN1 1H9CH 




28 


39 


4 


FRIDAY I'M IN LOVE ♦ THE CURE 

THE CURLD M. ALLEN ISMIT H, GALLUP .THOMPSON WILLI AMS.BAMONTE) (C) (O) 4X1 FICTION 64742/EUKTRA 


® 


38 


75 


5 


* " " rUWtr. rlUiVOALta www 
WARM IT UP ♦ KRIS KROSS 


22 


15 


12 


1] 


IN THE CLOSET • ♦ MICHAEL JACKSON 

T RIIEV.M JACKSON (M JACKSON, T. RILEY) IC) (M) (II IV) (XI EPIC 74266 


© 


29 




7 


KEEP ON WALKIN' ♦ CECE PENISTON 

S.HURELV tS HURLEr.M.WlL. IAMS K Siw.ii <C)(TIA*M 1598 


24 


20 


21 


9 


YOU WONT SEE ME CRY ♦ WILSON PHILLIPS 

G BALLARD IWIISON Pills. 1 1 1 ':.. G.BALLARD) iL-l l" ' H K ■. ' Jd":. i-G 


25 


21 


23 


10 


DO IT TO ME ♦LIONEL RICHIE 

5.1EVINE.L RICHIE ILRICHIE) IC) ID) (V) MOTOWN 2160 


® 


40 




2 


NOVEMBER RAIN ♦ GUNS N' ROSES 

M CLINJH GUNS N' ROSES tA ROSE 1 (C) GEFFTN 19067 


27 


2? 


32 


7 


JUST FOR TONIGHT ♦ VANESSA WILLIAMS 

K THOMAS IK THOMASX.WEIL) IC) (VI WING 865 88£jVMU^CUR'V 


21 


24 


17 


20 


AINT 2 PROUD 2 BEG A ♦ TLC 

D.AUSTIN 1 D AUSTIN, i LOPES i (Cf 1MI IT) LAFACE 2'400&ARISTA 


29 


22 


18 


13 


JUST TAKE MY HEART ♦ MR. BIG 

K ELSON IE MAR UN, A Pf jSlS, ACAll) ,C) (Dl IV) ATLANTIC 87509 


30! 


36 


51 


5 


GIVING HIM SOMETHING HE CAN FEEL ♦ EN VOGUE 

T.MCFJ.ROY.D FOSTER iC MATTTELD) (C) (Dl IV) ATCO EASTWEST 98560 


31 


23 


20 




1 WILL REMEMBER YOU ♦ AMY GRANT 

M .OMAR T IAN (A.GFWNT,G.CHAPMAN,K THOMAS) IC) MM 1600 


32 


26 


24 


22 


TEARS IN HEAVEN A ♦ ERIC CLAPTON 

R TlTfl MAN (E.CUPTON.WJENNINGSI (C) (V) REPRISE 19038 




39 


48 


i 


TAKE THIS HEART ♦ RICHARD MARX 

R MAHX (R.MARX! (C> (V) 00 CAPITOL 44782 


® 


34 


35 


g 


THEY WANT EFX ♦ DAS EFX 

AWE&TON.W HINFSIA WrSTON.WHINESJ.BifGWN.F WESLtY.C.BOBBIITI tG) (M- 1 1 1 A1LX LASTWt&l 'Jt^Uti 


® 


NEW ► 


1 


www nu 1 OrlU 1 L/CDU 1 W w w 

THIS USED TO BE MY PLAYGROUND ♦ MADONNA 

MAOONNA.S PtlULJONE iMACWNNAS PfTTIEWNE: ICI iY) SIRE IS822.'WAj?NER BROS. 


® 


45 


59 


3 


GOOD STUFF ♦THEB-52'S 

D WAS (THE B-S2*S) f i ■ MFF'fi ;'-r 1 "--.'if; 


3) 


30 


31 


9 


T.L.C. ♦ L NEAR 

D FRANK iC PENNACHK} W PAULt v ,n - 1 ' ■ 1 1 | F 1 +- ' « T KATAS) IC) ATLANTIC 874tt4 


® 


44 


57 


4 


MOVE THIS ♦ TECHNOTRONIC FEATURING YA KID K 

J 80GAERT ' 1 " - Mi 60GAERT) !CI SBA 50400/ERG 


39 


31 


26 


23 


SAVE THE BEST FOR LAST • ♦ VANESSA WILLIAMS 

K THCAtAS i"W YVALEiMArj 1 P 1 ^ kl L L^G TON] IC) (Vi i X I tVING rt*"i"p 1 1 Mf FfCLJRY 


40 


3? 


27 


14 


EVERYTHING ABOUT YOU ♦ UGLY KID JOE 

H ElORN UGLY KIO JOE (K EtCMSTADT W.CRANE) (C) (V) STARDCG 866 632/MERCURY 


® 


42 


46 


8 


WHY ♦ ANNIE LENNOX 

, 1 IRSCN 11 !.V>:.: ICI iRl>:a . 2419 


42 


33 


25 


1/ 


ONE ♦ U2 

D IANOIS 3 ENO (BOND U2l ICI IT] XT (SIAND 866 533,'PLG 


43 


35 


28 


40 


BOHEMIAN RHAPSODY • ^ ^ houywc^mIw 


® 


51 


49 


7 


HONEY LOVE ♦ R. KELLY & PUBLIC ANNOUNCEMENT 

R .KELLY (R.KELLY) (0 (TJ JIVE 42031 


45 


47 


44 


9 


SOMETIMES 1 RHYME SLOW ♦ NICE & SMOOTH 

G NICE SMOOTH BEE 1 T CHAPMANI <CI <M> FT) RAL 74167A30UJMBLA 


46 


37 


29 


17 


THOUGHT I'D DIED AND GONE TO HEAVEN ♦ BRYAN ADAMS 

R J LANGF.fl ADAMS IB. ADAMS R J LANCE) (C) AAA* 159? 


47 


41 


37 


19 


NU NU ♦ LI DELL TOWNSELL 

L TOWNSElL . . ' r -r ( I TOWNSELL. SILK E ) El (Ml (T) (X) MERCURY 866 445 


41 


43 


43 


8 


CLOSER TO ME ♦ THE OUTFIELD 

J SP1NKS IJ SPINKSl IO MCA 54378 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES 
COLLECTED, COMPILED, AND PROVIDED BY SoundScan 





. it" 

is 


2 WKS 1 

AGO 


Z 

O »- 

ui K 

15 


TITLE 

(.m. 1" r,..,vi. Tin 


ARTIST 

LABEL 1 NcURI^C )TR (iutinG .ABE. 


(49) 


56 


61 


4 


REMEDY 

IMF eLAX.-.rAE':, '., (iHA'OULIfc ' . . '. 


♦ THE BLACK CROWES 

.1 , EiLi XM^Ji LAS L~.E ' ' REPRICE 


rsn i 


77 




2 


* * * Power Pick/Airplay *** 

THE ONE ♦ ELTON JOHN 

C.THOMAS IE JOHN.,) TAUPTNI 'C, l« .!.: MCA E4.12J 




67 


— 


2 


MAKE LOVE LIKE A MAN 


♦ DEF LEPPARD 

(CMVI MERCURY 864 038 


3D 


60 


56 


4 


MR. LOVERMAN (FROM 'DEEP COVER i 

M BENNETT C ("LLON OCSCON.M TiF(.N"T t< 1 (.DO: 


♦ SHABBA RANKS 

(CI (T) EPIC 74?S7 


(53) 


57 


58 


5 


STRAWBERRY LETTER 23 

QJONES :sot „ 


* TEVIN CAMPBELL 

CiOWESI 18r)l»WARNE R BROS 


54 


49 


41 


11 


SILENT PRAYER 

t. M WALI'F'l iT, M A'ALDEN J [WlN; 


SHANICE 

iO (V) MOTOWN 2165 


ss 


50 


40 


20 


MAKE IT HAPPEN 

L CO.f R (nvi.iE') W FAR F • P.* C/.-l ■ j l ( n ( « L. ,'.'ll .)., 


♦ MARIAH CAREY 




55 


53 


12 


HELLUVA 

A.AEFtF El MlCME R) IE.H«iUATi | [ AvA( II R( . ■. Mi: ) H I 


♦ BROTHERHOOD CREED 

GASOLINE ALLEY '-' '- 


I S7 


65 


:i 


5 


ALL YOU'VE GOT 

C.LORO-ALCE (GOUDREAU.OEL 3 


RTZ 

(CIG'ANT 191)2 


SB 


46 


33 


13 


LIFT ME UP 

RCUUJJMX idt.fs (HJCWCS.II CUI.IUMI 


♦ HOWARD JONES 

(C) ELEMRX '9 




66 


63 


12 


JAMES BROWN IS DEAD 

DSLEMMING 1 S LEMMING) 


♦ LA. STYLE 

(Ml FT) (XI ARISTA 1 7387" 


60 


52 


38 


13 


LETS GET ROCKED 

M SHIPLEY : LEPPARD i '. . ~T I ANF.F ?AVAF,F 


♦ DEF LEPPARD 

(C) (V) MERCURY 866 568 


(1 


53 


47 


13 


WHY ME BABY? 

K.SWEAT U TOED T.RIUtt.K SWEAT) 


♦ KEITH SWEAT 

IC] (Ml ELEKTRA 64777 


(62) 


70 


82 


S 


SCENARIO ♦ A TRIBE CALLED QUEST 

A TRIBE CALLED . : ' • JACKSON T SU Til B HlGGINS.. .JAVlS A M ,)•) AMPXAJi M I A'LUH i (Ml (T) jIVL 420'jfe- 


(3 


58 


54 


1 


FALL IN LOVE AGAIN 

M B'FlOM H [: JAT'SUl, t MO'.t ■ Jl.T l l.':..NET j h.OSSACKI 


EDDIE MONEY 

IC] COLUMBIA 7J7E? 


(64) 


64 


64 


9 


NEVER SATISFIED 

5 BROWN S BROWN 


♦ GOOD 2 GO 

(CI l)i C.IAN) Ift'.AKl 


65 


59 


55 


14 


MARIA 

l ',AR:UJ[ R.'Ai't t KA'i ... L..TRDVJI 


TKA 

(Ml (Tl TOMM" BOY S?f)' 


66 


62 


52 


14 


PLEASE DON'T GO 

D AUSTIN it. MOPR Gi 


BOYZ II MEN 


(TP) 


69 


TJ 


3 


YOU REMIND ME (FROM "STRICTLY BUSINESS") 

D HALL : .' mali I M'lTCER) 


♦ MARY J. BLIGE 

UPTOWN ■ ; •. M = 




68 


78 


3 


57 CHANNELS (AND NOTHIN' ON) 


BRUCE SPRINGSTEEN 

ICI (Dl IVI COLUMBIA TXJSX 


req~i 


71 


89 


4 


TWILIGHT ZONE 

WlLDC.DE COSTER IP WiLDE.C MEiAE J POLLOCKS ..P.OE l(OST|p| 


♦ 2 UNLIMITED 

( i •; xi RADIXAL IS4B6,CRlTKlUE 




73 


68 


7 


VICTIM OF THE GHETTO 

1 . IE j(.!H|.;i.it. - Jl.OERH.ROM) 


♦ THE COLLEGE BOYZ 

(Cl IT] VIRGIN 9B635 


71 


63 


65 


3 


WHATEVER IT TAKES !TO MAKE YOU STAY) 


TROOP 


/Tt)j\ 

(72) 


76 




2 


THEY REMINISCE OVER YOU (T.R.O.Y.) 

OJ P.ROCK (P PHiLUPS C PENNI 


♦ PETE ROCK & CL SMOOTH 

ICI IT) ELEKTRA 64773 


73 


54 


42 


12 


NOT THE ONLY ONE 

D.WAS.B RAJTT (R.BRAOY) 


♦ BONNIE RAITT 

C iV. d CAPITOL 447G4 


74 


61 


50 


20 


EVERYTHING CHANGES 


♦ KATHY THOCCOLI 

(Cl fl)(V) REUNION 1911B.GEDIN 




82 




2 


ALL 1 WANT 

LVMACKILLOF- Ei 3lNNil.GR &L )& T NidlOl SO PHIL . IPS 


♦ TOAD THE WET SPROCKET 

(Cl (D) CIXUMBtA 743S5 


UmJ 


99 


99 


3 


PLEASE DON'T GO 

C KINU ,V WILLIAMS H (.ASL) R (INCH 


* K.W.S. 


/TT) 
<dl) 


NEWiW 


1 


STAY ♦ SHAKESPEAR'S SISTER 

SHAKESPEAR-S SISTER A MOKLEfR C THOMAS 1 r > FAHfY.M (IFF&OIT ) GUIOT) (C) (D) LONDON 869 730/PLG 


(IS) 


92 


100 


3 


SLOWLY 

CM'. 'I- M ■ il 1 '. i GALDSTON) 


STACY EARL 

(CI(V)RCA62271 


70 i 


100 
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EVERYBODY'S FREE (TO FEEL GOOD) 

3 Ml ■. .'..M. .i. " 


ROZALLA 

iC ( PIC '! iflM 


(80; 


98 




2 


JUMP AROUND 

(,R.VT,!(Mli:(R M .n.l.i 


♦ HOUSE OF PAIN 

(M) (t) (X) TOMMY SOY 526* 




83 


98 


3 


FOREVER IN YOUR EYES 

. (IHNSON VI T, T CONDITION /. AO I T ( i R L E 1 


♦ MINT CONDITION 


dD 


NEW> 


1 


BRAINSTORMING 


M.C. BRAINS 

:: IT MOTOWN 2 170 


83 


72 


69 


15 


LOVE ME 


♦ TRACIE SPENCER 

( . : .xc TCI L'.fl.Ti 


84 


74 


66 


15 


3-2-1 PUMP 

D&LIPPV MANN (.IIPPV U WH.Tf W.VA.ICHNl 


♦ REDHEAD KINGPIN & THE F.B.I. 


15 


75 


67 


11 


SMELLS LIKE NIRVANA 

A TANKO* ( . ANKOVICi 


♦ "WEIRD AL" YANKOVIC 

ic: sconi Bros 75314 




NEWiW 


1 


1 MISS YOU 

-.JOB JOF PURL ,'. (.' CARTER l SAYLES K. SCOTT ,D. WVATT) 


♦ JOE PUBLIC 

|C1IM)(T; IX) C.1XI1MBIA J4371 


17 


81 


74 


16 


COME AS YOU ARE 

B.VIG. NIRVANA IK COBAIN.MP'.ATJX ■ 


♦ NIRVANA 

ICI IV) DGC 19120 


88 


79 


81 


14 


IF YOU WANT IT 

:, : . 1 H.-.R'..'i i - mi ■ . i mi,;. 


♦ 2ND II NONE 

(CUT) PROFkE 5361 


89 


85 


80 


17 


TAKE TIME 

'I MART NCI 1 X WALKER 


♦ CHRIS WALKER 

( 01 PENEiUlUM 6481 3)EtEKTRA 




NEW ► 
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STROBELIGHT HONEY 

WMCLiANA TITUS l (V l.'CK ANA TITL'Sl 


♦ BLACK SHttP 

(C) (Ml IT) MERCURY 866 868 


91 


87 


95 


16 


HUMAN TOUCH/BETTER DAYS 

f '.I') Si. "I!'! LANI - ' i ■ '. R BiTTAN 1 • l) T . ' i ' . ' . (i 


♦ BRUCE SPRINGSTEEN 


(92) 


NEW ► 


1 


REACH FOR THE SKY 


♦ FIREHOUSE 

(Cl EPIC 74336 


( 93) 


95 




2 


FACES OF LOVE 

CST(.RK(N ( RIX.IR:. IC MlIi-MN 1 R():,(RC 


NIA PEEPLES 

ISRICMX ......... 


(94) 


NEW ► 


1 


TAKE ME IN YOUR ARMS 

T.GARCIA IT GARCIA.R M I DAN DX. J HERN AJIDE2 .J.ROMANO) 


LIL SUZY 

M: iT] HYGH FOyVER 109* WARIOCK 


95 


78 


60 


10 


INNOCENT CHILD 

P RADFORD B WITCI'EII R UITC.fi ; p RA|>. :;i..|i 


♦ COLOURHAUS 

(Cl INIERSCOPt HEtfclJ 




NEW ► 


1 


THE WAY 1 FEEL 


TAG 

■ BROS 7S31S 


97 


88 


84 


15 


NOTHING ELSE MATTERS 

8.ROCK (HETFIEID.Ui RICH) 


♦ METALLICA 

(Ci ElEKIHA i>I7 K) 


98 


80 


73 


19 


YOU THINK YOU KNOW HER 

S.ROWIEY (ROWLEY) 


♦ CAUSE & EFFECT 

(Cl SRC 14025/ZOO 


@ 


NEW1> 


1 


SO WHAT'CHA WANT 

BEASTIE ! ■: '• CAiliATO.jR iRFASTtF BOYS) 


♦ BEASTIE BOYS 

M. Ti :xi CAPITOL 15847- 


100 


86 


87 


IS 


THE CHOICE IS YOURS 

W MCE EAN.A TITUS (W MCLEAN AT1TUS) 


♦ BUCK SHEEP 

1. iUI TP- 



(3) Rreciti wim ttn; gnuteit a*play ana s^les gams tins vvw* ♦Vnjc?ociip avail^l-iy # Retarding Induvlfy Aswi. 01 AmencA (R1AA) cerUlcalion toi sjiei erf SO0.00O unlls. A RIAA certifcaton tof iales ut 1 million units., wrlh i^rtlonal nudwri indicated tiy a nomeral Wlowrng Itie symbol. (^btognurribOTi*facj^ 
MmMl cataloe nuinbei is for cassette rnaw-smete; wgulat car»cl1c single uruvailsMe. (C) CUsiette single 3vail<it4My. (0)CO singlte aval lability. (M) Cassette iiWi-S*ri(Se availability. (Tl Vinyl maxisingle availability- IV) Vinyl single availabMy (K) CO ma* single availability. © 1997, Billbcarcl/BPl Cc^^nicationt. 
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by Michael Ellis 

The SALES FOR SIR Mix-A-Lofs single, "Baby Got Back" (Def 
American), carry it to No. 1 on the Hot 100. Under the new chart method- 
ology, we are able to reflect the fact that not only is "Baby" the No. 1- 
selling single in the country, but that it's No. 1 by almost two-to-one over 
No. 2. "Baby's" sales of almost 160,000 last week are enough to de- 
throne "I'll Be There" by Mariah Carey (Columbia) after a two-week 
stay. Carey's stay at the top was cut short by a decision to stop pressing 
the single, causing a decline in single sales. "There" stays at No. 1 in 
airplay for a fourth week, however, by a large margin. There are no oth- 
er challengers for No. 1 that are even close to the combined sales and 
airplay points of the top two, so the top spots won't change next week. 

"BaBY GOT BACK" IS the biggest sales gainer on the chart, while 
Kris Kross' new single, "Warm It Up" (Ruffhouse), is the runner-up. 
"Warm" wins the Power Pick/Sales, jumping from No. 18 to No. 10 in 
sales and making a 17-place jump to No. 21 on the Hot 100. Right behind 
"Warm" is the runner-up for the sales award, "November Rain" by 
Guns N' Roses (Geffen). It jumps 23-13 in sales and 40-26 overall. On the 
airplay side, the biggest gainer on the chart is "Too Funky" by George 
Michael (Columbia), up 9-6 on the Monitor and 17-12 on the Hot 100. The 
biggest airplay gainer below No. 20, winning the Power Pick/ Airplay, is 
"The One" by Elton John (MCA), zooming 27 places to No. 50 on the Hot 
100. It's getting early support from KEGL Dallas — No. 25 in airplay. 

ThE RECORD OF THE week is Madonna's "This Used To Be My Play- 
ground" (Sire), from her new film, "A League Of Their Own." It ex- 
plodes onto the Top 40 Radio Monitor at No. 14. Equally impressive, it 
debuts on the Hot 100 at No. 35 without sales, since the record just hit 
stores last week. Look for a big jump next week, with early sales includ- 
ed. "Playground" received immediate heavy rotation at stations such as 
Hot 97 New York (No. 12) and Wild 107 San Francisco (No. 11). The eight 
other new entries include three artists new to the Hot 100. Female duo 
Shakespears Sister enters at No. 77 with its No. 1 U.K. hit "Stay" (Lon- 
don). It's already No. 6 in airplay at Power 99 Atlanta. Twelve-year-old 
singer Lil Suzy from New York has her first Hot 100 single, "Take Me 
In Your Arms" (High Power). It's been a regional hit in many markets, 
such as Boston, where it's No. 21 in airplay at Kiss 108. And U.K. duo 
Tag makes its Hot 100 bow with "The Way I Feel" (Scotti Bros.). 

QuiCK CUTS: The top 15 is so competitive that "The Best Things In 
Life Are Free" by Luther Vandross & Janet Jackson (Perspective) 
slips backward to No. 11 while gaining points. Even worse, "Hold On My 
Heart" by Genesis (Atlantic) falls three places to No. 15 despite gaining 
points ... In other "crowded" parts of the chart, "Why" by Annie Len- 
nox (Arista) moves up only one place to No. 41 despite a strong 20% gain 
in points and "Helluva" by Brotherhood Creed (Gasoline Alley) drops 
55-56 despite a small point gain . . . "End Of The Road" by Boyz II Men 
(Motown) debuts at No. 60 on the Monitor but it's an album cut, so it 
cannot yet enter the Hot 100. It will be a single soon. 
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HAZARD 

FflCHAflO MARX (CAPITA) 


2 
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1 LOVE YOUR SMILE 

SHAMCE (MOTOWf] 
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ALL 4 LOVE 

COLOWMt ttAOO(GIAND 
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1 CANT DANCE 

GENESIS (ATLANTIC) 
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FINALLY 

art PtMSTON(AUW) 


6 


i 
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BREAKIN* MY HEART 

MKT CONDITION (PERSPECTIVE AIM) 
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MASTERPIECE 

ATLANTIC STARR {REPRISE) 


8 
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BEAUTY AND THE BEAST 

CEUNE WON AND PEABO BRYSON (E PICT 
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REMEMBER THE TIME 

MCHAEl JACKSON (EPIC , 


10 
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GOOD FOR ME 

AMY GRANT (AAM) 


11 


12 
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BOOM 1 GOT YOUR BOYFRIEND 

MC LUSCIOUS (AVENUE) 


12 


11 
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TO BE WITH YOU 

MR BIG (ATLANTIC) 


13 


10 
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WHAT GOES AROUND COMES . . . 

GIGGLES (CUTTING) 


14 


19 


13 


MYSTERIOUS WAYS 

U2 (1SLAND/PLG) 


15 


15 


32 


1 WANNA SEX YOU UP 

CGLOHMf BADOiGlANT) 
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TITLE 

ARTIST (LABEL) 


16 


14 


32 


MOTOWNPMILLT 

BOVZ II MEN (MOTOWN) 


17 


It 


31 


GOOD VIBRATIONS 

MARKVMARK (INIER5C0PE ATLANTIC) 


18 


13 


2 


EVERYTHING'S GONNA BE ALRIGHT 

NAUGHTY BY NATURE (TOMMY flOr: 


19 


16 


3 


WE GOT A LOVE THANG 

CECE PENISTONIAAMl 


20 


1/ 




I'M TOO SEXY 

RIC.-'T SAID FRED ICMARISMA) 


21 


20 


13 


IS IT GOOD TO YOU 

HEAVY 0 I THE BOYZ (UPTOWN MCA) 


22 
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BABY HOLD ON TO ME 

GERALD LEVERT (ATCO EASTVyESTI 


23 


a 


10 


TELL ME WHAT YOU WANT ME . . . 

TtVlhCAMPfJEli (OWEST.YIB) 


24 


22 


28 


GONNA MAKE YOU SWEAT 

C-C MUSIC EACTORY (COLUMBIA) 


25 


25 


32 


NOW THAT WE FOUND LOVE 

HEAVY O A THE BOYZ (UPTOWM'MCA) 


26 


26 


IS 


BABY BABY 

AMY GRANT (AAM) 


27 


27 


10 


DIAMONDS AND PEARLS 

PRINCE & THE N PG (PAISLEY PAPJVYVB) 


28 


28 


13 


CANT LET GO 

MARIA-' CAREY (CCA.UMB1A) 


29 


24 


27 


ROMANTIC 

KAHYH WHIT 1 (V.AWNI R BROS ) 


30 




10 


IT'S SO HARD TO SAY GOODBYE . . . 

BOY' ME N i MO T OWN i 



Recurreotj are titles which have appeared on the Hot 100 for 20 weeks and have dropped below the top 50 



HOT 100 A-Z 



TITLE <Pubaoh«r - Licensing Org.) Sheet Musk Dist 
84 3-2-1 PUMP (Rodmenri, ASCAP/Vugirt, 

ASCAP/Sagfr-iirr. ASCAPAoogOu**. ASCAP) hi 

61 5? CHANNELS {AND HOTHInf ON) (Bruce 
Springsteen, ASCAP) CPP 

7 ACHY BREAKY HEART (Milltause, BMI/Poryfrwri Intl, 
ASCAP) HL 

a AIHT 2 PMU0 3 BEG (DA.R.P., ASCAP/Olva One, 

ASCAP/Pebnilone, ASCAP/Tizbu, ASCAP) 
7$ ALL I WANT (Wet Sprocket, ASCAP) 
57 ALL YOU'VE fiOT Turbo ASCAP/Kty Gr»p. ASCAP) 

16 BABY -BABY-BABY (Kear, BMI/Greensfcrrt, BMI) 

1 BABY GOT SACK (Polygram Int'l, ASCAP/Mu-ALot. 
BMI) HL 

U THE BEST THINGS IN LIFE ARE FREE (Ftyte Tyme. 
ASCAP/Btv 10. ASCAP/Btfcdil, ASCAP/Rated RT, 
ASCAP/Burtoank Plaza, ASCAP/MCA, ASCAP) 
WBM/HL 

43 BOHEMIAN RHAPSOOY (B. Feldman & Co.. BMI/EMI. 
BMI) WBM 

52 BRAINSTORMING (Mate Ten. BMI/Bm Ten. ASCAP) 
100 THE CHOICE IS YOURS (Peep Bo, ASCAP/Pri. 

ASCAP/Char LU. BMI) HL 

41 CLOSER TO ME (Polygram Int'l. ASCAP) HL 

17 CONE AS YOU ARE (VNgin Songs, BMI/End Of Musk. 
BMI) HL 

17 CONE 1 TALK TO ME (EMI April. ASCAP/Aook 

110th Street. ASCAP/DeSwing Mob, ASCAP) WBM 
6 DAMN I WISH I WAS YOUR LOVER Rrcen Plate. 

ASCAP/Night Rainbow. ASCAP) HL 
ZS DO IT TO ME (Speeding Bullet. ASCAP) CLM 
79 EVERYBODY'S FREE (TO FEEL G000) (Peer, BMI) 
CPP 

40 EVERYTHING ABOUT YOU (Sloppy Slouch, ASCAP) 

74 EVERYTHING CHANGES (Reatsongv ASCAP) WBM 
93 FACES Of LOVE (Bayjun Beat BMI/Musk Corp. Of 

America, BMI) HL 

53 FALL IN LOVE AGAIN (WB. ASCAP/Mrte, ASCAP/Tay- 
Man. ASCAP/Usrnu. ASCAP/KossongJ, BMI) WBM 

SI FOREVER IN YOUR EYES (Fryte Tyme, ASCAP) WBM 
20 FRIDAY I'M IN LOVE (Fiction. ASCAP/Music Sates, 
ASCAP) 

30 GIVING HIM SONETHING HE CAN FEEL (Warner- 
Tamerlane. BMI) WBM 

36 GOOD STUFF (More Gtas Now, BMI/trving. BMI) CPP 
» HELLUVA (Delicious Apple. BMI/Purple Records. 

ASCAP/Fun City. BMl/Van Gogh's Ear, BMI/Music 

Corp Of America. BMI/Gasoime Alky. ASCAP) HL 
15 HOLD ON MY HEART (Anthony Banks, SMI/Philip 

Collins. PR5/M*fiael Rutherford, SMI/Hit ft Run. 

ASCAP) WBM 

44 HONEY LOVE (WiltorJw. 8MI/R Kefry, BMI) 

91 HUMAN TOUCH /BETTER DAYS (Bruce Springsteen. 
ASCAP) CPP 

5 IF YOU ASKED ME TO (Reaisongs. ASCAP/UA, 

ASCAP/EMI April. ASCAP) WBM 
U IF YOU WANT IT (Proloom, ASCAP/Greedy Greg. 
ASCAP) 

2 111 BE THERE (Jobete, ASCAP/Stone Diamond. BMI) 
CPP 

Bft I MISS YOU (Harrmdur. BMI/Jot Pubfcc. BMI/Ensign, 
BMI) 

95 INNOCENT CHILD (Empire. PRS/FuU Keel. ASCAP/Red 
Bus, PRS/WB. ASCAP) WBM 

22 IN THE CLOSET (MijaC, BMI/WariW-Tamerlarie, 
BMt/DonnL ASCAP/ Zomba, ASCAP) WBM 

31 I WILL REMEMBER YOU (Age To Age. 
ASCAP/Rrverstone, ASCAP/Edward Grant, 
ASCAP/YHkw Elephant. ASCAP/Reunion. ASCAP) HL 

59 JAMES BROWN IS DEAD (Orfa. Seban/BMG, ASCAP) 
HL 

50 JUMP AROUND (T-Bcy, ASCAP/Soul Assauns. ASCAP) 
4 JUMP (So So Def, ASCAP/EMI April, ASCAP) WBM 

13 JUST ANOTHER DAY (Estefan. ASCAP/Foreign 
imported. BMI) CPP 

27 JUST FOR TONIGHT (Edward Grant, ASCAPAetow 
Elephant. ASCAP/ReuiMon. ASCAP/Dyad, BMI) 

29 JUST TAKE MY HEART (EMI Apr.. ASCAP /Eric 
Martin. ASCAP/Encless Frogs. ASCAP/Bob-A-Lew. 
ASCAP /lew-Bob. BMI) HL/CLM 

23 KEEP ON WALKIN* (Last Song. ASCAP/TTiird Coast, 
ASCAP) 

60 LETS GET ROCKED tfomba. ASCAP) HI 

14 LIFE IS A HIGHWAY (Fa-Wig Sky, ASCAP/BMG. 
ASCAP) HI 

SB UFT ME UP (HOfO, BMI) 
It LIVE AND LEARN (Harrindur. BMI/Joe Public, 
BMI/Nonneta, BMI/Ermfn, BMI) CPP 

53 LOVE ME (Modern Science, ASCAP) 

55 MAKE IT HAPPEN (M Carey, BMI/Vvgin. ASCAP/Cofc- 
Clivitles, ASCAP/Sony Songs, BMI) HL 

51 MAKE LOVE LIKE A MAN (Bludgeon Rrflola, 
ASCAP/ Zomba, ASCAP) HL 

65 MARIA (Blue Ink, BMI/Third & Lex. ASCAP /Tee Gel. 
BMI) 

38 MOVE THIS (BMC, ASCAP/Bctem. ASCAP/Colgems- 
EMI. ASCAP) WBM 

52 MR. LOVERMAN (FROM DEEP COVER) (Worldwide 
Anchor, ASCAP/ Gun jmoke. ASCAP/Pow Wow. ASCAP) 

I MY LOVIR- (YOU'RE NEVER GONNA GET IT) (Two 

Tufl-Enuif. BMI/lmng, BMI) CPP 
64 NEVER SATISFIED (4 Timmy. ASCAP/SA Brown. 
ASCAP) 

97 NOTHING ELSE MATTERS (Creeping Death. ASCAP) 
CLM 

73 NOT THE ONLY ONE (Akrto, ASCAP) CPP 
2t NOVEMBER RAIN (Guns N' Roses, ASCAP) CLM 
47 NU NU (Santar. BMI/W«esdtn. BMI/t)a Posse's. 
BMI/Copyriiht Control) 

42 ONE (U2. ASCAP/Chappell ft Co . ASCAP) HL 

SO THE ONE (Big Pig. ASCAP/Wariw Chappell, ASCAP) 
HL 

66 PLEASE DONT GO (MAe Ten. BMI) 

75 PLEASE DONT GO (Harncfc, BMI/ Longitude, BMI) 
WBM 

92 REACH FOR THE SKY (Sony Tunes, ASCAP/Woda- 
Wocfca, ASCAP) 

49 REMEDY (Enough To Contend With. BMI) WBM 

39 SAVE THE BEST FOR LAST (LongrturJe. BMI/Moon t 
Stars, BMI/Virgm, ASCAP/Big Mystique, 
BMI/Uuoorn, ASCAP/Pofygram Intl. ASCAP) 
WBM/HL 

62 SCENARIO (Zornbl, ASCAP/Jazi Merchant, 
ASCAP/New School, ASCAP) 

54 SILENT PRAYER (Gratitude Sky. ASCAP /Virgin, 
ASCAP/Pewifire. ASCAP) HL 

71 SLOWLY (Kaziwn, ASCAP/Porygrim Int'l. 

ASCAP/Dreani Dealers. ASCAP/BMG, ASCAP) HL 
19 SLOW MOTION (Me Good, ASCAP/Howte Tec 
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Top Singles Sales 

Compiled from t national sample oipOS (pent of sale) equipped retail stores and rack outlets which report 
number of units sotd to SoundScaa MC This data is used in the Hot 100 Singles chart 
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BEAUTY AND THE BEAST 

CLLINt WON AND PEABO BRYSON (EPIC) 


39 
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1 WILL REMEMBER YOU 

AMY GRANT (Ajvi 
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JUMP 

KftlSKrfOSS^.iT-^iii.'-T- r:ui ■,'Vfilii 
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VICTIM OF THE GHETTO 

THE COLLEGE BOYZ (MtRO.iNj 








ACHY BREAK V HEART 

Bit ..l P.*T CT«uS(MfRCURVl 


41 
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U2 .; 'ni AV:i pic.> 
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I'LL BE THERE 

MARlAn CARt V <COl UMOl* 1 


42 
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SILENT PRAYER 

SHAN ICE (MOTOWN) 
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UNDER THE BRIDGE 

HtD HOI CHILI PtPPEBS iV\4WSf H HHl )S I 
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YOU REMIND ME 

MARY J BUGE (UPTOWN MCA) 
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TENNESSEE 

ARBfSTfODfVFlOPMENT.i Mh'-,A1 S ( 
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44 
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HOLD ON MY HEART 

GENESIS (ATLANTIC) 
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DAMN 1 WISH 1 WAS YOUR LOVER 

SOPHIE B iHAWKINSi' iJiLIMBlAi 


45 
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SMELLS LIKE NIRVANA 

"IfVEIRD AL YANKOVICrSCOniBROSI 
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MY LOVIN- (YOU'RE NEVER . . . ) 

EN VDCUt (AfrOtASr AtS - ) 
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JAMES BROWN IS DEAD 

LA. STYLE (ARISTAj 
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COME & TALK TO ME 
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SCENARIO 

A TRIBE CALLED'? 








WARM IT UP 

KHIS KWOSS ■-<:■* : i H UV3i*i 
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REMEDY 

THE BLACK CROWES (Ot> AMERICAN) 
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IF YOU ASKED ME TO 

CELINE DION . ■ ' 


49 


42 
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THOUGHT I'D DIED AND GONE . . . 
BRYAN ADAMS I AAV i 
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UFE IS A HIGHWAY 

TOM COCHHANt i : A - ' 1 1 ■ i 
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NUNU 

LILX.LL TOWNSfLL iVS W .IW> i 
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NOVEMBER RAIN 

GAJNSN' ROSES (GEFFEN) 
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THEY REMINISCE OVER YOU 

PfTEROCKACL SMOOTH <Fi FKTRA | 


14 
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BOHEMIAN RHAPSODY 

OJtr S i HOH "vwLKi | '.ii 


52 


49 
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JUST FOR TONIGHT 

VANESSA WILLIAMS :'A 'i'.'i 


15 


12 


11 


EVERYTHING ABOUT YOU 

UGLY KIO JOE ('".ViW.jOG MLRCuffT. 


53 


16 
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NOTHING ELSE MATTERS 

METALLICA >£LEKTBA) 


18 
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BABY-BABY BABY 

TIC (LAFACE ARtSTAl 
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SLOW MOTION 

COvORME BAOO ■ 


17 


13 


22 


TEARS IN HEAVEN 

ERIC CLAPTON (REPRISE) 


55 


45 


18 


HAZARD 

W^NAHDMA"* (CACnOl 1 
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WISHING ON A STAR 

iHt l;ovlhgiRS<H'u:i 


56 
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1 CAN'T DANCE 
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JUST ANOTHER DAY 

JONSECADAiiSK ERGi 
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SO WHArCHA WANT 

KAS'IE SOYS ii A- TOi 


20 
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THEY WANT EFX 

DAS EEK i ATCO EASTWEST) 


58 
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MASTERPIECE 

fi'l ANTIC S T AWR rRf PRISE) 


21 


14 


29 


AIN'T 2 PROUD 2 BEG 

TLC IlAFACE arista. 


59 


53 


22 


BOOM! 1 GOT YOUR BOYFRIEND 

M C LUSCIOUS (AVENUE | 


22 


19 


10 


SOMETIMES 1 RHYME SLOW 

NKX A SMOOTH fRAL 'COLUMBIA) 


W) 
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TWILIGHT ZONE 

2 UNLIMITED (RADeXAL CRITIQUE) 


23 


21 
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THF BEST THINGS IN LIFE ARf FREf 

L vANDFTOSi J jACMiON ( PI RSFt C T IVE ) 


61 


51 


12 


PLEASE DON'T GO 

BOYJ li MEN (MOTOWNl 


24 


16 


14 


LIVE AND LEARN 

JOE PUBLIC (COLUMBIA) 
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WHEREVER 1 MAY ROAM 

METALUCAlELEKTRA) 


7 . 






YOU WON'T SEE ME CRY 

WILSON PHILLIPS (S8K ERG) 


63 


65 


18 


1 WANNA ROC K 

LUKE (LUKE ATLANTIC) 


XV 






TOO FUNKY 

GE.O?GE MICHAEL (rOLUMBlA) 


64 


56 
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MAKE IT HAPPEN 

MARIAH CAREY <CO_UMEM> 
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DO IT TO ME 

1. ONH RKHIE iMDKWNi 
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GIVING HIM SOMETHING HE. . . 

ENVOGUC lATCO EAST WE ST i 


66 


62 
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IF YOU WANT IT 

?NOn NOW ilWii . 1 ; 
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MR. LOVERMAN 

SHABBA RANKS (EPIC) 
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JUMP AROUND 

HOUSE OF PAIN 1 1 L>MM' BO< 
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KEEP ON WALKIN' 

CECE PfllSTllVAAM) 
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MAKE LOVE LIKE A MAN 

OEI IEPPARR.M' - ■ ■ 
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HONEY LOVE 

R KELLY & F^JBlIC AfvNOLNCii '• ' ■ '■ . i 
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LASCHMOOVE ^ 
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IN THE CLOSET 

M<CMAEi JACKSON (EPICi 






1 


MOVE THIS 

TE CHNOTPONIC (SB* ERG) 


33 


25 


12 


WHY ME BABYT 

KEITH SWEAT (EL EK'fiAl 


71 


59 


W 


DON'T BE AFRAID 

AARON HALL (SOUL MCA) 


34 


43 


2 


FRIDAY I'M IN LOVE 

THE CURE (FICYIOf. ELEK-RA] 


72 




1 


NEVER SATISFIED 

GOOD 2 : ,f,lAN T 


35 


30 


11 


JUST TAKE MY HEART 

MR SIG (ATLANTIC) 


73 




1 


PLEASE DONT GO 

HW.S. (NEXT PLATEAU) 


36 


29 


13 


LETS GETROCKfD 

DEf LEPPARD (MERCUFfY) 


74 


57 


16 


ALL WOMAN 

L ISA MANSFIELD (AFfrSTA) 


37 


37 


13 


HELLUVA 

r-iti'Hij:.:-: u.- L \ , r, x jNt A^L E * ) 


75, 




2 


UPTOWN ANTHEM 

NAI .;- ■ 1!' NAUR* COMVY F>..».i 



(3 SingfM with increaung ules. ® 1 992, BilUxwrd. BP: Communication} and SoundScan. mc. 



BMI/lrvine, BMI) CPP 
K SMELLS LIKE NIRVANA (Virgin Sonit, BMI/End Of 

Mux, BMI) HL 
45 SOMETIMES I RHYME SLOW (EMI April. 

ASCAP/Purpie Rabbit. ASCAP) HL 
99 SO WHATXHA WANT (Brooklyn Dusl ASCAP) 
77 STAY (Polygram Irttl, ASCAP/EMI. ASCAP) 
S3 STRAWBERRY LETTER 23 (Kidada, BMI/Off The Will. 

BMI) WBM 

90 STHOBEUGHT HONEY (Peep Bo. ASCAP/Pn. ASCAP) 
M TAKE ME IN YOUR ARMS {Tony Garcia. ASCAP/Hrl 
And Run, ASCAP) 

33 TAKE THIS HEART (Chi Boy, ASCAP) CLM 
S9 TAKE TIME (CCW. ASCAP/Rogh. ASCAP) 

32 TEARS IN HEAVEN (United Lion. BMI/Orumlm, PRS) 
HL 

* TENNESSEE (EMI BUckwood. BMI/Armted 

Development, BMI) WBM 
n THEY REMINISCE OVER YOU (TROT) (Ness. Nitty 1 
Capone, ASCAP/Smooth Flowin', ASCAP/Pete Roefc. 
ASCAP) 

34 THEY WANT EFX {Strai|ht Out Da Sewer. 
ASCAP/Ooniu-Oipi, BMI/EMI Blaclnwod iCanadat . 
BMI/CeRar AdrJct. BMI/Sewer Slang, BMI) WBM 

35 THIS USED TO BE MY PLAYGROUND -WB. 
ASCAP/EUeu Onque. ASCAP/Webo Girl, 
ASCAP/Shepungt. ASCAP/MCA, ASCAP) 

4C THOUGHT I'D DIED AND GONE TO HEAVEN (Bedarris, 
ASCAP/Almo, ASCAP/Zorrtfu, ASCAP) CPP 

37 T LC (PemacrM, BMI/Hlgrt, BMi/Smodin' VocaN, 
BMI/SHR, BMI/Tolga Kites. BMI) HL/WBM 



TOO FUNKY (Mormon Leahy, ASCAP/Chappell & Co.. 
ASCAP/Drcli Leahy, PRS) HL 
TWILIGHT ZONE (Deo*. SABAM) 
UNDER THE BRIDGE (MoebetobUme. BMI) MSC 
VICTIM OF THE GHETTO (Virgin. ASCAP/Rom. 
ASCAP/BJach Ooors, ASCAP/Pecot. ASCAP/TJ. 
ASCAP) HL 

WARM IT UP (EMI April. ASCAP/So So Del, ASCAP) 
WBM 

THE WAY I FEEL (AACI. ASCAP) 
WHATEVER IT TAKES (TO MAKE YOU STAY) (Piggy 
Rat ASCAP) 

WHY ME BABYT (Keith Sweat. ASCAP/t/A, 
ASCAP/WB. ASCAP/Donril. ASCAP/Zorrta. ASCA/YLL 
Cool J, ASCAP/Def Jam, ASCAP) WBM 
WHY (La Leiwou, ASCAP/BMG, ASCAP) HL 
10 WISHING ON A STAR (May 12. BMI/Waroer- 

Timerlane. BMI) WBM 
67 YOU REMIND ME (FROM STRICTLY BUSTNESS) (WB, 

ASCAP/Stone Jam, ASCAP/Milteer, ASCAP) WBM 
91 YOU THINK YOU KNOW HER (M-J7, 

ASCAP/Songcase, BMI) 
» YOU WONT SEE ME CRY (EMI Blackwood. BMI/Gef 
Out, ASCAP/Lentle. ASCAP/Smooitiie, BMI/MCA, 
ASCAP/Aerostatjon. ASCAP) HL 
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THE TOP-SELLNG ALBUMS COMPILED FROM A NATIONAL 
SAMPLE OF FETAL STORE AM) RACK SALES REPORTS 
COUfCTEO, COMPILED, AND PROVDED BY 

'oundScan 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CDl 


PEAK 
POSITION 










* * * No 1 /Top 20 Sales Mover * * * 




1 


] 


5 


BILLY RAY CYRUS MERCURY 510635* (9 98 ECV13.98) 


4»«.,.ino,i SOME GAVE ALL 


1 


2 


2 


2 


12 


KRIS KROSS A ' RUFTHOUSE 4B710VCOLUMBI*. (9.98 EQ/13 98T TOTALLY KROSSED OUT 


1 


GD 


5 


8 


3 


MARIAH CAREY Colombia 52758- (7.98 ECV9.98) 


MTV UNPLUGGED EP 


I 


4 


3 


3 


39 


RED HOT CHILI PEPPERS A ' 

WARNER BROS 26681* ( 10 98/15.98) 


BLOOD SUGAR SEX MAGIK 


3 


5 


6 


7 


27 


PEARL JAM A EPIC ASSOCIATED 47857VEP1C (9.98 £0/13.9 


r l-j 


5 


S 


4 


4 


3 


WILSON PHILLIPS SBIt 98924fcRG (10 9B/15.9S) 


SHADOWS AND LIGHT 


4 


7 


9 


9 


41 


GARTH BROOKS A ' LIBERTY 96330* (10.98/15.98) 


ROPIN' THE WIND 


1 


I 


J 


5 


6 


THE BLACK CROWES THf - SOUTHERN HARMONY AND MUSICAL COMPANION 

DE* 'MLRlCAN tbi 'i "H- l'H. -_.r_ . ij : m [>_■ L<B 


1 


■ 


g 


g 


12 


DEF LEPPARD A 1 MERCURY 12185* (10.9S EO/15.9SI 


ADRENALIZE 


1 


CD 








* * * Top Debut * * * 




NEV 


Vl> 


1 


FAITH NO MORE SLASH 2678S-/REPRISE 110.98/15.981 


ANGEL DUST 


10 


ii 
* 1 


13 


15 


32 


GENESIS A 1 ATLANTIC 82344- (10.98/15.981 


WE CANT DANCE 


1 


12 


10 


10 


20 


SIR MIX-A-LOT • L'L 1 AMERICAN 26''65> i KEI J KlSE <:) 'ifLl'j 


96) MACK DADDY 


9 


13 


11 


11 


94 


GARTH BROOKS A ■ 1 IBCRTY 93866* (9 98/13.98) 


NO FENCES 


3 


14 


15 


17 


45 


METALLICAA* ELEKTRA61113 I10.9B/15.981 


METALLICA 


1 


15 


12 


12 


10 


ZZ TOP • WARNER BROS 26846 110.98/15.98) 


GREATEST HITS 


9 


16 


14 


13 


13 


EN VOGUE A ATDOEASTWLST 92121* (10 98/15JBJ 


FUNKY DIVAS 


8 


17 


22 


19 


9 


THE CURE A FICTION 61309*/ELEKTRA (10.98/15 98) 


wis" 


2 


< 18 


23 


23 


52 


BONNIE RAITT A CAPITOL 96111 (10.98/15.98) 


LUCK OF THE DRAW 


2 


19 


17 


16 


11 


DAS EFX • ATCO EASTWEST 91827* (9 98/13 98) 


DEAD SERIOUS 


16 


20 


16 


20 


12 


WYNONNA A CURB 10529*/MCA(!09B15.98) 


WYNONNA 


4 


21 


18 


21 


31 


U2 A 1 ISLAND 103477RLG 110.98 CO/15.98) 


ACHTUNG BABY 


1 


22 


20 


14 


15 


QUEEN A H0UYW0OD61311-/ELEKTRAO0.98/16.9S) 


CLASSIC QUEEN 


4 


C23) 


NEW ► 


1 


FIREHOUSE EPIC 48615*0 0 98 EO/15.98) 


HOLD YOUR FIRE 


23 


24 


2; 


22 


9 


BEASTIE BOYS • CAPITOL 98938 (10.98/15.981 


CHECK YOUR HEAD 


10 


25 


19 


2=1 


7 


LIONEL RICHIE MOTOWN 6336- (10 98/15 98) 


BACK TO FRONT 


19 


26 


24 


18 


61 


MICHAEL BOLTON A " 

COIUMBI* "6771 109SEQ1S9B) 


TIME, LOVE AND TENDERNESS 


1 


27 


25 


26 


31 


ENYAA REPRISE 26775* (10.98/15.98) 


SHEPHERD MOONS 


17 


21 


27 


28 


6 


ANNIE LENNOX ART5TA 187M* I10-9BV!5 981 


DIVA 


2; 


29 


26 


25 


39 


NIRVANA A * DGC 24425/GEFFEN (9.96113 98) 


NEVERMIND 


1 


30 


23 


23 


43 


JODECI A UPTOWN 10198*/MCA (9.98/13.98) 


FOREVER MY LADY 


18 


31 


31 


.1? 


48 


COLOR ME BADD A' GIANT 24429 REPRISE (9-9EL15 98 


C.M.B. 


3 


32 


28 


2' 


58 


BOYZ II MEN A * MOTOWN 6320* (9.98/13.98) 


COOLEYHIGHHARMONY 


3 


33 


37 


37 


113 


GARTH BROOKS A 1 liberty 90897 19.98/13.981 


GARTH BROOKS 


13 


34 


52 


73 


3 


VARIOUS ARTISTS tommy boy 1053- (10.9B/1S.98) 


MTV: PARTY TO GO, VOL. 2 


34 


35 


32 


31 


44 


VANESSA WILLIAMS A WING 843522 /MERCURY (10 98 


EO/15 98) THE COMFORT ZONE 


17 


(36) 








***Power Pick*** 




59 


56 


54 


NATALIE COLE A' ELEKTRA61049(13.98/16.98) 


UNFORGETTABLE 


1 


37 


39 


49 


30 


BROOKS & DUNN • ARISTA 18658* (9.98/13.98) 


BRAND NEW MAN 


37 


35 


34 


43 


12 


CELINE DION EPIC 52473* (10.98 E0/15.98I 


CELINE DION 


34 


39 


50 


105 


40 


GUNS N' ROSESA 1 GEFFEN 24415110.98/15. 98) 


USE YOUR ILLUSION 1 


! 


i40 


44 


M 


17 


TLC • LAFACE 26003-/ARISTA 19.98/13.981 OC>OOOOOHHH. . .ON THE TLC TIP 


40 


41 


35 


34 


6 


INDIGO GIRLS EPIC 48865- (10.98 EO/15 98) 


RITES OF PASSAGE 


21 


42 


36 


38 


58 


AMY GRANT A 1 a&m 5321 (10.98/15.98) 


HEART IN MOTION 


10 


43 


IS 


41 


12 


BRUCE SPRINGSTEEN A Columbia 53000* 110 9a eq 


15.981 HUMAN TOUCH 


: 


44 


B 


35 


30 


MICHAEL JACKSON A' epic 45400(10.98 EG/15981 


DANGEROUS 


1 


45 


35 


30 


10 


■WEIRD AL- YANKOVIC • scorn BROS 75256* 19 98/13 98) OFF THE DEEP END 


17 


46 


42 


47 


40 


OZZY OSBOURNE A EPIC ASSOCIATED 46795/EPIC ho 98 


EO/15 98) NO MORE TEARS 


' 


17 


45 


42 


21 


R. KELLY & PUBLIC ANNOUNCEMENT • 

JiVE 41469 19 98 '.3 98l 


BORN INTO THE '90'S 


42 


(48J 


49 


52 


58 


ALAN JACKSON A ARISTA 8681' (9.98/13.98) 


DON'T ROCK THE JUKEBOX 


17 


(49) 


62 


66 


12 


BODY COUNT SIRE 26872VWARNER BROS. (9.98/13 98) 


BODY COUNT 


32 


3D 


67 


60 


12 


i°™f"! 3 VEARS 5 MONTHS & 2 DAYS IN THE LIFE OF . . . 


50 


51 


41 


40 


39 


BRYAN ADAMS A' aim 5367*410.98/1 5.9s) WAKING UP THE NEIGHBOURS 


6 


52 


64 


62 


42 


SOUNDTRACK • BEACON 10286*/MCA 110 98/1 5.98) 


THE COMMITMENTS 


8 


(53) 


61 


57 


59 


LORRIE MORGAN • rca 3021* (9.98/1 3.9a) 


SOMETHING IN RED 


53 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL A NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT! 


PEAK 
POSITION 


54 


53 


61 


8 


SOPHIE B. HAWKINS Columbia 46797* (9 98 Eo/13 .98) TONGUES AND TAILS 


53 


55 


46 


36 


5 


KISS MERCURV 48037* (10 98 EO/15 98) 


REVENGE 


6 


56 


'* 


68 


40 


GUNS N' ROSES A s geiten 24420 (10.96/15.98) 


USE YOUR ILLUSION II 


1 


57 


40 


33 


9 


SLAUGHTER CHRYSALIS 2191 I/ERG HO 98/15 98) 


WILD LIFE 


8 


58 


43 


- 


2 


F = S E r* R 0^:™?°™ MECCA AND THE SOUL BROTHER 


43 


59 


51 


48 


38 


REBA MCENTIRE A mca iwoo* uo.9B/i5 m 


FOR MY BROKEN HEART 


13 


60 


48 


39 


18 


SOUNDTRACK A reprise 26805- uo-9B/i5.96) 


WAYNE'S WORLD 


1 


61 


47 


45 


34 


HAMMER A 1 capitol gsisi uo.98/i5.9B> 


TOO LEGIT TO QUIT 


2 


62 


60 


65 


12 


BRUCE SPRINGSTEEN A mLUMBiA5:*x)i*<i09BEcyi598> LUCKY TOWN 


3 


83 


55 


46 


22 


UGLY KID JOE A 

SIAHDOG 6BS23'iMFRCURY <f> 98 FG/10 98) 


AS UGLY AS THEY WANNA BE 


4 


64 


54 


51 


28 


MR. BIG A ATLANTIC 82209* (9.98/1 3 96) 


LEAN INTO IT 


15 


L 65 


71 


70 


14 


K.D. LANG ■ •• '"' is. (10 98/ 15 98) 


INGENUE 


55 


88 


69 


63 


31 


SOUNDTRACK A WALT D4SNEY 60618* (8. 9871-4.96) 


BEAUTY & THE BEAST 


19 


67 


67 


35 


56 


TRAVIS TRITT A WARNER BROS. 26569* I9.9&/1 5 96) 


IT'S ALL ABOUT TO CHANGE 


22 


68 


68 


31 


14 


FU-SCHNICKENS jive 4U72- 19.9*13 9fli 


FU-DON'T TAKE IT PERSONAL 


64 


(69) 


72 


72 


15 


YANNI PRIVATE MUSIC 81096* (10.98/15.981 


DASr TO ::pr/.M 


32 


70 


56 


53 


3 


QUEEN HOLL>Vrt)00 61irj4*/ELEKTRA(14 9B/22.98] 


UVE AT WEMBLEY 


53 


71 


65 


59 


27 


CYPRESS HILL • ruffhouse 47bb9/columbia 19.9B eq/13.98) CYPRESS HILL 


31 


72 


66 


58 


40 


MARIAH CAREY A ! Columbia 47980(I09beovi5.9B) 


EMOTIONS 


■1 


73 


70 


54 


6 


IRON MAIDEN EPIC 48993' 110 98 EQV15.9B) 


FEAR OF THE DARK 


12 


74 


73 


6/ 


23 


HAL K ETCH U M • CURB 77450* (9 98/13.98) 


PAST THE POINT OF RESCUE 


45 


75 


63 


50 


5 


XCLAN POL* DOR 1322VPLG [9.98 £01-13.96) 


XODUS 


31 


(76) 


81 


77 


33 


RICHARD MARX • CAPITOL 95874* U0.9B/15.98I 


RUSH STREET 


35 


7! 


74 


— 


2 


SOUNDTRACK hollyvwxjd 61334*/ele)ora uo wi5.9B> SISTER ACT 


74 


78 


79 


104 


5 


JON SECADA SBK 9BB45*/TlRG (9.98/15-98) 


JON SECADA 


78 


(ID 


87 


86 


122 


°?™H N *,* J 63 3 r N E^o < "^5*98, PHANTOM OF THE OPERA HIGHLIGHTS 


46 


1 80 


96 


110 


9 


TOM COCHRANE W-PITOL 97723* (9.98/13.98) 


MAD MAD WORLD 


80 


(ID 


84 


74 


5 


USUI t?" 1 r^r-MCA -39 ma. 98, BOATS BEACHES BARS 4 BALLADS 


68 


82 


76 


■ : 1 


51 


TRISHA YEARWOOO A MCA 10297* (9.9B/13.98) 


TRISHA YEARWOOD 


31 


83 


75 


mi 


u 


MELISSA ETHER IDGE • islamo512120-/plgiio,9BEO15,9B> NEVER ENOUGH 


21 


84 


83 


78 


3 


TROOP ATLANTIC 82393* 110 96/15 98) 


DEEPA 


78 


85 


80 


- 


2 


fe^Isw?"^ EVENING WITH THE ALLMAN BROTHERS BAND 


80 


(86) 


181 


— 


2 


TEMPLE OF THE DOG AAM 5350' (9 96,13 98) 


TEMPLE OF THE DOG 


86 


■7 


90 


30 


56 


DIAMOND RIO • ARISTA 8673- 19 96/13 .98) 


DIAMOND RIO 


83 


18 


83 


83 


120 


THE BLACK CROWES A 3 

OEF AMERCAN 24278/REPRISE (9,98/13.98) 


SHAKE YOUR MONEY MAKER 


4 


89 


77 


69 


30 


BLACK SHEEP • MERCURY 846368 19.96 60/13,96) 


A WOLF IN SHEEP'S CLOTHING 


30 


30 


128 


125 


39 


HARRY CONNICK, JR. A Columbia 48685* (10.98 EO/15 98) BLUE LIGHT, RED LIGHT 


17 


91 


107 


102 


8 


TRACY CHAPMAN ELEKTRA61215' (10,98/15.98) 


MATTERS Ch THE HEART 


53 


92 


89 


113 


4 


SOUNDTRACK MCA 10628' (10 98/15.98) 


FAR AND AWAY 


83 


93 


31 


85 


39 


A TRIBE CALLED QUEST • jive Mia* <9 98/13 98. 


LOW END THEORY 


45 


94 


ii 


84 


41 


TESLA • GEFFTN 244.24 (9.98/1 5.98) 


PSYCHOTIC SUPPER 


13 


95 


93 


97 


21 


CECE PENISTON A4M 5381* (9.98/13 ,9B) 


FINAL L Y 


70 


96 


102 


100 


84 


MADONNA A 1 SIRE 2644CVWARNER BROS. (13 .98/18-981 


THE IMMACULATE COLLECTION 


2 


97 


95 


79 


14 


TORI AMOS ATLANTIC B2358*U0.9e/15.9B) 


LITTLE EARTHQUAKES 


3.1 


98 


92 


76 


9 


GEORGE STRAIT • mca 10532* uo.98/i5 98) 


HOLDING MY OWN 


33 


99 


82 


75 


15 


AARON TIPPIN RCA61129* 19 98/13.98) 


READ BETWEEN THE LINES 


53 


100 


94 


87 


42 


NAUGHTY BY NATURE A tommv so* (9 98/14,98) NAUGHTY BY NATURE 


16 


101 


97 


82 


23 


SAWYER BROWN CURB 95624* (9.98/13 .98) 


DIRT ROAD 


68 


C102) 


117 


115 


110 


VAN MORRISON A mercury B41970 (9.98 Eo/is.gei 


THE BEST OF VAN MORRISON 


41 


103 


98 


88 


19 


JOHN ANDERSON BNA61029* 19.98/13.98) 


SEMINOLE WIND 


64 


104 


101 




2 


SOUNDTRACK REPRISE 26989* (10 98/15 98) 


LETHAL WEAPON 3 


101 


105 


103 


109 


12 


LYLE LOVETT CURB I0475-/MCA (9.9B/15 98) 


JOSHUA JUDGES RUTH 


57 


106 


99 


93 


94 


QUEENSRYCHE A 2 EMI 92B06/E:RG 19.96/15.98) 


EMPIRE 


7 


107 


108 


108 


23 


SUZY BOGGUSS LIBERTY 95847* (9 98/13 98) 


ACES 


95 


108 


106 


96 


53 


VAN HAL FN A - 

2*9,. CUM,. »8i F0H UNLAWFUL CARNAL KNOWLEDGE 


1 



( ) Albums with the greatest sales gams this week. 9 Recording Industry Assn, Of America (RlAA) certification for sales nf 500,000 units. A R1AA certifiC-Btion tor sale* of 1 million units, with multlmilllon sellers Indicated by a numeral following the symbol. Most albums available on cassette and 
CO. 'Asterisk indicates vinyl unavailable Most tape prices, and CO prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CDs, are equivalent prices, which are protected from wholesale prices. S 1992, Billbo-arrJ/BPl Communications, and Sound-Scan, Inc. 
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jOONE 




THE SOUNDTRACK OF THE SUMMER! 

The LaFace Original Soundtrack Album to Paramount Pictures' major summer release, 
starring Eddie Murphy. Includes the first smash " GIVE U MY HEART " by BABYFACE 
(featuring TONI BRAXTON) 
plus all-new music by some of today's hottest Platinum and Gold artists. 

THE AMI'S IK-STORE TUESDAY, THE FILM OPENS WEDNESDAY 

iiiiiimmim; 

THE Sill \IITII tlk mil KEEP HHIN6IACKTI 

On LaFace chrome cassettes and compact discs 
Executive Producer*. Anionics "LA " Retd and Kenny "Babyface" Edmonds 
Music Supervisor: Bill Stephney 



•Not Contained m the Motion Picture 

4& 



\ TKIIIK MM I II III KM 




Manufactured and Distributed by Anita Records, lot . a Bertelsmann Music Gron> Company Motion Picture artwork. TM A copyright :■ I W2 FVammxic Pkwm AH r.ghu reserved 
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llamian llamr 



II in htiind I'laii'tlnbslm 



TH 



inlnidm ino 
I urn Iravloi 

REVERSAL OF A DOG 



Billboard 200, 



FOR WEEK ENDING JULY 4, 1992 



THIS 
WEEK 


LAS1 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


ARTIST TITLE 

IABFI I NUMBER'DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTEJCDI 


PEAK 
POSITION 


109 


78 


— 


2 


EMERSON. LAKE I PALMER victory 80003-fPLG 19 9 


s EO/15 98) BLACK MOON 


78 


110 


113 


107 


33 


STEVIE RAY VAUGHAN 8. DOUBLE TROUBLE A 

EPIC 47390 (9.98 ELVL39BI 


SKY IS CRYING 


10 


Oil) 


134 


136 


5 


NEIL DIAMOND COLUMBIA 52703- (17 9S^1 98] 


GREATEST HITS 1966 1992 


00 


112 


100 


91 


37 


SOUNDGARDEN • aim 5374 I9.9a-13.98) 


BADMOTORFINGER 


li 


113 


116 


icr 


23 


SOUNDTRACK • REPRISE 26794- (10.98/15 981 


RUSH 


24 


114 


104 


9!: 


10 


SPICE 1 JIVE 41481- (9 98/13.981 


spice : 


95 


115 


105 


81 


44 


DOUG STONE • EPIC 47357- (9 98 ECV13.98I 


1 THOUGHT IT WAS YOU 


74 


116 


137 


154 


12 


MARK CHESNUTT mca 10530- 19.98(15.981 LONGNECKS & SHORT STORIES 


68 


117 


130 


151 


7 


SANTANA POUDOR 513197M>LG 19-98 EQ/15.981 


MILAGRO 


:02 


118 


115 


98 


155 


MICHAEL BOLTON A 4 Columbia 45012 19 98 EO/15 9W 


SOUL PROVIDER 


3 


ill? 


NEW ► 


1 


AL JARREAU REPRISE 26849- (10.98/15.98) 


HEAVEN AND EARTH 


119 


(1201 


125 


140 


71 


ENIGMA A CHARISMA 91642- I9.9B713.98) 


MCMXCA.D. 


6 


121 


110 


92 


38 


SIMPLY RED • ATCO EASTWEST 91773' (10.98/15 9SI 


STARS 


76 


122 


85 


99 


16 


RIGHT SAID FRED • charisma 92107* 19 9&13.98) 


UP 


It 


123 


118 


;?? 


31 


TEVIN CAMPBELL • owest 26291-.-*/arner bros 19.9 


HS.98) T. E.V.I. N. 


3B 


124 


121 


— 


2 


«r™l44; E c^Iw5?B HN BACK TO BASICS/ESSENTIAL COLLECTION 1971-1992 


121 


i,125 


146 


152 


112 


WILSON PHILLIPS A ' SS* 93745. ERG (9 98/13 981 


WILSON PHILLIPS 


2 


126 


147 


131 


162 


BONNIE RAITT A 3 Capitol 91268 (9.98/15.98) 


NICK OF TIME 


1 


127 


120 


117 


67 


R.E.M. A * WARNER BROS. 26496 (9 98/15.98) 


OUT OF TIME 


1 


121 


112 


112 


14 


M.C. BRAINS MOIOWN 6342- (9.9*13 981 


LOVERS LANE 


47 


123 


138 


168 


8 


ARC ANGELS OGC 24465/GEFFEN (9.98/13.98) 


ARC ANGELS 


128 


130 


151 


155 


4 


MICHELLE WRIGHT MtST« 18685- (9 98/13 981 


NOW & THEN 


127 


131 


136 


124 


41 


KENNY LOGGINS Columbia 46KO- (9.98 EO/1398! 


LEAP OF FAITH 


" 


132 


142 


148 


68 


VINCEGILLA MCA 10140' 19 98/13.98) 


POCKET FULL OF GOLD 


37 


133 


111 


101 


38 


PRINCE AND THE N.P.G.A ' 

PAIS,!/ "AWK ^.i,"7VV/ARNE'/»Rn(, HQ </A. 1 6 W 


DIAMONDS & PEARLS 


3 


134 


126 


121 


7 


THE NEVILLE BROTHERS w .»•* ••> t*s» m 


FAMILY GROOVE 


103 


135 


122 


111 


58 


PAULA ABDUL A ' CAPTIVE 916U-^iRGIN (10 9a 15 981 


SPELLBOUND 


1 


136 


119 


127 


8 


XTC GEFFEN 24474- (10 9*15 98l 


NONSUCH 


97 


:j? 


:•- 


:% 


48 


SHABBA RANKS • epic 47310 19.9B ELV13.9BI 


AS RAW AS EVER 


69 


138 


150 


132 


6 


DELBERT MCCLINTON curb 77521-19 9513 981 NEVER BEEN ROCKED ENOUGH 


132 


139 


124 


119 


8 


DAVID SANBORN tUKTRA61272-<10 98/15 98l 


UPFRONT 


Hi 


140 


149 


149 


61 


DWIGHT YOAKAM • reprise 26344- 19 9&13.98) 


IF THERE WAS A WAY 


96 


141 


132 


147 


18 


HANK WILLIAMS, JR. CuRe26S06-.CAPRICORN(9.98/15 98l MAVERICK 


55 


142 


131 


120 


17 


PANTERA ATCO EASTWEST 91758- (30 98.15.981 


VULGAR DISPLAY OF POWER 


44 


143 


143 


163 


4 


LOS LOBOS SLASH 26786-/WARNER BROS 110 9S I5 96/ 


KIKO 


143 


144 


129 


129 


78 


C+C MUSIC FACTORY A • Columbia 47093 (9 98 EC n mi GONNA MAKE YOU SWEAT 


: 


145 


133 


128 


13 


JOE PUBLIC COLUMBIA 48628* (9.98 EO/15.98) 


JOE PUBLIC 


111 


14G 


127 


130 


7 


RICKY VAN SHELTON Columbia -saw* i5 98Ea9 98) 


DON'T OVERLOOK SALVATION 


122 


147 


NEW ► 


1 


LINDSEY BUCKINGHAM reprise 261B2* no 98/15 981 


OUT OF THE CRADLE 


147 


148 


ib: 


138 


32 


COLLIN RAYE • UK 47468* (9 .98 COT3.9S) 


ALL 1 CAN BE 


!,.'. 


149 


177 


178 


219 


ORIGINAL LONDON CAST A 

POLVDOR S31273/PLL. 117 98EO/31 98) 


PHANTOM OF THE OPERA 


33 


150 


168 




2 


THE SOUP DRAGONS big life i3!7s-mercurv (9 9b eo-13 9bi HOTWIRED 


150 


151 


139 




7 


GANG STARR CHRYSALIS 21910/ERG (9.98/13 981 


DAILY OPERATION 


65 


152 


159 


169 


19 


MATTHEW SWEET 100 uois* 19.98/13.981 


GIRLFRIEND 


100 


153 


155 


143 


81 


NINE INCH NAILS • TVT 2610 (9 98 EO/13.981 


PRETTY HATE MACHINE 


75 


154 


158 


134 


24 


SAMMY KERSHAW mercury bltuei* (99813.991 


DON'T GO NEAR THE WATER 


97 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUMBERtDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


PEAK 
POSITION 


155 


152 


150 


51 


TANYA TUCKER • LIBERTY 95562* <9.96713 981 


WHAT DO 1 DO WITH ME 


48 


(156.. 


IS: 


182 


85 


PHIL COLLINS A ATLANTIC B2157 lid 9& 19 98} 


SERIOUS HITS... LIVE! 


11 


157 


123 


103 


30 


KEITH SWEAT A ELEKTRA 61216* (KJ.98a5.9Sl 


KEEP IT COMIN' 


19 


158 


109 


94 


6 


TESTAMENT Atlantic 82392* H0 9-a'i5.9B> 


RITUAL 


55 


159 


140 


114 


32 


LISA STANSFIELD • arista 18679* iio.98/15.9bi 


REAL LOVE 


43 


160 


156 


146 


106 


MAR 1 AH CAREY A 6 Columbia 45202 <9 98 EQri5 98) 


MARIAH CAREY 


1 


161 


135 


144 


4 


SOUNDTRACK Hollywood 61330m:le(itra iio.gais. 


ENCINO MAN 


130 


(162) 


176 


172 


11 


SOUNDTRACK BEACON 105O6*i'MCA(I09a<1598l 


COMMITMENTS-VOL. 2 


118 


163 


114 


89 


8 


PENTHOUSE PLAYERS CLIQUE ruthless 57181^rioritv i99*u.98) PAID THE COST 


76 


164 


153 


145 


29 


AMG SELECT 21642* 19 98/15.98) 


BITCH BETTA HAVE MY MONEY 


63 


■:i65; 


RE-ENTRY 


36 


JAMES TAYLOR • 

:vru .imhia ii. i ic: --"-a:; i-i <iftt 


NEW MOON SHINE 


37 


166 


144 




2 


STEELHEART MCA 10426* 19 98/15 98) 


TANGLED N REINS 


144 


167 


163 


139 


19 


2PAC INTERSCOP€91767rtOANTlC(99ftl3.9B) 


2PACALYPSE NOW 


64 


168 


141 


118 


8 


THE COLLEGE BOYZ virgin 91658* <9.9a/n 98> 


RADIO FUSION RADIO 


118 


169 


1/0 


174 


13 


OTTMAR LIEBERT + LUNA NEGRA epic4J*-s- 


10 98 EO/15 981 SOLO PARA Tl 


122 


170 


194 


177 


8 


GROVER WASHINGTON. JR. coiumsiA4S5J0(109&'I598) NEXT EXIT 


149 


171 


148 


116 


36 


GERALD LEVERT • atcoeastwest 91777* (109*15.9B> PRIVATE LINE 


48 


172 


167 


165 


51 


SEAL • SIRE 26627-/WARNER 6R0S (9 98,-13 96) 


SEAI 


24 


173 


145 


126 


1 


KID FROST VIRGIN 92097* (9.98/13 .981 


EAST SIDE STORY 


73 


.174 


RE-ENTRY 


94 


HARRY CONNICK. JR. A 

COl UWBIA if. lit 19 <*A FCV15 98l 


WE ARE IN LOVE 


22 


175 


165 


160 


37 


JOHN MELLENCAMP A mercury sioi5i*uo.9BE*i5.9B, WHENEVER WE WANTED 


17 


176 


161 


196 


5 


TORA TORA A&M 5371* (9 98/13 98) 


WILD AMERICA 


132 


177 


173 


167 


14 


NICE & SMOOTH Columbia 47373 19.93 ran. 98. 


AIN'T A DAMN THING CHANGED 


141 


178 


154 


158 


25 


SHAN ICE • MOTOWN 6319* (9.98/13 981 


INNER CHILD 


83 


179 


160 


142 


15 


CONCRETE BLONDE 1 R S. 13117* 1998,15981 


WALKING IN LONDON 


73 


180 


171 


137 


9 


GEORGE HOWARD GRP9669*<10.98a5 9BI 


DO 1 EVER CROSS YOUR MIND 


137 


181 


172 


173 


5 


BASS BOY NEWTOWN 2209* (9 98/14 98) 


1 GOT THE BASS 


172 


182 


157 


133 


19 


TECH MASTER P.E.B. newtown?208* .9.98/14 98. 


BASS COMPUTER 


132 


183 


182 


180 


34 


2ND II NONE profile U16 19.9aa4.9s) 


2ND II NONE 


83 


(184 


NEW ► 


1 


SPIN DOCTORS 

EPIC ASSOCIATED d7461*'EPIC 19 9B EQj'13.981 


POCKET FULL OF KRYPTONITE 


184 


185 


179 


166 


42 


RUSH • ATLANTIC 82293* (10.98.15.98) 


ROLL THE BONES 


3 


186 


169 


159 


32 


DOUG STONE • EPIC 45303* (5 98 EQ/9 981 


DOUG STONE 


97 


187 


175 


157 


8 


SOUL II SOULviRGIN91771*(99a > 13.96) 


VOL. Ill JUST RIGHT 


88 


lot! 


192 


199 


93 


YANNIA PRIVATE MUSIC 2067* 19 9R' I 3 98) 


REFLECTIONS OF PASSION 


29 


1 189 


NEW ► 


• 


BILLY DEAN 5BK 96728*^1119.98/13 98) 


BILLY DEAN 


189 


1 1 Gfl ' 


RE-ENTRY 


176 


SOUNDTRACK A ' 

ATLANTIC 81933 19 98/15,98) 


BEACHES 


2 


191 


RE-ENTRY 


44 


S^nw- (io.wi 9 »i R0BIN H00D: PRINCE 0F THIEVES 


5 


192 


185 


181 


70 


FIREHOUSEA EP-C46I86* C9.98 1(^13.96) 


FIREHOUSE 


21 


193 


190 


194 


57 


RICKY VAN SHELTON A cnum* «•«• i9.se e»mw BACKROADS 


23 


194 


183 


170 


8 


MCBRIDE it THE RIDE MCA 5U56* 9 » 13 981 


SACRED GROUND 


144 


195 


RE-ENTRY 


3 


SOUNDTRACK 

SOLAR 753JaTPIC(l0 98 £Cvl5 98) 


DEEP COVER 


191 


196 


191 


190 


36 


PRIMUS INTFJTSCOPE 91659-/ATLANI1C I9.9S ".3 98) 


SAILING THE SEA OF CHEESE 


116 


(.197, 


RE-ENTRY 


24 


GEORGE WINSTON • 

WINDHAM MILL 11107 110 98/15 98) 


SUMMER 


55 


191 


180 


164 


8 


LYNCH MOB flektsa 61322* IIO 98/15 90) 


LYNCH MOB 


56 


199 


189 


189 


60 


LUTHER VANDROSS A EPIC 46789 10 98 EO/15 98) 


POWER OF LOVE 


7 


200 


174 


153 


51 


BEBE & CECE WINANS • Capitol 92078* i998/i5 


hi DIFFERENT LIFESTYLES 


74 



TOP ALBUMS A-Z (LISTED BY ARTISTS) 



Paula Abdul 1 35 
Bryan Adams 51 

■' r-l.ir Flrnt-f-r-, (liv-l Sir 

AMG 164 

Ton Amos 97 
John Anderson 103 
Arc Angels 129 
Arrested Developmetit 50 

8»»Boy 181 
Bertie Boys 24 
The Black Crowes 8. 88 
Black Sheep 89 
Body Count 49 
SuTy BogguSS 107 
Micfiael Bolton 26.118 
Boyz II Men 32 
Brooks & Dunn 37 
Garth Brooks 7. 13. 33 
Undsey Buckingham 147 
Jimmy Buttett 81 
Tevin Campbell 123 
Marian Carey 3, 72. 160 
C+C Music Factory 144 



Tracy Chapman 91 
Mark Cheanutt 116 
Tom Cochrane 80 
Natalie Cole 36 
Phil Collins 156 
The College Boyz 168 
Color Me Badd 31 
Concrete Blond* 179 
Harry Conntck. Jr. 90. 174 
The Core 17 
CypftM Hill 71 
Billy R«y Cyrus 1 

DasEFX 19 

Billy Dean 189 

Del Lepoard 9 

Diamond Rio 87 

Neil Diamond 111 

Celine Dion 38 

Emerson. Lake & Palmer 10S 

En Vogue 16 

Enigma 120 

Enya 27 

Melissa Ethendge 83 



Fu-Sctmickens 68 
Gang Starr 151 
Genesis 11 
VinceGlii 132 
A/Try Grant 42 
Guns N' Roses 39. 56 
Hammer 6 1 
Sophie 8 Hawkins 54 
George Howard 180 



Michael Jackson 44 

Alan Jackson 48 

AlJamau 119 

Joded 30 

Joe Public 145 

H Kelly & Public Announcement 

Sam-ny Kershaw 1 54 

Hii Ketchum 74 

Kid Frost 173 

Kiss 55 

Kris Ktdss 2 



k.d lang 65 



Annie Lennox 28 
Gerald Levert 171 
Ottmar litbert * Luna Negra 
Kenny LOggjns 131 
Los Lobos 143 
lylelovett 105 
Lynch Mob 198 
Madonna 96 
Richard Marx 76 
M C. Brains 12B 
McBnoe & The Rm*b 194 
Deibert MccMon 138 
RebaUcEnt.ro 59 
John Mellencamp 1 75 
Metaliica 14 
Lorrie Morgan 53 
Van Morrison 102 
Mr. Bfc 64 

Naughty By Nature 100 
The Neville Brothers 134 
Olivia Newton John 124 
Nee & Smooth 177 
N*ne Inch Nails 153 
N'tvana 29 

ORIGINAL LONOON CAST 



Phantom Of The Opera 1 49 
Phantom Of The Opera 

Hghlights 79 

Ouy Osboume 46 

Pantera 142 

Pearl Jam 5 

CeCe Periston 95 

Penthouse Players Clique 1 63 

Primus 196 

Pnnce Ana The N P.G 133 

Queen 22.70 

Queensryche 1 06 

R.E.M. 127 

Bonnie Raitt 18. 126 

Collin Raye 148 

Red Hot Chili Peppers 4 

Lionel Rchie 25 

Right Sard Fred 122 

Pete Rock 4 C L. Smooth 58 

Rush 185 

David Sanborn 139 

Santa na 117 

Sawyer Brown 101 



Jon Secada 78 

Shabba Ranks 137 

Sfianice 178 

Simply Red 121 

Sir Mu-A-Lot 12 

Slaughter 57 

Soul II Soul 187 

Soundgarden 1 1 2 

SOUNDTRACK 
Beaches 190 
Beauty & The Beast 66 
The Commitments 52 
Commitments- Vol 2 162 
Deep Cover 195 
Encino Man 161 
Far And Away 92 
Lethal Weapon 3 104 
Robin Hood: Prince Of 

Thieves 193 
Rush 113 
Sister Act 77 
Wayne's World 60 

The Soup Dragons 150 

Spice 1 1 14 

Spin Doctors 184 



BruCT Spnngsteen 43. 62 
Lisa Stanstield 1 59 
Steel Heart 166 
Doug Stone 115. 186 
George Strait 98 
Keith Sweat 157 
Matthew Sweet 152 
James Taylor 165 
Techmaster P E B. 182 
Temple Of The Dog 86 
lesla 94 
Testament 1S8 
Aaron Tippm 99 
TLC 40 
Tor j Tora 1 76 
A Tribe Called Quest 
Travis Trrtl 67 
Troop 84 
Tanya Tucker 155 
U2 21 
Ugly Kid Joe 



93 



63 



Van Halen 108 
Ricky Van Shelton 146,193 
Luther Vandross 199 
VARIOUS ARTISTS 

Riit> TuGi,. Viil ? 3-1 



I rc 



130 



Grower Washington, Jr 
Hank Williams. Jr. 141 
Vanessa Williams 35 
Wilson Phillips 6, 125 
BeBe & CeCe Winaits 200 
George Winston 
Michelle Wright 
Wynonna 20 
XOan 75 
XTC 136 

-Weird AT YankovK 45 
Yanni 69, 188 
Trrsha Yearwood 82 
Dwiglrl Yoakam 140 

ZZTop 15 



82 



BILLBOARD JULY 4, 1992 



COP KILLER' POSSE GROWING AS QUAYLE, CONGRESSMEN, LA. COUNCIL PROTEST ALBUM TRACK 

(Continued from page I) 



Following the withdrawal of the 
"Body Count" album from sale by re- 
tailers Trans World and Super Club 
(Billboard, June 27), the 145-store, 
Dallas-based chain Sound Warehouse 
yanked the record from its racks 
June 19. The Philadelphia-based Wee 
Three chain is also reportedly consid- 
ering pulling the album from its 167 
stores. More than 1,000 record outlets 
have now removed it from sale, yet 
the title jumped from No. 62 to No. 49 
with a bullet on The Billboard 200 this 
week. 

In Ice-Ts hometown of Los Ange- 
les on June 23, both the L.A. City 
Council and the LA. County Board of 
Supervisors, following the example 
of the Houston City Council's con- 
demnation of "Cop Killer," adopted 
motions deploring the song. 

The sharply worded letter from 60 
members of the House of Represen- 
tatives — only three of them Demo- 
crats, many of them from the South, 
and many from Texas — was mailed 
June 17 to Time Warner VP of corpo- 
rate communications Jeanette Ler- 
man. The letter was initiated by 
House Minority Whip Newt Gingrich 
(R-Ga.). 

"We are writing to express our 
deep sense of outrage at Time 
Warner's decision to market . . . 'Cop 
Killer,' " the letter said. "It appears 
that you have chosen potential profit 
over any reasonable sense of public 
responsibility. We believe that your 
decision to disseminate these despica- 
ble lyrics advocating the murder of 
police officers is unconscionable." 

The letter concluded, "Those who 
choose to promote an individual's 
right to outrageous speech may legit- 
imately be expected to accept the re- 
sponsibility for the consequences of 
encouraging violence against our na- 



would not likely happen again, since 
Briner made no mention of the en- 
counter the next day. 

In January 1991, the complaint 
says, Briner approached Solinski at a 
copy machine, "placed his hand on 
her breast," and said, "I'll let you 
give me head, but since I'm married I 
can't reciprocate." 

The next day, according to the com- 
plaint, Solinski recounted the event to 
her supervisor, Nick Hunter, the la- 
bel's senior VP of marketing and pro- 
motion. Hunter asked her if she 
wanted him to talk to Briner about 
the incident, and Solinski, the com- 



than a decade ago that was distribut- 
ed by RCA. 

20th Century Fox chose BMG be- 
cause "they were the most competi- 
tive and offered us the best terms," 
says Anne Corley, Fox Inc.'s director 
of corporate communications. "We 
were also most comfortable with 
their setup." 

The current deal with Fox is struc- 
tured like other BMG joint ventures, 
says Heimers. "We invest in them 
and are here as a resource for them," 
she says. "We don't make their exec- 
utive decisions." 

20th Century Fox will be responsi- 
ble for staffing the label, which will 
be housed at Fox's L.A. headquar- 
ters. Corley says the company is in- 
terviewing staffers and expects the 



tion's protectors of free speech." 

QUAYLE HUNTING 

Vice President Quayle fired his 
opening shot at "Cop Killer" during a 
June 19 luncheon at the National 
Assn. of Radio Talk Show Hosts con- 
vention in Washington, D.C. 

Quayle asked, "Why is Time 
Warner supporting, financing, and 
selling a record that says it's OK to 
kill cops? Where is the corporate re- 
sponsibility there?" He also excoriat- 
ed the company for "making money 
off this obscene record." 

Quayle suggested to the largely 
conservative crowd that they should 
tell listeners to write to Time Warner 
to complain about the release and 
"join the crusade" to demand that 
record labels and movie studios pro- 
tect family values. 

At the luncheon, WRKO Boston 
talk show host Jerry Williams sug- 
gested to Quayle that his campaign 
themes of moral values and cultural 
elitism were "hogwash" and a 
"smokescreen" to cover up problems 
of unemployment and inadequate 
economic policies. 

Quayle later reiterated his condem- 
nation of the recording and Time 
Warner's corporate behavior at cam- 
paign appearances in Mission Hills, 
Calif, (before the National Sheriffs' 
Assn. convention) and in Los Angeles 
June 22. 

LEVIN SHOOTS BACK 

Time Warner's Levin responded to 
the volley of criticism with a bylined 
piece, "Why We Won't Withdraw 
'Cop Killer,' " in the June 24 issue of 
The Wall Street Journal. 

"We won't retreat in the face of 
threats of boycotts or political grand- 
standing," Levin wrote. "In the short 



plaint says, told Hunter she believed 
she had made it clear to Briner that 
he was not to touch her again. 

Hunter, the complaint alleges, 
"took no further action." 

Since that time, according to So- 
linski's suit, Briner has subjected her 
to "a continuing pattern of sexual ha- 
rassment" and acted toward her in a 
"vindictive and malicious manner." 
The label, she charges, "tacitly ap- 
proved and ratified" Briner's actions 
by failing to take corrective mea- 
sures. 

Solinski also alleges Briner dis- 
played "hardcore pornographic mate- 



key positions to be filled by people al- 
ready in the music industry. 

"Basically, Fox will do what they 
want and we will distribute it," says 
BMG CEO Michael Domemann. "I'm 
not so interested in the rules and 
who's in control; that's up to Fox. We 
have the philosophy that any satellite 
in our company has a high degree of 
independence." 

Domemann adds that because of 
20th Century Fox's movie back- 
ground, it may use different methods 
to promote its records that could be 
translated to releases on BMG labels. 
"They have a lot of creative experi- 
ence and will come to this with a dif- 
ferent angle than we do," he says. "I 
find that good. Perhaps they can 
bring something to Fox Records that 



run, cutting and running would be 
the surest and safest way to put this 
controversy behind us and get on 
with our business. But in the long 
run it would be a destructive prece- 
dent It would be a signal to all the 
artists and journalists inside and out- 
side Time Warner that if they wish to 
be heard, then they must tailor their 
minds and souls to fit the reigning or- 
thodoxies." 

Levin continued, "In the weeks and 
months ahead, Time Warner intends 
to use the debate engendered by the 
uproar over this one song to create a 
forum in which we can bring togeth- 
er the different sides in this contro- 
versy. We will invest in fostering the 
open discussion of the violent ten- 
sions that Ice-T's music has ex- 
posed." 

LA. CITY COUNCIL ACTS 

Meanwhile, the L.A. City Council 
on June 23 voted 10-4, with one ab- 
stention, to request a "voluntary" 
end to the selling and marketing of 
"Cop Killer" by Warner Bros., Time 
Warner, and area retailers. The reso- 
lution was introduced by Republican 
Councilwoman Joan Milke Flores, 
who is running for Congress. 

Although the song has received no 
airplay, due to its explicit lyrical con- 
tent, the council also asked area radio 
stations not to play the track. 

Public debate about the song, 
which occupied an hour of the council 
session, was spirited. Norma Wil- 
liams, the widow of Los Angeles po- 
lice officer Tom Williams, who was 
slain in a revenge shooting in 1985, 
called the Body Count number "a de- 
spicable and loathsome lesson in how 
to kill a cop," adding that Time 
Warner would be "morally responsi- 
ble" for any deaths resulting from its 



rials" and pictures of nude women in 
his office and he suggested to her 
that they "go to a motel." In addition, 
Solinski claims, Briner gave her work 
assignments that were unrealistic 
and should have been his own respon- 
sibilities, following her rebuffs. 

On March 6, 1992, the suit contin- 
ues, Solinski telephoned Michelle Du- 
Puis, Warner Bros, director of per- 
sonnel, and complained about Briner. 
Three days later, according to So- 
linski, Hunter told her that "if she did 
not 'fix' things with defendant Brin- 
er, it could jeopardize her job." 

On March 10, Solinski says, Jim Ed 



we can use elsewhere." 

Domemann does not see this deal 
as an entree for BMG into the movie 
market "That's a totally different is- 
sue; this has nothing to do with get- 
ting into film production," he says. 
"If that were the case, it would not 
have been initiated as a soundtrack 
deal by others in the company; it 
would have been an issue between 
[Fox chairman] Rupert Murdoch and 
me." 

For Fox, the move is seen as a way 
to retain control of its soundtracks, 
which had previously been farmed 
out to various labels. Among the re- 
cent successful soundtrack albums 
from Fox films are "White Men Can't 
Jump," on EMI, and "For The Boys," 
on Atlantic. melinda newman 



release. 

Dissenting views were also heard. 
Members of the left-wing activist 
group Refuse & Resist distributed 
fliers characterizing attacks on the 
song as "Nazi-style record burn- 
ings." Speaking before the council, 
local musk journalist Gary Davis not- 
ed that Flores' motion incorrectly as- 
sumed that "Cop Killer" was written 
and released after the April civil dis- 
turbances in LA. and was being pro- 
moted as a single or album track by 
Warner Bros. He accused the council 
of "undermining the intent of the 
Constitution." 

All of the council members who 
spoke deplored the song's lyrics. But 
Councilwoman Rita Walters called 
the motion "an effort at censorship." 
Added Councilwoman Ruth Galanter, 
"Government has no business telling 
artists what they can write or think 
or say." Both councilwomen later vot* 
ed against the motion. 

While the City Council debate was 
taking place, the LA. County Board 
of Supervisors, by a vote of 3-0 with 
two members absent approved a mo- 
tion by Supervisor Deane Dana, a Re- 
publican currently running for re- 
election, to send a letter to Time 
Warner condemning the song. While 
a call for the song's withdrawal was 
deleted from Dana's original motion, 
it was amended by Supervisor Gloria 
Molina to support a public boycott of 
the record. 

At press time, it remained unclear 
how retail chains with a significant 
presence in Southern California will 
respond to the LA. City Council's re- 
quest to remove the Body Count al- 
bum. Senior executives for Tower 
Records were unavailable for com- 
ment while spokesmen for Where- 
house Records and Musicland de- 



Norman, president of Warner Bros.' 
Nashville division, called her into his 
office, urged her to be a "team play- 
er," and asked her to meet with Brin- 
er and Hunter to resolve the problem. 

The complaint says that in subse- 
quent and separate meetings with 
Norman and Hunter, Briner admitted 
he had sexually harassed Solinski. So- 
linski asserts that other Warner offi- 
cials told her to "ignore" Briner's 
acts and "carry on." 

Following this series of consulta- 
tions, the complaint continues, Briner 
hung a banner outside his office that 
read, "Egotistical, payola-motivated, 
sex-crazed major-label chieftains (we 
fit that description quite well)." 

The complaint cites three specific 
counts against Briner and Warner 
Bros.: sexual harassment intentional 
infliction of emotional distress, and 
malicious harassment 

Filed as an exhibit with the com- 
plaint is a March 5, 1992, inter-office 
memo from Warner Bros. CEO Mo 
Ostin. The memo specifies the compa- 
ny's stand on sexual harassment and 
lists the officials to whom complaints 
are to be made. 

"If a supervisor receives such a 
complaint," the memo says, "he or 
she is obligated to report it immedi- 
ately to one of the above-mentioned 
individuals. Failure to do so will sub- 
ject the supervisor to disciplinary ac- 
tion." 

A publicist for Warner's Nashville 
office told Billboard Norman alone 
could speak on the suit and that he 
had not yet returned from vacation. 



clined to comment 

NATIONAL BOYCOTT? 

Meanwhile, the Austin, Texas- 
based Combined Law Enforcement 
Assns. of Texas, which initiated the 
Time Warner boycott call (Billboard, 
June 20), says that support for the 
group's action has spread nationally. 

CLEAT spokesman Mark Clark 
says police organizations in Chicago, 
St Louis, Detroit, Portland, Ore., Los 
Angeles, San Diego, Phoenix, Dallas- 
Ft Worth, San Antonio, Austin, and 
Houston, as well as groups repre- 
senting officers in California and 
Florida, have pledged their participa- 
tion. Clark adds that the 135,000- 
member National Assn. of Police Or- 
ganizations and the 180,000-member 
Fraternal Order of Police have also 
offered their support 

In addition, the Alexandria, Va.- 
based National Sheriffs' Assn., which 
counts 23,000 sheriffs and sheriffs' 
deputies as members, called at its 
convention June 24 for a national 
boycott of Time Warner. 

CLEAT is continuing to plan a pro- 
test at Time Warner's July 16 stock- 
holders' meeting in Beverly Hills, 
Calif. Clark says CLEAT is research- 
ing Time Warner's corporate hold- 
ings and has asked all state police 
agencies to research any pension 
funds that could be invested in Time 
Warner stock. 

Clark says that since CLEATs call 
for a boycott, numerous stockholders 
have called the group and extended 
invitations to officers to go to the 
shareholders' meeting as proxies. 
"Obviously, we hope to have quite a 
number of police officers outside, but 
it would be nice to have some inside, 
also," Clark says. 

OBSCENITY LAW CITED 

In other news related to "Cop Kill- 
er"; 

• Paul Ebert, commonwealth attor- 
ney in Prince William County, Va., 
says that on June 24 he asked record 
and tape distributors and retailers in 
the county to "voluntarily remove" 
the Body Count album from shelves 
and stores. "[The album] comes close 
to meeting the criteria for obscenity 
but not quite . . . [and] comes close to 
meeting the criteria for advocating a 
felony but not quite," Ebert says, 
adding that in his opinion "it could be 
potentially dangerous in causing 
harm and loss of life." 

• Alabama Gov. Guy Hunt, who 
had earlier asked retailers in his state 
to stop selling the album, made what 
he called "an urgent Father's Day re- 
quest" to other governors, asking the 
state executives to request the with- 
drawal of the record in a statement 
issued on the June 21 holiday. A 
spokesman for the governor says, 
"As of this afternoon [June 24], we 
have not had any official correspon- 
dence from any other governor's of- 
fices, but we're still optimistic." 

• Two LA. black police officers' 
groups lined up on opposite sides of 
the "Cop Killer" issue. On June 19, 
the Oscar Joel Bryant Foundation, an 
organization claiming 350 members, 
decried the song as "hatred" in a let- 
ter to Warner Bros. Records. On 
June 21, the African American Peace 
Officers Assn., a group claiming 826 
members, denounced Texas law offi- 
cers' call for a boycott of the Body 
Count album, calling such action "an- 
other act of police brutality." Repre- 
sentatives of both organizations were 
unavailable for further comment 



WARNER EXEC NAMED IN SEX-HARASSMENT SUIT 

(Continued from page 8) 



BMG, FOX LEAP INTO DEAL FOR NEW SOUNDTRACK LABEL 

(Continued from page 6) 
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Shore Shot. Joining the 
rappers, rockers, alternative 
artists, and country rookies 
who normally occupy the 
Heatseekers list is comedian 
and MTV staple Pauly Shore, 
whose new "Scraps From The 
Future" seems to be selling 
better than his previous WTG 
album did. Exposure from his 
role in "Encino Man" is no 
doubt helping sales. 



URADUATION: "Temple Of The Dog," a 1991 set recorded 
by an all-star team of Seattle-scene musicians, graduates from 
Heatseekers this week as it zooms ahead 95 places, to No. 86, 
on The Billboard 200. 

The album was recorded as a tribute to the late Andrew 
Wood, who had been lead vocalist for Mother Love Bone. Tem- 
ple Of The Dog included members of Mother 
Love Bone, Pearl Jam, and Soundgarden. 
Boosted by MTV "Buzz Bin" play for "Hunger 
Strike," this album has been selling like hot- 
cakes for the last two weeks, showing a gain 
of more than 200% on last week's chart, and 
more than 100% this week. 

Acts are removed from Heatseekers when 
an album hits the top half of The Billboard 200, 
the top 25 of Top Country Albums or Top R&B 
Albums, or the top five of one of our other pop- 
ular-format album charts. 



Sister Act MTV "Buzz Bin" 
play on the song "Stay" is 
ringing up business for 
Shakespears Sister. Sales on 
the single have more than 
doubled over the previous 
week. The album, 
"Hormonally Yours," sees a 
58% gain, good for a 37-20 
leap on Heatseekers, and has 
become a top seller in the 
Jacksonville, Fla., market. 




sive Luxury Overdose" album. 

The song stands at No. 6 on the Dance Maxi-Singles Sales 
chart, its highest position on that chart to date. In May, it peaked 
at No. 6 on the Dance Club Play list 

The international collective, which formed in 1987 in the Swed- 



REGIONAL HEATSEEKERS #1'S 



Cat's Meow. A sales surge in 
the Northeast and South 
Atlantic regions helps 
Supercat's "Don Dada" debut 
on Heatseekers. It is also a 
top- 1 0 Heatseeker in Middle 
Atlantic stores. Columbia says 
sales have been building 
steadily in the East, and that 
orders are beginning to build 
in the Western and 
Midwestern accounts, 



ish dance club scene, has attracted ink from the UJC's New Mu- 
sical Express and from Details, the New York Daily News, and 
the Village View. On June 5, Army staged a unique listening 
party for industryites and fans on the roof of Le Pare Hotel in 
Los Angeles, at which two male and two female models swam 
in sync to the strains of "Crucified." 



fiNGELS SOAR, DOCTORS SPIN: Arc An- 
gels retain the top slot on Heatseekers. A gain 
in excess of 10% helps the Texas supergroup 
make a nine-place jump, to No. 129, on The 
Billboard 200 ... It took almost a year, but the 
New York quartet Spin Doctors has finally 
cracked The Billboard 200. "Pocket Full Of 
Kryptonite," the band's second album, hit the 
streets last August 

BuX SCORE: Based on response to her video's first week on 
pay-for-play music video channel The Box, look for Prince prote- 
gee Carmen Electra do to major damage when her Paisley 
Park/Warner Bros, album hits the street July 28. For the week 
of June 14-20, Electra's "(Jo Go Dancer" clocked in at No. 10 on 
The Box. Also notable for that same week is the No. 4 showing 
of "House Of Pain" by Tommy Boy's House Of Pain. 

RECRUITING: Army Of Lovers - "Crucified" has reached No. 
1 on dance charts in eight different countries, and the Giant act 
is hopeful that same track will light a lire in the U.S. for its "Mas- 




NORTHEAST 
Spin Doctors, Pocket fuf 07 Kryphnile 



MIDDLE ATLANTIC 
Soi l Doctors, Pocket fu* Of K/yptonJe 



SOUTH ATLANTIC 
Bass Boy.l Got The Bass 



THE REGION 


AL ROUNDUP 


Rotating top- 10 lists of best-selling titles by new & developing artists. 


EAST NORTH CENTRAL 

1. Ttchmatrar P.E.B., Bats Computer 

2. Arc An|cli, Arc Angels 

3. MC Bre«J. 20 Below 

4. Caul* A Efltti. Anotner Uinule 

5. Cltm Bender, Draped 

6. Ban bay, 1 Got The Bat* 

7. Deicida. Legion 
S. Cricket. Cracker 

9. McBrirfe & The Rule. SacrW Ground 
10. Memeslt. Munches For Your Bass 


SOUTH ATLANTIC 

1. Bats Boy, 1 Got The Bast. 

2. Sai|on Kick, lizard 

3. Potion Clan, Clan's Rally 

4. T«Hma«er P.E.8.. 6ns Computer 

5. Arc An gelt, Arc A/igels 

6 M -.Bride & The Ride. Sacred Ground 
7. Bati Patrol. The Kings Ot Bass 
B. K-Sota, Time's Up 

9 Confederate Railroad. ConterJerate Ramoao 
10. Primus. Sailing The Sea Ot Cheese 



UllAND SLAM: Albuquerque, N.M., was 
one of the first cities to hear Slammin' 
Gladys on commercial airwaves, via local 
programming on that city's Satellite Music 
Network Z-Rock station. Thus, the Priority 
Rocks act made a point to visit that market 
during a recent swing through the South 
Central region. While there, it did an on-air 
Interview for local Z-Rock personality 
Wildman Juan Rivera, and also staged a 
contest in which the winner would be 
"roadie for a day" at the band's stand at 
Cafe DeVille. The winning roadie was paid 
$105.10, a number that matches the sta- 
tion's frequency. 

Slammin' Gladys also played an acoustic 
set at one of Albuquerque's five Hastings 
stores, and served meals to more than 300 
homeless people at the Good Shepherd 
Center. The minitour also included stops in 
Dallas, Houston (with Lillian Axe), and Austin, Texas. 
The band's second video is "Dowti On Your Knees." 

XhANKS: Paul Page has been part of the Popular Uprisings 
team since it debuted in the Oct. 26 issue. But, due to increased 
responsibilities in the area of chart production, he has turned his 
Popular Uprisings duties over to research supervisor Roger Kit- 
ton. In the course of his job, however. Page will still be involved 
with the production of the Heatseekers chart. Sincere thanks to 
Paul for helping us get this plane off the ground! 

Popular Uprisings is prepared by Geoff Mayfield with assist- 
ance from Roger Fitton. 
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ARTIST TITLE 

LABEL A NUMBER DISTRIBUTING LABEL SUGGESTED LIST PRICE OH EQUIVALENT FOR CASSf TTEXOI 


CD 


1 


10 


* * * No. 1 * * * 

ARC ANGELS rac 2446SGEFFEN 1998/13 ye) it.- 


2 


4 


9 


BASS BOY NEWTOWN 2209' I9.9EW4 981 1 GOT THE BASS 


3 


Z 


27 


TECHMASTER P.E.B. NEWTOWN2208* 19.98/14981 BASS COMPUTER 


(A) 


12 


6 


SPIN DOCTORS fp* associated 47tti'/w».9«£l*l3.9»> POCKET FULL OF KRYPTONITE 


5 


6 


8 


MCBRIDE & THE RIDE MCA 54356- 19.98/13.98) SACRED GROUND 


6 


1 


37 


PRIMUS iNTERscore 91659*/ailaniic 1998,73 ,81 SAILING THE SEA OF CHEESE 


7 


8 


12 


TKA TOMMY BDY 1040' 19.98716.981 GREATEST HITS 


CD 




1 


N2DEEP PROFILE 1427- 19 95 14 981 BACK TO THE HOTEL 


9 


3 


3 


K-SOLO ATLANTIC 82388* (9.W15.98) TIME'S UP 




18 


9 


L7 SLASH 267B4-.WARNFRBROS 19 9813 981 BRICKS ARE HEAVY 




IS 


15 


TOAD THE WET SPROCKET i:oiumbia473C9i9 98EO'1398] FEAR 


12 


10 


10 


CRACKER VIRGIN 91B16* (9.98V13 981 CRACKER 


13 


9 




MC BREED wrap Bl09*.>lcmBAN (9.98/15 98) 20 BELOW 


14 


19 


10 


BASS PATROL ioey boy 30M iB 9513 98i THE KINGS OF BASS 


IS 


.■1 


3 


SAIGON KICK !i.iRDSTONE92158-/ATLANTIC(109B/15.981 1 IZARD 


16 




1 


DEICIDE RC 9192','R E.D. (9.98/13.98) LEGION 


17 


11 


19 


CAUSE & EFFECT sue 11019-.700.99a/139B) ANOTHER MINUTE 


18 


13 


8 


CONFEDERATE RAILROAD Atlantic 82335- (9 wit.98i CONFEDERATE RAILROAD 


19 


16 


37 


CURTIS STIGERS m ™ 1. u* i-< «*-..« m CURTIS STIGERS 


:20 


37 


2 


SHAKESPEARS SISTER london2B26evplci998 EO/1398i HORMONALLY YOURS 



The Heatseekers char! lists the best-sel ling titles bv new and developing artists, detined as those who have never appeared in the top 100 
ot The Billboard 200 chart, nor in the top 25 ot the Top R&B Albums or Top Country Albums chart, nor 10 the top hve ot any other 
Billboard album chart When an album reaches any of these levels, the album and the artist's subsequent albums are immediately 
ineligible to appear on the Heatseekers chart All albums are available on cassette and CD 'Asterisk indicates vinyl LP rs unavailable 
O Albums with the greatest sales gains, & 1992. BillboarrJ/BPI Communications. 


21 


17 


8 


BROTHERHOOD CREED GASOLINE ALLEY 10574*,MCA<9 98/!5.9B) 


BROTHERHOOD CREED 


22 


23 


13 


SOUTH CENTRAL CARTEL f. w K :5lB9/QUALirv (9 98/15 98) 


SOUTH CENTRAL MADNESS 


23 


21 


37 


NEMESIS PROFILE 1411(9 98/14 98) 


MUNCHIES FOR YOUR BASS 


24 


20 


10 


THE JESUS AND MARY CHAIN de= amer cay, :6B3d- Warner brds 


iio.wis.mi HONEY'S DEAD 


25 


25 


2 


PAULY SHORE WTB 52788'TEPIC 19 98 ECt'15 981 


SCRAPS FROM THE FUTURE 


26 


27 


4 


MARTINA MCBRIDE kca bscu^- :</ '/h . j z*i 


THE TIME HAS COME 


27 


24 


6 


HARDLINE MCA 10586- (9.98/13981 


DOUBLE ECLIPSE 


28 


28 


12 


POISON CLAN EFFECT 3006- LUKE (9 98,15 98) 


POISONOUS MENTALITY 


29 


22 


17 


ROLLINS BAND MAGO 21006* (9 98/13.98) 


END OF SILENCE 


30 


1 


2 


SASS JORDAN iMPACI 10524/MCAI9 W15 98I 


RACINE 


Qi) 


36 


36 


INFECTIOUS GROOVES epic 1 • 102 15 w ecli398i PLAGUE THAT MAKES YOUR BOOTY 


32 


32 


9 


BLUES TRAVELER UM 530s 19 W13 981 


BLUES TRAVELER 


33 


26 


15 


POOH-MAN (MC POOH) i.ve At i/fc- u»n ™ 


FUNKY AS 1 WANNA BE 


34 


29 


11 


ROXY BLUE GEFFEN 24464* (9 98/13.981 


WANT SOME? 


35 


35 


20 


CHRIS LEDOUX l get.-/ ~ . , - 


WESTERN UNDERGROUND 


36 


33 


2 


JEFFREY GAINES CHRYSALIS 21840*.'ERG L9.9&13-98I 


JEFFREY GAINES 


(3D 




1 


MEN AT LARGE ATCO EASTWEST 92159* (9.98/13.981 


MEN AT LARGE 


38 


40 


2 


NEAL MCCOY ATLANTIC 82396 (9.W1S.9B) 


WHERE FOREVER BEGINS 


39 




1 


SUPERCAT COLUMBIA 52435 (9.98713.98) 


DON DA DA 


:40 




10 


M.C. LUSCIOUS AVENUE 9101* 19 9815981 


BOOM! 
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Court Rules Time Warner Infringed On Optical Recording Patents 



■ BY SUSAN NUNZIATA 



NEW YORK— A federal district 
court jury ruled June 23 that Time 
Warner and its subsidiary, WEA 
Manufacturing, willfully infringed two 
CD manufacturing patents held by To- 
ronto-based Optical Recording Co. 

The nine-member jury in Wilming- 
ton, Del., federal court assessed dam- 
ages that could total more than $30 
million, according to Lawrence Good- 
win, ORC's attorney. 

The Canadian firm also has an in- 
fringement suit pending in Brooklyn 
federal court against Denon Digital 
Industries, a subsidiary of Nippon 



Columbia, Japan. That hearing is ex- 
pected to begin sometime this sum- 
mer, according to Dick Meixner, se- 
nior executive VP of Denon Digital. 

The Delaware jury found Time 
Warner had infringed two 1971 ORC 
patents that have to do with the glass 
mastering equipment used by WEA 
Manufacturing to make CDs. Al- 
though WEA's equipment was sup- 
plied by Philips, the Dutch firm has 
its own arrangement with ORC that 
does not cover end users of the gear, 
according to Goodwin. 

"In the sale of the equipment from 
Philips to Warner, part of the deal 
was that Warner would be on its own 



with respect to patent infringement," 
says Goodwin. 

The glass mastering gear is neces- 
sary for CD manufacturing, and 
Goodwin says that at least five major 
CD manufacturers in the U.S. have ar- 
ranged separate licensing agreements 
with ORC for use of the technology. 
The patents held by ORC apply to fun- 
damental synchronization techniques 
used in recording and playback of 
CDs, according to Goodwin. 

Time Warner has used the technol- 
ogy since 1986 to manufacture ap- 
proximately 450 million CDs, says 
Goodwin. The jury awarded damages 
of six cents per disc, as well as an es- 



timated $4 million-$5 million in pre- 
judgment interest 

ORC is planning to file a motion to 
have the damages trebled because 
the infringement was willful, accord- 
ing to Goodwin. 

"We are aware of the verdict and 
are preparing to file appropriate legal 
papers in response," says Margaret 
Wade, a spokeswoman for the 
Warner Music Group. Wade declined 
to comment further on the decision, 
but sources expect the company to 
appeal the decision. 

The suit was filed in 1990 after 
Time Warner refused to make a li- 
censing arrangement with ORC, says 



Goodwin. 

Meixner says "we are definitely 
concerned" that the decision in the 
Time Warner case may influence the 
outcome of Denon's case. But he 
adds, "We prefer not to settle out of 
court Based on technical work we've 
done with this patent in Japan, we 
don't think they have prior art" 

Interestingly, the U.S. patents held 
by ORC expired in June. Therefore, 
future use of the equipment to which 
the patents apply will not be affected. 

ORC is involved in technology de- 
velopment and licensing in the field 
of optical recording, but it does not 
manufacture CD gear. 



LABELS TRY HIGHER-PRICED TAPE FORMULATIONS 

(Continued from page 6) 



tal mastering systems by offering 
better frequency response, wider dy- 
namic range, and lower noise than 
ferric tape, according to experts in 
the field. They also eliminate prob- 
lems with bass response, harshness 
at the high frequencies, intermodula- 
tion distortion, and running problems 
that can occur with chrome. 

However, in an extremely price- 
conscious industry, these new formu- 
lations are more expensive than the 
basic ferric tape that is still used for 
75%-90% of duplication projects. Co- 
balt can cost as much as or slightly 



less than chrome, depending on the 
supplier. Sources say the new cobalt 
formulations add three to six cents to 
the manufacturing cost of each cas- 
sette, while chrome adds about six 
cents per cassette. 

The average price of a standard au- 
diocassette, depending on the volume 
ordered, ranges from 50-70 cents per 
unit including Norelco box and in- 
sert, sources say. 

Available from BASF, Sunkyong 
Magnetic, TDK, and Aurex, the new 
formulations include various cobalt/ 
ferric formulas as well as BASF's 



chrome plus, a chrome/cobalt mix in- 
troduced this month and intended to 
eventually replace that company's 
chrome tape line. 

A&M, a PolyGram label, and 
BMG's Arista, RCA Red Seal, and 
jazz labels have been releasing prod- 
uct on chrome tape for several years, 
and those companies anticipate 
changing over to BASF's chrome 
plus. 

However, the industrywide accep- 
tance of chrome tape has been slow, 
primarily because of the added cost. 
Most labels use chrome only for new 



releases on major artists; but some 
duplication facilities, like Hauppauge 
Tape Manufacturing in Hauppauge, 
N.Y., and Sonopress in Weaverville, 
N.C., see higher demand for chrome. 
HTM's Brian Wilson, VP of sales and 
marketing, says about 50% of its proj- 
ects call for chrome, while Deiter 
Baier, sales manager at Sonopress, 
says chrome is demanded for about 
30%. 

The new formulations are expected 
to eventually replace chrome as well 
as ferric tape as record companies 
seek to make their investment in digi- 



FREE S0ST0N CONCERT A STAGE FOR VIOLENCE 

(Continued from page 8) 

WZOU studios later that evening. 

WZOU GM Alan Chartrand admits 
that recent events — including this 
riot and the recent trouble after an 
MTV-sponsored Sports Festival in 
Belmar, NJ. — will force program- 
mers to "think twice" before holding 
similar events. However, he adds, 
"Ultimately, they are worthwhile, be- 
cause it serves so many people, who 
in this economy don't have the money 
to pay $20 to $40 to see their favorite 
artists play their favorite songs. 

"The positive side of the whole 



thing was that 'ZOU packed the 
place," Chartrand continued. "The 
frustrating part is the amount of 
work by staff that went into this 
thing, working day and night for a 
month. And the sad part was that of 
20,000 people, most were there to 
have a good time and to sing along 
with their favorite artists." 

More than 100 concerts have been 
held in the outdoor plaza in the last 
three years — including two similar 
shows sponsored by WZOU that 
drew smaller crowds last summer- 



without incident. Oldies outlet 
WODS-FM also uses the red-brick 
plaza for free summer concerts on an 
almost weekly basis. 

Boston Mayor Raymond L. Flynn 
says the city will continue to permit 
events at the site because "concerts 
are very, very important" to "poor 
and needy kids." Flynn also promises 
to beef up security at future events. 
However, the fate of the next WZOU- 
sponsored "Free Summer Jam," orig- 
inally scheduled for July 30 with 
Marky Mark & the Funky Bunch, has 



LIVE GETS $20 MILLION ADVANCE FROM WEA 

(Continued from page 6) 



year ending Dec. 31, 1992. 

The Ernst & Young proposal car- 
ried. Nominees elected to the board 
at the meeting were Mount; Rae San- 
ctum, senior VP of Carolco Pictures; 
Roger R. Smith, executive VP of Car- 
olco; and Lynwood Spinks, executive 
VP for business and production af- 
fairs of Carolco. Their terms extend 
to the 1995 annual meeting. 



Incumbent LIVE directors include 
Frans J. Afman, Thomas Bradshaw, 
Mario F. Kasar, Anthony J. Scotti, 
Satoshi Matsumoto, Devendra 
Mishra, and R. Timothy O'Donnell. 

Recently, the Van Nuys, Calif. - 
based home video supplier and music 
retailer defaulted on debt payments 
by not making a regular interest pay- 
ment on $110 million of its subordi- 



Creditors Let RK0 Chain Name New COO 



NEW YORK— The creditors com- 
mittee of the bankrupt RKO 
Warner Video chain withdrew a mo- 
tion to seek a court-appointed trust- 
ee to oversee the day-to-day activi- 
ties of the firm, choosing instead to 
allow RKO chairman and CEO Mi- 
chael Landes to name a new COO, 
according to an RKO statement 

The motion had been signed by 
the creditors and was pending the 
approval of Landes and the bank- 
ruptcy judge (Billboard, June 27). It 
was "withdrawn with prejudice," 
according to the statement, after 
which the creditors committee 



agreed with Landes to name indus- 
try veteran Lawrence Kieves the 
new COO of RKO. 

Under the agreement, Landes 
will retain the post of chairman and 
CEO. (A Billboard article last week 
mistakenly stated that Kieves 
would serve as court-appointed 
trustee and CEO.) The agreement 
also calls for Michael Dougherty, 
who was recently appointed presi- 
dent, to continue in that capacity. 

RKO, once the fourth-largest vid- 
eo specialty retailer in the U.S., 
filed for Chapter 11 bankruptcy 
protection in January. PAUL vkkna 



nated debt 

Mount said the company continues 
the process of restructuring and is 
encouraged by two recent develop- 
ments — the WEA deal and advance, 
and obtaining a two-year, $10 million 
revolving credit facility from Foothill 
Capital Corp. for working capital for 
its Specialty Retail Division, which 
consists of the Strawberries and 
Waxie Maxie chains. 

Mount said LIVE Home Video's 
first-quarter sales were off this year 
compared with 1991 because there 
were no comparable "A" rental titles 
of the caliber of "Air America" or 
"Narrow Margin." 

However, he said he is encouraged 
by fourth-quarter 1992 home video 
prospects, which will include the rent- 
al releases of "Basic Instinct," which 
has taken in more than $100 million at 
the box office, as well as the action- 
adventure movie "Universal Soldier," 
which opens theatrically July 10. 

In addition, he said the fourth 
quarter would be propelled by the 
Family Home Entertaiment chil- 
dren's line, as well as the repriced 
sell-through releases of "Terminator 
2: Judgment Day" and Madonna's 
"Truth Or Dare." 



not yet been determined. 

FLIGHT TIME 

Witnesses who attended the trou- 
bled concert say the problems began 
an hour into the 5:30 p.m. show, when 
organizers made a last-minute lineup 
change, substituting pop act Mr. Big 
for the previously announced College 
Boyz, a rap act, because Mr. Big had 
to catch a plane. 

When Mr. Big came on instead of 
the College Boyz, there were cheers 
and jeers. Several fights broke out. A 
cherry bomb was tossed into the 
crowd. The echoing sound was re- 
portedly mistaken for gunshots by 
some in attendance. As the panicked 
throng pushed its way toward the 
front of the stage — knocking over 
two steel barricades — police and or- 
ganizers agreed to stop the concert. 

WZOU assistant PD Jerry McKen- 
na, who made the lineup decisions, 
admitted that "had the Boyz been on- 
stage instead of Mr. Big, it might 
have calmed things down." 

When the unhappy crowd poured 
into the streets, some headed down- 
town, starting fights, knocking down 
passersby, lighting trash cans on 
fire, breaking store windows, and 
looting businesses. 

Howie Cusack, president of Pretty 
Polly, the Boston-based booking 
agency that handled backstage logis- 
tics, blames the disturbance on "10 or 
20 knuckleheads in the audience." 

"I don't think it has to be forecast of 
doom for future events," Cusack says. 
"And I don't see this as an offshoot of 
anything to happen in LA. I think the 
police did a good job. With more atten- 
tion to the audience's needs and secu- 
rity, these kinds of shows should con- 
tinue without incident" 

But one Boston promoter, who de- 
clines to be identified, criticizes orga- 
nizers for assembling a lineup that 
was "too urban, given the volatile cli- 
mate of the times." 



tal bin systems pay off. "Buying a 
digital bin [and using ferric tape] is 
like buying a Ferrari and still driving 
at 45 miles per hour down city 
streets," says Terry O'Kelly, director 
of sales with BASF. "You want to 
push it and see how good that prod- 
uct can come off of that system." 

OPEN QUESTION 

However, the issue of how quality 
improvements in analog cassettes in- 
fluence the sales of that format is 
still an open question in the industry. 
"We can enhance dynamic range of 
tape media, which allows us to be 
competitive with the CD," says 
Sony's Myers. "Tied to the dynamic 
range of cobalt is the digital high- 
speed mastering systems that we're 
using. When you put those two to- 
gether, the normal consumer will 
first see a dramatic difference in the 
quality of the music being presented, 
and we feel that the combination of 
our digital high speed mastering and 
the cobalt will enhance the life of the 
cassette." 

BMG's Vaccarelli says, "I don't 
know if we would sell more. But 
we're always looking for ways of im- 
proving the quality of whatever the 
product line is. . . . There's no ques- 
tion we would continue to try to im- 
prove the quality of the cassette to 
the end. I know the quality of cas- 
sette is better than it's ever been, 
even in its decline." 
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A&R EXECS SEEK NEXT NIRVANA AT 'SMALLER, MORE USEFUL' NMS 

(Continued from page 8) 





Scenes from the New Music Seminar as captured by 
Billboard photographer Chuck Pulin. Top left: Sub Pop 
Records' Bruce Pavitt, left, and Jonathan Poneman accept 
the Joel Webber Award for Excellence in Music & Business. 
Since forming Sub Pop in 1 986 in Seattle, they have helped 
discover such acts as Nirvana and Soundgarden. 
SoundScan's Michael Shalett and Michael Fine were 
similarly honored. Bottom left: Bob Sherwood, VP of sound 
technology marketing for Sony Software Corp.. left, and 
Marc Finer of Communication Research Inc. exchange 
comments during a session on music technology. Above: 
NMS Keynoters Ice-T, left, and John Trudell talk with 
passion about their music and their messages. 



song "Cop Killer" (Billboard, June 
27). Body Count leader Ice-T used 
the NMS opening session to respond 
to his critics (Billboard, June 27). He 
was followed by keynote speaker 
John Trudell, a Native American ac- 
tivist, poet, and Rykodisc artist, who 
called for creative freedom in the 
face of alleged corporate oppression. 

Michael Greene, president of the 
National Academy of Recording 
Arts & Sciences, echoed that view in 
a wide-ranging industry overview 
from the artist's perspective. "At no 
time has the survival of alternative 
music forms — and by that I mean all 
music which voices a disparate or al- 
ternative point of view — been so vi- 
tal, not only to the recording indus- 
try, but also to society itself," said 
Greene. 

THE ART OF THE DEAL 

The multiplatinum breakthrough 
of Nirvana from an independent, 
punk-rooted base prompted a panel 
of major-label A&R executives to 
discuss whether talent scouting has 
changed in the wake of that band's 
startling success. 

"I don't think A&R has changed; I 
think radio has changed," said Dan- 
ny Goldberg, who previously man- 
aged Nirvana and is now senior VP 
at Atlantic Records. 

Michael Rosenblatt, A&R execu- 
tive with WEA U.K., added, "[The 
state of A&R] has changed because 
bands who were seen as cult bands 
now have to be looked at different- 
ly," with recognition for their poten- 
tial. 

On the other side of the deal-mak- 
ing table, leading music business at- 
torney Alan Grubman outlined how 
the power of superstars has risen in 
an era of industry consolidation, as 
top artists negotiate for equity in 
their own projects. 

Grubman traced the rise of the 
megadeals to the sale of CBS Rec- 
ords (now Sony Music Entertain- 
ment) for $2 billion in 1988, which 
greatly enhanced the market value 
of other labels such as Chrysalis, Is- 
land, A&M, and Geffen. All have 
since been sold for immense sums, 
making their owners very rich, he 
pointed out; but, with one exception, 
the artists on those labels did not 
profit from the mergers. 

The exception, he said, was U2, 
which had a small equity stake in Is- 
land prior to its purchase by Poly- 
Gram and made a considerable sum 
from the sale. Since then, said Grub- 



NEW YORK— On the opening eve- 
ning of the New Music Nights festi- 
val (June 16-21), a marathon of more 
than 400 artist showcases coinciding 
with the recent New Music Seminar, 
one of the first acts to take a stage 
was Seis Del Solar, former backup 
band for Ruben Blades, performing 
at S.O.B.'s, the world music club. 

Here was a Latin salsa band that is 
signed to a German record label, 
Messidor, and distributed in the U.S. 
via Rounder Records out of Cam- 
bridge, Mass. 

Such instances of cultures colliding 
in the name of commerce are a hall- 
mark of the New Music Nights festi- 
val, which has created an identity 
apart from the New Music Seminar 
in recent years. 

In 33 venues, ranging from the out- 
door Summerstage of New York's 



man, music industry attorneys have 
taken a new approach to renegotiat- 
ing some superstar contracts: 
"We're trying to build in apprecia- 
tion of the contributions these art- 
ists made when their labels were ac- 
quired." 

This extra amount, he indicated, 
can be covered by higher advances 
and/or royalty rates, signing ad- 
vances, and "the famous artist joint 
venture — like the Madonna and Mi- 
chael Jackson deals — where the art- 
ist forms a joint venture with the la- 
bel." 

The general concept of such deals, 
he said, is that the artist and the 
record company co-own the act's fu- 
ture masters and the joint-venture 
label on which those records are re- 
leased. The contract contains a provi- 
sion for the distributing label to buy 
out the artist somewhere down the 
line, with the sale price based on a 
multiple of earnings. 

In a question-and-answer session 
following his talk, Grubman re- 
sponded to a question about whether 
he had a conflict of interest in repre- 
senting both labels and artists. "We 
do work for major record companies 
and we do work for artists," he said. 
"The major part of our practice is 
artists . . . But we don't represent 
Sony Records [in general], we repre- 



Central Park to historic Times 
Square theaters to funky downtown 
clubs, festivalgoers found an exhaus- 
tive array of talent 

In one of the festival's major 
events, the Roseland Ballroom on 
June 20 hosted a benefit concert, 
"Music People United For AIDS Re- 
lief," featuring Diamanda Galas, 
Prong, Soul Asylum, the Butthole 
Surfers, Fred Schneider of the B-o^s, 
Ice-T, and others. The benefit was 
marred by some controversy, howev- 
er, when it was claimed during an 
NMS panel the following day that the 
Butthole Surfers received $15,000 for 
their performance. Gibby Haynes of 
the Butthole Surfers did not dispute 
the claim but defended himself by cit- 
ing the expenses involved in coming 
to New York for the show. 

Several independent and major la- 



sent them on specific projects. When 
we work for companies, we do it in 
very defined, isolated ways, so there 
is no conflict of interest Also, people 
[i.e., labels] give you more when 
they like you than when they don't 
like you." 

INTO THE FUTURE 

The new technologies that prom- 
ise to transform how artists from 
Ice-T to Nirvana to Madonna reach 
listeners In the decades ahead were 
surveyed in a panel on "New Tech- 
nologies in Transition." While the 
imminent arrival of the digital com- 
pact cassette and the MiniDisc for- 
mats were discussed, speculation on 
the future of other sound carriers 
prompted a spirited exchange. 

David Basskin of Canadian Musi- 
cal Reproduction Rights Ltd. con- 
tended that, by early in the next cen- 
tury, sound carriers will be obsolete, 
with technologies such as digital au- 
dio broadcasting and digital cable ra- 
dio channels replacing discs and 
tapes. 

However, Bud O'Shea, senior VP 
of Capitol/EMI, compared the devel- 
opment of the audio technologies to 
the scenario facing movie theaters in 
the early days of cable and home vid- 
eo, when theater owners were con- 
cerned that these new methods of 



bels used the festival to stage roster 
showcases, including Caroline, C/Z, 
Ecstatic Peace, Homestead, Knitting 
Factory, Shimmy Disc, Sub Pop, Brit- 
ain's UFO Records, Quincy Jones' 
Qwest label, and MCA's black music 
division. 

Other nonfestival events included 
Rykodisc's introduction of Bob 
Mould's new band Sugar, Columbia/- 
Legacy's party with Taj Mahal and 
Johnny Winter, and a showcase of 
new material by veteran rocker Rick 
Derringer. 

A world of international talent was 
also presented during New Music 
Nights, with particular emphasis on 
"Agenda Latina" showcases co-spon- 
sored by the Spanish Society of Au- 
thors, Composers & Publishers. 

New York-based Medius Enter- 
tainment staged the festival's first 



distributing films would destroy 
their business. 

"Home video and cable and the- 
aters live side-by-side now," said 
O'Shea. "The reality is that people 
still like going to the theater and 
they still like browsing and shopping 
for music in record stores. They 
don't sit in front of a TV 24 hours a 
day." 

DOING IT ON THE ROAD 

Trying to reach those who still 
prefer their music live, concert pro- 
moters and booking agents said, on a 
panel, they are taking all steps possi- 
ble to sell tickets in a tough econo- 
my. 

The one proven remedy has been 
to package five or six acts together, 
as is being done with the second an- 
nual Lollapalooza tour. However, 
convincing acts to participate in such 
a bill is not always easy. 

"You're trying to put together a 
show with a low ticket price that will 
appeal to more people, but it's really 
tough to do because of the egotisti- 
cal stance some of the bands take," 
said Rob Prinz, a booking agent for 
Creative Artists Agency. "With the 
success of Lollapalooza, I've been 
amazed at how many bands are un- 
willing to take a few less dollars in 
order to be seen by more people." 



showcase of Japanese bands, opening 
with the horn-fired, hip-hop-flavored 
Vibrastone and closing with alterna- 
tive-scene favorite Shonen Knife. A 
first-time showcase of Finnish bands 
presented the groups Poverty Stinks, 
22-Pisterpirkko, Leningrad Cowboys, 
and Barbie Bones, while the Irish 
Trade Board sponsored festival per- 
formances by several Irish acts. The 
Ritz on June 20 saw a buoyant bill of 
Caribbean/ French Antilles acts, in- 
cluding Kali, Malavoi, Marce et Tum- 
pak, Ralph Tamar, and, lastly, Haiti's 
Boukman Eksperyans. 

Five full-scale, multi-artist rap 
shows presented the state of the art 
in hip-hop, concluding with a Ritz con- 
cert June 21 co-sponsored by BMI 
and the Black Rock Coalition of more 
than 17 rising rappers and rockers. 

THOM DUFFY 



However, some acts are lowering 
ticket prices and using other promo- 
tional tools to put bodies in seats. 
For example, Metropolitan Enter- 
tainment's Bill Kitchen cited the 
case of Garth Brooks. Tickets for 
Brooks' show are low-priced for a su- 
perstar: between $12 and $15 in most 
markets. However, Brooks is gam- 
bling that most people will feel that, 
given the bargain ticket price, they 
can afford to buy a $20 T-shirt or 
other merchandise item and that he 
will ultimately end up with a bigger 
piece of the pie. 

ROCK AND RAP ON THE EDGE 

The challenges confronting new 
rock and rap artists on independent 
labels were examined at numerous 
sessions. 

Independents were praised for the 
speed with which they could react to 
the marketplace, their support of 
smaller tastemaking retailers, and 
their personal and emotional involve- 
ment in their artists in a panel on rap 
labels chaired by Cory Robbins of 
Profile Records. 

At a session on rock indies, panel- 
ists agreed that independent labels 
continue to do the A&R legwork for 
their major-label counterparts and 
that some bands inevitably will out- 
grow their independent-label base. 
But they noted the increasing bene- 
fits those deals can bring to labels as 
well as acts. For example, Sub Pop 
continues to reap a small royalty on 
Nirvana's multiplatinum Geffen 
Records album. 

A panel titled "Hip-Hop In The 
Media: Getting A Bad Rap," moder- 
ated by James Bernard, senior editor 
of the Source, examined what many 
see as the unfair portrayal of hip-hop 
culture, largely linked to a lack of 
understanding of that culture and 
what some depicted as racism. Pan- 
elists said audiences had a responsi- 
bility to support newspapers that 
portray rap fairly, and that they 
should complain to, or even boycott, 
those that do not. 

The shortcomings of production at 
live rap concerts was highlighted by 
Ice-T, who, speaking from the audi- 
ence at one session, blamed concert 
promoters who he said provided rap 
acts with "these little Milton Bradley 
speakers." He talked about his expe- 
rience on last year's Lollapalooza 
tour, which he described as "my first 
time going on a major tour and see- 
ing what rap can be like with the 
right money behind it" 

ALLIES IN At L COLORS 

Two seminar-closing sessions, the 
rock artists panel and the rap artists 
panel, took place simultaneously in 
adjoining rooms, which sparked dis- 
cussion at the rock panel about the 
"segregation." 

Panelist Jimmy Drescher of the 
band Murphy's Law tried to force 
open the partition that separated the 
two rooms, then made his way 
around it to make a surprise appear- 
ance at the rap panel. Finally, 10 
minutes before the session was 
scheduled to end, the entire rock 
panel audience walked out and into 
the rap room after an audience mem- 
ber described the partition separat- 
ing the two rooms as "a symbolic 
wall that exists in the music indus- 
try." 

Referring to the new entrants in 
the rap room, Ice-T said, "Our allies 
come in all colors. The rock commu- 
nity and the rap community . . . 
we're all fighting the same thing." 



New Music Nights Fest Filled With Cultural Affairs 
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■■ Newsbrief - 



LOS ANGELES - Record retailers all 
over the country are calling the MLM 
HITI.INE (800.333.4487) with the 
answers to these three questions 
about the new A&M album by DEL 
AMITR1. CHANGF. F.VERYTHiNCi . 

1 ) What is the title of the first single 
on CHANGE EVERYTHING ? 

2) All of the songs on CHANGE 

EVERYTHING are songs 

in one way or another. 

3) In which song on CHANGE EV- 
ERYTHING does the singer say. 
"But I wanna die. I wanna cry. I 
wanna tell you I was wrong?" 



If you are a retailer* and know the 
answers to the DEL AM1TRI 
"ALWAYS THE LAST TO KNOW- 
TRIVIA CONTEST questions call 
1.800. 333. HITS. 

The first 100 correct responses will 
win a DEL AMITRI l-shirt imported 
from the U.K. . . . and be eligible to 
Win a Philips CD player! 

COMING SOON: Watch for the 
SISTER ACT Witness Protection 
Program Contests in July! 

o«mplo; 



•Offer limited onl) n 
.inl one slop*. All ei 
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WHEN MARKETING IS ESSENTIAL TO YOUR SUCCESS. 
IT PAYS TO CHANGE EVERYTHING . 
CALL I S. . . THE I1RST & THE BEST. 



310 652.0818 



I II- SERVICE IlkOl GUT TO YOU BY 

MACEY LIPMAN MARKETING 



Fx310.652.0907 



BETWEEN THE 

BULLETS 




by Geoff May field 

ANOTHER BREAKTHROUGH: Country rookie Billy Ray Cyrus ac- 
complishes yet another chart feat, becoming the first act since our 
May 1991 conversion to the SoundScan system to bullet at No. 1 for 
four consecutive weeks on The Billboard 200. He also picks up the Top 
20 Sales Mover — awarded to the top-20 title that shows the largest 
gain in unit sales — for the third time in four weeks and, in the pro- 
cess, widens his lead over Kris Kross, which also sees a sales in- 
crease. The gap between No. 1 and No. 2 is 66%, compared with 51% 
last week. Cyrus' June 17 shot on "The Arsenio Hall Show" certainly 
contributed to this sales surge. 

SCHOOL'S OUT in many markets, which probably accounts for an 
uptick in industry sales. Volume on Top Country Albums is 10% ahead 
of last week's chart; units on The Billboard 200 are up by 9%, and on 
Heatseekers by 4%. To give you an idea of the contrast, last week only 
nine of the top 25 titles on The Billboard 200 showed a gain over the 
prior week. This week, all but five of the top 25 show gains. Conse- 
quently, the chart is extremely competitive. In fact, of the first 100 
titles, 36 that actually see sales increases are pushed down to lower 
chart positions. 

RoAD WORK: Genesis has a banner week after selling out Dodger 
Stadium in Los Angeles. Although it rises only two places, to No. 11, 
"We Can't Dance" sees a 44% increase. At the same time, Phil Col- 
lins' "Serious Hits . . . Live!" sees a 29% gain, as it rises 31 places to 
No. 156. And, on the Top Pop Catalog chart, the band's "Invisible 
Touch" shows up for the first time . . . California concerts appear to 
be the catalyst for a Harry Connick Jr. surge, as his latest rises 128- 
90 with a 47% sales gain on The Billboard 200, while "We Are In Love" 
re-enters at No. 174 . . . Two vets who tour each summer are already 
seeing the fruits of their labors. James Taylor re-enters at No. 165, 
while the Jimmy Buffet box rebounds 84-81. 

ToNIGHT: "The Tonight Show Starring Jay Leno" continues to 
spark sales for some acts. Tom Cochrane, who played the show June 
16, sees a 31% increase (96-80), while Tracy Chapman rebounds 107-91 
on a 24% gain. Chapman's album says more about Leno's chart im- 
pact, because it had been dropping for the last five weeks. 

HAPPY FATHER'S DAY: Father's Day of 1991 was an important 
launching pad for "Unforgettable," Natalie Cole's tribute to her dad, 
Nat King Cole. Billboard chart hawk Paul Grein recently reported in 
Chart Beat that the album had a sales surge following the Mother's 
Day weekend, and predicted it would have another banner week after 
Father's Day. Grein was right: The title snags the Power Pick with a 
45% gain and jumps 23 places to No. 36. 

CONTROVERSY SELLS: Another Billboard columnist, Terri Rossi, 
hit the nail on the head last week when she noted that the controver- 
sies surrounding Ice T's Body Count and Sister Souljah would en- 
courage, rather than discourage, sales. "Body Count," which gained 
18% last week, now scores a 29% gain as it jumps 62-49. Souljah's sales 
also picked up (see story above). Quips one label exec, "Dan Quayle 
and Bill Clinton are promotion men now." 



Souljah Controversy Fuels Album Sales 

'360 Degrees * Takes Upward Turn After Clinton Exchange 

■ BY JANINE McADAMS 



NEW YORK— Sister Souljah, the rap 
artist who became a household name 
after Presidential candidate Bill Clin- 
ton labeled her a racist at a June 13 
Rainbow Coalition summit, is experi- 
encing a resurgence in sales for her 
debut album, "360 Degrees Of Pow- 
er." The Epic Records release re-en- 
ters the Top R&B Albums chart this 
week at No. 82. 

The album— which addresses rac- 
ism, rape, police brutality, global poli- 
tics, and more — spent seven weeks 
on the R&B chart in March and April, 
following the release of the single 
"The Final Solution: Slavery's Back 
In Effect" in January. But after a 
second single, "The Hate That Hate 
Produced," failed to get radio airplay 
and its videoclip was rejected by al- 
most every video channel, the album 
fell off the chart 

According to SoundScan figures, 
"360 Degrees Of Power" sold about 
2,100 pieces in the week following a 
New York press conference conduct- 
ed by Sister Souljah— a 100% in- 
crease over her sales the previous 
week. Epic is hoping that the album's 
third single, "Killing Me Softly: 
Deadly Code Of Silence," which fea- 
tures platinum rapper Ice Cube, will 
fare better with hip-hop taste-mak- 
ers. The single was serviced to rap ra- 



dio outlets and mix shows the week 
of June 15. 

"The main thing we've been doing 
is going back out to our customers 
and reintroducing the album, servic- 
ing more pointof-purchase materials 
to retailers," says Hank Caldwell, Ep- 
ic's senior VP, black music division. 
"And we have already experienced a 
moderate increase in sales." 

Caldwell adds that because of Ice 
Cube's contractual obligations, no 
video will be made for the new track. 

With an extensive campaign al- 
ready undertaken at the album's ini- 
tial release, the label is not planning a 
major relaunch at this time. Souljah 
has already completed a national pro- 
motional tour, which included lec- 
tures at several high schools and col- 
leges. However, Souljah has yet to 
perform in concert. Epic's Vivian 
Scott, VP of A&R, says Souljah is 
polishing her stage presentation. 

"I don't think people really saw her 
as a rapper," says Scott. "People 
know her as a speaker. Now it's 
about bridging that gap between be- 
ing a rapper and an activist She does 
plan to bone up on her performing 
skills." 

The first rap artist to become a fac- 
tor in a Presidential campaign, Soul- 
jah was taken to task by Clinton for a 
Washington Post interview in which 
she was quoted as saying: "If black 



ZZ TOP TO SHOW ITS LEGS AT RCA IN S30 MIL DEAL 



(Continued from page S) 

been actively hunting for a superstar 
act to add to his roster for the last 18 
months. RCA also bid for Janet Jack- 
son last year (Billboard, Feb. 23, 
1991). 

Galante and ZZ Top's manager, Bill 
Ham, have a close relationship that 
goes back to the mid-'80s, when Ga- 
lante, then head of RCA's country di- 
vision, worked with former Ham cli- 
ent Clint Black. "When you have a 
background prior to the immediate 
situation, it provides a comfort zone," 
Galante says. "But Bill is a very as- 
tute businessman and he isn't just go- 
ing to rely upon our previous rela- 
tionship in making this deal." 

By press time, RCA and Ham had 
signed the contract. The three band 
members had been consulted and 
were prepared to sign within the next 
few days. 

Warner Bros., which retains the 
band's catalog, tried to re-sign the 
group, according to label spokesman 
Bob Merlis. Although sources indicat- 
ed ZZ Top was unhappy with Warner 
Bros, in part because of the band's 
lack of top 40 hits, Merlis says he was 
unaware of any specific problems. 
"We assume they're changing be- 
cause of the money. In terms of hits, 
everybody wants to have a top 40 hit 
If you sell 3 million, you want to hit 6 
million: that's entirely understand- 
able, more is always better." 

While at Warner Bros., ZZ Top 
scored several multiplatinum albums, 
including "Eliminator," which sold 7 
million copies; and "Afterburner," 
which has sold more than 3 million 
copies. The band's "Greatest Hits" al- 
bum, which was released in April, 
reached No. 9 on The Billboard 200. 

Commenting on the band's depar- 
ture, Merlis says, "We had a great 
run with ZZ Top and we would have 
preferred that they stay. There are a 
lot of close, personal relationships be- 
tween all of us." 



Galante says this could be just the 
first of such high-profile deals for 
RCA. "There are several people that 
we're looking at; but when you're 
looking at an acquisition of this size, 
it has to make sense to the company 
on a worldwide basis." 

Galante's feelings are echoed by 
his boss, BMG CEO Michael Dorne- 
mann. "When a superstar is avail- 
able, we'll probably bid, but we have 
economical questions to consider. We 
aren't just here for public relations; 
we're here to make money in a way 
that's creative with the artist that 
brings the music to the consumer 
worldwide. I think ZZ Top is very 
good for us on a worldwide [basis]; 
that we should specifically improve 
our RCA U.S. roster is a well-known 
fact so this deal makes a lot of sense 
in that regard, as well." 

ZZ Top's management could not be 
reached for comment 



people kill black people every day, 
why not have a week and kill white 
people?" In a fiery press conference 
June 16 in New York, Souljah retali- 
ated by explaining the context of her 
comments and attacking Clinton's in- 
tegrity. Saying she was speaking hy- 
pothetically "in the mindset and the 
voice of a black gang member" al- 
ready accustomed to violence and 
murder, Souljah then maligned Clin- 
ton as immoral, irresponsible, racist 
and a draft dodger. 



Washington Group 
Sues To Overturn 
'Erotic Music' Law 

NEW YORK— The Washington 
Music Industry Coalition an- 
nounced at a press conference last 
week in Seattle that suit has been 
filed in state court to overturn 
Washington's HB 2554— the 
"erotic music law." The American 
Civil Liberties Union has agreed 
to represent the WMIC. 

The Recording Industry Assn. 
of America has joined the WMIC 
in the suit along with a number of 
labels, including BMG Music, the 
David Geffen Co., Capitol-EMI, 
Elektra Entertainment, Island 
Records, MCA, A&M, PolyGram 
Records, Warner Bros., Sony Mu- 
sic Entertainment, Profile Rec- 
ords, and Priority Records. 

Artists who have added their 
names to the list of plaintiffs in- 
clude Sir Mix-A-Lot, Nirvana's 
Chris Novoselic, Soundgarden, 
Heart, Queensryche, Pearl Jam, 
Alice In Chains, and 7 Year Bitch. 

Sub Pop Records, C/Z Records, 
NastyMix Records, and Estrus 
Records are among those Seattle- 
area independent labels now in- 
cluded as plaintiffs. 

In addition, several Washington 
music consumers have joined the 
suit 

At the press conference, WMIC 
president Barbara Dollarhide 
commented that "this is the first 
time a local music community has 
taken proactive steps to resist 
censorship." BARBARA davies 
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Megaforce Forges New 
Distrib Link With PGD 



NEW YORK— Megaforce Records, a 
leading label in altemative-metal mu- 
sic, has signed a new deal with Poly- 
Gram Group Distribution. The label 
cut its P&D ties with Atlantic Rec- 
ords earlier this year 

"We're really excited about it and 
have great respect for their track rec- 
ord," says Jim Caparro, executive VP 
of PGD. He says the deal developed 
as a result of PGD's relationship with 
Island Records' platinum act An- 
thrax, which is represented by Mega- 
force chairman Jon Zazula and presi- 
dent Marsha Zazula through their 
Crazed Management division. 

Megaforce, which is fully staffed in 
the areas of marketing, publicity, re- 
tail, video, and radio promotion, will 
continue to provide all support func- 
tions for its acts. "The bottom line is 
that we will be marketing and [PGD] 
will be selling," says Jon Zazula. 

Compared with Megaforce's five- 
year arrangement with Atlantic, Za- 
zula says, the label will have greater 
freedom in how its bands are market- 



ed and greater return from those ef- 
forts. 

The new deal also gives Megaforce 
the option of routing developing acts 
through PGD's Independent Label 
Sales system or tapping the re- 
sources of the PolyGram Label 
Group if a group reaches hit status. 

With the PGD deal in place, Mega- 
force also is launching a new home 
video arm, Megavision, and a catalog 
line, Megaforce Classics. The latter 
line soon will release the first two al- 
bums from Anthrax. 

Megaforce's first release through 
PGD will be a live reunion album by 
the seminal hardcore-metal band 
S.O.D., recorded earlier this year at 
the Ritz in New York and titled, with 
tongue-in-cheek, "Live At Budokan." 
A longform video of the band will be 
the first title from Megavision. Mega- 
force titles will follow through early 
1993 from the Skatenigs, Nude Swirl, 
and Tribe After Tribe, which recently 
completed a series of dates with 
Pearl Jam. thom DUFFY 



Prince Of Earl's Court: 
Artist Sets Venue Record 



LONDON — Prince has set a new rec- 
ord. On June 24, he completed his 
eighth consecutive night at London's 
16,000-capacity Earl's Court, the lon- 
gest run at the venue. 

Eight nights means that Prince & 
the New Power Generation have out- 
gigged such acts as Led Zeppelin, the 
Rolling Stones, and Dire Straits, 
which played six nights at the venue 
this spring. 

Prince's U.K. promoter, Barry 
dayman, comments, "We could have 
done another three nights at Earl's 
Court easily." 

Kicking off April 3 in Tokyo, 
Prince's "Diamonds And Pearls" 
tour took in Australia before coming 
to Europe for 32 dates between May 
25 and July 12. If all the shows are 
completed as planned, an estimated 
500,000 people will have seen Prince 
on the European leg. 

Asked why Prince's business is so 
good in a time of recession in many 
parts of Europe, Clayman says, 



"He's one of the greatest artists in 
the business today. People have seen 
him before and have told others how 
strong the performance is." 

Other than the U.K., the tour has 
been or will be seen in Belgium, Ire- 
land, the Netherlands, Germany, and 
France. The continental European 
shows are being promoted by Mama 
Concerts. 

The 135-minute shows are aug- 
mented by 17 dancers and backing 
musicians, an elaborate lighting sys- 
tem featuring huge, illuminated sym- 
bols of human gender, and a bed low- 
ered onto the stage, on which Prince 
simulates groping with two female 
dancers. 

The tour has given a substantial 
boost to Prince's "Diamonds And 
Pearls" album. Warner Bros. Europe 
marketing manager Ian Grenfell 
says that in several territories the al- 
bum is now his biggest "In France, 
it's outdone 'Purple Rain' by 30%," he 

Says. JEPF CLARK-MEADS 



Mix-A-Lot Vid Goes To Retail 

MTV Curfew Spurs Rush Order 



NEW YORK— Following MTV's de- 
cision to restrict Sir Mix-A-Lot's vid- 
eo for "Baby Got Back" to the hours 
after 9 p.m., the rapper's label, Def 
American, is rush releasing an uned- 
ited version of the clip to retail. 

Although it was one of the chan- 
nel's most-requested clips, MTV be- 
gan limiting play of the video last 
week due to viewer complaints (Bill- 
board, June 27). Immediately thereaf- 
ter, Def American and WEA's home 
video line, Warner Reprise Video, be- 
gan receiving calls from fans asking 
if they could buy the clip, says 
Warner Reprise Video spokeswoman 
Alisse Kingsley. 

"People here felt that there was 
enough demand to see it for us to re- 
lease the video," says Kingsley. The 
company is taking orders from retail- 



ers and expects the clip to be in stores 
within two weeks. 

The video, which is priced at $9.98, 
is the version originally submitted to 
the video outlets. That edition was re- 
turned by MTV for re-diting and has 
not been seen on national outlets, ac- 
cording to Kingsley. 

Sir Mix-A-Lot announced the re- 
lease of the home video when he ap- 
peared June 19 on "The Arsenio Hall 
Show"; the program will not carry a 
parental warning sticker. 

"Baby Got Back" is the second vid- 
eo single released by Warner Reprise 
in as many weeks. Last week, the 
company released "Sexy M.F." by 
Prince, which is not airing on televi- 
sion outlets because of its strong lan- 
guage. However, the clip is receiving 
club play. melinda newman 
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SEX-CRIME BILL ON ITS WAY 

The Pornography Victims Compen- 
sation bill, which would allow sex- 
crime victims to sue manufacturers 
of sexually explicit material if it can 
be proved that the material was a 
primary cause of the crime, passed 
the Senate Judiciary Committee 7-6 
June 25. Sen. Joseph Biden (D-Del.) 
failed to gain passage for an amend- 
ment providing that such a suit 
could be filed only if the supplier 
had been convicted for distributing 
obscenity. An amendment limiting 
liability to one year following the 
conviction of the perpetrator passed. 

EMI CENTRAL LICENSING TALKS ON 

Word that EMI's European central 
licensing deal with the U.K.'s Me- 
chanical Copyright Protection So- 
ciety has fallen through is being 
met by an inconclusive reaction 
from the collection society. MCPS 
managing director Frans de Witt 
tells Bulletin, "Discussions have 
taken place and are continuing to 
take place." 

VID SPECIAL FOR KONG'S 60TH 

Turner Home Entertainment has 

another anniversary coming up for 
one of its classic RKO titles. It's 
"King Kong," due in home video 
outlets early in the fourth quarter, 
in anticipation of the 60th anniversa- 
ry of its release in 1933. As with its 
50th-anniversary release of "Citizen 
Kane," THE is working on several 
packages, including a special docu- 
mentary. More details are due Tues- 
day (29), when THE hosts "A Jungle 



Brunch" in N.Y. on — you guessed 
it— the 86th Floor Observatory of 
the the Empire State Building. 

SELL-THRU V1D DUE ON BEETHOVEN' 

In a rare move for a non-box-office 
blockbuster, MCA/Universal 
Home Video will release a sell- 
through-priced cassette of "Beetho- 
ven" in the fourth quarter, expect- 
ing a heavy response to the current 
film's family appeal. It's also rare 
for MCA/Universal to go sell- 
through on a live-action feature. 

EMI MUSIC OLDIES TO COLLECTABLES 

Collectables Records has made an- 
other major-label deal for cassette 
singles and 7-inch vinyl releases. VP 
Melissa Greene tells Bulletin EMI 
Music labels Capitol, EMI, Chrysa- 
lis, Liberty, and SBK will give her 
company some 300 titles. Collect- 
ables has marketed more than 5,000 
titles in arrangements with such lo- 
gos as Columbia, Epic, PolyGram, 
A&M, Island, Motown, Rhino, 
Fantasy, and Stax. And there's 
more to come, Greene adds. 

FISCHER HEADS QWEST JAZZ AM 

Grammy award-winning producer/ 
arranger Andre ("Unforgettable") 
Fischer is joining Qwest Records as 
VP of jazz A&R, his first assign- 
ment being a Tony Bennett album 
called "Perfectly Frank," a tribute 
to Frank Sinatra, who, in turn, has 
stated that Bennett is the best sing- 
er he's heard. Under Fischer's deal, 
he continues to produce for such art- 
ists as Dianne Schurr and Milt 



Jackson, among others. 

NEW LAUD ATI LABEL VIA WEA 

Rick Laudati, owner of Sound 
Wave Records and director of the 
WEA-owned Tropical Storm im- 
print, will head up a new WEA dis- 
tributed alternative rock imprint. 
The first signing to the currently 
nameless new label is veteran Brit- 
ish rock act the Mekong. 

S0NDHEIM GALA SET FOR RCA VICTOR 

The stellar Stephen Sondheim ben- 
efit gala June 10 at Carnegie Hall 
was recorded by RCA Victor for re- 
lease early next year. A benefit for 
Carnegie Hall, the event was also 
taped for video, although no deal 
has been slruck yet for the home 
video rights. 

AUTHOR GAINS ON LENN0N FBI FILES 

The U.S. Supreme Court on June 23 
declined to review an appeals court 
ruling in a 1983 lawsuit seeking to 
force the FBI to fully open its file on 
the late John Lennon. The court's 
action let stand the ruling last year 
by the Ninth Circuit Court of Ap- 
peals that the FBI must give author 
Jonathan Wiener more detailed 
reasons for keeping the files sealed 
and not subject to release under the 
Freedom of Information Act Wie- 
ner, now teaching at the Univ. of 
California, Irvine, wrote a book 
about Lennon, "Come Together, 
John Lennon In His Time," in 1984. 
He had first asked the FBI for the 
file on Lennon in 1981; only some 
documents were released to him. 



Rap In Sync With Hot 100; Price Points 



How MAINSTREAM is rap? How mainstream can 
you get? Two of the last three singles to reach No. 1 on 
the Hot 100 have been rap smashes. Sir Mix-A-Lot's 
"Baby Got Back" jumps to No. 1 this week; Kris Kross' 
"Jump" held the top spot for eight weeks from April to 
June. 

Also, rap albums hold the top two spots on the Top 
R&B Albums chart for the third straight week. Das 
Efx's "Dead Serious" is No. 1; Kris Kross' "Totally 
Krossed Out" is No. 2. 

Rap is also centerstage in the 
media and in the Presidential 
campaign. Rap was the subject of 
a Newsweek cover story last 
week for the second time in two 
years. And, thanks to Bill Clinton 
and Dan Quayle, Sister Souljah 
and Ice-T are the most talked- 
about musical performers in 
America, although Souljah's al- 
bum is not currently on The Bill- 
board 200. 




by Paul Grein 



I HE $10.98 suggested list price may be the industry 
standard, but it's worth noting that four of the top five 
entries on The Billboard 200 are priced lower. Debut al- 
bums by Billy Ray Cyrus, Kris Kross, and Pearl Jam 
each carry a $9.98 suggested list-equivalent; an EP by 
Marian Carey has a $7.98 equivalent. Just a coinci- 
dence, or a reflection of lingering weakness in the econ- 
omy? 

Carey's "MTV Unplugged EP" jumps to No. 3 in its 
third week on The Billboard 200. That's higher than 
Carey climbed with her last studio album, "Emotions," 
which topped out at No. 4 in October. Incidental re- 
leases in between studio albums usually appeal to just 
die-hard fans, but Carey's EP is appealing to the broad 
pop audience. 



■ AST FACTS: Faith No More's "Angel Dust" enters 
The Billboard 200 at No. 10, already eclipsing the No. 
11 peak of the band's last album, "The Real Thing." 

Firehouse's "Hold Your Fire" is the second-highest 
new entry at No. 23. This nearly matches the No. 21 
peak of the band's eponymous 1991 debut album. The 
first single from the new album, "Reach For The Sky," 
enters the Hot 100 at No. 92. "Love Of A Lifetime." the 
biggest hit from the debut album, went top five. 

Bonnie Raitt's "Luck Of The 
Draw" commemorates one full 
year on The Billboard 200 by re- 
bounding from No. 23 to No. 18. 
Remember: Until March 1990, 
Raitt had never cracked the top 20 
. . . Another long-running, Gram- 
my-winning album, Natalie Cole's 
"Unforgettable," rebounds from 
No. 59 to No. 36 in the wake of Fa- 
ther's Day gift-giving. 
Celine Dion lands her second 
top five hit on the Hot 100 as "If You Asked Me To" 
jumps to No. 5. It's the 12th top five hit for songwriter 
Diane Warren. 

Superstars Madonna and Elton John are off to fast 
starts with their new singles. Madonna's "This Used To 
Be My Playground" debuts at No. 35; Elton's "The 
One" streaks from No. 77 to No. 50 in its second week. 

Lionel Richie lands the 11th No. 1 R&B hit of his 
career with his comeback single, "Do It To Me." But 
the pop response has been disappointing: The song dips 
to No. 25 on the Hot 100 after reaching No. 21 last 
week. 

Arista has two of the top three hits on the Hot Coun- 
try Singles & Tracks chart, a commanding showing for 
a label that wasn't even in the country' business until a 
few years ago. 
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"Mad Hatter," the second 
album from Bonham and 
the monster follow-up to 
their Gold-plus debut. This 
is not some squealing 
drivel from another poser 
hair band. This is a seriousr* 
hard-hitting album from the 
band that was born with 
rock in its blood. 



MadBatteii 

The new album 
from Bonham. 

"Change Of A Season" 

The first single and video. 





Produced by Tony Piatt. Bonham, and Ron Saint Germain. 
Management: Steve Barnett/Stewart Young - Hard To Handle Management. 



